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The news that an 
initiative has been 
launched to encourage 
people to climb the 
offi ce stairs to improve 
their health and fi tness, 
demonstrates the key role 
the facilities professional 

plays in the wellbeing of their building’s 
occupiers. 

StepJockey encourages users to enter 
the address of their offi ce (or shop, 
factory, school or hospital) stairs and 
it will then automatically calculate how 
many calories people will burn by climbing 
them. Building occupants, or the FM, can 
also print out free posters that display 
calorie burn information, along with health 
messages (see page 9).

What I like most about this idea, is 
that it has a triple purpose: it encourages 
people to think about their health and 
wellbeing; it reduces energy use; and it 
also gets people thinking about facilities 
management. Climbing the stairs rather 
than taking the lift is a small concession, 
but it persuades people to consider what 
else they might do around the offi ce, or 
at home, to get fi tter and save energy. 
That one initiative could result in a 
whole array of behavioural change, if it 
is communicated well. And the message 
that taking the stairs burns x calories, 
compared to slouching in the lift, goes 
down well if it is positioned as people walk 
out of the staff restaurant after eating 
their bodyweight in doughnuts. 

It’s one of numerous ways that FMs 
can impact people’s lives. From providing 

healthy choices in restaurant canteens, 
free fruit at desks, pilates and yoga 
classes in the board room, to an onsite 
gym, doctor or dentist, free bottled 
water, themed weeks such as reducing 
stress or eating more healthily, the 
facilities professional can encourage 
people to adopt healthier lifestyles 
which in turn boosts their productivity 
and the organisation’s bottom line 
and acts as a good recruitment and 
retention technique. 

It’s also a great way to work 
closer with other functions within 
an organisation, and encourage 
a more collaborative approach to 
supporting the core business. With 
HR, for example, for an occupational 
health programme or a scheme to 
encourage more people to have 
ergonomic desk assessments; with 
IT on a plan to persuade people 
to use the offi ce WiFi and work 
anywhere in the building to improve 
their productivity and team building; 
or with the marketing and comms team 
to create some engaging communications 
strategies to market the great ideas 
internally. 

And it’s an even better way of 
encouraging building occupiers to get 
involved with FM-related projects. While 
no-one is likely to want to get involved 
with a reactive maintenance programme 
and a periodic deep clean, tending an 
on-site allotment or herb garden, looking 
after bees, choosing furniture for the new 
break-out area, or books for the library are 
likely to be quite popular. 

FMs are always coming up 
with ever more ingenious ways to support 
their occupiers and keep morale high.  
Offi ce wellbeing is something we’ll be 
exploring in the next issue of FMJ. From 
big ticket sales to zero-cost ideas, we’ll 
look at some of the ingenious ways 
facilities managers bring a real sense of 
wellbeing into the workplace. If you’ve 
done something really memorable in your 
organisation, we want to hear about it – 
email cathy@kpmmedia.co.uk with your 
successes, top tips and ideas and we’ll 
publish them in the November issue.

A step in the right direction

 Comment
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CASE STUDY: CHELSEA FOOTBALL CLUB
22 Catering for demanding Premier League 
footballers, thousands of diehard Chelsea 
fans, ever-changing away supporters and 
hundreds of corporate hospitality covers is 
all in a (match) day’s work for the caterers 
at Chelsea Football Club. Lifelong Spurs 
supporter Cathy Hayward finds it hard not to 
be impressed. 
 
GLOBAL FM 
28 The UK is generally understood as being 
a world leader in facilities management. 

But what can the UK learn from how FM 
is understood and practised in emerging 
economies? Marianne Halavage reports. 

VOLTAGE OPTIMISATION
32 The hype around voltage optimisation 
systems has been ongoing since their 
launch. But what are the realities behind 
the headlines? Jackie Bennett-Shaw talks to 
some of the end-users of the products about 
the real results (or not) that have been 
obtained, together with energy consultants 
and experts.  
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Next month we will be going 
behind the scenes at Virgin 

Management’s new HQ and also  
taking a look at Energy management,  
FM recruitment and FM and workplace 
wellbeing. So if you have any thoughts  
or feedback please send your details to 
cathy@kpmmedia.co.uk

�
THE NOVEMBER ISSUE...

@FMJtoday

Follow us on  
Facebook and Twitter
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14 Gareth Tancred, chief executive of the 
British Institute of Facilities Management, 
discusses why the organisation decided 
to pull out of merger discussions with 
other key sector bodies, and what that 
means for BIFM members. 

SOCIAL MEDIA
16 Businesses need to become social 
business to communicate with younger 
generations, says Katie King, managing 
director of social media consultancy 
Zoodikers.

FM INSIDER
18 Andrew Mawson, director of Advanced 
Workplace Associates, the organisers of 
Workplace Week, which is run in aid of 
Children in Need, takes a look at the role 
of the facilities manager.

KPI SURVEY
20 The most recent FM Index KPI Survey, 
compares some key FM metrics between 
public and private sector respondents.

LEGISLATION UPDATE
40 Luke Maidens from Shulmans LLP 
considers how facilities managers should 
best protect and maximise the benefi ts 
from a telecoms mast site. 

MIFM
41 New product and service launches and 
company news from the FM industry.   
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WORKPLACE HYGIENE
36 With Global Handwashing Day taking place on 15 
October, Charlotte Branwhite from SCA looks at how 
facilities managers can equip the workplace washroom to 
maximise hygiene, inspire staff confi dence and improve 
the company’s image for visitors.
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At least 17,000 students from 38 universities 
across the UK have been housed in bedrooms 
containing asbestos. The figures came 
from a Freedom of Information request by 
The Guardian newspaper. Out of the 88 
institutions questioned, the University of 
Warwick had the highest number of bedrooms 
containing asbestos with 2,313, shortly 
followed by Cardiff University, confirming a 
total of 1,500 bedrooms. 

Left undisturbed, the material is harmless, 
but damaged asbestos can cause fatal illnesses 
including mesothelioma, lung cancer and 
asbestosis – around  4,500 people die every 
year in the UK because of exposure to the 
deadly fibres.  Asbestos is now banned in the 
UK; however, buildings that were constructed 
before the year 2000 may still have asbestos 
in them.

The Association of Teachers and Lecturers 
expressed its deep concerns about the figures. 
“ATL has campaigned hard for a national 
audit to check for the presence and state of 
asbestos in all education establishments and 
for its safe removal. This discovery shows 
how necessary and urgent this is. We call on 
the government to take immediate action to 
ensure these bedrooms are checked, made safe 

and have the asbestos removed.” 
But some of the universities concerned 

denied there was a problem. A spokesman 
for Warwick University said: “The material 
containing asbestos in these rooms is fully 
sealed and completely safe, fully in line with 
all statutory requirements and good practice. 
We have a range of systems in place to ensure 
any damage in student accommodation is 
dealt with promptly, including a very active 
residential warden and tutor scheme.” 

The main concern highlighted by 
campaigners is that a student may not 
report damages, because they are unaware 
that asbestos is present in their room. The 
University of Cardiff admitted that many 
students have not been warned, but they 
affirmed that their health was the university’s 
main priority. A spokesperson said: ”Students 
are not told about the presence of asbestos 
in their rooms – the asbestos is in the form of 
artex and this material is recognised as being 
low risk. The health, safety and security of the 
students at Cardiff University are our main 
priority. If anything is reported or identified 
as deteriorated, or posing any additional risk, 
options are considered urgently, including 
removal.”

FMJDATA  NEWS

17,000 students sleep in  
asbestos-filled rooms  
according to FOI figures

• 10 October 
BIFM Scotland region conference
www.bifm.org.uk/bifm/events/
view/2748

• 14 October  
BIFM Awards 2013  
The Grosvenor House Hotel, London 
http://htl.li/h09sA  

• 22 October  
BIFM Northern Region AGM 
Manchester  
www.bifm.org.uk/bifm/events/
view/2889

• 24 October  
Workplace Trends: Making it Work  
Royal College of General 
Practitioners, London 
www.workplacetrends.co.uk/
workplacetrends2013 

• 4-8 November 
Workplace Week Convention and 
building visits 
www.workplaceweek.com

• 5 November  
Workplace Convention, Driving 
Productivity through connected 
workforce  
PriceWaterhouseCoopers, London  
http://bit.ly/13CytXK

• 15 November
BIFM Ireland region conference
Belfast
www.bifm.org.uk/bifm/events/
conferences/IC2013

• 11-13 March  
Facilities Management 2014  
NEC Birmingham  
www.easyfairs.com

• 6-9 May 2014
ISSA Interclean 2014
Amsterdam
www.issainterclean.com

• 4-6 June 2014
European Facility Management 
conference
Berlin
www.efmc-conference.com

DATES FOR THE FM DIARY:

FM merger plans approved
Asset Skills, the Cleaning and Support 
Services Association (CSSA) and the 
Facilities Management Association 
(FMA) have confirmed merger plans 
following the board meetings of all 
three organisations. The merger 
aims to provide effective trade body 
representation with a membership 
structure that encompasses corporate 
bodies, SMEs and service users.

Sarah Bentley, Chief Executive at 
Asset Skills, comments: “We are 
thrilled to announce that the merger will 
happen following formal agreement from 
the boards. This is the beginning of a 
progressive and innovative organisation 
that will provide bespoke services and 
opportunities for each sector. We have 
some great plans developing and there 
will be more information regarding 
benefits announced shortly.”

The merger of the organisations 
will be finalised in November following 
approval of a special resolution by 

the members. The British Institute 
of Facilities Management withdrew 
from talks over the summer – read the 
reasons behind the move on page 14. 

 
New white paper examines Mobile 
Technology: A Global FM Trend 
FM software provider Service Works 
Group, has published a guide examining 
how mobile technology is transforming 
the way in which businesses can 
operate, with a particular focus on 
its impact in facilities management 
and field services. The guide looks 
at the growth of consumer portable 
devices, from tablets to large format 
smartphones; and discusses how, 
together with web and cloud computing, 
the technology offers rapid rollout, 
cost effective implementation, shorter 
training times, greater resilience, more 
flexibility and higher productivity in the 
workplace environment. To receive a 
free copy email info@swg.com 

NEWSINBRIEF

http://www.bifm.org.uk/bifm/events/
http://htl.li/h09sA
http://www.bifm.org.uk/bifm/events/
http://www.workplacetrends.co.uk/
http://www.workplaceweek.com
http://bit.ly/13CytXK
http://www.bifm.org.uk/bifm/events/
http://www.easyfairs.com
http://www.issainterclean.com
http://www.efmc-conference.com
mailto:info@swg.com
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NEW

74% of factories agree that playing 
music increases staff morale.* 
If you play music in your business, 
it is a legal requirement to obtain
the correct music licences.

In most instances, a licence is required 
from both PPL and PRS for Music. PPL 
and PRS for Music are two separate 
companies. PPL collects and distributes 
money for the use of recorded music 
on behalf of record companies and 
performers. PRS for Music collects

and distributes money for the use
of the musical composition and lyrics 
on behalf of authors, songwriters, 
composers and publishers.

A PPL licence can cost your business 
as little as 19p per day. For more 
information on how to obtain your
PPL licence visit ppluk.com 
or call 020 7534 1070. 

����������	�
�������	�����
�����
can work for your business visit 
musicworksforyou.com

*MusicWorks survey of 1000 people, 
conducted May 2012. 

PLAYING MUSIC?
MAKE SURE
YOU’RE LICENSED

ppluk.com

http://www.cpelectronics.co.uk
http://www.ppluk.com
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Basildon and Thurrock University Hospitals NHS Foundation Trust has been forced to pay £350,000 in fines and costs after two 
patients died of Legionnaires Disease and another fell from a window. At least seven patients were infected with legionella, the 
bacteria that causes Legionnaires’ Disease, from the hospital’s water system. Two of those patients died, one in 2007 and another 

in 2010, as a result of the infection. Meanwhile 
an elderly patient fell almost five metres from an 
inadequately-restricted window in June 2012. She 
suffered a broken back and ankle as a result. 

Chelmsford Crown Court heard how the 
trust failed to monitor the hot and cold water 
systems adequately or ensure that key parts 
of the system, such as the shower heads and 
hoses, were kept clean. The trust apologised for 
the deaths and said it accepted the fine. Clare 
Panniker, the trust’s chief executive, said: “We 
continue to invest significantly in upgrading and 
managing our water systems to minimise the 
risks of any patients contracting Legionnaires 
Disease in the future.” But she pointed out that 
there have been no cases of Legionnaires Disease 
at the trust since 2011. 

But legionella control expert Swiftclean 
said it was shocking that a after the first 
death, remedial action was not immediately 
taken. “What dismays us most, is that after a 

fatality in 2007, when lessons should have been learned, another death from legionella was allowed to occur in 2010,” says Gary 
Nicholls, the firm’s MD. “What it does demonstrate, is the need for expert legionella control services and more training of the 
facilities management and cleaning teams in the importance of adherence to L8 guidelines. (The HSE Approved Code of Practice and 
Guidance)”. 

HSE inspector Susan Matthews added: “People being treated in hospitals are especially susceptible to infection. That is what 
makes these failings in legionella management all the more concerning. The Trust received numerous warnings from regulators, and 
consultants brought in to give the hospital advice and support, but these were not fully heeded. The Trust also failed to learn lessons 
from a previous prosecution after a death in 2002, despite having recognised that systems in place were not appropriate to protect 
the health and safety of its patients and visitors.” 

Basildon Hospital fined over legionella deaths  

FM experts at Sheffield Hallam University 
held the seventh annual public sector 
conference last month, with over 70 
public sector FM professionals in 
attendance.

Representatives from the country’s 
police forces, fire and rescue services, 
local authorities, NHS trusts and 
government departments, came together 
to look at innovative ways of adapting 
and reusing empty or obsolete buildings.

Conference organiser, Fides Matzdorf, 
senior research fellow at the University’s 

Centre for Facilities Management 
Development, said: “Disused buildings 
are an increasingly common sight 
in large cities and, with the lack of 
public money available, it’s important 
that organisations can find creative, 
innovative ways to adapt and use these 
buildings.

“There are some great examples of 
organisations that have found uses for 
empty buildings, including community 
groups, business incubators and 
charities.”

Speakers presented case studies from 
public sector organisations, including the 
sensitive refurbishment and re-purposing 
of historical buildings as well as 
specifications and conditions that allow 
for future adaptation.

The conference was chaired by former 
chairman of the British Institute of 
Facilities Management Iain Murray, and 
keynote speeches were given by Neville 
Myers, Trevor Payne and Professor Alexi 
Marmot, visiting professor at Sheffield 
Business School.

FM PROFESSIONALS DEBATE ADAPTABLE BUILDINGS ISSUE
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Last month saw the first students start 
the new MBA in FM, a new collaboration 
between Sheffield Business School at 
Sheffield Hallam University and the 
Facilities Management Association (FMA) 
to deliver Sheffield Business School’s 
existing MBA in FM specifically for FMA 
member organisations.

Eighteen students, from a variety of FMA 
members, will study for the qualification 
on a blended learning basis; primarily 
comprised of independent study with 20 

days tuition in London over the three-year 
course period. 

The MBA in FM is one of the major 
recognised benchmark qualifications 
for senior managers in a wide range of 
disciplines and the students on this MBA 
course will have already completed the 
FMA Certificate Course. The MBA allows 
students to continue in their current 
job role while studying, with the aim of 
contributing to bridging the education gap 
in the FM sector.

Richard Sykes, FMA Chairman, 
added: “Our industry needs to offer both 
development and education at all levels 
and this MBA offers opportunities that 
previously did not exist for FMA members 
in London. It is another positive step in 
ensuring we develop our sectors’ future 
leaders.”

 Did you miss the boat this year? The 
FMA is already signing up keen students 
for next year’s course. Visit  
www.fmassociation.org.uk/uni 

FIRST FM MBA STUDENTS HIT THE CLASSROOM

http://www.fmassociation.org.uk/uni
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Why the phrase ‘health and safety’ sparks hostility among so many 
Britons despite regulation saving thousands of lives, is to be examined 
by historical and legal scholars.

A new study, led by the University of Reading in partnership with the 
University of Portsmouth, and funded by the Institution of Occupational 
Safety and Health (Iosh), will examine how the social standing and 
perceived value of health and safety (H&S) regulation has changed over 
the last 50 years.

Professor Paul Almond, from the University of Reading’s School of 
Law and the project’s principal investigator, said: “Health and safety 
regulation is an important area of law that affects everyone. Events 
like the Piper Alpha oil rig fire, the 25th anniversary of which recently 
passed, and the more recent incidents such as the Deepwater Horizon 
BP disaster in 2010, illustrate the need for laws that protect people from 
the harmful side-effects of work.

“Up until the end of the 1960s, health and safety law consisted of a 
large number of very prescriptive and complex laws governing different 
hazards. They were enforced by a multitude of regulators, and applied 
to an industrial and manual workforce, where rates of death, injury, and 
illness were stubbornly high. However the law has evolved to apply to a 
largely office-based, service-sector economy.

“Rates of injury and death have fallen, and health and safety 
management is an accepted part of business. But public hostility 
towards ‘elf and safety’ has increased dramatically, with negative media 
coverage of these issues coming to the fore. So why do we seem to 
think so badly of laws that, on the face of it, to have been a success 
story and what can be done to alter public perception.”

The two-year project will see researchers interview key stakeholders 
from H&S practice, including former regulators, politicians and 
policymakers, workers and trade union safety representatives, employers 
and managers, and others who have played an active role in the law 

in this area over the last half-century. Focus groups will assess public 
attitudes and perceptions towards H+S regulation and analysis will 
examine the changing representation and arguments about it over time.

Dr Mike Esbester, from the University of Portsmouth’s School of 
Social, Historical and Literary Studies and the project’s co-investigator, 
said: “This is a great opportunity to look back at what has changed and 
why, and to identify the turning points in public perceptions of health 
and safety in recent years. One of the particular strengths of what we’re 
doing is that it combines historical perspectives and contemporary 
practice – we want to see how the past influences the present, and how 
we might use that insight to make a difference in the future.”

‘The Changing Legitimacy of Health and Safety regulation, 1960-
2013’ begins this autumn. 

New study examines public’s attitude towards ‘elf and safety’
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The Small Business Research Initiative is 
funding a new initiative to encourage office 
workers to use the stairs rather than the 
lift to improve fitness and tackle obesity. 
Building users enter the details of their 
premises into the StepJockey website, 
which then calculates exactly how many 
calories they’ll burn climbing them. 

“Stair climbing is a surprisingly powerful 
form of exercise and it has benefits that 
go far beyond weight loss,” said founder 

Helen Nuki, a behavioural economics 
expert. “You burn about a calorie for every 
ten steps you climb and scientific studies 
show regular stair climbing can reduce the 
risk of a heart attack or stroke as well as 
improving aerobic and muscular skeletal 
fitness.”

The StepJockey website and app has 
been cleverly devised so that any set of 
stairs can be mapped and rated for calorie 
burn in seconds. FMs can then print out 

free posters that display calorie burn 
information, along with health messages.

Proof that StepJockey signs actively 
encourage people to take the stairs rather 
than use a lift or escalator comes from 
extensive pre-launch trials that showed 
stair climbing increased by up to 29 per 
cent when signs were displayed.  When 
office workers were able to track and 
“gamify” their stair climbing, stair use 
jumped by over 500 per cent.

CLIMBING THE STAIRWAY TO HEALTH 

“The popular view of pan-European FM outsourcing projects is that they are too difficult. There are too many cultural, legislative and financial 
differences; no FM service provider covers all of Europe; it’s impossible to achieve without having all the data; it’s perceived to be too expensive to 
get signed off; and it’s therefore impossible to do in one hit.” That’s according to Tony Angel, owner and managing director of award-winning FM 
consultancy Edifice, speaking at a British Institute of Facilities Management’s International special interest group (ISIG) event last month. 

But Angel, who has many years’ experience in delivering cross-border FM outsourcing programmes, demonstrated in the seminar Being European: 
Can FM create a joined-up model? that with the correct planning, systems and principles, such projects can not only be successful but achieve 
major efficiencies and cost savings for the client organisation. 

Angel, together with Helen Playle, the former manager of facilities and workplace for Colt, a multinational IT managed services provider and 
now Mace Macro’s account director for Colt, presented a case study of the company’s first generation FM outsourcing project. The project, which 
involved 237,000 sq m of space across 70 sites and 14 European countries, was concluded in May this year. It involved reducing the supply chain 
from 450 organisations to just one single supplier; improving FM service standards, management information and reporting, statutory compliance 
and therefore brand protection; and vastly over-achieving the cost-neutral target. 

“Like all projects, a multinational FM outsourcing programme requires careful planning but it is very much achievable given both a robust process 
and the experience to manage the issues that inevitably occur,” Angel concluded. “People talk about cultural differences between Paris and Prague, 
but try comparing London to Glasgow. Scale is undoubtedly frightening but it’s more than worth the prize.” 

“Scale can be frightening but it’s worth the prize.” 
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people
The

Bilfinger HSG Facility Management appoints its first apprentice
Total facilities management provider Bilfinger HSG 
Facility Management has appointed its first building 
services apprentice in the UK. Jonny Lewington, 
aged 17 from Edgware, started at the organisation 
in September. 

Over the course of the two-year programme, 
which includes day-release to study at Alpha BSE 
Training, a local college, Lewington will work across 
four different Bilfinger client sites – two commercial 
offices, a hotel and a Ministry of Defence facility. 
He will act as an engineer’s mate, supporting, 

and learning from, Bilfinger’s experienced building 
engineers as well as presenting to the Bilfinger 
directors every six months to update them on his 
progress. 

After two years Lewington will be qualified in City 
& Guilds Level 2 Service and Maintenance. Should 
he be successful he will then join the Bilfinger 
Engineer mobile team where he will complete his 
final two years of study. On completion Lewington 
will be a fully-qualified engineer accredited to City & 
Guilds Level 3 Service and Maintenance.  

BNP Paribas hires new 
sustainability manager

Facilities management 
provider Servest Group 
is strengthening its 
leadership team with 
the appointment of 
Johan Venter as Chief 
Operating Officer. Venter 
will lead Servest’s 
operational functions to 
support the company’s 
further innovation 
and growth. Working 

collaboratively to achieve some ambitious 
objectives, he will ensure effective operational 
performance, drive strategic and financial results 
and embed effective and efficient processes. 
Previously a director at MITIE, Venter comes from 
a strong operational background spanning both 
the UK and South Africa. He has run a string of 
successful businesses, as well as being involved 
in Servest’s early years.

Servest appoints Johan 
Venter as its new COO

Robertson Group has appointed a new 
managing director for its facilities management 
business. Ian Gibson joins the company from 
Serco where he was the partnership director 
for health in the UK and Europe and a member 
of its global management team. Gibson has 
more than 11 years’ experience in the facilities 
management sector, with particular expertise 
in PFI and PPP contracts. He will be based in 
Robertson’s Stirling office but will have overall 
responsibility for the company’s 43 contracts 
across 92 UK-wide sites.

Robertson Group announces new  
facilities management MD 

Nick Hillard has joined BNP Paribas Real 
Estate as sustainability manager. Hillard will be 
responsible for the development and delivery of 
the sustainability strategy within the property 
management business line. He has 20 years’ 
experience in the environmental services sector 
having most recently worked in-house at the 
University of Warwick and previously held senior 
positions at environmental consultancy firm WSP.

The College of Estate Management, the leading distance learning 
provider specialising in property and construction, has appointed 
Ashley Wheaton as its new principal. Wheaton will take up the 
post on 1 November following the retirement of his predecessor 
Dr Ann Heywood.

Wheaton is the college’s ninth principal since it was founded 
94 years ago. He joins from talent management solutions 
company SHL Group and throughout his career has built up a 
wealth of experience in e-learning and training management, 
including his roles as chief executive of InfoBasis, and 
director of global learningsServices at Microsoft.

FM college announces new principal

International facilities management business Macro has appointed Imran Akram as 
the new Global fm24 director and Sasha Memedovic as the head of service delivery 
for fm24, Macro’s 24/7 global helpdesk and CAFM service.

Akram will support worldwide growth for Macro ‘s helpdesk, CAFM and reactive 
and asset management functions. He has 15 years’ FM experience and has been 
director of Macro’s CAFM helpdesk in the Middle East since 2009. Memedovic 
previously spent 17 years with WSP, most recently as lead director of knowledge 
solutions. 

Macro duo to support global fm24 growth 
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BIFM AWARDS 2013

The 2013 finalists are:
Excellence in Customer Service               
• Chiswick Park: Enjoy Work
• Macro: Emirates Air Line
• MITIE Shared Services Ltd: MITIE 24seven
 
Excellence in Product Development
• Birmingham Children’s Hospital NHS   
 Foundation Trust: ATOM Transport   
 Management
• Excel I.T. Limited: DeskQUERY
• GSH Group: EMAP
• Nuphalt Contracting Ltd: Thermal Recycling  
 Pothole Repair System         
• Savortex Ltd: Smart Drying
 
Facilities Manager of the Year
• David Scott: Sodexo
• Deborah Rowland: Cabinet Office
• Donna Brown: ISS UK Ltd
• Hadleigh Standen: Pinnacle PSG Ltd
• Niamh Lynch: Acuman Facilities   
 Management
 
FM Excellence in a Major Project                            
• BAE Systems: The Bowland Centre
• Carillion plc: Oxfordshire County Council -  
 Strategic Partnership
• COMET Advisory in collaboration with the  
 Tri-Borough FM Project Team: Think Act  
 Deliver
• Macro: Emirates Air Line

• VINCI Facilities: St Helens and Whiston  
 Hospitals
 
FM Service Provider of the Year              
• GRITIT: Winter Risk Management
• Palmaris Services: Databoost
• Servest: Servest and Tesco: A Winning  
 Combination       
• Ward Security Limited  
 
Impact on Organisation and Workplace               
• Britvic: Breakspear Park
• Cameron Black: ASOS
• Google Ireland: Google EMEA HQ Dublin
• Kimberly-Clark Professional: The Healthy  
 Workplace Project      
• Lexmark UK and CBRE: Maidenhead HQ
• Network Rail, supported by MITIE and  
 Capita Symonds: The Quadrant, Milton  
 Keynes
 
In-House Client Team of the Year           
• Edge Hill University        
• General Medical Council              
• Land Registry    
• NHS Property   
 
Innovation in the Use of Technology     
• Corporate Interiors LLP: Corstore
• iSite: iSite
• Kajima Partnerships Ltd: Bookings Plus
• Middlesex University: New Ways of Working

 Learning and Career Development         
• Europa: Management Trainee Programme
• Initial Facilities: Nurturing Talent - The  
 Initial Way
• ISS UK: Market Leading Approach
• MITIE Client Services     
• Norland Managed Services: ILM   
 Management Development Programme
 
Sustainability and Environmental Impact            
• Edinburgh Napier University: Environmental  
 Management System
• Google Ireland: Google Facilities Team,  
 Dublin  
• International Monetary Fund: Socially,  
 Environmentally and Economically   
 Sustainable FM Practices
• Peel Media Group and Cofely: MediaCityUK
 
Finalists in the new category for 2013, 
‘Profound Impact on the Industry over the 
Last Five Years’, are:
• Anne Lennox-Martin
• Bill Heath: Mace Macro
• e-permits: Banyard Solutions
• Kajima Community         
Two additional awards will be presented at the 
ceremony, ‘Judges Special Award’ and ‘Overall 
Industry Impact’.
 
Book your tickets by emailing   
awards@bifm.org.uk

BIFM AWARDS WINNERS ANNOUNCED THIS MONTH
 

The winners of the prestigious British Institute of Facilities Management (BIFM) Awards will be revealed 
on 14 October at a glittering awards ceremony at London’s prestigious Grosvenor House hotel. Writer, 
broadcaster and former MP Gyles Brandreth has been confirmed as the host for the awards, which are 
headline sponsored by Macro. Almost 50 individuals and organisations are competing across 13 categories.

Are proud sponsors of the
‘Excellence in Product Development Award’
FMJ & kpm media would like to wish success to all finalists 
 

Please look out for Rob Alder and Danny Grange 
rob.alder@kpmmedia.co.uk - Mob: 07787 949190 
danny.grange@kpmmedia.co.uk - Mob: 07805 314853 
 

Visit the new site www.fmj.co.uk 
For the latest news on the awards follow us on Facebook and Twitter @FMJtoday

mailto:awards@bifm.org.uk
mailto:rob.alder@kpmmedia.co.uk
mailto:danny.grange@kpmmedia.co.uk
http://www.fmj.co.uk
http://twitter.com/FMjtoday
http://www.facebook.com/FacilitiesManagementJournal
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CONTRACT WINS AND PARTNERSHIPS

Derwent FM has signed a 15-year, £5million contract to manage student 
accommodation at Brunswick House in Cambridge. The deal involves facilities and 
accommodation management of the 251-bed property. Previously, the scheme 
had been managed by CRM, the student accommodation manager, on behalf of 
the developer, McClaren Property, which sold it to Apache Capital Partners and 
Tadhamon Capital earlier this year for £26million. Derwent Students manages a 
portfolio of over 16,000 beds making it the fifth 
largest student operator in the UK. 

The announcement follows the news that 
Derwent FM won its first two contracts under 
the Government’s Document Storage and Related 
Services Framework. The first is a four-year deal 
with Bristol City Council worth around £300,000, 
which will see the company provide mail collection, 
mail opening, scanning, indexing,  archiving, 
document retrieval and safe destruction, with one 
of its SME partners Box-it. The second is a £50,000 
deal with the Treasury Solicitor’s Office (TSol) to provide an inventory audit and 
scanning of all files and documentation. As a result, the company has created a third 
stand-alone division – Derwent Records Management, which will focus on providing 
online and physical storage, tracking and scanning services.

DERWENT GETS INTO CAMBRIDGE 

Norland has been appointed by 
Highlands and Islands Airports (HIAL) 
to provide facilities management 
services to three of its airports: 
Inverness, Kirkwall and Stornoway. The 
contract includes a range of specialist 
maintenance services for the terminal 
buildings.

Nottingham Building Society has 
extended its contract with Incentive FM 
for a further five-year term, building on 
a 13 year partnership that has resulted 
in significantly improved efficiencies. 
Incentive handles the FM for all 35 NBS 
branches. 
 
Rapport, Compass’ guest services 
brand, has won a three - year, £750,000 
reception and concierge contract with 
Tower 42.
 
NG Bailey’s Facilities Services division 
has been appointed by Network Rail to 
provide mechanical, electrical and fabric 
maintenance at St Pancras International 
Station, in a three-year contract worth 
over £3.5million.
 
Caterer Seasoned Events has been 
listed as a catering partner at the 
Victoria & Albert Museum (V&A). The 
appointment follows a review of the V&A 
catering suppliers. 

Vinci Facilities has secured a five-year 
contract with Cancer Research UK 
to provide hard FM services to the 
charity’s nationwide retail estate, and 
residential premises.

Aramark has won a three-plus-two-
year, £1.9 million contract to provide 
food and retail services to Northbrook 
College’s three sites in Sussex. 

Mitie has won a contract to deliver 
painting services to London & Quadrant 
Housing Trust. The new six-year 
contract has a total value of £7.5million 
and will see MITIE deliver internal and 
external painting to L&Q’s housing 
stock throughout south-east England.

Personal Touch Fitness has been 
appointed by French cast iron 
kitchenware manufacturer Le Creuset, 
to supervise wellbeing facilities for its 
60 employees at the UK headquarters in 
Andover.
 
For the latest contract wins and 
partnerships visit www.fmj.co.uk or 
follow us on Twitter @fmjtoday

FMJDATA  NEWS

SODEXO PASSES WELLINGTON COLLEGE TEST 
Sodexo has extended its contract with 
Wellington College. As part of the £25million 
contract, Sodexo will continue to provide all 
catering, housekeeping, waste management 
and porter services to the 1,050 pupils 
at Wellington College in Berkshire. The 
company has provided catering at the 

college for over 50 years, and these services now include all pupil feeding, hospitality 
and a café. The 200 Sodexo-managed staff at the site will also provide support to 
commercial lettings, events, matron and valet services, with 24/7 support.

As part of the contract, Sodexo will provide similar services to the 360 pupils at 
Eagle House, a preparatory and pre-preparatory school for 3 to 13-year-olds, in nearby 
Sandhurst.

Founded in 1859, Wellington College is one of the world’s top coeducational day 
and boarding schools for pupils between 13 and 18. Renowned political biographer Dr 
Anthony Seldon has been the Master of Wellington College since 2006.

Great Yarmouth Borough Council has renewed its long-standing partnership with Norse 
Commercial Services until March 2023. Under the JV arrangement, GYB Services 
provides refuse collection and recycling, street cleaning, public toilet cleaning and 

maintenance, buildings cleaning, 
grounds maintenance services, 
vehicle maintenance, footway lighting 
maintenance, some building and civic 
engineering work and burials services.  
It will also be taking over pest control.

Since 2003 GYB Services has 
reduced the costs of providing the 
services by around £1.8million, 
and has returned £740,000 to the 
council in profit share which has been 
ploughed back into public funds.

 Norse Group operates 22 JVs 
around the country with councils 
including Barnsley, Devon, Enfield, 
Medway, Norwich, Suffolk, Waveney 
and Wellingborough.

GREAT YARMOUTH COUNCIL RENEWS £70M NORSE JV  

http://www.fmj.co.uk


YOUR TOOL TO FIND THE  
UK’S TOP ELECTRICIANS.

electricalsafetyregister.com

ELECTRICAL SAFETY REGISTER 
When you’re looking to appoint a competent electrical contractor, we’re making your choice much easier.  
All the UK’s top electricians can now be found on the Electrical Safety Register, a definitive, searchable database of 
registered electrical contractors. So they are now easy to find, whenever you need one. All Electrical Safety Register 
listed contractors are assessed regularly to ensure their work meets the highest industry standards and they’re fully 
compliant with all relevant regulations. Which means if you’re selecting an electrical contractor, it makes sense to 
choose an NICEIC Approved Contractor or ECA member* from our site.

For your Free Electrical Safety Guide for Facilities Managers, log onto electricalsafetyregister.com/safetyguide

For non-domestic buildings, work should only be carried out by ECA members and NICEIC Approved Contractors. For any domestic properties, work can be carried out by all 
contractors listed on the ESR website, including ELECSA contractors and NICEIC Domestic Installers.
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Looking back on the BIFM board’s 
decision to pull out of the merger talks 
with Asset Skills, FMA and CSSA in 

late August it is easy to say it had a sense 
of inevitability about it. Cynics are already 
commenting that the move by us to allow 
the other three bodies to continue their 
discussions and step aside was a failure, a 
reflection of the support services sector’s 
inability to speak with one voice. Other 
commentators have praised BIFM for its 
honesty in making a decisive move on behalf 
of the members of the institute and the 
profession it serves.

The reality is somewhere in the middle. 
The facilities industry needs to speak 
with one voice – no one disagrees with 
that. However, that can be achieved by 
the various representative bodies working 
together. Even if the four groups had 
successfully merged other bodies would 
remain on the 

outside – RICS and the BSA. That situation 
has not changed – what is needed is for all 
of us to talk more openly and move forward. 

We can still do that. Indeed, one of the 
potential benefits of the merger process is 
that our colleagues in Asset Skills, FMA and 
CSSA have all been privy to BIFM’s strategic 
direction and our goals and ambitions 
for the next few years – all of which are 
summarised in our annual review. When we 
withdrew from the merger talks the detailed 
strategic direction for the ‘new look’ was still 
being discussed – but in theory, whatever 
is unveiled and proposed to the respective 
membership of  the FMA and CSSA and the 
Asset Skills board will take all of us forward. 
Everyone should benefit.

However, everyone needs clarity. One 
reason we couldn’t pursue the merger was 
we felt that there was not enough detail 
to be able to go to our membership for 
consultation. But in many ways, BIFM didn’t 
fit into the set up as being an ‘institution’ 
representing a professional discipline it has 
a different rationale and impetus to the 
‘industry’ representative groups. 

It was the right thing to do to explore the 
merger talks – after all, we have publicly 
stated that merger and acquisition is a 
central element of the strategy for BIFM 
to grow and develop on behalf of the 
profession. We also believed at the time of 
the board’s decision, moving ahead with this 
merger was not right. Hence it made more 
sense to take a step back – leaving a clear 
path for Asset Skills, FMA and CSSA. It is 
up to them to determine what that path will 
be – and when they announce it we will be 
supportive.

What does BIFM do next? We have clear 
goals and at the heart of what we do are 
continuing to improve the services available 
to  both individual professionals and the 
organisations that we work with both within 
the FM industry and with organisations 
from across the economy that employ FM 
professionals to help deliver and enable 

their corporate strategy. That means the 
mechanisms and systems to develop as 

professionals, share knowledge via 
networking and original research, 
developing and nurturing the FM 
community in the UK and overseas. 
Fundamental to what BIFM does 

is maintaining and enhancing professional 
standards and education. This is important 
for individuals and their employers, often 
BIFM corporate members and it also serves 
to highlight the role of the FM profession 
itself to UK plc and the Government.

Indeed, BIFM has a vital role to play in 
promoting facilities management and the 
wider area of support services. We must 
be seen to walk the talk now; BIFM will 
be judged by its members and pundits 
on whether it offers leadership, opinions, 
guidance and wise counsel on industry 
issues. BIFM engages with Government and 
industry, direct at Cabinet and Department 
level and via the Construction Industry 
Council – but we must take a more public 
lead on issues. That way, what we say will 
add to, complement and take forward the 
debates often led by individual corporate 
members or driven by investigative reporting 
or the passions of trade editors. Such an 
approach demands a more radical and bold 
approach than we have chosen before now, 
it also requires liaison and discussion with 
other representative bodies and influencers 
as well as Asset Skills, FMA and CSSA. It 
also requires the buy in of our members – 
not everyone joined BIFM for it to be voice 
of reform, but what they do all expect is 
for BIFM to provide leadership. That is 
something we must do more boldly.

We are all in this together – so we have 
to work together – and this has been a 
constant, before during and now after the 
merger plans and the outcome of the Asset 
Skills, FMA and CSSA discussions. 

Until then we have to focus on what’s 
right for our institution, as the professional 
body for FM. We want to reach out to the 
thousands of FM professionals who are 
not currently members, we want to build 
a global FM community to help everyone 
in the profession learn, share and develop 
and we want to educate everyone that the 
facilities management industry is one of the 
most important sectors within our global 
economy.

Gareth Tancred, chief executive of the British Institute of Facilities Management, 
discusses why the organisation decided to pull out of merger discussions with other 
key sector bodies, and what that means for BIFM members.

Relationship status
IN MY VIEW – GARETH TANCRED



Improving the UK’s  
education facilities

www.educationestates.com

From the Organisers of:Supporters

26-27 Nov 2013REGISTER NOW!

   M
anchester Central

Education Estates is a new event for all involved in designing, building, maintaining and managing 
Britain’s primary and secondary schools, FE colleges and universities. Comprising a two-day 
conference and exhibition, both FREE TO ATTEND, it’s your unique opportunity to:

Share ideas and experiences with colleagues across the UK education sector
Gain invaluable insights from leading experts, at no cost to you
Meet key decision-makers responsible for millions of pounds’-worth of capital spend
View the latest products and services from almost 100 manufacturers, suppliers and providers

To register for your complimentary conference pass,  
visit www.educationestates.com

KEY ARTICLES IN NOVEMBER’S FMJ
Energy management:
This feature will explore the latest developments in 
energy management, and is authored by E.ON’s Head of 
Consultancy, Richard Scott.

FM Recruitment: 
Recruitment experts play a central role in the facilities 
management sector. How has the advent of social media 
changed the way FM recruiters work? 

FM and workplace wellbeing:
The remit of the facilities manager is forever expanding – 
this article will look at some of the ingenious ways facilities 
managers bring a real sense of wellbeing into the workplace. 

Your customers demand FMJ!
FMJ is the only FM magazine delivered by request 
each month to 18000+ key decision makers – why not 
tell them what you do?

To advertise, call Rob Alder or Danny Grange now, 
on 01322 662 289, or email sales@kpmmedia.co.uk

www.fmj.co.uk

http://www.fmj.co.uk
mailto:sales@kpmmedia.co.uk
http://www.educationestates.com
http://www.educationestates.com
http://www.tradeskills4u.co.uk
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SOCIAL MEDIA
IN MY VIEW – KATIE KING

Businesses need to become social business to communicate with younger generations,  
says Katie King, managing director of social media consultancy Zoodikers

The term ‘social 
business’ has 
been coined to 
describe the new 
generation of social 
media marketing. 
Broadcasting digital 
media content was 
the beginning of 
a two-way social 
conversation, but 

often the listening and reacting part to 
this interaction was missed. The business 
of being social requires further changes 
in behaviour across all areas of the FM 
industry.

‘Putting the customer first’ is the mantra 
of many, but as a social business, the drive 
is for a future where the customer is the 
core of all activity. They are not consulted, 
surveyed or unnecessarily harassed, 
but simply involved – integrated. Digital 
encounters are the start of developing a 
social business. It’s an online handshake to 
start a conversation.

People are connecting on a scale 
more vast than experienced previously. 
This interaction is occurring in real time, 
second-by-second developments that reach 
and expose ever-increasing numbers of 
individuals to messages not controlled by 
the organisation. People are active at all 
times, everywhere, in countries around the 
world. 

Smartphones have tapped into the very 
nature of people’s need to be included 
and heard. Stakeholders are influenced 
by a growing number of people. These 
influencers are people that create content 
and broadcast opinion as fact. Curation of 
this content by others spreads the message 
to ever growing numbers of consumers.

Social media covers a broad spectrum 
of platforms and the number of people 
seduced by the allure of commenting, liking 
and sharing increases each day. Information 
generated online comes in many forms, and 
the amount of it is often overwhelming. 
Where should the focus be? Information is 
only as valuable as the data it quantifies. 
Knowledge taken from this information can 
help define future decisions.

Going beyond traditional business 
silos where disparate divisions, such as 
the marketing and finance departments, 
struggle to effectively collaborate requires 
a new way of combining information and 

people.
It is the classic data conundrum, quantity 

over quality. ‘Big data’ generated on social 
media can be tracked and analysed, but 
a social business knows how to act on 
the knowledge that can be attained from 
it. ‘Big data’ is challenging. Capture and 
storage is relatively simple. Searching 
and analysing the collected mass is more 
complex but entirely worthwhile. Sharing 
and transferring the data is the beginning of 
benefiting from all of the hard work.

Appreciating data as more than a mere 
by-product of social media interaction is 
critical to be able to take advantage of the 
changing environment. Leading the social 
revolution will flag your organisation as 
innovative and leading the way in social 
understanding.

Social media can be a driver of 
quantifiable business value ranging from 
sales to product development. Achieving 
this real value requires a social business to 
proactively source information and develop 
inbound feeds. Any social interaction has 
some value and it is important not to miss 
potentially crucial pieces of information. 

Big consumer brands are showing how it 
is possible to listen and react to consumers 
to actively drive the development of their 
business. Fundamentally it is down to 
the changes in the way people in core 
operations of the business conduct 
themselves.

A recent example of social media 
commentary having a real impact on a 
business is the launch event hosted by 
Apple in Cupertino and Beijing. The tweets 
sent in the immediate hours following 
the event were analysed to determine 
the online sentiment surrounding the 
announcements. This revealed that almost 
three-quarters of the 1.5 million tweets 
sent in relation to the event in the 24-hour 
period did not contain negative or positive 
comment. People were simply passing news 
around without really digesting it. 

The lack of excitement and positivity 
surrounding the launch led to scepticism 
about the new products. Ultimately this 
led to a reduction in the stock value of 
the company in a matter of days. This was 
not directly based on the social media 
commentary, but the collateral of the 
sentiment of the tweets did contribute to 
the overall lack of confidence in the launch, 
and a fall in stock price. As scary as this 

may be, it is the modern business world.
Competitive advantage in a crowded 

marketplace is difficult to attain. All are 
trying and few can succeed. Traditional 
tools are still important in social business, 
but the increasing presence of social 
media in the daily activity of the workplace 
encourages innovative thinking and new 
ways of conducting business.

Facilities management is an industry 
employing a vast number of people in 
the UK. A portion of the social media 
interactions across this industry provides 
an insight any company should be willing to 
pay for. It’s there for exploration, requiring 
only the know-how and motivation to tackle 
the data mountain.

The labour party analyses the chatter on 
Twitter to influence its policies. Political 
popularity is equal to competitive advantage 
in the facilities management industry, but 
instead of forming governments, success is 
measured slightly differently. If politicians 
have caught on to the trend, it’s obviously a 
useful business model to adopt. 

As we all know, people buy from people. 
It’s a saying that sticks because it remains 
true. Online interactions managed well will 
manifest into face-to-face meetings. The 
power of social is proven. It’s just a matter 
of applying the concepts and working with 
all of that data.

The business of being social



How 
green 

is 
your 

office?

CMD can make a difference by helping you to 
reduce your carbon footprint! 

Our energy management range focuses on our intelligent Footprint 
units, which can monitor, control and consequently reduce energy usage, 
allowing the users to create reports, set targets, and make a real difference.

Our range of energy management tools put control of power directly in the 
hands of the user:

Indicates the costs of running connected appliances
Controls connected appliances from one location
Monitoring and scheduling appliances can save you energy and money
No dedicated software installed on users PC’s

There’s never been a better time to show your commitment to the 
environment so why not give us a call today on +44 (0) 1709 829511, 
email us at marketing@cmd-ltd.com or visit our website at 
www.cmdfootprint.co.uk.

mailto:marketing@cmd-ltd.com
http://www.cmdfootprint.co.uk
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INSIDER

Facilities Management Journal: How does 
it feel to be in the facilities manager’s 
position?
Andrew Mawson: I’ve never been a 
facilities manager, but I have been a senior 
leader in a number of large organisations 
and have experienced the traditionally 
delivered FM service. For me the FM’s 
role is about delivering to each individual 
in the organisation their best day at 
work at an economical rate. The priority 
needs to be on maximizing the output and 
contribution of each person and creating 
a great work experience. At AWA, the 
company I was involved in setting up 20 
years ago, we design the experiences that 
give people their ‘best day’ and we manage 
the technical, political and behavioural 
challenges that enable these experiences 
using agile working concepts where 
appropriate.  
 
FMJ: What experience do you have prior  
to this?
AW: I grew up in the IT and defence 
electronics industry initially in 
manufacturing, quality management and 
then in logistics and strategic marketing. 
I went on to manage a programme on 
intelligent buildings which led me into the 
world of the workplace and FM. Before 
being involved in forming AWA I spent 
some time working with the Centre for 
FM at Strathclyde University running 
their southern-based MSc course. That 
was fun and I had a chance to get to 
know the FM industry and bring some 
business experience to the academic 
world. More recently I’ve worked with FMs 
and real estate leaders in major transition 
programmes and through our groups such 
as The Workplace Performance Innovation 
Network (PIN).

FMJ: What skills do you think are imperative 
to the facilities manager’s role?
AW: My experience has given me a rounded 
understanding of technology, space, 
behavioural change and the linkages with 
business strategy and the ability to be able 
to speak to leaders about business and 
make the link with matters workplace. An 
unusual mix, and a mix I feel all FM’s should 
seek to acquire through their career. I grew 
up in the north and went to a secondary 

school before going on to get a degree in 
Applied Statistics and now regularly work 
with senior leaders and board members…. 
So having the ability to be confident and 
relevant to speak with people of all levels is 
for me a really important skill for top FMs I 
think.      
 
FMJ: What major challenges do you  
envisage facing?
AW: To evolve the FM offer on we need 
to drive a different experience-orientated 
culture through the supply chain, linking 
up with IT and HR and re-orientating the 
FM team to focus on giving people their 
best day at work (wherever it is) and the 
implementation of agile working concepts. 
That is like turning the traditional world on 
its head.

FMJ: How are you going to deal with the 
reality of a reduced budget?
AW: Having a tight budget means you have 
to think harder about how you deliver your 
value. Being a pretty analytical sort of 
chap I would seek to work out the most 
important aspects of the mix of services 
being delivered to the business and, through 
research, work out a list of the things that 
were most important to the business and 
make sure we deliver on these and are not 
over-delivering on lower value areas. Then 
I’d work with the FM suppliers to identify 
innovative ways of delivering the new 
services in a more effective way. If we have 
an opportunity to release buildings through 
lease breaks, I’d look at implementing agile 
working to both increase effectiveness 
AND use space better with the intention of 
disposing of buildings.

FMJ: Is there anything you would like  
to change?
AW: I’d like the FM industry to improve 
its professionalism. There is still a lot of 
misunderstanding about what FM really is 
about and we at AWA are on a mission to 
simplify the definition of FM and create a 
professional management framework. My 
colleague Graham Jervis and I are working 
on this Management Standard now for FM. 
Every other professional body has one, why 
not FM. It can be used for communicating 
management requirements, organizational 
development, monitoring the performance of 

contracts and developing personal and team 
competencies. 

FMJ: How can you influence the company 
from your new position?
AW: First thing I’d do is go see the leaders 
of each function and see if I can go and 
spend some time ‘undercover’ in their areas 
to find out what they really do. Then I’d 
amass management information related to 
the groups, their productivity, occupancy, 
space utilization, satisfaction and I’d use 
this to work out how to make each unit 
more effective.  I’d also get the FM team 
leaders to visit organisations that are doing 
innovative things in the Workplace. Our 
Children in Need initiative ‘Workplace Week’ 
(www.workplaceweek.com) is ideal for this. 
People need to get out more and be exposed 
to other worlds and ideas and WW gives an 
opportunity to see what others are doing , 
tune in to some interesting events and get a 
fresh perspective on life.  

FMJ: How can suppliers better serve FMs?
AW: By getting closer to understanding 
the core needs of each business unit, 
orientating their services and measures 
to the things that make a difference and 
bringing to the table innovations in the 
delivery of their services in the context of 
those needs. 

FMJ: What would your big idea be?
AW: Making a total shift in FM from 
delivering technical services to delivering 
well thought through and carefully designed 
agile workplace experiences and building a 
delivery ‘machine’ that delivers the designed 
experience each and every day come rain 
or shine, changes in business performance 
or economic conditions. FM needs to 
represent itself (I’d refer to it as Workplace 
Management) with a simpler explanation 
of what it is about and with greater clarity 
about how it can bring significant value to 
the business strategically.  
 
Sign up for the series of events running 
during Workplace Week and raise money for 
Children in Need. www.workplaceweek.com/

The FM
The FM Insider is a series in which we invite the  
specialists serving us to imagine they are sitting in the 
facilities manager’s chair. We ask them to look at their  
world from your perspective; if they had to be an FM for 
a day, how would they approach the job? What insider 
knowledge would they bring to bear on the role?And r ew  Mawson

Stepping into the FMJ facilities manager’s chair this month is Andrew Mawson, director 
of Advanced Workplace Associates, the organisers of Workplace Week, which is run in 
aid of Children in Need, and takes place between 4-8 November 2013

If you are interested in participating in The FM Insider, 
please contact the editor on 01322 662289 or email 
cathy@kpmmedia.co.uk.

http://www.workplaceweek.com
http://www.workplaceweek.com/
mailto:cathy@kpmmedia.co.uk
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Automatic Water
Saving Controls
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The world’s largest dedicated facilities
management event, Facilities Show, has
moved home and will be at the award winning 
London ExCeL, 17-19 June 2014.

It’s never too early to start planning your visit 
- save the date and get ahead of the crowd by 
planning your trip now!

Don’t miss out, visit the website for 
exclusive hotel deals and travel advice...
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ROUND UP
KPI Survey

This month’s FM Index KPI survey, compiled by  
FMJ and Causeway, compares some key FM metrics 
between public and private sector respondents

IN THE NEXT ISSUE
In next month’s FMJ we’ll look at five-year trends in some of the key FM metrics that the FM Index KPI Survey has reported on.

�

In terms of the sector they work in, respondents to the latest 
survey were more or less equally divided between public sector 
(51%) and private sector (49%). However, there was some variation 
in the size of the estate they are responsible for, as measured by 
a number of buildings managed. These differences are shown in 
figure 1.

There is also some variation between the two in relation to 
the degree of outsourcing of FM services to third parties. The 
majority of all respondents outsource some services but the higher 
percentages are in the private sector, as shown in figure 2.

One of the metrics we were interested in was the level of 
customer satisfaction, as indicated by whether the FM department 
is rated as average or above by more than 75% of its internal 
customers.  In this respect, 33% of FM departments in the private 
sector achieved this score, compared to only 25% in the public 
sector.

As the help desk is generally the main interface between FMs 
and their customers we looked at a number of measures relating 
to help desk usage. More respondents in the public sector (72%) 
operate a staffed help desk than in the private sector (61%). Of 
these, the numbers using help desk software were very similar at 
84% and 88% for the public and private sectors respectively.

Configuring the help desk to work with the organisation’s 
intranet is becoming increasingly popular, though access to this 
facility varies from one organisation to another. Whilst the figures 
for operating an intranet help desk were very similar (66%/63%, 

public/private sectors), only 57% of respondents in the private 
sector make this available to more than three quarters of their 
staff – compared to 69% in the public sector.

Respondents from both sectors are responsible for managing 
bookable resources and we looked at how organisations allocate 
space for different purposes within their buildings (see figure 
3). There are indications that the private sector is inclined to 

allocate more space for meeting rooms, hot desk/touch down 
areas and break out spaces. Public sector respondents have more 
space allocated to ‘other’ uses, which includes common areas, 
receptions etc. The public sector is also more inclined to carry  
out space utilisation studies (74%) compared to the private  
sector (63%).

From this snapshot it is clear there are no hugely significant 
divergences between FM in the public and private sectors, though 
there are clear indications of different approaches in some areas of 
FM delivery.

Comparing sectors

James Atkinson 
director, Causeway 

Enabling internal customers to book requests and track 
progress via the intranet helps to reduce the number 
of ‘phone calls and emails that help desk staff need to 
manage, so the time-savings can be significant.
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Share your views in the latest FM Benchmarking 
survey visit www.fmj.co.uk/survey

http://www.fmj.co.uk/survey
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Catering for demanding Premier League footballers, thousands 

of diehard Chelsea fans, ever-changing away supporters and 

hundreds of corporate hospitality covers is all in a (match) day’s 

work for the caterers at Chelsea Football Club. Lifelong Spurs 

supporter Cathy Hayward finds it hard not to be impressed. 

IN A DIFFERE
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The last time I visited Stamford 
Bridge, it rained continually, Spurs 
lost after going two-nil up before 

half time, and I missed the start of 
Chelsea’s comeback in the second half 
as I was stuck in a long queue for a pie 
and a pint. 

That was 13 years ago, and, rain 
aside, much has changed. Spurs have 
more of a chance of beating Chelsea 

these days, the queues for the catering 
are considerably shorter and there’s 
much more on offer than just beer and 
pies  - although with 10,000 pints of 
beer sold every game, it remains the top 
seller for Chelsea contract caterer Levy 
Restaurants, part of Compass Group UK 
& Ireland. 

The contract, which started in summer 
2005, has expanded over the years 

from a deal to look after match day 
hospitality and non-match conference 
and banqueting to encompass all aspects 
of the Premier League club’s catering as 
the club gradually outsourced its catering 
functions which had previously been 
run in-house. Now, Levy Restaurants is 
responsible for everything food-related 
at Chelsea from the state-of-the-art fi rst 
team and academy buildings in Cobham, 

ENT LEAGUE



Surrey, to everything at the club’s stadium 
Stamford Bridge including match day 
concessions and hospitality, running two 
restaurants, Frankie’s Sports Bar and 
Grill and Marco restaurant, a health club, 
non-match conference and banqueting 
and the Under the Bridge music venue. It 
would be difficult to find another contract 
so diverse. 

The contract is managed by the 
charismatic Michalis Fragkiadakis who 
started at the club for Levy Restaurants, in 
September 2007 as head of Events. After 

returning to his native Greece in 2010 to 
complete his military service, he returned 
in February 2011 as general manager. 
Fragkiadakis has 60 full-time permanent 
employees, but can be managing around 
1,000 people on match days. 

And it’s hard to imagine that 
Fragkiadakis has difficulty recruiting staff. 
Even if it wasn’t for the draw of working 
for a club which in the past few years 
has taken home the Premier League title, 
the FA Cup, the UEFA Champions League 
and the UEFA Europa League, there’s 

the opportunity to ogle Russian oligarch 
owner Roman Abramovich, manager Jose 
Mourinho and top players such as Ashley 
Cole, Juan Mata, Fernando Torres and Petr 
Cech. “Stamford Bridge is the most central 
of the London football stadiums, and unlike 
many European grounds, is positioned in 
a very affluent area. Combined with the 
club’s reputation, this means that it’s not 
difficult to attract the right individuals to 
the contract,” he explains. 

 
Variety 
It’s not just the nature of the client, nor 
the way the relationship has grown over 
the past eight years, that makes this 
contract fascinating. It’s the sheer variety 
of what Levy Restaurants provides to 
Chelsea. 

At the Cobham Training Ground, for 
example, where seven Levy Restaurants 
staff are based, the focus is very much on 
nutrition. Costing £20million, the 140-
acre site includes the latest in training, 
rehabilitation, medical, pitch and media 
technology including 30 football pitches, 
an indoor artificial pitch, a media centre, 
a medical centre, gyms, cold immersion 
pools, a sauna, a steam room, and a 
hydrotherapy pool. 

The Levy Restaurants team works with 
the team’s doctor and nutritionist to 
provide the best quality food that boosts 
performance. For example, the day before 
a match, the players are given high-protein 
meals with plenty of fresh vegetables, but 
simplified food with few sauces. The key, 
says Fragkiadakis, is to give the players 
what they really like before a game, so 
morale is high. Once the players are at 
Stamford Bridge, Levy supplies fruit just 
before a game, but a more substantial 
meal afterwards to replace the lost energy. 
“At the moment, the players like the live 
pasta station, where they choose which 
pasta they want with which sauce and 
we cook it then and there in the changing 
facilities.” Whenever the team travel to 
away games either in the UK or around 
Europe, a Chelsea FC chef, employed 
directly by the club rather than by Levy 
Restaurants, accompanies them to ensure 
that the right ingredients are on hand to 
prepare the right food. 

Back at the training ground, the focus is 
very different within the Academy facilities 
for the younger players. “There is a lot 
of education for young players and their 
families around the importance of healthy 
eating and its impact on performance.” 
The Levy team often goes to young 
players’ houses to provide menus to the 
families and show them how to cook 
healthy meals. 

 
The Bridge 
For the thousands of Chelsea fans, 
the focus on Saturday afternoon is on 
Stamford Bridge, the 41,837 ground 
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which is Chelsea’s first and only home and 
the eighth largest ground in the Premier 
League. In addition to the footballing 
facilities, the site includes a club museum, 
three club shops including the Chelsea 
Megastore, two restaurants, two hotels, a 
music venue and a health club. On match 
days, Stamford Bridge becomes a giant 
food village as well as a sports venue, 
showcasing world-class cuisine alongside 
top-notch football. 

For the diehard pie fans, pies, pasties 
and hot dogs  are still on the menu 
but twinned with homemade mash and 
liquor. There are two other concepts: an 
American themed concept with gourmet 
burgers, southern fried chicken strips, 
lattice fries, corn on the cob and the super 
sub, a healthier concept with wraps under 
500 calories, noodle pots, and hog roast 
baps, carved in front of guests. “There’s 
been a major shift over the last few years, 
moving from traditional football food, such 
as pies and hot dogs to more sophisticated 
and home made fare. It’s the whole street 
food revolution from the high street. 
We’re trying to capture that and bring 
it into a stadium environment,” explains 
Fragkiadakis. Corporate hospitality 
clients expect, and clearly receive, a high 
quality experience, but the retail piece is 
unexpected. “We want to be pioneers and 
offer guests what they receive on the high 
street” he says simply.

The challenge for the Levy Restaurants 
team is not just focused around the menu 
and the quality of the food, but very much 
on the timing of the delivery. The kick-off 
is a non-negotiable deadline and fans want 
to have their food and drink and be in their 
seats well in advance of 3pm. Fragkiadakis 
and the Levy Restaurants team have 
worked hard to encourage people to 

come to the ground early, purchase 
their food and drink and then soak up 
the atmosphere, rather than arriving 
15 minutes before kick-off and being 
frustrated at the inevitable queues. 

The 15-minutes half-time period is even 
more pressurised with the majority of 
fans leaving their seats – whether it be 
to use the toilets, mill around or buy food 
and drink. To deal with the large influx 
of people, the Levy Restaurants team 
use a combination of fast pour pumps 
and multi-dispense units (which pour 16 
beers at the same time) to deal with the 
crowds. Fragkiadakis has also introduced 
incentives such as beer and hot dog 
tokens, that fans buy pre-match and can 
then jump the queue and pick up at half 
time. Levy Restaurants is also looking at  
introducing in-seat service to speed up the 
process. 

Away fans often get a raw deal at 
football clubs, with lower-quality facilities 
than the home fans. This has led to 
catering staff serving in away fans areas 
facing abuse from fans. To combat this 
and enhance the away fans’ experience, 
Fragkiadakis and the Levy Restaurants 
team has developed a ‘home from home’ 
concept. Catering team members wear the 
away club’s kit and the TV screens in the 
away fans area show clips of their teams’ 
past matches. Not only has this reduced 
the incidences of abuse (“If the person 
opposite you is wearing the same colours 
as you, you’re much less likely to say 
something inappropriate.”) but it’s seen a 
15 per cent year-on-year increase in sales. 

Those looking for a more sophisticated 
dining experience have an array of options. 
They can book a table at the Health Club. 
A private members health club outside 
match days with a gym, pool, saunas and 

spa combined with a small retail operation 
with an a la carte menu run by Levy, it is 
used as a dining facility on match days. 
Guests can enjoy a three course chef’s 
table, including a carvery, fish dishes, 
cold meats, selection of salads and then a 
selection of desserts prior to the game. 

The two restaurants on site - Frankie’s 
sports bar and grill and Marco restaurant 
– were taken over by Levy Restaurants 
in May this year and are undergoing a 
refresh. 

 
Corporate hospitality 
In addition to the thousands of individual 
fans, Levy Restaurants also serves 4,500 
corporate hospitality covers on an average 
match day across 18 restaurants and 60 
suites with four different options from 
bronze to platinum. The offer ranges from 
a light buffet option to a four-course meal 
package, including canapés, a choice of 
three starters, four main courses, three 
puddings, half-time sweet refreshments 
and full-time savoury refreshments with 
all drinks included. The menus are only 
repeated twice a season and the Levy 
Restaurants chef will start in March 
planning the menus for the season starting 
in August, while also working with the 
caterer’s wine supplier to match food and 
wines. 

While the link between good nutrition 
and top sporting performance is well-
known, football stadiums have been made 
famous for their action on the pitch, not 
the gourmet cuisine off it. Which makes 
Fragkiadakis’s efforts to bring high-street 
food into Stamford Bridge all the more 
impressive. The pioneering work of the 
Levy Restaurants team could soon make a 
day at the football far more than a pie and 
a pint at grounds across the country.
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GLOBAL FM      FOCUS

There’s little doubt that economic power is shifting 
from the west to China, India and the rest of the 
developing world, which, in turn, is changing the 

facilities management marketplace. Less clear is whether 
we’ll all be speaking Mandarin by 2050. Anything seems 
possible at this pace of change.

With western economies chugging along in the slow 
lane, the big western FM providers are re-directing their 
strategies towards emerging markets. The FM market is 
seeing the larger players becoming increasingly global, 
“turning to the immature, high growth markets of 
South America, MENA and Asia to compensate for their 
competitive and low growth domestic markets” noted the 
global facilities management update from Mergers Alliance 
in autumn 2012.

Earlier in 2012, Britain’s largest family-owned 
international facilities services company, OCS Group 
Ltd, launched its first business in the Middle East: OCS 
Qatar LLC, a joint venture with the Doha-based Tadmur 
Group, to spearhead the company’s growth in the Middle 
East region. “This joint venture is a key part of our 
international growth plans,” said Chris Cracknell, the 
chief executive. “[It] brings the valued OCS brand and our 
class-leading systems and service levels to new markets.” 
And this year, OCS announced plans to double its 
22,000-strong workforce in India through acquisitions over 
the next five years. Asia now accounts for about one-third 
of the group’s turnover.

But the Mergers Alliance research struck a note of 
caution to the global players. “This development is an 
investment in the long term as emerging market entry 
strategies are risky and growth can be elusive due to the 
lack of sophistication of local customers.”

To western countries with market economies and 
democratic governments, kingdoms ruled by monarchs 
with very real, direct political power, backed by long 

lineages with wealth and influence, such as in the Middle 
East, might seem unsophisticated. Or just fascinatingly 
different. Either way, it matters. “In the Middle East, the 
social structure is very relevant to the business world,” 
says Lionel Prodgers, managing director of Agents4RM, 
an international facilities and property management 
consultancy, with clients in the Middle East where 
Prodgers has been based for the past few years. “In most 
Middle East countries, a majority of the population is 
made up of expatriates – Brits, Australians, Americans, 
Europeans and people from near Middle East countries – 
who are wanted for their management and technical skills. 
The indigenous people are in a minority. But they are in 
absolute command and control.”

One way of exerting that control is through licensing. 
“Many of the countries regard facilities management 
as merely a bundling of services,” explains Prodgers. 
“And you need a specific license for each service. So 
even just setting up as a facilities manager can be pretty 
complicated.”

There are also workforce challenges. “The Middle East 
thrives on low paid, unskilled labour mostly from India, 
Pakistan and south-east Asia,” says Prodgers. “The quality 
of service generally across the region is pretty poor and 
that’s primarily because of the lack of trained labour. 
It’s also very difficult to plan resources for projects. You 
may have a contract coming up and apply to employ 200 
workers from India. But the government could very well 
say that the quota is full and you can only have 50.”

Another workforce challenge comes from the indigenous 
population.  “Although it is risky to generalise given that 
each country in the GCC has its idiosyncrasies, in general 
many expat managers are of the view that indigenous 
people have no incentive to work or to do the job well,” 
says Prodgers. “They adopt the role to fill quotas but 
then delegate, are absent or leave it to someone else. The 

Follow the 
leader?

The UK is generally understood as being a world leader in 
facilities management. But what can the UK learn from how 

FM is understood and practised in emerging economies? 
Marianne Halavage reports.
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extended families don’t need to work. They 
are given free houses, cars, a share out of 
the oil riches, and loans that are usually 
expunged. Why would you work? But it 
doesn’t bode well for having an organised, 
clear economy in terms of supply and 
demand and markets.”

Despite the challenges, Prodgers is 
optimistic that there are opportunities for 
growth for western businesses operating as 
facilities managers. “Middle East countries 
such as Qatar and the UAE and in particular 
the Emirates of Dubai and Abu Dhabi have 
a long-term vision of proactively creating 
what they believe will be new commercial 
hubs in strategic locations. Huge investments 
are being made in infrastructure, hospitals, 
schools, universities, air transportation, 
general transportation, sports stadia, leisure 
facilities and museums and galleries and 
other cultural facilities. All of this needs 
managing. So there’s definitely optimism 
that facilities management will grow. But it’s 
a bit slow.”

Also frustrating for western suppliers and 
consultants is discovering that a product 
or service that resonates in a developed 
market may not work as well in an emerging 
economy, suggests Sinead Bridgett, director 
of the Middle East Facility Management 
Association (MEFMA). “While cities like 
Dubai, Abu Dhabi and Riyadh are home 
to some wonderful feats of structural 
engineering, the operational management is 
on a sharp learning curve to keep up with the 
rate of innovation,” says Bridgett. “Suppliers 
and consultants may have to accept that 
implementing basic strategies, tools and 
technologies is what’s needed over more 
advanced ideas and solutions.”

Despite the industry being in its infancy 
compared with the UK, there is still an 
opportunity for the UK to learn from how the 
Middle East approaches FM, says Bridgett: 
“The Middle East is home to some of the 
world’s tallest concrete structures and as a 
consequence the lifecycle cost of a building 
is very high. Maintaining skyscrapers, 
especially, in a desert terrain, is a gargantuan 
task. So there’s no better environment for 
professionals, wherever they are from, to 
understand how FM can increase a building’s 
lifecycle through energy efficiency and 
reduction of the maintenance costs involved. 

And consultants who come to the Middle 
East with sector specific experience, learn 
a lot from being exposed to an array of 
sectors. “The Middle East built environment 
comprises a lot of multi-purpose buildings 
that house retail, hospitality, residential 
and commercial services under one roof,” 
continues Bridgett. “This lends itself to an 
integrated approach not just in BMS but 
vertically across sectors. FM providers must 
have the solutions to manage a building 
as a complete entity and then teams need 
to work alongside each other to serve 
the individual requirements bespoke to 

the relevant service. And so, generically 
speaking, an international FM consultant will 
be exposed to a greater array of FM services 
and solutions since the market is smaller and 
more multi-purpose.”

A country’s approach to FM is often 
influenced by its history, culture, availability 
of education and the ability to learn from 
and share experiences with other people, 
associations and organisations from around 
the world, says Duncan Waddell, managing 
director of FM Intelligence Pty Ltd and 
Chair of Global FM, a worldwide alliance 
of member-centric FM organisations. And 
while some practices can be said to be more 
mature, focused, organised, sophisticated 
than others, something greater unites 
facilities managers everywhere, he says. 
“The goal is the same. That is to ensure 
that the property and assets and the built 
environment supports the needs of the 
organisations that they serve. And while 
we talk about facilities management having 
been around as a recognised profession/
industry for the last 30 years, it’s obviously 
been delivered for hundreds of years in many 
different ways.”

Still, there’s obviously many emerging 
markets that can learn and adopt from the 
more mature markets around the world such 
as England, some European countries, North 
America and Australia. Waddell points to 
China’s initial approach to facilities/asset 
management. “In Chinese cities, properties 
were being thrown up using the availability 
of cheaper materials and low labour costs 
and then utilised until they can no longer be 
efficient and require significant investment. 
They are not maintained or invested in with 
a facility management outcome in mind. 
Its due to the initial opportunity to realise 
significant development profit and immediate 
rents rather than understanding the need for 
ongoing facility improvement to maintain 
a strong revenue return from the property 
and to satisfy the occupants needs.But it’s 
also because in recent years there have been 
massive population shift, driven by industry, 
from rural areas into the cities. These 
massive skyscrapers were built to quickly 
meet this accommodation need, But there’s 
no long-term facility or asset management 
strategy.”

Compare this with a mature property 
and asset management marketplace where 
buildings are designed to be utilised for 
anywhere between 30 to 50 years, rather 
than five or 10 years. “In these markets, 
people understand that only 20 per cent 
of the total life/cost of a building is in the 
development and construction. Eighty per 
cent of the cost is in operating it over time 
and adapting it for the use of the occupants. 
It’s about getting a return on the initial 
investment. So there’s a lot that the emerging 
property markets can learn from the more 
mature property markets around the world.”

There are also vital lessons to be learned 

around corporate social responsibility, 
Waddell believes: “Facilities managers 
also have a direct responsibility when it 
comes to sustainability, reduction of carbon 
foortprint, more sustainable use of building 
materials, producing and maintaining a 
more productive work environment for 
people, and so on. The emphasis has not 
on those areas in emerging economies. This 
is why associations such as Global FM are 
so important for enabling international 
discussion about best practice, adoption of 
international standards and disseminating 
knowledge to foster positive change – as well 
as encouraging international cooperation 
wherein the past  there may have been 
frustration with the status quo.”

On the other hand, Neil Murray, corporate 
services FM managing director at Sodexo, 
thinks that the UK can learn a lot from 
emerging markets about partnership, 
innovation and generating added value: 
“Relationships in emerging markets tend to 
be based more on partnerships versus the 
traditional contracting model used in mature 
markets. That partnership approach can 
lead to better collaboration and innovation. 
There’s a real danger in mature markets 
that our focus on the bottom line and 
making savings drives out innovation and 
partnership. To drive savings in a sustainable 
way you really do need to innovate. So you 
could argue that innovation is required in 
developed markets more than anywhere,” 
says Murray. 

Sodexo was recently brought in by Nokia 
to help the company to set up its head office 
just outside of Beijing, China – and the FM 
procurement process was involved from the 
very outset of the build. “We got to design 
how the workplace looks and feels and 
had a direct input into how the workplace 
impacts the experience of employees within 
that building,” says Murray, who thinks 
that in mature markets, with projects like 
this, facilities management is often an 
afterthought. “In an ideal world we would 
be involved in designing the workplace 
experience from the very early stages. But 
we’re not involved to the same degree 
here, I think because we have fairly rigid 
procurement processes and we measure 
everything in a very prescriptive way, and 
it’s difficult to have those inputs and design 
a partnership to meet the client’s required 
outcomes. But in Beijing we were front and 
centre.”

Murray continues: “To emerging market 
environments, expats bring rigour and 
structure and help to mitigate and minimise 
risk using standard operating procedures that 
have evolved in mature markets. In other 
words, they can certainly bring much more 
control to emerging market environments. 
But particularly around being more receptive 
to innovation and change and doing things 
differently, we can learn a lot from emerging 
markets.”



Paul and Kathy Blair, husband and wife and

co-owners of UK Gutter Maintenance Ltd were

delighted when the opportunity presented itself

in the Spring of 2008 to form their own

specialist gutter cleaning company and have

never looked back since. Despite the economic

doom and gloom theirs is a true success story.

Between them the couple have over forty

years experience working within specialised

service industries, over ten of which have been

dedicated to gutter cleaning activities. Both Paul

and Kathy have a passionate belief in what their

company stands for and a refreshingly

uncomplicated common sense approach to

managing their business. Their work ethic is

based on teamwork and by placing a greater

reliance and responsibility on those who work

with them they have succeeded in achieving a

consistently high and personal level of service

that they believe is unrivalled in the industry.

Kathy Blair Managing Director says “in an

industry where the end product invariably

cannot be seen it is of paramount importance

that clients have confidence in the company

they choose to employ. We instil that confidence

and trust by focusing on all aspects of our

performance. With our teams’ combined and

varied knowledge we have a unique

understanding and empathy with what our

clients expect from us and are committed to

meeting those expectations by ensuring that all

jobs are done properly and to the complete

satisfaction of our customers”. 

Placing utmost importance on Health and

Safety the couple chose to appoint a Health and

Safety Manager, Mr Martin Young whose sole

responsibility is to ensure that all works are

undertaken in a safe manner. Martin has had a

long and varied career, primarily within the

engineering sector and five years ago took the

decision to obtain a NEBOSH qualification and

focus on Health and Safety. Martin’s particular

expertise lies in working at height and he has

proven to be an invaluable asset to the company.

A flexible and complete service

Kathy Blair states “The structure and flexibility

of UK Gutter Maintenance means that we are

able to work throughout the country in just

about any location, at relatively short notice. We

also offer an emergency call-out service for our

national clients and work for several national

help desks on a call-out basis.. This is proving to

be an invaluable service and as far as we are

aware UK Gutter Maintenance Ltd is the only

company in the UK offering this type of service

on such a major scale.   

Due to the nature of these types of works, in

most cases leaks are experienced inside the

building and temporary repairs are required to

prevent a further ingress of water.  Inevitably we

find that these leaks are not necessarily a gutter

maintenance problem but could also be caused

by defective areas on the roofs.

In some instances the gutter and roof defects

we encounter need a permanent long term

solution.  This has resulted in our gutter cleaning

service and skills extending to incorporate the

treatment of leaking joints and badly corroded

gutters as well as undertaking full roofing and

skylight repairs, including the treatment of cut

edge corrosion.

Consequently over the years our experience

and expertise has evolved which now enables

us to offer a complete gutter and roof

maintenance service. This gives the Company

the distinct commercial advantage of being able

to offer a truly complete package.

All teams are supplied with liveried 16.5 m

boom vans as a standard piece of access

equipment and are fully equipped with specialist

safety equipment, particularly for undertaking

works on fragile roofs or where skylights are

present. Additional equipment is resourced to

suit each individual task and the 

appropriate team members are deployed 

to deliver a bespoke service to clients’ 

individual requirements.

Communication is seen as key to the

company’s ongoing success and clients are kept

fully informed of progress before, during and

upon completion of works. Before and after

digital photographs of all works are always

provided together with reports upon on any

major defects found or areas of concern.

Wherever possible, should there be any minor

defects found these are carried out before

leaving the site.  

Paul Blair states that “our clients acknowledge

that this procedure is very effective and the

provision of photographs is the only way that

they can actually see that the work has been

carried out. Unfortunately in our industry there

are too many people that do not do the work

they have been brought in to do. There have

been many occasions when we have surveyed a

job only to find that the company last employed

to do the gutter clean or repair work had not

done it properly, if at all”.      

UK Gutter Maintenance Ltd has a reputation

for honesty and trustworthiness and an ever

growing and loyal client list with household

names such as Interserve FM, FES FM, Facilities

Services Group, Topps Tiles, C Brewers & sons,

ATS Euromaster, Carpetright, Topps Tiles and

The Open University to name but a few.  

Kathy says “we are in the enviable position of

clients actually wanting UK Gutter Maintenance

Ltd to work for them. We have never been busier

and for Paul and I owning our own company

and being in control of our own destiny is the

best thing that could have happened to us. Our

business has been built on client relationships

and our motivation and success lies in the fact

that we personally know the majority of people

we work for and for whom we deliver a high

level of service which represents value for

money, professionally, efficiently and safely”.     

Services overview

•Major planned preventative maintenance

(PPM) gutter cleaning contracts.

• Fast reliable call-outs for national help desks.

• Gutter maintenance and repair works.

• Gutter waterproofing treatments

(up to 15 year guarantee) 

• Siphonic system repairs and installations.

• Roof and sky light repairs/replacements.

• Re-testing of safety wire systems.

For further information please contact us on tel: 01748 835454 or visit our web-site: www.ukgutters.co.uk 

All teams are supplied
with liveried 16.5m
boom vans

Clients receive a report
of work done and any
areas of concern

A bespoke service is
offered to all clients

UK Gutter Maintenance

COMPANY INSIGHT

http://www.ukgutters.co.uk
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Voltage optimisation (VO) has been 
used in factories and offi ce blocks for 
decades - but, as the cost of electricity 

rises, it has taken a starring role on the stage 
of energy effi ciency creating a surge of 
interest in reducing electrical voltages as a 
quick, easy and ‘guaranteed’ energy saving 
measure. 

Its installation at 10 Downing Street, 
where it was claimed to have instantly 
cut electricity bills by 10 per cent, and 
the Department of Energy and Climate 
Change’s (DECC) Whitehall offi ces, attracted 

the attention of the national media, while 
environmental campaigner Baroness 
Worthington’s very public call in the House 
for Lords last year for the government’s 
energy department to help promote voltage 
optimisation was widely reported.

Spurred on by increasing demands to 
cut costs and the advent of energy use 
regulation, VO system providers claim 
facilities professionals, keen to reduce 
electricity bills and limit carbon emissions, 
are beginning to see the clear value of 
adopting the technology. 

powerPerfector introduced voltage 
power optimisation to the UK in the early 
noughties and its technology is employed 
in the facilities of the DECC, Ofgem, 
National Grid, Environment Agency and 
leading supermarket chain Tesco, as well 
as hundreds of local authorities. Across the 
Tesco estate, powerPerfector claims to have 
saved the company in excess of £11 million 
a year, while offsetting over 75 million kg of 
carbon dioxide, through the installation of 
its voltage management unit at every viable 
store. 

The hype around voltage optimisation systems has been ongoing since their launch. 
But what are the realities behind the headlines? Freelance journalist Jackie Bennett-
Shaw talks to some of the end-users of the products about the real results (or not) 
that have been obtained, together with energy consultants and experts. 

A high 
voltage debate
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The success of VO within wide-scale 
enterprises is encouraging its use across 
a much larger client-base and, with the 
introduction to the market of new products 
catering for smaller businesses and small 
retail stores, the benefits are being seen 
where energy bills are lower than £20k 
per annum. VO4Home’s 3 phase unit, 
for example, has been adopted by many 
facilities managers looking after small 
hotels, offices, restaurants and bars and, 
following the successful installation of the 
technology in six Co-operative convenience 
stores in Portsmouth and Southampton, 
impressed by the savings achieved, the 
Co-operative has decided to install the 
technology in another 22 stores in Plymouth. 

John Treble, managing director at the 
Green Consultancy, believes however that 
the success of VO is not so much down 
to scale but rather depends on ‘the mix 
of energy consuming equipment that you 
have’. “Whether a reduction in voltage will 
result in a reduction in power demands and 
thus energy consumption depends entirely 
on the nature of the electrical loads on the 
site,” comments Treble. “Some loads are 
unaffected by variations in voltage, and this 
includes many power supplies for IT and 
similar equipment which is often designed 
to operate across a wide range of voltages. 
However, these loads are usually a relatively 
small proportion of the site’s overall load.”

The fact that VO lacks significant benefit 
in the world of IT is backed by John Lane, a 
leading practitioner in the delivery of large-
scale IT projects who manages Cundall’s IT 
and communications team. Lane’s experience 
has shown that: “Reducing the supply 
voltage from, say, 240 Vac to 220 Vac will 
have a negligible effect on the current drawn 
by IT loads used by desktop computers, LCD 
displays laptops and printers. Looking at a 
data centre or server room, all the large IT 
loads like servers, storage systems and data 
networking equipment will be powered via 
a UPS with a fixed output voltage of, say, 
230 V. Modern UPSs are designed to operate 
with a wide range of input voltages and 
will efficiently convert the input to a fixed 
output voltage regardless of the actual input 
value. VO will therefore have a negligible 
energy saving effect on the UPS or the loads 
connected to the UPS,” says Lane.

When the Energy Institute (EI) consulted 
the Register of Professional Energy 
Consultants, which it operates in partnership 
with ESTA to provide an energy efficiency 
advice service, the jury was out. Views 
varied on the real success of VO but general 
opinion was that this technology should be 
viewed as one of the many opportunities 
to be considered when looking to reduce a 
site’s electricity consumption. Registered EI 
member Neil Phillips of Positive Solutions, 
commented: “I am currently working on a 
project where I am hoping to recommend 
VO. It does work but the economics are 

dependent on the size of the load. It is an 
expensive technology unless you can attach 
a high load to one VO unit. Also dynamic 
systems achieve higher savings. A well-
designed system will give savings of the 
order of 10 to 12 per cent.” Chris Holdsworth 
from The Utility Forum mirrored the view: 
“For me, voltage optimisation or reduction 
is an opportunity to look at when other 
actions have been considered. Rather than 
fit it to the whole site it may well be better 
to specify it for specific circuits in smaller 
doses. I would say to any prospective 
buyer, understand your loads and identify 
all possible methods of increasing their 
efficiency before making a decision.” 

To achieve optimum results from VO, it 
seems essential to understand therefore that 
the technology must not be viewed as a one 
size-fits-all solution. “Does voltage reduction 
work, yes or no? The simple answer is both 
are true,” says Mike Sewell, Dalkia’s Building 
Energy Services director for UK and Ireland. 
“We have performed tests to show how the 
technology works well on certain types 
of load, but is not effective on others – to 
emphasise the need to apply it appropriately. 
This included the same VO unit being 
applied to a T5 lighting circuit with HF 
ballast, and subsequently applied to car park 
lighting with Sodium lamps. The results 
showed that the VO unit had no impact 
on the T8 lighting but returned an energy 
consumption saving of around 13 per cent 
on the car park lighting. Detailed surveys 
and analysis should always be carried out 
before a VO unit is installed.

“Treat it as an option, the same as any 
other energy conservation measure. This 
means each individual project should be 
assessed for suitability of supply, loads, 
safety systems, and more, to ensure the 
solution chosen to fit the site’s individual 
characteristics,” concludes Sewell.

As the VO market matures, it appears 

that the significant growth in the number 
of manufacturers and distributors has 
encouraged a constructive advisory approach 
within the industry itself. A spokesperson 
from Hastings-based Marshall-Tufflex, 
who are currently supporting several local 
borough council’s reduce their carbon 
emissions with the Voltis unit, comments: “A 
VO system, however good, will not deliver 
savings on all equipment, and savings can 
differ enormously from one site to another. 
Savings depend upon incoming mains 
voltage levels (generally the higher the 
voltage, the higher savings possible) and 
the site’s power usage profile. For example, 
VO can deliver substantial savings on three 
phase induction motors, probably the most 
common type of three phase load used in a 
variety of equipment including refrigeration, 
pumps, air conditioning, conveyor drives 
etc but is less effective when paired with 
Variable Speed Drives.” John Mulholland, 
a director for Fusion of Power, which has 
supplied VO installations across a range 
of sectors with particularly impressive 
results for the NHS and other healthcare 
providers, feels the key to their success is 
their scope as an independent supplier: “As 
electricity prices continue to rise, customers 
are increasingly looking at ways of making 
savings and we believe it’s important for us 
to be able to give independent advice. We 
are committed to bringing awareness to all 
businesses and, as we are not tied to any one 
product, we can look at providing the best 
and most appropriate solution.”

Alan Gregory, chairman of the Service 
and Facilities Group of the Building and 
Engineering Services Association, believes 
that if energy audits are first carried out 
by independent experts with an analysis 
of input voltage then VO could be a key 
weapon in Britain’s fight to slash carbon 
emissions: “Establishing an energy 
management hierarchy should be the basis 
of any building management strategy – with 
voltage optimisation as the first stage. 

“Voltage optimisation, stabilisation, or 
regulation is really a ‘no-brainer’ as the 
starting point for any properly integrated 
energy management strategy. All other 
energy management improvements can 
proceed from that point.” 

Neil Fright, managing director of Carbon 
Numbers, an organisation that provides  
low carbon strategy advice and energy 
management services, concurs: “Voltage 
optimisation technology is evolving all the 
time. Used correctly it can not only reduce 
your energy bill but also improve asset 
life and performance through reducing the 
impacts of variable grid supply.” 

So, when choosing to invest in VO, the 
first and most essential step is arming 
yourself with reliable usage information.  
One thing is certain, there is no better time 
than the present to make energy monitoring 
a priority. 
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Delivering bespoke recycling and waste
management solutions for your business.

• Free waste audits
• Waste reduction & handling equipment
• Recycling of all waste streams
• Legal compliance & Duty of Care
• Management Information
• Environmental & recycling reporting

MT Waste Management is one of the UK’s leading waste management and
recycling service providers; our portfolio of services include:

MT Waste Management Limited
Countrywide House, Unit 3 Dunfermline Court

Kingston Business Park, Kingston
Milton Keynes MK10 0BY

Tel: 0845 643 5070 Fax: 0845 643 5080
Email: info@mtwaste.co.uk

www.mtwaste.co.uk

YourWaste and Recycling Partner

We will reduce your costs • We will divert your waste from landfill - great for improving your CSR
We will recycle your waste • We will ensure your compliance and fulfil your duty of care.

Part of the Countrywide
Waste Management Group

mailto:info@mtwaste.co.uk
http://www.mtwaste.co.uk
http://www.bifm-training.com/fmqualificationsfs.htm
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A survey carried out by Tork 
manufacturer SCA has revealed that 
35 per cent of people consider the 

washrooms at work to be dirty. And 25 per 
cent of us are nervous about picking up 
an infection from the washrooms at work. 
So how can a facilities manager equip the 
workplace washroom to maximise hygiene, 
inspire staff confi dence and improve the 
company’s image for visitors? 

Most of us spend more time in the 
workplace than we do anywhere else – even 
our own homes.

So workplace managers need to provide 

premises that are both attractive and 
comfortable in order to keep staff happy.

There are several reasons why it 
is important to provide comfortable 
surroundings for the workforce. For one 
thing it will encourage employees to stay 
with the company, which means that any 
valuable investment in training will not go 
to waste.

A second reason is that a contented 
member of staff will be more productive 
and loyal than a disgruntled employee. And 
with today’s increasing focus on corporate 
social responsibility, there is a corporate 

social responsibility obligation on the part 
of employers to provide staff with pleasant 
working surroundings.

The workplace also acts as a showcase for 
the company itself, of course, and provides 
visitors and customers with that all-
important fi rst impression of the organisation 
and its brand values. 

And a good workplace is not only about 
smart desks, well-equipped workbenches and 
attractive offi ces. Attention should also be 
paid to the washrooms since this is the one 
area of the workplace that everyone – or at 
least, nearly everyone - will visit during their 

A hands on a
With Global Handwashing Day taking place on 15 October, 

Charlotte Branwhite from SCA takes a look at washroom hygiene. 
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working day.
We at Tork have carried out several studies 

into people’s attitudes about washrooms 
at work. One, carried out by Easyresearch/
Questback, revealed that around 12 per cent 
of British respondents rarely or never used 
the toilet at work, preferring to either use a 
toilet outside the workplace or wait until they 
return home. 

The study, which questioned 2,500 
Europeans, showed that 35 per cent of us 
often think the workplace washroom appears 
to be dirty, while only 21 per cent feel it 
always seems clean. And 25 per cent of us 
are concerned at the possibility of picking 
up an infection from a workplace washroom. 
Most employees’ top priority was that the 
toilets at work should be clean and fresh-
smelling, and that liquid soap and paper 
towels should be provided. 

Meanwhile a second survey carried out 
for SCA by United Minds revealed that a 
surprising number of people look upon the 
workplace washroom as a “window” to the 
company and its performance. A total of 
65 per cent of people questioned claimed 
to pay particular attention to the design 
of washroom fi xtures when fi rst visiting a 
workplace. And around the same number felt 
that a company with an attractive décor was 
likely to be more successful.

The study, which questioned 500 people in 
the UK, also revealed that 72 per cent felt the 
cleanliness of the washrooms at work to be 
an important factor as to whether or not they 
enjoyed their jobs. 

All our studies asked staff about their 
washroom “pet hates”. Blocked or dirty toilets 
were the worst-case scenario for 74 per cent 
of people, while others complained about 

washrooms with no soap or toilet roll; broken 
locks; bad smells, fl ooded fl oors, cramped 
cubicles and warm air dryers that blow cold.

So attractive, well-stocked washrooms are 
key to employee comfort while also helping 
to create a good impression on visitors and 
customers. But even more crucial is the 
role that hygiene plays in the workplace 
washroom.  

Hygiene should be a key feature of any 
toilet facility, but particularly so in the 
workplace if the spread of infections is to be 
minimised. Not only does illness at work lead 
to absenteeism and a loss of productivity, it 
can also have a detrimental effect on staff 
morale. 

Good hand hygiene is crucial for 
employees to stay healthy. Bacteria in the 
washroom can collect in any number of areas 
including the toilet fl ush mechanism; the 
taps; the light switch and the door handle. 
A member of staff who fails to thoroughly 
wash and dry their hands after visiting the 
washroom will potentially retain some of this 
bacteria on their hands  - and it is all too 
easy to transfer this to the mouth when, say, 
eating a lunchtime sandwich or apple.

One of the motives of the SCA-United 
Minds study was to discover the areas 
of offi ce washrooms most likely to be 
contaminated by the hands of washrooms 
users. Besides highlighting problems when 
touching door handles and taps, the study 
also revealed that people were potentially 
contaminating their own electronic 
equipment.

A total of 48 per cent admitted to regularly 
sending SMS messages from the washrooms 
at work, while around half carried on mobile 
telephone conversations in the loo. A further 
six per cent sent emails while three per cent 
worked on their laptops.

It is not diffi cult to equip workplace 
washrooms with facilities that encourage 
good hand hygiene practices among staff. 
But fi rst the FM manager needs to assess the 
capacity span of the washroom concerned. 
This is basically the number of people likely 
to visit the washroom between service 
checks. Once this has been calculated it 
is easier to choose the right washroom 
dispensers that will ensure that suffi cient 
supplies of soap, hand towels and toilet tissue 
are supplied between each service.

For example, in a busy workplace 
washroom that is only serviced once a day, 
high-capacity jumbo toilet rolls and hand 
towel roll dispensers may be the answer. 
Where the washrooms are checked more 
frequently, systems that can be swiftly topped 
up with extra hand towels or sheets of toilet 
paper may be preferred.

Soft, good quality hand towels are 
particularly suitable for smart offi ces in order 
to create a good impression on visitors. These 
also work well in hygiene-critical workplaces 
since they will provide a comfortable dry 
for staff who have to wash their hands more 

pproach 
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frequently. A softer towel will quickly “blot” 
the hands dry, whereas a certain amount of 
rubbing will be required when using a more 
abrasive towel – and this could cause the 
hands to become chapped and sore when 
carried out repeatedly. 

In hygiene-critical workplace washrooms 
it is also a good idea to supply a hand 
moisturising product. Although an added 
expense, this will be far cheaper than the 
cost of staff absenteeism due to occupational 
dermatitis or other painful skin conditions.

Dispensers for soap, hand towels and toilet 
tissue should protect the products inside 
from contamination and ensure that each 
washroom visitor only touches the product 
they use. Many dispensers are engineered to 
ensure this, but a sensor-operated or elbow-
operated version will avoid the need for 
touching the dispenser altogether.

To maintain a clean, well-kept appearance 
in the workplace washroom it is also 
important to install systems that help to 
prevent mess. Sealed soap cartridges with 
non-drip pumps will avoid slimy residues 
building up on the sinks, while hand towel 
dispensers that give out only one sheet at 
a time will avoid the issue of hand towels 
being pulled out of C-fold dispensers in 
clumps, only to be left to soak up water on 
the units.

Similarly, a good toilet tissue system will 
dispense paper in a smart way that avoids the 
need for the user to hunt around the roll for 

an end, which may lead to torn-off scraps of 
toilet tissue left to litter the floor.

Basic, low cost washroom systems 
such as C-fold towels; bulk-fill soaps and 
conventional toilet rolls will also potentially 
add to labour costs. Refilling soap cartridges 
takes time and creates mess, and staff will 
constantly have to remove and replace soggy, 
unusable toilet rolls and hand towels that 
have been left unprotected on the floor and 
units. There is also the risk of pilferage with 
toilet rolls – and this can significantly add 
to a facility’s costs. Lockable dispensers or 
systems that give out individual sheets of 
toilet tissue will prevent this risk.

The design of the washroom can also 
help to prevent cross-contamination: if the 
lighting is automatic and the outer door 
takes the form of a partition, there will be no 
need to touch a door handle or light switch 
after washing and drying the hands. But if 
this cannot be arranged, a notice advising 
washroom users to protect their hands with 
a paper towel when opening the outer door 
or switching off the light will help to protect 
them against bacteria.

It can be tempting for FM managers to 
opt for the lowest-cost toilet rolls, hand 
towels and soap systems when equipping a 
workplace washroom. But the cost of doing 
so - both in terms of staff satisfaction and 
visitor impression – can be immense. And 
when this is added to the cost of absenteeism 
due to workplace infections, plus the labour 

costs involved when washroom systems 
create extra work and mess, it becomes 
clear that expert opinion from a washroom 
provider is vital in order to ensure that the 
right systems are installed in the first place.

ToptipsforFMs
• Calculate the capacity span of the 
washroom to ensure that consumables 
will not run out during working hours.

• Choose sealed soap cartridges that 
can be snapped into place rather than 
bulk-fill soap systems. Besides being 
more labour-intensive, soap in bulk-fill 
dispensers can potentially become 
contaminated before use.

• Install dispensing systems that prevent 
mess to keep the facilities looking clean 
and well kept.

• Supply toilet tissue in individual sheet 
format – or in lockable dispensers – to 
prevent pilferage.

• Affix notices to the wall encouraging 
staff to hold a paper towel when 
touching door handles and turning off 
lights to prevent cross-contamination.

www.sca.com

http://www.sca.com


http://www.debgroup.com
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There are more than 50,000 phone 
masts in place across the UK. For 
many landowners or landlords with 

small pieces of unused land or roof space, 
installing a phone mast proved a welcome 
and easy source of additional income over 
recent years. But the telecoms industry 
is currently in a period of signifi cant 
transition, and it’s vital that facilities 
managers and landlords protect their 
interests when it comes to renting or 
managing sites for telephone masts.

Now the UK has reached saturation 
point in terms of mobile ownership, 
all of the main operators are looking 
to drive down costs through network 
consolidation. This may ultimately mean 
many masts could be taken down. For 
those that remain, operators want to get 
the best possible terms and the lowest 
possible rent. In some cases, these new 
terms and lower rents are being offered to 
landlords on the basis that, if they are not 
accepted, then the mast will be removed. 
Faced with the option of reduced or no 
income then the choice can seem simple. 

But before you do anything, it’s vital 
you do your homework. You need to 
check what rights you have and make 
sure you protect them. The fi rst thing to 
do is seek professional advice. But be 
cautious of ‘independent’ advisors who 
may not be what they seem. Someone 
who, on the face of it may appear to be 
an ‘independent’ advisor or surveyor, 
may in fact be operating with a confl ict 
of interest. For example, they may be 
associated with the operator, or have 
some other fi nancial interest in the revised 
deal going through. 

Another piece of advice is to be 
cautious when an agent offers to lease 

roof space from you then sub-let it. They 
must feel they could make a profi t by 
paying you less than you could get direct. 
Similarly there are organisations which 
offer a substantial one-off capital payment 
for a mast site. A one-off lump sum may 
be the route you want to take fi nancially, 
but make sure the site is offered to the 
wider market, and not just one purchaser. 
You may be able to get more than they are 
offering, and their plan may be to sell it 
straight on for a larger sum.

Paperwork can be confusing at the 
best of times. But beware the “standard 
form network operator agreement” which 
has been prepared by or on behalf of the 
network operators. It’s common sense, 
but always take independent legal advice 
before signing anything.

If you have an existing contract with 
an operator, you may fi nd they seek 
to exercise break rights contained 
within it. If you receive contact from an 
operator saying this is what they plan to 
do, again you should seek independent 
expert advice to check your position. 
These break rights often contain specifi c 
conditions which must be strictly complied 
with, otherwise they cannot legally be 
enforced. So it may be that even if your 
lease contains a break right, it is not 
appropriate to use it in this way.

I have also come across numerous 
instances whereby the operators are 
writing to landlords to inform them they 
are bringing other operators onto the 
site and that the landlord’s consent or 
further payment is not required. Don’t just 
assume this is the case, as often there 
is an absolute prohibition on site sharing 
contained in many leases.  

Another tactic operators may deploy is 

to contact landlords to state that, unless 
the rent is reduced, the operator will leave 
the site – therefore ending any related 
income. Often, this is simply a bluff or 
bullying tactics. Is there actually any right 
to break the lease within your contract? 
And are there realistically any suitable 
sites nearby for the operator to relocate 
to, if they did leave yours?

Regardless of whether or not an 
operator is looking to get out of a contract 
or reduce your rent, it is important that 
you manage your mast site as an ongoing 
concern. Don’t just leave it ticking over 
– you may be missing out. For example, 
is the rent actually being paid, have the 
rent reviews been implemented, are 
you receiving any site share fees which 
are due? We came across one instance 
recently where the operator had not paid 
rent for 10 years and owed over £90,000 
in back rent for one mast. A third of this 
was irrevocably lost, as rent over six years 
old cannot be recovered. 

Finally, many telecoms leases 
completed in the boom years have either 
expired or are due to expire. In some 
cases, operators are benefi tting from 
very low and out of date rents. Check 
your lease renewal date and seek expert 
valuation advice to check whether you 
should be implementing the renewal of the 
lease, to gain an updated market rent.

Phone masts continue to be a welcome 
source of income for many businesses 
– but by being aware of their rights, 
facilities managers can make sure they 
are not losing out. 

Luke Maidens is a solicitor in Shulmans 
LLP’s Property Litigation Department and 
a specialist in telecoms law.

Luke Maidens, a solicitor in Shulmans LLP’s Property Litigation Department 
and a specialist in telecoms law, considers how facilities managers should best 
protect and maximise the benefi ts from a telecoms mast site. 

Are you managing your mast?



MONTH
Facilities Management journal’s

October 2013

INSIDE

Building Services
Waste & Recycling
Interiors



MONTH IN FM | fmj.co.uk42

PEOPLE & APPOINTMENTS – INTERIORS – CLEANING & MAINTENANCE

RAK’s new edition
RAKRIMLESS Compact
Deluxe WC offers a
host of benefits – in
terms of health,
hygiene, ease of
maintenance, the
environment and
accessibility. It also
features a stylish
contemporary design
– and is the most

competitively-priced quality rimless WC on the market.
RAK’s rimless format eliminates the need for a hidden rim or

channel. On flushing, water is fired from three separate jets – which
ensures that the whole surface of the pan is cleaned. As germs cannot
collect under a rim, the completely visible surface is easy to clean –
and the need to direct cleaning products under hidden channels is
completely eliminated. 

The new model features a quick-release soft seat, so areas under
hinges can be easily cleaned, a taller 45cm comfort height pan, so the
WC is comfortable and accessible for all, and has a dual flush which
cuts water usage by a third. 
www.rakceramics.co.uk  01730 237850

NEW RAK RIMLESS WC OFFERS HOST OF
COMBINED BENEFITS 

FIVE NEW STARTERS FOR EUROSAFE SOLUTIONS 

❯

Eurosafe Solutions, the specialist fall protection company, has seen
significant growth recently and has expanded its team with the
appointment of five new staff. This includes Jonathan Maycock as
3D design modeller, Lloyd Cooper as junior design technician,
Jonathan Vaughan as IT administrator, Josh Dillon as a trainee
designer and Sam Wakeling as trainee sales estimator.

The new staff will be based at their head office in Sheffield,
where they offer a
full range of design,
supply and
installation solutions
for fall protection
systems.

Eurosafe
Solutions has over
20 years’ experience

in the installation, testing, inspection and monitoring of fall
protection systems. The company has amongst its customers
some of the UK’s iconic buildings, including the O2 Arena, The
Millennium Stadium, Manchester Evening News Arena, Gatwick
and Heathrow Airports and the Emirates Stadium. The company
also provides testing and inspection services for schools,
commercial and residential buildings and shopping centres across
the country. 
www.eurosafesolutions.com  0114 250 7411

The Tork Xpress Counter
Top Multifold Hand Towel
dispenser, designed to give
out quality folded hand
towels, is highly suitable for
upmarket hotels and
restaurants, hygiene-critical
healthcare and food
preparation areas,
washrooms, and offices. It
gives out large, highly
absorbent towels,
dispensed one at a time to
prevent over-consumption
and cross-contamination.

SCA product and segment manager Charlotte Branwhite said, “The
dispenser is more hygienic than towels provided in open baskets
since the dispenser protects the towels from moisture and
contamination before use. It also helps to prevent washroom mess
since the towels are taken straight out of the dispenser, used to dry
the hands and then thrown away. “It is an economical, convenient
alternative to single-use textile towels housed in a stylish dispenser
that can be conveniently placed on any washroom unit.” Available in
pristine white and stylish black, it is simple to load and has a refill
indicator for ease of maintenance. 
www.tork.co.uk  01582 677400 

INTRODUCING THE TORK XPRESS COUNTERTOP
MULTIFOLD HAND TOWEL DISPENSER 

OXFORDSHIRE SCHOOL WINS SUPACORD 
CARPET COMPETITION 

The Cooper School
in Bicester,
Oxfordshire has
won
Heckmondwike
FB’s popular
‘Carpet for Schools’
competition,
selected at
random to win

their Supacord carpet, plus fitting, to a value of £1,000. The
school, which is a comprehensive with over 1,300 pupils, has
chosen to upgrade the foyer/entrance lobby to its sports and
performance halls.

Supacord is a very popular flooring choice in the education
sector as its tough, fibre bonded construction means it is strong
enough to withstand heavy footfall, whilst retaining its
appearance. The durability of Supacord carpet helps schools and
colleges make their budgets go further by providing a durable
yet attractive solution.

Heckmondwike FB Abby Chandler, Marketing Manager,
explains: “We had an overwhelming response to our competition,
with over twice as many entries as last year. We have enjoyed a
strong working relationship with schools over the past 40 years
and we hope they enjoy their prizes!” 
www.heckmondwike-fb.co.uk  01924 406161

❯

http://www.rakceramics.co.uk
http://www.eurosafesolutions.com
http://www.tork.co.uk
http://www.heckmondwike-fb.co.uk
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The UK’s leading
parts washing
and hazardous
waste
management
company,
Safetykleen, has
opened a new
product
showroom at its

facility in Coulsdon. It will provide customers with the opportunity to
view and test the entire product range, including its new innovative
range of aqueous parts washers, Jetkleen and Ecokleen. They can
also find out more about Safetykleen’s waste management offering,
which includes hazardous and non-hazardous waste collection and
compliance services. 

The site will also act as a training facility for their sales and service
teams, who are based across the company’s 20 branches in the UK
and Ireland.

Marketing Manager at Safetykleen, Jason Hicklin, said: “Due to the
popularity of our new range it was necessary to have a central facility
to showcase our products under one roof. “Our customers are still
welcome to have onsite demonstrations, however this is a useful
facility for those who wish to see our full range in action." 
www.safetykleen.co.uk  01909 519300 

SAFETYKLEEN OPEN NEW COULSDON SHOWROOM 

Apollo’s new
extensive collection
of EN54-11:2001
compliant Manual
Call Points, has been
designed and
manufactured
in-house by the
company’s team of
industry-leading
experts, engineers
and technicians. 

Currently available in XP95, Discovery and Waterproof variants, the
new call points feature a convenient re-settable element for quick
and easy testing: a single ergonomically-designed tool is used for
both the test and reset procedures. Installation is further eased with
front-facing addressing, meaning there is no need to detach it from
the backbox which is supplied as standard for simple surface
mounting. Customers can choose whether to have an isolator
included with the manual call points. The new call points are fully
backwards compatible and can be retro-fit, and can also be supplied
with an optional transparent cover. A two-colour LED on the front
clearly displays ‘normal’ or ‘fault’ status for each device, and the highly
visible alarm indicator can be seen from up to 10 metres away.
www.apollo-fire.co.uk

APOLLO FIRE DETECTORS LAUNCH NEW EN54-11
APPROVED MANUAL CALL POINTS  

INTERIORS – SOFTWARE & IT – WASTE & RECYCLING – FIRE & SECURITY

❯
INTEGRATION OF LEADERFLUSH SHAPLAND 
DOORSETS AND LAIDLAW IRONMONGERY 

Market leading brands,
Leaderflush Shapland
doorsets, and Laidlaw
ironmongery have
combined together into one
business and are now able
to offer fully integrated
doorset solutions from one
source – Leaderflush

Shapland doorsets incorporating Laidlaw ironmongery, allowing for an
incredibly responsive approach to varying customer needs.

The amalgamation of Leaderflush Shapland and Laidlaw provides a
‘one stop’ approach to doorset specification, enabling professionals to
select complementary products and systems from a combined provider.
Alternatively, the full Laidlaw ironmongery product range will also
continue to be available separately where required.

Ash Malhan, Managing Director of Leaderflush Shapland said: “The
concept behind this amalgamation is simple yet allows for a more
streamlined approach to doorset specification. The capability of service
offered as a result of the co-ordination is second to none – Leaderflush
Shapland can offer a complete doorset solution with fully integrated
ironmongery suitable for use in a whole host of building environments.”
www.leaderflushshapland.co.uk 

Property maintenance specialist Novus Property Solutions has
launched a brand new website to reflect the company’s
contemporary rebranding.

The website has been designed with the user in mind and
features easy navigation between sections including the sectors
in which Novus works and case studies of the company’s projects.

With a section about Novus’ corporate social responsibility and
the solutions the firm can offer to clients, the website is full of
information about the family-run company, which offers a
comprehensive range of property refurbishment and building
maintenance services.

An about section which features Novus’ accreditations,
memberships, vision, mission and history is accompanied by links
to the firm’s Facebook and Twitter accounts.  
www.novussolutions.co.uk 

NOVUS LAUNCHES NEW WEBSITE
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Flooring
specialist Gradus
has introduced a
Heavy Duty Stair
and Floor
System
incorporating an
extremely
durable,
slip-resistant
material as part

of its Trans-Edge range. Suitable for both internal and external use, the
new system offers a hard wearing solution to help reduce the risk of
slips and trips in the most demanding environments. 

It has been developed by Gradus to meet the heightened
awareness amongst specifiers of the risk of  such accidents on exterior
stairs, or heavily trafficked internal stairways close to entrances and
access points, such as motorway footbridges, railways stations,
airports, sports stadia, outdoor arenas and heavy industry.

Independently tested for slip-resistance by the Health & Safety
Laboratory, both stair edging and flooring offer a low risk of slip in
both wet and dry conditions. It has also performed well under
accelerated wear tests, accelerated UV weathering tests, as well as
being chemical resistance tested to ISO175 (SATRA). 
www.gradusworld.com  01625 428922 

HEAVY DUTY FLOORING SOLUTIONS FROM GRADUS GUARDS VS. TECHNOLOGY – WHICH IS BEST?

❯

60 fires a day, 1,000 metal thefts
a week and a bill for £1 billion
water damage – VPS issues a
timely and balanced guide on
solutions for protecting vacant
properties, highlighting the
reasons why prevention is better
than cure. “Manned Guards
Versus Technology – which is
best?” reveals some of the risks
to commercial properties that
are temporarily vacant and left
without adequate protection. 

VPS, Europe’s largest vacant property specialist, outlines the
vulnerabilities that empty properties are subject to from the
weather, utility leaks, vandalism and squatting. It then assesses
the strengths and limitations of both manned guarding and
technological solutions.

“There are about 30,000 empty shops alone in the UK”
explains Simon Alderson, Commercial Director for VPS. “The
white paper provides a clear guide on the choices available for
protecting them and when they are best utilised. We hope
property owners and landlords find it a useful tool to help them
protect their assets." 
www.vpspecialists.com  08706 087062

TC Facilities Management – the UK’s leading independent
provider of integrated services – has acquired London-based

security business,
Equinox Security
Management
Limited, for an
undisclosed
consideration. The
acquisition takes
immediate effect
but Equinox will
continue to

operate using the same name and management team, although
under the TC Facilities Management umbrella.

Paul Kennedy, CEO of TC Facilities Management comments:
“We have bought a company with great talent, value adding
systems and a proven track record. It is privately owned with
outstanding levels of customer service, significant skill base and
a good client retention record, making it a perfect fit with us
and our service ethos. The purchase is a key element of our UK
expansion programme and puts us on track to hit strategic FM
service, growth and acquisition targets for 2013 and beyond,
not ruling out additional acquisitions in the future."

The acquisition of Equinox also further strengthens
Surrey-based TCFM's geographic presence across the UK. 
www.tc-contractors.co.uk  01737 814016

TC FACILITIES MANAGEMENT ACQUIRES EQUINOX
SECURITY MANAGEMENT LIMITED 

CP NORTHERN PLAY A KEY ROLE AT THE NEW
LIBRARY OF BIRMINGHAM
CP Northern has played a key role in providing the new Library of
Birmingham with a versatile lighting system, that optimises energy
efficiency and can be configured in many different ways. The
building comprises an entrance and foyer with mezzanine, lower
ground level with indoor terraces, four further public levels and two
outdoor terraces.

The lighting management system was required to meet a range
of criteria, including
optimising the
energy performance
of the lighting,
integrating the
management of
general and
emergency lighting
and providing the
flexibility to control
individual luminaires, as the library will be hosting many different
types of event, often running simultaneously.

Energy issues are addressed through a range of control strategies
including timed operation, absence/presence detection and
daylight linking. A head end supervisory PC provides adjustable
client-specific timed functions, with lighting control via DALI 10ch
control modules and DALI 5-channel hard-wired controllers. General
office and corridor lighting is under PIR control. 
www.cpnorthern.co.uk  0845 0755884

❯
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BUILDING SERVICES – ENERGY MANAGEMENT

❯

The government has
announced a boost of up to
£150 million for the
construction industry over the
next five years to improve the
energy efficiency of buildings.
As the leader in innovative
products and services,
Saint-Gobain welcomes the
announcement and also calls
for a fabric first approach to
saving carbon gas emissions in
both new and refurbished
buildings.

Richard Halderthay, Director
of Communications said: “While
agreeing innovation and the

development of new technologies is vital for growth, we would like to
see the fabric first approach implemented when improving a
building’s energy efficiency to ensure the most cost-effective method
of reducing emissions is used, it has proven benefits and more
investment in innovation is welcome. “It can help to reduce C02
emissions, boost the economy and provide better habitats for people
to live and work in. We hope that this funding for the industry will be a
long-term investment for a low carbon economy.” 
www.saint-gobain.co.uk  

SAINT-GOBAIN SUPPORTS FUNDING FOR THE INNOVATION
OF LOW CARBON CONSTRUCTION 

National Lighting is pleased
to announce the launch of
Fuego, its new dimmable COB
LED downlight. This ground
breaking solution offers a
huge range of benefits
including being fire rated up
to 90 minutes and waterproof
capabilities to IP65 standards.
The 12.5w Fuego is an energy
efficient option, saving up to
80% compared to halogen. It
achieves optimal
performance combining one
of the highest light outputs
on the market, up to 840 Lumens, and long life expectancy, up to
50,000 hours. 

Suitable for both commercial and home applications, the
combination of Fuego’s fire and waterproof ratings make it the
ideal option for washrooms and bathrooms. The Fuego is fully
dimmable and can be dimmed using both leading and trailing
edge dimmers, and with the choice of white, chrome and satin
nickel bezel accessories, and its low profile design offering a
discreet and seamless fit, it is the ideal choice in terms of
functionality and style. 
www.nationallighting.co.uk  0845 634 1515

NATIONAL LIGHTING LAUNCHES NEW ENERGY EFFICIENT,
FIRE RATED DIMMABLE LED DOWNLIGHT – FUEGO 

Norland Managed Services has been appointed
by Highlands and Islands Airports Ltd (HIAL) to
provide facilities management services to three
of its airports, Inverness, Kirkwall and Stornoway.
The contract includes a range of maintenance
and customer services and a commitment to
support the region with local sourcing and
employment opportunities. HIAL is a public
corporation, wholly owned by the Scottish

ministers. The company operates and manages 11 airports, vital to the social and economic welfare of the areas they serve and support
some of Scotland’s most remote communities, most of which are heavily reliant on air travel as a means of connecting communities and
transporting goods and services. 

Norland will provide a range of specialist maintenance services for the terminal buildings to cover front of house visitor information
services, all mechanical and electrical systems, fire and intruder systems, baggage scales and belts, automatic doors, cash handling, car
park charging and communication systems as well as cleaning and waste management. 

Tommy Meikle, MD of Norland’s UK services capability said: "Norland is well established in Scotland and make a significant
contribution to the Scottish economy. We employ around 200 staff in the region, based both at client sites throughout the nation and
also at Norland’s offices in High Blantyre, Hamilton, which we opened 12 years ago. 

“We are experienced in aviation and the challenges involved when working in public-facing environments so are focused on security
and safety. We work airside at Birmingham as well as with British Airways at Heathrow Terminal 3 and 5 and Gatwick."

Inglis Lyon, MD of HIAL, said: “We are delighted to be working with Norland and look forward to developing new, innovative
approaches to customer service that not only deliver value for money for the taxpayer but make the passenger journey through our
airports even more efficient and enjoyable." 
www.norlandmanagedservices.co.uk  020 7871 9100

NORLAND TO SERVE REGIONAL AIRPORTS IN SCOTLAND            

❯

http://www.nationallighting.co.uk
http://www.saint-gobain.co.uk
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Northern Ireland heating engineering company, BS Holdings, has
announced an exciting new reseller partnership with San Francisco’s
Verdafero Inc., a Sustainability-as-a-Service software and services
provider. The new trans-Atlantic partnership makes BSH the only
provider of ‘MyVerdafero’ software in the UK, which will enable both
companies to grow their export businesses, and will also result in the
unique MyVerdafero software gaining popularity in the UK and
Ireland.

MyVerdafero is a Utility Optimisation Software Platform which
enables users to track, analyse, and report on all utility expenses for
their businesses. It examines not only energy but also water, waste,

fuel oil, and wood pellet
fuels across multiple
locations and facilities,
making it a highly
advantageous tool for
facilities managers in
charge of multiple sites,
allowing businesses to
compare the performance

of all buildings within their portfolio, compare usage and costs by
benchmarked times, and – most importantly – report a company’s
carbon footprint in real-time. 
www.bsholdingsltd.com  028 9073 2233 

BS HOLDINGS AND VERDAFERO INC. FORM 
TRANS-ATLANTIC PARTNERSHIP 

PECOLIFT IN ACTION AS READING
STATION TAKES SHAPE 

❯

The pioneering Pecolift is playing
its part in enabling safe and
effective work at height during the
£80m refurbishment of Reading
Train Station. The platform, which
can elevate to working heights of
3.5m has proved to be an ideal
alternative to podiums and steps
for a wide range of tasks. With no
electricity or fuel required, the
Pecolift boasts clear environmental
credentials whilst also enabling
fast, cost-effective and a highly

safety-focused method of working. On site, the low level access
platform has enjoyed popularity from electrical engineers who
have benefited from the product’s excellent manoeuvrability
when completing wiring, installation and testing tasks
throughout the redevelopment. With a simple “push-around”
design and no worries about battery or fuel, it can easily be
moved around site as required.

Richard Miller, Executive Director, Sales, Nationwide Platforms,
said: “Pecolift provides a safe and enclosed platform for working
at height which truly puts its user in control."
www.nationwideplatforms.co.uk

❯

West Midlands based building temperature control systems
specialist, Jet Environmental, has recently launched an air rental
service known as ‘Outsourced Air’ – a new initiative in temperature
and energy management. Jet Environmental’s new service aims to
appeal to those companies who have a requirement for a
temperature control system and would prefer to rent a system as
an alternative to an outright purchase.

JET’s MD Jason Hibbs, said: “Introducing this new option makes it
easier for customers to enjoy what we believe to be the best
system on the market supported by a package that incorporates
maintenance, system performance reporting and proactive energy
management. Following a simple commercial agreement, JET will
provide a continuously optimised service for a fixed monthly fee as
low as 50p/m³ per year. “Outsourced  Air is a hassle-free concept
with two clear benefits; access to JET’s temperature control
management expertise and ongoing support without the need for
capital purchase funding." 

www.outsourcedair.com  0121 770 7466 

INDUSTRY EXPERTS EDUCATE IN NEW 
GRADUS STAIR EDGINGS CPD 

Contract interiors
specialist Gradus has
enhanced its CPD
seminar on stair
edging specification,
which features
updated video
contributions from
leading industry

experts as well as latest legislative guidance.
Entitled: ‘The Specification & Design Considerations of Stair

Edgings’ has been fully approved by RIBA and focuses on the
main factors to consider for an optimum stair edging
specification, including recommendations from the latest
legislation and building guidelines. The CPD also includes
updated videos from leading experts in the industry, sharing
their knowledge and opinions on slip resistance, over step, visual
contrast and light reflectance values (LRVs), as well as
aesthetically pleasing designs.

Chloe Taylor, Accessories Product Manager for Gradus, said: “As
an established provider of CPD, Gradus regularly updates its
seminars to give the specifier the most up to date information, in
order for them to make an informed decision. Our new seminar
raises product awareness along with the factors that could affect
the product’s installation.” 
www.gradusworld.com  01625 428922

JET LAUNCHES OUTSOURCED AIR 

http://www.bsholdingsltd.com
http://www.nationwideplatforms.co.uk%E2%9D%AFJETLAUNCHESOUTSOURCEDAIRWestMidlandsbasedbuildingtemperaturecontrolsystemsspecialist
http://www.nationwideplatforms.co.uk%E2%9D%AFJETLAUNCHESOUTSOURCEDAIRWestMidlandsbasedbuildingtemperaturecontrolsystemsspecialist
http://www.nationwideplatforms.co.uk%E2%9D%AFJETLAUNCHESOUTSOURCEDAIRWestMidlandsbasedbuildingtemperaturecontrolsystemsspecialist
http://www.nationwideplatforms.co.uk%E2%9D%AFJETLAUNCHESOUTSOURCEDAIRWestMidlandsbasedbuildingtemperaturecontrolsystemsspecialist
http://www.nationwideplatforms.co.uk%E2%9D%AFJETLAUNCHESOUTSOURCEDAIRWestMidlandsbasedbuildingtemperaturecontrolsystemsspecialist
http://www.gradusworld.com
http://www.outsourcedair.com
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Need help with building repairs? Looking to install new equipment?
Simply want some impartial advice on a maintenance problem?
Building and office maintenance can be a chore, especially if you lack
the in-house skills or knowledge to properly undertake it! 

fitzroviaFM are a service based business, driven by our success
with client referrals and repeat business. Based in Central London,
our network of a dedicated supply chain and approved network of
sub contractors, enables us to deliver on projects both within the
London area and further afield. 

We cover all aspects of maintenance, refurbishment , dilapidations
and repairs – whether your needs are large or small, temporary or
long-term. Our qualified personnel tackle a wide range of issues,
from plumbers and electricians, to decorators and roofing specialists;
all guaranteed to deliver high quality services that last. We provide a
wealth of skills and services, all designed to meet your specific needs. 
www.fitzroviafm.co.uk  020 7874 1874 

PROFESSIONAL FACILITIES MANAGEMENT SERVICES IN
THE HEART OF LONDON & AT THE HEART OF YOUR NEEDS 

KEYSOURCE CHOSEN BY WORTHING AND ADUR 
COUNCILS FOR ADVANCED DCIM SOLUTION 
Worthing and Adur Councils, an innovative and groundbreaking
public sector collaboration in the South East of England, has selected
Keysource to develop an advanced Data Centre Infrastructure
Management (DCIM) solution that will deliver operational savings and
efficiencies. Keysource will implement an industry-leading software
solution that will provide a centralised platform, to better monitor
and manage the council partnership’s infrastructures across multiple
data centre locations. This approach will provide complete, real-time
visibility of all mechanical and electrical (M&E) and technology (IT)
equipment replacing inefficient, manual processes to achieve

significant time savings
and help highlight
areas of
underperformance
within the data centre
infrastructure. In
particular, capacity

planning and IT impact analysis functionality will allow the Councils’
team to understand the effect of planned actions and deployments
before they are applied, ensuring a greater understanding of
potential changes to power usage, availability and risk as well as help
identify the optimum locations for IT equipment. 
www.keysource.co.uk  0845 204 33 33 

Leading UK water management service provider, Waterscan, has
selected the COMLog
wireless datalogger from
HWM as the ideal product
to help them identify and
reduce its clients’ water
usage inefficiencies.

Waterscan works with
companies such as
Whitbread, Tesco,

Sainsbury’s, BT and New Look to monitor and manage their water
consumption – preserving a valuable natural resource, minimising
wastage and improving cost efficiencies. With nearly 20 years of
experience in water management, the company has concluded
that the COMLog is the best choice currently available.

Market-leading functionality, features and performance helped
the product stand out, with reliable wireless communication a
major factor, even where other loggers failed due to poor GSM
coverage, COMLog continued to perform with its choice of
external antennae and roaming SIM cards noted as especially
useful. In addition to the product’s qualities, Waterscan’s technical
manager John Larder also noted how impressed the company
had been with HWM’s Technical Support services. 
www.hwm-water.com  01633 489 479 

WATERSCAN CHOOSES COMLOG WIRELESS DATA
LOGGERS FOR COMMERCIAL WATER MANAGEMENT 

Ex-Or has
announced
even greater
functionality for
its popular MLS
Digital Lighting
System with the
addition of a
fully automated
Emergency

Lighting system test. These systems require rigorous periodic testing
to ensure that they continue to enable the safe movement of people
in the event of the failure of normal lighting, and regulations
mandate that they are tested to a specific schedule.

Ex-Or has eliminated the additional wiring required by standalone
test systems which is a huge benefit for customers, significantly
speeding up installation and reducing cost. The MLS Emergency
Lighting Test system is designed to allow operators to schedule and
perform emergency lighting test routines at times that cause the
least disruption, such as in the early hours of the morning. Equipped
with a browser-based user interface, it allows authorised users to
securely log-in from both on and off-site locations, eliminating the
need for a dedicated PC with specialist software installed. 
www.ex-or.com    technicalsales.ex-or@honeywell.com 

EX-OR ADDS FULLY AUTOMATED EMERGENCY 
LIGHTING TEST TO ITS BEST-IN-CLASS MLS 
LIGHTING CONTROL SYSTEM 

SOFTWARE & IT – HEALTH & SAFETY – BUILDING SERVICES
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http://www.ex-or.com
mailto:technicalsales.ex-or@honeywell.com
http://www.fitzroviafm.co.uk
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UNION, part of ASSA
ABLOY Security Solutions,
has consolidated and
developed its panic and
emergency exit device
offering, launching a new
range ideal for a variety of
project specifications. The
Eximo range – suitable for
use on both timber and
steel doors – has been
launched as part of the
larger ‘We are UNION’
campaign, to strengthen and broaden the brand’s appeal. Featuring
eight new products, UNION’s latest offerings include panic latches and
bolts, emergency push pads, mortice operated exit devices, and
outside access products with lever and knob variants. All products
within the Eximo panic exit suite are suitable for use on exit doors and
routes where in a crisis the exit route is unfamiliar, making them ideal
for hospitals, schools and leisure facilities. Conversely, the products
available under the emergency exit range are designed for use in
buildings, where users are familiar with the exit routes and
procedures.
www.uniononline.co.uk  01785 255146 

UNION INTRODUCES EXIMO – 
A NEW RANGE OF EXIT DEVICES 

TORK MANUFACTURER SCA OFFERS HYGIENE
SYSTEMS FOR ALL TYPES OF WORKPLACE
WASHROOMS AND WASH STATIONS 

❯

Tork Extra Mild foam and liquid
soaps will help to protect hands
from dryness particularly when
used in conjunction with Tork
Non-perfumed Hand & Body Lotion,
and the dispenser is now available
in a sensor-operated version for
hygiene-critical wash stations.

The Tork Xpress Multifold Hand Towel Dispenser, stocked with
large, multifold hand towels works well in a hygiene-critical
washroom, as well as office washrooms when teamed with
matching toilet roll units in black or aluminium. Tork Luxury Foam
Soap in a touch-free dispenser or Mild Foam Soap with
IntuitionTM Sensor dispenser – is another good solution for the
smart office washroom. 

In an industrial washroom, the priority will be to provide
practical facilities and effective hand washing systems for dirty
hands. Tork Oil and Grease Liquid Soap works well here while the
Tork Matic Hand Towel Roll Dispenser will provide a long-lasting
supply of hand towels dispensed one at a time to prevent
cross-contamination. 
www.tork.co.uk  01582 677400 

Several of the buildings
located on one of
Lanarkshire’s busiest
industrial estates, the
Motherwell Food Park
site on Bellshill North
Industrial Estate, have
been given a new lease
of life and
much-needed

protection from the often harsh Scottish weather, and corrosive
pollution from heavy traffic, through the specification of
products from Johnstone’s Performance Coatings range.

After years of exposure to the elements the exteriors of the
blocks had become extremely worn with faded and peeling
paint. Following an extensive preparation process where the
substrates were cleaned with the use of a high pressure jet
wash, and where necessary, further prepared by hand, the 
team from Cruinn Decorators applied 740 litres of Johnstone’s
Semi Gloss Topcoat that had been tinted to produce three
complementary RAL colours. Ideally suited for use on metal
substrates, the specialist Performance Coating provides
exceptional protection from weathering including UV 
rays and corrosion, providing a long-term minimum
maintenance solution. 
www.johnstonestrade.com  01924 354516  

JOHNSTONE’S HELPS INDUSTRIAL PARK 
WEATHER ANY STORM 

ASSA ABLOY SECURITY DOORS FIRST TO CE MARK 

ASSA ABLOY Security Doors, working together with Exova
Warrington Certification, has been the first to affix the CE mark
issued by Exova Warrington on its high performance steel and
timber external doorsets. Having met the relevant characteristics
of the product standard EN 14351-1 under the new CE marking
system – customers of ASSA ABLOY Security Doors can be
confident that the high performance external doorsets meet
with current market directives.

ASSA ABLOY Security Doors has been preparing for the
changes for more than eighteen-months, with support from
Exova Warrington Certification, in order to ensure its customers
are best equipped to succeed under the reforms and remain
competitive.

Brian Sofley,
Managing
Director for ASSA
ABLOY Security
Doors, said: “The
process has been
long, and has
taken much
investment and
commitment.
“We’re very proud to have been ‘first past the post’, and hope that
this demonstrates our commitment to keeping up with the latest
industry legislation." 
www.assaabloy.co.uk/securitydoors  02892 662200

❯
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ETDE GETS THE GE TREATMENT 
The southern offices of ETDE –
the energy and services
division of Bouygues
Construction, has recently
undergone a full lighting
refurbishment. The installation
of GE Lighting’s LED solutions
helped to improve greatly the
aesthetics of the building,
cutting energy use at the same
time.

GE Lighting installed one of
its latest LED innovations, the
recessed Lumination 600sq
luminaire as well as suspended
Lumination 1200 fittings to
bring a sleek, modern look and
feel to the office. GE Lighting’s
Lumination has a long rated life, typically lasting 50,000 hours at L85.
With fewer fittings, Lumination also offers a 42% reduction in energy,
making it ideal for use in this situation.

Simon Hayman, Head of Operational Support at ETDE said: “The GE
Lighting solution fits in well with the ethos of our company – we
recognise that energy performance is a central issue but wanted to
ensure aesthetics were not lost as a result of the installation." 
www.gelighting.com                                   

Lanes Group
engineers
responded 
to an
emergency
alert from a
sweet
manufacturer
after a
blocked drain
caused a

stink just hours before a royal visit. Directors and staff at The Candy
Makers were preparing in minute detail for a tour of their factory by
the Princess Royal, when it became clear that a drain had become
blocked just outside their premises on the Parkside Industrial Estate
in Leeds, West Yorkshire.

Geoff Davis, Area Development Manager at Lanes Group’s West
Yorkshire regional depot in Leeds, said: “It was clear the drain was
causing a stink, in more ways than one. “However, we quickly
identified site of the blockage and cleared it, that resolved the
problem with the backed-up toilet and the bad smell quickly
cleared. “I could say we came out of it smelling sweetly, but what’s
most pleasing is that our client could carry on planning for the visit
with full confidence.” 
www.lanesfordrains.co.uk

LANES ENGINEERS HELP MAKE SURE ROYAL 
VISIT GOES SWEETLY 

BUILDING SERVICES – ENERGY MANAGEMENT – INTERIORS

❯

If you are looking to reduce
your maintenance and
operating costs then energy
efficiency is the answer for
you. Even simple no/low cost
measures can give cost
savings of up to 20%. 

Retrofitting your business
not only makes financial
sense, but will also: improve
your working environment,
health and productivity;
impact your sales prices,
rental value and occupancy
rates; enhance your
reputation; help you with

compliance; reduce risks around future energy cost and supply
uncertainty.

To find out more about the finances available and how to make a
business case for retrofits in your company visit a Retrofit Roadshow
coming to a city near you. These one day events are packed with
presentations and workshops covering issues such as compliance,
risks, finance, barriers and technical solutions. Real retrofit customers
will also be talking about the ins and outs of their retrofit journey. 
www.retrofit-roadshow.co.uk/book  01743 290001

IS ENERGY EFFICIENCY A GOOD INVESTMENT? 

When United Facilities Management (UFM) Ltd needed to install two
replacement chiller units at one of ‘their' prestigious properties in
Hammersmith, they needed an absolute assurance that, despite tight
deadlines, the work would be completed on time and with the
minimum amount of disruption.

UFM also knew that to meet its commitment to environmental
issues, the replacement units needed to provide both quantifiable
improvements in energy running costs as well as reducing the

buildings carbon footprint –
but they also had to find a
company that could meet very
specific design constraints and
the tight installation deadline.
WBS, part of the £40m
Weatherite Group, was
confident that they could meet
the deadline and install the
new chillers in time to keep the
tenants satisfied. The
installation included the
manufacture of new
galvanized steel frame sections
with new safety handrails and

steps, and the use of specialist anti-vibration mountings to meet with
strict local housing noise constraints. 
mturton@weatheritegroup.co.uk  01922 741641 

WEATHERITE KEEPS COOL UNDER PRESSURE 

mailto:mturton@weatheritegroup.co.uk
http://www.gelighting.comcompliance
http://www.retrofit-roadshow.co.uk/book
http://www.lanesfordrains.co.uk


MONTH IN FM | fmj.co.uk50 MONTH IN FM | fmj.co.uk50

BUILDING SERVICES – CLEANING & MAINTENANCE

The level of service from GLASSOLUTIONS reached new heights with
existing client  AXA Commercial Insurance when the commercial
glazing team replaced a double glazed unit on the ninth floor of the
company’s Standard Life premises in Birmingham recently.

John Marshall,
Commercial Glazing
Sector Manager, said:
“The complex
procedure was
completed smoothly
and effectively due to
the attention to detail
in the planning and
execution of the
project. There was close

communication with the local authority to close the road and manage
the traffic, and excellent coordination with the engineers to gain
access for and utilise a 95 tonne crane and 64 metre truck mount.”

The 1725mm x 3400mm double glazed unit was manufactured
using SGG COOL-LITE SKN 154, considerably reducing overheating
and the need for costly air conditioning. It is particularly suited to
large areas of glazing where superior solar control performance is
required whilst at the same time noticeably reducing excessive 
heat loss. 
www.glassolutions.co.uk 

GLASSOLUTIONS REACHES NEW HEIGHTS ANGLIAN ARCHIVES LIMITED CASE STUDIES 

❯

A city centre based
firm of solicitors
instructed Anglian
Archives Ltd to box
up and catalogue
their filing that was
stored in a damp
basement,
although regular
access was still
needed whilst this

work was carried out. The archive boxes full of client files were
then moved into our secure, clean and dry storage centre, bar
coded and a full catalogue of files was emailed to the client. A
construction company wanted to utilise office space to better
advantage and a growing property conveyancing company
asked for files to be sorted, packed and removed to offsite
storage facilities, freeing up office space.

Archived student records are stored in our safe environment
and files are quickly retrieved and delivered when requested. A
multi-disciplinary company has continued to benefit from the
bulk scanning of documents relating to past projects, the
resulting files are burnt to disk and documents destroyed on
the clients instruction. 
www.anglianarchives.co.uk  01604 670964

A recent survey
by Hobs
On-Site has
revealed that
companies are
saving up to
30% on the
cost of running
a print room,
by adopting

new flexible methods of working and outsourcing their print room
functions.

As well as the savings, it has opened up access to a world of new
technologies by integrating non-print related services such as 3D
printing, scanning and cloud-based collaboration tools. This service
range has been the differential in Hobs On-Site securing a contract
with an FTSE 250 Global engineering company. As well as a £5M
saving, the new range of services has broadened the creativity of the
organisation, improved service quality and increased reliability.

They are a leading provider of on-site integrated document
management and information solutions, managed print rooms, post
rooms and services, document control, creative design and
consultancy services with an impressive history of retaining clients,
over 60% working with them for over 10 years across multiple
contract renewals. 
www.HobsOnSite.com  0151 709 1344

HOBS ON-SITE SECURES EXTENDED CONTRACT TO SUPPLY
FTSE250 GLOBAL ENGINEERING COMPANY 

N&C NICOBOND LAUNCH NEW COLLECTION OF HIGH
PERFORMANCE CLEANERS & SEALERS
N&C Nicobond have developed the next generation of sealers
and cleaners, using advanced technologies and formulas to
produce a range of advanced cleaning and protecting solutions,
that match or outperform market leading brands through

rigorous testing.
The collection

has been
launched to
offer the trade
time saving
solutions
through a
manageable

range of products. Customers also benefit from significant cost
savings whilst using high quality products that rival market
leading brands. 

The new collection includes initial cleaners, sealers, regular
cleaning and special cleaning products for all types of ceramics,
porcelain and natural stone products in their different finishes,
and for installations in different environments. N&C Nicobond’s
range of cleaners remove the toughest building site residues, dirt
and stains, whilst the Nicobond range of sealers provide
advanced protection against stains, leaving either an invisible,
natural finish or the option to enhance the colour of tiles, to help
them look like new for longer.  
www.nichollsandclarke.com  0845 605 1345 

❯
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Chemcare supply an extensive array of products, and are
continually striving to improve that range for our customers, who
cover the whole spectrum from sole traders to large groups.

Chemcare (Liverpool) are
manufacturers and suppliers of
Chemsol 100, the No. 1 Heavy Duty
Degreaser available to the
professional cleaner. Chemsol 100 is
a versatile cleaner and degreaser
which is suitable for use on all
surfaces and in all working
environments, with dilution rates of
up to 100:1 dependent on the level
of soiling.

We are offering Chemsol 100
during October and November at a
price of £62.00 per case of 4 x 5

litres, if you buy four cases you will receive a further case FREE,
quote FMJ when ordering.
www.chemcareliverpool.com   lee@chemcareliverpool.com

CHEMSOL 100 – THE PROFESSIONALS CHOICE 

The
RIBA-accredited
seminar looks at
how to get the
best out of
off-site
construction
and the latest
innovations and
technical
advancements

in modular technology.  Yorkon has been the market leader in
bespoke design and build off-site solutions for more than 30 years
and so its team has a wealth of expertise to help architects and
construction professionals advance their knowledge and maintain
professional accreditations.

The interactive Yorkon CPD workshop, which includes a
presentation and a question and answer session, can be arranged at a
time and venue to suit attendees.

Simon Ambler, Director at Yorkon, said, “We believe this programme
is highly beneficial to building and design professionals who want to
make use of the speed, quality and efficiency benefits of off-site
construction but without any compromise on design or layout.”

All attendees to a Yorkon CPD seminar receive a certificate as proof
of attendance, helping to maintain their professional accreditation.
www.yorkon.co.uk/cpd  01904 610990

YORKON LAUNCHES NEW CPD PROGRAMME FOR
ARCHITECTS, CONTRACTORS AND FACILITIES MANAGERS 
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WI-FI SMARTPLUG FROM NORTHQ WITH BUILT 
IN METERING, TEMPERATURE AND HUMIDITY
SENSORS OFFERS EASY HOME-CONTROL FROM 
THE TIP OF YOUR FINGERS
The Danish energy management expert NorthQ recently presented
its newly developed Wi-Fi SmartPlug with integrated metering,
temperature and humidity sensors. SmartPlug’s
metering function measures energy
consumption of each appliance to identify
potential "energy guzzlers".

Appliances such as lamps, televisions, boilers
and electric heaters can be powered on or off manually or managed
remotely via smartphone, tablet or PC.

Temperature and humidity settings can be applied to switch on or
turn off electrical heating, or automatically switch on heating if
humidity rises beyond a given set point, and total power
consumption can also be tracked via the portal and the forecast
function can estimate annual electricity cost. SmartPlug’s Night Guard
capability allows users to remotely control groups of lighting at
various times. This feature allows homeowners to give the impression
that someone is living in the house when the owner is away.

NorthQ will present the Wi-Fi SmartPlug at the European Utility
Week 2013 in Amsterdam, hall 5, booth D51. 
www.northq.com  +45 70 27 18 18  

Fit an AQA Total scale control system this Autumn and see the
difference or your money back (terms and conditions apply). That
is the challenge that BWT, Europe’s No. 1 water technology
company, is making to their UK customers in the run up to this
autumn’s heating season.

The BWT AQA Total is an innovative solution for the control of
limescale and corrosion within drinking water or boiler
installations, and BWT are genuinely offering new customers their
money back if they
don’t see an
improvement in
their scale problems
in the first six
months after
commissioning. The
AQA Total stabilises
the hardness
minerals in the water
which are
responsible for
limescale by
encouraging them
to form nano
crystals, which
harmlessly pass
through the
installation without
forming hard limescale deposits. It also works without the use of
chemicals or salt and retains all the valuable minerals found
naturally in drinking water. 
www.bwt-uk.co.uk  01494 838 117

THE BWT AQA TOTAL CHALLENGE 

http://www.chemcareliverpool.com
mailto:lee@chemcareliverpool.com
http://www.yorkon.co.uk/cpd
http://www.northq.com
http://www.bwt-uk.co.uk


T: 0845 230 2253
E: enquiry@evacchair.co.uk
W: www.evacchair.co.uk
SMS: Text HELP to 60066

Evac+Chair International Ltd
ParAid House 
Weston Lane Birmingham 
B11 3RS

HOW WILL YOU 
EVACUATE 
SAFELY?

If you don’t know the answer then Evac+Chair 
can supply you with the right solution.

Evac+Chair is a universal evacuation solution for smooth
stairway descent during an emergency. Single user operation 
ensures no heavy lifting or manual handling is required  
during emergency evacuation procedures.

FOLLOW US ON FACEBOOK

www.facebook.com/evacchair
CALL US FOR MORE INFORMATION

CardiAid Automated External
Defibrillator (AED) is designed to make 
life-saving defibrillation possible for 
everybody and accessible everywhere!

Simple & Vital

mailto:enquiry@evacchair.co.uk
http://www.evacchair.co.uk
http://www.facebook.com/evacchair
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