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The 2018 RICS World Built Environment Forum Summit, 
which features on this month’s cover, was an important 
reminder to those working in facilities and property 
management of the major infl uences on the future of the 
built environment from new technologies, known as the 
‘fourth industrial revolution’.

During the course of the two days the discussions focused on 
how people are likely to congregate in the future, and the 

ways in which the digitisation of the workplace is transforming 
how and where we work.

One of the most fascinating presentations was of JB Straubel, one 
of the founders of Tesla, who when asked about the progress of the 
autonomous car, made the prediction that it is much closer than 
people think. He explained that safety will drive the rapid adoption 
of the self-drive car. “While we think we are good drivers; driving 
ourselves around in passenger vehicles is one of the least safe things 
we can do,” he argued. In the future our grandkids will be incredulous 
that people drove themselves in a car and it didn’t have a computer 
to prevent crashing. Just some of the ways this will impact on the 
built environment is that vehicle fleets will be much safer to run and 
commercial buildings will not need to devote as much real estate to 
providing parking spaces. A� er all, if people are able to have their car 
drop them o�  outside a building and tootle o�  to park outside the 
city or pick up another passenger, there won’t be a need for costly 
car parks. 

The impetus behind Tesla however is primarily to address climate 
change, which has spurred the development of the lithium ion 
batteries it now installs in buildings as well as vehicles. As the feature 
on energy management reveals in this issue, storage batteries, smart 
meters and other innovations will all help improve e� iciencies in 
energy management and ultimately, help FMs meet the challenges 
posed by the fourth industrial revolution. 

 
As always, we’d welcome your feedback about any aspect of  the 
magazine, together with your insight into what’s happening in the 
FM sector.
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THIS MONTH...

FM CLINIC

18 The BIFM has proposed to change its name 
to the Institute of Workplace and Facilities 

Management (IWFM) and begin the process of 
attaining chartered body status. What could the 
removal of the word British and the reference to 
Workplace in the name mean in practice for the 
Institute and how could achieving Chartered Status 
a� ect the future of its members?   

CASE STUDY - RICS WORLD BUILT 
ENVIRONMENT FORUM SUMMIT

22 The RICS World Built Environment Forum 
Summit reconvened in London on 23rd and 

24th April with a focus on the commercial strategies 
needed to harness the enormous potential of the 
21st century’s people and places. Sara Bean reports.

FMJ NEWS

06 This month’s summary of everything that has 
hit the headlines in the FM sector. 

ASSOCIATION NEWS

08 The latest news and views from RICS-IFMA 
and the BIFM.  

FEATURES

REGULARS

ENERGY MANAGEMENT   

38 Facilities managers need to harness new 
technologies and innovate to improve 

e� iciencies in energy management. We hear from an 
energy supplier, a consultant and a storage provider 
on the choices available. 

INTERIORS      

42 Today’s workplaces have to accommodate a 
diverse cross-section of employees. Michael 

Page, Director of Saracen Interiors, talks about the 
need to combine comfort and e� iciency with the 
wow factor.

ARMED FORCES COVENANT      

46 Employing ex-forces personnel and reservists 
in service industries has many benefits, says 

Simon Biggs of Monthind Clean. He explains how 
supporting the Armed Forces Covenant is not just the 
right thing to do, it’s good for business.

LEAN FACILITIES MANAGEMENT SIG

10 A new FM Special Interest Group met at the 
o� ices of the British Quality Foundation to 

explore ways in which some of the business tools 
that have revolutionised manufacturing, o� er a 
much more positive alternative to recent concerns 
around unsustainable industry practices.     

THE BUSINESS OF FM

12 A round up of the latest business wins, 
partnerships and acquisitions in FM. 

COMMENT

14 A correctly specified, installed and 
maintained emergency lighting system 

facilitates the prompt evacuation of a building 
a� ected by fire and smoke says Richard Merchant, 
Commercial Director at TheisCra� .

FAST FACTS

16 New regulation has been released that 
includes, for the first time, specific 

guidance on accessibility for people with hearing 
loss, which says Andrew Thomas, will help FMs 
create a fully inclusive environment  

MONTH IN FM 

50 New product and service launches and 
company news from the FM industry.

FIRST PERSON

65 C-J Green Blog: “The three-tiered approach.”
Charity: A celebration of the good work that 

FM firms and professionals are doing for charities and 
their local communities.

66 People: Find out who’s moving where in the 
facilities management profession.

67 Career Ladder: This month we talk to Sarah 
Wright, Vertical Manager, NJC.

The June issue will feature an in-depth guide to 
the biggest FM event in the sector as the Facilities 
Show gears up for a three-day event on 19 - 21 June 
2018, at ExCeL London. We pay a visit to Mitie’s new 
o� ices at The Shard which is enabling the services 
supplier to create a showcase for its Connected 
Workspace vision. No matter how sophisticated 
the technology used to guard your premises, you 
also require the input of trained security people 
to safeguard people and property, as the feature 
on manned security will reveal.  And we hear from 
some leading suppliers on the ways in which you 
can fit out and run your washroom to make it a 
welcoming and hygienic environment no matter 
how small the space.

To register for your free copy of FMJ visit fmj.co.uk

42

26

FACILITIES SHOW PREVIEW

26 From June 19 to 21st, over 11,000 FM 
professionals from across the globe will 

gather at ExCeL London to identify new suppliers, 
source the latest innovative solutions, hear from 
leaders in the field and network with their peers.       

MIDDLE EAST  

34 Fiona McDonnell, General Manager of OCS 
Emirates, talks to FMJ about the prosperous 

Middle East FM market and the significance of 
winning the facilities contract for the massive 
Sheikh Shakbout Medical City healthcare complex.    

34
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RICS AND IFMA LAUNCH 
NEW STRATEGIC FM GUIDANCE
New guidance has been developed by RICS and the International Facility Management 

Association (IFMA) through their global collaboration.  
The ‘Strategic Facility Management Framework’ was launched in Dubai during the annual 

IFMA-RICS World Workplace Forum – Middle East. The framework, authored by Dave Wilson, 
FRICS, IFMA Fellow for the IFMA-RICS collaboration, sets out a more holistic approach to FM by 
providing strategic best practice for facility managers and practitioners around the world.

Because FM is about more than managing property assets, it is crucial to achieving 
maximum value from workplace and environmental benefits that improve productivity and 
protect employees and consumers.

The framework was jointly developed by RICS and IFMA with extensive global consultation 
among FM practitioners and industry leaders. It is also crucially aligned to existing standards 
set by the International Organisation for Standardisation (ISO), ensuring that the framework 
conforms to ISO consistent definitions and well as global best practice.

FM cannot be ring-fenced or limited to reflect operational activities. There are strong 
connections between FM and corporate real estate as well as asset management especially 
as it relates to property acquisition and disposal in both 
a strategic and operational sense. This framework sets 
out some of the key aspects of how and where facility 
managers can play a bigger, more valuable role in the 
corporate real estate decision-making process.

The landmark collaboration between IFMA and RICS is 
working to advance the global FM community by o� ering 
the most comprehensive catalogue of professional 
development and credentialing.

CCTV IN THE 
WORKPLACE
Louise Lawrence, Senior Associate, 
Winckworth Sherwood

Businesses need to be careful about installing CCTV 
and using it to monitor their employees, particularly 
where the cameras are hidden, as otherwise they could 
risk complaints by employees to the Information 
Commissioner’s ffi  ce (the UK data protection 
regulator) which may impose fi nes or claims for 
breach of privacy. 

In the recent case of Lopez Ribalda and Others v. 
Spain, the business, having identifi ed losses in stock 
in excess of €80,000 and suspecting theft was being 
committed by its employees and customers, installed 
visible and hidden surveillance cameras. It gave its 
employees prior notice of the installation of the visible 
cameras but not that of the hidden cameras. Both 
types of surveillance camera proved necessary to catch 
certain employees stealing and helping customers to 
steal items. The employees were dismissed and they 
brought claims before the European Court of Human 
Rights complaining that the use of the covert footage 
had breached their right to privacy under Article 8 of 
the European Convention of Human Rights. 

The Court found that the covert surveillance had 
breached the employees’ right to privacy (even though 
it had caught them stealing) and awarded them 
€4,000 each plus costs and expenses, on the following 
grounds:

1) The employees had a reasonable expectation of 
privacy in the workplace, because under domestic 
Spanish legislation they had a right to be informed in 
advance about the surveillance; and 

2) The covert surveillance had not been targeted at 
particular individuals or time limited: all employees 
had been monitored without any time limit and during 
all working hours. 

The Court decided that a fair balance had not been 
struck between the employees’ rights to respect 
for their private life and the business’s interest in 
the protection of its property. The Court’s decision, 
however, stops short of saying covert surveillance can 
never be allowed  rather, it qualifi es when it would 
be appropriate.

Employees in the UK have a reasonable expectation 
of privacy in the workplace and therefore will need to 
be informed by businesses about the nature, extent 
and reasons for any surveillance and who it will be 
shared with. This is unless there are exceptional 
circumstances such as where the business is satisfi ed 
that there are grounds for suspecting criminal activity 
or equivalent malpractice and notifying the employees 
would prejudice the prevention or detection. Even if 
such exceptional circumstances exist, businesses still 
have to ensure that the surveillance is necessary and 
proportionate in all the circumstances (as shown by 
the Lopez case): The surveillance has to be limited 
in time and targeted only at those subject to a prior 
substantiated suspicion about them; by monitoring all 
employees the breach of the right to privacy outweighs 
the proportional need to identify criminal employees. 

Before undertaking any workplace surveillance 
businesses should conduct an assessment of whether 
the monitoring is necessary, whether that monitoring 
outweighs the general privacy rights that employees 
have in the workplace and what measures should be 
taken to ensure that the infringements on the right to 
private life are limited to the minimum necessary i.e. 
that the surveillance is proportionate to the needs of 
the business.

INDUSTRY LEADERS URGE REFORM 
FOLLOWING CARILLION LOSSES 
The Electrical Contractors’ Association (ECA) 

and the Building Engineering Services 
Association (BESA) – two leading trade associations 
representing engineering services contractors, 
have joined forces in an industry delegation with 
Peter Aldous MP to petition Number 10 for urgent 
reform to payment practices in the a� ermath of 
the Carillion collapse.

The organisations, which represent some 4,000 
businesses with a combined annual turnover of 
almost £10 billion together cover a broad range 
of engineering, design, installation and facilities 
management activity, including electrical, heating, 
plumbing, energy management, micro-generation, 
ductwork, ventilation, fire and security, and wireless 
systems.

Following the Carillion collapse, industry support for urgent reform to payment practices 
has reached unprecedented levels. Coordinated by BESA, ECA and SEC Group a petition on fair 
payment and retentions, representing over 355,000 businesses, was delivered to Prime Minister 
Theresa May by Peter Aldous MP and a delegation of industry leaders including FSB National 
Chair Mike Cherry, FMB Chief Executive Brian Berry, Director General of the Institute of Directors 
Stephen Martin, ECA CEO Steve Bratt and BESA CEO David Frise.

Supporters of the Aldous Bill and the petition on fair payments also gathered outside the 
gates of Number 10, including business owners directly a� ected by the collapse of Carillion in 
January.

The petition urges the Government to back reform of payment practices and retentions and 
came just days before the second reading of the ‘Aldous Bill’ (Friday 27 April), which proposed 
cash retentions be held in trust accounts, to protect the supply chain.

The Bill is supported by over 120 MPs and 76 industry trade bodies, representing over 355,000 
companies and many self-employed professionals. 

 LEGAL VIEW 
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15-17  MAY 2018
World Workplace Europe 2018 
Conference and Expo 
Barcelona, Spain    
www.ifma.org

16  MAY 2018
World FM Day 2018 
Events to be held between 14-18 May  
www.globalfm.org

31  MAY 2018
FMJ & RICS - Ethical FM – how can the 
sector put ethical standards at its core?  
RICS, Parliament Square, London    
www.fmj.co.uk/?p=86711

05-06  JUNE 2018
European FM Conference 2018 
Sofia, Bulgaria 
www.eurofm.org

02-03  JULY 2018
FM Forum 
The Principal Manchester  
www.facilitiesmanagementforum.co.uk

12-13  SEPTEMBER 2018
Facilities Scotland (Scotland Works) 
SEC, Glasgow  
www.scotlandworks.com/Scotlandworks

23-25  SEPTEMBER 2018
FM EXPO
Dubai World Trade Centre  
www.fm-expo.com

09-11  OCTOBER 2018
UK Construction Week 2018
NEC, Birmingham 
www.ukconstructionweek.com

15  OCTOBER 2018
BIFM Awards 2018
Grosvenor House Hotel, London 
www.bifm.org.uk

19-21  JUNE 2018

www.facilitiesshow.com

DATES FOR THE 
FM DIARY

Ethical FM: FMJ and RICS 
Breakfast Seminar
One of the most shocking revelations 
of the Carillion debacle was that 
it was not an isolated anomaly. 
It soon appeared that many of its 
competitors may have taken on too 
much risk, making decisions that 
have left them with decidedly shaky 
fi nancials. A common thread is that 
a good proportion of their business 
was, and still is, large public-sector 
contracts.

In a breakfast seminar event taking 
place at the RICS HQ in the heart 
of Westminster on 31 May, RICS & 
FMJ will be aiming to address these 
issues. During the session chaired by 
Rory Murphy FRICS a member of the 
RICS FM committee and Commercial 
Director, Vinci Facilities, we’ll 
hear from FM sector leaders who’ll 
discuss why the market has been 
failing, and how we can fi nd a 
solution.

He’ll be joined by Deborah Rowland 
FRICS, Director – Public Sector 
A  airs, Sodexo who has extensive 
knowledge of Government contracts. 

Paul Bagust, Global Property 
Standards Director, RICS will 
introduce the event when he will 
update delegates on a new RICS 
model they are developing.

Breakfast and refreshments will be 
supplied by FSI and FreshGround, 
who are sponsoring the event.

Bellrock acquires ECO 
Integrated Property 
Solutions
Specialist FM provider Bellrock 
has announced the acquisition of 
ECO Integrated Property Solutions 
Limited (EC ), a facilities and 
property management business 
based in Yorkshire, which delivers 
services across the UK. 

Founded in 2008, ECO delivers 
a range of hard and soft facilities 
services for clients that operate in 
sectors including healthcare, retail 
and leisure and corporate offi  ce 
management. ECO will continue to 
be led by Andrew Walker and Derek 
Holding.

Following seven successful 
acquisitions over the last 21 months 
completed together with investor 
Lyceum Capital, the addition of ECO 
strengthens Bellrock’s technology-
driven facilities and building 
services. ECO customers will now 
have access to the groups fully 
integrated Facilities and Property 
services.

SENIOR FM 
FIGURES 
LAUNCH NEW 
BOUTIQUE FM COMPANY

A new boutique FM company called Q3 has been created 
for the UK market with the express aim of changing the 

way corporate clients benefit from outsourced services.
Q3 is the brainchild of senior figures from the FM sector, 

including Martyn Freeman, Stuart Bellew and Alex Gavrilovic.
The business has three main objectives – to help make 

commercial clients more productive through healthier 
environments, to work in a more transparent and open-book 
manner and to transform the working environment for Q3 
employees with well-paid and long-term jobs.

According to CEO Martyn Freeman, Q3 will initially focus 
on cleaning, M&E, waste and environmental, pest control 
and landscaping, and is ready to take advantage of clients’ 
frustrations with the state of play in the UK market: “Our main 
objectives are reinforced by our approach to quality service, 
people and clients and these will help us to become one of 
the finest independent outsourcers in the UK. We are starting 
to achieve this through a refreshing openness which includes 
a genuine service guarantee for all clients. I am also proud 
to o� er a true open-book commitment to return any client 
income that is ultimately unspent.”

LEADING FM COMPANIES 
ANNOUNCE JOINT VENTURE
Leading international FM companies, Atalian and Servest 
have formed a joint venture to enable them to provide 
integrated FM solutions on a Pan European basis.

The 50/50 owned joint venture, which will operate under 
the name “Atalian Servest Ltd”, will look to capitalise 
on both organisations strong operational reputations in 
their respective markets and expand their current o� er to 
existing and new customers across country boundaries.

Rob Legge, Servest Group CEO said: “The world 
is becoming a smaller place and we have seen that 
businesses are now looking for unified solutions that 
bring their communities together. We wanted to o� er 
our customers a pan-European solution with a partner 
that operates with the same cultural and business 
philosophies as adopted by Servest in the UK.

Servest and Atalian will continue to operate in their 
respective regions and the joint venture will be utilised 
for opportunities where both companies have an 
operational presence.

FMJ.CO.UK      INDUSTRY INSIGHT
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  ASSOCIATION NEWS

FACILITIES MANAGEMENT: 
A RISKY BUSINESS?

It’s an uncertain time in 
the facilities management 

sector. Our economy is 
everchanging as we negotiate 
to leave the EU, advances in 
smart technology continue 
to push us further to adapt, 
and the ‘outsourcing’ model 
of service delivery is being 
questioned following corporate 
collapse.

It is clear that in 2018 the world 
of FM is dynamic and evolving 
but also at a crossroads in its 
development. Rapid progress 

in technology, the environment, and the changing nature of work mean that 
the opportunities for the profession are almost limitless; yet there remains a 
focus on cost driving and risky business practices, halting the opportunity for 
FM to add the strategic value it can.

Our recent IFMA-RICS Raising the Bar report highlighted this very fact - that 
FM as an industry is still focussed on cost and is not adding the strategic value 
that it is capable of. Is the focus on cost driving unethical business practice? Is 
the recent Carillion collapse a sign of a broken business model for outsourced 
service delivery?

Like Carillion, many organisations appear to have taken on too much risk, 
decisions that have leª  them with unstable financials. The need to drive cost 
down has perpetuated a ‘race to the bottom’, where suppliers are competing 
relentlessly to reduce cost. Contracts are being secured purely on the ability 
to take cost out of the business, and clients, suppliers and consumers are 

paying the price. 
Is the market broken? The fundamental issue is that companies are taking 

on too much risk and there is an urgent need for FM professionals to make 
ethical business decisions at the highest level. 

This year, our Strategic Facility Management Conference (27 June, London), 
held in partnership with IFMA, will seek to achieve consensus on best 
practice approaches to identifying and mitigating risk in wake of these recent 
developments within the sector. Key sessions are set to cover procurement 
and accounting practices, as well as managing reputational risk. 

It will be equally exciting to hear from Danny Lemon, General Manager of 
The Shard, for a fascinating insight into the rewarding task of managing the 
UK’s tallest building.

As conference chair Rory Murphy, Commercial Director at VINCI Facilities 
has commented, the aim is to “encourage delegates to proactively and 
enthusiastically address the emergent challenges for everyone associated 
with Facility Management in the UK’s Real Estate market.”

The conference will also bring together some of the industry’s most 
respected practitioners and high-value clients, for a CEO roundtable to 
discuss the direction of the FM profession and help establish a vision for FM in 
the 21st century.

The UK property market is rapidly undergoing significant changes. While 
times are uncertain, the profession faces an exciting opportunity to broaden 
its remit, upgrade its status, and play a significant role in contributing to 
organisational e� ectiveness and business success. 

Paul Bagust, RICS Global Property Standards Director 

LET’S MAKE CELEBRATION SECOND NATURE
If you have ever said: “No-one cares what I 

do – until something goes wrong” then you 
are certainly not alone. For this year’s World 
FM Day it has been decided to feature those 
dubbed ‘the Hidden Heros’ of FM. While this is 
a great initiative and it is good to do everything 
possible to raise the profile of FMs and what 
they do, it is a pity that the organisers thought 
that many FMs would see themselves this way.

Recognising that FMs are unfairly, sometimes 
less highly regarded (and possibly less well 
remunerated) than those doing similar jobs in 
other specialisms, BIFM is now looking to achieve 
chartered body status as a first step to attaining 
parity of esteem for its members. They want to be 
able to underline that FMs are members of a clear 
and distinct profession with skills and knowledge 
equal to, but quite separate from, that of corporate 
real estate surveyors or construction managers.

Other people are also taking direct action to raise 
awareness of the critically important work FMs do. 
This year there have been a really pleasing number 
of people who have put in the time and e� ort 
to enter the BIFM Awards. And by doing so, they 
provide brilliant case studies to use to explain the 
value of FM.

The BIFM Awards is the one night in the year 
when everyone comes together to celebrate what 
the industry can do. Held at the Grosvenor on Park 
Lane, London, the event is much bigger than the 
equivalent in the building services or construction 
sectors.

This year BIFM is doing more than ever before to 
highlight the value of FMs’ contributions and will 
be scaling up the coverage both before and aª er 
the event with that in mind.

You can visit the Awards website to get ideas 
and insights and resources from previous years’ 

winners. The site o� ers case studies and best 
practice learning tips and, most importantly, 
examples you can use with clients and other 
stakeholders about what can be achieved by 
excellent FM.

The 2018 Ceremony will take place on 15 October 
at Grosvenor House Hotel, Park Lane, London and 
bookings are now open on www.bifmawards.org, 
so if you want to support your profession, and be 
part of the gala night of the year then the BIFM 
Awards is the place to be.

If you would like to be involved in World FM Day 
you can download a pack from the BIFM website.

INDUSTRY INSIGHT      FMJ.CO.UK
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Lean (or Lean Six Sigma) is the 
ground-up and human approach 

which has led Toyota to the top of the 
tree in world-wide car production 
– and a relatively recent field of 
knowledge (the concept of Lean 
achieved global awareness following 
the publication of a landmark 
book – “the Machine that Changed 
the World” in 1991). In 25 years, 
the concepts have been copied and 
applied in manufacturing industries 
around the world, spurred and 
accelerated following the Global 
Financial Crisis.

Making inroads into healthcare and 
financial industries including banking 
and insurance, Lean has yet to make 
an impact on facilities management – 
and o� ers a way forward which, by the 
application of sound, tested principles 
provides for a bright future.

Key attendees from FM companies, 
FM professional bodies, the specialist 
media as well as representatives from the 
BQF and the Chartered Quality Institute 
met at the first of two Launch Events for 
this Special Interest Group (SIG) to hear 
presentations on broad concepts.

A� er a welcome and introduction 
from Ian Swain, CEO of the British 
Quality Foundation, the group heard 
presentations from Chris Craggs on 
the direct relevance of Lean to the FM 
industry and some insights on tools and 
culture; a presentation produced by 
Jon Lightowler on real-life application 
and lessons in the cleaning sector; 
Geo�  Prudence talked on the need 
for leadership to drive these new 
approaches and Diane Dibley , Director 
of Services for the BQF, outlined the 
ways in which seminars, workshops 
and training programmes are already in 
place to provide insights and powerful 
tools, whether to novices or the more 
experienced practitioners.

Event organiser Chris Craggs said: 
“The four of us were delighted to be 
able to launch this initiative to show 
a much more optimistic future for FM 

than recent industry talk on the race-
to-the-bottom. Linked to the imminent 
launch of the new ISO41001 Facilities 
Management standard, we believe a 
new approach is possible – and with 
buy-in from customers, FM companies 
and their specialist contractors, working 
collaboratively and constructively to 
build value and drive out waste in the 
supply chain, there will be a sustainable, 
positive future. 

“Each part of the industry needs to 
play its part – not least the professional 
associations, setting, leading and 
accrediting exemplar organisations and 
individuals. This is the start of a journey 
– I believe we will look back in five years’ 
time and see the impact of a quiet 
revolution.”

Two examples from the presentations 
included: 

 � The famous Washington Monument 
Mystery – the reason the monument 
is deteriorating is because of tourists 
– but the path is more complicated 
than first sight and a great example 
of root cause analysis. 

 � A systematic analysis of an o� ice 
building cleaning task which resulted 
in more than 70 per cent saving of 
manpower with no detriment to 
scope or quality.

“I am really pleased to be involved 
in this FM Lean initiative, said speaker 
Geo�  Prudence: “We are working to 
make sure that great examples of Best 
Practice provide insight and guidance 
and opportunities for all parties 
– Clients, Professional Bodies, FM 
Companies and the thousands of people 
employed – to build a sustainable, 
robust industry with integrity, learning 
from the best models and techniques, 
really demonstrating Leadership value 
in our field.”

The SIG group, via its website FMLean.
com, provides a forum and a bulletin 
board for information and news on 

practices, events and training which are 
already widely available. In time, the 
information library will build and move 
from the current situation where most 
case studies are from manufacturing to 
case studies from FM. 

One of the features of Lean has been 
the transparency and pride with which 
practitioners share their own learnings 
and journeys – from Go-Look-See visits 
to Jaguar Land Rover at Halewood to 
countless videos on YouTube. In five 
years’ time, we look forward to having 
best practice videos on the website 
which showcase best practice around 
the industry – from catering, cleaning 
and maintenance through workspace 
planning and provision of security and 
reception services.

Attendee Estelle Clark, Policy Director 
for the Chartered Quality Institute 
commented: “It’s great to see yet further 
understanding that Lean and Six Sigma 
are valued outside of manufacturing 
and being applied in the FM world. I’m 
also happy that the very recent launch 
of the Improvement (including Lean and 
Six Sigma) Trailblazer Apprenticeship 
Schemes give organisations another, 
cost e� ective way, of equipping their 
sta�  with these skills.”

Jon Lightowler added: “Whilst it was 
great to see so many people from across 
the sector who were already involved 
with the delivery of Lean initiatives I 
would suggest that anyone looking to 
fast track their management career or 
who is directly accountable for winning 
or retaining customers should come 
over and understand why this should be 
especially relevant to you too!”

For those who missed the first event, 
there will be a further launch event 
on 22nd May at the British Quality 
Foundation in London.

The second round of this Look-into-
Lean series will be held on Tuesday 
26th June with a presentation from 
Adam Buckley, Lead Consultant from 
the Growth Organisation on Shingo 
Principles – Shigeo Shingo was one of 
the architects of the Toyota Production 
System and the annual prize named 
a� er him has been called the “Nobel 
Prize of Manufacturing”.
www.FMLean.com

POSITIVE THINKING
 new  pecial Interest roup met on uesday th pril at the o   ces of the 
ritish uality oundation to explore ways in which some of the business tools that 

have revolutionised manufacturing, o  er a much more positive alternative to recent 
concerns around unsustainable industry practices

   MAY 201810

LEAN FACILITIES MANAGEMENT SIG

ADVICE & OPINION

http://www.FMLean.com


LONDON

MANCHESTER

BIRMINGHAM

NOTTINGHAM

MILTON KEYNES

EDINBURGH

CARDIFF

BELFAST

Your national 
local service 
provider.

salisburygroup.com

TOTAL FACILITIES
MANAGEMENT

ENERGY
SERVICES

SECURITY
SERVICES

COMPLIANCE
SERVICES

MAINTENANCE &
ENGINEERING

CLEANING
SERVICES

HELP
DESK

Trusted to deliver facilities management services to over 1,000 sites across the UK.

http://www.salisburygroup.com


  CONTRACT WINS & PARTNERSHIPS

   MAY 201812

OCS AWARDED MOJ MULTI-SERVICE DEAL
OCS has secured a multi-service contract with The Ministry of Justice (MoJ) as part of 
the government department’s integrator service delivery model. The model services 
the MoJ, Crown Prosecution Service, Department for Education, Ministry of Housing 
Communities and Local Government and the Department for International Trade.

The five-year contract, which has an optional two-year extension, has an estimated 
value of £17.5 million per annum and comprises four main streams, including security, 
catering and cleaning, in addition to other services including concierge, mail room and 
reprographics.

OCS will deliver services across four regions including London and the south-east, the 
south-west, Wales and the Midlands, and the Westminster Campus. Each site will have 
an assigned lead manager and cluster leads dependent on the size and geographical 
spread.

With 30 clusters in total awarded to OCS, the contract will cover upwards of 200 
buildings – including the prestigious MoJ Headquarters and QE11 Conference Centre 
in Westminster.

Compass Group UK & Ireland’s specialist provider of 
catering to the independent education sector, Chartwells 
Independent, has won a fi ve-year contract, worth £5 
million to provide catering, hospitality and cleaning 
services to Merchiston School in Edinburgh. Founded 
in 1828, Merchiston School is Scotland’s only all-boys 
independent boarding school. Located in 100 acres of 
parkland, it has over 450 pupils in attendance.

Apleona HSG Facility Management UK has been awarded 
a three-year deal with ZF, one of the world’s largest 
automotive suppliers, safeguarding UK jobs in the 
process. The contract, valued in excess of £2 million, 
sees Apleona providing a number of services at ZF’s 
Solihull campus, which also includes offi  ces, laboratories 
and test areas. The deal also sees 26 employees join the 
company from the former service provider.

Churchill London, a division of Churchill Contract 
Services, has secured a combined cleaning and security 
contract with The Royal College of Surgeons (RCS) for 
its premises in the Capital. The two-and-a-half-year 
deal includes the day-to-day cleaning of the offi  ce 
spaces, porterage and front of house services. The RCS 
is currently in temporary accommodation while its main 
‘Barry-designed’ grade II listed building is redeveloped 
into a modern and fl exible facility. Churchill’s contract 
with the RCS covers the temporary accommodation 
adjacent to the Barry building.

National FM specialist, Assist Group, has won a seven-
year contract with Kier Group to deliver streetscene 
and grounds maintenance services as part of its new 
Highways Alliance with Shropshire Council. Assist 
provide a wide range of highways and facilities services 
to local authorities, highways agencies, social landlords 
and the private sector on a national basis. The deal 
with Kier comes after working together on a number of 
successful contracts across the UK.

Energy and services company ENGIE has extended 
its relationship with the Department for Work and 
Pensions (DWP) with a fi ve-year contract for the supply 
of Document and Data Management Services (DDMS) 
and a four-year contract for Transcription Services. The 
contracts will see ENGIE supporting DWP’s Digital by 
Default 2020 Vision plan to replace paper processes with 
digital services, thereby improving service provision 
whilst driving down costs.

Mitie has secured a fi ve-year multi-service facilities 
management contract, worth £55 million, with West 
Hertfordshire Hospitals NHS Trust. Mitie will provide 
a range of services across the three main hospital sites, 
Watford General Hospital, St Albans City Hospital and 
Hemel Hempstead Hospital.

Anabas FM has won a three-year M&E contract with 
the National House Building Council (NHBC), the 
UK’s leading new home warranty insurance provider. 
Corporate offi  ce FM specialist, Anabas, will deliver a full 
range of planned maintenance and reactive repairs for 
NHBC, covering their UK headquarters in Milton Keynes 
and offi  ces in London, Edinburgh and Belfast.

TOG AWARDS NEW CLEANING 
DEAL TO PRINCIPLE

Principle Cleaning Services has secured a 
new two-year cleaning services contract 
with shared workspaces provider, The O� ice 
Group (TOG).

The London-based cleaning specialist, which 
provides its services to some of the most 
famous landmark buildings in the Capital, 
was already a partner at a small number of 
TOG properties and has now added another 
10 buildings to its portfolio as a result of this 
tender exercise.

Principle will provide daily cleaning, 
housekeeping, specialist cleaning and window 
cleaning as well as manage washroom, waste 
and recycling services.

CBRE STAYS ON AT ROYAL 
HOSPITAL CHELSEA
Global real estate advisor, CBRE, 
has been reappointed to provide 
facilities management for the Royal 
Hospital Chelsea, home of the iconic 
Chelsea Pensioners, who are all 
retired soldiers of the British Army 
and provides care and comradeship 
to over 300 veterans.

Under the terms of the five-year 
contract, CBRE will provide hard FM 
to include fabric maintenance and a 
helpdesk, as well as refurbishment 
projects within the grade one listed 
building environment.

The contract comes with the 
option to extend for a further 
two years.

INDUSTRY INSIGHT      FMJ.CO.UK
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Anyone who has been in an 
unfamiliar building when a fire 

alarm is activated will know how 
vital an emergency lighting system is 
in such a situation. It gives occupants 
a way of evacuating a building 
safely in the event of a fire and its 
role, as part of an overall life safety 
system, should never be ignored or 
underestimated. 

PLAY BY THE RULES
UK fire safety legislation states that 
people in a building must be able to 
find their way to a place of total safety 
if there is a fire, by using escape routes 
that have enough lighting. 

Evacuation can be hindered by a 
lack of detailed knowledge of the 
internal connectivity of the building 
space, along with confusing and poorly 
thought out instructions. Studies have 
also shown that in these situations 
occupants usually make use of familiar 
routes – typically using an exit through 
which they entered the building. Even 
more worryingly, research from the 
University of Greenwich, as part of 
its Human Behaviour in Fire Network 
(HUBFIN) study, found that only 38 per 
cent of people see passive signage in 
an emergency. 

To address these issues, the 
Regulatory Reform (Fire Safety) Order 
2005 places the onus on a designated 

‘responsible person’ within an 
organisation to carry out assessments 
to identify, manage and reduce risk, 
and put appropriate measures in 
place. However, there is still a lack 
of awareness of the risks around 
not dealing with emergency lighting 
correctly. 

STANDARD ISSUE
Legislation should be adhered to in 
order to identify a building’s specific 
emergency lighting requirements. 
The Workplace Directive 89/654 
states that signs, in accordance with 
national regulation, must indicate 
specific routes and exits. Additionally, 
The Construction Products Directive 
89/106/EEC says that the purpose of 
an emergency lighting installation 
is to ensure that lighting is provided 
promptly, automatically and for a 
suitable time in a specific area when 
normal power supply to the lighting 
fails. 

This is all encapsulated in BS 
5266-1, Code of practice for the 
emergency lighting of premises. BS 
5266-1 provides information on the 
correct lighting provision for the 
safety of people and provides facilities 
managers with information regarding 
minimum levels of illumination, 
duration of operation and the 
maximum brightness levels needed to 

prevent glare. When persons have 
designed, installed, commissioned and 
maintained systems in line with the 
standard, they can be confident they 
have a properly designed scheme.

APPLIANCE OF SCIENCE
There have been significant 
advancements in the technology 
deployed in emergency lighting 
systems in recent years, with the 
result that they now o� er a level 
of intelligence that combines high 
levels of reliability and ease of use. 
Furthermore, light emitting diode (LED) 
luminaires o� er significant additional 
benefits in terms of size, lifetime and 
energy e� iciency. LED luminaires o� er 
some impressive features and 3W 
fittings are available that run at 700mA 
and come in standard format three 
hour duration.

There are a number of factors 
facilities managers need to consider 
when specifying a system. Good 
quality LED products from a reputable 
vendor will have a higher output and 
better spacing performance, meaning 
fewer units are needed to achieve the 
required level of illumination. This may 
not only reduce the outlay on products 
but also the installation cost, as well as 
energy expenditure over the long-term. 

It is also advisable to verify what 
supported evidence is available 
from a manufacturer to substantiate 
that its solution is compliant with 
building, legal, safety and quality 
standards, and any other relevant 
rules and regulations. In addition, a 
manufacturer should be able to supply 
evidence to support its product’s 
functionality claims.

TESTING TIMES
In order to comply with BS 5266-1, 
all emergency lighting systems must 
undergo a short duration test on 
a monthly basis and an additional 
annual test for the full rated duration 
of the emergency lights. A full record 
sheet needs to be maintained for each 

emergency luminaire and entered into 
a logbook, which must be available 
for inspection by the authorities at 
any time. Failure to provide full test 
records can result in legal action and 
closure of a building, and if the system 
is defective, the insurance policy for a 
building may be invalid.

Modern systems utilise the digital 
addressable lighting interface (DALI) 
protocol, as set out set out in IEC 
62386, so that full remote operation 
and self-test is possible. DALI assigns 
an address to each luminaire, allowing 
management of each individual 
device, and this can be as simple as 
a single luminaire containing a driver 
and a sensor. Scheduling of monthly 
self-tests and annual duration tests can 
be set up via the internet, with all test 
results automatically logged.

STATE-OF-THE-ART
The most sophisticated emergency 
lighting test systems consist of one 
or more touchscreens, with each one 
supporting up to 10 DALI emergency 
hubs. The hubs have two separate DALI 
field networks supporting up to 64 
devices each, with each touchscreen 
and associated emergency hub having 
the capacity to manage up to 1,280 
devices. These devices can be allocated 
to one of 16 testing groups, so up to 
eight touchscreens can be networked 
together to form a system that can 
potentially accommodate up to 10,240 
DALI devices.

Given the high safety importance 
of system testing, it makes sense to 
automate this function. Soª ware can 
be used to monitor all the luminaires 
linked to the system and can schedule 
and run a test, with the additional 
ability to schedule tests in designated 
areas. There is also the ability to carry 
out either functional or durational 
tests, which are time definable.

FEATURES AND BENEFITS
A high quality emergency lighting 
system will give occupants a way 
of evacuating a building safely in 
the event of a fire. The regulations, 
standards and guidance when it comes 
to specification, installation testing 
and maintenance are comprehensive, 
and designed to ensure that each 
building’s particular needs are 
thoroughly examined and understood. 
It is therefore imperative that FMs 
understand their legal obligations in 
this area and act accordingly.

 correctly specifi ed, installed and maintained emergency lighting system facilitates 
the prompt evacuation of a building a  ected by fi re and smoke says ichard erchant, 
Commercial irector at heisCraft
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FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET
he latest revision of the   standard has been released. his includes, for the fi rst time, specifi c guidance on 

accessibility for people with hearing loss, which says ndrew homas of Contacta ystems and Chair of the International 
earing oop anufacturers ssociation I , will help s create a fully inclusive environment 

Until now, facilities managers have 
had little guidance on how to 

make their environment accessible for 
people with hearing loss, the largest 
disabled group in the UK. 

The Equalities Act of 2010 merely 
states premises have to make 
‘reasonable adjustments’ for people 
with disabilities and the previous 
edition of the BS standard – that sets 
out best practice – only contained 
comprehensive guidance for meeting 
the needs of those with a ‘visible’ 
disability. 

This le�  a grey area open to 
interpretation – di� icult for FMs to 
make decisions and equally di� icult for 
end users to challenge.

‘ACCESSIBLE’ VS ‘INCLUSIVE’
One of the key elements to the BS 8300 
revision is to guarantee inclusivity 
for all and create fully accessible 
environments. There was a clear 
need to take the onus away from 
the individual, the driving statement 
throughout the revision process being: 
“it is the environment that is the 
disabling factor not the individual.”

The standard committee realised 
that changes in technology, styles and 
way of life meant parts of the BS 8300 
needed updating. 

So what does this attitudinal 

shi�  mean in practice? Let’s take 
the example of a supermarket. It is 
‘accessible’ if there is one wide aisle 
checkout for wheelchair users or 
parents with pushchairs. This checkout 
might also be where the store’s 
only induction loop for the hearing 
impaired is situated. Customers with 
an additional need can pay for their 
shopping but they have to go to a 
specific area to do so.

The supermarket becomes ‘inclusive’ 
if these customer groups can choose 
to use any checkout – everyone’s 
needs are included in the design and 
maintenance of a space rather than 
being set apart. 

MEETING THE NEEDS OF THE 
HEARING IMPAIRED
For the first time ever, a completely new 
annex is included within the BS 8300 
standard that details where induction 
loop systems can be installed. The 
variety of applications is wide. There 
are 11 million people in the UK (one 
in six) with hearing loss and close to 
half of those wear a hearing aid. As 
the largest group within the disabled 
community, they represent a significant 
consumer spend and a significant 
proportion of (potential) employees. 
So there could be a financial as well 
as reputational impetus to get it right 

LET’S HEAR IT FOR ACCESSIBILITY

for your premises. And as a modern 
society there is also a moral duty for 
every business or public facility. 

WHAT IS AN INDUCTION LOOP?
Hearing devices such as hearing aids 
and cochlear implants amplify all the 
sound a person hears. So when that 
person is listening to a lecture or is at 
the ticket o� ice in the station it’s very 
di� icult to hear the speech above the 
background noise. 

In a hearing loop, sound is picked 
up through a microphone, converted 
to magnetic impulses by a Driver and 
transmitted via a loop aerial. This 
magnetic signal is picked up by the 
Telecoil Coupler built into the hearing 
aid and converted back to speech 
meaning the sound source can be 
heard clearly.

Hearing Loops come in a variety 
of applications depending on the 
environment they are used in. For 
example; fixed counter or portable 
loops for short range use on customer 
help desks, reception desks or in 
ticket o� ices, larger area perimeter 
loops for use in churches, meeting 
rooms, showrooms or classrooms, 
and an even larger more complex 
phased array loop system for 
theatres, cinemas or airports.

THE IMPORTANCE OF 
SPECIALIST ADVICE
Induction loops can be installed 
by an electrician but in order to be 
confident you’re meeting the BS 8300 
standard and, ultimately, the needs of 
your customers, users or visitors you 
will need specialist advice to make 
sure you have the right loop for the 
right space.  

A professional will assess the set-
up of a room and the e� ect this could 
have on a loop system’s performance. 
Metal, for example, can have a 
significant impact as it causes a loss 
of current power.

Loops also need to be set up in 
the right configuration so sound 
doesn’t bleed through to other areas 
and cause nuisance or compromise 
confidentiality. 

MAKE SURE LOOPS ARE MAINTAINED
The BS 8300 standard is clear that 
best practice includes making sure 
hearing loops work. It’s not enough to 
install them and feel your job is done. 
Maintenance should be ‘reactive and 
preventative’ and carried out by a 
provider with specialist knowledge. 

STAFF TRAINING IS KEY
Sta�  are the interface between the 
hearing loop and the user, so it’s 
vital that they know a loop is in place 
and can advise visitors or customers 
accordingly.

Their knowledge is particularly key 
if the loop is portable – make sure 
everyone knows where it is kept, how 
it works and how to demonstrate that 
to the user. 

Signage is another important 
element the Standards cover. In order 
for users to benefit from an induction 
loop they need to know it’s there. 
Signage should be displayed where the 
loop is available so if you have one at 
every checkout, every checkout should 
display the sign.

WHY IT MATTERS
This revised code of practice is crucial 
primarily for creating an inclusive space 
that everyone is able to use. While it 
is not enforceable by law, compliance 
with a British Standard demonstrates 
you take your responsibilities seriously.

The new BS 8300 provides a 
benchmark against which your 
facilities can be set. It o� ers a definition 
of the ‘reasonable adjustments’ the 
Equalities Act requires you to make and 
non-compliance can leave you open to 
a challenge from a user, customer or 
visitor whose needs have not been met.

FAST FACTS
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THE BIFM CEO’S 
VIEW
LINDA HAUSMANIS 
CEO, BIFM    

Somebody once said that 
if you aren't growing and 
evolving, you are standing 
still, and the rest of the 
world is surging ahead. 
The BIFM marks its silver 
anniversary in 2018. It 
reaches this milestone as 
the facilities management 
industry matures into a 
serious profession against a background of economic and 
technological change that is unprecedented in speed 
and scale. 

Twenty-five years a� er beginning our 
mission to professionalise the FM industry, 
the BIFM is proposing to change its 
name to the Institute of Workplace and 
Facilities Management and to seek 
chartered body status. In our Manifesto 
for Change published in March, we 
outlined plans to embrace ‘workplace’ 
as a key di� erentiator for our members 
and to establish facilities management 
as a chartered profession. 

We aren’t shi� ing away from a national 
focus with these proposals. We’re proud of the 
fact that we have members in over 80 countries 
and many of our 17,000 members are responsible for 
spaces across the world. We are based in the UK and will have 
a focus on the domestic market, but even here many members 
will have global remits. Our British heritage will remain as part 

of our identity in the event of 
our achieving Chartered Body 
Status. 

We want to make the name 
change because in today’s 

knowledge economy, where 
recognition of FM has not been 

strong, we see the opportunity 
presented by the growing interest 

in workplace as a serious chance to 
leverage a new and better understanding 

of the value that facilities and workplace 
professionals can contribute to organisations. 

This isn’t BIFM turning away from FM either - workplace 
builds on the work already happening in the FM profession 

and positions it as core to an organisation’s success. We want 
to help pivot facilities management towards the heart of the 
businesses it supports and position it to optimise performance 
and growth. A key component of this is recognising that 
in future, FMs – or workplace managers – won’t act alone. 
Workplace recognises the joint responsibility of FM, IT 
and HR to achieve optimal performance between people, 
technology and work space – and that’s not workspace limited 
to the o� ice - but any place where work happens. Think of 
workplace managers as super-connectors who know the right 
people to turn to and can match the right people to the right 
opportunities. 

The move to embrace ‘workplace’ as a key di� erentiator has 
been a driver behind BIFM’s plans to raise the status of FM and 
to establish it as a chartered profession. So, the Institute’s new 
mission will be to set out the twin tasks of helping members 
to improve their skills and status to meet the needs of modern 

organisations, as well as to raise the profile of FM and the 
understanding of the value it contributes.

We are responding to the challenge to provide 
leadership in an industry which has not yet 

shown all it is capable of, and hence, has not yet 
achieved the status it deserves. � 

THE INTERNATIONAL FM 
CONSULTANT’S VIEW

DAVE WILSON, 
NON-EXECUTIVE DIRECTOR OF MORPHOSE 

What organisations call themselves is less important 
than what they do. Nonetheless, adopting a name that 

has long since been adopted by others is a strange way to 
demonstrate relevance and innovation. So the idea that BIFM 
might rename itself IWFM seems odd. It also risks undermining 
its strategic objectives. 
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The BIFM has proposed 
to change its name to the 
Institute of Workplace and 
Facilities Management 
(IWFM) and begin the 
process of attaining 
chartered body status. What 
could the removal of the 
word British and the reference 
to Workplace in the name mean 
in practice for the Institute and how 
could achieving Chartered Status a� ect the 
future of its members?
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Others all already own the 'Workplace' brand: 
IFMA, through the World Workplace conventions and 
its Workplace Evolutionaries initiative; Advanced 
Workplace Associates; the Workplace Management 
Framework; i-FM’s Workplace Futures conference; and 
CBRE’s Global Workplace Solutions among others. The 
value of the new name isn’t clear. It appears that BIFM 
is trading its distinctive brand for a clunky new one in 
a sector which has already been colonised. An unwise 
move, prima facie.

That’s not all that is wrong with BIFM’s plans. At 
the same time as changing brand, they also want to 
become Chartered and more international. Clearly 
someone thinks that pursuing three radical changes 
simultaneously is a good idea. It isn’t.

This problem 
of entering an 
already crowded 
market applies to 
internationalising 
BIFM’s presence. 
RICS, IFMA and 
Corenet are all 
well-established 
globally. IFMA 
and RICS’ 
collaboration 
is established, 
mutually 
reinforcing not just their geographical presence 
but their credibility, credentials and growth. The 
comparative position of IFMA and BIFM alone suggests 
that BIFM will struggle to grow globally. IFMA has real 
strength in the USA and Canada, Netherlands, Japan, 
China, Hong Kong and Nigeria, and a solid presence 
in the rest of Europe, central America and Caribbean, 
with members in over 100 countries. BIFM has members 
scattered in less countries and no formal presence 
outside the British Isles. IFMA has invested heavily in 
its credentials (FMP, SFP and CFM) which have gained 
approval from ISO. IFMA runs great conferences around 
the world, has an excellent base of IP through its 
knowledge library and a large number of sector specific 
Councils, all supported by a very strong marketing 
platform. IFMA is the larger of the two organisations 
(roughly 25,000 members against BIFM’s 17,000) 
and growing - up four per cent in 2017 while BIFM 
membership is stagnant. IFMA has far greater income 
than BIFM (around $16 million in 2017). Challenging 
IFMA and RICS is a futile activity for BIFM.

As for Chartered status, it is something which almost 
no-one outside the UK cares about. Even if achieved 
it will add nothing to the international value of BIFM 
membership. But is it possible?

There are four criteria for Chartered status. These 
include being a 'unique profession' and having as 
members most of the eligible people in the field, 
without overlap with other bodies. I believe that BIFM 
fails on both aspects. Chartership also requires that 

members hold a first degree in a relevant discipline 
- which may exclude a significant proportion of the 
current BIFM membership; that the organisation is 
financially sound - a point which may be di� icult to 
demonstrate, since BIFM has a chequered history 
financially; and that future changes to its constitution 
must be in the public (not the profession’s) interest 
- which seems antithetical to a profession which is 
constantly evolving, as well as undesirable for the 
members. 

To sum up: BIFM is pursuing the wrong aims, with 
limited chance of success. On one level all this doesn’t 
a� ect me directly, as I ended my BIFM membership 
some time ago. However, we do need strong 
professional bodies and BIFM has a lot to contribute. 
The best way to achieve that would be collaboration, as 
IFMA and RICS have done, rather than going it alone. If 
I were a BIFM member, I would be strongly against this 
strategy. �

CHAIR OF INTERNATIONAL MEMBERS 
COMMITTEE'S VIEW
PAT GAUGHAN, 
CHAIR BIFM IRELAND COMMITTEE, 
MD ADVANCED WORKPLACE SOLUTIONS 

BIFM has had a 
region in Ireland 
for the last 21 
years. In 2014 
The BIFM Ireland 
region underwent 
a fundamental 
change in terms 
of how it was 
structured. 
Previously the 
Ireland region 
consisted of a 
single branch which 
was run by a committee based out of Belfast and the 
majority of members were located in Northern Ireland 
with less than a quarter of its two hundred members 
coming from the Republic. 

The Ireland region created a new branch based out 
of Dublin which has helped in growing its network.  
This was the first International members committee to 
be established by BIFM. The Region encompasses the 
Island of Ireland and is unique in the fact that it covers 
two jurisdictions.  In a way this approach is similar to 
the many sporting institutions in Ireland which straddle 
both North and South. The Irish Rugby Team is a good 
example of this. 

The new BIFM Ireland region was met with great 
enthusiasm by facilities management professionals and 
resulted in a steady organic increase in membership to 
a point where it is now the largest professional body 
representing facilities managers in Ireland. Today there 
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are over 500 members with two thirds of members now based in the 
Republic.

Business in Ireland has always been outward looking and has for 
a long time had strong economic ties with the UK and the rest of 
Europe. The BIFM organisation was seen as another professional 
organisation which could add value and an international window 
for FM in Ireland. From an Irish perspective the importance of BIFM 
has always been about what it can do for the FM Profession in 
Ireland.

The name proposed name change from BIFM to IWFM for those 
of us based in Ireland is focused on what it is adding. The term 
Workplace has for some time been steadily replacing FM as the title 
best fitted to describing what functions we perform and deliver for 
organisations. It provides FM professionals with an opportunity to 
move to the centre stage in the whole Workplace relationship and 
start to take a leading role. BIFM as an organisation of over 17,000 
members worldwide is showing true leadership by steering the 
conversation towards the Workplace debate and that can only be a 
positive thing.

In terms of Charter status this is seen by many, including myself, 
as being long overdue. FM has long su� ered as a Cinderella 
profession in comparison to the others which operate in our sphere 
such as Engineers, Architects and Surveyors. Charter status will 
help to develop and progress the educational side of facilities 
management and change the perception and image of how it is 
viewed in a very positive way.

As we all know and recognise, those organisations that change 
and adapt in relation to what happens around them not only 
survive but thrive. Those that don’t become extinct! For a long time 
BIFM was perceived as maintaining the status quo. Now it’s starting 
to show true leadership and silencing its critics! The two proposed 
changes by BIFM might be small steps but they are a giant leap in 
the right direction for the FM profession. �

THE FM EDUCATOR’S VIEW 
JANE WIGGINS, 
BIFM FELLOW, FM TUTOR & ASSOCIATES

I have discussed this issue 
with Tutors and Learners and 
discovered a range of reactions 
– both positive and negative. 
One question was whether the 
priority is gaining the status 
of a chartered body or the 
rebranding – can the BIFM 
support both initiatives, given 
the cost of both endeavours? 
Most of the stakeholders in the 
learning community believe that 
charter status is more important 
to the learners; that the name change is diluting that e� ort. 
Removing the word British potentially reduces its attractiveness 
to overseas learners, especially those in the English speaking 
and Commonwealth countries who place British qualifications 
and professional bodies in high regard. Some asked for a wider 
discussion of all members on the two issues. One problem for many 
learners is that they are not full members, so will not be able to cast 
their vote, yet this would be their future professional body. 

The term 'Workplace' has generated more concern in the 
learning community. The BIFM qualification papers that cover 

the general scope and extent of FM, all require study of the FM 
function, profession and industry. Those starting their management 
careers in FM find the diverse contexts of great appeal and a 
great opportunity to work in many sectors, industries and built 
environments. Many learners come from the MoD, schools, 
hospitals, councils, housing associations, shopping centres, hotel, 
manufacturing, airports and leisure centres. Most of these contexts 
have a wide range of premises types and built environments with 
many focused on the experience of the client’s customer. The term 
'Workplace' may indicate a more 'o� ice based' environment and 
more o� ice management activities. Some current members and 
learners do not identify their role as managing 'workplaces'– their 
focus is about enabling client organisations to be more productive 
and e� ective – for example to improve the learning attainments in 
schools or the patient outcomes in hospitals or providing access 
to unique heritage premises. FMs in these settings are not limited 
to services for 'workers' but providing a range of services for all 
occupants and users of their premises.

Some of the issues of being chartered must also be considered; 75 
per cent of the membership must be degree equivalent qualified. A 
chartered body must evidence a significant contribution to society 
/ industry; a unique professional o� ering, sound financial standing; 
be able to sue and be sued; act in interest of public rather than 
members and ensure ethical behaviour of members. Given the 
overlapping nature of RICS, CIOB and CIBSE, it may be hard for BIFM 
or even the newly named IWFM organisation to convince the Privy 
Council that there is room for another chartered body in the built 
environment. The existing bodies would have the opportunity to 
comment on such a proposal.

The impact on our learning community to continue their studies 
to L6 will be a challenge – cost, time and e� ort is not insignificant 
– and of course, a supportive employer is needed. RICS o� er a 
chartered FM surveyor status to BIFM level 6 Diploma qualified FMs, 
subject to a number of additional requirements, however few seem 
to take up this opportunity, as so few gain the L6 Extended Diploma 
in FM via BIFM. The quest for qualification still seems low in our 
industry, despite best e� orts of BIFM to promote education as a 
driver for advancing our profession.  �

Do you have a question that you’d like 
answered by the FMJ Clinic? 
Email: sara.bean@kpmmedia.co.uk
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CASE STUDY      RICS WORLD BUILT ENVIRONMENT FORUM SUMMIT

The inaugural RICS World Built Environment 
Forum took place in Washington DC in 

2016, moved to Shanghai in 2017 and this year 
London took centre stage, when more than 
1,000 industry professionals from 40 di� erent 
countries attended the packed event.

Under the programme title ‘Our Changing 
World — Urbanisation, Innovation and Civilisation’, 
the purpose of the Summit was to look at the 
three driving forces of industrial transformation, 
urbanisation and digitalisation, and their 
profound impacts on the planet’s natural and built 
environment.

Summit chair, broadcaster James Chau outlined 
these themes before introducing John Hughes 
the President of RICS who elaborated on some of 
the key challenges facing the built environment, 
especially that of climate change.

He said: “We need to ask how we can work to 
shape a positive outcome for the built environment 
and the dialogue we’ll have over the next two days 
will help guide us to some of the answers.” 

He also warned that the property sector should be 
benefiting more from new technology and it is time 
that the built environment seizes the chances that 
these changes o� er.

Who better to explore this theme than keynote 
speaker JB Straubel the Chief Technical O� icer at 
Tesla and part of its founding team who expounded 
on the importance of harnessing innovation in 
order to join the “ranks of the disruptors, not the 
disrupted.”

Tesla of course is most famous for its innovation 
within the car market, where since its foundation 
barely 15-years ago has managed to banish the 
image of the ‘golf cart’ electric car to history. But 
as Straubel explained, Tesla’s founders weren’t 
thinking about building cars, they were more 
interested in bringing about a global transition to 

The RICS World Built Environment Forum Summit reconvened in London on 23rd and 24th 
April with a focus on the commercial strategies needed to harness the enormous potential 
of the 21st century’s people and places. Sara Bean reports

CHANGING WORLD
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sustainable energy.
Responding to the challenge of enabling 

electric vehicles to recharge, Tesla has 
even created its own supercharge network 
- rolling it out across the US and abroad. 
With supercharger stations opening roughly 
every 30 minutes somewhere in the world, 
this network is the key part of the value 
chain, with the closest analogy being the 
mobile phone market, as early adopters of 
cellular technology needed to first ensure 
they could get coverage wherever they used 
their phones. 

Tesla sees the future of cities as electric 
and recognising the key role of the lithium 
ion battery in helping achieve this aim, the 
company is currently creating a superfactory 
to produce them.

Explained Straubel: “When we started to 
grasp that to enable us to realise the dream 
of moving people to battery power, we 
created something we call the Gigafactory 
as the place to create it. We also wanted 
the lowest cost of energy production and to 
walk the walk, so we set up a goal to make it 
a net zero energy factory, which means it is 
powered by renewable sources.” 

The site currently has over 10,000 people 
on site every day and has taken on the 
unique challenge of eschewing fossil fuels 
and going for an entirely energy neutral site, 
so for instance by deliberately cutting o�  
a link to natural gas Tesla has been forced 
to innovate using heat pumping, which is 
much more energy e� icient and means that 
air emissions are minimal.

Taking up this theme which would be 
explored again during the conference, 
Straubel said: “I would argue that our cities 
should become all electric because that is 
what enables the options for sustainability 
over time. If you build an infrastructure from 
fossil fuels it’s very hard to get away from 
that and make it sustainable. Once you start 
using electric as your energy carrier you 
can start sourcing that from solar and other 
renewables over time and at lower cost. This 
way you also have the benefits of air quality 
being better in our cities.” 

DIGITAL INNOVATION 
In his opening talk on the first main 
plenary session of the conference, The 
Networked World: Inclusive Infrastructure 
and Structural Economic Transformation, 
Guy Grainger, EMEA CEO at JLL told the 
summit: “We’re more digitally connected 
together, whether in personal or work life 
than ever before, yet the property industry 
is still working with 20th century systems in 
a 21st world. What are we going to do about 
that? We know that structural changes will 
take place to accommodate the new ways 
of working. 

“Considering that the property sector 

has seen a lot of growth due to low interest 
rates, and a lot of capital expenditure there 
is a danger of an air of complacency coming 
to the industry. What are we going to do to 
respond?”

The panel of speakers, which comprised 
Jonathan Ballon, Vice President and 
General Manager – Internet of Things, 
Intel Corporation, Ilya Espina de Marotta, 
Executive Vice President – Engineering 
and Programme Management, Panama 
Canal Authority and Wong Heang Fine, 
Group CEO, Surbana Jurong Pte discussed 
the possible impacts of digitalisation 
on both a developed world undergoing 
deindustrialisation, and on developing 
nations as they industrialise. 

Jonathan Ballon argued that technology 
is foundational in helping to increase 
productivity, and if used correctly has the 
potential to improve our societies and 
create employment. He also believes that 
the use of data and the insights this gives 
us will facilitate ways of improving our lives, 
both at home and at work.

The panel also explored the challenges 
of increased global urbanisation, as with 
three million people a week joining the city 
life, we all need more space to work and 
live. But what they pondered constitutes an 
attractive city to live in? Aside from cities 
like Dubai which in many ways is being 
designed from the ground up, what do we 

do about cities with heritage issues like 
Hong Kong or London?

Surely, they concluded this is a call to 
action for the Built environment to prove 
the true return on investment that buildings 
make to the environment, community and 
the customer? 

CITY HUB
Urbanisation; from the development of 
future cities to the influence of clusters on 
work and life was the focus of the first of the 
breakout sessions at the summit.

In Clustering to Compete: Nurturing 
Innovation for Prosperity and Security, 
the panel discussed how clusters and 
specialisation sites such as tech or 
industrial hubs can boost regional economic 
prosperity. How can urban design, local 
skills bases, and public policy combine to 
establish optimal conditions for clusters 
that are attractive to investors? How can 
clusters accelerate the innovations needed 
to address the most pressing issues facing 
the built environment?

Margot Orr Jones, Director of Future Cities 
Development at Jacobs, says that clusters 
could be deemed old fashioned, but you 
could just as easily argue the opposite.

“One of the questions that came up when 
we discussed this topic was ‘is the idea of 
a cluster old fashioned?’ but then is a city 

CHANGING WORLD
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a cluster itself, or a cluster of clusters? For me we 
all identify with innovation cluster or industrial 
cluster, but it isn’t about a theme, it’s about 
identifying a group of people who feed o�  each 
other in a virtuous circle. When I go out into the 
real world when we look at design from a cluster 
perspective it’s more likely it’ll get built because of 
this approach.”

One of the discussion points was whether 
a cluster be leª  to occur organically or is it 
something that can be created from scratch. In 
other words, is it nature or nurture?

However they develop argued Professor Richard 
Templer, Director of Innovation Grantham Institute, 
Imperial College London, people still had to be at 
the heart of any future design.

“I believe you need ways of bringing 
people together, places where they 
can meet formally but casually 
as well. For me, that’s about 
design, physical and 
geographical, where 
people can easily find 
opportunities.”

A similar theme ran 
thought the concurrent 
session, Cities in 
changing ecosystems of 
industry and commerce. 
This considered the 
implications for employers 
and employees of the 
impact of the fourth industrial 
revolution as technology leads to 
a more decentralised production and 
service delivery.

As James Chau the session chair phrased it: 
“Dubai is a very nice place to live, but compared 
to other cities like Hong Kong which is very dense 
and there is a common denominator in cities 
where they say the air is not great, the housing is 
not a� ordable, I can’t get fresh produce coming 
in – the green belt is too far away from me, is the 
success of a city just down to opportunities for 
work? Shouldn’t it also be about quality of life 
outside of the workplace?”

That theme was explored further in the session 
on day two, How are cities getting smart? Which 
looked at ways cities can embrace the 21st century. 
During this event, Nicola Yates, CEO of Future Cities 

Catapult, noted that 
too many city planners 
thought about the 
future using today’s 
knowledge. She asked, 

had they thought about 
emerging technology, 

including 5G and the 
immersive experience? “We 

have to think about the impact 
of that on travel and on workforce 

locations,” she said.
She added that driverless cars and less 

personal mobility, like car sharing, may lead 
us to think about what to do with redundant 
car parks.

And swinging back to the keynote speech 
at the start of the conference, according to 
JB Straubel – drivers may still be faced with 
tra� ic jams in the age of the autonomous 
car, but it could be from empty vehicles 
being sent back out of the city centre to 
park. 

Next year’s event will move to New 
York where the impact of digitisation on 
business, cities and the environment will be 
the theme. https://ww2.rics.org/uk/wbef/

I believe you need ways of 
bringing people together, places 

where they can meet formally but 
casually as well. For me, that’s about 

design, physical and geographical, 
where people can easily fi nd 

opportunities.”

Following the revelations over the 
Presidents Club, and the introduction 
of gender pay gap reporting, both of 
which have particular relevance to the 
built environment, the second day of 
the summit opened with a breakfast 
panel discussion on how the industry 
can attract and retain more female 
talent, as well as tackling the wider 
problem of diversity in the workforce.

Former President of the RICS, 
executive director at CBRE and panel 
moderator Amanda Clack opened 
discussions observing that one in five, 
21 per cent, of new RICS trainees are 
female however, just 14 per cent of 
members are women, proving “we 
have to do more to attract top talent 
into the profession.

“People want to work in 
organisations that are taking diversity 
and inclusion seriously”, Clack 
continued, “so it’s important to be 
action oriented.”

Highlighting what was to be a 
common theme at the breakfast, Clack 
concluded her opening remarks by 
saying, “we’ve seen change in the 
C-Suite, now it’s time for mid-career” 
- the period where the industry loses 
much female talent.

“How do we retain and develop 
female talent mid-career? How do 
we keep women in property and 
construction?” Clack asked the panel.

Standards - like the RICS Inclusive 
Employer Quality Mark that now has 
150 firms with 150,000 employees 
signed up - are important in proving 
organisations are taking diversity and 
inclusion seriously, Clack believes.

https://ww2.rics.org/uk/wbef/
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The world’s largest dedicated event 
devoted to facilities management 

returns to ExCel in London in June, with 
over 300 exhibitors and a mix of events 
to help stimulate FM’s thinking and help 
them innovate within their profession.

The latest cost-e� ective products and 
services will be on show across numerous 
sectors, from cleaning and maintenance, 
energy to CAFM. Visitors will also have 
plenty of opportunity to hear about and 
discuss the industry’s hottest topics at the 
cutting edge of FM, and keep abreast of 
legislation updates and regulation changes. 

Held in association with the British 
Institute of Facilities Management and 
world-class real estate firm CBRE, Facilities 
Show 2018 continues to attract inspirational 
speakers, contractors and individuals. 
It champions the industry, changes 
perceptions, drives excellence and pioneers 
new-age leadership.

FACILITIES SHOW FEATURES: 
ENHANCE YOUR KNOWLEDGE IN THE 
FACILITIES MANAGEMENT KEYNOTE 
THEATRE
The 2018 theatre is split into di� erent themes: 
the workplace, technology and people. The 
programme includes presentations and panel 
discussions on topics including workplaces 
of the future, security, delivering top class FM 
on a budget, leadership, o� ice refurbs and 
relocations, technology disruption, diversity, 
skills and recruitment, getting recognition in 
the board-room and flexible working amongst 
others. 

FMJ DEBATE: WORKPLACES OF 
THE FUTURE
Day 1 (19th June) 
TIME: 12.00 - 12.40
Learn what your employees might expect 

From June 19 to 21st, over 11,000 FM professionals from across the globe will gather 
at ExCeL London to identify new suppliers, source the latest innovative solutions, 
hear from leaders in the fi eld and network with their peers

from their workplace by 2025. Will there be an 
increase in non-traditional spaces such as gyms? 
What will your biggest challenge as an FM be in 
managing workplaces of the future? What role 
will sustainability play?

PANELISTS:

 � Adam Burtt Jones, Co-Founder,  Workplace 
Design Consultancy

 � Alistair Craig, Managing Director, Anabas

 � Dr Andy Lewry, Principal Technical Consultant, 
BRE

 � Adrian Powell, Director, Active FM

 � Ian Wade, Head of UK Estates, BMA

BIFM SMART CLIENT PROGRAMME – TOOLS 
FOR SMART PROCUREMENT
The BIFM will be hosting a free Smart Client 
Programme, equipping attendees with the 
knowledge and tools to make smart procurement 
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decisions, enabling successful client-supplier 
partnerships. Seminar sessions will be followed 
by pre-booked 1:1 appointments with selected 
suppliers, addressing procurement needs in a time-
e� icient manner within a secure setting. 

The 90-minute session will be delivered by high-
level trainers from BIFM Academy and will cover: 

 � How to select a contractor or supplier

 � How to use strategic sourcing to improve quality, 
deliver e� iciencies and reduce risk

 � What do to when contracts go wrong

INSPIRATIONAL SPEAKERS PROGRAMME 2018
One of the highlights of the Facilities Show is the 
range of aspirational speakers which have graced 
the stage and this year’s contributors continue that 
tradition to include comedian and mental health 

expert Ruby Wax OBE, former Army Brigadier Nicky 
Mo� at CBE and Sir Clive Woodward OBE.

 � Ruby Wax combines expert psychological 
insight with trademark wit and humour, helping 
individuals and groups understand how to 
create an open, honest and successful culture. A 
hilarious yet essential education, not to be missed 
by responsible employers and employees alike.

 � English rugby legend and management pioneer, 
Clive Woodward, takes to the stage to discuss the 
key attributes needed to create a winning team 
on and o�  the pitch; talent, teachability, pressure 
and will.

 � With over 30 years’ experience in leadership roles 
within the British Army, Nicky Mo� at gives us an 
educated perspective on strong leadership as well 
as tangible, tried and tested methodology to drive 
inclusive change and optimum performance.

RUBY WAX OBE
19th June 11:30 

NICKY MOFFAT CBE
20th June 13:00

SIR CLIVE WOODWARD OBE
21st June 11:30

Inspirational
Keynote
Speakers

DEVELOP SPECIALISMS 
IN SECURITY, SAFETY, 
FIRE FIELD SERVICE & 
WORKWEAR 
Develop your area of expertise and 
source products in security, safety, field 
service, fire safety and workwear with 
access to IFSEC International, Safety & 
Health Expo, FIREX International, Field 
Service Management Expo and the 
Professional Clothing Show, all taking 
place in adjoining halls at the same time 
and free to enter. 

Here you can identify new suppliers for 
perimeter security, access control, CPD 
accreditations, video surveillance, site 
evacuation, uniforms and more and 
attend a host of educational sessions 
discussing core issues including health 
& safety legislation changes, fire door 
installations and service management 
solutions.
Facilities Show takes place from the 19 
– 21 June 2018 at ExCeL London. 
Tickets from: www.facilitiesshow.com/FMJ

http://www.facilitiesshow.com/FMJ
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COBA EUROPE LTD 
Smart Entrances, Smart Choice from COBA – Floor matting specialists, COBA 
Europe, will be exhibiting at the Facilities Show (Stand M640). The UK based 
manufacturer has decades of experience in the matting business, with product 
ranges spanning commercial entrance matting systems, GRP flooring and safety 
matting for the workplace.  

COBA will be using 
the event as a platform 
to meet FM companies 
and architects to 
explain more about 
their quality entrance 
matting range which 
broadly includes 
custom-made aluminium systems, interlocking PVC/carpet tiles, and bespoke 
logomats.

“While COBA has facilities throughout Europe, Asia and South Africa, we 
manufacture many of our products at our Leicestershire headquarters, and 
carry extensive stock of non-‘bespoke’ entrance mats, which means we can 
o� en meet short lead times,” says Danni Cooke, Business Manager – COBA 
Europe. “We also o� er a professional installation service operating throughout 
the UK.”

COBA’s entrance matting systems have been specified and installed in many 
prestigious buildings, and have become a leading brand for retail, education, 
hotels and leisure, as well as o� ice complexes.  

To find out more about COBA Europe’s floor matting, please call onto Stand 
M640 at the Facilities Show, where the team will be delighted to show you 
samples and give you further details about the product range.
0116 240 1088  sales@cobaeurope.com

Facilities M640
 � www.cobaeurope.com         www.cobaflooring.com 

FSI (FM SOLUTIONS) LTD
FSI is a global-
leader in CAFM 
so� ware, with 
o� ices in the UK, 
Australia, Dubai 
and Hong Kong, 
plus an international partner network. FSI has been a major influence on 
CAFM technology since its inception in 1990.

Visit FSI on stand R750 at The Facilities Show for demonstrations of: 

Concept Evolution: core CAFM solution, merging powerful functionality with 
sophisticated technology to extend Facilities Management (FM) across borders, 
and optimises process e� iciency, accuracy and productivity throughout the 
lifecycle.  

FSI GO: Mobile Application solution, extending the functionality of Concept 
Evolution and third party integrated systems to your mobile workforce.  The 
FSI GO app is available to download from the Apple, Windows and Google Play 
stores. 

Concept Advantage: suite of Apps, designed to encourage the entire workplace 
community to contribute to the success of the facilities they occupy. Connecting 
Concept Evolution CAFM technology to the business via end users and their 
mobile devices. E� ective and successful FM is put directly in the hands of all 
those on the receiving end, promoting a positive workplace environment and 
enhancing corporate wellbeing. The Apps and their container can be branded 
to make them your own. Functionality can be tailored to suit end users.

Facilities R750
 � www.fsifm.com

TRANSITIONING TO A MORE BUSINESS RELEVANT 
FM – DISCUSSING BIFM’S PROPOSED NAME 
CHANGE
On 1st March BIFM announced its intention to change 
its name to the Institute of Workplace and Facilities 
management. It argues that the surge in recognition 
by organisations of the impact that physical 
environments have on their people’s performance is 
an opportunity for the FM profession to shine.

Chris Moriarty will assess that opportunity, 
exploring the steps required to take full advantage, 
the skills and insight the profession requires moving 
forward and the tools available to help.

For BIFM members interested in having their say 
ahead of the vote in July this session will 

provide the ideal opportunity to 
contribute to the debate. 

OCCUPATIONAL 
HEALTH & 
WELLBEING ZONE 
New for 2018 the 
Facilities Show will 
launch a new area 

dedicated to the 
Health & Wellbeing of 

the workforce. With a 
focused theatre delivering 

thought provoking and 
tactical seminar sessions on 

how FMs can benefit from enhanced productivity 
while putting employee health and wellbeing at the 
forefront of company culture. Plus, a host of key 
suppliers will display practical approaches to spaces 
and work stations for the betterment of the workforce.

FACILITIES GAMES ARCADE
Back by popular demand, the Facilities Games 
Arcade is an area of the show floor not to be missed. 
Providing all FMs with the opportunity to grow their 
professional community among like-minded peers 
over a game of air hockey, table football or playing 
arcade games. 

1:2:1 MEETINGS PROGRAMME
The complimentary matchmaking tool enables 
visitors and exhibitors to search and connect with 
each other before the show, allowing you to better 
manage your event schedule.

 � Arrange meetings at exhibitors’ stands or in one of 
the dedicated Meeting Lounges

 � Search thousands of contacts by job title, products 
and services, buyer/seller activities and market 
sector

 � Make the most of your time at the show, pre-arrange 
meetings and open the door to new business 
opportunities

www.facilitiesshow.com/visit/meet-suppliers

SMARTWORKING SUMMIT – 
DYNAMIC DISCUSSIONS ON 
THE CHANGING WORKING 
ENVIRONMENT
Focussing on participation and 
collaboration, Smartworking Summits 
consider the impact of the changing 
nature of work on the employee lifecycle 
journey, workplace technologies, 
understanding workplace productivity 
and achieving genuine corporate 
sustainability.

Share experiences in a dynamic and 
informal setting with seasoned main board 
executives - CEOs, CFOs, COOs, CIOs, 
CHROs, and Group Property/FM Directors 
from major organisations, who between 
them reflect the key decision-makers 
involved in changing work practices.

The inclusive format draws on the 
collective experience of all present to o� er 
a deeper more intelligent discussion about 
the issues challenging all organisations.

The Smartworking Summit takes place on 
the 20th June 2018 at ExCeL London. 

Register as a delegate at: 
www.quoraconsulting.com/summits

mailto:sales@cobaeurope.com
http://www.cobaeurope.com
http://www.cobaflooring.com
http://www.fsifm.com
http://www.facilitiesshow.com/visit/meet-suppliers
http://www.quoraconsulting.com/summits


THE BEST
JUST GOT BETTER.

Find out more at www.seaward.co.uk/FMJ 
T: +44 (0) 191 586 3511  E: sales@seaward.co.uk

TESTED, TRUSTED.. .  WORLDWIDE.

The best downloadable PAT testers on the market just got better!  
Our world beating Apollo+ Series now comes with improved functionality

and a rechargeable battery pack to provide extended operating time... 
from Seaward, the number one name in PAT testers.

THE NEW APOLLOTHE NEW APOLLOTHE NEW + SERIES

http://www.seaward.co.uk/FMJ
mailto:sales@seaward.co.uk


TO ADVERTISE IN MONTH IN FM PLEASE CONTACT 
DANNY.GRANGE@KPMMEDIA.CO.UK OR CALL 01322 476811
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CLEANKILL PEST CONTROL 
Award-winning Cleankill Pest Control is proud to be exhibiting again at The 
Facilities Show (stand number T655). 

Cleankill specialises in working with facilities managers across the UK to keep 
premises pest free.

Facilities managers who are keen to source suppliers with green credentials 
and accreditations such as SafeContractor, PICS and CEPA, choose Cleankill. We 
are also members of the British Pest Control Association and are one of the first 
pest control companies to achieve Gold Investors in People.

With headquarters in Croydon, Surrey, and o� ices in Sussex, Cleankill Pest 
Control has been providing commercial pest control for commercial customers 
for more than 20 years. 

We use the most up-to-date pest control technology available and the latest 
techniques to keep premises pest free. E� ective pest control is not just about 
providing clean and healthy working conditions and peace of mind - it’s also 
about proactively communicating with customers about what we have done 
and what we are going to do in the future. All pest control activity is recorded. 
We provide you with instant written reports, using digital pen technology, with 
our recommendations, actions we have taken and advice on how to reduce the 
risk of infestation. Contract customers are entitled to free call-outs for problems 
occurring between regular inspections.

.

1Spatial PLC U620
4i Water Services Ltd. M825
A J Products M450
A-Plant Q650
AAF International N850
Abacus Lighting Ltd. U760
Action Storage Systems Ltd. R450
Agenda Screening Services T920
Andrews Air Conditioning M630
Angel Springs Ltd. P610
AnyJunk N655
Aquabion UK Ltd. L825
ASAP Comply Ltd. M610
ASCKEY Data Services Ltd. P700
Assurity Consulting Ltd. R600
Asure So� ware Inc. S450
Beaver Pest Control LLP M750
BESA Publications T665
BIFM M880
BioVation R925
BPR Group Europe Ltd. U600
BRE M930
Bridge Recruitment Limited N800
BRITA Vivreau Limited S600
Britannia Paints Ltd. L850
BritishBins Ltd. M910
BSI Group N620
Buckeye International Inc. T660
Build Recruitment Ltd. T820
Bywaters (Leyton) Limited N760

CAD Management Ltd. Q900
Cafe Couture T700
CAFM Explorer P850
Cambridge Sound Management M840
Camfil Ltd. P450
Carrier Rental Systems (UK) Limited M850
CBRE Managed Services Ltd. R650
Centrepiece Flowers S1000
Clean Air Group P620
CleanHeat Limited Q905
Cleankill Pest Control T655
Clearabee Limited S920
Clockwork IT Ltd. M755
Coastal Permits Limited T640
COBA Europe Ltd. M640
Compact & Bale S750
Computer Disposals Limited S620
Connect Catering Ltd. S705
Contract Abseiling Limited S700
Crimson Tide Mpro Limited N920
Cyclehoop Ltd. U810
Cyclepods Ltd. S610
DataSplice UK P640
DB Group (Europe) Ltd. Q500
De-Ice Gritting & Snow Clearance S825
Deepstore Records Management N960
Defluo N630
Demand Logic Limited M965
DencoHappel UK Ltd. N875
Denis Rawlins Ltd. T730

Dynorod U630
Dyson Technology Ltd. M635
Elan Sales Ltd. U850
ELocker Rentals Ltd. T1000
Elogbooks Facilities Management Ltd. T755
Emaint EMEA Ltd. S960
Ergotron Europe M625
Euroworkspace Ltd. Q450
Evaccess UK R455
Evo O� ice From Techlink M620
Express Vending Ltd. P950
Ezitracker R710
Facilities Management Journal M771
Fellowes Ltd. M780
� uuss M706
FixFast Ltd. T610
FloodAvert U880
Flowplant Group Ltd. R630
Facilities Management UK L830 
Forbo Flooring UK Ltd. N710
Forward Vision Solutions Ltd. Q920
FSI (FM Solutions) Limited R750
Funky Yukka S1010
GE Lighting T645
General Survey Ltd. L750
Glendale Managed Services U930
GOJO Industries - Europe Ltd. N950
Green Spark Environmental Ltd. L900
GRITIT R620
Ground Control Ltd. S900

URGENT TECHNOLOGY 
Urgent Technology understands 
the challenges faced by FMs. Our 
maintenance management so� ware is 
designed to reduce your maintenance 
costs and improve your service delivery. It gives you complete financial control 
and visibility of your maintenance operation, regardless of the size of your 
organisation. 
How will our so� ware benefit your business?
 � Manage and measure your reactive maintenance tasks, contractor 

performance, scheduled maintenance, equipment downtime, asset 
inventories and H&S related incidents. 

 � Handle the routine FM tasks that are typically managed by a helpdesk. 
The so� ware dispatches service engineers to around 70% of jobs, 
automatically. 

 � Perform powerful data analysis and benchmarking exercises with 
embedded Microso�  Power BI.

 � Access core functions and task data on-the-move through our mobile app. 
 � Automate your compliance procedures, record data automatically and 

provide instant access in the event of an incident or audit.
 � Enable you to design workflows that match your actual business 

processes. 
 � Support major languages and currencies. 
 � Delivered as SaaS, so no hardware overheads, faster implementation, and 

lower product support costs. All customers benefit from quarterly product 
updates and the latest version of the so� ware.  

 � Straightforward integration with other ERP systems.

Visit Urgent Technology on stand P806 to learn 
more about how our so� ware can help you. Facilities P806

 � www.urgtech.com

FACILITIES SHOW EXHIBITORS 2018

Facilities T655
 � www.cleankill.co.uk

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.urgtech.com
http://www.cleankill.co.uk


Come on in, 
the water’s fine
Hybrid VRF – the world’s 
first R32 VRF solution

HybridVRFFollow us @meuk_les
Follow us @green_gateway

Mitsubishi Electric
Living Environmental Systems UK youtube.com/mitsubishielectric2

•  No refrigerant in occupied spaces

•  Simple Cat A to Cat B conversion

•  Low running costs and maximum efficiency

For more information on R32 Hybrid VRF
please visit: hybridvrf.co.uk

With the familiarity of a VRF system and the water-based 
performance of a chiller, our latest Hybrid VRF models use 
low GWP refrigerant R32. 

Already used in a variety of UK buildings over the past 5 
years, Hybrid VRF provides a future proof design solution. 

http://www.hybridvrf.co.uk


TO ADVERTISE IN MONTH IN FM PLEASE CONTACT 
DANNY.GRANGE@KPMMEDIA.CO.UK OR CALL 01322 476811
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FORWARD VISION SOLUTIONS 
Audio Visual for Meeting Rooms
The FVS stand Q920 at the Facilities Management show will feature products 
designed to make your meeting rooms easier to use and more productive.

Samsung Flip
Samsung Flip represents a new dimension in interactive 
white boards. Designed to work as both a meeting 
room display and a direct replacement for a standard 
“analogue” flip chart, being able to “Flip” either 
landscape or portrait on the bespoke stand. With 
Samsung’s Flip, meetings become fun and engaging. 
Using Flip your team can now work smarter, faster and 
better.

Barco ClickShare 
ClickShare is a revolutionary wireless presentation system for the meeting or 
boardroom. ClickShare is unique as it requires no installed so� ware and no IT 
integration while being extremely simple for anyone to wirelessly share their 
own device on the main screen. 

FVS sta�  will be on hand to answer your AV related questions.
Forward Vision Solutions is a well-established audio visual and 
videoconferencing systems integrator with over 25-years’ experience 
of providing innovative and creative presentation and communication 
solutions within business, 
government and education 
environments. 
Tel: 01628 829100 
info@forwardvisionsolutions.co.uk            

Facilities Q920
 � www.forwardvisionsolutions.co.uk

STANNAH LIFTS LTD
For over 150 years 
Stannah has remained a 
resolutely independent 
British business. By 
remaining true to our 
family values and taking care of our people and our customers we have 
been quietly successful, expanding to have operating companies across 
the UK and all over the world.

Although Stannah is world-renowned for stairli� s, we are a single organisation 
with many specialities: passenger and platform li� s, goods and service li� s, 
stairli� s, escalators, moving 
walkways, bespoke and 
custom-made li� s and related 
li�  services.

Our nationwide network of 
service branches delivers local 
li�  services, for over 91,000 li�  
products -all types from all 
manufacturers, right across 
the UK. Our li�  services include 
removals, refurbishment and 
modernisation and new bespoke product installed to our client’s specification. 
We also manage large li�  portfolios for some of the UK’s best known brands, 
including almost 1,200 li� s for Network Rail.

At the heart of all this work is a strong but simple promise that defines our 
promise: ‘always true to our word’. This reflects the way we go about business 
– with care, fairness and practicality – so that we can provide life-and work-
enhancing products and services to our customers. 

Facilities T850
 � www.stannahli� s.co.uk

Grundon Waste Management Ltd. N810
Guarding UK (GUK) N825
Heatrae Sadia Limited R645
Hills Waste Solutions Ltd. P960
HottScan GmbH S635
Humanscale UK Limited M480
HVAC Recruitment Ltd. R700
i-Clean Systems Ltd. T720
ICH Ltd. T810
ICS Cool Energy Ltd. T750
ILECS Limited P660
Incentive FM Group Ltd. M760
Keytracker Ltd. L650
Kingdom Co� ee Ltd. P630
Kingfisher Guarding Services Ltd. N980
Kleen-Tex L700
KwickScreen L655
Lantern Fire & Security Ltd. N910
LapSafe M925
Light Planet N720
Lighthouse (UK) Ltd. T960
Linx International Group T630
Luminos Lighting Limited R1000
Mars Drinks P900
Mermet UK, a Division of De Leeuw Ltd. P625
Method Recycling V840
Metro Rod N930
Mother Group Ltd. P455
Moy Materials Ltd. N650
Musketeer Services Ltd. M820
Myriad Plantroom Services Q960
Nationwide Window Cleaning Ltd. R900
Nilfisk Ltd. Q850

Nuesmart, Inc. U820
Nurture Landscapes Limited P650
OASIS Water Friendly Solutions U900
Osborne Technologies Ltd. P645
OSMO Products T625
P & I P720
Payments&Co T970
Pest & Pesttrain L710
PestFix M645
PHS Compliance Ltd. T860
Planon So� ware S800
Portakabin Ltd. M765
PPL Training Ltd. P710
Prefect Lockers L855
Principle Cleaning Services Limited T650
Propelair U635
Quality Marking Services Limited U830
Quercus Trading Limited L905
RAB Specialist Engineers Limited N900
Renew M900
RICOH Europe S640
Rinnai UK Limited Q630
Safelincs Ltd. T600
Service Works Group P750
Shire Systems Ltd. N730
Signs and Lines Limited Q610
Sit-Stand.Com P600
SmartTask Q600
Spie 365 Facilities P825
Stannah Li�  Services Ltd. T850
Stericycle/Shred-it M835
Sudlows N878
Tabs FM Limited T710

TCA Li�  A/S U610
Temperature Control Limited T910
Tennant UK Cleaning Solutions Ltd. U750
Thames Valley Specialist Products Ltd. S980
The Gritting Company Q750
The Monarch Partnership R920
The Oakleaf Group S630
TOPdesk UK Limited Q700
Total Solutions Group R850
Trafalgar Cleaning Equipment Ltd. T870
Trane (UK) Ltd. Q640
Travis Perkins S710
Trimble N830
TSE Power R610
Twig Group R635
UK Gritters T760 
Urgent Technology P806
Vaclensa Ltd. R640
Varitech Systems S850
Verisae, an Accruent Company N750
Vetasi Limited P800
Vikan UK Ltd. M650
Viridor Waste Management Ltd. P855
VPS UK Ltd. R637
Warnstar Sign and Print Ltd. / Telscape L950
Watkinscole Ltd. T1010
WB Power Services Ltd. Q910
Wellbeing People M600
Whi� away Ltd. T635
Wide Horizons Aerial Photography  N820
Wybone Ltd. M830
WYG Group Ltd. N670
ZipWall Dust Barrier System Q645

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
mailto:info@forwardvisionsolutions.co.uk
http://www.forwardvisionsolutions.co.uk
http://www.stannahli�fts.co.uk


Are you prepared 
for GDPR?

GDPR compliance regulations will be in effect before we know it, and 
though most businesses are aware of the law and what it requires, only 
10% of people polled in a recent Restore survey say they have sufficient 
measures for handling paper records. Find out how Restore can help you 
prepare for GDPR and remain compliant:

Restore Records Management: The largest UK owned Records Management company. We 
store and manage all of your business-critical documents, back-up tapes and heritage items, 
online management and retrieval options.

Restore Digital: Digital transformation solutions and streamlined workflows, data and 
document scanning with cloud-based EDM systems. At Restore Digital we ensure security 
and compliance against the highest industry standards.

Restore Datashred: We are one of the leading providers of document destruction in the UK, 
with 13 secure shredding centres across the country, providing scale, efficiency and 
unrivalled value to our customers.

Restore Relocation: As the market leader in commercial relocation, we specialize in creating 
effective workspaces, as well as business and technology moves and storage for all sectors, 
focusing on customer led approaches.

Restore Technology: The complete set of services for your information technology assets. 
From installation to relocation, resale and recycling, Restore Technology can optimise and 
manage the entire journey of your hardware.

Contact us: 0330 037 6323
Find our GDPR compliance guide 
online at www.restore.co.uk/GDPR

From installation to relocation, resale and recycling, Restore Technology can optimise and 
manage the entire journey of your hardware.

Are you prepared 
for GDPR?

Restore Records Management

Restore Digital

Restore Datashred

Restore Relocation

Restore Technology

Contact us: 0330 037 6323
Find our GDPR compliance guide 
online at www.restore.co.uk/GDPR
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Contact us: 0330 037 6323
Find our GDPR compliance guide 
online at www.restore.co.uk/GDPR
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Restore Records Management

Restore Digital

Restore Datashred

Restore Relocation

Restore Technology

Contact us: 0330 037 6323
Find our GDPR compliance guide 
online at www.restore.co.uk/GDPR

http://www.restore.co.uk/GDPR
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In January 2018, OCS Emirates announced it had secured a five 
and a half year hard and technical FM contract with the Sheikh 

Shakbout Medical City (SSMC), the largest healthcare facility in 
Abu Dhabi. The agreement represents just one in a number of key 
healthcare wins for the service provider over the past year, both 
in the UK and internationally. The significance of this contract 
also demonstrates how substantially the FM market is growing 
in the Middle East, following the staggering rate of construction 
that continues unabated in the region.

FM IN THE MIDDLE EAST
While the Middle East FM industry is not as well established as its 
European and North American counterparts, the region nonetheless 
o� ers providers opportunity for significant growth, both in the short 
and long term. BIFM’s third business confidence monitor for the 
Middle East - conducted in 2017 – showed a wholly positive outlook 
for the area, despite spending cuts in both the public and private 
sectors. 

While this report also highlighted some additional challenges that 
FM in the region has to address, namely a challenging economic 
environment and reduced industry exposure thanks to marketing 
cuts, the feeling was generally positive among respondents, with 
a stable period of prosperity expected over the coming years. 
McDonnell agrees, adding: “I have worked for OCS for eight years 
now and have personally seen the Middle East market expand 
rapidly in that time. 

“Like any economic area it’s not without its challenges, but I 
anticipate the region to only grow in importance in the coming years. 
Most estimates place the global value of FM at around $1 trillion. 
The Middle East region will definitely contribute significantly to that 
growing figure over the next decade.”

This expectation is well supported. Research from Abu Dhabi-
based event organiser FM Expo recently valued the UAE’s FM market 
at $12.9 billion, with that figure expected to rise to over $17 billion 
over the next five years. This rate of growth is primarily down to 
some $629 billion worth of UAE-based construction contracts 
currently in process that are expected to be completed by 2021. 
Meanwhile, in Saudi Arabia, the Middle East Facilities Management 
Association (Mefma) has estimated that the nation’s FM market value 

currently stands at $20.9 billion, with this figure set to rise to $49.8 
billion by the end of 2030. 

Mefma’s research shows that Saudi’s market accounts for some 
55 per cent of the entire Middle East FM sector, with the sustained 
prosperity attributed to a consistent expansion in the real estate, 
tourism and retail sectors as part of Saudi Vision 2030 – the nation’s 
plan to reduce dependency on oil and diversify its economy by 
developing public service sectors such as health, education, 
infrastructure, recreation and tourism.

 In short, it’s safe to say there will be plenty of good news for FM 
service providers looking to grow their footprint in the region in the 
coming years.  

THE SHEIKH SHAKBOUT MEDICAL CITY 
The SSMC is the latest hospital complex to open in Abu Dhabi. The 
site reflects the UAE’s striving for clinical excellence and is one of 
the largest hospitals in the region, placed strategically within the Al 
Mafraq area of the capital of Abu Dhabi, covering 300,000 sq m. 

It is distinctive in the region for providing advanced burn treatment 
– the first centre within the UAE to provide such a speciality. It also 
o� ers medical services in orthopaedic and thoracic surgery, cardiac 
services, and other advanced medical provision to meet the growing 
medical needs of the region. Before the construction of the site, 
patients oª en had to seek specialist medical treatment overseas. 
The SSMC represents a cost-e� ective solution to this problem. 

On such a huge site, the FM service delivery challenge for OCS 
Emirates is clear. With some 440 permanent medical sta�  and 1,800 
nursing sta�  on site at any one time, the sprawling city facility 
requires a high degree of service in order to keep it at peak function. 
The SSMC counts 732 beds, two presidential suites, 36 VIP suites, 
an intensive care unit with several operating rooms, emergency 
departments, labour and delivery rooms as well as a medical 
research centre, all within its grounds. 

The site is also host to cooling plants, a workshop, mortuary, 
underground tanks, service tunnels, underground car parking, and 
two helipads – all in need of ongoing cleaning and maintenance 
regimes. This sprawling complex is also at the cutting-edge of 
medicine, with robotic surgery units present on site to assist with a 
range of di� erent surgical disciplines. 

Fiona McDonnell, General Manager of OCS Emirates, talks to FMJ about the 
prosperous iddle East  market and the signifi cance of winning the facilities 

contract for the massive Sheikh Shakbout Medical City healthcare complex

EASTERN 
PROMISE 
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OCS Emirates’ contract formally 
commenced in February 2018, and includes 
managing the mechanical, electrical, 
plumbing and HVAC services, medical gas 
pipeline, building fabric, fire and life safety 
systems, building management system 
and biomedical engineering equipment. 
To date, the company has deployed 125 
specialist sta� , with this figure expected to 
grow to 300 over the next 18 months. 

It’s quite a challenge, but McDonnell 
believes the site provides OCS with the 
opportunity to demonstrate its expertise 
in the healthcare sector, especially in the 
handling of delicate medical equipment 
which requires technical expertise beyond 
that of a typical facilities professional. 
“The site is host to some very complex and 
delicate machinery, all of which is vital to 
ensuring patient comfort and satisfaction,” 
she says. “This, coupled with the SSMC’s 
enormous coverage, is undoubtedly a 
challenge for OCS, but it’s one we are 
thrilled to take on. 

“OCS is only a few months into the 
contract, but with our team of specialists 

already working on site, with more due over 
the next year, we’re confident our e� orts 
will exceed the client’s strict standards and 
continue to provide world-leading patient 
care for the population of the UAE.”

With over 100 healthcare facilities, 
including seven within the UAE, and more 
than $110 million in healthcare revenue 
globally, OCS is now well established in the 
sector, delivering both soª  and technical 
FM contracts. However, it’s the SSMC win 
that represents something of a strategic 
milestone for the business, due to its size, 
duration, and prestige. This prestige was 
reflected in the exhaustive bid process, 
which lasted over 24 months – the client 
was meticulous in its assessments and 
wanted a provider it could trust with its 
latest build.

FUTURE GROWTH
OCS was eventually chosen due to its 
expertise in clinical FM delivery and 
experience in mobilising large-scale 
contracts. OCS’s soª  service reputation 

within the UK, coupled with its technical 
delivery history in Asia and South East 
Asia, proved particularly advantageous. 
OCS now employs some 50,000 permanent 
sta�  across these two regions. McDonnell 
believes this contract will only strengthen 
the company’s case when bidding for new 
work in the Middle East and beyond: “It’s 
an accolade to have this brilliant facility on 
our books and demonstrates to prospective 
clients that we can add value and deliver on 
the most demanding of service challenges.” 

Martin Logue, OCS’s Managing Director for 
the Middle East, sees the win as leverage for 
future growth not only in healthcare, but 
aviation too. “Strategically this is a great 
win for our organisation. It has elevated the 
profile of OCS Emirates across the GCC and 
the UAE. Over the course of the next five 
years we will look to expand our healthcare 
portfolio as well as have a stronger impact 
within the aviation sector, across the GCC, 
based upon the global experience of OCS. 

“We currently work with more than 50 
airlines in over 20 airports worldwide, 
including the management of over 500,000 
aircraª  per year. With 50 years in aviation 
and $160 million revenue in the sector in 
2017, we expect this to be the next big area 
of growth for us.”

While opportunities in the Middle East 
figure high on the agenda for organisations 
like OCS Emirates, the close connection that 
its healthcare sector shares with the UK is 
also advantageous. The UAE and UK share a 
strategic partnership that has seen the latter 
establish outposts of its most successful 
hospitals and research centres. 

It’s the emergence of establishments such 
as these in the UAE – and a reported 709 
healthcare construction projects 
with a combined value of $65 billion – 
that will guarantee OCS Emirates and 
indeed FM’s growth in the region for many 
years to come. 
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DEAN EWART 
MANAGING DIRECTOR, AVANTIGAS 
Modern businesses work very di� erently now 
than they did just a couple of decades ago. 
We no longer start at 9am and shut up shop 
at 5pm. Hours are getting longer and more 
irregular as people have the flexibility to work 
remotely or around other obligations such as 
family commitments. Forward-thinking energy 
companies need to evolve with these changes 
to stay relevant, otherwise they will find they 
are losing their customer base to other more 
progressive suppliers.  

Just as working arrangements are becoming 
more flexible, energy companies need to be more 
adaptable as modern managers seek energy 
partners available whenever they need them. 

Access out of normal o� ice hours is essential to 
fully service the needs of today’s SMEs, and online 
portals are the perfect solution, allowing users to 
access, control and manage their accounts around 
the clock. To be able to see your consumption 
data online whenever you want is empowering, 
and this kind of autonomy is extremely valuable 
to users who are working beyond nine-to-five. 

Living and working in the digital age means 
that consumers have access to a whole world of 
information that they didn’t have before, and are 
consequently a lot more informed. Managers and 
business owners are clued-up about fluctuating 
energy costs, consumer rights and the much 
discussed benefits of switching suppliers. As a 
result, energy companies are being forced to be 
more competitive and certainly more transparent. 
Customers will no longer tolerate inflated tari� s, 
convoluted pricing structures and unfair terms 
and conditions.

The switching revolution alone has transformed 
the energy marketplace. It is no longer the drawn-
out and onerous task it used to be, which deterred 
a lot of people from taking the plunge. One simple 
call should be all it takes, and your new chosen 
supplier should do all the legwork for you – 
including liaising with your former provider.  

Anyone looking for a new supplier should 
demand competitive pricing, and suppliers who 
do not o� er this risk losing custom to other 
traders. Service users are refusing to accept 
overpriced standard or automatic default tari� s. 
Suppliers who want to build trust among their 
customers will make sure they are o� ering the 
best deal possible through flexible contracts 
without hiding unexpected costs or unwarranted 
penalties. 

Technology is another example of how the 
average consumer is becoming more informed 
and demanding more from suppliers across the 
board. In particular, commercial consumers are 
more aware about the technology available on 
the market and how it could benefit them and 
their business. 

Your energy company should be embracing 
this new technology to provide the best and 
most e� icient service possible. Advanced meter 
technology, which has become more readily 
available in recent years, allows accurate remote 
readings to be taken without the need for on-
location meter readings, and also eliminates 
the dubious art of estimated readings.  Online 
consumption data enables users to pinpoint 
areas and timeframes of higher energy usage, 
creating a starting point to find ways of reducing 
consumption and bringing down the associated 
outgoings. 

Smart meters will soon be commonplace in 
businesses up and down the country. Call on 
your supplier to explain how to make it work for 
your company and say farewell to the inaccurate 

Facilities managers need to harness new technologies and innovate to improve 
e   ciencies in energy management. e hear from an energy supplier, a 
consultant and a storage provider on the choices available

THE ENERGY 
EVOLUTION 
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estimates and unexpected bills.  
This may sound like a lot to ask from your 

energy supplier, but it is an ever-changing 
market and suppliers can no longer be 
seen to ba� le or flummox customers with 
complicated terms and conditions, taking 
advantage of its complex nature. As a 
consumer you should be able to demand 
these new services, and if your supplier 
can’t or won’t provide them, don’t hesitate 
to take your business somewhere that does. 
Take control of your energy usage and 
account management.

PAUL EGGLETON
COMMERCIAL DIRECTOR, 
SUSTAINABILITY, MITIE 
At Mitie Energy more and more customers 
are seeking help with strategies to manage 
rising costs and reduce energy waste. This 
is where a smarter approach and integrated 
technology can really play a part. 

Since 2010 electricity costs for businesses 
have increased by around 90 per cent and 
are expected to rise by another 60 per 
cent by 2025. For many large industrial 
and commercial businesses, this is a huge 
challenge. For a typical large electricity 
user with an annual bill of £10 million, this 
equates to a £29 million additional cost 
by 2025 – and we’re seeing some larger 
customers facing increases close to £300 
million. As an industry, from suppliers to 

consumers, we need to act now to limit 
that impact. 

The only way to mitigate these price 
increases is to buy smarter and use less. 
However, there are several factors to 
consider when building and implementing 
an energy strategy, including the 
procurement of supply, bill validation and 
managing building assets.

Managing assets is an obvious place to 
start. This can be as simple as ensuring 
lights and air conditioning are turned 
o�  at the right time at night. With HVAC 
systems responsible for around 40 
to 60 per cent of a building’s energy 
consumption, continuous monitoring 
and management can provide significant 
savings. However, gone are the days when 
the last one out the door turned o�  the 
lights. We need to be cleverer than that. 
This is where technology can really make 
a di� erence.

The promise of a ‘smart energy utopia’ 
using IoT, AI, blockchain, and battery 
technology may be on the horizon. Yet, as 
an industry, we still need to pay attention 
to the basics – such as helping our clients 
to procure energy in a way that mitigates 
the risk of rising prices, using economies 
of scale to help bring down costs.

Similarly, bill validation should be as 
important as adopting new technology. 
No one wants to overpay, yet tackling and 

resolving unusual bill charges is an obvious 
step which is all too oª en missed unless 
comprehensive monitoring is in place. 
Regular energy consumption reporting 
also o� ers opportunities to continue 
evolving the strategy and track any changes 
over time.

All this is simply about being smarter, 
using less, and ensuring clients have the 
right tools and strategies in place to 
deliver savings. Building these foundations 
today will set us all on the path to smart 
energy utopia.

DR ALEX MARDAPITTAS
CEO, POWERSTAR 
Energy storage with full uninterruptible 
power supply (UPS) capabilities can keep 
your business secure while adding new 
potential revenue streams.

With the increased focus on 
decarbonisation in the UK, there has been 
greater attention on the needs of the grid. 
There are concerns on how it can cope with 
an expected growth in electricity demand, 
and the consequences this will have for 
facilities which need to operate in a secure 
environment to maintain operational 
stability while actively reducing energy 
consumption and carbon emissions. 

This is accelerated by initiatives such 
as the electrification of the UK transport 
network and implementation of the Clean 
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Growth Strategy policies that intend to make 
the UK a world-leading green economy. These 
need to be underpinned by a smart, flexible 
and responsive grid – something that the 
current antiquated, centralised grid is unable 
to provide.

One openly discussed solution is the 
concept of a decentralised energy network. 
In this scenario, the centralised grid is 
supported by local microgrids that are all 
capable of generating and distributing energy 
independent of the National Grid. This would 
allow for a more flexible system as energy 
users could manage their own demand and 
supply while also using the technologies that 
contribute towards decentralisation in the 
most e� ective manner. Additionally, 
as energy will be generated 
and stored locally, it also 
increases e� iciency in the 
supply of energy.

An integral 
component in 
delivering a 
more e� icient 
and reliable 
decentralised 
energy network 
is energy 
storage. Even 
as a standalone 
technology, this 
o� ers tangible benefits. 
Firstly, it enables the 
user to participate in 
peak shaving to reduce non-
commodity charges (which, according 
to Centrica Business Solutions, are set to 
make up 60 per cent of the energy bill by 
2020). It does this by storing energy during 
low distribution use of system (DUoS) periods 
and then ‘time-shiª ing’ the energy to be used 
during peak periods to generate cost savings. 
Additionally, it can be used to accurately 
predict and avoid Triads. The impact of this is 
that the end user will save money and lessen 
the strain on the centralised grid by removing 
consumption at peak times, consequently 
boosting the reliability of the grid.

However, this is merely scratching the 
surface of what energy storage can achieve 
for a company. Bespoke solutions can o� er 
additional benefits, such as integrated full 
uninterruptible power supply capabilities, that 
provide a step-level change to a company’s 
operations. Integrated full UPS capabilities 
can provide rapid or even seamless support 
that connects to the load within milliseconds 
of the detection of an energy-related failure, 
such as a blackout or brownout. Furthermore, 
having UPS integrated as part of a business’s 
energy storage solution negates the need for 
additional backup.

Full UPS capabilities o� er facilities power 
resilience and ensure that costly downtime 
from energy-related failures (which, according 

to Centrica Business 
Solutions, has been 
found to cost as much 
as 17 per cent of a 
company’s annual 
revenues) is avoided. 

As well as protecting 
against great financial 

cost, it avoids the damage 
to reputation that can be 

caused by an energy-related 
failure such as failure to deliver 

within the supply chain, negative 
customer experience or, in extreme cases, 
data breaches and even loss of power to 
life-saving equipment. UPS can protect 
the intangible features that contribute to a 
company’s positive brand equity and add 
value to its processes.

NEW REVENUE OPPORTUNITIES
In addition to this, intelligent energy storage 
assets can be connected to the National 
Grid and help provide the vital support it 
needs to balance demand. The grid needs 
help maintaining its operational frequency 
boundaries and keeping up with growing 
demand, so it provides financial rewards to 
companies that can supply energy to the 
grid or temporarily reduce demand during 
peak periods or increase their consumption 
when the grid has an excess of supply. This 
process is called demand side response 
(DSR), and it promotes the flexible and 
intelligent use of energy, introducing new 
revenue streams to a company.

Perhaps the most notable example of DSR 
providing new revenue opportunities is 
through partaking in energy arbitrage. 
This, to put it simply, is the process by 
which the end user stores energy generated 
during o� /mid-peak DUoS periods and sells 
energy back to the grid for a profit during 

peak periods. 
Additionally, reserve services can provide 

a boost to the revenue capabilities of DSR 
by intelligently responding to grid events to 
help the grid balance its demand. Battery 
energy storage systems in particular are well 
positioned to take advantage, due to their 
rapid response capabilities which allow 
for e� ective management of demand. This 
smart and flexible use of energy is enabled 
through an intelligent energy management 
system (EMS). 

Aside from revenue opportunities, the 
smart, responsive and flexible use of 
energy that DSR promotes has the ability 
to maximise renewable generation. This is 
achieved by storing the renewable energy 
when it is available and then supplying it 
to the grid as demand requires. This not 
only helps the grid to balance demand, it 
mitigates the e� ect of intermittent supply 
as well as increasing the amount of green 
energy in the UK’s energy mix, reducing 
reliance on fossil fuels and CO2 emissions. 
Smart use of energy reduces the load on 
the grid, boosts reliability, and provides 
a business with greater control of its 
consumption.

The viability of energy storage solutions is 
increasing as businesses introduce flexible 
funding options that allow customers to 
implement the technology and receive the 
benefits without investing a significant 
portion of capital expenditure. 

Experienced providers of energy storage 
systems can deliver a bespoke concept-to-
completion service which ensures that this 
complicated technology is suited to the 
needs of the client. They will also be able 
to provide advice on optimising processes 
and minimising consumption, while 
creating a solution to suit specific needs and 
maximise ROI.

 
An integral component 

in delivering a more e   cient 
and reliable decentralised energy 

network is energy storage. Even as 
a standalone technology, this 

o  ers tangible benefi ts.
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Today’s workplaces have to accommodate a diverse cross-section of 
employees. Michael Page, Director of Saracen Interiors talks about the 
need to combine comfort and e   ciency with the wow factor 

BLENDING IN
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O� ices are no longer utilitarian spaces where 
employees from a company come together 

to work, side by side. Today’s o� ices cater for 
everyone – blended workforces, with multiple 
needs and requirements, of all ages – and each 
worker has usually been consulted as to what 
their ideal space is well ahead of any fit-out 
activity getting underway.   

With millennials in the mix, a fluid generation 
who are not scared to move on if they’re not happy 
and don’t have a purpose, there is a lot more 
pressure to please everybody and get the blend 
just right. Born between 1980 and 2000, these are 
the candidates who aren’t necessarily motivated 
by money but who will engage if the company feels 
authentic and true. This is where the environment 
has to play its part in meeting a certain expectation 
and deliver on far more levels than it did a decade 
or so ago.

All individuals work in di� erent ways. It’s 
always been the case that some people function 
better with background noise while others prefer 
complete silence. In the past, the more sensitive 
among us had to train ourselves in the art of 
mentally blocking out the noise of busy, 
open-plan environments. Failing that, headphones 
played their part for those experiencing 
increased irritation.

However, many modern o� ices now try to 
acknowledge personal preference and sensibilities, 
with quiet zones, and private pods, sitting 
alongside areas that are specifically designed for 
collaborative working. These latter spaces are 
usually identifiable by the furnishing involved, 
such as long tables and benches, desks with 
no partitioning and spaces with a mix of comfy 
seating. They are flexible areas that have been 
specifically established so that people can gather 
together to share ideas and to socialise and take a 
bit of downtime, if needs be.

It’s also quite common now to have numerous 
docking stations peppered about so that people 
can infiltrate new spaces and not be locked in to a 
certain desk and space. Not only is it important to 
provide people with a mix of options, it’s also good 
to provide space for those who might not treat 
the o� ice as a permanent base. Many of us are 

oª en ‘just passing through’; visiting a client and 
wanting some space to work in around the meeting 
time that’s been set, or maybe travelling between 
o� ices for our own company, if we’re engaged by a 
larger enterprise.

Added to that, we’re far more transparent in our 
relationships with clients and suppliers than ever 
before and this is reflected in the breakdown of 
o� ice space. The traditional model of the o� ice 
used to favour a reception desk at the front, with 
a holding area for clients and visitors away from 
the general melee. Most o� ices now allow access 
as soon as you step through the door, with many 
cutting loose the formal reception area and opting 
for a more inclusive style. 

NEW WORKING MODEL
The changes aren’t just apparent in the free-
flowing o� ice space either. A more fluid 
approach to working is currently being 
championed and promoted across a growing 
number of industries and we’re no longer tied 
to the tired old working model.

We’ve altered the way in which we work, the 
hours that we put in, when we put them in 
and, oª en, where we choose to work. Many of 
us opt to work from home for part of the week 
to complement commitments outside of the 
workplace and to combat time wasted on a long 
commute. Some employers actively encourage 
working away from the premises and that, in itself, 
can be quite a canny move. With commercial 
rents on the increase, every square foot counts; if 
a high proportion of the sta�  work from home on 
a regular basis, less o� ice space is needed overall 
and smaller space can then be taken, saving a 
significant amount on costs.

In fact, most o� ice jobs now come with a degree 
of flexibility as par the course. We’re just as 
good and able to work in co� ee shops and hotel 
lobbies, and our homes, as we are in formal o� ice 
environments – and many of us prefer a mix of 
these locations, given the choice.

A lot of these changes are down to technology. 
Technology has enabled us on many levels, 
including how and where we physically go about 

BLENDING IN
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our business. Years ago, we would have 
had to be in the o� ice to access certain files. 
Today, as most work is able to be stored 
in the Cloud and web-based file sharing 
services, such as Dropbox, are 
now prevalent, our o� ice can literally 
be anywhere. 

This blended style of working can impact 
on every aspect of our lives. If our hours are 
more flexible and work is bleeding 
into the social, then the flow, 
to an extent, also works 
the other way. Again, 
millennials have 
driven this, to 
some degree, 
as they are the 
generation 
most likely 
never to turn 
o�  when 
it comes to 
technology. 
If they are fully 
engaged at work, 
they don’t mind the 
invasion in what was 
traditionally viewed as downtime. 
The days of rigid nine-to-five have long gone 
for most o� ice workers.

The plus side is that our o� ice 
environments have generally become 
a lot more relaxed as a result of such a 
multifaceted approach to work and we 
want o� ices that spell comfort as much as 
practicality. We all certainly expect a lot 
more from the design and facilities and it 
has been proven to influence our choices 
when it comes to prospective employers. 

We want to be based in multi-purpose spaces 
that provide comfort and stand out. We want 
our o� ice to have its own identity. 

The type of facilities that are most adept 
at accommodating the social side to work 
include provisions such as subsidised work 
canteens and cafeterias, healthy vending 
machines, free good-quality co� ee and a 
well-stocked bar on a Friday aª ernoon. 

A lot depends on the average age 
of the workers and the type 

of sector (although the 
level of formality has 

dropped all around, 
there is still a 

huge di� erence 
between the 
tech sectors 
and some of the 
professional 
service 

industries in 
terms of what 

might be deemed 
acceptable). As 

the workers are oª en 
consulted ahead of o� ice 

redesigns and refurbs, the accepted 
‘wish list’ is usually well known in advance.

CREATING SUPER SPACES
Because the o� ice is a company asset, and a 
physical manifestation of the brand, besides 
a place to accommodate workers and to 
enhance their wellbeing, one key question 
remains: can the space provided tick all the 
usual boxes and have the wow factor, while 
encouraging productivity and providing a 

versatile environment? 
The answer to this question is ‘yes’ – with 

a lot of careful planning. Close collaboration 
ensures that the client isn’t boxed into a 
corner and budget isn’t risked. It can be 
done but, as with everything, it always 
comes down to money. That never changes 
no matter how much the working world 
moves on. 

Creating these blended ‘super spaces’ can 
be expensive, and it’s easy to get carried 
away while ignoring the bigger picture. 
For the seasoned consultant, the art is to 
balance what works for everyone with the 
agreed budget and to manage expectation 
all the way.

We have the privilege of being in charge 
of manipulating the blend, with the goal in 
sight of a working environment that works 
for all and makes everyone feel happy, and 
so it falls to the design consultant to come 
up with creative solutions and alternatives, 
as and when. 

Finally, it must be said, the results can 
only truly be measured by the influence 
that a particular environment has on its 
workforce going forward: higher attendance 
and retention, increased productivity and, 
of course, turnover. Never underestimate 
the power of a happy team. 

The more members of sta�  that feel happy 
and comfortable in their surroundings, 
the more likely it is that they will buy into 
the brand and feel at home in their work 
environment. And so, much like our homes, 
every blend has to be di� erent, as it just 
doesn’t work to force any given design. It 
takes thought and skill to get the blend right 
– but it most definitely pays o�  in the end.

into the social, then the flow, 
to an extent, also works 
the other way. Again, 

they don’t mind the 
invasion in what was 

of the workers and the type 
of sector (although the 

level of formality has 
dropped all around, 

there is still a 
huge di� erence 

industries in 
terms of what 

might be deemed 
acceptable). As 

the workers are oª en 
consulted ahead of o� ice 

A lot of these changes 
are down to technology. 

Technology has enabled us on 
many levels, including how and 

where we physically go 
about our business.” 
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The Armed Forces Covenant is the nation’s commitment to those who 
serve in the armed forces and their families, and is a protocol that is 

very close to my heart. From the age of 16, I spent eight years in the Royal 
Artillery, eventually attaining the rank of bombardier. I toured Northern 
Ireland, Belize and Canada and was stationed in Germany for much of my 
career. For me, the army was the opportunity to gain a degree in common 
sense and management – skills I still draw on. 

When I le�  the army, I chose to complement my competences with retail 
experience gained through management programmes, before holding a 
number of senior management positions within the cleaning industry. In my 

role at Monthind Clean, not only am I able to support veterans, reservists and 
their families through employment opportunities, I can also promote the 
covenant among my industry peers.  

As a former reservist myself, I have always appreciated the proficiencies of 
ex-military sta� , and the calibre of personnel prepared to make the sacrifice 
and commitment of joining the reserve armed forces. I am also keenly aware of 
the challenges many ex-forces sta�  face getting back on ‘civvy street’, including 
finding employment. Because the majority of roles within our armed forces are 
seen to be so far removed from those outside, it is very easy to overlook the 
perfect opportunities to transfer skills and enhance a civilian workforce. 

Employing ex-forces personnel and reservists in service industries has many benefi ts, 
says Simon Biggs of Monthind Clean. He explains how supporting the Armed Forces 
Covenant is not just the right thing to do, it’s good for business

JOINING FORCES 
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Sometimes it is just a case of looking 
closely at experience and skills and drilling 
it down to basic competencies. If you can 
strip down and repair a piece of military 
machinery or weaponry, then you have the 
skills to maintain equipment in the civilian 
sector. If you can organise and execute a 
military operation in the field, then you can 
manage a team of operatives and ensure 
their work meets the high cleaning industry 
standards on a daily basis. 

There have been several government 
initiatives over the years to support military 
sta�  leaving the forces, but the Armed 
Forces Covenant is the nation’s current 
commitment that those who serve in the 
armed forces and their families will be 
treated fairly. That commitment continues 
a� er they leave the services. The AFC 
works with businesses, local authorities, 
charities and community organisations 
to support the forces through services, 
policy and projects. Its 2017 annual report 
reveals a successful year and an increase 
in momentum to maximise the covenant’s 
potential.

TRANSFERRING SKILLS 
Reservists and veterans have a host of skills 
to bring to the workplace, but sometimes 
need a little extra support or a helping hand 
during the transition to the civilian career 
ladder. A military career gives employees 
a plethora of transferable skills, many of 
which are key to excellent performance 
within the contract cleaning and facilities 
management sectors, and which provide 
a great opportunity to demonstrate their 
potential for further development.    

Ex-military personnel understand 
leadership, inspiring and motivating others. 
They can assess situations and are happy 
to work as part of a team to achieve results 
– or will just as happily make decisions 
themselves and instruct others to meet 
goals. They will have learnt communication 
skills, and how they can save lives; whether 
listening to instructions, conveying orders, 
or just passing on information, a veteran 
won’t be distracted and will be e� ectively 
and persuasively articulate. 

Whether it is setting priorities, managing 
time, reporting, co-ordinating teams 
or recording and sharing data, military 
personnel live and breathe organisation. 
These skills maximise productivity. When 
someone has spent years of their life 
maintaining equipment that their life 
might depend on, they develop technical 
skills and proficiency that can be easily 
transferred to other equipment and 
machinery, chemicals and procedures. 
Military personnel will also have 
developed interpersonal skills enabling 

them to supervise, co-operate, coach 
and empathise. All of which contribute to 
management level performance.  

In a contract cleaning or facilities 
management setting, it’s important to 
have sta�  with integrity, resilience and 
self-discipline. Working as part of a team 
is essential, and there are no greater 
examples of teamworking than our military 
services.

From an employer’s perspective, 
reservists bring a wealth of 
talent and the added 
value of specialist 
training. Reservist 
training covers 
a wide range 
of skills and 
disciplines, 
including 
teamwork, 
self-
confidence, 
decision-
making, 
leadership, 
presentation 
skills and project 
management. Some training 
is aimed at helping reservists 
to acquire specific trade skills, such as 
document handling, communications, 
computer systems, planning and 
implementation, assessing situations 
quickly and adapting to challenges.

FINANCIAL SUPPORT 
Companies employing a reservist can 

claim financial help if the reservist is called 
up. This covers the cost of a temporary 
replacement if it’s more than the reservist’s 
salary (up to £110 a day); advertising costs 
and agency fees for finding a replacement; 
a period of handover and takeover (five 
days before and a� er mobilisation); 75 per 
cent of the cost of specialist clothing for the 
replacement (up to £300); training costs for 
the replacement (up to £2,000); overtime, 

if other employees cover the work; 
and any training the reservist 

needs to carry on their 
job when they 

return.  
The employer 
can also 
claim £500 
a month as 
an incentive 
payment in 
addition to 

the costs of 
replacing and 

retraining the 
reservist (unless 

annual turnover 
was more than £25.9 

million in the 12 months 
before the reservist was called 

up, and the company had more than 250 
employees or partners on the date of 
mobilisation). 

The Armed Forces Covenant Employer 
Recognition Scheme recognises companies 
committed to making use of the excellent 
training our forces deliver and investing in 
people as they seek to forge a new career in 
the civilian world.

JOINING FORCES 
reservists bring a wealth of 
talent and the added 
value of specialist 
training. Reservist 

management. Some training 

and any training the reservist 
needs to carry on their 

job when they 
return.  

The employer 
can also 
claim £500 

replacing and 
retraining the 

reservist (unless 
annual turnover 

was more than £25.9 
million in the 12 months 

Ex-military personnel 
understand leadership, inspiring 
and motivating others. They can 
assess situations and are happy 

to work as part of a team to 
achieve results.”
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THE CORPORAL’S STORY
James joined the Monthind team in 2014 as 
a cleaning operative. A� er leaving the army 
he chose to remain in the garrison town of 
Colchester, as his young family was settled 
in their schools, his spouse was in full-time 
employment, and the family had a network 
of friends in the area.

“I was a corporal in the 16 Air Assault 
Brigade, and when I le�  I wasn’t sure how I 
was going to fit into a civilian role,” he says. 
“I’d only known the army as far as work was 
concerned. If I am absolutely honest, I saw 
the job at Monthind as a stop-gap, to pay the 
bills while I decided what I was going to do 
for the rest of my life. But I quickly settled in 
and found that I enjoyed the responsibility 
of ensuring my customers were always 
happy with the service we provided.”

Simon Biggs recognised the potential in 
James and followed his performance with 
interest. He says: “A� er my first conversation 
with James, I knew he had management 
potential. He just needed some support 
to give him the confidence to apply all the 
leadership skills he had acquired in the army 
to managing cleaning contracts and other 
sta� . His can-do attitude has guaranteed 
successful outcomes in the event of 
potential crises in the workplace several 
times, and because he can think on his feet 

and has the interpersonal skills to get the 
best out of his sta� , we know we can rely on 
him. He is everything the AFC stands for and 
a highly valued member of the Monthind 
team.”

THE RESERVIST’S 
STORY
Emily is a reserve 
soldier and 
cleaning 
operative for 
Monthind. 
She says: “I 
had planned 
to join the 
army a� er 
leaving 
school, but 
personal 
circumstances 
changed and I needed 
to be closer to home to 
support my mum. I needed 
flexibility in my working hours and found 
that I was able to have this by working for 
Monthind. I really enjoy my job; it’s not 
all about cleaning toilets. You are part of 
the Monthind team and also part of your 
customer’s team. 

“I take great pride in my work and 
have received fantastic support from 
management when I have needed to change 
my hours or take a short notice absence. 
Things have settled more at home now, and 

I have been able to join the reservists. 
It gives me a chance to get 

away and do the job I 
had always dreamed 

of doing. I have 
definitely grown 

as a person, 
and I have 
learned a 
lot.”

Simon 
Biggs adds: 
“Emily told 

me about her 
plans to join 

the reservists 
and I encouraged 

her to do so. She is a 
hard worker, and I knew 

she would be an asset to her 
unit. I also knew that we would benefit from 
the training and experience she receives.”    

For more information visit www.gov.
uk/government/policies/armed-forces-
covenant 

THE RESERVIST’S 

Emily is a reserve 

changed and I needed 
to be closer to home to 
support my mum. I needed 

It gives me a chance to get 
away and do the job I 

had always dreamed 
of doing. I have 

definitely grown 
as a person, 
and I have 

me about her 
plans to join 

the reservists 
and I encouraged 

her to do so. She is a 
hard worker, and I knew 

she would be an asset to her 

“I had planned to join the army 
after leaving school, but personal 

circumstances changed and I needed 
to be closer to home to support my 

mum. I needed fl exibility in my working 
hours and found that I was able 

to have this by working for 
Monthind.”

http://www.gov.uk/government/policies/armed-forces-covenant
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SHARMANS AND DELVEMADE CUSTOMERS 
BENEFIT FROM NEW EXCLUSIVE 
RELATIONSHIP
Specifiers and contractors working in the roofing industry are set to benefit 
from a new exclusive partnership between industry leaders, Sharmans and 
Delvemade.

The two pioneering British manufacturers have come together to o� er 
exclusive access to best-in-class gutter and roof refurbishment systems.

In addition to a market leading range of comprehensive guarantees, 
unrivalled product selection from the Delvemade Protective Roof Coatings 
Programme and Sharmans Gutter Lining for Life Programme, Sharmans will 
also o� er full service support from initial survey, condition reporting and 
specification through to installation, audit and inspection.

Contractors and specifiers familiar with Seamsil cut edge corrosion, 
Delcote roof coatings and Delglaze rooflight coatings will still be able to access 
these systems. But now their renowned performance will be backed by the 
expertise of Sharmans and its Plygene Gutterline system.

Sharmans MD, Mark de Rozarieux, commented: “This new partnership 
has been created to combine the best available products and services for 
specifiers and contractors into a single, proven and trusted o� ering, backed 
by full customer service support. 

“Sharmans and Delvemade share a common DNA, one which puts 
commitment to supplying 
high quality lasting solutions, 
innovation and customer 
service at the heart of the 
business."

 � www.delvemade.com

 � www.hdsharman.co.uk

 � info@hdsharman.co.uk

TRANE INTRODUCES NEXT GENERATION BALANCE 
HEATING AND COOLING SYSTEM 
Increases sustainability in commercial 
buildings through energy recovery, and 
is one of the first in its category to meet 
Eurovent performance standards

Trane, a leading global provider of indoor 
comfort solutions and services, and a brand 
of Ingersoll Rand, introduces Balance CMAC, 
the next generation multi-pipe heating, 
ventilation and air conditioning (HVAC) 
system for simultaneous heating and cooling. 

Trane Balance can be configured in more than 100 di� erent ways for 
multifunctional buildings like large o� ice buildings, 
hospitals, theatres and hotels that need simultaneous heating and cooling 
in di� erent areas. 

It uses renewable energy and can repurpose energy rejected from the 
compressor during cooling to heat buildings. Energy is recovered through a 
simplified multi-pipe unit that simultaneously delivers hot and chilled water, 
versus a separate boiler and chiller. This reduces investment costs, use of 
floor space and total operating expenses while improving the sustainability of 
operations for the building owner. 

Additional sustainability benefits from the Trane Balance system comes 
from the fact that the energy is distributed through water, versus refrigerant, 
reducing refrigerant piping and risk of leakage. It is also one of the first multi-
pipe units on the market to earn Eurovent certification, which is a voluntary 
industry performance standard certifying the performance ratings of air-
conditioning and refrigeration products.

 � www.trane.com

STEVEN BOOTH TAKES HELM AT GUARDIAN 
WATER TREATMENT    
Guardian Water Treatment is pleased 
to announce that Steven Booth has 
become Managing Director. He will 
report to Phil Greenwood, CEO, WCS 
Group, which acquired Guardian in 
December 2017.

Steven has worked for Guardian 
for six years and is a trained water 
treatment chemist, with experience 
across a range of industry sectors; 
from Facilities Management, to Food & 
Beverage. He has played a crucial part 
in Guardian's continuing aim to provide 
sustainable and highly e� ective water 
treatment solutions for customers 
across the UK and especially within London's M25. He is also focused on Closed 
Systems and the partnership with Hevasure. 

Steven said: "Guardian has gone from strength to strength and I am 
delighted to take the helm at what promises to be an exciting new chapter. Our 
acquisition by WCS Group and integration in to the Marlowe Critical Services 
Group provides welcome investment in people, systems and processes. We now 
have a far larger team and the scale and operational support to handle large 
customers with a national footprint.”

In addition to Steven's promotion, the company has appointed Toby Hunt as 
Key Account Director and former Chief Executive, Mark Hobson, has moved into 
a Non-Executive role during the transition period.  

� www.gwtltd.com

SUSTAINABLE NEW DRIVEWAY SURFACE FOR 
MANSFIELD COLLEGE OXFORD  
The appearance of a quintessential 
seat of learning, an Oxford college 
where an architecturally acclaimed 
new structure stands alongside 
elegant Victorian elevations, 
was being let down by its hard 
landscaping – until a sustainable 
new driveway surface, featuring 
Clearmac paving, was completed 
this summer. 

The work to upgrade the striking circular driveway has been undertaken by 
Beard Construction, with the assistance of Dartford based Gaysha Limited. 

Prior to this project the surface to the driveway had become uneven and 
unsightly, with rutted patches of subsoil showing amongst the remaining, 
badly potholed tarmac. 

Crucially, the Clearmac resin bound paving specified for the contract 
encapsulates a light quartz aggregate, now presenting a pristine appearance 
that will be both hardwearing and also sustainable. The constituent materials 
o� ering a low environmental impact, while also being water permeable to 
Sustainable Drainage System (SUDS) standards. 

Once the remains of the old tarmac had been removed and the formation 
level prepared, the contractor initially laid an open-grain tarmac. This was 
then followed by the 20mm thick wearing course of Clearmac, which is itself 
permeable to rainwater. 

Available from Gaysha, cold applied, Clearmac can be supplied in any 
colour. 

 � www.gayshasurfaces.co.uk

 � info@gaysha.co.uk

 � 01322 340350

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.delvemade.com
http://www.hdsharman.co.uk
mailto:info@hdsharman.co.uk
http://www.trane.com
http://www.gwtltd.com
http://www.gayshasurfaces.co.uk
mailto:info@gaysha.co.uk
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FMs use Moneypenny because we offer the very best people and 
technology to deliver 24/7 brilliant service. Discover how we will 
make you operate even more effectively. Talk to us today.

moneypenny.com    
0333 202 1005

Outsourcing our switchboard 
reduces overheads, saving 
my FM team time and our 
company money.”

SWITCHBOARD LIVE CHAT MOBILE ANSWERING SPECIALIST TEAMS

Moneypenny client since 2013.

“

OUR ‘MATS WITH BRAINS’ 
CAN SAVE YOU MONEY!

Kleen-Tex 3 step technology helps to “make more of your � oor”. 
Find out more  about our comprehensive new product range at: 

✓  Reduce dirt and slash cleaning costs 
✓  Prevent slips and trips
✓  Give your � oors the WOW factor 

WOW!

AMSTERDAM

STAND 01.231

HALL 1 www.kleen-tex.co.uk

2   

3

1   Visit us at ISSA Interclean in Amsterdam and � nd out 
about our Kleen-Tex 3 step intelligent mat technology.

Kleen-Tex A5 FMJ Advert FINAL.indd   1 12/03/2018   16:06

http://www.kleen-tex.co.uk
http://www.moneypenny.com
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THE JOB MANAGEMENT REVOLUTION: 
FROM PILES OF PAPER TO MARKET NETWORKS   

The World Economic Forum says we’re on the 
cusp of the Fourth Industrial Revolution (or 
Industry 4.0). Self-driving cars and Artificial 
Intelligence are no longer just sci-fi fantasies. As 
our world and the workforce continue to rapidly 
evolve, it’s clear that we all need to be using 
e� icient systems to manage work if we’re going to 
keep up with these changes. 

Job management can o� en be a headache. 
Traditionally it involved endless amounts of 
paperwork and spending hours on the phone 
chasing clients and engineers. In an increasingly 
digitised world, and with many FM companies 
now integrating IoT systems into the workplace, 
managing jobs with these old and ine� icient 
processes means you will quickly get le�  behind. 

Richard Harris, CEO of Okappy, argues that there 
are three compelling reasons why the Facilities 
industries should explore new and emerging digital 
possibilities for job management: “Traditional 
job management systems are costly for users; 
the systems are o� en very time consuming which 
means disputes can take a long time to resolve; 
information provided by paper job sheets can be 
unintelligible and out of step with modern internet 
society.”

These days there’s a plethora of digitised systems 

with varying features on the market that can 
help companies manage their jobs. However, the 
problem of duplication still proves problematic 
when it comes to dealing with subcontractors, 
as each company will have their own individual 
system. Clients have a growing expectation that 
the services will be delivered not only digitally but 
in real-time; putting more pressure on companies 
to further streamline their processes. 

Market Networks
Whilst many job management applications work 
well within a company, communication di� iculties 
still remain when it comes to a company’s 
customers and subcontractors. Applying a Market 
Network model to this problem could be a step in 
the right direction. 

Market Networks combine the benefits of social 
networks, market places and so� ware-as-a-service, 
enabling businesses to create a profile, connect 

with customers and subcontractors, and manage 
their workflow; not just within their organisation, 
but as they interact with other companies. 
This increases visibility whilst streamlining 
communication both internally and externally.

In Practise
Accessible by computer, smartphone and tablet 
alike, any jobs entered onto these platforms can 
be viewed and updated in real time. No more 
duplication of information and no more chasing 
workers for reports. Everyone can communicate 
with each other simply, easily and in real-time. 
Information is available at the touch of a button, 
easily retrievable without risk of being lost 
between emails, texts and forgotten phone calls. 

All Seasons Climate Control Ltd (All Seasons) 
is one company that uses a job management 
network called Okappy to manage their operatives. 
Since using the platform they are able to access 
all relevant information and be immediately 
aware of any job details without having to chase 
subcontractors or clients by phone or in person.

“All Season’s transformation of their job 
management has resulted in a service that is faster, 
more transparent, and much more cost e� icient 
for the business,” says Colin Owen, Director of All 
Seasons.

What’s The Future For Job Management?
“Working life is changing dramatically, we’re 
now much more likely to be working in small 
autonomous teams at di� erent locations rather 
than working for one large company for life” says 
Richard Harris, CEO of Okappy. “So� ware and 
technology is evolving to cope with these changes. 
From Social Networks to Market Networks, people 
and companies are becoming more connected 
and this is opening up opportunities to radically 
improve how day-to-day work is managed.” 

�  www.okappy.com    �  0207 099 56 98    �  info@okappy.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.okappy.com
mailto:info@okappy.com


Training Solutions Ltd

The UK’s leading provider of 
niche specialist services in: 

 Access and Safety
 Electrical Services
 Building Access Specialists
 Fire Solutions 

ptsg.co.ukwww 01977 668 771

info@ptsg.co.uk @ptsgplc

Knowledge 
is Power

t: +44 (0)1299 251333
e: enquiries@egberttaylor.com

www.egberttaylor.com

The More You Know, 
The More You Can Control.

Our sensor technology alerts 
collection teams when each bin 
needs emptying, saving time and 
money on unnecessary collections.

Get smart. Get connected.

mailto:info@ptsg.co.uk
mailto:enquiries@egberttaylor.com
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UNINTERRUPTIBLE POWER SUPPLY TECHNOLOGIES 
CURRENT TRENDS AND FUTURE PROJECTIONS   
UPS's use many 
technologies to 
fulfil their role, 
and are subject 
to a wide range 
of industry 
trends. Here, 
Alan Luscombe, 
Director at 
Uninterruptible 
Power Supplies 
Ltd., a Kohler 
company, reviews 
these factors. 

BATTERIES
Currently, the hottest topic is batteries - specifically, 
the lithium-ion vs. VRLA lead-acid debate. Li-ion 
o� ers several advantages, including lower TCO, 
longer life, smaller size and weight, and tolerance 
of higher operating temperatures. However, 
although li-ion market share has been growing 
steadily over the last two or three years, especially 
as prices have been dropping, VRLA is not expected 
to disappear any time soon. The biggest barrier 
appears to be li-ion’s higher initial cost; this has a 
decisive influence on systems integrators focused 
more on upfront competitive pricing than their 
customers’ ongoing operational savings.

MODULAR TECHNOLOGY
We have seen a steady growth in demand for 
modular UPS technology over the last two years, 
especially in higher-power applications. Products 
up to 200 kVA with 10 – 25 kVA modules are 
widely available, whilst products with 
50kVA modules much less so. With 100kVA 
modules, the PowerWave 9500 DPA is in a unique 

position for now. 
Growth is expected for larger UPSs like this 500-

kVA capacity.

POWER AVAILABILITY
As autumn approaches, with winter not far behind, 
thoughts turn naturally to utility power quality. 
Currently, we have no tangible evidence of any 
problems – there appears to be ‘just enough’ 
capacity in reality. More nuclear energy capacity 
will ease the pressure, but this is very slow in 
developing. 

BUSINESS FORECAST
Business forecasting is di� icult, as there are so 
many unknowns, primarily Brexit. An IHS Research 
forecast for the UK predicted a negative economic 
impact from Brexit, but actually the economy has 
continued to grow. The largest e� ect has come 
from the falling pound.

Another trend that will continue a� er Brexit 
is the government’s commitment to reducing 
carbon emissions, with a continued ‘stick and 
carrot’ approach. Compliance criteria will become 
ever more stringent, while the Department of 
Energy and Climate Change’s Enhanced Capital 
Allowance (ECA) scheme rewards the use of eligible 
energy-saving equipment with tax breaks. These 
realities, plus the threat of higher energy costs, are 
driving the market for higher-e� iciency UPSs, with 
e� iciency norms moving from 95% to 96% now, 
and above 97% being forecast.

Not surprisingly, the market will continue 
to look for reduced Opex from these higher 
e� iciencies, and reduced Capex too. There is 
an additional, more data centre-oriented factor 
though; an increasing demand for UPSs capable 
of dynamically adjusting their capacity, and 

especially reducing it to improve e� iciency, if 
the load is unexpectedly low. This facility is also 
useful in converged infrastructure, virtualised data 
centres, where servers are dynamically allocated 
– or de-allocated – to match changing so� ware 
workloads.

INTELLIGENT UPS SYSTEMS
Over the last five years, users’ awareness of 
today’s Internet of Things (IoT) environment has 
grown, raising further expectations of enhanced 
intelligence from their UPS. Overall, they expect 
to treat it as an intelligent network node rather 
than a standalone item. Specifically, they want 
immediate warning of impending problems, 
allowing rectification before failure. Allowing 
third-party maintenance organisations to run 
this predictive maintenance service through 24/7 
remote monitoring is particularly important.

UPS intelligence can also aid longer term power 
system management and optimisation, through 
load monitoring, regular reports on UPS status, and 
analysis of trends over time.

HYPERSCALE DATA CENTRES
But how are computing resources and their UPSs 
being deployed? 45% of all applications are 
located in data centres, with increasing demand 
for hyperscale facilities where 400 – 500 kVA UPS 
systems are regarded as basic building blocks. 
Such systems are either coupled together for even 
greater capacity, or distributed around a large 
facility. Ireland is providing a key market for these 
large installations, with €2b invested over five 
years, and a further €2b from 2020. Organisations 
involved include Amazon, Facebook, Microso� , 
Apple, Vodaphone and Google. 

Smaller, modular data centres are also 
important, with a growth of 15% pa seen over 
the last five years. These allow convenient, 
incremental expansion in, say, 100 kVA steps. 
Complete, pre-fabricated data centres built into 
Portakabins or other units can be used to add 
capacity rapidly as needed.

The last major part of the UPS market – 25% 
- is occupied by smaller server rooms operated 
by branch o� ices or SMEs. Although this share is 
significant, growth has slowed. This is probably 
because smaller organisations are increasingly 
outsourcing their computing facility to the cloud; 
dedicated facilities and sta�  can provide a better 
service than non-specialist internal sta� , while the 
cost and commitment of buying in, configuring and 
running on-site IT systems is also removed.

Irrespective of how IT resources are deployed, 
continued growth seems inevitable; driven by 
factors including the IoT, online business and 
entertainment services, smartphones and 
social media. 

�  www.upspower.co.uk             �   sales@upspower.co.uk             �   0800 731 3269
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The UK’s leading provider of  whole-l ife service to smoke control  systems

To ask a question or arrange a FREE no obligation  
meeting call 029 2077 6160  |  www.airvent.co.uk

Brakel Airvent, the smoke control service specialist, has joined the Kingspan Light + Air family, 
combining our expertise with the strength and resources of the Kingspan Group. You can rely on us to 
protect your building and your people, ensuring your legislative compliance in the most cost-effective 
and pragmatic way.

TAME SMOKE TO SAVE LIVES WITH THE UK’S LEADING SERVICE SPECIALIST

Smoke...
tamed.

http://www.airvent.co.uk
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THE NEW ALLROUNDWORK TOOLVEST 
Snickers’ new ALLROUND Tool Vest is the ultimate in tool-carrying technology. 

Versatile and adjustable, 
the ergonomic design features 
a wide range of hard-wearing 
pockets for a variety of tools 
fixings and accessories. It’s 
lightweight, hard-wearing, 
comfortable and easy to keep 
clean. 

The Tool Vest’s ergonomic 
comfort also looks a� er 
your back by providing for 
comfortable heavy tool carrying 
through the specially designed 
wide shoulders, elasticated 
back and an integral waist 
belt to take pressure o�  your 
shoulders.

It comes with Cordura 500 
reinforced front holster pockets 
for enhanced durability and 
easy-access angled rear holster 
pockets. There’s also Cordura 
reinforced breast pockets 
plus a knife fastener, an easy-access padded mobile phone compartment and 
detachable ID badge.

What’s more, the integrated internal expander means the tool vest can be 
easily expanded and worn over a jacket in colder weather.

� www.snickersworkwear.co.uk     
�  01484 854788

 � info@snickersworkwear.co.uk

QUICK AND EASY DUST PROTECTION ONSITE 
WITH THE ZIPWALL DUST BARRIER SYSTEM
ZipWall, the global specialist in the 
dust barrier category, is increasing its 
distribution of the ZipWall Dust Barrier 
System within the UK market in response 
to growing demand. Installed in a 
matter of minutes, the system provides 
professional contractors and tradesmen 
with a comprehensive dust protection 
solution – crucially without the need for 
ladders or tape. 

Launched to the US market in 1997, the ZipWall Dust Barrier System is 
widely used and o� ers an extensive range of robust dust protection solutions, 
uniquely designed to e� iciently section o�  areas onsite. 

From contractors working on a redevelopment project, to professional 
painters and decorators completing a refurbishment, the ZipWall Dust Barrier 
System o� ers an easy to install solution that can be reused from site to 
site. The adaptable system is ideal for the majority of all refurbishment and 
restoration projects, as well as providing the optimum solution for cleaning 
tasks that include damp and mould removal. 

The foundation of the ZipWall dust 
barrier system is the spring-loaded 
pole that secures a dust barrier in 
place and takes only seconds to erect. 
Additional products work cohesively 
with these poles to o� er a variety of 
dust protection solutions. 

 � www.zipwall.eu

DAMP FOR THE DISCERNING WITH NEW 
SAFEGUARD CPDS   
Safeguard Europe – the UK’s leading specialist in 
damp-proofing and waterproofing technology – 
has revised its CPD seminar programme on the 
two major, and commonly confused, causes of 
damp to simultaneously provide either broad or 
in-depth briefings on this troublesome property 
defect.

The first in the new RIBA-accredited CPD series 
from Safeguard – Dealing with Dampness – is 
an overarching introduction to the problems 
of rising and penetrating damp that will give 
architects, builders and other specifiers enough information to help them tell 
the di� erence between the two and determine sources, while giving options on 
how to remedy the situation. 

The 40-minute seminar is delivered in the clients’ workplace, and covers 
existing and new technologies for dealing with the di� erent forms of damp, and 
highlights why some diagnostic equipment – such as certain damp meters – can 
lead to confusion if used blindly.

For those seeking in-depth understanding of the various types of damp, the 
overview CPD is underpinned with focussed seminars on penetrating damp and 
rising damp. 

Though specifiers must be knowledgeable about many forms of damp, 
it is important to note that they o� en co-exist with each other and holistic 
approach to treatment tends to give the best results. Safeguard’s qualified 
and experienced sta�  can o� er technical advice and support to contractors, 
specifiers and owners on damp-proofing solutions.

 � www.safeguardeurope.com/training/cpd-seminars

 � www.safguardeurope.com

ESSITY INTRODUCES NEW TORK HYGIENE STAND 
FOR THE WORKPLACE   
A new addition to the Tork 
range will add an extra layer 
of hygiene to the o� ice 
environment.

Tork manufacturer Essity 
has introduced a hygiene 
stand that accommodates 
Tork Alcohol Foam Hand 
Sanitiser and a box of Tork 
Facial Tissues. This provides 
sta�  and visitors with easy access to hygiene facilities in workplace reception 
areas, meeting rooms and shared o� ice spaces.

The freestanding unit forms part of a complete range of Tork workplace 
cleaning and hygiene systems – all of which feature in the Tork O� ice Web Tool. 
This provides facilities managers with a comprehensive web-based checklist to 
help them equip each area of their building with essential cleaning and hygiene 
supplies.

The tool uses an interactive graphic of an o� ice to highlight hygiene and 
cleaning challenges in each part of a facility. Recommendations are then given 
on how to meet these challenges. 

The new Tork Hygiene Stand supports the long-running NHS: “Catch it. Bin it. 
Kill it” campaign. This urges people su� ering from colds and flu to catch coughs 
and sneezes in a tissue; throw the tissue away a� erwards and then wash their 
hands to kill the germs.

The Tork Hygiene Stand incorporates a window where branding messages and 
hand hygiene prompts may be displayed. 

� www.tork.co.uk/o� ice

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.snickersworkwear.co.uk
mailto:info@snickersworkwear.co.uk
http://www.zipwall.eu
http://www.safeguardeurope.com/training/cpd-seminars
http://www.safguardeurope.com
http://www.tork.co.uk/o


MONTH IN FM

MAY 2018   57

FMJ.CO.UK

STANNAH PASSENGER/GOODS LIFTS REMASTER 
ACCESS AND GOODS MOVEMENT IN MASSIVE 
REGENERATION OF EMI’S THE OLD VINYL FACTORY     
A triplex of customised Stannah 
li� s are delivering vital o� ice 
access and goods movement in the 
Record Store, an Art Deco, former 
record-pressing factory and part of 
the £250m regeneration of The Old 
Vinyl Factory, erstwhile home of 
record label EMI, located in Hayes, 
West London. 

Think Pink Floyd, The Beatles, 
The Rolling Stones… that’s some 
heritage to live up to, but the 
traction, 21-person passenger/goods 
liª  and two 13-person passenger-only 
liª s are on point, delivering easy 
people-access and movement of 
supplies between six floors (21.75m) 
in this landmark building designed 
by Wallis, Gilbert and Partners and 
recently reimagined into 84,705 sq. ª  
of high-end o� ice space. 

The triplex operates in wall-
mounted shaª s in the spacious liª  
lobby, an integral part of the compact, 
central core. Their design supports an 
e� icient blueprint that also minimises 
the structural impact on the building.

This core also doubles as a 
fire-fighting shaª , comprising a 
firefighting stair, mechanically 
ventilated firefighting lobby and a 
firefighting liª  – one of the 13-person 
passenger liª s.

All three liª s are finished in satin stainless steel 
throughout with an overall image that is simple, 
neutral and robust. They have design and function 
features in common such as:

Ceilings: white painted steel sheet.
Floors: rubber sheet to complement the 
liª  lobbies
Motor cabinets: located conveniently to the 
exterior side of each liª .
Car operating panels: feature verticals in hot 
orange.
Silver, half-height mirrors: to rear wall, reflecting 
light and space.
Triplex li�  controls: allow all three liª s to be 
in service for passengers and for the service liª  
function to be called independently for goods 
deliveries.
Autodialler: for passenger-reassurance – an 
automatic phone call system for use in emergencies, 
installed in accordance with the Health and Safety 
regulation changes of 1999. 

Compliance with all safety standards and 
regulations: inc. EN81-70 for optimum health and 
safety; Health and Safety at Work Act 1974; EN81; 
BS7255; BS5588 (where applicable); BS8300; The 
Liª  Regulations; Liª ing Operations and Liª ing 
Equipment Regulations 1998; and The Machinery 
Regulations and good working practice. The 1600kg, 
heavy duty passenger/goods liª  also o� ers the 
added benefit of a VIP button for priority usage, and 
low-level bump rails for added protection when 
shiª ing awkward/heavy trolley-loads.

An important design feature is the custom 
graphics that link past and present to visually 
illustrate the building’s musical pedigree. 

Laura Manzotti, Marketing Manager at developer, 
U+I, comments: “The Old Vinyl Factory is evolving 
in to a one-of-a-kind neighbourhood comprising 
18 acres of o� ices, new homes, innovation and 
educational hubs, restaurants, shops, gym, cinema 
and a live music venue. The Stannah liª s ensure 
that people of all mobilities enjoy democratic 
access throughout the Record Store’s vast, open-

plan, light-saturated floors. Importantly, the eye-
catching, informative graphics also pay homage to 
the development’s unique roots.”

The triplex also ensures that the premises’ 
owners comply with the Equality Act 2010, with 
the added benefit of six liª  maintenance visits in 
the first year – part of a liª -servicing plan delivered 
by London and the South East (Dartford) branch 
of Stannah Liª  Services, a nationwide network 
providing 24/7, year-round liª  servicing and 
support.

Stannah worked as part of a multidisciplinary 
team that included developers, U+I, contractor, 
Charles Edward, and architects, Studio Egret West, 
to create 21st-century access and goods movement 
in an early 20th-century building, for the foreseeable 
future.  

�  www.stannahli� s.co.uk             �   contact@stannah.co.uk             �   01264 343777

http://www.stannahli�fts.co.uk
mailto:contact@stannah.co.uk
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HORBURY PROPERTY SERVICES’ TEAM SECURES 
FURTHER ACCREDITATIONS  
The Horbury Property Services team has 
added to its list of accolades with two sta�  
becoming BM TRADA Q-Mark Fire Door 
Maintenance accredited and four members of 
the team successfully completing their FDIS 
Diploma in fire door inspection. 

The Q-Mark Fire Door Maintenance 
scheme is widely regarded as the most 
rigorous certification process available for the 
installation and maintenance of construction 
products. 

It considers how to correctly maintain fire 
doors, a requirement under the Regulatory 
Reform (Fire Safety) Order, referencing the 
scheme’s unique Accepted Repair Technique (ART) procedures. The Fire Door 
Maintenance scheme is designed specifically for individuals and organisations 
directly involved in maintaining a building’s fire doors.

The FDIS Diploma in Fire Doors is a series of modules designed to 
strengthen an individual’s knowledge of fire door requirements in commercial 
and residential buildings. The Diploma programme covers fire doors and their 
components, including testing and certification, regulations and standards, 
inspection and maintenance. 

Securing these prestigious qualifications will enable Horbury Property 
Services’ specialist team to ensure that customers are fully compliant and up 
to date with fire safety requirements. In many cases, the team can carry out 
inspection, repairs and remedial work, on the same visit.

� www.horburypropertyservices.com

 � 01709 917555

TRANE INTRODUCES LYRA 
INDOOR AIR-COOLED 
CHILLERS AND HEAT 
PUMPS FOR GREATER 
ENERGY EFFICIENCY AND 
VERSATILITY     
Trane, a leading global provider of indoor comfort solutions and services and a 
brand of Ingersoll Rand, is introducing Lyra, new indoor air-cooled chillers and 
reversible heat pumps. 

Lyra delivers higher energy e� iciency than previous models, has a larger 
operating map to provide comfort to more building space, are low-noise, and 
can operate in outdoor air temperatures as low as minus 10 degrees Celsius. 

Lyra is an indoor HVAC system connected to the outside of the building 
through easy, customised and silenced duct installation to meet low-noise 
requirements. It’s suited to areas with limited or uneven roof space and roof 
access, minimising the impact on the occupants and neighbourhood. It is 
designed for theatres, hotels or o� ice buildings located in residential areas, and 
installations requiring floor-by-floor air-conditioning with individual metering 
like high class apartment buildings. 

The new Trane Lyra CGCN chillers and CXCN reversible heat pumps replace 
the CGCM/CXCM and CGCL indoor air-cooled units. The new units feature five 
percent better Energy E� iciency Ratio (EER) and Coe� icient of Performance 
(COP) is improved by 10 per cent when compared to the predecessors. The new 
Lyra chillers are also more sustainable using less refrigerant due to the use of 
micro-channel condenser coils.

� www.trane.com

LEADERS IN PLASTIC RECYCLING AND SUSTAINABLE 
REFUSE SACKS AT INTERCLEAN AMSTERDAM    
RPC bpi recycled 
products and 
ESE World are 
exhibiting at 
Interclean 
Amsterdam 2018 
between 15-18 
May on Stand 
12.705 - together 
they o� er a 
joint waste management solution from the RPC 
Group. 

The companies are leaders in their respective 
fields. RPC bpi recycled products is the leading 
manufacturer of refuse sacks and ESE World is the 
leader in providing temporary storage solutions for 
waste and recyclable materials. 

The business supports the circular economy by 
preserving the environment by up-cycling plastic 
material and turning it into second-life products. 
With the scope and expertise to recycle over 70,000 
tonnes of plastic material each year, the company 
gives new life to polythene from commercial, 
industrial, packaging and agricultural sources 

across Europe.
As concepts of the circular economy take hold 

across the globe, RPC bpi recycled products has 
forged compelling solutions to environmental 
problems. Every tonne of polythene the company 
recycles, for example, saves 1.8 tonnes of crude oil, 
reduces energy usage by two thirds, uses 90 per 
cent less water and cuts sulphur dioxide emissions 
by 33 per cent.

The company's focus on environmentally 
sound products as well as best practices has also 
led to a host of ISO accreditations recognising 
the sustainable thrust of its manufacturing. The 
recycled farm plastics used to make the company’s 
award-winning Green Sack range, for example, 
has a carbon footprint estimated to be at least 35 
per cent less than imported refuse sacks from the 
Far East.

Innovative Sustainability
The need for innovative products and services 
came into sharp focus recently when the UK 
Government published details in January of its 
25-year Environmental Plan. Ministers vowed 

to eradicate all 
avoidable plastic 
waste in the UK 
by 2042, improve 
the natural 
environment and 
throw much more emphasis on innovation in 
plastics to keep it out of landfill and our oceans.

By focusing investment on the twin towers of 
innovation and customer service, RPC bpi recycled 
products has pioneered several market-leading 
products. Reprocessing post-consumer packaging 
has enabled the company to use the recovered 
material to develop The Green Sack - now the UK's 
leading refuse sack brand and specifically tailored 
to meeting customers' growing environmental 
demands.

Such innovation pays dividends. Recently 
the company won a Green Apple Environment 
Award at a ceremony in the Houses of Parliament, 
London in recognition of its best practices which 
have resulted in the company achieving Valpak 
accreditation for ‘Zero Waste to Landfill’ across 75 
per cent of its sites.

�  www.bpi-refuse.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.horburypropertyservices.com
http://www.trane.com
http://www.bpi-refuse.com
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Q&A WITH DRAINAGE EXPERTS METRO ROD!   
Drainage maintenance and repair sounds pretty 
simple… Most people might presume it’s simply 
a case of sticking some rods down a drain to free 
up the blockage, and maybe having to replace 
the odd pipe from time to time. For Metro 
Rod though, who specialise in all aspects of 
commercial drainage and repair, there’s a whole 
lot more to it!

We’ve interviewed Metro Rod’s Senior Technical 
Manager, Chris Nelson, who knows everything there 
is to know about drainage…

Can you explain a little more about the work that 
the Metro Rod network undertake?
The majority of our work is drainage unblocking, 
maintenance and repair, but because most of our 
customers are commercial clients, the equipment 
involved can vary considerably, depending on where 
we are working and the services we are providing. 

What services in particular are you able to 
provide?
We o� er an extensive range of sewer survey, 
maintenance and repair techniques. This includes 
CCTV surveys – which enable us to see directly 
inside the pipes to assess any damage, and is hugely 
valued by customers, as the footage can be seen in 
virtual real-time and recorded if requested. 

Much of the maintenance work we do involves 
drain clearance by either Rodding, Electro-
Mechanical Cleaning (EMC) or High-Pressure 
Water Jetting (HPWJ). Tanker jetting is also 
undertaken when necessary, as well as the removal 
of concrete and solid debris from drains using 
specialist equipment. 

What’s the di� erence between EMC and HPWJ?
The main di� erence is that EMC is a mechanical 
process, whereas HPWJ is hydraulic. With EMC 
a cable is rotated with a cutter on the front and 
gradually fed down the pipe or drain into the 
blockage. 

With HPWJ, the force of the water is used to 
dislodge any blockage. Both are very e� ective 
techniques and all Metro Rod engineers are fully-
equipped with the necessary technology to ensure 
rapid response rates and very high ‘first-time fix’ 
rates. 

If the drains are found to have any lasting damage 
once any blockage is removed, we can then repair 
using either excavation, or, perhaps more preferably, 
‘no-dig’ techniques.

Can you explain the techniques involved in 
excavation and ‘trenchless/ no-dig’?
Excavation is a more traditional form of repair, 
which is oª en somewhat disruptive and requires 
the ground above the damaged drain to be 
physically removed to access and replace the 
damaged section.

Trenchless technology is a generic term used 
for all no-dig repairs and generally covers lining, 
directional drilling and tunnel boring. 

Metro Rod are mainly involved in lining and 
patch repair. Specialist lining technology is 
suitable for longer lengths of damaged drain, 
whilst ‘patching’, as the name suggests, is a 
localised repair using silicate resin and a 
fibreglass mat for smaller areas of damage. 
Repairs can be carried out without excavation, 
which saves time, hassle and ultimately money! In 

fact, one of our specialists has just completed what’s 
thought to have been the world’s longest liner 
installation ever!

Why should people choose Metro Rod over 
other competitors?
For Metro Rod, top quality customer service is 
always the priority. We are nationwide, with over 40 
depots, meaning we are able to service commercial 
contracts wherever a client has outlets. We already 
have numerous key accounts with large companies 
such as AXA, BUPA and Mitie, who really value 
the fact that we are able to provide a consistent, 
e� icient service nationally. We also operate 24/7, 
365 days of the year, so no matter when the issue 
arises, we can be on site within hours - ensuring as 
little disruption as possible for our customers.

We have 30+ years’ experience in drainage repair 
and maintenance, and whether it’s reactive works 
or pre-planned maintenance, we work with our 
customers to make sure they receive the best 
service possible. 

All of our engineers are DBS checked and highly 
trained in all of the following as standard; High 
Pressure Water Jetting, Asbestos Awareness, 
Avoidance of Danger from Underground Services, 
National Road and Street Works Association 
training, Confined Spaces Entry, Construction 
Skills Certification Scheme, Basic food hygiene, 
Manual Handling, and of course - drain maintenance 
and repair. Other bespoke courses are written and 
delivered by our City & Guilds level 3 Technical & 
Training team including Working at Height, 
Saniflos, Basic & Intermediate Plumbing skills, 
LV Electrical Safety. 

�  www.metrorod.co.uk          �  call.centre@metrorod.co.uk           �   0800 66 88 00

http://www.metrorod.co.uk
mailto:call.centre@metrorod.co.uk
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ON THE MARKET 
WITH WASHROOM 
WASHROOM     
Leading commercial washroom 
designer and manufacturer, 
Washroom Washroom, has delivered a complete turnkey washroom 
refurbishment project for a vibrant London market. 

Camden Market is London’s largest and most diverse market welcoming more 
than 28 million visitors every year.

Washroom Washroom worked in partnership with refurbishment and 
maintenance contractor, PDC Construction, to refurbish the public toilet 
facilities at Camden’s Stables Market. Together the two companies saw the 
whole project through from the initial design stage to completion in just six 
weeks. 

The bespoke new washroom space not only had to be in-keeping with the 
hip Camden Market vibe, but it was also essential for it to be highly durable, 
easy-to-clean and DDA compliant. The result - a fresh contemporary washroom 
facility which takes influence from vintage Victorian design.

The striking new design features Washroom’s solid grade laminate Senza 
toilet cubicles, faced with a unique rusted metal e�ect mild steel finish and 
which include footplates set back to create a floating appearance.

The cubicle doors were completed with the addition of bespoke vinyl graphic 
lettering, spelling out the word CAMDEN to anchor the washrooms within their 
surroundings.

The vanity units feature countertop sinks, wall-mounted sensor-operated taps 
and bespoke mirrors with supporting frames created from pipework. Exposed 
brick and metro tiles complete the industrial chic style required.

� www.washroom.co.uk

 � sales@washroom.co.uk

 � 0800 999 8888

NEW ARRIVAL: YO-YO DESK CUBE 
Yo-Yo Desk, the UK’s #1 best-selling range of standing desks, launches 
Yo-Yo Desk CUBE a corner desk version of the hugely popular Yo-Yo Desk 
CLASSIC range. 

Within just 2 years Yo-Yo Desk, a rapidly rising British brand, is now the 
most popular standing desk in its category. Due to popular demand Yo-Yo 
Desk, will launch in the USA, EU and Canada throughout 2018. 

Yo-Yo Desker community has also been created on the main social media 
networks, to enable users to share experiences and best practice tips for 
#sitless and #movemore.

 � www.sit-stand.com 

 � 0333 22 00 375

 � info@sit-stand.com

AN AIR OF ACADEMIC EXCELLENCE    
GEZE UK has provided a breath of fresh air to an 
extraordinary facility which boasts academic 
excellence and innovation. The refurbishment of 
West Court – part of Jesus College, Cambridge - 
incorporates GEZE’s natural ventilation system 
to create the ideal learning environment.  

It is integrated into four areas of the 
development, including a conference room with 
the iconic Lantern Tower, lobby and reception 
area, and uses GEZE’s award-winning Slimchain 
automatic window drive and is managed by the WS 
1000 indoor climate building control.

This is connected to a weather station and 
together they balance internal conditions such as 
air quality, temperature and humidity with external 
elements such as rain and wind speeds to achieve 
desired requirements.

Experts believe that improving indoor air quality 
by utilising natural air flow significantly improves 
cognitive performance – ideal for a building which 
houses the College’s new Intellectual Forum, a 
spearheading research organisation that applies 
critical-thinking to global problems.

GEZE UK provided a full suite of natural 
ventilation products which include Slimchain 
window actuators for outward opening vents, DMS 

5 open/close controllers, temperature sensors, 
weather station and WS 1000 touch screen 
controller.

The Slimchain actuator range is extremely 
versatile and an ideal choice in creating a 
climate control package. It has a broad range of 
applications and meets diverse requirements for 
varying loads, upstroke lengths, opening widths 
and the widest range of installation types. With a 
maximum upstroke of 800 millimetres, it achieves 
a large aerodynamic opening width, meaning 
that it can also be used in natural smoke and heat 
extraction devices (SHEVs) in line with EN 12101-2.

Its discreet design proved to be the perfect 
accompaniment to architect Niall McLaughlin’s 
design which combined organic aesthetics with the 
exacting demands of functionality to create a multi-
purpose development within an historic setting.

Andy Howland, GEZE UK’s Sales and Marketing 
Director, said that he was thrilled that GEZE’s 
natural ventilation and indoor climate control 
system was incorporated into such a landmark 
development: “It is fascinating to think of the 
innovation and creativity that will be generated 
by the world’s best minds within West Court in the 
years to come. We are delighted that GEZE UK was 

able to contribute to functionality of a building with 
such fabulous credentials in supporting wellbeing 
within an esteemed educational establishment.” 

�  www.geze.co.uk           �  info.uk@geze.com           �  01543 443000

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
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TOSHIBA’S NEW REFRIGERANT PROTECTION SYSTEM WINS 
2018 NATIONAL ACR AWARD     
Toshiba Air Conditioning has won a national 
UK award for its pioneering total refrigerant 
management and protection system, which 
provides peace of mind to building occupants in 
the unlikely event of a refrigerant leak.  

Toshiba’s LD2 system was crowned ACR Ancillary 
Product of the Year in the National ACR Awards 
2018. Toshiba Air Conditioning UK is a part of 
UTC Climate, Controls & Security, a unit of United 
Technologies Corp. The new Toshiba LD2 builds 
on the success of the company’s award-winning 
RD6 refrigerant detection system, which has been 
redesigned to reduce cost, save space and be even 
more flexible in application. 

The LD2 unit is 40 per cent smaller than its 
predecessor, as it’s able to harness the data 
processing capabilities of the main PCB in the 
Toshiba VRF air conditioning condensing unit (on 
both SMMS-e and SHRM-e systems). This now 
handles all of the information processing and 
analysis previously carried out by the dedicated 
board within the RD6 panel. 

The new approach enables LD2 to provide all 
of the functions of RD6 but at a lower cost, and 

with reduced installation time. The space-saving 
solution also o� ers an advantage on sites with 
restricted plant room space and/or limited access. 
Onsite installation time is reduced as wiring from 
refrigerant leak sensors does not need to be 
connected to the remote panel. 

Toshiba’s comprehensive range of refrigerant leak 
detection, concentration sensors and pump back 

systems provide a solution to potential refrigerant 
leaks, activating an alarm in the event of a leak 
(in accordance with EN378, where the refrigerant 
concentration level exceeds 0.44kg/m3) and 
automatically initiating mechanical isolation and 
pump back of refrigerant from the indoor side to 
the outdoor unit(s).

The system has the ability to isolate the specific 
section of refrigerant pipework containing the 
leak, enabling the rest of the system to continue 
functioning as normal when combined with 
Toshiba’s LD1.

Conventional approaches by other manufacturers 
shut down the entire system in the event of a 
leak, impacting occupants throughout a building 
until the source of the leak can be identified 
and repaired. Toshiba’s new technology means 
that only the immediate area served by the 
compromised circuit su� ers loss of service.

This latest LD2 system can incorporate both 
external and internal sensors to monitor and 
determine the level of refrigerant in the enclosed 
atmosphere and flowing within the refrigerant 
piping system. 

�  www.toshiba-aircon.co.uk

ALTRO INTEGRATED PACKAGE BRINGS FEEL-GOOD FACTOR 
TO FLAGSHIP SPINAL INJURY CENTRE  
An integrated package of Altro floors, walls 
and ceilings has been installed in a brand new 
flagship Spinal Injury Centre in Dorset, run by 
disability charity Livability, creating a homely, 
design-led unit with a high level of aesthetic 
appeal.  

Livability Holton Lee has recently undergone a 
total refurbishment, carried out by main contractor 
Stepnell Ltd, transforming the existing care home 
into a wellbeing discovery centre and purpose-built 
Spinal Injury Centre. This provides respite and 
rehabilitation services to people with spinal cord 
injury, o� ering both short-term residential and 
drop-in care.

A spokesperson for the Livability Estates Team 
says: “The Spinal Injury Centre is a flagship facility 
for Livability, and part of the formal pathway of 
care for people who need spinal injury support. 
The unit is designed for people who have leª  
hospital but need some additional support and 
rehabilitation before going home, so our vision was 
to create a warm, homely and non-clinical space 
where they would feel relaxed and comfortable.

“Choosing the Altro products was very much a 
collaborative team e� ort between Livability, Altro, 
Elite Interiors and Western Design Architects. The 
design team was all very much of one mind, in 
that we wanted to create a feel-good ‘wow factor’, 
with a warm, homely colourful look, non-clinical, 
using contrasting designs and colours to be both 
decorative and to help with wayfinding and 
accessibility for those with visual impairment."

Jonathan Turvey, Director at Western Design 
Architects, says: “The common language of those 
designing the look and ethos of the new Spinal Unit 
was that it should never look like a hospital, and 
should feel welcoming and warm. The clever use 
of di� erent Altro flooring colours and designs to 

di� erentiate between the walls and floors ensures 
that wayfinding in the unit is clear, but also in 
keeping with the overarching colours and themes, 
so it never compromises the design.

“We also wanted to create a strong contrast 
between the communal and private areas, using 
Altro Wood Safety flooring in bedrooms and strong 
Altro Whiterock colours in the bathrooms. Overall, 
I feel we achieved the perfect balance of design, 
comfort and practicality, and created a beautiful 
place for people to improve and receive the 
support they need — which is always a challenge in 
care environments.”  

�  www.altro.co.uk

http://www.toshiba-aircon.co.uk
http://www.altro.co.uk
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SAFEGUARD’S DRYBASE IS IN THE MIX FOR 
FLOOR AND WALL SEALING
Part of the Drybase range from Safeguard 
Europe – the UK’s leading specialist in damp-
proofing and waterproofing technology – ECS 
Epoxy Floor Coating is a highly durable damp-
proof epoxy coating for floors and walls from. 
Supplied as a two-part water-dispersed epoxy 
resin, Drybase ECS Epoxy Floor Coating is 
applied in two coats using a brush or roller.

Hard-wearing, stain resistant and able to 
withstand foot and light vehicle tra� ic; typical 
applications for Drybase ECS Epoxy Floor 
Coating would be treating damp and staining 
problems in solid concrete floors (eg garage floors); floor and wall coating for 
kitchens and other food-processing spaces; warehouse and storage facilities; 
and light industrial factory areas to give resistance to foot and light vehicular 
tra� ic.

Water-based and low odour, Drybase ECS Epoxy Floor Coating consists 
of a pigmented base resin component and a water-dispersed hardener 
component. Surface finish appearance of the surface finish will reflect the 
texture and nature of the substrate.

For best results, grit Drybase ECS Epoxy Floor Coating can be applied as 
a moisture suppressant coating, where dampness may be expected. Where 
Drybase ECS Epoxy Floor Coating is being used to provide a decorative finish 
it is important that it is applied to a dry substrate; and it should be applied 
by skilled operatives familiar with the application of epoxy coatings to a high 
decorative standard. 

 � www.safeguardeurope.com

BOSS DESIGN’S TRINETIC TASK CHAIR 
SCOOPS IF DESIGN AWARD  
The prestigious iF DESIGN AWARD has been 
bestowed on Boss Design’s revolutionary 
task chair, Trinetic, having claimed top spot 
in the competition’s O� ice category. 

First launched in 1953, the iF Design 
Award is one of the largest design contests 
in the world with 6,400 entries submitted 
from 54 countries. This revered design prize 
represents a seal of excellence, a testimony 
of quality and trust, and a challenge to the 
competition. Commanding respect from 
designers, manufacturers and users around 
the world, the Award signals outstanding 
design.

Trinetic won over the 63-member 
jury - made up of independent experts 
from all over the world - with its 
revolutionary design that is already changing the face of the task chair market. 
In development for three years, Trinetic represents the largest investment ever 
made in a single product by the UK furniture industry. Its ingenious design 
means no manual user adjustments are needed. Instead, a combination of three 
independent pivots actively and intuitively support the thousands of micro-
movements made by users across every hour of every day; making this product 
truly unique. Suitable for eight-hour use and proven to o� er unrivalled comfort 
and support, this fully certified o� ice chair provides tangible circulatory and 
musculoskeletal benefits. 

 � www.bossdesign.com

 � +44 (0) 1384 455570

HEIGHTSAFE SYSTEMS 
RECOGNISED WITH 
ROSPA AWARD FOR 
OUTSTANDING HEALTH 
AND SAFETY PRACTICES   
Heightsafe Systems have been recognised with a prestigious award in 
acknowledgement of its practices and achievements for providing its sta� , 
clients, and contractors with the tools to get home safely at the end of the 
working day. 

With a keen eye for compliance and safety whilst Working at Height, 
Heightsafe are proud to have achieved this award from the internationally 
acclaimed, and longest running industry awards scheme in the UK – RoSPA 
Health and Awards. 

The RoSPA awards scheme receives entries from organisations around the 
world, recognises achievement in Health and Safety management systems 
and practices such as leadership and workforce involvement.

Marion Diable, Client Director and Owner of Heightsafe Systems said 
“Winning this RoSPA award for outstanding Health and Safety practices is 
a milestone moment for Heightsafe and all of our dedicated sta� . This is a 
benchmark which reinforces our absolute focus on Health and Safety in all 
that we do, and with robust procedures that are critical to our work. Keeping 
our sta�  and clients ahead of Health and Safety legislation, and constant 
demand for the highest standard of excellence in our working practices, has 
been recognised yet again by our peers.”

Heightsafe’s team are delighted to be attending the ceremony on 5 July to 
accept this prestigious award.

� www.heightsafesystems.com

NEW SECURITEST IP TESTER FOR EASIER 
INSTALLATION AND TROUBLESHOOTING ON 
ANY CCTV CAMERA SYSTEM      
DEAL Networks, global 
manufacturer of data cable and 
network testers, announces the 
launch of the new SecuriTEST 
IP, enabling technicians to 
install, test, troubleshoot and 
document IP/digital, HD coax 
and analogue CCTV camera 
systems with a single tester.

As IP/digital CCTV security 
systems become more common, technicians typically need to take a myriad of 
di� erent testing equipment to each installation or maintenance job. SecuriTEST 
IP, which is now available to pre-order, has been developed to overcome this 
challenge. Its 7-inch, hi-res touchscreen and simple to use functions ensure just 
one tester is needed, even on complex installations. For instance, SecuriTEST IP 
can be connected quickly and easily to any IP or analogue camera via in-built 
RJ45, Wi-Fi and BNC ports. 

With numerous types of CCTV camera, plus many di� erent configurations 
and connection methods, installation and troubleshooting can be time 
intensive and complicated. However, to help save time and boost productivity, 
SecuriTEST IP o� ers automated camera connectivity via the QuickIP function. 

The user-friendly SecuriTEST IP tester also o� ers a comprehensive range 
of camera set-up tools to ensure the camera is installed correctly, reducing 
installation and maintenance time. 

� www.idealnetworks.net

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
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http://www.bossdesign.com
http://www.idealnetworks.net
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GRADUS GET TO WORK AT STEEL CITY HOUSE     
As part of an extensive refurbishment 
project, Gradus has provided a range 
of flooring accessories to enhance the 
interior and provide safe access for 
users at Steel City House, She� ield. 

Steel City House is one of She� ield’s 
most iconic buildings having been 
originally built in 1927. Its central 
location has made it a popular landmark 
within the business community and the 
restoration provides modern open-plan 
commercial o� ice space for growing 
business users. Spread over 63,000sq. ª ., 
the unique development o� ers brand-
new, high quality facilities, set within 
a building steeped with heritage that 
retains many of its original architectural 
features. 

Gradus specified a variety of flooring 
accessories and floorcoverings to 
enhance the interior and provide safe access for 
all. Times Square carpet tiles were specified for 
use in the corridor and atrium areas. The bold 
design of Times Square complements the modern 
contemporary interior, whilst its excellent acoustic 
properties make it the perfect choice to create 

a welcoming environment for all building users. 
Gradus Times Square carpet tiles o� er versatility 
and creativity, whilst being hardwearing and 
durable enough to cope with large volumes of foot 
and wheeled tra� ic.

Times Square is designed to be installed 

randomly on the floor reducing 
installation time and wastage and 
allowing easy replacement of individual 
tiles as no pattern matching is required. 

As the facility will experience a large 
amount of foot tra� ic, Esplanade 5000HD 
Primary Barrier Matting was installed 
in three main entrances and one rear 
entrance in colourway Jackdaw (black). 
This high-performance barrier matting 
improves safety by reducing the risk of 
slip accidents caused by wet flooring. 
It also helps to reduce cleaning and 
maintenance costs, whilst protecting the 
appearance and prolonging the lifecycle 
of adjacent floor coverings.

To define the step edge and ensure safe 
access for all building users, ADXT3 stair 
edgings were specified on all staircases. 
ADXT3 is part of the Gradus market-

leading XT range and comprises an aluminium 
channel with a slip resistant insert that extends 
around the leading edge of the profile to ensure 
that foot contact is always made with the slip-
resistant element of the stair edging for improved 
user safety.

�  www.gradus.com          �   01625 428922

FRESHGROUND LAUNCHES NEW HIGH-CAPACITY 
F5 BEAN TO CUP COFFEE MACHINE WITH A FREE 
F1 JURA E6 MACHINE INCLUDED     
When you have an o� ice kitchen or tea-point 
with high footfall, you need something that’s 
able to keep up with demand. 

A robust build quality ensures that the F5 will 
take everything thrown at it. Not to mention the 
incredible range of milk options, including two 
di� erent types of milk for those who don’t like dairy 
and also di� erent hot and cold foaming options. 
Add silky, smooth hot chocolate to that and it’s 
clear that this really is the ultimate machine.

Working closely with one of the largest co� ee 
machine manufacturers in Italy, Rancilio Group, 
FreshGround have chosen their Egro One machine 
for it’s superior build quality and ability to make 
incredible tasting, barista quality drinks without 
leaving the o� ice.

Complimented by FreshGround’s 4-hour 
engineer response time in London, the F5 comes 
with all servicing and maintenance included, but 
for even greater peace of mind their TotalCare 
service plan means everything is handled for you, 

including water filtration.

Key features:

 � Not all milk foam is the same, and the F5’s 
‘micro-foam’ is like having a trained barista 
making your drinks.

 � When you have lots of people using a 
machine, reliability is vital. The robust build 
quality perfect for high volume areas.

 � Provide the same great quality milk drinks 
to sta� , even if they don’t like dairy, with 
two separate milks in the same unit.

To celebrate the launch of this excellent 
addition to the range, FreshGround are 
o� ering customers who take the F5 on a new 
contract trhoughout May a free F1 (Jura E6) 
machine. The F1 bean to cup machine is a 
compact and speedy espresso machine that 
can be used for reception areas, board and 

meeting rooms, or executive suites. Or you can 
keep it for yourself, it’s up to you. 

Get in touch today to learn more about the 
stunning F5 bean to cup co� ee machine.  

�  www.freshground.co.uk           �   0845 845 1500          �  sales@freshground.co.uk

http://www.gradus.com
http://www.freshground.co.uk
mailto:sales@freshground.co.uk
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‘VERTAS COASTERS’ STEER £2.2K 
TOWARDS CANCER CHARITY
An intrepid team of fundraising 

cyclists, led by Vertas Group’s 
Chief Executive, Ian Surtees, has 
overcome unseasonal sleet, 30mph 
wind and thick fog to cycle Coast 
to Coast for Cancer Research UK.

Dipping their bike wheels in the 
Irish Sea on 10 April at the Cumbrian 
town of Workington, the team 
members finished 150 miles later at 
Tynemouth. 

The team had initially aimed 
to raise £1,000 for the charity and 
were delighted when the final total 
more than doubled this, reaching 
£2,260.75 (with gi�  aid). 

The £2.2k comes shortly a� er 
Cancer Research UK presented 
the company with a certificate of 
appreciation for £10,687 raised by 
Vertas in the last financial year.

THE THREE-TIERED APPROACH 
Today’s average workplace is very di� erent 

to what it was just a few decades ago. From 
emerging technologies becoming more 

sophisticated and accessible, to the popularity 
of flexible working and beyond, the accepted 
standards of working environments are evolving. 
Satisfying the needs and requirements of this 
new era of flexible business, means service 
providers must evolve too. 

At Servest, we focus on three central themes 
in the day-to-day running of our business, and 
in our long-term strategy. Customer-centricity, 
agility and bravery.

We o� en hear the phrase the ‘customer is 
always right’ and this forms the basis of working 
relationships and approaches to business, 
especially in the services sector. Yet, I believe it’s 
not always about the customer being ‘right’ per 
se, instead it’s about nurturing and supporting 
the relationship you have and creating a trusting 
partnership, whereby open discussions can 
take place and service providers can position 
themselves e� ectively to advise on best practice 
and help the customer get the most out of the 
relationship.

Customer-centric doesn’t necessarily mean 
kowtowing to demands, it means doing your job 
well enough to ensure the customer is getting 
the best support and service they possibly can. It 
means being able to support an organisation with 

the expertise you’ve been hired for. It also means 
working with the people behind the organisation. 
It’s great to have impressive names on the books, 
and to work with leading organisations or indeed 
up and coming ones, but behind these names and 
reputations, there’s real people and they’re your 
contacts – look a� er them.

This in turn means being agile, as all contracts 
are di� erent and require di� erent people and 
approaches. People choose their work the same 
way that they would choose a brand to shop at, 
or a restaurant to eat at. It’s not a one size fits 
all approach, you have to genuinely think about 
the experience people have and find a place 
for it in your o� ering. We have an enormous 
variety of ages in the workplace for the first 
time ever. With this comes heaps of experience 
and a wide breadth of expertise. We have never 
before had such interesting depths of diversity 
in workplaces and as such it doesn’t just mean 
approaching contracts and clients in a flexible 
way, although you have to be ready to adapt to 
their requirements, but it also means being agile 
internally, with your own people. Find the right 
balance for each colleague, this is the only way 
you’ll truly get the best out of them, which will 
in turn will mean your customers get the best 
service too. 

Finally, we do our utmost to be brave. As we 
keep hearing, the sector is changing, and we 

need boldness to shine through to make this 
change e� ective. We need to be brave enough 
to have confidence in what we’re doing and our 
approach to business and the wider industry. On 
specific contracts this means bravely trusting in 
your own ability and expertise to recommend 
ideas and suggest new ways of working. 
Internally it means being brave enough to think 
outside the box and lead by example, to create 
the leaders of tomorrow – even if it does mean 
challenging the norms. 

Whatever your approach, it has to be 
authentic, and genuine. Don’t say you are 
something, if all of your actions are showing 
something else. Try and fine tune your 
organisation’s key principles – externally and 
internally. And make sure everything you do 
aligns to them. A� er all, you can’t be innovative if 
you haven’t got the basics right.

BLOG FROM C-J GREEN, CEO, SERVEST UK 

C-J Green, CEO, Servest UK

B&M WASTE NO TIME IN 
SUPPORTING THE LILY MAE 
FOUNDATION
B&M Waste Services has announced The Lily Mae Foundation as 
its 2018 Birmingham Charity of the Year. 

The company will be actively helping the Foundation 
throughout the year with multiple charity events and has 
initially donated £3000, which has been put towards the 
charity’s new 
Baby Loss 
Support Service, 
Memory Boxes 
and its Charity 
Golf Day 2018, 
which took place 
recently.

Now in its 
ninth year, the Annual Charity Golf Day and Evening Dinner 
is a prestigious fundraising event that has grown in size and 
popularity since its inception in 2010. 

This year’s event was a record breaking year with 35 golf 
teams (140 golfers) taking part in the competition and a further 
130 evening guests helping to make the event its best yet.
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RUBY MCGREGOR-SMITH GETS ON BOARD AT Q3
Baroness Ruby McGregor-Smith has joined newly launched boutique 
facilities management company, Q3, as its Non-Executive Chairwoman.

Baroness McGregor-Smith has a high profile in the British business 
world, having served as the CEO of Mitie Group PLC for over nine years 
and chaired ground-breaking reports on behalf of the UK government into 
diversity and equal opportunities in the workplace.

Speaking about the appointment, Martyn Freeman, Q3’s CEO said: “I am 
delighted to welcome Ruby to our business. Q3 will be a game-changer 
in the FM industry by actively disrupting the old ways of working. We are 

passionate about creating the next generation of entrepreneurs in the outsourcing industry with 
a huge focus on operational expertise, delivering great service to clients and giving extraordinary 
careers to many. We especially want to utilise the talents of a broad cross section of society and our 
Chairwoman brings invaluable experience with her.”

BONHAM APPOINTED HEAD OF ASSET SERVICES UK 
AT CUSHMAN & WAKEFIELD 

Louise Bonham has joined Cushman & Wakefield as Head of Asset Services UK 
and will also sit on the firm’s UK & Ireland Executive Committee.

Bonham joins the company from CBRE where she was the Chief Operating 
O� icer for the cross-EMEA Advisory & Transaction Services business. Her previous 
experience includes roles in the Real Estate teams of Deloitte, Deutsche Bank 
and Brunswick Group. Forming one of Cushman & Wakefield’s core global service 

lines, the Asset Services team is dedicated to providing comprehensive property management 
services throughout the asset life cycle.

FONTANA ELECTED SENIOR 
VICE PRESIDENT OF RICS 

Kath Fontana FRICS has been 
elected Senior Vice President 
of the Royal Institution of 
Chartered Surveyors (RICS), 
and will take up the post in 
November.

Fontana will be the first 
chartered surveyor from the 
area of workplace and facilities 
strategy to lead the profession 

and will become RICS President in November 2020. She 
is the third woman in the past 10 years to be elected to 
the RICS Presidential Team.

Standing at the forefront of technological progress in 
property, Fontana is a strong proponent of the Internet 
of Things and the opportunities a networked built 
environment can bring to businesses and people. She 
has worked at a senior level across multiple sectors 
including banking, retail, professional services, defence, 
science, local and central government and PFI.

Fontana is Managing Director for ISS’ Technical Services 
business, based in the UK. She leads a team of over 
1,000 employees to deliver mobile engineering, energy 
management and compliance services across the UK.

www.buildrec.com                   London: 020 3176 4790 | South West: 018 7224 8898

FACILITIES 
CAREERS
FM in 2025: The people and skills needed to drive 

FM in the future

Join us at the Facilities Show this June, where our 
Managing Director, Coleen Cloherty, sits on a panel 
with industry leaders to discuss the future of FM. 

Build Recruitment - Stand T820

Visit us during the show to discuss your career 
within Facilities Management, growing your 
team, or advice on upcoming trends.

For more information, get in touch with us at
info@buildrec.com or 020 3176 4790.

mailto:info@buildrec.com
http://www.buildrec.com


MAY 2018   67

FMJ.CO.UK

CAREER LADDER 

FIRST PERSON

FM is known to be a career that people fall into from 
other sectors. In this regular column, FMJ chats to a 
facilities professional about how they got into the 
sector and takes a look at their career path. 
This month we talk to Sarah Wright, Vertical 
Manager, NJC

� What was your first ever job? 
I was attending a Leisure and Tourism 
course at college, which I really wasn’t 
enjoying. I remember my parents going 
on holiday and when they came back 
I had quit college and started working 
as an apprentice travel agent: my dad’s 
face was a picture but I never looked 
back. I really enjoyed working with the 
customers and progressed through the 
apprenticeship, qualified to be a travel 
assistant and then eventually managed 
branches.  

� What was you first job in the FM 
sector? 
A� er applying for a PA role for MacLellan 
International Ltd. A� er a couple of years, 
MacLellan was purchased by Interserve 
and the PA roles started to disappear. 
I was asked if I would like to support 
the London window cleaning team as a 
coordinator, as the Director was keen to 
keep me within the business. 

� What made you choose FM as a 
career? 
I immediately enjoyed the variety of the 
work and the fact that no two days are 
the same. The FM world is fast paced, 
diverse and necessary. It supports a 
wide range of people, buildings and 
services. 

 � How did you progress through 
the profession to your current role? 
I really enjoyed being part of the 
window cleaning team and found it 
interesting right from the start. I was 
taken out on the rounds with the 
foreman at the time, was shown the 
di� erent methods of window cleaning, 
saw how well the gangs supported each 
other and immediately felt a part of the 
team. I worked hard, took on additional 
responsibility and progressed to 
become a window cleaning manager.  
I learnt a lot from the team, relying 
on the expertise of the foreman and 
operatives to broaden my knowledge of 
the industry. When my role disappeared 
due to restructuring I was approached 

by NJC to join them. I now run a team of 
15, consisting of supervisors, static and 
mobile vertical operatives.   

� Do you have any qualifications or 
training in FM and related areas such 
as health and safety? And how have 
you benefited from them? 
I recently completed and passed the 
IOSH Managing Safely course, which 
has given me more confidence in my 
experience and knowledge of health 
and safety. I am looking forward to 
following more courses to broaden my 
knowledge. Health and safety is one of 
the main aspects of the FM industry.

� What is your greatest 
contribution to the FM sector, or 
your current role?
I am passionate about what I do and 
working to support my team is one of 
my main focuses, as well as building 
good relationships with my clients. 
I make sure that all procedures and 
safe working practices are followed by 
every member of my team and we work 
together closely. For me team work is 
everything. 

� What’s changed most since you 
started in FM?
Health and safety without a doubt. 
There is much more in-depth 
documentation, including RAMS, 
emergency descents, pre and post use 
equipment and PPE checks to name a 
few.  Audits for equipment are taking 
place much more regularly than they 
used to and operatives, employers and 
clients are all much more aware of the 
processes to ensure safe working for 
everyone. NJC uses GoPro cameras 
for building maintenance unit and 
rope access work to ensure Health and 
Safety procedures are being followed 
before the task is carried out. These are 
beneficial for all and are a great training 
tool.    

� What personal qualities do 
you think are most needed for a 
successful career in FM?

The ability to be flexible is key, as things 
o� en change on a day-to-day basis, like 
the weather, last minutes sta�  changes 
and equipment failure. You need to be 
able to think on your feet. Adapting to 
change, and the busy nature of FM roles 
also requires very good organisational 
skills and quite a lot of determination. 
Good communication skills are 
needed to fully understand customer 
expectations, lead teams and liaise with 
senior managers. 

� If you could do one thing 
di� erently in your career in FM, 
what would it be?
Encourage young people to consider 
a career in FM and discover how 
many opportunities there are to 
progress within the industry. Training 
can help you get started, whether it 
is a traditional training course or an 
apprenticeship scheme combining 
working and training concurrently. I 
think too few people really understand 
what roles there are within the FM 
sector and I think we all need to play a 
part in helping to change this.

� What would make the biggest 
di� erence to the FM sector? And how 
could that be achieved?
The FM industry is predominately male 
dominated and it would be great if we 
could see more women in front line and 
senior positions.  Statistics show that 
men outnumber women in leadership 
by nine to one, and studies show that 
women can provide di� erent qualities 
to men, such as their relationship 
building, intuition and multi-tasking 
skills. It will be interesting to see how 
this changes over the next few years.  

� What advice would you give 
to young people coming into the 
profession now?
I would say grab all opportunities that 
are presented to you, be it to try new 
roles, companies or locations, or to 
build your expertise through training. 
In each role, gain as much experience 

as possible and always endeavour to 
look at things from the customer’s point 
of view. Always work hard, be focused, 
and look for opportunities to make a 
di� erence.

� What are your long-term goals 
for the next seven to ten years?

I really enjoy what I do, I’m very 
committed and thrive on progress.  I 
am starting a management course to 
improve my skills and I hope it will bring 
a new dynamic to how I manage and 
implement ideas and innovations to the 
team, company and customers.      

� What do you predict could be the 
main changes to the FM sector over 
the next few years? 

I believe technology, and utilising 
it more e� ectively will be the main 
change. This will encompass robotic 
technology, which may replace some 
roles, electronic tracking of work carried 
out, and an increased use of sensors. 
This will help businesses to work more 
e� iciently, be more environmentally 
friendly and provide a more cost-
e� ective service to their customers.

� What are the greatest challenges 
of working in FM?

I think increasing customer expectations 
brings a big challenge, particularly with 
demands for high specification service 
delivery at a lower cost. I find that I need 
to be constantly looking for better, more 
e� icient ways of doing things, which is 
good, but a challenge nevertheless. 

� What do you enjoy most about 
working in FM? 

I love the variety of the role and that 
I constantly come up against new 
challenges that I need to overcome. 
Leading my team is a key part of 
my role, and ensuring that they are 
correctly trained, working safely and 
supported individually brings me a 
great deal of satisfaction.  �

Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational 
FM with more than 10 years’ experience in the sector, then email sara.bean@kpmmedia.co.uk 

FMJ.CO.UK

Name: Sarah Wright 
Current role:  
Vertical Manager, 
NJC   
Born: Surrey  
Lives: Kent

mailto:sara.bean@kpmmedia.co.uk
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