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Welcome to your August edition of FMJ. We
hope you’ve all enjoyed the recent sunshine
        
Rail and Eurostar engaging in a crusade to
stop anyone getting anywhere. Ever. Has noone reminded them what happens to strikers
when there is a female Tory prime minister?

B

          
        
      
             
        
Then you can hear from Bennett Hay about why the
government’s 2013 Social Value Act presents a huge
opportunity for the FM sector to give back to the community
and from our panel of industry experts whether they think
it is appropriate for an organisation to make socialising at
industry events compulsory.
Labour specialists de Poel explain how the ever changing
economy is impacting recruitment in the FM sector and
we take a look at some of the most unusual instances of
pest control from around the world. Uninterruptible Power
Supplies also discuss the factors you need to consider when
adding a generator to a UPS system.
           
       
British Businesses and hear why NFC technology could be set
to revolutionise the sector. That should see you through.
As always, we’d welcome your feedback about any aspect of
the magazine, together with your insight into what’s
happening in the FM sector.

 charlie.kortens@kpmmedia.co.uk
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Scheduled maintenance means
no more lost bookings

A dirty dining room floor revived in just
four hours

Correct cleaning keeps floors like this in
tip top condition

Restore the sheen on a scratched
and stained surface overnight

The cost effective way to
maintain wood ﬂoors
The Bona Floor Treatment programme
• Save money by maintaining your ﬂoor at appropriate intervals
• Prolong the time between full renovation or replacement
• Reduce periods of disruption, downtime and lost revenue
• Treatment carried out by Bona Certiﬁed Contractors – independent wood ﬂoor experts
• Three levels of treatment – tailored and scheduled to your facility
• Floors look good and perform safely – for as long as possible between treatments
For more information or to request a Bona Floor Treatment brochure –
01908 525 150 / info.uk@bona.com

Be Zmart and

CHOOSE POLYMER

Discuss a trial today

www.zehnder.co.uk/BeZmart

info.uk@bona.com
bona.com
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This month we ask our panel of industry
experts; Do you think it is appropriate for an
organisation to make socialising at industry events
compulsory? What advantages are there to the
individual and to the company and how does this
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sector, which is well placed to deliver a variety of
initiatives that can, in turn, honour the guidelines
       
community. Business leaders can use the concept
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technology to keep pests away whilst keeping
costs to a minimum.
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Europe hit the headlines this summer
with the UK’s decision to leave the
European Union. But at least one organisation
has a tale of true European integration that has
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tips for succeeding in the real world.
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partnerships and acquisitions in the world
of facilities management.
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In this article Alister Anthony from Arcus
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Everyone knows how convenient it is to
use an oyster card, or to use your phone
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revolutionise the industry.
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Martyn Freeman Blog: " G""J
discusses how “staycations” are impacting
the leisure and hospitality sectors.
Charity: A c      " 
and professionals are doing for charities and their
local communities.
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People: d out who’s moving where in the
facilities management profession.

Career Ladder: In this month’s instalment we
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   "!

 Next Edition
In September’s edition of FMJ we will bring you
exclusive interviews with Hannah Davis winner
of the 2015 Women of the Future award for
Real Estate and member of the RICS Strategic
FM Board. Also we talk to John Mandyck chief
  ! "  #   
a member of the board of directors for New York’s
"  $   % 
latest trends in CAFM and preparing for winter. So
if you have any thoughts or feedback please email:

 charlie.kortens@kpmmedia.co.uk
AUGUST 2016
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FLEX THE ROLE OR LOSE THE TALENT
I

      &! ' 
options then top employees may look to
switch to somewhere that does according to a
new survey from Regus.
Over 3,000 professionals across a variety of
sectors were surveyed on the importance of
 \ G   !)  
 ]      
 \    !
Ninety-one per cent of workers in the UK said
that, faced with a choice of two similar jobs,
         \  
working. And almost a third of respondents
(32 per cent) also stated that they would have
     R  \ 

 !

Richard Morris, UK CEO, Regus, commented:
“Businesses must think long and hard about the
       G
  !>  \   \ 

location job are becoming as outdated as the
 \  ! \   
        
individuals.
Z) \     
 
has more control over where and when they
are productive. Managers must get better at
measuring on results rather than on time spent at
   !
“There is also the current business climate
to consider. The economic uncertainty requires
business to be more agile and nimble so operating
  \        
workspace, makes real commercial sense.
“Put simply, those businesses not thinking
 \    ![

PROPERTY AND CONSTRUCTION INDUSTRY
CALLS FOR LOW CARBON LEADERSHIP

BCC PUBLISHES UK CLEANING
INDUSTRY RESEARCH

A

A new survey which examines the changes in the UK
cleaning industry over a six-year period up to 2014, has
been published by the British Cleaning Council (BCC).
The study looks in detail at a number of key industry
areas including employment, wages, demographics, and
company turn over.
The full report contains information across facilities services,
cleaning and landscape services, and makes a comparison
with economic performance in the UK as a whole.
For instance, the total UK turnover in 2014 was £3.6 trillion,
and the ‘Services to Buildings and Landscape Activities’ sector
turnover was £23 billion or 0.64 per cent of UK total. Further
breakdown by industry reveals that 49 per cent of the sector’s
turnover was from the ‘Combined Facilities Support Activities’
industry, while ‘Cleaning Activities’ makes up just over a third
of the sector turnover.
The report also highlights that the UK cleaning industry relies
on migrant labour more heavily than other economic sectors,
with 24 per cent of workers having a non-UK nationality,
compared to the average of 18 per cent across other industries.
There’s also detailed information about the market leaders,
with Interserve, OCS Group and MITIE being the three biggest
players in the UK.
The BCC was asked to collect the UK data by the European
  % (      
added to EFCI stats over the next few months to provide a
Europe-wide picture.

n alliance of leading organisations from across the property
and construction industry is calling on the sector to maintain
its focus on decarbonisation, regardless of the outcomes of the EU
exit negotiations.
A total of 18 organisations, led by the UK Green Building Council (UKGBC) and including the British Property Federation (BPF), RICS, RIBA and
CPA, have signed an open statement to the industry as they “believe that
the incentives remain strong for business to address climate change
and other urgent sustainability challenges.”
The statement highlights the growth opportunities that the transition
to low carbon presents the industry in economically uncertain times. It
read: “A low carbon built environment can be a catalyst for innovation,
investment and job creation. It can drive productivity and economic
growth, and provide a platform for exporting British expertise,
engineering and technology to a global market.”
The signatories have committed to working collaboratively to
achieve this, across the industry and with government.
The UK-GBC led the co-ordination of the statement. Julie Hirigoyen,
CEO, commented: “Now more than ever we need to minimise
future risk, reduce costs and generate new commercial
opportunities. Low carbon buildings and infrastructure will
deliver these outcomes. The businesses represented in our
collective memberships span all aspects of the property
and construction industry. It’s this unprecedented scale
of collaboration that is required to achieve a low carbon
sustainable built environment, and take the message to
government that this is as good for UK Plc as it is
for GDP.”

BELLROCK EXPANDS WITH DOUBLE ACQUISITION
Bellrock has announced its acquisition of Stanley Hicks, a chartered surveying business in the City of London and Bristol-based Property Solutions,
        !    
Bellrock has targeted these acquisitions to expand its portfolio of property consultancy services into new markets. In particular, Bellrock will be able
! * + & /  * &          %   
Commenting on the acquisitions, David Smith, CEO, Bellrock, said: “These strategically important acquisitions, following on from the recently
   /%3  6  7      &  !      8  %   
management services.”
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FMJ, Qube and
Estates Gazette
launch Survey
The Facilities Management Journal
in partnership with Qube Global
Software and Estates Gazette has
launched an industry wide survey
on Real Estate & FM.
It only takes six minutes to
complete and everyone who takes
part automatically get entered in
to a prize draw to win one of two
one night breaks in London, with
a visit to The View from The Shard
and a Marco Pierre White dining
experience for two.
James Lavery, marketing director
at Qube commented: ‘Many
would say that the FM industry
is starting to wake up to what
technology can really do to improve
organisational efficiency and
customer service. Arguably, this
is happening much later than in
other sectors. We are excited to be
conducting this survey to discover
how professionals in the FM and
Real Estate sector feel technology
is changing the industry.”
Take the survey here:
www.surveygizmo.com/
s3/2900944/realestateandfm

14forty reports
exceptional growth
14forty, has announced a 40 per
cent growth in business following a
string of prestigious contract wins
this year. Part of Compass Group
UK & Ireland the firm bundled
facilities management, including,
catering, cleaning, security and
front of house services and now
employs 2,050 staff across its UK
portfolio.
Mauro Ortelli, managing director
of 14forty, commented: “I am
extremely proud of the 14forty
team and the results we have
achieved so far this year. I believe
it is down to our ability to clearly
deliver and articulate market
leading insight driven propositions
coupled with bespoke solutions
that entirely meet our clients’
requirements.
“The customer journey is of
paramount importance at 14forty
and we always aim to provide
our clients with a solution that
suits them.”

HOW CAN WORKPLACE

PROFESSIONALS

INDUSTRY INSIGHT

DATES FOR THE

FM DIARY

SEPTEMBER 2016
BOOST BRAINPOWER? 07-09

ISSA/INTERCLEAN Istanbul
IFM Istanbul, Turkey
www.issainterclean.com/en/istanbul/

13-15 SEPTEMBER 2016
;<=>?@
NEC, Birmingham
www.rwmexhibition.com

10 OCTOBER 2016

A

groundbreaking trial has been launched in the UK
to improve and transform the workplace through
further understanding the factors that impact cognitive
performance.
Advanced Workplace Associates (AWA) and research
partner, cognitive assessment and training company,
MyCognition, are working with Unicef UK on a research
pilot that will explore the extent to which certain factors
can improve the performance of our brains. The research
promises to aid business heads with the knowledge
and science necessary to revolutionise the approach to
workplace management.
For many years, AWA has been supporting the
professional development of workplace leaders through
its Workplace Performance Innovation Network (PIN).
Research conducted last year unveiled factors that
contribute to the performance of an individual’s brain – and
this is now being trailed with Unicef UK to identify how
much impact they can have, and what it takes to encourage
people to adopt new habits.
Thirteen Unicef UK employees are participating in a two
month trial that will involve practical interventions coupled
with assessment through MyCognition’s MyCQ, a measure
of cognitive function which assesses individuals’ cognition,
            
key domains such as memory, speed and accuracy, decision
making, planning, and attention. Two groups are involved –
            
        
group who are simply asked to take the assessments at the
same time as the main group.
Speaking about the trial, CEO and founder of
MyCognition, Keiron Sparrowhawk, said: “This is quite an
unusual trial, currently, the quality of data in the public
domain about cognitive health in the workplace is variable.
>      
this data and be another step towards helping to improve
the world of work, one mind at a time.”
Andrew Mawson, MD of AWA, added: “In the end we
   !>        
         
bring to our organisations, especially in knowledge based
industries. This trial is about further exploring how to create
the right conditions for people’s cognitive performance to
be at its very best.”

3%G =>?@
The Grosvenor House Hotel, London
www.bifmawards.org

26-27 OCTOBER 2016
Q   =>?@
Olympia, London
www.londonbuildexpo.com

16-17 NOVEMBER 2016

VX    
ExCel, London
www.emexlondon.com

30-31 JANUARY 2017

%   % 
Radisson Blu Hotel, London Stansted
www.forumevents.co.uk/events/
facilities-management/

07 FEBRUARY 2017

< %  =>?Z
The Crystal, London
www.fm-conference.co.uk

7-8 MARCH 2017

%   3 
RDS, Dublin, Ireland
www.fmireland.com

14-16 MARCH 2017
The Cleaning Show
ExCel, London
www.cleaningshow.co.uk

20-22 JUNE 2017
% *=>?Z
ExCel, London
www.facilitiesshow.com
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GLOBAL FM

BIFM PUBLISHES ‘OUTSOURCING ACROSS
BORDERS’ PAPER
Outsourcing Across Borders is the key theme of the latest FM Leaders Forum to be
released by the British Institute of Facilities Management (BIFM). As part of the Forum
discussions chaired by Steve Gladwin it was established
that further research should be carried out to benchmark
‘market maturities’ in order to establish the level of
a country’s business sophistication particularly with
preference to UK health and safety practices.
Chair of The International SIG Steve Gladwin said: “It is
evident that in an increasingly globalised world there are
great opportunities for FM providers wanting to provide
services in new international markets. We wanted to
discuss the challenges of investing in businesses outside
of the UK and the pitfalls and prospects available to
organisations looking to expand their geographic reach.
In doing so we wanted to identify the learnings so that we
can continue to support others taking this step.”

FARNEK ANNOUNCES A
SMASHING! ACQUISITION
UAE based total facilities
management company,
Farnek, has acquired
specialist hygiene cleaning
company Smashing! Cleaning
Services. Established in 2004,
with its headquarters in the
Al Barsha region of Dubai,
Smashing! is one of the UAE’s
leading hygiene cleaning
service providers, with an
annual turnover in excess of
£2 million (AED 10 million).
Its 65 highly skilled technicians manage 2,500 customers, many of which are major
branded corporations in Dubai and Abu Dhabi, such as Emirates, Jumeirah, Etihad, Gargash,
Nestle, Arabtec, Serco and Aldar.
The company’s specialist services include air duct cleaning, indoor air quality testing,
  \     !(-   X/
           
environment for the residential, commercial and industrial sectors. Farnek will utilise
Smashing’s HQ as a materials and storage facility, with all of Smashing’s employees
  G  !

G4S SECURES NEW KUWAIT
INTERNATIONAL AIRPORT CONTRACT
G4S has won a new two-year contract worth £17 million to deliver enhanced security to
Kuwait International Airport.
The contract awarded by the Kuwait Ministry of Interior will see G4S Risk Consulting
provide audit, review and training assets to the MoI whilst G4S Kuwait will recruit,
  644     &-&'  
security standards.
Kuwait International Airport has current capacity to handle 8-9 million passengers a
year and the forthcoming construction of a new terminal is expected to increase that
5X   !
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GREEN BUILDING COUNCILS
AND WORLD CITIES UNITE
TO ACCELERATE ENERGY
EFFICIENCY IN BUILDINGS
Under a new partnership between the World Green
Building Council (WorldGBC) and the World Resources
3 8   ! G  \G]7
Green Building Councils and cities from across the
 ^       ! 
within buildings.
Green Building Councils in Colombia, the United Arab
  7/  *G   
  !  7_7<  
Tshwane, respectively, under the BEA in a bid to double
   ! =>`># 
      ! 
improvements and receive market buy-in from those in
the sector who will help to deliver these energy savings.
The work is being undertaken as part of the BEA, a
public-private partnership of cities, businesses and
        ! 
in buildings. The BEA is one of six accelerators under
Sustainable Energy for All, an initiative led by the United
Nations Secretary-General, and is funded by the Global
    %

CARILLION JV REACHES
FINANCIAL CLOSE ON
IRISH SCHOOLS PROJECT

Carillion joint venture (JV), Inspiredspaces Bundle 5 (Ireland),
which is a 50:50 joint venture between Carillion and Dutch
(         (  
Schools Bundle 5 Public Private Partnership (PPP) project.
> #Y        
     
education located in the counties of Meath, Carlow, Wicklow
and Wexford. The JV will invest £9 million of equity in the
project, of which Carillion’s share will be £4.5 million. Carillion
will also carry out the construction and deliver support
services over the 27-year concession period and these
activities together with its equity investment are expected to
generate around £190 million of revenue for Carillion.
The project has been procured by the Department of
Education and Skills, with Ireland’s National Treasury
Management Agency acting as agent on its behalf.

One solution that
empowers industry
Tomorrow’s manufacturing industry demands
much more. ENGIE is a new kind of energy
and services company – a strategic partner
to help you meet today’s needs and
tomorrow’s challenges.

engie.co.uk

ADVICE & OPINION

TOP TIPS

LESSONS LEARNED

Business classes can only teach you so much about being successful. In the end the very
best advice will come from those who have been there and have learned along the way.
       
     
 "   "           #$%&
 "   "   "      
  "   
TRY TO CATER TO EVERYONE LOOK OUT FOR EMPLOYEES WITH
TRANSFERABLE SKILLS
Whether you’re an up-and-coming
SME or a large corporation, your
 
     
But considering and catering to as many
        
additional and more convenient services
to those who need them or ensuring all
your premises are accessible, will stand
    
Ashleigh Richard, head dental nurse
with Europe’s largest dental treatment
provider mydentist has skills that can
         
        
one of them is sign language, which she
        
“I enjoy using it when I get the chance,”
   !   !   "  
intimate relationship with patients and
        #
Skills like sign language are few and far
between, but they could certainly help
you provide a better service for patients
who may not see such a unique level of
10
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a CV with a lesser known skill listed,
don’t discount it as you never know what
       

FOCUS ON TRAINING AND
DEVELOPMENT
Retaining and developing the best
talent is essential for all businesses to
   &      
           
of opportunity to learn and improve
 '  !     "
them; ensuring that your employees are
adding new strings to their bow will take
  "     
Your training plan doesn’t have
to break the bank; encourage other
  "       
expertise with one another and swap
'     "   
Robbie Clutton, director at Pivotal
Labs, commented on the importance of
continuous learning within a business:
“We have frequent ‘Lunch and Learn’
 "      
  "     

broaden the skills base of our workforce,
we work hard to curate a wide range
of topics: from highly technical subject
matters - through to more business"  (     
ourselves as a central pillar in the
     
platform to share knowledge and inform
peers about topics on which they are
     
“Exposing employees to as much
relevant information as we can, from
all sides of the industry, not only helps
increase their own talents but allows
them to communicate and collaborate
  "       #

KEEP EMPLOYEE ENGAGEMENT AT
THE HEART OF YOUR ENTERPRISE
Employees are the lifeblood of your
       
between a happy employee and an
   ) "     
smile on their face, but they may also
clock out as soon as the clock strikes
 *        
above and beyond, making an internal

project a little better or going out of their
        
)  "    
are huge, ranging from higher rates of
    '   
absences, higher productivity, higher
       
David Ingram, managing director
of digital marketing agency Bring
Digital, believes that all businesses
can focus on employee engagement
without making it complicated: “Great
employee engagement doesn’t have to
    & (   
 "        "  
morale, it’s not always what people
   "      )
want careers, to feel valued and to
feel part of something bigger, and all
"       "    
      (
not establish progression plans for each
employee, with set criteria they have
  "  &  + * 
honest communication about the inner
workings of your business goes a long
way, and shouting about achievements
      #

THINK OUTSIDE THE BOX
( "       
easy to just throw in the towel and walk
 /           
a long way towards helping out your
customers and can leave a memorable
  9   
is what will encourage them to spread
the word about you to their friends and
"  
Matt Deighton, managing director
at Sofas by Saxon, says you shouldn’t
be afraid to go the extra mile and do
whatever you can to deliver for your
 < *    
      "  
   = &    
lead-up to Christmas, our delivery teams
are under a lot of pressure to ensure
our customers receive their orders on
 >  
    > '
District and our vehicle couldn’t get
       
Determined not to be beaten, our
delivery team asked whether there was
anything they could use to transport the
"       "  =   
there was a sledge and the guys - with
 "       " 
     
)        
can take some creative thinking and
our workers need the freedom to make
decisions based on any hurdles they
   #
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CONTRACT WINS & PARTNERSHIPS

Broadgate Estates has contracted Ultimate Security
Services to provide manned guarding services at two
of its developments – More London and London Bridge
City. The three-year deal is worth £4 million per annum,
and has a two-year extension, will see Ultimate Security
consolidate manned guarding operations at the two sites,
which includes the Mayor of London building.
RedstoneConnect has announced a new three-year
contract with UBS, the global financial services firm.
It will deploy the Group’s workspace management
software solution, OneSpace, at the flagship London
office 5 Broadgate, which will manage all desks in the
London campus with additional scope to broaden its
deployment globally to nother 788 offices.
Interserve has won a five-year contract under the new

SERVEST RETAINS HOUSES OF PARLIAMENT CONTRACT

Crown Commercial Services’ facilities management

The Houses of Parliament has renewed its cleaning contract with facilities
management provider, Servest Group, following a successful three-year working
relationship.
>          -   /45  -    
team of more than 180 employees to deliver cleaning services to 13 core buildings across
the Parliamentary Estate, including the Grade I listed Palace of Westminster.
Commenting on the new contract award, Rob Legge, Servest’s CEO UK and Europe,
said: “We are delighted to be extending our working relationship with the Houses
+     \        
partnership with them.”

services for the Home Office. The international

framework, to provide total facilities management
construction and support services group, will deliver
maintenance, cleaning, catering and security support,
amongst other services, across one of the two ‘regions’
of the Department’s estate.
Keysource has been selected by Leeds City Council to
provide vital support for its data centres in and around
the city centre. The contract award follows a competitive
tender and has been designed to ensure that there is
minimal downtime and disruption to IT services and

INCENTIVE FM HAS ANGEL
CENTRAL DEAL IN THE BAG
Incentive FM has been awarded a £2 million
contract by property company CBRE, to
provide security and cleaning at Angel Central
Shopping Centre in Islington, London over the
next three years.
Under the contract terms, Incentive FM will be
responsible for all cleaning and security at the
150,000 square foot open-air shopping centre
which also has a late night music venue and
numerous restaurants.
A team of six
cleaners will
operate seven
days a week from
5am – 11pm to
deliver high levels
of cleanliness,
whilst a 12-strong
security team will
operate 24/7 providing manned guarding and
management of the security control room.
Martin Reed, managing director at Incentive FM
Group, said: “We work with a number of shopping
centres throughout the UK and understand the
challenges they face. Our solutions are designed
to add up to a lower total acquisition cost for the
shopping centre and accordingly, their retailers.
As a result our retail portfolio is growing as
property companies such as CBRE start to see the
results we deliver.”

12
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THE QUEEN’S
CLUB SERVES
RUTHERFOORD A
WINNING DEAL

that the data centre environment remains resilient and
secure. Under the terms of the agreement Keysource will
provide a critical FM solution across a number of data
centres that house the infrastructure to support all the
Council’s IT systems.
Balfour Beatty has been selected by Gatwick Airport to

Julius Rutherfoord has secured a
contract with The Queen’s Club
in West Kensington, London,
to deliver a range of cleaning
services at multiple buildings
across the sports complex.
$  5<< 
Queen’s Club is one of the
world’s oldest multipurpose
sports complexes with an array
of rackets sports available.
Today the venue plays host
to the world famous Aegon
Championships, the World
Rackets Championships, leading
Real Tennis events, including the
British Open and from 2009 The
ATCO Super Series Squash Finals.
Marcus Heap, sales and
marketing director, Julius
Rutherfoord, said: “This iconic
establishment has a reputation
for providing facilities of the
highest quality and we are
excited to be able to come on
board and add our expertise to
the mix.”

deliver a range of projects under its new £1.2 billion
capital investment programme, which will deliver
expansion in scale and passenger capacity. Balfour
Beatty has a long standing relationship with Gatwick, for
which it has delivered in excess of 500 projects, including
upgrades to the security lanes, the Pier 11 build, and the
£50 million refurbishment of the North Terminal.
NG Bailey has been awarded both the landlord and tenant
facilities services contracts by Land Securities and global
bank Mizuho to maintain Mizuho House, 30 Old Bailey in
London. The terms of the contracts include mechanical,
electrical and building fabric operational maintenance,
as well as 24-hour critical services support to occupiers
Mizuho through NG Bailey’s critical environment
specialists and its building management systems.
Mitie has won a five-year facilities management contract
with Merseyrail. The contract valued at over £10 million
will see Mitie deliver maintenance, cleaning, and
helpdesk services to 66 stations, two depots and office
accommodation across the transport network. The rail
operator carries over 100,000 passengers on close to 800
trains per day across more than 75 miles of track.

FMJ.CO.UK
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LIGHTING UP BEST PRACTICE
In this article Alister Anthony from Arcus Solutions, highlights some
"      '   
   *     "   

A

ccording to the Carbon Trust,
up to 40 per cent of a building’s
electricity use is consumed by its
 8      
on energy costs. This is particularly
relevant within a retail operating
environment where lighting is used
to display goods in the best possible
way and safeguard shoppers.
However, careful management of
lighting system selection, control
and ongoing maintenance, can help
   !  
and cut energy costs. Addressing the
importance of this area makes good
business sense.

SYSTEM SELECTION
>    
incandescent lamps are cited as a
major source of energy wastage.
Fluorescents are at their most wasteful
and costly when they are at end of
life and failure to replace them at that
stage will unavoidably result in poor
lighting levels and increased energy
costs. In recent times, it is clear that
incandescent lamps are gradually
being phased out in retail outlets and
workplaces around the country. Many,
for example, are replacing legacy

systems with LED (light emitting diode)
solutions.
)      
*$J    
lower ongoing maintenance
requirements, as well as the long-life
performance characteristics of the
LED itself. This, in particular, lessens
the need for regular maintenance
commitments, apart from the
relatively simple annual task of
   !(   
of a LED failure, simple and quick
repairs can be carried out to ensure
  \  
as soon as possible. To facilitate this,
it is important to carry a good stock of
spare control gear.
Industry estimates indicate that a
good standard LED lighting system
installed within a retail environment
 
   
the original costs, courtesy of lower
running and maintenance costs,
with LED’s having a proven operating
lifespan of eight years plus. With a
myriad of inferior products readily
available on the market, it is also worth
ensuring that the system selection
comes from a reputable supplier and
the components are well-regarded, or
     
a LED system will prove unobtainable.

SMART CONTROLS
Lighting systems should always be
linked into an intelligent building
management system that can,
for instance, respond to the retail
  G  !9  
essential lighting to safeguard
customer safety and showcase
goods during opening hours is a prerequisite, the ability to ramp down
lighting (and with it energy cost) during
non-opening hours should always be
sought where at all possible. Intelligent
systems can operate lighting at 100 per
cent capacity during trading hours, but
then reduce capacity to say 30 per cent

when the shop is closed, but stock    
requirement for light. The adoption
of intelligence-based solutions such
as this can have a marked impact on
annual energy costs.
Likewise, the use of occupancy
        
lights when a room is not occupied,
or daylight sensors, which can adjust
    
 
natural light within a space, can help
a company’s strategic vision to reduce
overall electricity consumption.
It is also important to take a holistic
view when it comes to lighting and
the potential impact on its
surroundings. In food retailing for
example, it is crucial to understand
       
can have on nearby refrigeration
units. Allowing an increase in heat
from lamps can make such units work
harder and consume more energy.
The operating link between lighting
provision and refrigeration must
be one that works seamlessly and
    !
The same case could be argued for
clothing outlets, where there is a
tendency to use heat-generating
spotlights to aid product displays,
but which can have a detrimental
     
air conditioning units required in the
summer months.
Finally, smart controls in leisure
spaces or restaurants can support the
provision of feature lighting so the
appropriate atmosphere is created
to attract customers. Creatively
controlled areas of light can help
enhance the ambiance of such
establishments.

SIMPLE TIPS
For businesses looking to maximise
the impact of lighting, but minimise its
expense, a few simple actions can go
a long way.

 Turn it off – switching off lights
not in use is perhaps the simplest
way to drastically reduce energy
outgoings. Request that staff turn
off lights when leaving rooms,
or ensure non-essential lighting
fixtures are turned off at night or
weekends (if applicable).
 Check lamp sizes – many
businesses are inadvertently
illuminating their premises to a
level brighter than is required.
Assessing lower-wattage lamps
or replacing older wire wound
fixtures with smaller electronically
controlled fittings can be a route
to lower energy use.
 Look at technology – as indicated
above, the adoption of smart
technologies such as motion
sensors can help ensure lights are
only active when needed.
 Think for the long-term – when
assessing potential lighting
systems, it is important to think
for the long-term, not just the cost
of immediate lamp, tube or fixture
replacement. Known brand lamps
often have significantly longer
lifespans due to their stringent
development and testing, which
will soon deliver cost payback.
Lighting is crucial to building
     !% 
looking to improve performance in
this area, and make an impact on
the bottom line, should seek out the
expertise of partners as a pathway
to appropriate system selection and
maintenance for both short-term
answers and a long-term strategic
approach.
Doing this will ensure lighting in a
retail environment not only visually
enhances goods and attracts consumers
– but it also won’t cost the earth.
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FAST FACTS

REACHING NEW HEIGHTS
FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET
Everyone knows how convenient it is to use an oyster card. Or to
use your phone as a debit card. But the technology that makes this
possible is still underappreciated in the facilities and workplace sector,
at least according to Mike George, managing director of MyTAG

C

ityPoint is one of London’s most
iconic buildings. The arched
  j>> '  
by low-rise extensions creating two
?=8      ' 
winter garden with sloping, glazed
roofs. With 35 storeys CityPoint was
the tallest building in London when
     ?|@Z   
 Z>>7>>> 6}! 7
shops and restaurants.
Along with the city itself CityPoint
has had to adapt to changing demands
over the last few decades, implementing
advanced technology to keep up
with ever changing requirements.
“Technology and tenant needs have
changed dramatically since this building
   ?@   #   >
Murray, CityPoint building manager.
“CityPoint thrives today by adapting
quickly to change, and striving to
operate our facilities at the forefront of
 #

CHALLENGES
Operated by CityPoint’s Estate
Management team, CityPoint’s mission
is to ensure an optimal environment
for businesses to conduct enterprise
activities, while maintaining high security
standards that protect tenants, their
guests, their assets, as well as CityPoint
     
Thousands of people pour into the
       HJ  
and contractors maintaining a 24-hour
watch over operations. Among their
daily functions, three potential areas of
      " 
facility:
» Automated key management. Over
KK@  '  '   
  "   HJ   
assigned varying levels of authorisation,
designating which keys they are allowed
to use to access secure areas as needed.

14
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A manual, paper-based system for
tracking the distribution and collection
of keys had proven time consuming,
       
lost and stolen keys on a regular basis.
» Improved security patrol. Security
         KN@
designated points within the building
   Q?   
surrounding grounds every day. A
handheld wand was used to collect a
digital timestamp at each numbered
checkpoint, with the data downloaded
     $   
of each individual patrol. Incident reports
were handwritten, meaning they were
largely unactionable until each patrol
  U   
reports had to be cross-referenced
with the numerical checkpoint data for
  
» Better contractor management.
Dozens of mechanical and security
contractors on site daily help keep
HJ      
operational expense, CityPoint lacked
a means for accurately auditing billable
time for contracted services.

SOLUTION
MyTAG.io and HID Global partnered
to create a system for CityPoint that
integrates data key management,
security patrol and contractor services
into a single interface to deliver more
accurate information in real time.
NFC technology enabled seamless
deployment of the solution throughout
the facility, with minimal investment in
infrastructure.
Cloud-based solutions, including
[)9      $ 
and HID Trusted Tag Services, allowed
CityPoint to deploy this comprehensive
solution using their existing computer
infrastructure, standard NFC-enabled

smartphones and tablets, and NFC
readers that connected to computers
via USB.
“The CityPoint solution required
  " ]   
hundreds of points within the building
and the surrounding grounds outside,
   ]    
  #   ^  "  
director of product management,
!  )  
_!` 9   _!` 9    
      &  
" {=H       
environmental and security needs,
       "  
exceptional and diverse requirements at
HJ#
Several hundred HID Global NFC
tags were deployed to identify assets,
checkpoints and people throughout the
facility.
» HID Epoxy Tag Keyfob transponders,
designed to provide unique identities
to keys, were ideal for CityPoint’s key
management application.
» _!` !  } >      
designate numerous patrol checkpoints
throughout the building. NFC Stickers
custom-printed with a CityPoint
         
building’s interior design standards,
while clearly marking each point for
guards to tap on their daily tours.
» To designate outdoor checkpoints,
HID Poly Tag transponders were chosen
for their ability to withstand exposure to
seasonal elements.
Key management: To use a physical
key, a user can now just tap a tablet
computer with the keyfob and enter
an authorised identity. The user is then
 "   '    
returned. When returned, the user taps
the tablet again to check the key back in.

MyTAG.io generates a main dashboard
screen showing all keys that are checked
out, who has them, and when they are
due back.
Security patrol: On patrol, security
guards can now simply tap each
checkpoint on his/her designated tour
with their NFC-enabled smartphone.
[)9    '
by name, and automatically uploads
timestamp information and updates
databases in real time.
The MyTAG.io system records a
guard’s progress in real time, and can
trigger an alert should too much time
pass between checkpoints. If a guard
encounters an incident, they can use
their smartphone to generate a detailed
report – including photo or video
evidence if necessary – and immediately
escalates activity as needed according to
preset protocols.

BENEFITS
“HID Trusted Tag Services enables
proof of presence, with frictionless
authentication - which is the ideal match
for commercial and private real estate
  #   [' 9    
director of MyTAG. “With full integration
into MyTAG.io, the opportunities are
limitless to deploy proof-of-presence
and other trusted NFC capabilities
throughout CityPoint as their business
    #
HJ      
         
logging and tracking keys, not to
mention time and resources spent
replacing lost or stolen keys. Not only
can the team account for each key in real
time, they now have access to historical
issuance and return activities to better
understand which keys are in greatest
demand and by whom.
The improved security patrols deliver
greater peace of mind for tenants and
         
and detailed reporting. Even when an
individual security guard is on patrol,
the guard is constantly connected to
facilities management, creating proven
interactions at every checkpoint.
MyTAG.io can track the time lapse
between checkpoints, and in the
event that a guard does not reach a
consecutive point in the prescribed
amount of time, the system can trigger
an appropriate alarm. This provides
added assurance to guards that they
have constant communication with
"      
'
tours alone.

Fire Touchscreen. Remote Control Terminal. Active Maps.

TouchControl is Advanced’s new touchscreen
remote control terminal & repeater. It delivers
network monitoring and control as well as
active maps and zone plans, all in a package
that enhances any architectural environment
and is easy to install and conﬁgure.

TouchControl includes all the control
and indication options you’d expect from
Advanced, all managed via its unique 10”
HD interface. For the ﬁrst time there’s a ﬁre
system touchscreen that looks as good as
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“Ultimately, it’s all about
making connections. You
have to socialize to create
opportunity and to be a
success. They may not come
away with something that
is tangible but, by talking to
people and, more importantly,
listening, they have been given an
opportunity to learn and can build on
that initial contact.
Fronting engaging and knowledgeable
employees at these events is a marketing

Do you think it is
appropriate for an
organisation to make
socialising at industry
events compulsory?
What advantages are
there to the individual and
to the company? How does
  '  
towards work-life balance?

In FMJ's regular monthly column, our team of FM experts answer your
questions about the world of facilities management
THE MD'S VIEW
MICHAEL PAGE,
JOINT MANAGING
DIRECTOR OF WORKPLACE
CONSULTANT, SARACEN
INTERIORS
Industry events are a bit
like marmite. Some people
absolutely love them and see
them as a great opportunity to
Michael Page
rub shoulders while creating
opportunities for their
companies and themselves
(with a free meal and a couple of drinks thrown in) while
others see them as a bit of a drag. Whether it’s a trade
exhibition in Dublin (including a night or two away) or a
gala dinner in London, it’s all ‘work’.
We all know the saying, ‘you can lead
a horse to water but you can’t make
it drink’. Well, not only can you not
make the horse drink, you can’t
make him or her enjoy themselves
   !( 
don’t engage with the event
and the people around them,
it defeats the object of sending
    !
>
G   
socialising at industry events if
you take the right approach and
go in prepared. For those who are
reluctant to step up to the plate, it may
well be worth talking them through the
expectation; help them to identify what they want
to accomplish and to set themselves a goal. The goal could
be who they want to talk to or how many introductions
they’d like to make.

opportunity in itself. People buy into other people - which is
   G      
and enthusiastic into the melee.
We all know the events that are a big ask and we know
the individuals who are most adept at fronting them. To
get the best out of the team, and be even-handed, those
names should be circulated and used in turn and then
recognized and rewarded with some time out for making the
commitment. 

THE MARKETING VIEW
SIMON JACOBS,
UK COMMUNICATIONS AND
MARKETING DIRECTOR ISS UK
I do not believe it is
appropriate to make
socialising at industry
events compulsory
especially where
Simon Jacobs
such events take
place outside
contracted
working hours. Encourage, yes. Compulsory, no.
Although there can be advantages to both
the individual and their company in attending
industry events, ultimately, it is the decision of
an employee to attend such a function, and a
good employer will trust their employee to be able
to judge the best course of action for all concerned.
9
   \    
        
and of the organisation – to providing genuine commercial
developments, innovation and sharing of ideas. For business
leaders in particular, attending the relevant events can
provide a stake in the ground to demonstrate belief and to
lead by example.

There’s a pay off to be
had from socialising at
industry events if you take the
right approach and go
in prepared."

– Michael Page
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Making the most of the opportunities however, is only truly
          !(
someone goes under duress, there’s a greater chance that they
won’t be fully ‘present’ and will be conducting a ‘showing face’
exercise which is disadvantageous to all involved:
 The event organiser ‘wastes’ a space on someone who
doesn’t want to be there and doesn’t contribute.
 The industry potentially loses the input from someone who
was keen attend but couldn’t due to the event being fully
subscribed.
 The engaged attendees are faced with a ‘null attendee’ who
 G       !
 For the individual with a fear or phobia of being in crowds,
there are potential HR issues in forcing them to attend.
Knowledge is exchanged at networking events, but is only
        )@J
shares this knowledge their organisation and peers.
Commercial opportunities can be initiated and developed
    !@       
opportunity for individuals to meet and where there is a
common interest in interacting and potentially working
together. This may result in business between those individuals
or companies as there is a natural inclination to work with likeminded people who share the same values
Innovation can take seed at networking events as new ideas
are sparked through sharing concepts - sometimes captured
from non-similar organisations. When this type of Best Practice
is exchanged and subsequently disseminated, new and exciting
synergies and ideas can grow. Remember how Facebook
developed? What started as a college project is now the
ubiquitous means of networking with friends, family, business,
community and more.
We would encourage individuals to join in where we feel any
of the above is appropriate; and strongly encourage attendance
where the timing falls within working hours. We do not insist on
anyone attending such events outside of their working hours
unless they wish to do so. We must maintain the desire for a
meaningful work:life balance for those for whom work is not the
be all and end all.
We do recognise that there are certain individuals who would
ordinarily want to attend such events and this is encouraged,
especially when followed-up with a session to share/download/
exchange any pertinent knowledge and ideas gained from

attending industry events. This is where social/digital media can
support and enhance further development and extension of faceto-face networking.
As we’ve seen in the last 10-15 years, social and digital media
is helping to blur boundaries. Internal and external knowledgesharing groups, Webinars, Facetime, LinkedIn WhatsApp and Blab
      G  !) G 
    * (    ]  
focus. As Facebook develops its ‘Facebook for Work’ function and
* (       
between social and business becomes less distinct. 

THE HR VIEW
C-J GREEN,
GROUP HR DIRECTOR,
SERVEST GROUP
I don’t think you should
make socialising at industry
events compulsory, no.
Making anything compulsory
is usually counter-productive
because forcing people to
C-J Green
do things tends to prompt
a hostile frame of mind. If
you’re saying ‘you must go and network’, that person is probably
going to begrudge being there. Attending networking events
requires an element of energy, positivity and a smile goes a
 
         !
“Forcing” someone to turn up to such functions means they’ll be
there in body, but perhaps not in spirit.
In general, insisting things have to happen in a mandatory way
doesn’t get the best out of people - and this type of management
style is completely against Servest’s ethos. What we do is
encourage people to think about whether networking is going
to be of value to them; and then let them make that choice for
themselves. As always, it’s about empowering individuals to make
            !
At the same time, it’s important to recognise that everyone
 !         

to shake hands with strangers isn’t going to do them - or the
business - any good. However, if these said individuals actively
want to step away from their comfort area and embrace the
    G       !

Your workforce,
mobile & connected.
Concept Evolution Workplace
Technology & FSI GO Mobile Workforce
Management from FSI

+44 (0)1708 251900 info@fsifm.com www.fsifm.com
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To encourage and empower
people to engage and even seek
out networking opportunities,
it’s important to communicate
   !( 
without saying that networking
events are a great way to meet new
  !>    
to learn from other experts within
relevant industries, which can help
individuals absorb and generate
new ideas for their own business.
)]   
people usually return re-energised
and ready for the next challenge.
I, personally, actively encourage
people across the business to get
involved with networking events.
I do so because I think it can really
     !
+     
crucial level of industry insight.
What’s more, they enable one to
determine a benchmark with the approaches they’re taking
           !7
really promoting what this can give to people, you don’t need
 !)-      G   
started running sessions on how to network. These aren’t
mandatory. But they’re there if people want to sign
themselves up.
From a business perspective, getting your people out there in
       
to grow your talent base and to showcase your organisation.
Your people are your advocates; they are the business
representatives. If they look ‘out of place’ or awkward in their
own skin because they’ve been told they have to be there then it doesn’t make you look particularly good as a business.
But if they actively want to be there - and if they’ve bought into
       G  !

THE COACH'S VIEW
DAVID KENTISH,
DIRECTOR & CO FOUNDER
KENTISH AND CO
Socialising at industry events
is a great way to network
both for the individual and
for the company they work
for and many people relish
the prospect of meeting
David Kentish
new people. Making sure
that your company has a
presence at events such as
these builds awareness of your product or service.
The big question is, who should the organisation ask to
 )         
events is unproductive, because unless the position that
someone holds makes networking part of their job description,
why would a company pressure others to go?
-         
know that they are expected to socialise and attend industry
18
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events. Some will be better at it, and enjoy it, more than
others. But if people are forced to go it will build resentment
and be counter productive.
>      
    !>       G
  G       \
career move. It helps to boost their personal brand.
>      !>  
products and services get talked about, business relationships
are made, opportunities to win new business are increased
     !7 !> 
people representing your brand will be seen by others as your
ambassadors. They have to be enthusiastic and positive about
your company, otherwise they could make a negative impact
on people’s perceptions of your organisation.
Who do you think would do a better job for your company
at industry social events? Someone who genuinely wants to
attend, is good with people and networking and importantly
knows why they are there? Or someone who has been forced
to go and would much rather be somewhere else?
There is nothing wrong in encouraging your people to get
out to socialise and network. But if you want them to make
the most of the opportunity, and feel comfortable doing so, it
could be worth providing support and training in networking
skills. Not everyone is a natural extrovert who relishes the
prospect of a room full of people they don’t know.
This is where the work life balance comes in. At the end of
a busy day, the thought of going to an event and not getting
home till late can be unappealing. Even if it is a requisite part
of the role, the organisation should not take it for granted that
people will regularly miss out on family time.
I attended a business event in Birmingham one evening
last week and it was a long drive and a long evening. But it
was really worth attending. But to balance that up I spent the
 ]      !

Do you have a question that you’d like
answered by the FMJ Clinic?
Email: charlie.kortens@kpmmedia.co.uk
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FEATURE

EUROPE

HARMONY
ACROSS
EUROPE
Europe hit the headlines this summer with the UK’s decision to leave the European Union. But
        " ;         #
In this article FMJ hears more about EMC’s journey

A

lmost sixty years ago, the founding
members of the European Economic
Community sat down and agreed the
principles of a One Team approach
across Europe. The resulting common
market in goods, workers, services and
capital, which became the European
"   ?||`7      
whole of Europe, despite the UK’s recent
decision to leave the union. Much is to
be celebrated about what started as the
Treaty of Rome in 1957, but even the
most pro-European would not celebrate
speed of change as an achievement. In
comparison, EMC, the global leader in
information technology-as-a-service, has,
in just two years, achieved a remarkable
European integration which would make a
20
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Europhile green with envy.
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DRIVERS FOR CHANGE
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EMEA was good, but there was no shared
alignment between service partners in
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not sustainable and would never deliver
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was born and a change management
programme was put in place with the
   
      
      
enablement solution and increased revenue
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THE JOURNEY
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capital spend, catering, compliance,
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to both corporate leaders and individual
business units, based on real time data
!>   
embedded measurement and insight
processes that ensure service provision is
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outline the change management programme
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team spent inspirational and interactive
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working sessions to share the vision, values
and mission and develop a roadmap to
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until that point, suspecting it was more
about beating up suppliers than improving
 ![(      
belonging, togetherness and camaraderie
has emerged in the group, which is
\        
      !
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>      
embedded into a branding initiative and
      
        
email signatures to presentation templates
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and content, to update the teams and their
customers about progress on an EMEA
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Maintaining this kind of FM family across borders
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now an annual event, helping to ensure that
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service partners work together to come
up with solutions to shared problems,
and one service partner even nominated
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measureable and remarkable impact, not
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In nature there is no waste – everything has
a purpose, and this should apply to everything
we make.
Just like the skateboards by our friends at Bureo,
our carpet tiles incorporate recycled nylon from
discarded ﬁshing nets – waste that litters our
oceans and beaches.

#BeautifulThinking
is using waste from
oceans and beaches
to make skateboards
and carpet tiles.
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CASE STUDY

SOCIAL VALUE IN FM

FM: it’s all about giv

A

merican poet, Maya Angelou, once said: “If you get, give. If you learn, teach.” I can’t think of a better way to capture the
  %3 7} 7        3     7
nurturing and developing lasting relationships, it really is all about ‘give and take’. However, this philosophy can also be applied
to the wider business arena, particularly in terms of how an organisation can add social value to its immediate community.
O       Z [              
allocated and used. This involves looking beyond the pound signs. The Social Value Act (2013) requires all organisations that
                  !(   
businesses to consider (before they start the procurement process) whether the services they are going to outsource, or the way they
             !)         
in all facets of the business arena, the Act indirectly helps commissioners to design and implement better services. The Social Value
guidelines, therefore, carry the potential to inspire innovative solutions that can respond to a whole host of economic challenges.
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services providers of all size and stature.
The FM sector is already adding value
into the social realm, although this positive
  G    
celebrated. For instance, as an industry,
there is a real focus on people. Companies
nationwide have implemented various
learning and development programmes.
This has positive repercussions in terms
    
   
the industry in its entirety. Providing broad
learning opportunities for those not already
directly working in the FM can also help to
shape the wider opinion of the industry and
      !(
FM can actively be seen as leading the way
when it comes to engaging individuals
across the board.

CREATING COMMUNITIES

WHAT IS “SOCIAL VALUE”?
Organisations, regardless of the sector,
need to consider what the collective
     !
Businesses would do well to take heed and
apply the ideas promulgated in the Act
to their own operations. However, rather
 R  )G 
social value, business leaders should dig
deeper into the multitude of other possible
meanings behind the term and apply them
accordingly. ‘Social’ refers to a community,
and ‘value’ suggests the importance, worth
or usefulness of something. Bearing this
in mind, we must ask how we can make
people - both within our organisations and
those on the periphery - feel valued. The
concept of social value sits higher than
simply sourcing, sustainability and CSR;
all of which are already embraced by FM

According to Leesman, the global standard
          
58 per cent of 155,000 employees worldwide
state that the design of their workplace
contributes to a sense of community at
 !>      
people, two don’t experience a sense of
!> G  !(  
don’t feel part of a bigger team, then there
will not be the social cohesion necessary to
push the business forward. Great ideas only
     ] !
The original premise behind Bennett Hay
was to start a business where individuals at
all levels would feel part of the company. We
have a clear wellbeing vision for our guests
and our people, for the simple reason that
happy people are much more engaged
     !( 
human need to be supported in the pursuit
of unleashing one’s potential. Creating
communities at work can facilitate that
ambition and drive.
So how can you foster a collaborative
culture? Well, we’ve found that bringing
people together works wonders. Every
quarter we host an ideas forum, bringing
together our teams to develop our
services and bring innovation across our
business. We have found that people are
more engaged when they are involved in
driving the business forward. Essentially,
organisations should get their people
talking and actively invite comments from
colleagues to contribute to the wider
  !(    
a community - if they feel valued - they will,
in turn, give more back.

BRINGING THE BEST OUT OF PEOPLE
Social value, as we’ve already learned, is
also about unharnessing the usefulness of
AUGUST 2016
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a community. We, as employers, can bring
the best out of people and organisational
success depends on the ability to nurture
and develop individuals. Businesses need to
be passionate about growing their in-house
talent pool, so that people may progress
through the ranks. This will not only
engage people but such provisions ensure
a strong succession pipeline. With that in
mind, Bennett Hay has a training initiative
called the ‘Transformation Academy’ that
provides our teams with the support and
teaching necessary to help them progress
in their chosen career. The Academy instils
   
 
        
provide to guests. Since implementing this
programme, we have engendered a culture
of loyalty by developing from within. This
approach helps boost colleague moral,
     !(
also ensures we have the skills the business
needs for the future.
(        
best that they can be, it’s important that
everyone within an organisation lives by
an aligned set of values. Any “social value”
initiative has to be an ingrained part of a
company’s culture; and everyone needs to
       !( 
management, it’s important that our teams
are not only well trained, but that they also
possess a strong service ethos. Our teams
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AUGUST 2016

are at the forefront of guest experience,
so it’s essential that they are happy and
      
customers. FM is very much about putting
           
own, our colleagues, before we can hope
to provide our guests with an excellent
experience.

WE MAKE A LIFE BY WHAT WE GIVE
(9%   “we make a
living by what we get, but we make a life by
what we give” - it’s important to encourage
     !+ 
of our business model includes possessing
a deep-seated awareness of our colleagues
and our clients so that we can learn how to
support people and add value. We’re lucky
to work with some really caring individuals;
many of which are passionate about giving
back to their community. Since we primarily
operate in the capital, it’s important that
we, as an organisation, remain connected
       !@ 
and charities are constantly looking for
funding to help accomplish their goals,
and giving to these organisations is not
only a good thing to do, it can also boost
the credibility of your organisation. More
importantly, creating this “feel good” factor
among your colleagues will establish a
collective sense of pride.

HOW ELSE CAN YOU COMMUNICATE VALUE?
Q  G   
      !
"  !( 
competitive rates of pay, it’s important to think
about the other things that may help people’s
purse strings stretch further. Such incentives can
help people live a quality life, as well as remain
  !%   
rewards or cash incentives, such as commission
or bonuses for exceeding expectations, can very
easily make their people feel valued. Businesses
     
pension schemes, private medical care cover,
life insurance and loans. Many organisations
   !
“Only a life lived for others is a life worthwhile.” ~
Albert Einstein
(         
focus of FM work means that the concept of
“Social Value” can be woven throughout every
contract, while being embraced as a core
value. The Social Value Act presents a huge
opportunity for the industry itself. There is
      ]  
looked) sector to further establish itself as a
provider of key services that enhance social
     !(  
this consciousness we can create additional
       
our people.

WhiﬀAway Waterless
Urinal Technology
A Tried & Tested Solution
Since 1990, WhiﬀAway Group has been a market leader in waterless urinal technology.
Organisations such as Sainsbury’s, McLaren, VUE Cinemas, Westﬁeld Shopping Centres, M&S,
Bank of America and Centrica have converted to 100% water-free urinals with WhiﬀAway.

SYSTEM
BENEFITS
INCLUDE:

•
•
•
•
•

Eliminating Urinal Odours
Save Money
Save Water
Reduce Energy Consumption
Fully Recyclable

•
•
•
•

No More Urinal Flooding
Reduces Blockages
Improves Urinal Hygiene
No More Harmful Chemicals

Now is the time to review water-free urinals and contact WhiﬀAway to save money, water and energy,
in conjunction with reducing operational costs and enhancing washroom perception.

For further information please visit our website www.whiﬀaway.com
or contact 0800 783 4883 or send email to info@whiﬀaway.co.uk

18–20 OCTOBER 2016
NEC • BIRMINGHAM

Improve your practice on
building sustainability and
energy efficiency

Discover new products
from Libra Energy,
Fluke UK, and Eaton

Hear from leading names
like the Schneider Electric,
Mitie and Toyota

REGISTER FOR YOUR FREE TICKET
energyliveshow.co.uk

9

SHOWS

CONNECTING THE ENERGY INDUSTRY
Includes:

FREE access
to 9 shows
during UKCW
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EYEOFTHESTORM
In what are challenging but exciting times for facilities management, Andrew Preston, Group MD
of temporary labour specialist, de Poel, discusses how recruitment is shifting
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JUST-IN-TIME TALENT

NEVER MIND THE (AGE) GAP
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As a sector that
never sleeps, there
is an increasing need
for FM talent on
demand”
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A GENDER-EQUAL WORKFORCE
)     
        
   !     
:  X:     /45X
:<  6/  
/45:      
    "     
       !
(  +  
/X         
     
      
   6:5     
  !& /45X
        
    "
ZG  [!
9   
  "   
         
     
  
       
     G!

WHAT DOES THE FUTURE OF RECRUITMENT
LOOK LIKE?
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Secure, Easy,
Pioneering.

fmﬁrst® CAFM Software Suite
Join the keyless revolution...
State-of-the-art remote control key.
Conventional keys are a thing of the past in

• Intuitive
• Flexible
• Innovative
• Secure
fmﬁrst® estates and facilities software provides
powerful CAFM functionality to support
maximum efﬁciency and productivity targets.
Take control with simpliﬁed task ticket creation
and task management functionality including
targeted, intuitive Help Desk. Free system
reviews available.
Find out more - contact Asckey Data Services Ltd
tel. 0845 270 7747 www.fmﬁrst.co.uk enquiries@asckey.com

the MobileKey system. Open your doors with
merely a transponder, a PIN code keypad or
your smartphone.

Simple installation, easy retroﬁt.
Simply replace the mechanical cylinder with
a digital one. You can install it in just a few
minutes. No wires, no drilling, no dirt!

Tel: +44 (0) 121 380 2400
Email: contactuk@allegion.com

www.allegion.com/uk/mobilekey
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POWERING UP
In this article, Alan Luscombe, director at Uninterruptible Power Supplies Ltd., a Kohler company,
discusses the factors to be considered when adding a generator to a UPS system. These range from
designing in electrical compatibility to addressing environmental and physical constraints

M

ost businesses of any
size now rely on clean,
continuous power from
an uninterruptible power
supply (UPS) to prevent loss of
service, data loss and damage to
sensitive IT and communications
6 G 8    
UPS from a reputable supplier
will provide this protection during
short-term power disturbances and
blackouts, but is not designed to
     3
business’s IT must remain online rather
than shutting down gracefully during an
extended blackout, a generator will be
needed to complement the UPS.
While UPSs today provide excellent
protection from utility mains transients and
short-term blackouts, they’re not a complete
solution for applications that must remain
online 24/7, without interruption. A power outage
that exceeds the battery autonomy is always
possible, yet a system shutdown, even if managed
gracefully, is not acceptable. Additionally, running
the application from the UPS battery is pointless
if there is no power for the air conditioning system
that cools it.
The solution is to complement the UPS with a
generator that starts up if the battery autonomy
          !
The UPS bridges the power gap between the mains
failing, and the generator starting up and reaching
synchronisation. It also cleans all power, whether
from the mains or the generator.
A number of factors apply when planning a
generator installation; these relate to maintenance
and fuelling, compatibility with the UPS and power
system, correct generator sizing, and physical
integration into the target environment. All must be
taken into account to ensure a generator/UPS pair
that truly guarantees uninterrupted availability,
even during extended power outages.

GENERATOR CHARACTERISTICS AND CARE
A generator comprises a fuel supply, an engine
and an alternator. The fuel can be gas or diesel,
although gas-powered generators are used mainly

for combined heat and power (CHP) applications.
Diesel, used for both base load and standby
applications, is the usual complement to UPS
systems. Generator engines resemble those found
in large trucks, and have the same maintenance
requirements. An adequate fuel supply should
always be available, together with a healthy
battery for reliable starting. Regular maintenance is
essential, with frequent checks on oil and coolant
levels.
The alternator converts the engine’s mechanical
power into an AC electrical supply, usually at
either 230 V (single-phase) or 400 V (three-phase)
levels; these levels depend on how the alternator
is wound. Output voltage amplitude and stability
are controlled by an Automatic Voltage Regulator
(AVR), while its frequency – usually 50 Hz in the UK
– is set by the engine speed. The speed/frequency
relationship usually depends on the alternator
design; typically an alternator speed of 1500 rpm
equates to a 50 Hz output frequency. Engine speed
and output frequency are controlled by a governor
which regulates the amount of fuel reaching the
engine. More fuel means higher engine speed and
electrical output frequency.
Simple, mechanical governors based on springs
and spinning weights are available as a low-cost
way of fuel supply regulation, however they lack

the fast response and frequency regulation stability
essential for use with UPSs. Instead, generators
intended for use with UPS systems almost always
rely on electronic governors, which operate by
      

regulating the fuel accordingly. They are highly
        
regulation.

COMPATIBILITY WITH UPSS
Achieving tight engine speed control is critical in
these applications, as it allows synchronisation
between the UPS and the generator.
Synchronisation problems between the UPS and
the utility mains supply are rare, because utility
companies’ generators are huge, so their inertia can
absorb any sudden increase in load. By contrast
a small local generator subjected to the same
load change will slow down until the governor
compensates.
Overall, the generator’s frequency range may
be too wide for the UPS to accept. In the worst
case, synchronisation may not be possible, either
because the frequency is out of limits or because
its rate of change (slew rate) is too fast for the UPS
to follow without endangering the load. If this
 &+-     
operator that if a fault occurs the load will not be
transferred from the UPS to the raw generator feed.
These problems can be prevented by ensuring
that the generator manufacturer is aware of their
product’s intended use with UPSs, and fully testing
it during commissioning. As mentioned, the use of
electronic governors will minimise or completely
eliminate potential problems.
Generators also need to be prepared in other
ways for their standby power source role. They
must always be ready to start on demand, as mains
power failures are unpredictable. Accordingly they
must always be kept warm, have a fully-charged
   !>    
mains failure and restoration status so that they
can start and stop as appropriate. This status
information is usually supplied by signals from an
Automatic Mains Failure (AMF) panel. This shows
arrangements not only for detection, but also for
switching to the generator and back during mains
failure and restoration.
AUGUST 2016
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be started up at any time and for any
duration. Because of this unpredictable
demand, choosing the more conservative
‘Continuous’ rating is recommended.

ENSURING ENVIRONMENTAL
ACCEPTABILITY

Correct management of exhaust fumes is also
essential, with care taken to ensure safe limiting
and venting.”
Nuisance starts every time the mains is
disturbed must be avoided, so the AMF
   ] 
extended mains failure time; delays of 2 s to
10 s are typical. Stopping the generator and
switching the UPS back to mains as soon as
supply is restored must equally be avoided,
as the underlying fault may not have been
cleared. Accordingly, most AMF controlled
generators continue running for at least two
 ]     

restored.
If a mains failure is detected, there is an
inevitable time delay before the generator
can be started up and synchronised. The
UPS covers this by powering the critical
load from its battery, then switching to
generator power when available. It also
uses generator power to recharge the
depleted battery. Similarly, the UPS uses
battery power to maintain uninterrupted
supply during transfer back to mains,
then uses the mains power to recharge its
batteries again.
Planners should also consider how to
switch the neutral conductor during mains
changeovers. Four-pole switching is normal
in the UK, as short interruptions in the
neutral plane are accepted, due to today’s
proliferation of on-site generators. The
     
requirements of both the UPS and other
connected loads, and on local electricity
supply regulations.
36
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GENERATOR SIZING
Generator sizing as well as compatibility
is important. For example, the generator
should usually accommodate air
conditioning, emergency lighting, alarm
and communications as without these
services, the UPS load and its operators
will be at risk of damage or injury. As a very
approximate ‘rule of thumb’ generators
should be sized to:
 1.5 x the nominal UPS capacity for the
transformerless UPS systems usually
found in today’s data centres and IT
rooms
 3.0 x the nominal air
conditioning running
capacity
Capacities of other loads
to be protected can be found
from the manufacturers’
     
current clamp. The UPS and generator
manufacturers should be consulted for
      
committing to purchase.
In some applications generators are
run continuously. In others, though, they
are a standby resource that only runs
occasionally. This reduced demand and
stress allows a ‘Standby’ rating, which
is typically 10per cent higher than the
‘Continuous’ rating. However, when used
for power protection, generators can

While ensuring that the generator is
&+-   
other measures are essential to ensure
its environmental acceptability. Fuel oil
storage, for example is subject to legal
regulation under most circumstances in
most parts of the UK, with a requirement
for double-bunding to prevent oil/fuel
escaping into the water environment.
A standby generator typically sits on a
double-bunded base tank containing fuel
for between eight and 24 hours’ runtime.
Because generators may start and
continue running at night as well as by
day, acoustic housings with suitable noise
attenuation ratings should be used to avoid
unacceptable disturbance to the workplace
or adjacent properties. Generators also
produce considerable heat, and usually
use air cooling to remove it. Accordingly,
     
available, ideally by siting the generator
outdoors in a weatherproof, acoustic
enclosure.
Correct management of exhaust fumes
is also essential, with care taken to ensure
safe limiting and venting. Specialist advice
is needed if exhaust pipes pass through, or
are attached to a building.
Co-operation with several authorities is
necessary; this includes obtaining local
authority planning permission, informing
       
and advising the local electricity utility
company of the generator’s installation.

CONCLUSIONS
When enterprises depend on an alwaysavailable IT and communications resource
for 24/7 online transaction processing,
   G   
capability to complement the UPS’s
immediate protection role becomes
essential. In this article we have reviewed
the factors needed for a successful
generator/UPS pair. These cover setting
up the generator correctly, designing
in compatibility with the UPS, sizing it
correctly for its application and ensuring its
suitability for its physical environment.
To be absolutely sure that the complete
power protection installation will perform
as expected without compromise,
partnering with a well-established supplier
  \   \   
UPSs, generators and integrated power
systems is highly recommended.

Power and
accuracy when
you need it
most

Just like basketball stars, our UPS
solutions utilise everything at their
disposal to deliver amongst the highest
power densities on the market and
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PEST
MONITORING

In 2014 pests infestations cost British businesses £1.2 billion according to new research.
>  XZ#[  #>    "   $%&     
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T

he report was commissioned by Rentokil and produced by the Centre
for Economics and Business Research (Cebr). It found not just that
worldwide, the business impact of pests was £5.8 billion but also a further
??     7 !        7
reputation damage and negative customer reviews.
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Rentokil recommends four practical steps that businesses can take to
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 Restriction – Pest awareness knowledge and training for staff in order to
help staff spot the signs of pest activity or entry at an early stage, as well
as removing pest access to food and harbourage
 Destruction – includes innovative, effective solutions to eradicate existing
infestations effectively and efficiently by professionally trained technicians
 Monitoring – ensure regular checks for early warning signs of pest activity
and use monitoring devices to show early signs of activity, enabling a quick
reaction, so that the impact on the business is kept to a minimum and
halted as soon as possible.
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UK MANUFACTURER ANNOUNCES NEW TOILET
ALARM CONTROL

HYDRO-QUÉBEC ENTRUSTS ITS FLAGSHIP
DATA CENTRE TO ADVANCED FIRE SYSTEMS
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To protect Hydro-Québec’s new data centre being built near Montréal,
     )      O 
 +  Y(!      
installation.
The world’s largest
hydroelectric producer,
Hydro-Québec generates
over 99 percent of
its electricity from
water. Requiring a
dedicated data centre
for its operations, the
company commissioned
a consortium including
Y +  (!$  "%    
and operate a new centre.
Data centres are dedicated spaces where companies can keep and
operate their ICT infrastructure. The environment is strictly controlled in
terms of temperature and humidity and facilities usually include power
  
         
and security controls.
Advanced’s Québec partner Roberts Fire Protection was selected to
provide over 200 smoke detectors, 120 horn strobes, 40 pull stations, 12
Vesda units, three network panels, a BMS interface, an annunciator and
other ancillary equipment, all controlled by and linked to three Axis AX
  !

 www.baldwinboxall.co.uk

 www.advancedco.com

 marketing@baldwinboxall.co.uk

PROGRESS CLEANING MAKES HALF CENTURY

ONE TEAM AND FIFTEEN INDIVIDUAL MET
POLICE CCTV AWARDS SECURED FOR OCS

Back in 1966 a new
business, Progress
Cleaning Services,
was formed by
Dave Robson.
Later his two
sons Kevin and
Ian joined what is
today one of the
largest national
window cleaning
contractors.
Starting as a
general cleaning
 J          
using new techniques, so he adopted the challenge.
Today the Company currently holds the Window Cleaning Company of
   )               
the UK.
Key to its success was the early recognition that FM Contractors hold
access to many of the best contracts. Kevin said: “Whilst other companies
were avoiding FMs, we were working closely with them and adopting new
developments including pole window and gutter cleaning systems. We now
             
to parts per billion and this has given us a huge cleaning advantage.”
Progress Cleaning services has worked on cruise ships, banks, hotels,
housing associations, universities, schools, The Royal Fleet, RAF bases,
airports and retail.
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 www.progresscleaningservices.co.uk  023 8022 5181

 www.ocs.co.uk

 progresscleaning@btconnect.com
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TO ADVERTISE IN MONTH IN FM PLEASE CONTACT
DANNY.GRANGE@KPMMEDIA.CO.UK OR CALL 01322 476811
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TESTING FOR LEGIONELLA
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 www.themilesconsultancy.com/case-studies

 sales@stanstedlabs.co.uk

 01270 525 218

CARLISLE SUPPORT SERVICES LAUNCH
ROBO 2 CLEANING MACHINE

ADVANCED EXGO PANELS PROTECT
BULGARIAN GOVERNMENT BUILDING
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 www.advancedco.com

 nicole.hodge@carlislesupportservices.com
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PRINT MANAGEMENT GROUP ACHIEVES
DRAMATIC SAVING WITH BARCLAYCARDTMC SOLUTION
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FFE SHOWING THE LATEST IN SMOKE AND FLAME
DETECTION TECHNOLOGY AT SECURITY ESSEN

ALTRO STANDS THE TEST OF TIME IN
HISTORIC SCHOOL
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The proven combination of Altro Whiterock hygienic wall cladding and Altro
-  X4   
    
   G   ] 5:    G
  
again for a total refurbishment.
The King's School in Ely, Cambridgeshire, is a co-educational
independent day and boarding school. It was founded in 970 AD.
]     G  G     
Altro Whiterock White and Altro Stronghold 30 to provide a high level of
safety, hygiene and aesthetics. More recently, in 2014, Altro Whiterock was
   ] ]     !
The school has been so happy with the long term performance of Altro
Whiterock and Altro Stronghold 30 together that there was no hesitation in
selecting the integrated
system of compatible
hygienic wall cladding and
  

the entire kitchen recently

 !) 
system is fully integrated,
    
to provide a hygienic,
watertight solution for
commercial kitchens.
Altro’s integrated
            
against bacteria, bugs and vermin. It makes cleaning easier too.

 www.ffeuk.com

 www.altro.co.uk

 +44 (0)1462 444 740

 sales@ffeuk.com

SIGNBOX DELIVERS ARCHITECTURAL SENSITIVITY
AND MODERN FUNCTIONALITY IN BRITISH
ACADEMY SIGNAGE PROJECT
Architectural signage
specialist, Signbox,
has just completed
R  
and display signage
project at 10-11
Carlton House
Terrace in Central
London, home to the
British Academy.
Mark Bartlett,
Managing Director,
Signbox said: “We
were briefed to design a signage system that evoked the building’s rich
architectural heritage, while ensuring it also delivered clear and practical
         
      !9 
    R  
IoD and on similar past experience to demonstrate a proven ability to work
within architecturally sensitive environments.”
Jo Hopkins, Director of Development at the British Academy adds:
“Signbox is a very professional company to work with and has provided
high quality signage throughout the building. We are very pleased with the
end result in terms of the aesthetic look of the signs and the way in which
they help guests orientate their way around the building.”
 www.signbox.co.uk
 +44 (0)1784 497550

 Mark@signbox.co.uk

GRADUS LAUNCHES SUREPROTECT PURE
HYGIENIC WALL CLADDING
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 www.gradusworld.com
 01625 428922
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BSS NAMES GEORGE FISCHER AS SUPPLIER
OF THE YEAR 2016

BIGGEST EVENT IN CONSTRUCTION
INDUSTRY’S SUMMER CALENDAR
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 www.bssindustrial.co.uk

 www.cleaning.london

 0116 245 5500

PROPELAIR ROCKS INTO TOP FIFTY
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44

AUGUST 2016

 enquiries@propelair.com

‘PHENOMENAL’ FOUR-DAY RESPONSE FROM
PORTAKABIN PROVIDES CLASSROOMS FOR 480
EDINBURGH CHILDREN
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 www.portakabin.co.uk
 information@portakabin.co.uk

 0845 401 0010
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THE MONTHLY BLOG FROM MARTYN FREEMAN, MITIE'S FACILITIES MANAGEMENT MD

FROM STAYCATION TO
LOCATION, LOCATION LOCATION

I

t turns out that one of the fastest growth areas
in the leisure sector is the ‘staycation,’ where
rather than go abroad you decide to stay at
home and play tourist in your local area.
We decided to do something along these lines
earlier this year, boosted by a selection of long–
weekend, city breaks. By arriving Thursday night
and departing Tuesday morning, we can get five
nights away from home for two days of holiday
allowance – just enough for a very relaxing
short break.
I returned to work by making the Tuesday
morning trip to London with the rush hour
commuters, but sampling the kind of crush faced
each day by a large part of the UK’s workforce
started me thinking about just how damaging
all this travel-induced stress must be for staff
wellness and productivity.
Still in semi-holiday mood, on last Tuesday’s
journey I started talking to some fellow
passengers who all pointed out they really have
little option. It seems that if you live in the South
East and want to work in the city, you have to
put up with the crowded conditions on the
daily commute.
Having experienced train travel at its worst, you
have to admire the people that do this. It must
be a challenge to do this regularly, and almost
unthinkable to endure it every day.
You’d think that in this age of mobility and agile
working we’d have got past the need for everyone
to be travelling daily into big city centres, but just
this month over 25 per cent of the jobs posted
on the web were London-based. By contrast, the
home counties, surrounding the M25, posted less
than half of that number, even though 44 per
cent of residents get on the train each day to go

to London.
Just imagine being asked by the government to
form a working party to create a blueprint for the
ideal work location that will sustain the wellbeing
of your staff, and minimise environmental
impact. Then someone suggests placing the work
a minimum of an hour away from most of the
people you need to do it, then moving them,
at great discomfort, to and from the premises
each day.
That idea would be thrown out in a heartbeat,
yet that is exactly the model we all follow.
Occasionally clients tell me that they look to
locate where the workforce is, hence the overpopularity of London. But is the workforce really
there? One of my colleagues regularly travels up
from Brighton to London and tells me that the
train is jam-packed with highly qualified, highearning professionals, who would love to throw
in the towel of the commute and work locally,
but all complain there is no quality work for them
locally.
Doing some digging showed that in the last
decade Brighton has lost all but one of its large
local employers – predominantly through the
closure of local offices of large organisations.
Today it boasts the highest percentage of
self-employed SoHo (small office/home office)
businesses in the UK, accounting for 80% of the
local workforce.
This loss of large company bases is a trend
being repeated across the country, in every large
city, but I really do wonder just how sustainable
the traditional train commute will turn out to
be, especially when we are trying to promote
wellness in our workforces.
Surely we should be looking at ways to

Martyn Freeman, managing director,
facilities management at Mitie

minimise the need for people to come into
the ‘mothership’ and reduce their time spent
travelling. It would be good for them by
reducing their stress and improving their work/
life balances, and it would be good for their
employers because they would ultimately be
more productive.
Of course it would also be good for the
environment by cutting down on un-needed
journeys.
So perhaps we should all get our thinking
caps on and start to follow a more acceptable
model increasingly adopted by forward thinking
companies, where we don’t just look to see when
someone is in the office, but why. If they don’t
need to be there, then let’s be flexible and find
somewhere else for them to work that doesn’t
involve an hour or more’s journey.
Changing the model will call for some sensible
thinking and no doubt require some different
strategies and services. The upside will be a
healthier workforce, improved sustainability,
more efficiency and probably reduced cost.
What’s not to like? I’m up for it, so if anyone
would like some ideas, I’d love to hear them.

CBRE PLEDGES £1 MILLION TO SHELTER
Global real estate advisor, CBRE has extended its partnership with the UK’s
leading housing and homelessness charity, Shelter for a third year, and
pledged to raise £1 million by 2018, having achieved its initial two-year UK
fundraising target of £500,000.
CBRE originally announced its partnership with Shelter in February 2015 as
part of its ‘building a better future’ responsible business plan.
Pro bono work is an area which CBRE is planning to build upon over the
next 18 months to help achieve its fundraising target. This year, Shelter
asked CBRE to help with the optimisation of its portfolio of charity shops,
highlighting potential areas for further expansion. CBRE advisors produced a
detailed analysis of the current portfolio and were able to identify a number
of high performing locations where the rent to sales ratio was optimal. Then,
   %7O$      
for Shelter’s expansion.
CBRE also successfully advised Shelter on the repossession of its Services

Hub in Liverpool by a large, mixed-use developer. CBRE worked to protect
Shelter’s position and explore consideration options, and were able to obtain
            
marriage value.
Ciaran Bird, UK managing director, CBRE UK, said: “We are delighted to
have extended our partnership with Shelter and are committed to achieving
the ambitious new fundraising targets we have set ourselves over the next 18
months. It’s a powerful example of how the property sector can make a huge
           
housing – something our industry has an important role to help change and
many of us might take for granted.”
This is the most ambitious charity partnership CBRE in the UK has
undertaken to date, which has been recognised
through the Better Society Awards 2016, and recently
shortlisted in the Charity Times Awards 2016.
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SERVEST APPOINTS NEW MANAGING
DIRECTOR OF THE MINISTRY OF
DEFENCE DIVISION
Servest Group has appointed Jason Etherington as its new MD of the
Ministry of Defence (MOD) Division.
Having worked in the army for the last 25
years and served the country in all corners
of the globe, including Bosnia, Kosovo,
Iraq, Afghanistan and Libya, Etherington’s
professional background includes everything
from commanding the UK’s Apache Helicopter
%      !   
Africa Lead at the Joint Force HQ – the MOD’s
deployable crisis headquarters. Etherington
has also worked closely with FM teams, particularly in his most recent
role as station commander at Wattisham.
Seeking to grow the existing contract portfolio with the MOD and create
          7*       
the role for Etherington.
The new MD will manage and develop numerous contracts as part of
the MOD account. In addition, Etherington will share his comprehensive
experience and MOD understanding with the wider Servest team in
order to improve the working relationship, while identifying future
opportunities and proposing how the Group may continue to innovate its
  !  
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BSRIA ANNOUNCES NEW PRINCIPAL
CONSULTANT – FM
BSRIA has appointed Karl Godfrey to the
newly created role of principal consultant
– facilities management in its Sustainable
Construction Group.
>    7-O()G
    "
consultancy through the whole lifecycle
of building property management and
maintenance adding commercial awareness
   ! "  
both client and contractor perspective.

NEWTON JOINS OCS AS MD FOR
THE GOVERNMENT SECTOR
OCS has appointed Sheila Newton as managing director for the
Government Sector. This is a newly created role in the company’s UK
senior line-up, which will see Sector specialist Newton build on OCS’s
existing experience and expertise in the Government Sector, continuing to
grow the organisation’s eligibility as a supplier for the Crown Commercial
Service Facilities Management Framework.
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CAREER LADDER

FM is known to be a career that people fall into
Name: Peter Howells

from other sectors. In this regular column, FMJ

Current role:
Area General Manager, EMEA
Services Division, CBRE

chats to a facilities professional about how they

Born: North Wales

path. This month we talk to Peter Howells area

Lives: Staplehurst, Kent

general manager, EMEA services division, CBRE.

? <     ^
I’ve always worked from a young age so
        "  

 '   
 
  
? <    ^ 
%  
!    $   
 9%_  '   !%% 
 "   '      
 ( &  !  
      " QK
    >
? <       
   &G 
    
( !    ! ' !
       
    ' "   
      '  
        ( 
      
       !  
   9%_ "   '   
    !    
         ' 
"    &     
   !  ' 
   ' $  
   
? What made you choose FM as
  
      =[  
  
  _   !
 
      
       
 
? How did you progress through
       
$       
9%_ !        {
 ' %       U 
`   !      
 '    ( !   !

       " !'
 %        
          
    !  $ 9%_  
H            
)         
       &  
$   '  ( ' "
          
  "     
     ! $ H  
 !       
  !  H/^U "   ' 
 {   ! '   
        "  
  &     ! 
_         
       !>[ ?
  !      
       !   
? _ 6   
     %G 
     
!    "      
  "       
!*%%_       ! 
  "     {U/*%_
       !>[ ?
) !>[ ?        ' 
        
       ! 
  
? What is your greatest
contribution to the FM sector, or
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? What advice would you give
to young people coming into the
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Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational
FM with more than 10 years’ experience in the sector, then email charlie.kortens@kpmmedia.co.uk
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