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Preparing for the worst and hoping for the best is one of 
the prerequisites of successful facilities management; 
and winter preparedness is one of those challenges. 

An intrinsic part of FM is in protecting the health, safety 

and wellbeing of occupants and visitors, alongside the 

need to ensure a commercial building, whether retail, off ice 

or public sector, remains operational. But the problem is that 

the weather in this country is a tad unpredictable. Despite the 

fact we all long for a white Christmas, the last time this country 

actually endured a really cold December was in 2010, when 

the UK experienced two spells of very cold temperatures and 

significant snow fall. 

Vicky Lopez, Director of De-ice explained in the September issue, 

the fact that the UK has experienced much milder winters in recent 

years, with little or no snow, should not mean that FMs cut back 

on expenditure for winter planning. Unfortunately, a recent survey 

by BIFM and GRITIT suggests that exactly what’s happening to 

nearly a third (30 per cent) of firms who admit they haven’t done 

anything to plan ahead for extreme weather.

To help address this shortfall we’ve asked a team of experts for 

their views on winter preparedness for this month’s FM Clinic. 

Their advice ranges from what can be done to limit the eff ects 

of extreme weather conditions to ways of tackling the more 

predictable features of a British Winter, such as icy paths and wet 

floors.

We take a closer look at the way you can reduce the likelihood 

of slips and trips at rain sodden entrances in the flooring feature 

and include tips on reducing the spread of winter bugs, from the 

common cold to the notorious norovirus in our latest health and 

safety update.

Finally, looking ahead into 2018, aft er a heady year of mixed 

fortunes within the FM sector, we ask the FM service companies 

will your brand drive business growth in 2018?

As always, we’d welcome your feedback about any aspect of  the 

magazine, together with your insight into what’s happening in the 

FM sector.

Total Average Net Circulation 
10,369 June 2016
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THIS MONTH...

FM CLINIC

18 A number of articles have appeared in the 

press recently saying winter 2017/18 will 

be the coldest for years, yet research published 

by the BIFM and GRITIT revealed that more than 

30 per cent of organisations fail to plan for the 

winter period. What provisions should FMs make to 

prepare for bad weather, from practical solutions 

such as gritting to the development of a winter 

workplace strategy?     

CASE STUDY - UBS

22  Weekend working is a well-known side eff ect 

of being in facilities management, but even 

the most hard-working facilities professional would 

FMJ NEWS

06 This month’s summary of everything that has 

hit the headlines in the FM sector. 

GLOBAL NEWS

08 News, updates and announcements from the 

FM world beyond the UK.  

FEATURES

REGULARS

BRANDS   

34 Brand expert James Hammond, known as 

the Brand Doctor, and author of Sunday 

Times bestseller Branding Your Busines, explains why 

creating emotional connections with customers is the 

path to a happy New Year.

FLOORING      

36 Safety flooring should meet the highest 

standards of slip resistance. Paul Rogers of 

Forbo Flooring Systems explains how floor coverings 

are tested and rated.

LIGHTING      

38 Switchtec’s Jeremy Lester explains the 

potentially disastrous impact of lightning and 

other disruptive events on LED street lighting, and 

how the sensitive components can best be protected. 

RICS CASE STUDY LAUNCH  

10 The Royal Institution of Chartered 

Surveyors (RICS) launched its latest 

set of Strategic FM case studies at its London 

HQ in November. The fift h series focuses on the 

societal impact of FM to demonstrate the positive 

contribution FM can have on the community.     

THE BUSINESS OF FM

12 A round up of the latest business wins, 

partnerships and acquisitions in FM. 

COMMENT

14 Dave Raywood of HSS Hire Group argues 

that rental companies have a vital role to 

play in establishing a circular economy.

FAST FACTS

16 Public and private sector organisations 

alike are turning to frameworks to procure 

planned maintenance services. Richard Sutton, 

General Manager of Horbury Property Services, 

explains why. 

MONTH IN FM 

42 New product and service launches and 

company news from the FM industry.

FIRST PERSON

53 Rob Legge Blog: “Janus-faced management; 

looking to the past and future.”    

Charity: A celebration of the good work that FM firms 

and professionals are doing for charities and their 

local communities.

54 People: Find out who’s moving where in the 

facilities management profession.

55 Career Ladder:  This month we talk to Andy 

Donnell, Group Managing Director, ABM UK.

Next month’s issue focuses on foodservice in 

the workplace with a case study on the new 

catering services at Vodafone’s head off ice in 

Newbury, which is designed to improve the 

employee experience through food. We also look 

at the ways in which employers and workplace 

professionals are encouraging employees to make 

healthy food choices. In security, we explore the 

latest technologies being used in surveillance. In 

sustainability there’s an analysis of the current 

state of the energy services market, and the ways 

in which FMs can encourage the integration of 

renewables. And our expert-written guide to 

leading edge technologies describes how digital 

distruption could help the property sector derive 

more value from their space.

To register for your free copy of FMJ visit fmj.co.uk

38

22

balk at working for 13 consecutive weekends. But 

that’s exactly what the FM team at global financial 

services giant UBS, together with its relocation 

partner Harrow Green, did in the largest relocation 

project in the capital in recent times.

HEALTH & SAFETY

26 Preventing the spread of germs is key to 

reducing sickness in the winter workplace. 

We ask two cleaning and hygiene specialists for 

their advice.        

MOBILE COVERAGE  

30 As the mobile phone industry turns its 

thoughts to 5G and a connected future, 

a recent survey uncovered the shocking fact that 

many FMs still struggle with patchy coverage within 

their buildings. But whose problem is it?  

30

      CONTENTSFollow us on Facebook and Twitter @FMJtoday
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Mitie Group has announced it has taken the 

decision to withdraw the sale of its Property 

Management business.

The Bristol-based facilities management company 

initially announced its intention to sell the business 

as part of the wider strategic review of the Group’s 

operations back in September, and that it had 

instructed Evercore Partners International LLP to 

explore a potential sale of the business, having 

received expressions of interest from third parties.

In a statement issued by the Group it said the Mitie 

Board had “considered all indicative off ers” received 

for the business, and concluded that “none were at a 

suff icient level with which to proceed”.

Adding that the decision to retain Mitie Property 

Management “provides clarity of ownership and 

reflects the Board’s view that there is greater 

shareholder and strategic value in keeping the 

business”.

The Property Management team will now focus on 

continuing to deliver for its customers and on its own 

operational and financial performance.

SHIFT IN CORPORATE OCCUPIER BEHAVIOR SEES RISE 
OF THE FLEXIBLE OFFICE MARKET
The rise of the flexible off ice is the result of dramatic changes in the way corporate occupiers approach their real estate decisions, and will open up 

opportunities for landlords able to adapt and respond to these shift s, claims a new pan-European report ‘The Flexible Revolution’.

The report compiled by global real estate advisor, CBRE states that over the past decade the global flexible off ice market has been growing at an average of 13 

per cent per annum.

Growth rates in EMEA (excluding UK) and APAC have averaged around 20 per cent per annum, while the more mature and larger markets of the UK and the USA 

have seen average growth of 10 per cent per annum over the same period.

Key European cities like Berlin, Paris and London have all seen strong year-on-year growth of 12–21 per cent between 2016 and 2017, which is comparable with 

markets like New York and San Francisco, where the flexible off ice concept has existed for longer.

The main growth drivers according to the report have been technology – such as on-demand apps – economic trends such as rising levels of self-employment – 

and, behavioural changes such as a greater focus on flexible working styles, portfolio agility and the need for quicker go-to-market strategies. In combination with 

business disruption more generally, these are producing changes in corporate occupiers’ approach to real estate decision-making, leading to a growing need for 

flexibility within portfolios.

London is the largest market by far, not just in European terms but globally, with over one thousand serviced and co-working centres. The reasons for London’s 

pre-eminence include the length and relative inflexibility of UK leases, for which flexible off ices may provide a solution for occupiers.

OVER A THIRD OF WORKERS ARE USING 
THE WRONG FIRE EXTINGUISHER
More than 38 per cent of workers are using the wrong type of fire 

extinguisher on an electrical fire, according to a recent survey.

Bull Products, a manufacturer of life-saving fire protection equipment, 

carried out a fire safety survey to address the issues within the 

construction industry, and what companies could do more of to ensure 

workers are protected to the highest health and safety standards.

The survey was rolled out across the UK with responses from a range of 

job professions including health and safety managers, health and safety 

off icers, site managers and supervisors.

The survey revealed that more than 10 per cent would use a foam extinguisher to put out an 

electrical fire, while over 27 per cent would use an ABC powder fire extinguisher – which although 

isn’t wrong – it could cause excessive damage to equipment that may be unaff ected by the fire 

itself.

Colour coded blue, ABC powder extinguishers, or dry powder extinguishers are multi-purpose 

extinguishers that can fight Class A, B, and C fires – solids, flammable liquids and flammable gases. 

They should not be used in small confined spaces where there is a risk of inhaling the powder.

Foam extinguishers are suitable for areas involving paper, wood, cloth, or plastic, and flammable 

liquids including paraff in, petrol, and oil. They work by smothering the fire with a foam film, 

starving the fire of oxygen whilst also cooling the burning materials. Although foam extinguishers 

are safe for use with electrical equipment, the equipment will be damaged by the liquid.

The fire safety survey also revealed that more than eight per cent of people were not confident 

knowing which fire extinguisher to use, and seven per cent of people said they did not know there 

was a universal colour coded system for fire extinguishers.

ATLAS FM ACQUIRES EMPRISE
National provider of commercial cleaning and security services, Atlas FM, has acquired 

the business and assets of support services provider, Emprise.

Established over 30 years ago, Atlas is one of the UK’s largest privately owned facilities 

management companies with a long standing blue chip client base. The business operates from 

a head off ice on the outskirts of London and has a network of regional off ices spread across the 

whole of the UK.

Commenting on the acquisition, Ray Empson, co-owner of Atlas said: “The financial strength 

and resources of Atlas will enable us to maintain and develop our current range of services across 

a wider geographical area. All existing Emprise staff  and management will transfer over to Atlas 

ensuring smooth continuity of service. Your local site management and points of contact will 

therefore remain the same but over the coming months we may take the opportunity to introduce 

to some new faces from the Atlas management team.”

MITIE WITHDRAWS 
SALE OF PROPERTY 
MANAGEMENT 
BUSINESS

INDUSTRY INSIGHT FMJ.CO.UK



DECEMBER/JANUARY 2018   7

29-30  JANUARY 2018
FM Forum 

Radisson Blu Hotel, London, Stansted  
www.facilitiesmanagementforum.co.uk

06  FEBRUARY 2018
Workplace Futures 2018 – Adding Value 

The Crystal, London  
www.fm-conference.co.uk

06-07  MARCH 2018
People Movement & Management Show 

Olympia, London    
http://bit.ly/2m3C82P

06-07  MARCH 2018
Facilities Management Ireland 2018 

RDS, Dublin    
www.fmireland.com

06-08  MARCH 2018
Ecobuild 

ExCeL, London    
www.ecobuild.co.uk

12-13  MARCH 2018
Total Security Summit 

Radisson Blu Hotel, London Stansted    
www.totalsecuritysummit.co.uk

15-17  MAY 2018
World Workplace Europe 2018 
Conference and Expo 

Barcelona, Spain    
www.ifma.org

19-21  JUNE 2018
Facilities Show 2018 

ExCeL, London  
www.facilitiesshow.com

02-03  JULY 2018
FM Forum 

The Principal Manchester  
www.facilitiesmanagementforum.co.uk

12-13  SEPTEMBER 2018
Facilities Scotland (Scotland Works) 

SEC, Glasgow  
www.scotlandworks.com/Scotlandworks

23-25  SEPTEMBER 2018
FM EXPO

Dubai World Trade Centre  
www.fm-expo.com

DATES FOR THE 
FM DIARY

BIFM publishes guidance 
note on counter terrorism

The British Institute of Facilities 
Management (BIFM) has published 
its latest Guidance Note titled 
‘Counter Terrorism advice for FM’.

The guidance has been produced 
in partnership with UK Security 
Expo to help FM professionals 
evaluate the risks to their buildings 
and decide what they should do 
about them. 

Peter Brogan, Research and 
Information Manager said: “This 
guidance is an extremely important 
addition to our suite of knowledge 
resources to support facilities 
management professionals with 
their business continuity and 
disaster recovery plans. With 
counter terrorism being such a vital 
issue that is high on the agenda 
�������	�
������������������������
expert advice to FM professionals 
who may need to deal with the 
evolving threats from terrorism to 
the UK.”

The Counter Terrorism Advice 
for FM Guidance Note introduces 
FM professionals to key parts of 
terrorists’ thinking and includes 
a security audit checklist, and is 
free to download along with other 
guidance notes at www.bifm.org.uk/
bifm/knowledge/GuidanceNotes.

CIBSE launches SIG for 
HVAC sector
The Chartered Institute of Building 
Services Engineers (CIBSE) has 
launched a HVAC Systems Group to 
������������������������������������
design, installation and operation 
of heating, ventilation and air 
conditioning systems.

Unveiled at Build2Perform Live in 
London, the new group will act as 
a forum to exchange best practice 
����������������������������������
and operation of HVAC systems.

Heating and cooling systems can 
be the largest users of energy in 
buildings, they are also some of 
the hardest services to decarbonise 
���������������������	��������������
policy turns to the challenge of low 
carbon heat, the CIBSE says this new 
Group will provide a ready means for 
sharing of new developments and 
�����������������������������������
and operation of low carbon heating, 
ventilation and cooling systems.

The Group aims to broaden 
knowledge and awareness of the 
strategic and practical issues, 
the latest developments and new 
technologies related to HVAC.

WHITE PAPER ANALYSES HOW 
ORGANISATIONS CAN BETTER 
PROTECT THEMSELVES 
AGAINST CYBER-ATTACKS

Global facilities maintenance and asset management 

soft ware provider, Urgent Technology, has published 

‘Cyber-threat and the FM solution’, a white paper 

exploring the threats posed by cyber-security breaches.

Cases of cyber-attacks and corporate espionage are on the 

rise, with notable high-profile breaches, including a cyber-

breach of the UK’s National Health Service (NHS) earlier this 

year, which froze computers within hospitals throughout 

the UK.

The Cyber Security Breaches Survey 2017 found that 

despite just under half (46 per cent) of all UK businesses 

experiencing at least one cyber-security breach or attack 

in the previous 12 months, rising to two-thirds among 

medium-sized firms (66 per cent) and 68 per cent for large 

firms, a sizable proportion of businesses still did not have 

basic protection or had not formalised their approaches to 

cyber-security. Two thirds of businesses do not have specific 

board members responsible for this area. In addition, only 

20 per cent of businesses have had staff  attend any form of 

cyber-security training in the last 12 months, and just a third 

has a formal policy in place.

Cyber-hacking is no longer the sole concern of the IT 

department; it is an assault on the entire organisation, 

from the C-Suite, to human resources (HR) and facilities 

management (FM). As the lynchpin behind the maintenance 

of a building’s operational integrity, today’s FM plays an 

important role in protecting systems against hackers as well 

as meeting the latest regulatory standards.

The paper explains how these divisions can work together 

to become the guardians of an organisation’s security and 

data. It covers:

» Key areas of vulnerability

» The consequences of ignoring the threat of cyber-breaches

» The opportunities and challenges of IoT

» Data protection and the Cloud

» The FM’s role in preventing cyber-attacks

FMJ.CO.UK      INDUSTRY INSIGHT
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GLOBAL FM – OPINION�

BIFM IRELAND ANNOUNCES AWARD WINNERS

Some of Ireland’s most promising and talented FM professionals were 

celebrated at the BIFM Ireland Region Awards at the organisation’s 21st 

annual FM Summit.

This year’s Awards, sponsored by Facilities People International 

(FPI), recognised John O’Shea from OCS as the BIFM Ireland Region FM 

Professional of the Year, and Daniel Mahony from ARUP as the BIFM Ireland 

Region Young FM Professional of the Year.

The winners were selected by an independent panel of industry experts 

which included; Avril Behan, Assistant Head at the School of Multidisciplinary 

Technologies at the College of Engineering and Built Environment of the 

Dublin Institute of Technology (DIT), Linda Hausmanis, CEO of the British 

Institute of Facilities Management, and David Gormalley, Senior Facilities 

Manager at The Guinness Storehouse, and winner of the 2016 BIFM Ireland 

Region FM Professional of the Year Award.

The shortlist for the Awards featured a range of FM professionals from 

both the private and public sectors who have demonstrated professional 

excellence and a passion for the industry.

Following lengthy deliberations, John O’Shea from OCS was awarded BIFM 

Ireland Region FM Professional of the Year based on his excellent leadership 

at OCS which is greatly complemented by his commitment to always going 

above and beyond his required duties. Meanwhile, Daniel O’Mahony from 

ARUP received the BIFM Ireland Region Young FM Professional of the Year 

Award for continually striving to exceed client expectations whilst furthering 

his own professional development, knowledge and experiences.

The Summit also brought together both business and FM professionals 

alike to discuss current industry trends and to share their knowledge and 

ideas. This year’s Summit theme focused on ‘FM & The Internet of Things’ 

which aimed to uncover how the Internet of Things (IOT) is helping (or 

hindering) the FM industry. Speakers on the day included; Derrick Black – 

Genisys, Karl Horner – Mobiess, Andrew Wilkinson – Sodexo, Janet Stevenson 

– IT Guarded, Jane Cooper – Skanska, and Ewoud Harnie – PC Sint Amandus.

If you have any knowledge of FM news from across the world, please 
feel free to get in touch with our assistant editor Sarah O’Beirne at 
sarah.obeirne@kpmmedia.co.uk

MANAGING PROJECTS FOR MORE 
EFFECTIVE FACILITIES SERVICE 
DELIVERY
Greg Davies, COO, Bellrock FM

Projects are part and parcel of FM activities. They bring their own 
challenges, particularly those that impact multiple departments or 
extend beyond one site, but all require tight cost control, managing 
teams and delivering to the deadline.

Using a single software platform for FM and project management 
activities enables data about new assets to inform the FM activities 
and aids the development of new maintenance programmes of 
work. This continuity of data streamlines the handover process and 
��������������������������

!��������������������������������������������������������������
project management techniques and principles has wide reaching 
implications, including areas beyond the project environment 
and immediate recipient of the project deliverables. To support 
these techniques the software utilised, which forms part of the 
technological environment, should be able to support most, if not all, 
���������	�����������������������"����������������
DOCUMENT MANAGEMENT: Allow the right people to access the 
correct version of the document at the right time. Version control and 
audit trail ensure everyone is ‘singing for the same hymn sheet’.
TRACKING DECISION MAKING: Remembering who agreed what, 
when and how that impacts the plan is critical.
AVAILABILITY FOR MEETINGS: What is needed to be discussed by 
whom and where is critical in relation to controlled and transparent 
communication. A useful solution is calendars that are linked to 
resource schedules.
RESOURCING THE PROJECT: Having a quick and dynamic view, of 
the correct skills and resources required for the project should be 
displayed whilst taking into account the costs and the timescales so 
that each project remains on track in terms of cost and delivery.
PROJECT ADMINISTRATION:�#��"�������������������������$�����
project administrative requirements to be captured and managed 
centrally. When these templates are linked to projects a consistent 
and agreed process for managing and controlling projects is 
established regardless of what the project is delivering.
PROJECT REPORTING:�%�����������$�������������������$������"�����&���
also have the ability to make comparisons with previous projects for 
benchmarking of service, resource and cost.
EMAIL MANAGEMENT: Certain types of projects, typically in 
construction, require that key email exchanges, which invariably lead 
to a decision, be stored against the project. Not only should this be 
achievable during the process of sending the email, but it should be 
stored and easily retrieved and the data should be able to be accessed 
via a web browser and not just through an email client.
SHARING PROJECT CHANGES: Project creep is a fact of life. 
Communicating the changes in scope, cost or timeframes is essential. 
'������	������������*�����&������$��������������������������������
��������&�������������������������������������������$����
PROJECT GOVERNANCE: Regardless of the type of project being 
delivered, the location of the project team and budget, central project 
governance functionality is key to a successful outcome. The ability to 
��$����	�������"�����������������������������������������	��������
critical. Centralised reporting on governance also means any quality 
�����������&������������������$�������
PROJECT SNAGGING: At the end of the project the team is beginning 
to dissipate, the contractors and suppliers are turn their attention 
to new projects but until the snagging is complete there can be no 
������������������������+��&�����	������������&��������������������
task allocation, priority of assignment, timescale setting and progress 
status update functionality, which is becoming invaluable to anyone 
managing a project.

By implementing better strategies for dealing with these challenges 

������������������������������	��������"������-���������������&�������
to use the outcomes of the project to ensure that the impact of the 
project is used to inform the day to day facilities service delivery.

EFS AWARDED IFM DEAL WITH KING ABDULLAH ECONOMIC CITY
EFS Facilities Services, a provider of integrated facilities management (IFM) 

services across the Middle East, Africa, South Asia and Turkey, has secured 

a contract with King Abdullah Economic City (KAEC).

Covering an area of 181 square kilometres on Saudi Arabia’s Red Sea Coast, 
KAEC is the largest privately-funded new city development in the world. The 
city’s King Abdullah Port is one of the world’s top 100 container ports and 
feeds a growing logistics and manufacturing hub. The city is also the largest 
residential real estate company in Saudi Arabia in terms of sales and operates 
a wide range of commercial, leisure, and retail outlets.

The contract, which will run over an initial three-year period will see EFS 
provide IFM services across the city, including catering, transportation 
and value-added services such as the integration of smart technology and 
Computer Aided Facility Management (CAFM).

 PROJECT DELIVERY 

INDUSTRY INSIGHT FMJ.CO.UK
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We have 

changed our 

name to Ørsted.

Because when 

you hear

“DONG” your 

first thought 

isn’t green 

energy.

Our vision is a world that runs entirely on green 

energy. We’ve changed our name from DONG Energy 

to Ørsted, inspired by Danish scientist Hans Christian 

Ørsted, who helped lay the scientific foundation 

for how power is produced today. Discover more at 

orstedbusiness.co.uk

http://www.orstedbusiness.co.uk


The first in RICS’s series of FM 

case studies was launched in 

2014, with the aim of demonstrating 

the benefits of strategic FM to 

business and the economy. Since 

their inception, the case studies 

have focused on diff erent areas 

of FM, and the latest series, once 

again produced by International 

Workplace, focuses on the societal 

impact of facilities management. 

This is something that has risen up the 

agenda in recent years, said Paul Bagust, 

RICS’s Global Property Standards 

Director at the launch. He predicted: “I 

think going forward this is an area which 

off ers a real opportunity for FM.”

He explained that delivering real 

non-financial value relating to the 

environmental, economic and social 

aspects of FM requires a disciplined 

approach which must be aligned 

closely to corporate strategy and real 

leadership. Facilities management, 

he argues, is ideally placed to deliver 

this value as it is ideally placed to drive 

significant social value. This is due to the 

variety of roles undertaken by FM, along 

with the diversity of the people working 

in the sector, which can translate into 

significant employment, training and 

engagement opportunities.

Helping to demonstrate the variety 

of ways FM can make a positive 

contribution to society, the case studies 

are drawn from a variety of sectors to 

illustrate the wide-ranging influence and 

impact that FM services have on people 

and communities. They describe how 

ISS Facility Services, Servest, Sodexo, 

KBR, Aviva and VINCI Facilities are:

 � Integrating armed forces leavers 

back to work – ISS Facility Services

 � Promoting personal and 

professional development through a 

Future Leader programme – Servest

 � Engaging an increasingly age-

diverse workforce – Sodexo

 � Supporting small businesses by 

integrating FM service – KBR

 � Making work pay (the living wage) 

– Aviva

 � Working with stakeholders 

to improve the learning and 

employment skills of young people 

in east London – VINCI Facilities.

CASES IN POINT
The launch included speakers from 

three out of the six projects covered in 

the case studies. David Sharp, MD of 

International Workplace, took time to 

describe the work of the three projects 

not covered in detail on the night. He 

began with the case study from Sodexo, 

which demonstrates how a strategic 

approach to engaging an increasingly 

diverse workforce has helped the 

company to improve satisfaction rates, 

reduce sickness absence and retain 

skilled workers for longer. 

Servest’s case study, he said, reveals 

the advantages to the FM provider of 

engaging with the local community in 

and around its Suff olk headquarters, 

which is helping disadvantaged young 

people to improve their job prospects. 

Finally, Aviva’s project focuses on the 

living wage (which was the topic of 

a previous RICS case study featuring 

KPMG) and illustrates what a great 

initiative the living wage is for Aviva’s 

FM suppliers and for the 10,000 workers 

in London who are being moved out 

of poverty in the first 10 years of the 

London living wage. 

He added: “While those statistics are 

compelling for Aviva, the firm’s stated 

reason for adopting the living wage ¬– 

and I quote here from the case study – 

was, ‘the decision went up to board level 

and was justified on the basis that it was 

the right thing to do.’ I think that is such 

a lovely comment – as there is some 

great stuff  in these case studies as to 

why it’s good for business, retention etc, 

but we all know what it’s like when we 

get into a boardroom and someone has 

to make a decision and cost it out. So 

this statement reflects the commitment 

of Aviva of it simply being ‘the right thing 

to do’.” 

PRESENTING THE FACTS
Kicking off  the three presentations 

from the case study participants 

present at the launch, Colin Kenton, 

MD, Facility Management Services at 

KBR, explained how KBR’s integrated 

facilities management services to the 

Metropolitan Police Service has not only 

resulted in significant savings for this 

most vital of public-facing institutions 

but benefits the SME contractors within 

the supply chain. This has ensured, he 

explained, “that local suppliers with 

local labour are delivering services into 

their local community”.

Allan Vaughan, Defence Director at 

ISS Facility Services, described the 

group’s dedication in employing ex-

military personnel. He explained that 

ISS recognises the skills that ex-service 

personnel can bring, with ‘employability’ 

a key focus area within the business – 

straddling workplace and community 

and bringing real benefit to the business 

and the areas where it operates.

As a result, ISS has established 

close working relationships with the 

Recovery Career Services and the Career 

Transition Partnership, leading to the 

creation of the ISS Pathway Programme. 

This is designed to help service leavers 

transition into the civilian workforce, 

and to enable ISS to fully engage with 

the talent pool leaving the armed forces 

every year. Vaughan commented on 

the benefits to ISS of “utilising the skills 

of the British army, so it’s a natural 

direction of travel”.

The final presentation of the 

evening was from Rory Murphy, 

Commercial Director at VINCI Facilities, 

who described a series of learning 

and development programmes – 

spearheaded by VINCI’s Business and 

Community Investment Manager 

Josephine O’Connor – in conjunction 

with the Peabody Group. These projects 

are helping to improve literacy among 

young children in three London 

boroughs and working to improve the 

job prospects of students from Barking 

and Dagenham College.  

David Sharp summarised the work of 

the case studies project so far. “Having 

completed the first one in 2014, this is 

the fift h edition, coming up to 30 in total. 

We need to respond to the challenges 

of delivering value, which is why people 

and businesses in this sector have had 

to change to keep on delivering value, 

products and services that make a 

diff erence to the world we live in, and 

are also commercially sustainable. 

“Looking at these case studies, we’re 

delighted to illustrate the great work 

being done within the sector – and how 

FM teams are working in partnership 

with their clients and suppliers for and 

on behalf of their communities. That is 

the great spirit of these case studies. 

Further information

To download the full set of case 

studies, visit: www.rics.org/Global/

RICS_STRATEGIC_FM_Case_Studies_

AUGUST_2017-06.pdf

DO THE RIGHT THING
The Royal Institution of Chartered Surveyors (RICS) launched its latest set of Strategic FM 
�
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WATER IN THE WORKPLACE – 5 THINGS YOU NEED TO KNOW
The experts at Zip Water UK share their tips on how to choose the best drinking water solution for a commercial 
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Quite rightly, the provision of drinking water 

in the workplace is governed by law. In the 

UK the Workplace Health, Safety and Welfare 

Regulations of 1992, Regulation 22 states 

employers must provide an adequate supply of 

wholesome drinking water for all persons, free 

from contamination.

However, things have moved on a fair bit since 

tap water, water coolers and kettles were the only 

options. FMs now have the opportunity to make 

a hugely positive impact on employees with their 

choice of drinking water solution. By specifying 

the right appliance you can enhance a business’ 

sustainability credentials, increase productivity and 

reduce costs while also benefiting from a hassle-free 

aft ercare service – win-win.

Five things you need to know when it comes to 

choosing the right drinking water appliance:

DRINKS AND PRODUCTIVITY ARE LINKED
Did you know that off ice staff  waste an average of 

four working days a year making hot drinks with a 

kettle? Not to mention that we waste more than £68 

million in the UK every year from boiling more water 

than is needed.

Instead, choose an appliance that delivers instant 

filtered boiling water at the touch of a button, such 

as Zip’s HydroTap. Available in diff erent capacities 

depending on frequency of use and business size, 

it can reliably deliver up to 240 cups an hour. Speak 

directly to the manufacturer to ensure the appliance 

you choose is suitable for your level of demand. 

There is also the option of a model that delivers 

instant filtered chilled or filtered chilled and sparkling 

water alongside boiling – giving you one appliance to 

manage rather than two or three.

Installing such an appliance also means staff  will 

tend to drink more water. Hydrated staff  equals 

healthy, happy and productive staff  – even slight 

dehydration can negatively aff ect your physical and 

mental performance. In the UK we should drink 1.2 

litres (six to eight glasses) of water a day, and for 

many of us the majority of our day is spent at work – 

so it’s an important consideration.  

FILTRATION IS IMPORTANT ON MANY LEVELS
Even with the convenience of instant hot and cold 

drinks, staff  won’t stay hydrated if the water tastes 

awful. In the UK we are lucky to benefit from a 

heavily regulated public drinking water supply, but to 

achieve these standards chemicals such as chlorine 

are added to eliminate dangerous compounds and 

bacteria. However, many people express a distinct 

dislike for the taste associated with chlorine.

The only way to make sure water is free from 

contaminants and pure tasting is to use a water filter 

that removes sediment, 

chlorine, heavy metals 

like lead, impurities, 

plastic fibres, bacteria 

and parasites, all of 

which can still be present 

in tap water. Advanced 

filtration, such as the 

HydroTap’s market-

leading 0.2 micron filter, 

is key. It provides 25 

times better filtration 

than a standard water 

filter jug, producing 

crystal clear, pure tasting 

water, free from odours 

and contamination 

– staff  will taste the 

diff erence.

Further issues can 

arise due to hard water, 

a significant problem for more than 60 per cent of UK 

locations. When choosing a drinking water appliance, 

don’t underestimate the importance of limescale 

filtration. Not only does this improve the flavour and 

appearance of drinks, but Zip’s triple-action scale 

filtration increases the longevity of your Zip product 

by 30-40 per cent, reducing maintenance costs and 

improving appliance performance in terms of flow 

rate and heat transfer.

KEEP THE WATER FLOWING
Embracing new drinking water appliance technology 

doesn’t have to mean increased maintenance and 

service hassles. Just make sure you choose to work 

with a trusted supplier that has a full installation and 

aft ercare package. 

You can benefit from complete peace of mind with 

Zip’s industry leading HydroCare plan, which off ers 

bronze, silver and gold packages depending on 

your requirements. The gold package gives you full 

maintenance and service cover, including parts and 

labour, an annual inspection by one of our 70 fully 

qualified Zip engineers, sanitation of the cold water 

system in accordance with EU recommendations, 

filter replacement that’s tailored to suit demand and 

business needs and bespoke scale management 

using Zip’s scale filtration system.  

MAKE A POSITIVE IMPACT ON THE 
ENVIRONMENT
Choosing a filtered drinking water appliance 

means you don’t have to rely on bottled water – the 

environment scourge of the modern age. Expensive 

and unsustainable, 26 billion plastic bottles are made 

each year worldwide, jeopardising oceans, coastlines 

and other environments. Sadly, fewer than half of the 

bottles bought in 2016 were collected for recycling.

Large water bottle coolers pose similar issues 

from a sustainability and cost point of view, and 

oft en prove to be a headache in the commercial 

environment. From storage issues and aesthetics to 

who changes the bottle – moving heavy 30-50 litre 

bottles can be a nightmare from a health and safety 

point of view. Delivering highly filtered water via a 

mains-fed instant filtered drinking water system that 

uses energy eff icient technology removes the need 

for bottled water, reduces costs and helps businesses 

up their sustainability credentials.

CHECK FOR ACCREDITATIONS
Trusted third party accreditation means you can 

be sure that you’re receiving the safest and highest 

quality drinking water appliance available on the 

market today. Look out for:

 � WRAS – The Water Regulations Advisory Scheme 

(WRAS) demonstrates that an item complies 

with the high standards set out by UK water 

regulations in 1999.

 � RoHS compliance – shows a product has been 

manufactured to comply with the European 

Restriction of Hazardous Substances Directive 

2002/95/EC.

 � BREEAM compliance – the Building Research 

Establishment Environmental Assessment 

Method (BREEAM) first published by the Building 

Research Establishment (BRE) in 1990, is the 

world’s longest established method of assessing, 

rating, and certifying the sustainability of 

buildings.

 � Environmental Product Declaration (EPD) – 

an ISO standardised tool voluntarily developed 

to communicate the sustainability of a product 

or system.
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INCENTIVE HOLDS WINNING TICKET 
FOR CAMELOT DEAL
Incentive FM Consultancy has won a major deal with licensed National Lottery 

operator, Camelot, to deliver an intensive consultancy project.

Under the terms of the contract, Incentive will review the organisation’s FM operation 

and make recommendations for any future structural and operational service delivery 

changes that will enable Camelot to become even more eff icient as it strives to build on 

the £30 million a week it already raises for National Lottery Good Cause projects across 

the UK.

Incentive has appointed Alicia Moult as new dedicated Head of FM for Camelot to 

oversee the company’s day-to-day FM operations. Moult has previously held the roles 

of Interim Head of Facilities at McCann and Group FM at Wonga.

Her remit includes overall responsibility for maintenance, cleaning, security, M&E, 

reception, print room, and off ice services at six Camelot properties across the UK.

Incentive will also review current operations across Camelot’s portfolio of 

buildings, before recommending the most appropriate and eff ective future model 

for service delivery.

/00�
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year deal, worth over £100 million with the Fulham Road 
Collaborative following a full competitive procurement 
exercise. The collaborative of NHS establishments along 
the Fulham Road in West London, and their associate 
hospitals include the Chelsea & Westminster NHS 
Foundation Trust, the Royal Marsden NHS Foundation 
-�������������8�	���9������������3���$�����'30�
Foundation Trust, which together represent some of the 
world’s leading clinical facilities. ISS was also successful 
in its tender to provide commercial retail services to the 
�����������������������������������%�������;�!�����������
����3���$���������������

Axis Security has been awarded a further contract 
with Broadgate Estates to provide security services to 
Ropemaker Place in the City of London. The security 
services specialist has worked with Broadgate Estates 
for a number of years, providing security services to 
Paternoster Square, the Corn Exchange and 30 North 
Colonnade. Under the terms of the contract, Axis Security 
is responsible for providing manned guarding services, 
management of the post room, control room and loading 
bay services.

Kier Workplace Services has secured two new contracts 
���!����������������������=>��%	����!�����!�����
will see Kier providing a combination of FM services 
including reactive works, cleaning, security and help 
�����������������������������	�?@��������������������
treatment works across Wales. Kier has also been 
���������������4	������������������D	����%	����%�������
Wales, an organisation providing all age, independent 
and impartial careers information, advice and guidance 
service for Wales. This contract, awarded via the National 
Procurement Services framework, started in October with 
Kier providing cleaning services to approximately 28 
�������������������D	����%	����%�������!������������

Pilgrims has been awarded a contract to provide a full 
range of security services at BBC Studioworks Ltd, the 
commercial arm of the BBC which runs the broadcaster’s 
former White City studio complex in Shepherd’s Bush, 
London. Security services to be provided include manned 
������������������4��������������Q/#������������
����&������������������%%-Q���������������������������
reception, a full event management team for all shows 
broadcast at the studios; audience management and 
search roles.

����������%3;%��D����Y�������������������������������
attraction catering business, has had its contract with 
Historic Royal Palaces (HRP) extended for a further 
$����	������-���������������������������Z[\���������
will see Ampersand continue its close working 
relationship with HRP to provide a fresh, innovative 
food, beverage and service experience for the millions of 
���������������������4������������������]�����-��������
London, Kensington Palace and Hampton Court Palace. 
As part of the deal, Ampersand will also be making 
�����$���������������������������������������������������
three Palaces to realise ambitious growth plans and 
respond to demand.

SODEXO LANDS TWO NEW CONTRACTS WORTH A 
COMBINED VALUE OF £4M
The new contracts are with independent oil and gas company in the North Sea, Chrysaor, and 

global provider of floating production services to the oil and gas industry, BW Off shore.

Sodexo’s contract with Chrysaor includes the delivering of facilities management services 

both onshore at Chrysaor’s off ices at the iconic Capitol Building in Aberdeen and off shore at 

three of Chrysaor’s recently acquired North Sea assets, Everest, Lomond and Greater Armada.

Sodexo is delivering catering, cleaning, security and reception services for around 250 

Chrysaor employees based at Capitol House and catering, housekeeping and laundry services 

off shore for the 200 plus Chrysaor personnel on the three assets.

The contract with BW Off shore sees Sodexo provide catering, housekeeping and laundry 

aboard a new floating production storage and off loading unit (FPSO), the BW Catcher. It has a 

crew of 110 onboard, has an oil storage capacity of 650,000 barrels and a processing capacity of 

60,000 barrels per day.

INDUSTRY INSIGHT FMJ.CO.UK
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®

ANTICIPATING THE FUTURE
The Audacy

®
 Wireless Controls system focuses 

on efficiency in all its forms. Faster and easier 
to install, you save time and costs associated 
with build-out and renovation. Our streamlined 
wireless system allows you to better control your 
powered environment while advanced smart 
components minimise energy and lighting costs 
over time. 
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In March 2016, the European Rental 

Association (ERA) welcomed the 

European Commission’s circular 

economy package, adding to 

the debate by calling for specific 

recognition for the role of rental 

in realising a successful European 

circular economy. As renting is an 

inherently sustainable business 

model, the ERA believes it should be 

a key part of policy making.         

The European Commission adopted 

the circular economy package, 

including an action plan, setting out 

a programme of measures to cover 

production and consumption through 

to waste management and the market 

for secondary raw material. Although 

ambitious, these actions aim to 

bring benefits to the environment 

and the economy; boosting global 

competitiveness, fostering sustainable 

economic growth, generating new 

jobs, increasing recycling and re-use, 

and reducing waste. The package 

included clear targets – reducing 65 

per cent of municipal waste and 75 per 

cent of packaging waste by 2030. 

While the UK negotiates its exit 

from the EU, the need for greater 

sustainability remains an economic 

imperative. A circular economy keeps 

resources in use for as long as possible, 

in order to extract the maximum 

value from them while in use. At the 

end of each service life, the products 

and materials are recovered and 

regenerated. 

As trends move from a traditional 

linear economy (make, use, dispose) 

towards this alternative circular 

economy model, businesses are 

faced with a dilemma. The balancing 

act of achieving targets on waste, 

recycling and sustainability without 

compromising competitiveness could 

be diff icult to achieve.

Last year marked the 60th 

anniversary of the UK’s Clean Air 

Act, bringing pollution into the 

spotlight again, with calls for updated 

legislation. In many parts of London, 

nitrogen dioxide levels are three 

times higher than the safe legal limit. 

Ministers have brought forward a 

target to meet the legal requirements 

of air quality from 2030 to 2025. Almost 

10,000 Londoners die every year 

because of polluted air. 

London is the first city in the world to 

limit emission levels for construction 

equipment. The engine emission 

standards for non-road mobile 

machinery requires that developments 

keep an inventory of all this type of 

machinery used at the site, including 

excavators, bulldozers, generators 

and forklift s. Since implementation, 

businesses in the UK have considered 

adopting the requirement. Showing 

a commitment to environmental 

awareness and sustainability can 

only boost loyalty and referrals, with 

the added benefit of increasing staff  

awareness of equipment. 

MORE THAN WINDOW DRESSING
Action plans like the circular economy 

package and initiatives such as 

London’s low emission zone will go 

a long way towards helping to boost 

sustainability, but they will never 

lead to systemic change on their own. 

For that to happen, the concept of 

the circular economy must be fully 

accepted. This means going beyond 

simply improving the way we deal 

with our manufacturing waste to 

addressing the fundamental problem 

of why we generate so much waste in 

the first place. 

Organisations need to think beyond 

the window dressing of commitments 

to ‘go green’ that do not make a 

meaningful contribution to the cause. 

We must strive to match the level of 

ambition with new ways of innovative 

working to be truly eff ective in creating 

sustainability. 

FMs face mounting pressure to drive 

eff iciency gains against the backdrop 

of the green agenda, while remaining 

aligned with their own and their 

customers’ goals. Public bodies in 

particular are increasingly being asked 

to demonstrate sustainability, and how 

they are contributing to the circular 

economy through eff iciency and 

productivity. Procurement is expected 

to demonstrate sustainable initiatives 

at every stage, from construction to the 

long-term operation of buildings. This 

means that enhanced co-operation 

is required across the value chains to 

prove commitment to sustainability.  

The right products, when rented, 

can help facilities managers meet 

demands purely because they are a 

rental solution. A rental supplier can 

work with its supply chain, identifying 

the most eff icient products for the 

individual project. Not only does 

this provide financial value to the 

customer, but it is also a practical way 

of embedding circular thinking into the 

structure. 

As it becomes increasingly more 

important for FMs to be aware of the 

social, economic and environmental 

impact of using equipment, it 

is worth noting that the most 

sustainable (rental) option has 

become paramount. Rented goods 

are used more frequently than 

individually-owned materials, saving 

a considerable amount of resources. 

The rental companies can liaise 

with manufacturers of equipment to 

encourage sustainable performance in 

the design of the products. Suppliers 

of specialised rental equipment are 

well positioned to maintain high 

standards of quality, maintenance and 

operating guidelines, for overall better 

performance of resources.

Driven by these factors, rental 

companies have dramatically revised 

not only their fleets of equipment, 

but also their entire operations to 

meet the rapid rise in demand for 

sustainable options. For example, 

access and lighting equipment 

decisions are increasingly based on 

emissions and energy consumption; 

this is demonstrated by the popularity 

of products such as hybrid boom lift s 

versus their older diesel counterparts, 

or LED lighting towers replacing 

halogen equivalents.

Power solutions, too, are increasingly 

selected based on eff iciency rather 

than simple output. ABird and Apex 

Power Solutions – a subsidiary of 

HSS – off ers a lithium harvest energy 

system in the form of a compact add-

on unit that harvests and stores any 

energy created by the generator but 

not used by the equipment, ensuring 

no power goes to waste. Employing a 

bespoke fuel management service can 

lead to more eff icient management of 

an organisation’s fuel supplies.

Finally, for the rental economy 

to truly contribute to the circular 

economy, maximising the usable life of 

equipment must be a priority. Rental 

companies need to maintain their 

machinery to the highest standards 

of safety and eff iciency, refurbishing 

rather than disposing of it prematurely. 

In this way the rental sector can play 

its part in helping facilities managers 

to deliver on their sustainability 

targets, no matter how tough.

Dave Raywood of HSS Hire Group argues that rental companies have a vital role to play in establishing a circular economy

RESOURCEFUL THINKING

ADVICE & OPINION



Lux Intelligent is the updated emergency  
lighting system from Advanced.

It saves money, time and makes it so easy to 
manage a compliant system, you can do it on 
your phone.

EMERGENCY LIGHT 
TESTING SO EASY 
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INSTALLATION

Use existing wiring, or your LAN for a ‘no wires’ network. 
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Works with any existing emergency lighting system 
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Cost and efficiency benefits with automated testing and 
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Contact us now for a demo
Tel: +44 (0)1670 707 111   
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FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET
Public and private sector organisations alike are turning to frameworks to procure planned 
maintenance services. Richard Sutton, General Manager of Horbury Property Services, explains why

Procurement can be an expensive 

process, especially in the 

world of planned maintenance. 

Public sector organisations spend 

an estimated £200 billion on 

procurement every year, a colossal 

amount, but it is a legal requirement 

that they follow EU tendering rules.  

Good procurement of planned 

preventative maintenance, whether 

public or private sector, is based on 

achieving best value for money for 

the organisation and stakeholders. In 

public procurement, this is defined 

as ‘the best mix of quality and 

eff ectiveness for the least outlay over 

the period of use of the goods or 

services bought’. The idea is that this 

should be achieved through healthy 

competition.

Public sector procurement is 

highly rigorous as it is subject to a 

legal framework that encourages free 

and open competition and value for 

money, in line with internationally 

and nationally agreed obligations 

and regulations. As a result, 

procurement can be expensive, and 

having to comply with OJEU rules and 

regulations oft en means employment 

of a project manager to oversee the 

process – not to mention the hidden 

cost of staff  having to organise and 

score the tender documents and 

shortlist suppliers. 

What public sector tenders do 

well is analyse the financial risk of 

contracting with an organisation. And 

anyone contracting with a recently 

approved framework contractor has 

the assurance that due diligence 

will have been carried out on their 

financial stability.   

There are many reasons why 

organisations may choose to use 

approved framework services for 

planned maintenance services. One 

of the main benefits is that it gives 

IN THE FRAME 

assurance that the suppliers have 

had their technical ability assessed, 

that they meet quality criteria and 

have appropriate accreditations. 

This gives greater peace of mind 

that they will deliver the outcomes 

of the project to a high standard, 

and their service will meet 

requirements.

In short, the main reason that 

private companies are using publicly 

available framework agreements is 

that they recognise the bulk of the 

work in appointing a supplier has 

been done for them.

FAST AND EFFICIENT
Finding a suitable framework 

agreement is not diff icult 

for planned maintenance as 

frameworks are oft en free to access, 

and services can be procured 

quickly and eff iciently, saving 

external organisations thousands 

of pounds. All public organisations, 

whether it be local authorities, 

universities or the NHS, have 

approved framework contractors 

for a wide range of services, such 

as flooring refurbishment, fire door 

inspection, fire stopping, ceilings 

and partitions, or joinery and fabric 

maintenance. An organisation will 

oft en tailor a framework agreement to 

suit its own requirements, selecting 

the top two or three contractors and 

asking them to quote for individual or 

long-term projects.

There has been a great deal of 

discussion about whether private or 

public sector procurement is most 

eff ective, and, indeed, whether the 

private sector needs to carry out 

such rigorous processes when this 

is already done by the public sector. 

Some argue that there is a vast 

diff erence in meeting the needs of 

a private sector over a public sector 

organisation. However, the principles 

are the same. In simple terms, both 

are looking for good value for money 

from a contractor that is financially 

stable and can deliver the services at 

a certain quality for the length of the 

contract.

There are many well-documented 

arguments for and against public and 

private sector procurement. Some 

have said that the public sector views 

procurement as a means to place 

orders and have goods delivered, but 

do not understand the potential value 

that can be added, simply seeing it as 

a way to make savings. 

One of the downsides of public 

sector procurement for planned 

maintenance or other services is that 

it must be for a fixed period, and the 

organisation must go back to the 

competitive market aft er a few years. 

When frameworks are adopted by 

private providers there are no such 

restrictions, and the chances are 

that they may be extended for longer 

periods if the organisation is satisfied 

with the work and value being 

provided.

Many private sector organisations, 

whether landlords, developers or 

property management companies, 

don’t have the resources to 

manage a national or international 

procurement process. The next 

best thing is to source a planned 

maintenance provider via approved 

framework agreements.

FAST FACTS
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THE WINTER GRITTING SPECIALIST’S VIEW

JASON PETSCH, 

CEO, GRITIT 

Our research with the BIFM 

showed that more than 

30 per cent of facilities 

managers are failing to plan 

for the winter period, and of 

those that do plan ahead, 

85 per cent are not planning 

to do anything diff erently 

than in 2012, when UK Plc 

clocked up a £318 million 

bill as a result of business 

closures due to snow. 

The Health and Safety at 

Work Act 1974 states that employers 

have a Duty of Care to ensure, so 

far as is reasonably practicable, 

the health, safety and welfare 

at work of all employees, 

including the provision of a 

safe working environment. 

This Duty of Care also extends 

beyond staff  to anyone visiting, 

or passing by the facility, 

including suppliers on company 

business and members of the 

public. As a result every organisation 

must be able to demonstrate that they 

have done everything reasonable to meet 

these obligations to make sites safe for staff  and 

customers. 

The Best Practice Guide advocates the following implementation 

steps for FMs:

 � Ensure your winter 

safety procedures are integrated

into a recognisable health and 

safety management system 

such as OHSAS18001 or HS(G)65 

Successful Health and Safety 

Management.

 � Develop a winter maintenance

plan around detailed surveys and site 

specifications that identify hazardous areas. 

Create bespoke clearance and gritting instructions 

for each site including risk assessments and method 

statements.

 � Have a clearly defined process and responsibilities with 

allocated overall responsibility for overseeing the plan and 

specific tasks assigned to individuals. A senior ‘champion’ is 

also important to ensure high-level management buy-in. 

 � Set clearly defined KPIs to measure performance against and a

process to review the plan and any KPIs on a regular basis. We 

recommend that the overall plan should be formally reviewed 

at the start and end of the winter season in October and April.

 � Create a process for documenting the proactive actions, 

incidents and investigations undertaken. Make sure that records 

are maintained and kept for a minimum of three years.

 � Secure adequate resources: It is important to ensure the 

procurement and maintenance of supplies of clearance 

equipment, salt and grit bins that are adequate to last through

a harsh winter. You also need a dedicated and trained team 

that have suff icient and well-maintained Personal Protective 

Equipment (PPE) and have plans to regularly maintain winter 

vehicles and equipment.

 � Communicate: Beyond those directly involved, it is 

important to communicate safe operating procedures 

to all staff . Equally, share your plans with insurers 

or brokers. This can ensure you have fulfilled the 

requirements of their policy and can also have a 

positive impact on premiums. More than half of 

respondents we had surveyed admitted failing to 

consult their insurer. 

Our research showed that almost 40 per cent of 

FMs reported two or more ‘slip and trip incidents’ 

in the previous winter and ‘slipping on ice’ accidents 

have the potential for the most high-value claims and 

compensation. Whether you elect to handling gritting in 

house or through a contractor, implementing best practice 

begins with eff ective planning. A robust winter maintenance 

plan that is embedded into your organisation’s health and safety 

policies can help you meet your Duty of Care and meet the 

expectation of insurers, while reducing risks and helping your 

resilience by ensuring business continuity.  �

FM CLINIC 

A number of articles have 

appeared in the press 

recently saying winter 

2017/18 will be the coldest 

for years, yet research 

published by the BIFM and 

GRITIT revealed that more 

than 30 per cent of organisations 

fail to plan for the winter period. 

What provisions should FMs make to 

prepare for bad weather, from practical 

solutions such as gritting to the development of 

a winter workplace strategy?

Jason Petsch

ADVICE & OPINION

The Health and Safety at 
Work Act 1974 states that 

employers have a Duty of Care to 
ensure, so far as is reasonably 

practicable, the health, safety and 
welfare at work of all employees." 

– Jason Petsch

In FMJ's regular monthly column, our team of FM experts answer your 
questions about the world of facilities management
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FM SERVICES PROVIDER’S VIEW

RICHARD HUGHES, 

GENERAL MANAGER OF 

WINTER SERVICES, MITIE 

PROPERTY SERVICES

Whilst forecasters predict 

this winter to be the 

UK’s coldest in years, not 

everyone is waiting for 

the first flake to fall with 

the eager anticipation 

of schoolchildren. 

Many businesses see an 

impending cold snap as a 

threat to their operations, yet a study by BIFM found that more 

than 30 per cent of organisations fail to plan ahead for the winter 

period. 

That seems more crackers than a Christmas nut to me. While 

others may have spent their summer sipping on Pina Coladas by 

the pool, my team and I spent the summer months focusing on 

frost. 

But when it comes to choosing a winter services partner, not 

all companies off er the same service. There is no nationally 

recognised accreditation for gritting contractors, so it pays to do 

your research. With that in mind, I’ve pulled together a few tips 

for planning your own winter workplace strategy.

Winter where art thou? I’m not a fan of guessing games, 

especially when it comes to cold weather, which is where 

investing in a reliable forecasting tool pays dividends. It’s one 

of the biggest investments a gritting provider can make but it’s 

top of the tree important as it can mean the diff erence between 

clients being caught out by an unexpected temperature drop and 

paying for an unneeded service. No one wants either scenario. 

The gold standard is to use Road Surface Temperature (RST) 

forecasting but it doesn’t come cheap. Be wary of providers 

who cut costs by opting for more aff ordable, publicly available 

forecasting information which doesn’t compare. 

Protect yourself from blame or a claim; When cold weather 

brings icy surfaces, there is always the danger someone may fall 

and injure themselves. If this happens, you might find you have 

a personal injury claim on your hands. Check your gritter’s T’s & 

C’s don’t leave you out in the cold as some contractors may limit 

their liability to the duration of their visit, which off ers very little 

protection. True partners are prepared to take a hands-on role 

in the event of personal injury claims, giving you much needed 

support. 

Ensure your tech isn’t from the ice age; Advances in 

technology such as satellite vehicle tracking and cloud-based 

4G remote communication mean that the industry has become 

highly technical. Clients want to work smart and expect instant 

and comprehensive management information to help them 

manage their winter workplaces. This season, Mitie launched an 

all-new smartphone app ‘Go-Grit’, giving our clients immediate 

insight into their gritting strategy. 

Get ahead to bag a bargain; While it may seem strange to be 

thinking about the chance of snow during a heatwave; summer is 

when gritting companies start ordering their salt and equipment, 

potentially off ering you the opportunity to bag the best deal. By 

waiting until the weather changes you can find yourself paying 

substantially more, or worse still, not able to find a supplier who 

has the capacity to take on the job. Get it sorted early and save 

yourself the worry.  � 

THE CONSULTANT’S VIEW

GREG DAVIES, 

DIRECTOR OF MARKET 

DEVELOPMENT, ASSURITY 

CONSULTING 

The weather and our apparent 

obsession with it may be because 

it is so unpredictable and can vary 

considerably over a relatively short 

time period. With winter again 

upon us, and some forecasting 

much colder conditions – but not 

quite 2010/11 -  what can we be 

doing to limit the eff ects of more adverse weather conditions 

should they arrive or just off set the more predictable features of 

a British Winter?

Slip and trip accidents remain the most common non-fatal 

injury to employees “by main accident kinds (as reported by 

employers)” – Health and safety Executive (HSE) figures - and 

they also increase during Autumn/Winter. While snow and ice are 

FM CLINIC 

Richard Hughes

ChatLog app
from FSI
a social facilities experience, connecting Concept 
Evolution to end users on mobile devices.

Part of the Concept Advantage suite of community 
apps, helping to improve corporate wellbeing.

Improve productivity by providing the entire workplace 
community with the means of socially interacting with 
the built environment.

Let us help change your world.
T: +44 (0)1708 251900  I  E: info@fsifm.com  I  www.fsifm.com

Greg Davies

ADVICE & OPINION

mailto:info@fsifm.com
http://www.fsifm.com
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undoubtedly an additional contributory factor, so are the fewer hours 

of daylight, leaf falls and cold/wet general conditions.

If it does snow or significantly ices up there are the issues that 

inevitably arise around travel. In our now connected world, the 

need for many to actually travel in such conditions is debatable and 

we’ve all been in situations where it can take longer to get into work 

and back home again, than the actual time spent in the intervening 

period productively working. For others however travel is a necessity 

so what needs to be considered? There are also people whose work 

leaves them little option but to contend with prevailing conditions as 

their activities keep them outdoors.

The Winter months see an increase in certain illnesses/conditions 

too with as well as colds, sore throats, dry skin and painful joints 

more likely, Norovirus – the clue is in the “winter vomiting bug”, flu, 

asthma and heart attacks more prevalent (NHS choices information). 

Our diet can change dramatically over the winter months (and not 

just around Christmas), as can our exercise regimes, both can aff ect 

our demeanour as well as possibly our resistance to illness. The onset 

of conditions such as Seasonal aff ective disorder (SAD) is another 

consideration for both employers and employees.

So what should you be doing as winter progresses, here are 10 tips 

to consider:

 � Check/service/maintain/review you building heating system(s) so 

they are operating well and will see you through.

 � Keep paths and other route ways clear of leaves, debris etc.

 � Make sure your external lighting is regularly checked and in good 

working order.

 � Inspect the outside of your premises for areas that might suff er 

in high winds or snow/ice and so become hazardous (trees, 

overhangs, loose facia etc.).

 � Stock up on grit or other materials in case of snow and ice and 

have a plan for where you will use it.

 � Have a plan in place for if the weather becomes really inclement 

and so aff ects staff  travel/commuting. Consider work at home, 

essential staff  etc. as well as how your building services and 

facilities may be aff ected.

 � Keep washrooms and other areas as required stocked with hand

gels/moisturisers – they will help with prevention as well as 

management.

 � For those who need to drive or work outdoors make provision for 

inclement weather conditions and review working practises for 

these periods and/or provide suitable equipment/PPE relevant to 

their needs.

 � Up the wellbeing campaigns, fruit provision, exercise options and 

information for staff  and encourage them to participate.

 � Have your communication plan agreed and ready so as to keep 

staff  up to date with what you expect of them and they can expect

of you. �

THE FM PRACTITIONER’S VIEW

DANIEL O'MAHONY, 

FM CONSULTANT AT ARUP AND BIFM IRELAND REGION YOUNG 

FM PROFESSIONAL OF THE YEAR 2017

Developing a Winter Maintenance Plan in the preceding months and 

revising it throughout the winter can act as an important tool to help 

guide through diff icult conditions. It is also useful to closely monitor 

weather data as this can help to identify what actions should be 

executed during harsh weather conditions. Finally, risk assessments 

should be included alongside 

the actions to take in order 

to mitigate each of the risks. 

Some of the key areas which I 

think are important for facilities 

managers to address in their 

Winter Maintenance Plans are 

outlined below.

Snow and ice can be a 

major hindrance to business 

operations so check there are 

suff icient stocks of grit and 

snow removal equipment. Clear 

identification of site boundaries 

and gritting instructions for 

each area of the site are necessary. Any member of staff  partaking in 

snow and ice removal must have the appropriate training, suitable 

equipment and the correct PPE. Moreover, it may be practical to 

arrange extra site cover so that pathways and roads can be cleared 

in a timely manner, before the building opens. Maintenance records 

should also be kept in order to ensure that all tasks have been 

recorded in the event of an accident.

Procedures should be put in place at the building entrances for 

cleaning water, snow, grit etc. that may enter the building on people’s 

shoes. This could include fitting mats both within and outside the 

building to help keep it clean whilst also alleviating potential slip 

hazards. 

Ensure the facility is adequately heated during the winter months 

by carrying out regular reviews of heating times. Before the colder 

weather sets in, it is also really important to not only check fuel 

supply and system maintenance, but also to identify any single 

points of failure on the heating system and have arrangements made 

for the prompt rectification of such a failure. 

It would be beneficial to carry out a condition survey ahead of the 

winter months, in order to identify any exterior cracks to the building 

envelope and roof. These can result in leaks and heat loss. This can 

help identify areas for repair and potential planning points such as 

flat roofs which may be prone to snow/water build up. 

In instances of power failure, it is important to ensure that it will 

be possible for critical systems to stay on by using a back-up power 

supply. Such power supplies should be regularly inspected to ensure 

proper operation. For business operations, it is vital to back-up 

all important data daily, either onsite or through an off -site cloud 

service. 

If employees are unable to travel safely to work during severe 

weather, they should be able to connect with the off ice remotely. 

Employees should be provided with login instructions and 

procedures. These need to be tested ahead of the winter months, so 

that any potential issues can be resolved prior to any disturbances 

due to severe weather.

Finally, I believe procedures should be in place for controlling 

both vehicular and pedestrian traff ic onsite during harsh weather. 

This may come in the form of appointing an individual who has the 

appropriate training to manage the onsite traff ic. Pedestrians may 

be advised to avoid certain areas if there is a potential hazard. Access 

to the site may also be limited and alternative arrangements may be 

required for waste collection and deliveries. �

Do you have a question that you’d like 

answered by the FMJ Clinic?  

Email: sara.bean@kpmmedia.co.uk

FM CLINIC 

Daniel O'Mahony

ADVICE & OPINION

mailto:sara.bean@kpmmedia.co.uk
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CASE STUDY UBS

Weekend working is a well-known side eff ect 

of being in facilities management, but even 

the most hard-working facilities professional 

would balk at working for 13 consecutive 

weekends. But that’s exactly what the FM team at 

global financial services giant UBS, together with 

its relocation partner Harrow Green, did in the 

largest relocation project in the capital in recent 

times.  

As part of a major business change programme, 

UBS decided to decommission four off ice locations 

in London, including 100 Liverpool Street, 1 Finsbury 

Avenue and 21 Lombard Street, and move over 

7,500 staff  into a new London HQ at 5 Broadgate, 

near Liverpool Street station. The scale, risk and 

complexity of the project were unprecedented. 

The 13-storey ‘groundscraper’ is visually 

innovative and represents a powerful vote of 

confidence in the City. The bold design from Make 

Architects – it is one of the largest stainless steel-

clad buildings in the world – came from the idea 

of a perfectly cast engine of finance. Extending the 

metaphor, the windows, courtyards and terraces 

are carved out of the beautifully machined block, 

helping to make 5 Broadgate one of the world’s 

greenest buildings, with 65 per cent lower carbon 

emissions than the previous two buildings on the 

site. 

The 700,000 sq ft  facility, which is occupied 

entirely by UBS, includes four large trading floors 

that can accommodate up to 3,000 desks, plus 

seven levels of off ices. The new HQ houses up to 

6,000 people, allowing the firm to consolidate all 

BOX
CLEVER
When UBS consolidated its UK headquarters at 5 Broadgate, more 
��
��?#%%%���
Q��$����������[������������$����!�����
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its London off ices in one site for the first 

time. Agile working means the building can 

service all 7,500-plus staff . 

A TARGETED APPROACH
UBS had several impact standards for the 

5 Broadgate project to take into account 

during the move. Energy performance, 

waste and social responsibility were 

important, based on such measures as the 

donation of legacy equipment to charities. 

Eff iciency and sustainability had to be 

demonstrated by, for example, the secure 

recycling of assets and zero waste. 

Workspace had to be utilised eff ectively, 

particularly in specialist areas such as the 

trading floors.

Close collaboration between Harrow 

Green and UBS was required, and the 

project aimed for high levels of employee 

satisfaction resulting from the secure move 

of employees’ belongings. Workspaces 

had to be set up to enable working within 

15 minutes of arrival in the new building. 

Finally, service disruption had to be 

minimised during the move to ensure client 

satisfaction.

Move programmes are a deeply personal 

experience for the people involved, so 

employee experience was a key success 

criterion of the overall change programme. 

Harrow Green was one of the primary 

partner enablers for UBS in achieving its 

target for every employee to be working at 

their desk within 15 minutes on their first 

day in the new building. “By each Monday 

morning, everything had to be functioning 

perfectly, from the mission-critical trading 

floors to the wealth and asset management 

businesses’ off ice space,” explains Harrow 

Green Project Manager Helene Edgar, who 

is permanently based within UBS and an 

integral part of its property team. 

Led by Edgar, Harrow Green provided two 

full-time onsite project managers for 18 

months in advance of the project to help 

plan and prepare for the relocation. The 

team had strict deadlines to meet, as the 

lease exit dates on the four buildings were 

fixed.

Another key impact standard for the move 

was space utilisation and eff ectiveness 

of the workplace. This was particularly 

important for specialist areas within 

the business, such as its trading floors, 

requiring specialist equipment and desk 

configurations. Moving these departments 

involved a complex multiteam process. This 

was further complicated by the requirement 

for key existing workstations and equipment 

to stay in situ for five days post-move in case 

of a ‘roll-back’. However, the success of the 

initial moves allowed UBS to reduce this 

constraint to three days.

Working closely with UBS, Harrow Green 

created a dedicated move pack for each 

member of staff  that ensured all staff  were 

prepared for the move, understood the 

support network available and knew what 

was expected of them. 

To further facilitate a smooth transition 

and boost employee engagement, ‘move 

champions’ were identified within each 

business or department. The champions 

became a central point of coordination for 

those departments. Regular open forums 

were held throughout the project to answer 
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questions and address concerns, supporting 

people through the change management 

programme and reducing the filing and 

archiving strain. The move champions 

personally delivered employee moving 

packs to help create a stronger, more 

trusting relationship. 

ASSET RECYCLING
With UBS consolidating into one central 

location, Harrow Green was challenged 

to find new homes for all of its legacy 

furniture and assets. One hundred per cent 

recycling and reuse of assets including 

desks, cabinets, computers, planters and 

chairs was achieved. Through Harrow 

Green’s Refresh environmental programme, 

the company organised the donation of 

these assets to local charities, community 

organisations and small businesses. 

Capel Manor College in Waltham Cross 

received more than 1,600 planters, while the 

British Heart Foundation received over 5,000 

cabinets. Twelve charities in total benefited, 

including The Bridge Academy in Hackney, 

which received more than 500 computers 

and monitors, along with screens, mice and 

keyboards (once they had been securely 

decommissioned and had all data removed 

by Harrow Green’s IT asset recycling arm, IT 

Eff icient). Where products had reached the 

end of their useful life, Harrow Green took 

them to be dismantled, sorted and recycled. 

In total, 8,200 pieces of furniture and over 

2,200 tons of waste were recycled. 

The combined team worked tirelessly and 

diligently to ensure UBS achieved the seven 

impact standards set out at the start of the 

programme. The positive impact on the 

employees entering the new facilities was 

immediate. Every employee was working 

seamlessly in their new, industry-leading 

London campus within 15 minutes. 

By the end of the project a total of 7,685 

staff  had been moved. Harrow Green had 

also securely packed, transferred and 

unpacked 8,500 linear metres of filing, 

together with 1,500 computers. “This 

was a project that required an enormous 

amount of resilience from Harrow Green 

and, at times, more patience than could 

ever be imagined,” says Dave Monger, EUS 

Change Delivery Lead at UBS. “Despite that 

challenging backdrop, it was one of the 

smoothest and most professional moves 

that UBS has ever experienced.”

THE LONG VIEW
The 5 Broadgate project is the culmination 

of a 25-year award-winning partnership 

between UBS and Harrow Green which 

began in 1992. The relationship between 

the two organisations has matured in 

that time, driven by mutual respect, trust, 

transparency and integrity. In the past 16 

years alone, they have completed 116,000 

moves, with an average of 600 people 

moved per month. 

 During this quarter-of-a-century 

collaboration, UBS and Harrow Green have 

worked together to develop best-in-sector 

approaches to relocation, many of which 

have been replicated by competitors. These 

include:

 � The introduction of fixed per-

head moving rates, allowing 

accurate budgeting for 

each move.

 � The implementation 

of a ‘crate-free’ move 

using ‘flight bags’, 

designed to fit inside 

new agile lockers, 

making the move as 

seamless as possible.

 � Providing a handyman 

service to reduce the 

number of suppliers 

on site and create a more 

integrated service at a reduced 

cost.

 � On and off site storage using barcode 

technology to provide a smooth and 

secure transition between locations. 

 � Access to Harrow Green’s proprietary 

Moveware soft ware enabling instant 

access to data and real-time planning.

The strength of this collaborative 

relationship has been further enhanced 

by creative problem-solving and strong 

crisis management. For example, Harrow 

Green had five truckloads of business-

critical assets being transported from Basel, 

Switzerland, to the UK. Unfortunately, 

the Port of Dover became embroiled in an 

industrial dispute, stranding the UBS assets 

off -shore. In order to meet the tight delivery 

deadlines, Harrow Green pulled out all the 

stops and arranged for an American cargo 

plane to collect the trucks and staff  from 

Switzerland and fly them to London. 

 In addition to these examples of 

exceptional service, Harrow Green has 

worked to bring the two teams closer 

on a day-to-day basis by installing 

Helene Edgar at 5 Broadgate 

on a permanent basis, a 

rarity in the relocation 

world. This serves 

multiple purposes, 

from increasing the 

visibility of Harrow 

Green within UBS to 

fostering a greater 

sense of trust and 

collaboration, and 

enabling greater 

flexibility and even 

quicker response 

times for UBS.

 “Our long-standing 

partnership with Harrow 

Green has helped to support 

our core business during a time of 

enormous change to the company,” adds 

Ian Gregory, UBS Director and Client Lead. 

“Because we have worked hand-in-hand 

for 25 years, Harrow Green understands the 

UBS way of doing things. They are firmly 

integrated with our business, and because 

the relationship is so seamless, I oft en forget 

they are off icially contractors. The strength 

of our partnership was ably demonstrated 

during last year’s extremely complex move.” 

 All of which means that as UBS grows 

and develops, there will be more weekend 

working for this strong combined team.

“By the end of the project 
a total of 7,685 staff had 

been moved. Harrow Green 
had also securely packed, 

transferred and unpacked 8,500 
������������������ ����������	���

with 1,500 computers.”
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As Christmas and the New Year loom, the winter months bring 

plenty of opportunities for celebration. However, with low 

temperatures, minimal sunlight and seasonal aff ective disorder 

(SAD) potentially impacting on workforce morale, the last thing 

employers need is high levels of illness due to the spread of 

germs.  

Recent years have seen a fall in health-related absenteeism, 

points out George Hand, Sales Manager for cleaning, hygiene and 

catering at Off ice Depot. “UK employers collectively lost 4.3 days 

per worker in 2016, the lowest rate since 1993. However, these 

figures should not cause organisations to become complacent. A 

study by The Lancet found that 77 per cent of flu carriers displayed 

no symptoms whatsoever. It’s important to take steps to prevent 

cross-contamination in all areas of the workplace, helping to ensure 

that your organisation continues to run smoothly throughout the 

winter season.”

First and foremost, while preventing absenteeism is a high priority, 

this does not mean that sick days should not be taken. In fact, says 

Hand, they are absolutely vital. “If employees know they are ill, and 

suff ering from a fever or other symptoms, they should stay at home 

until at least 24 hours aft er the symptoms have disappeared.

“By forcing employees to come to work regardless of illness, 

employers are probably doing more harm than good. Not only will 

the staff  member in question take longer to return to health without 

a proper period of rest and relaxation, they may well be contagious, 

and therefore an infection risk to the entire off ice. As a result, 

organisations may suddenly find themselves running on skeleton 

staff , losing a whole chunk of the workforce rather than a single staff  

member.”

Sean Fisher, MD of Servest Cleaning, agrees that UK employers 

should not become complacent. “All working environments are 

susceptible to viral contamination, and co-working spaces are at 

even greater risk of cross-infection,” he warns. “The winter months 

can be particularly challenging because you’ve got the added 

GERM 
WARFARE
Preventing the spread of germs is key to reducing 
sickness in the winter workplace. We ask two 
cleaning and hygiene specialists for their advice 
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problem of ensuring temporary staff  – 

covering those who opt to go home for 

Christmas – are trained correctly.”

FORWARD PLANNING
Both agree that good planning can mitigate 

the problem, helping to minimise disruption 

to the organisation.

“Handwashing is key when it comes to 

preventing the spread of germs,” says Hand. 

“While the vast majority of employees 

probably believe they are diligent in 

washing their hands, posters and signs in 

washrooms are useful in highlighting the 

generally accepted recommendation that 

hands should be washed for a minimum of 

20 seconds.

“Choice of hand soap is another 

consideration. Alcohol-based sanitisers have 

been found to be eff ective in hampering 

the spread of germs, but their harsh eff ect 

on skin can deter use. There is no ‘one size 

fits all’ solution; the specific needs of the 

organisation should always be considered, 

and it may be worth getting advice from a 

cleaning and hygiene specialist.”

It’s also important to make sure 

workspaces are properly heated. 

Government regulations state 

that off ices must be 

kept at a minimum 

temperature of 

16 degrees. 

This is not 

simply a legal 

requirement 

– it’s vital to 

morale, and 

therefore 

productivity. 

“However, 

FMs should not 

be too heavy-

handed with the 

thermostat,” says 

Hand. “Stuff y off ices are 

not only uncomfortable, they are 

also a breeding ground for germs, and it’s 

vital to strike a balance between comfort 

and practicality. Heating and ventilation 

systems should be frequently checked. 

Installing intelligent climate-controlled 

off ice HVAC systems can help ensure that 

the workplace remains at a comfortable 

temperature, no matter the conditions 

outside.”

Maintaining a clean environment is 

essential. “Employers and employees 

alike have a responsibility to look aft er 

their workspaces,” says Hand. “Employers 

should make sure that a regular weekly 

– or ideally, daily – cleaning regime is in 

place. Professional off ice cleaning and 

maintenance companies will help to keep 

an off ice’s hygiene requirements in check 

as well as limiting opportunities for cross-

infection.”

One way for FM providers to help protect 

the people they serve is to ensure good 

communication with the client, says Fisher. 

“For example, we run regular ‘toolbox 

talks’ – a meeting with site managers 

that addresses the challenges posed by 

a particular time of year and how we 

can manage them. These management 

meetings also involve mapping a site’s 

touchpoints to ensure there’s a tailored 

cleaning provision.”

This does not mean that employees 

should not take responsibility and be 

proactive when it comes to their personal 

habits and the maintenance of their 

workspaces. “Research conducted by 

the Centre for Economic and Business 

Research (CEBR) found that even with 

proper handwashing regimes in place, 

other potentially harmful habits were rife,” 

notes Hand. “One in 10 off ice workers were 

found to use their mobile while in the toilet, 

while one in 20 admitted to reading a work 

document in there. The only way to prevent 

such behaviour is to educate employees 

about the risks and encourage healthier 

habits.”

He continues: “Employees 

should be aware of 

the need to keep 

their personal 

workstations 

tidy. The build-

up of clutter 

in the form of 

unnecessary 

documents 

and empty 

mugs may 

not seem 

a big deal, 

but in reality 

such unhygienic 

environments provide 

the perfect breeding 

ground for bacteria. Recent 

research has found that the average work 

desk accommodates 10 million germs – 400 

times more than the average toilet seat.”

 Clutter also leads to an accumulation 

of dust, he adds, which has been linked to 

numerous respiratory diseases. By adopting 

a clear desk policy or simply taking the time 

to tidy their desks regularly, as well as using 

disinfectant wipes, employees can take 

control of their own hygiene – and may well 

improve their productivity in the process.

Hand concludes: “By implementing 

eff ective cleaning regimes and ensuring 

staff  are aware of the need for good hygiene 

at work, organisations can ensure that 

workplaces are as clean, comfortable and 

productive during the winter months as the 

rest of the year.”  

Recent research has 
found that the average work 

desk accommodates 10 million 
germs – 400 times more than 

the average toilet seat.”
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According to the Health and Safety 

Executive, in 2015-2016 there were 

118,000 slips and trips in UK workplaces. 

These incidents accounted for over a 

third (36 per cent) of employee injuries. 

Whether it’s a stack of unsupported files 

or trailing wires in an off ice, or a discarded 

shovel on a building site, workplace 

hazards are common, and many employees 

will comfortably walk past them every day. 

However, they can and do cause injuries. 

When you consider that more than 30 

million work days were lost last year due 

to work-related injuries, there is a strong 

business case for taking action to reduce 

worker-caused hazards.

One way to do this is through embedding 

health and safety into the core culture of 

the workforce to ensure everyone is acting 

in a safe manner. It can be challenging to 

generate a shared health and safety culture 

in a business, or at a site where diff erent 

groups congregate, like a university or 

school. But there are a number of ways to 

achieve this. 

Signs are an eff ective way to raise the 

profile of hazards in a workplace, such 

as a hot tap, electrical sockets or uneven 

surfaces and changes in floor level. Beyond 

highlighting the immediate 

hazard, they will subconsciously 

help to instil a health and safety 

culture among employees. As 

well as providing reminders of a 

permanent hazard, signs are also 

an important tool for protecting 

workers against sudden and 

unforeseen hazards – such as a 

wet floor caused by an unexpected 

water pipe leak. 

Where there is a culture of safe 

working, people will be alert to 

dangers around them and are more 

likely to respond in an appropriate 

manner. That could be by alerting someone 

to the issue or resolving it themselves.

Signs and labels can also be used to 

communicate ongoing health and safety 

reminders and changes. This could be 

either a reminder to wear the appropriate 

footwear to avoid slips and falls, or it 

could be a way of conveying the rationale 

behind changes in the business. If staff  feel 

informed, educated and in the loop about 

health and safety, this will help to further 

generate a shared health and safety culture.

Ensuring the safety and wellbeing of 

employees is not only important, it is also 

a legal obligation. The 1996 Health & Safety 

Signs and Signals Regulations require 

employers to ensure safety signs are 

provided and maintained in circumstances 

where there is a significant risk to health 

and safety, and help reduce that threat. 

The ability to print off  signs and labels to 

suit specific circumstances is highly useful. 

A versatile labelling tool with time-saving 

features such as a print preview could be a 

valuable asset to the hard-pressed facilities 

manager, enabling signs and labels to be 

produced quickly and easily, in a consistent 

style across the premises. 

Such a tool should be able to provide 

template labels that meet industry 

regulations and standards, with the 

capacity to be updated as necessary. It 

should be able to print a variety of sized 

labels. A rechargeable handheld device will 

save expenditure on batteries.

Health and safety in the workplace is 

more than a set of rules, policies and 

regulations. A clear strategy, including 

appropriate training and practical 

policies, is essential to create a culture 

of shared responsibility for the wellbeing 

of employees and anyone else using the 

premises. Hazard signage is a valuable 

element in that strategy, not just to 

highlight specific health and safety issues 

and reduce avoidable accidents, but 

as a visible expression of that shared 

responsibility. 

WARNINGSIGNS
Liesbet De Soomer, Marketing Manager at Dymo explains how signage plays an important role in 
preventing slips and trips and promoting a culture of safety in the workplace
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As the mobile phone industry turns its thoughts to 5G and a connected future, 
a recent survey uncovered the shocking fact that many FMs still struggle with patchy 

coverage within their buildings. But whose problem is it?

As we enter the new year and all the possibilities it brings, the way 

we’re using technology in the workplace continues to evolve at a 

rapid rate.

With business and society in general becoming more reliant on 

connected living, the lines between personal and business technology 

are more blurred than ever. The rise of the internet of things (IoT), the 

almost daily advancements in artificial intelligence (AI) and 

an ‘always-on’ culture are just some of the factors 

that mean connectivity within the off ice is more 

important than it’s ever been. 

One of the crucial elements of the 

connected workplace is mobile devices, 

meaning that access to 4G and, shortly, 5G 

within buildings is an issue that’s rising up 

the business agenda. Redstone Connect 

wanted to know just how big the problem 

is and what UK businesses are doing 

about it, so it asked FMJ readers for their 

opinions.

Those of a nervous disposition might 

want to look away now.

Of the 141 facilities managers who 

responded to the survey, conducted in November 

2017, nearly one in three (31 per cent) rated the 

mobile phone coverage inside their building as either poor 

or a disaster. Most of us use mobile phones because they are, well, 

mobile. Yet the survey found that walking and talking inside buildings only 

works for a third of respondents (33 per cent). Half of them (51 per cent) 

report being frozen to the spot to avoid dropping an important call. So 

much for the connected off ice. 

But what about the 28 per cent of respondents who said that their 

business or another tenant in the building already have a mobile coverage 

solution installed? Surely things look a bit brighter for them? 

Surprisingly not. Almost 30 per cent of people that do have a solution 

installed reported poor or disastrous coverage inside their building. While 

they fared better when it came to being able to move around, 

a high proportion (38 per cent) still faced the same static 

fate.

Ian Smith, In-Building Cellular (IBC) Business 

Manager at Redstone Connect, comments: 

“Mobile coverage within buildings is 

becoming a huge issue for businesses, so 

in some ways these findings aren’t hugely 

surprising. What’s notable is the sheer 

scale of dissatisfaction we found among 

facilities managers. Even when a solution 

has been installed, this issue persists – 

which suggests that eff orts by Ofcom, the 

mobile industry regulator, to find and shut 

down the many illegal solutions hitting the 

market have not been as eff ective as hoped. 

Businesses remain frustrated, and ineff ective 

‘solutions’ that have been mis-sold are only going to 

confuse matters further.”

As well as gauging opinions on the scale of the problem, 

Redstone Connect wished to gain a better understanding of just how 

important mobile coverage is in UK workplaces. The survey results 

certainly point to an expectation of connection, with 62 per cent of 

THE DEAD 
ZONE

There was also almost 
unanimous agreement 

(92 per cent) that mobile 
phone coverage is now 
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facilities managers claiming mobile phones 

were essential to the business and 34 per 

cent saying they were important. 

There was also almost unanimous 

agreement (92 per cent) that mobile phone 

coverage is now the fift h utility (aft er gas, 

electricity, water and telecoms). That’s a lot 

of mobile phone users to placate for facilities 

managers who already have more than 

enough on their plate.

When it comes to managing mobile 

phone use, mobile devices certainly seem 

to be part of the off ice environment. Mobile 

device use is banned altogether in just one 

per cent of off ices, leaving the rest to rely 

on policies such as bring your own device 

(BYOD), in which staff  are allowed to use 

their own devices for business (14 per cent), 

or company owned personally enabled 

(COPE), meaning staff  are provided with 

company devices for business use (36 per 

cent). The most popular option seems to be 

a combination of both (48 per cent). 

WHO’S RESPONSIBLE?
So who is responsible for dealing with the 

problem? A recent Ofcom survey revealed 

that 68 per cent of businesses in London 

reported issues with mobile phone coverage, 

but had no idea they could take 

control and address it. 

In most cases, the 

organisation concerned 

had no one to take 

formal ownership of 

the problem. Facilities 

managers, almost by 

default, appear to have 

found this issue at their 

door aft er IT and HR have 

tried, unsuccessfully, to 

resolve it. 

Almost half the facilities 

managers who responded 

to the survey (48 per cent) 

felt that the mobile service 

provider should be responsible 

for resolving this issue. This 

has parallels with the view of IT 

managers back in the 2000s, when 

in-building cellular solutions were 

first introduced. Back then, when 

faced with this issue, IT managers 

found it easy to contact their chosen 

mobile network operator (MNO) and 

stand back while vast sums were spent on a 

solution. 

Twenty years on, and MNOs have been 

unable to find the budget required to 

address the problem. So the buck has been 

passed to someone else.

Few FMs (11 per cent) feel they are 

responsible for resolving this issue – yet it’s 

clear they are the ones hearing about it. In 

terms of volume, facilities managers tend 

not to receive more than 10 complaints per 

month (87 per cent said they see between 

nought and 10 complaints). 

More worrying is the fact that some of 

these are coming from the boardroom. 

Senior management have raised the issue 

to facilities managers (31 per cent) or 

someone else (seven per cent) in more 

than a third of businesses. It’s perhaps 

no surprise that half of businesses are 

now allocating budget to address this 

issue.

“The fact that businesses are 

increasingly allocating budget to 

this problem is encouraging on the 

one hand, but also poses questions 

about how that money could have 

been better used,” says Smith. 

“With the right solution it’s oft en possible 

to specifically pinpoint coverage blackspots 

– which regularly turn out to be executive 

off ices or the boardroom itself.”

Most of us are used to, and maybe expect, 

holes in mobile network coverage in rural 

areas. Some of us encounter unexpected 

blackspots in the suburbs. But to find major 

coverage holes inside off ice buildings in 

some of the UK’s most densely populated 

areas is a huge surprise. So while the mobile 

industry turns its gaze towards 5G, and the 

huge engineering challenges that poses, it 

seems that 3G has yet to make it into some 

of the swankiest glass and steel edifices in 

central London, Manchester, Edinburgh and 

Cardiff . And the industry expects the facilities 

manager to fix their problem for them. 

5G, by the way, is not going to solve the 

problem de facto. Higher frequencies and 

smaller cells make for more – and sharper – 

signal shadows. Apparently, some existing 

in-building cellular solutions don’t deliver 

much improvement. 

Now is the time to evaluate coverage 

within your building, and take targeted 

action to address the blackspots. The right 

IBC solution can result in a building that 

is more desirable for tenants, staff  and 

occupiers, and even influence premium 

rental and market price. As well as being 

more cost eff ective and freeing up budget for 

other priority projects, the impact on staff  

productivity and satisfaction could mean the 

diff erence between a happy new year and an 

annus horribilis.

www.redstone.com 

 TOP TIPS FOR FMS  
 � According to Redstone Connect, there are a number of key objectives critical to 

making an In Building Cellular project a success in both its implementation and 
ongoing delivery:

 � Remove any uncertainty – conduct onsite surveys, feasibility studies and existing network 
analysis before doing anything, as the scale of the issue will dictate the right solution. Based 
on these initial studies we complete detailed design and implementation, ensuring a solution 
that’s tailored to your specific needs.

 � Get the backing of the Mobile Operators – it’s critical that Mobile Network Operators 
(MNOs) are part of the process, and we see this as our responsibility. We have relationships in 
place with all four UK MNOs, and have established simplified, repeatable processes that are 
effective in achieving approvals and sign-up quickly. 

 � Make it technology agnostic – it’s important to get the most efficient and affordable 
solution to meet your needs, regardless of what technology, approach, manufacturer or 
product set this involves.

 � Be aware of compliance requirements – we work with clients to understand and adapt 
to meet any compliance requirements that might dictate the implementation or ongoing 
management of any IBC project. The UK Joint Operator Specifications (JOTS) provide a 
framework within which mobile infrastructure projects can be more successfully managed, and 
we’ll work to ensure any deployment is compliant.

 � Plan for the long term – any serious IBC project needs to be backed up by ongoing 
support and maintenance in order to maintain the quality of your IBC solution, minimise your 
involvement and protect your investment.

http://www.redstone.com
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As the facilities management sector heads towards a potential value 

of around £122 billion, it would seem that FM companies have a lot 

to look forward to in the year ahead. Winning new customers and gaining 

larger contracts from existing clients – it should be an exciting vision.  

But sadly, that’s not the rosy picture many FM suppliers are painting for 

2018. The sector has already witnessed some of the biggest players in the 

market reporting pre-tax losses this past year. Others are managing to 

keep their heads above water, but have made little impact in terms of real 

business growth.

While there may be various factors contributing to the cautious attitude 

about 2018, it’s clear that many companies are simply not making the most 

of their brand. Yet, a brand is the one critical factor above all else in achieving 

business success and growth, regardless of the FM products or services on 

off er. In the super-competitive FM sphere, commoditisation is widespread, 

focusing mainly on price alone. This shouldn’t come as a surprise, however. 

Without a discernible brand, there is little to compare between one FM 

supplier and another. 

In contrast, having a strong brand puts any FM business on a diff erent level. 

Customers are willing to pay premium prices when negotiating with a robust 

brand. And with the FM marketplace heading towards the ‘bundled service’ 

approach, brand extensions can be leveraged far better than starting from 

scratch.

Managed correctly, branding your business successfully can mean lower 

unit marketing costs and higher asset utilisation through economies of scale. 

What’s more, business growth can escalate at much higher rates, gaining 

stability in long-term cash flow and dramatically raising shareholder value.

Why, then, do so many FM companies struggle to create meaningful 

brands that fail to bring about new business – or prevent losses of existing 

customers? Several reasons exist, but three specific problems lead the way.

WHAT IS A BRAND?
A brand has nothing to do with a logo, despite the amount of money oft en 

spent on designing elaborate signs and symbols. Nor is it a visual identity, 

typeface, product name or strapline. Even FM suppliers with all these 

elements in place are oft en persuaded to hand over more hard-earned cash 

for ‘rebranding’ – one of the biggest deceptions in the brand arena.

A brand does not rely on the latest CRM systems or other forms of digital 

transformation, either. Yet FM businesses are zealous to point out their 

investment in automation of one form or another to the exclusion of more 

important customer-focused elements. 

The bottom line is, a brand is not built around typography or technology. 

It’s all about psychology. One good definition of a brand is ‘the total 

emotional experience a customer has with your company and its product 

or service’. The key point here is that the customer owns that emotional 

experience. It’s an intangible mental construct in his or her mind. The task of 

the brand is to influence customer behaviour and so create that strong, long-

term emotional engagement.

But many companies fail to understand how customers think or how to 

create real emotional connections. In a survey I conducted of 25 FM supplier 

websites, each one rambled on about tangible things such as product 

or service features, technical jargon and methodology. On several sites, 

I counted on average 30 sentences in succession starting with ‘we’ – and 

hardly a ‘you’ in sight. These typical one-way conversations miss the point, 

and totally ignore the way to influence the intangible brand impression in the 

customer’s long-term memory.

I’ve consulted for many businesses in the FM marketplace. Almost without 

exception, the sales, marketing and brand disciplines have been separated 

verging on the point of non-contact. Because of this isolation up to 92 per 

cent of prospects generated by marketing are not closed by sales forces. Even 

worse, marketing itself, which should be inseparable from – and in fact drive 

– the company’s brand strategy has long lost its seat at the board.

Recent studies show that 80 per cent of CEOs and managing directors have 

no confidence at all in their marketing department. Reasons for this shocking 

state of aff airs include the fact that 79 per cent of marketers are unable 

to understand a P&L and balance sheet, so they cannot give any positive 

financial outcomes when presenting marketing results to top management. 

Coupled with this, 64 per cent use ‘brand awareness’ as their top marketing 

KPI, even though they can’t link it to sales and revenue. Little wonder, then, 

that strategic business plans are rarely built on marketing forecasts.

ENGAGING EMPLOYEES
Many FM companies I’ve studied oft en repeat the phrase ‘our people are our 

business’. That’s a positive view. Surveys conducted in both the UK and the 

US show that companies where employees understand and buy into the 

brand can expect up to a 30 per cent greater return on their staff  investment 

than other firms. 

Much of the time, however, employees in FM businesses are rarely given 

any coaching or training in understanding what a brand is, apart from the 

usual elements covered above – logos, typefaces and so on. But for a brand 

to be successful in the market, it must have all employees understanding 

their role in turning brand aspirations into reality, especially those on the 

front line of customer sales and service. When employees fail to deliver 

emotional brand experiences throughout the customer journey, the 

company brand becomes meaningless and quickly falls into the 

commodity rut.

With all the Brexit chaos, and the uncertainty surrounding the eventual 

outcome, 2018 may be a challenge for some. Yet even in troubled times, 

a brand remains the top level strategic driver of any FM business, large or 

small. Build your brand around customer psychology, especially why and 

how FM customers buy. Because when you get that emotional engagement 

working successfully, you may just have a Happy New Year – and beyond. 

Something worth thinking about.

Brand expert James Hammond, known as the Brand Doctor, and the author of 
Sunday Times bestseller Branding Your Business, explains why creating emotional 

connections with customers is the path to a happy New Year

TIME TO GROW
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Having a fall in the workplace is bad news for 

both employers and employees. The Health 

and Safety Executive (HSE) states that one-third 

of all major workplace injuries are from slips and 

falls, and account for over half of all reported 

injuries to members of the public. Some of the 

main causes quoted are wet or contaminated 

floors, poor housekeeping, uneven floor surfaces 

and unsuitable floor coverings.  

Whether you’re looking for safety flooring for a 

busy kitchen, the entrance of a building, or a wet and 

potentially slippery changing room, it’s important to 

note that there is an individual flooring solution to 

suit each and every scenario. A commercial kitchen 

area which could have cooking oil or grease on 

the floor will need a safety flooring that is higher 

in friction than the flooring used in a building’s 

reception area, where the main contaminants are 

likely to be water and dirt walked in from the outside. 

The first element to consider when looking at safety 

flooring is how they are tested and what the slip 

ratings mean. 

The pendulum test is the method recommended 

by the HSE to assess the slip resistance of floor 

surfaces. The test can assess slip resistance in both 

dry and contaminated conditions, and measures the 

coeff icient of friction of a floor surface to provide 

a slip potential classification. Pendulum testing is 

used for laboratory testing to provide ex-factory slip 

resistance values, on site to provide ‘as installed’ test 

results, and as part of investigations into slip-related 

incidents. A pendulum test value (PTV) of 36 or higher 

is classified as low slip risk.

Ramp test ratings, giving an R value, are also 

used to classify slip resistance. It’s a common 

misconception that R10 floor coverings are extremely 

slip-resistant; some people believe the scale starts at 

R1, when in fact it starts at R9. Ramp test values are 

based on ex-factory testing and do not take account 

of changes in slip-resistant properties that could 

occur during the working life of the floor covering. 

DIN 51130 ramp test values should not, therefore, be 

considered in isolation.

Another important factor to consider is the long-

term slip resistance of flooring in use. EN 13845:2017 

is the European standard for PVC floor coverings with 

particle-based (carborundum or cork, for example) 

enhanced slip resistance, commonly referred to as 

safety floors. The test methods are wet tests, both 

barefoot and with footwear (shod), based on the 

ramp test and the pendulum test. Products can be 

classified as ESf (enhanced slip for use with footwear) 

or ESb (enhanced slip for barefoot use), or both.

While the performance classifications are based 

on ex-factory testing, the standard does include 

a durability (abrasion) test to support claims of 

sustainable slip resistance throughout the life of the 

floor covering.

Understanding the slip resistance of floor 

surfaces and how it is assessed when selecting the 

correct floor covering for an area is just one, albeit 

important, aspect of pedestrian safety. 

People are unlikely to slip on a clean, dry floor. 

Prevention of contamination, prompt and eff ective 

removal of contaminants and use of correct and 

eff ective cleaning methods are just a few examples 

of practical advice off ered by the HSE to help reduce 

slips and trips. Pendulum testing can be used 

to provide a useful insight into the eff ectiveness 

of cleaning and maintenance or to monitor the 

performance of a floor surface over its service life.

Use of an eff ective entrance flooring system has a 

key role in pedestrian safety and can reduce slip risk 

and maintenance costs by removing contamination 

and dirt being traff icked into a building, or between 

diff erent areas of a building. Independent testing 

by Cleaning Research International has shown that 

by installing Forbo’s Coral entrance matting, for 

example, up to 95 per cent of dirt and moisture can 

be removed from the soles of shoes within six steps, 

removing contamination at the source. This can 

reduce cleaning time by up to 65 per cent.

TREAD SAFELY
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SLIPS & TRIPS 
Don’t slip up on your Health & Safety duties 

during wintery weather says Lee Fox, Sales 

and MD of mat experts Kleen-Tex

Entering a building during wet and wintery 

conditions poses a major slip hazard. Most 

slips occur in wet or contaminated underfoot 

conditions, and most are due to poor 

housekeeping. Yet the solution is both simple 

and low cost. It all boils down to having an 

eff ective matting system.

An intelligent choice of mats not only 

minimises your health and safety risk but 

has the additional benefit of reducing 

overall cleaning costs, which can eat into 

building maintenance budgets. Yet all too 

oft en, areas of high footfall are graced by a 

single, inappropriate mat which all too soon 

becomes overwhelmed by the assault on its 

capabilities.

Mats are purchased on the basis of looks 

and cost with little thought about the job they 

are designed to do. We oft en see mats which 

are too small to cope with the high levels of 

footfall and quickly become saturated and 

unfit for purpose.

Another common error is not to change 

the mats frequently, which again negates the 

eff ectiveness. There is a lot more to mats than 

meets the eye and to get the most from them 

it’s important to choose the right mat for the 

required application.

Where wet and wintry conditions are 

concerned, Kleen-Tex advocates the use 

of primary, secondary and tertiary mats 

to reduce significantly the risk of slips and 

trips. These mats each undertake a particular 

function. The primary mat takes away the big 

chunk of loose grit and some initial moisture. 

The secondary mat will soak up more moisture 

and any remaining grit and the tertiary mat 

soaks up the residue, ensuring footwear is as 

clean and as dry as possible before entering 

the main part of the building.

During bad weather, this kind of matting 

system can help reduce the risk of slips and 

trips by up to 50 per cent, and can also help 

keep your floors cleaner for longer. Any FM 

will tell you that wet weather spells bad news 

for their cleaning budgets, and when it’s 

combined with icy conditions where salt and 

grit is used extensively, these costs can really 

ramp up.

Mats should be inspected regularly, 

particularly during bad weather, to ensure 

that they remain fit for purpose. As with 

many products, it does pay to invest in a 

better quality mat, choosing mats engineered 

from nitrile rubber and high twist nylon for 

durability and non-slip.
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Figures published by the Health & Safety Executive show that falls through fragile roof  

materials caused over one quarter of fatal accidents in the construction industry.  

Fixsafe addresses the problem and is playing a major role in reducing this statistic.

Fixsafe allows sheets to be replaced from below, eliminating the need to access fragile 
roofs and thereby greatly increasing site safety. By removing the requirement for costly 
safety netting, roof staging or external scaffolding, on-site time is reduced and access 
equipment costs are minimised.
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For details, please call us on 01543 687300 or visit ������������	
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Fragile roofs put lives at risk  
and you could be liable. 
Insist your contractor  
uses ��������������
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or roof sheets to be installed from below, 
avoiding the need to access fragile roofs
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NO NEED 

TO ACCESS 

FRAGILE ROOFS

ALL WORK 

CARRIED OUT 

FROM BELOW

http://www.filon.co.uk


   DECEMBER/JANUARY 201838

FOCUS      LIGHTING

Outdoor lighting systems are subject to 

a variety of permanent, temporary or 

transient electrical disturbances. These events 

represent a considerable threat to the equipment 

connected to these networks. The age and oft en 

degenerative state of the networks aggravate the 

problem. 

The threats are numerous and include lightning 

strikes and its secondary eff ects, switching 

overvoltages, network distribution problems – 

such as loss of neutral or connection errors – and 

harmonic voltages. Although these disruptions 

can occur on external networks, historically the 

equipment connected to them was usually robust 

enough to tolerate the eff ects without incident. 

However, the introduction of complex electronic 

technologies on these networks has exacerbated the 

problem. 

Disruptions are becoming a major and a real 

threat. An excellent example of this is the change in 

recent years to LED technology in the outdoor street 

lighting market. 

MAJOR HAZARDS 
There are many potential problem areas when 

considering outdoor lighting systems. They include 

very sensitive equipment (electronic drivers, LED 

components), connection to disrupted networks, 

very long supply connections, and large quantities 

of equipment dispersed externally. This means that 

LED equipment will be subject to various disruptions 

that may seriously aff ect its performance and 

service life – ironically, given that long service 

life was a major argument for switching to LED 

technology. 

Transient overvoltages due to lightning is a 

well-known hazard resulting from lightning strike 

eff ects on the distribution networks, including 

strikes on overhead lines, ground potential rise, 

and electromagnetic radiation on the networks. 

The scenarios are numerous and will create very 

high amplitude transient overvoltages (several 

kilovolts) that are fatal to sensitive components and 

equipments such as LED lights.

Electrical networks are full of inductive loads that 

can generate transient overvoltages of up to several 

kilovolts. A major source of switching overvoltages 

Switchtec’s Jeremy Lester explains the potentially disastrous impact of lightning and other 
disruptive events on LED street lighting, and how the sensitive components can best be protected

SHINING THROUGH
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discharge lamps and other neon tubes are 

powerful harmonic generators.

These phenomena are not linked to the 

quality of the distribution network but 

directly to the specific construction of the LED 

luminaire, and are a proven cause of system 

failures. Most of the outdoor luminaires in a few 

European countries are manufactured as class 

II (protection against indirect contact by double 

insulation or reinforced insulation). These have 

a metal casing that contains the equipment 

and is not connected directly to the protective 

earth (PE), nor is it indirectly connected via a 

conductive support. 

A typical example is a lamp on a wooden or 

fibreglass mast. There is a risk that the metal 

casing will be electrostatically charged by 

the wind – friction with dust particles – with 

no facility to discharge it. This electrostatic 

charge can reach high voltages (kV), and in 

certain conditions transfer its energy to internal 

components.

PROTECTIVE SOLUTIONS 
Now that the sensitivity of external LED lighting 

systems to surge voltages is known, solutions 

must be provided. One possible answer is 

the use of reinforced drivers to withstand 

the high surge voltages. Some LED luminaire 

manufacturers are beefing up their drivers with 

the ability to withstand 8 to 10kV in impulse 

voltage (1.2/50micro seconds waveform). 

However, even if this method strengthens the 

LED luminaire, it is not as eff ective as a solution 

that includes an external surge protector. 

There are various options, but the best 

solution is use of an external surge protection 

device as it is able to withstand the worse case 

scenario – a 20kV surge voltage – while easing 

the maintenance process.

Surge protection devices (SPDs), also known 

as transient voltage surge suppressors (TVSS), 

for low voltage networks are a mature, 

reliable and standardised technology 

(NF EN 61643-11). They are very eff ective 

at providing protection against voltage 

transients such as lightning and switching 

surges. A good supplier should be able to 

off er versions suitable for use in luminaires 

to be fitted either in the junction box at the 

foot of the mast, or integrated into the head 

of the luminaire. 

In certain technical guides used in 

Europe, the need to use SPDs is integrated 

(rules for the installation of external 

low-voltage networks) and is based on a 

simplified risk analysis. SPDs should also be 

integrated into the control cabinet as well 

as the supervisory/control networks when 

applicable.

For protection against temporary 

overvoltages and loss of neutral – 

potentially very damaging – there 

are special SPDs designed to sacrifice 

themselves (controlled end-of-life mode) 

and disconnect the terminal equipment 

to protect it. Another option is to use an 

industrial frequency overvoltage protective 

device, such as Citel’s VM230.

Eliminating the risk of electrostatic charge 

in class II luminaires should be addressed 

during manufacture. However, corrective or 

complementary action can be undertaken 

using specific discharge devices, sometimes 

included in surge protection devices. Citel’s 

MLPC2-230L-R/ESP is an example. 

The rapidly changing technology of 

equipment installed in outdoor lighting 

networks poses serious risks in terms of 

reliability. To ensure continued operation 

and the expected service life, it is critical 

to understand the distributed nature of 

these systems, their vulnerabilities and 

the very specific protective measures that 

are required. 

in outdoor lighting networks are the 

ferromagnetic power supply modules 

for discharge lamps that are used in LED 

lighting. Each start-up creates the impulse 

overvoltages that can find their way to the 

fragile LED equipment.

A connection error (phase/phase 

connection) or a neutral failure on the 

supply network will generate almost twice 

as much AC voltage to the equipment. These 

temporary overvoltages are devastating for 

the connected equipment.

The active loads on the networks generate 

harmonic disturbances that lead to faults 

and are the cause of premature ageing 

of electronic circuits. In lighting circuits, 
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Eff ective commercial lighting needs to 

combine the requirement of a visually 

comfortable and motivational working 

environment along with a low cost of ownership.  

Whatever the requirement, an eff ectively designed 

commercial lighting scheme has to be varied to 

meet the needs of today’s workplaces. Workplaces 

haven’t just become more flexible they have also 

become more dynamic, changing in terms of layout 

and purpose on a more regular basis than used to 

be the case. With more businesses now favouring 

open plan off ice spaces, one of the key elements is 

to provide a uniform, well-lit environment for the 

workforce, while building operators are looking for 

an energy saving system that will require minimum 

maintenance.

There are four key elements that have to be taken 

into consideration when choosing a lighting scheme:

 � Colour Temperature

 � Light Distribution

 � UGR

 � Lifetime 

COLOUR TEMPERATURE
Previously, in the days of the old style fluorescent 

lighting, 3500K was taken as white and 4000K 

represented the cool white option. With the 

introduction of LED technology, 4000K has become 

the preferred choice for off ice installations and 

is seen as white, which means that cool white is 

now 5000k. However this 5000k cool white has too 

much blue content and is not suitable for off ice 

installations.

LIGHT DISTRIBUTION
Because all luminaires don’t have the same light 

distribution, the choice of which to use has to be 

made on each individual project requirement. 

It is always important to be aware that the light 

distribution of each luminaire will have an impact 

on the overall lighting scheme. The choice has to be 

made whether to choose a flat panel or technical 

optic. Flat panel luminaires are all similar and give a 

very bland and uninteresting appearance. Technical 

optic can give a more interesting visual appearance 

and add diff erentiation to the overall scheme.

UNIFORM GLARE RATING (UGR)
Visual comfort is critical in the working environment 

and it is a fact that excessive glare can be the cause 

of very uncomfortable conditions, causing strain on 

the eyes and contributing to headaches. Glare may 

seem subjective but it is actually calculated using 

a precise formula that measures the luminance of 

a lamp and divides it by the background of visible 

luminance from the room. UGR ranges from 5 to 

40 and the lower the number, the less glare. For 

example, a low UGR of 10 means the glare is so 

discreet it will go unnoticed, whilst a UGR of 30 

will definitely cause discomfort. Reflected glare 

is excessive luminance 

reflected from objects or 

surfaces within view, which 

includes reflections from 

interior surfaces and from the 

luminaires themselves. 

The new European standard 

sets UGR = 19 as the maximum 

permissible value for off ices. 

Very bright LED panels with 

no control can help create 

glare and in a world of short 

cuts, we need to be aware 

that UGR 19 is NOT just the 

luminaire but also how it is 

used in the space.

LED LIFETIME 
Unlike traditional lighting sources, LED’s are a 

much more reliable source of illumination than 

its predecessors and, with technology constantly 

improving, failure rates are getting smaller and 

smaller. This means that the life of the LED cannot 

be defined in terms of its time to failure, as 

previously used. 

To overcome this, the lighting industry defines 

the loss in light output over time, shown as Lx at 

NN hours. So for example L70 @ 50,000 hours, 

means that at a time of 50,000 hours the light source 

will have 70 percent of its initial output. This is a 

prediction of lumen depreciation but NOT luminaire 

lifetime. The LED package may not be dominant in 

determining product lifetime, which means that we 

should take into account: 

 � Optical quality

 � Mechanical construction

 � Cooling system

 � LED quality

 � Lifetime and stability of the driver

Luminaire life, on the other hand, has to do with the 

reliability of the components of a LED luminaire as a 

system. It is also relevant to consider the provision 

of the correct lighting levels and the quality of the 

lit eff ect, combined with the energy eff iciency of 

the solution. Warranty is also a consideration, along 

with what it actually covers, conditions of use and 

reliability of the supplier.

Ultimately, putting all of these factors in place 

will enable lighting specifiers to be more creative 

and to achieve better solutions that meet the 

client’s aesthetic, energy-eff iciency and lifecycle 

requirements.

LIGHT UP YOUR LIFE
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lighting within the modern workplace says Paul Coggins of Zumtobel Group 



Since 1990, WhiffAway Group has been a market leader in waterless urinal technology.  
Organisations such as Sainsbury’s, McLaren, VUE Cinemas, Westfield Shopping Centres, M&S, 
Bank of America and Centrica have converted to 100% water-free urinals with WhiffAway.

Now is the time to review water-free urinals and contact WhiffAway to save money, water and energy, 
in conjunction with reducing operational costs and enhancing washroom perception.

For further information please visit our website www.whiffaway.com 
or contact 0800 783 4883 or send email to info@whiffaway.co.uk

A Tried & Tested Solution

WhiffAway Waterless 
Urinal Technology

SYSTEM
BENEFITS
INCLUDE:

• Eliminating Urinal Odours
• Save Money 
• Save Water 
• Reduce Energy Consumption 
• Fully Recyclable

• No More Urinal Flooding
• Reduces Blockages
• Improves Urinal Hygiene
• No More Harmful Chemicals 

The Leading Light in Technology Enabled
Facilities Management & Property Services

Estates management solution 
providing comprehensive 

facilities management &
 property services driven by our 

Concerto software, seamlessly 
integrating property, asset and 

project management capability.

Email: enquiries@bellrock.fm
Tel: +44 01162 026800

www.bellrock.fm

http://www.whiffaway.com
mailto:info@whiffaway.co.uk
mailto:enquiries@bellrock.fm
http://www.bellrock.fm
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PLASLOC SUPPLIES SCREENING AND HOARDING 
SOLUTIONS FOR ‘BIG FOUR’ FIRM’S HQ 
Plasloc has supplied Ernst & Young (EY) with screening in the form of a curved 

demo wall for its London-based headquarters.

The wall is in the main reception of the company’s HQ and is in place during a 

period of construction work at the off ices. 

Steve Matthews, the founder of Plasloc, comments on the installation: 

“Being such a successful and well-known company, it was important that the 

reception area of Ernst & Young looks sleek and professional in appearance 

despite the ongoing building work. We are pleased that our screens allowed 

the company to achieve this."

The screens installed by 

Plasloc at EY could not be 

secured at the base or top of 

the structure. Instead, a free-

standing screen was needed 

and so Plasloc drew on the 

expertise of their in-house 

design team. 

As well as safety, Plasloc also 

prioritises the easy removal 

of its products and, as part of this project, flooring and joinery protection was 

installed to make sure that the temporary screens left  no lasting impressions or 

damage on the building. 

Plasloc specialises in producing environmentally friendly screening and 

hoarding solutions and can add Ernst & Jones to an extensive list of well-

known clients which includes the likes of Amazon, Burberry, Tesco and the 

Royal Mail. 

� www.plasloc.com

 � 01626 356 995

AVIRE EXPANDS PRODUCT RANGE WITH 
MICROKEY ACQUISITION   
Move also increases 

resources for future product 

development

Avire has acquired SETCO 

S.A (www.microkey.es), a 

specialist in emergency 

telephones, GSM wireless 

transmission and monitoring 

systems for lift s, which are 

marketed under the Microkey 

brand.

Rob Lewis, MD at Avire, said: “This is a really exciting time for Avire, Microkey 

and our customers. With the addition of Microkey’s cutting-edge technology to 

Avire’s global footprint, we have created the clear market leader in terms of size 

and technology. Not only is this good news for our customers now, but with 

the increased R&D resource, we are expecting even more customer-focused 

products in the near future.”

Founded in 1986, Microkey is based in Barcelona and is the market leader 

in emergency telephones for lift s in Spain. The business displays strong core 

competencies in GSM wireless transmission, machine to machine (M2M) 

technologies and cloud-based monitoring solutions. The combination of M2M 

and cloud technologies is beneficial to Avire customers, allowing lift  controllers 

to provide status information and to be remotely updated and maintained.

As Microkey has predominantly been focused on the Iberian peninsula, this 

acquisition off ers exciting new growth opportunities via Avire’s global sales and 

support channels.

� www.avire-global.com

 � +44 (0)1628 540100

BAGNALLS APPRENTICE WINS 
JUNIOR NATIONAL TITLE  
Adam Knowles from Bagnalls North West 

Branch is on a roll aft er being crowned one of 

the nation’s top wallpaper hangers. 

Adam was announced the Junior 

Apprentice Paperhanger of the Year at a 

prestigious gala dinner, organised by the 

Painting and Decorating Association (PDA) 

at the Bristol Marriott Royal Hotel on 11 

November.

Eighteen year old Adam received a £200 cash prize, a certificate and a 

trophy at the event, which formed part of the PDA’s National Conference.

The award was presented aft er Adam took part in the PDA’s national 

competition, held at The Hub in Doncaster in October.

Adam, who is also studying towards 

an NVQ Level 2 in Painting and 

Decorating at St Helens College, said: 

“This is the first time I’ve entered the 

competition and it’s a brilliant feeling 

to have won. Bagnalls are really proud 

of my success too and I’m planning to 

take part in the senior level contest next 

year.”

Stephen Bagnall, Group MD said: “We 

have spent a lot of time creating an apprenticeship programme to develop 

the skills of the next generation of craft speople within our organisation and as 

such are delighted that one of our apprentices has taken the title.”

 � www.bagnalls.co.uk

ALTRO RESINS TRANSFORM UNIVERSITY 
RENOVATION 
A package of Altro resins products 

have been used to transform a 

30-year old building, which was 

previously part of the Hewlett 

Packard campus in Bristol, into 

the University of the West of 

England (UWE) Future Space. 

The building is used by Research 

and Development project teams to nurture start-up 

companies working in the fields of robotics and smart-

controlled machinery and vehicles. The renovation 

project was completed by BAM Construction.

The timelines for the project were tight, but an 

added complication was that half the building needed 

to continue to be occupied by the staff  of the Bristol 

Robotics Laboratory. This meant that noise, dust, 

vibration and odours had to be kept to a minimum. 

Lucie Phillips, at WSP Parsons Brinckerhoff  architects 

said: “We felt, as designers, that a standard resin or vinyl floor finish would 

look bland in such a large space so we started to explore the options of using 

a feature resin and we are exceptionally happy with the results of the final 

product.”

A combination of Altro resins products was used to create solutions for areas 

such as the circulation hub, main access route from the entrance to the hub, 

laboratories, workshops and corridors. Products were selected for their UV 

stability and slip-resistance, flexibility and durability.   

 � www.altro.co.uk

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.plasloc.com
http://www.microkey.es
http://www.avire-global.com
http://www.bagnalls.co.uk
http://www.altro.co.uk
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The Float system is fully explained on our website or call:

01892 506926 info@yourspacefloat.com
www.yourspacefloat.com

carpet replacement without moving the furniture

Float can offer you              Tessera Teviot range 
of carpet tiles for an all-inclusive price of £16.65 
per square metre. This includes the Tessera 
Teviot carpet tile and installation using Float, 
meaning no furniture needs to be moved and 
there’s no inconvenience to your colleagues’ 
working day. We provide a nationwide free 
survey and quotation service.

£16.95

mailto:info@yourspacefloat.com
http://www.yourspacefloat.com
mailto:fmj@quantectest.co.uk
http://www.quantectest.co.uk
http://www.robertpearson.co.uk
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PIPE LINING PRESERVES 
DRAINS AT HISTORICAL 
TOWN HALL 
The drainage system at one of Sheff ield's 

most iconic buildings has been rehabilitated 

with an extensive programme of remote 

structural repairs.

Sheff ield City Council commissioned Lanes 

Group plc to carry out the planned drain 

maintenance work at the Grade I Listed Sheff ield Town Hall.

Drainage engineers from the Lanes Sheff ield depot have installed 64 

structural liners in pipes beneath the 120-year-old civic building in the centre 

of the city.

The cure in place pipelining (CIPP) technique, oft en referred to as patch 

lining, allows drainage systems to be renewed without the need for extensive 

excavations.

Arnold Morton, Minor Works Supervisor for Sheff ield City Council, said: "The 

way the Lanes team has gone about its work has been impressive. The town 

hall is a high-profile building in a prominent city-centre location, so setting 

the highest standards of health and safety 

and work-site management has been very 

important. Lanes has delivered on both."

The patch lining programme has involved 

Lanes drainage teams working both inside 

and outside the building, late in the evening 

and at night to avoid inconvenience for its 

users and the general public. 

� www.lanesfordrains.co.uk

AKZONOBEL DECORATIVE PAINTS UK LEADS THE 
WAY IN SUSTAINABILITY  
AkzoNobel Decorative Paints UK 

has been awarded the Best in 

Combined Reduction for Carbon, 

Water and Waste for 2017. The 

award recognises the best overall 

performer from all companies 

that hold the Carbon Trust Triple 

Standard – acknowledging its 

commitment to and achievements 

in sustainability. Since 2009, 

AkzoNobel Decorative Paints UK has reduced the 

carbon footprint of all operations by 37 per cent, 

water usage by 24 per cent since 2010 and waste 

output by an impressive 42 per cent since 2011. 

The Carbon Trust works closely with businesses, governments and the private 

sector to accelerate the move to a sustainable and low carbon economy. 

Having been certified to the Carbon Trust Standard since 2009, AkzoNobel 

Decorative Paints UK is one of only a handful of companies to hold the 

accreditation for this number of years.

As part of AkzoNobel’s commitment to long-term value 

and positive social impact, the intention is to become 

carbon neutral and exclusively use 100 per cent renewable 

energy across all operations by 2050. The recent opening 

of the world’s most advanced and sustainable paint 

plant in Ashington, Northumberland is a major milestone 

in this journey. 

 � www.duluxtradepaintexpert.co.uk/products/sustainability-policies

ADVANCED EMERGENCY LIGHTING SYSTEM 
SELECTED BY CENTRE OF SPORTS EXCELLENCE
Lux Intelligent, the leading 

emergency light testing system, 

has been specified to replace an 

obsolete system at Plas y Brenin, 

the National Mountain Sports 

Centre in the heart of Snowdonia.

The Centre is the home of 

mountain sports, providing both 

residential and non-residential 

courses.

Advanced’s leading emergency lighting system Lux Intelligent – an 

addressable, automatic test system – was chosen for the 216-year-old facility 

because of its ease of installation and the performance benefits it delivers. The 

system allowed the existing wiring, exit signs and 300 luminaires to be kept, 

saving considerable time and cost.

Lux Intelligent ensures all emergency lighting is functioning and compliant to 

BS5266-1. It is one of the most flexible systems available with panels supporting 

1-4 loops, 249 devices per loop and up to 200 panels in a network. Lux Intelligent 

is also compatible with most third-party lights and luminaires, including LEDs, 

giving installers and end users unprecedented purchasing freedom. 

The system also off ers market-leading convenience and ease of monitoring 

and testing, with live status updates and reports accessible via the panels, PCs, 

the Cloud or mobile apps. 

Advanced has developed a savings calculator, available at 

www.luxintelligent.com to demonstrate the benefits to engineers, end users, 

H&S managers and FMs.

� www.advancedco.com

VPS GAINS DOUBLE FINALS PLACES IN THE 
SECURITY EXCELLENCE AWARDS    
The UK's leading vacant property 

and construction security 

specialists, VPS and their sister 

company VPS Site Security, have 

achieved shortlisted finals places 

in two categories this year for 

the IFSEC Security Excellence 

honours.

The first category is Large Security Installer, with an entry that includes 

securing and protecting the massive CrossRail construction project at 

Paddington Station, comprising five storeys, mostly underground, with 83 HD 

CCTV cameras, smart analytics ‘virtual' tripwires, onsite monitoring and the 

installation of 18km of cabling. Other case studies in the entry highlighted the 

impact of the innovative, award-winning JCB Smart Tower technologies.

The second finals place is for a Customer Care Initiative - working 

collaboratively with the insurance industry and policyholders, VPS created a 

combined direct customer and insurance initiative for permanent repair. This 

significantly streamlined the process that bridges insurance claims with security 

repairs, making a real diff erence to customers left  distressed and vulnerable 

following a break-in to their homes. It is estimated this will beneficially impact 

over 15,000 homes annually.

This follows on from their recent win as the AA's Home Services Supplier of 

the Year for their direct-to-customer brand VPS247, launched under its new 

name this month.

Winners will be announced at the Awards ceremony at the London Hilton on 

Park Lane on 22 November. 

� www.vpsgroup.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.vpsgroup.com
http://www.lanesfordrains.co.uk
http://www.duluxtradepaintexpert.co.uk/products/sustainability-policies
http://www.luxintelligent.com
http://www.advancedco.com


MONTH IN FM

DECEMBER/JANUARY 2018   45

FMJ.CO.UK

NEW PARTNERSHIP PROVIDES COMPLETE FILTERING 
SOLUTION TO HVAC USERS 
Four UK companies 

have recently 

teamed up to 

provide a complete 

filtering solution 

to HVAC users. 

RABScreen, 

Galebreaker, DHD 

Cooling, and GVS 

Filter Technology, 

all specialists in 

their fields, have 

come together to 

off er comprehensive filtering and filter screen systems for HVAC equipment.

RABScreen external filter screens have become a proven method of 

protecting all air movement equipment saving energy, time and money 

through their external fitment. 

Working with Galebreaker means that HVAC users can now have either fixed 

or rolling systems, both of which protect equipment from windy conditions. 

With experience in the HVAC and cooling tower market, DHD Cooling is 

also concerned with filtering to remove airborne debris but provides a 

comprehensive service including looking at thermal performance of cooling 

systems too. GVS Filter Technology, as one of the leading manufacturers of 

filters and components, provides energy eff icient filters which work perfectly 

with RABScreen external filters.

‘See us at HVACR 23-25 Jan 2018’. 

� www.rabscreen.com

 � 01635 248633

CHUBB ENGINEERS WIN NATIONAL 
APPRENTICE OF THE YEAR AWARDS 
Two Chubb Fire & Security 

Limited engineers, 

Danny Harding and 

Max Wheeler, have won 

National Apprentice of 

the Year awards at the 

recent IFSEC & FIREX 

International’s Security 

and Fire Excellence Awards 

ceremony. Chubb, a 

leading provider of security 

and fire-safety solutions, is 

a part of UTC Climate, Controls & Security, a unit of United Technologies Corp. 

The engineers participated in the “Engineers of Tomorrow” competition at 

IFSEC’s 2017 exhibition, where they competed in a variety of challenges that 

included a timed security panel installation and written examination. Working 

as a pair, the team accumulated the highest score overall. 

The results were announced at the Security and Fire Excellence Awards 

ceremony held November 22, 2017. The engineers attended the awards and 

received a cash prize for their eff orts.

Chubb has supported fire and security engineering apprenticeships at 

Level 3 for over 20 years. In that time, over 400 employees have completed 

apprenticeships, with about 50 currently enrolled in the intermediate, advanced 

and higher-level apprenticeship frameworks.

Chubb engineers have previously won the National Apprentice of the Year 

award in 2008 and 2012. 

� www.chubb.co.uk

THORN’S LUMINAIRES HELP TRANSFORM 
ONE OF NEWCASTLE’S BEST LOVED HISTORIC 
BUILDINGS – THE OLD POST OFFICE
Luminaires from Thorn 

Lighting have played 

an important role in the 

refurbishment of one of 

Newcastle’s best loved 

historic buildings, The Old 

Post Off ice in Newcastle. The 

project involves upgrading 

the 3,350m2 headquarters 

for NBS which spearheaded 

the multimillion-pound 

refurbishment and regeneration of the Grade II-listed building and has been 

housed there for a number of years. 

Thorns Planor Suspended, Planor Wall, Glacier LED and Chalice LED 

luminaires have been used throughout the project to provide a well-connected 

home for the modern, discerning occupier that values sustainability, good 

design and the wellbeing of its workforce.

The redevelopment has created a state of the art building with transformed 

off ice space and meeting rooms and extensive facilities for staff , including a gym 

within the building. There will also be gallery and exhibition space which will be 

open to the public, a lecture theatre and events spaces. 

Following its makeover, The Old Post Off ice is off icially one of the region’s 

coolest off ices, where the building triumphed as winner of the Best Refurbished 

and Recycled Workplace at The Northern Awards Dinner of the BCO awards.

� www.thornlighting.co.uk                     �   01388 420042

 � uk.quotations@zumtobelgroup.com

DELTAVATION SELECTS GOOEE AS DATA 
STORE & ANALYTICS PLATFORM     
Following Gooee’s European launch at LuxLive 2017 in November the Internet 

of Things (IoT) platform provider and Deltavation announce a partnership 

that sees Gooee’s data store and analytics platform being integrated into 

Deltavation’s LED lamp-based linear, lighting, sensing and control systems. 

Deltavation provides the only PoE (Power over Ethernet), sensor enabled 

replacement solution to the more than 60 billion fluorescent lamps in 

operation today worldwide. Integrated with Gooee's data services, thousands 

of companies worldwide will be able to replace outdated fluorescent lighting 

with the most advanced lighting solutions, enabling footfall monitoring, energy 

management, human engagement and more.

Deltavation’s patented linear LED lamps combine remarkable lighting 

performance with smart lighting features such as internal control node, wireless 

communication, sensor enabled, colour tuning, and direct-to-lamp PoE 

connectivity.

Mike May, Founder and CEO at 

Deltavation, says the company will 

integrate both its AC and PoE based 

lamps into the Gooee platform: “We 

see the powerful synergy that the 

Gooee ecosystem creates with our 

replaceable data harvesting lamps, 

off ering a complete solution to the industry and our go-to-market partnerships. 

It’s a secure platform and one that aligns with our goals of providing cost-

eff ective, future-proof, intelligent LED lighting with extensive services, such 

as equipment location, systems integration, wireless connectivity and people 

positioning, that both the lighting and property market have been waiting for.” 

� www.gooee.com

 � www.deltavation.com

http://www.rabscreen.com
http://www.chubb.co.uk
http://www.gooee.com
http://www.deltavation.com
http://www.thornlighting.co.uk
mailto:uk.quotations@zumtobelgroup.com
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SARACEN COMPLETES 
SECOND FAST-TRACK 
PROJECT FOR SOUTHERN 
HAIRDRESSING CHAIN   
Saracen Interiors has completed a 

fast-track, refurbishment contract for 

hairdressing chain, Forresters at its salon in 

Caversham. The workplace consultant was 

awarded this second project, following on 

from the successful handover of a fit out for 

the hairdresser in Tilehurst, completed in a 

record nine days last year. 

This latest project was undertaken by 

Saracen Small Works, and was finished 

in just 10 days, with minimum disruption. 

Works included the removal of old fixtures, 

furniture and flooring; the fitting of new ceramic floor tiles, bespoke cupboards 

for storage, display shelving and partitioning; the installation of LED lighting 

panels and plumbing works for new wash basins and a tea point; and painting 

and decorating to refresh the interiors throughout.

Owner and Director of Forresters, John Forrester comments: “We didn’t 

consider any other fit out expert having worked so successfully with Saracen 

last year. The team’s delivery is second to none; they understand the pressure 

we’re under to keep a business such as ours as accessible to the public as 

possible and they are prepared to give the project their all to make sure that 

it is finished as quickly as possible. We know we’re in the best possible hands 

with Saracen.”

� www.saraceninteriors.com

WHITBREAD PLC CHOOSE THE OSTARA 
CAFM SYSTEM
Whitbread has chosen the Ostara CAFM soft ware to manage the maintenance 

of their Premier Inn and Restaurant Estate. Whitbread were looking for a system 

that could provide eff icient processes to manage both the quality and cost of 

the FM and maintenance of their sites, along with providing a robust compliance 

process.

Whitbread's FM Systems and Strategy Manager, Ryan Collings, commented: 

“Ostara 

systems has 

an excellent 

understanding 

of the needs 

of a busy, 

high volume 

maintenance 

function. The 

system brings 

together the 

activities of our 

head off ices, 

hotels and 

restaurants, and our contractors, in a flexible and eff icient way; providing much 

needed clarity and control.”

The Ostara System is used to manage the maintenance of the estates of some 

of the UK's largest retailers such as Primark and Lloyds Pharmacy, along with 

financial sector companies such as the Yorkshire Building Society.

� www.ostarasystems.com

GRADUS IS BEST IN CLASS WITH WALL PROTECTION SOLUTIONS 
AT THE UNIVERSITY OF LIVERPOOL VETERINARY SCHOOL
Gradus has supplied wall protection systems as 

part of a refurbishment project at the University 

of Liverpool’s Veterinary School, based at 

the Leahurst campus in the Wirral helping to 

improve the aesthetics of the building and 

reduce ongoing maintenance costs.

The Small Animal Teaching Hospital is part of 

the University of Liverpool’s Institute of Veterinary 

Science and employs over 350 staff , including over 

100 veterinary surgeons, and 280 students. The 

facility is one of the largest and most innovative 

veterinary hospitals in Europe and plays a key role 

in educating veterinary students, teaching 

them the very latest theory and techniques.

As part of the building’s refurbishment 

and upgrade, Gradus specified standard 

PVC-u corner guards and wall guards to 

protect both circulation areas as well as 

individual rooms.

Corners are one of the most vulnerable 

parts of a building and when left  exposed 

they can suff er damage from a multitude of 

sources including trolleys and other mobile 

equipment. The PVC-u corner guards 

specified will help to reduce ongoing 

maintenance costs and maintain interiors 

by absorbing damage and deflecting 

impact.

The dual height wall guards were selected in 

a clay colour to contrast with the walls at the 

veterinary school. This helps to aid navigation 

whilst modernising the interior and giving the 

environment a more relaxed, less institutional feel.

Maria Morgan, Product Manager at Gradus, said: 

“Gradus wall protection systems are ideal for use 

in busy working environments such as The Small 

Animal Teaching Hospital. Our corner and wall 

guards will help to minimise maintenance costs 

and prolong the lifespan of the facilities interior by 

preventing damage to wall coverings, paintwork 

and equipment.” 

Gradus has over 20 years of experience in 

supplying and fitting wall protection solutions and 

can manage your next project from specification to 

installation.

�  www.gradus.com           �   01625 428922

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.saraceninteriors.com
http://www.ostarasystems.com
http://www.gradus.com
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METRO ROD CELEBRATES AT INAUGURAL 
CONFERENCE AND AWARDS CEREMONY 2017   
Franchisees, employees and suppliers from 

across the country all congregated last 

weekend at 5* resort – The Celtic Manor, for 

the much-anticipated Metro Rod conference 

and awards ceremony, sponsored by iTouch. 

This was the first of its kind under the 

ownership of Franchise Brands plc, and one 

which many have commented will ‘go down 

in history as the best ever’!

Peter Molloy, Metro Rod Managing Director, 

kicked off  the presentations – unveiling some 

exciting new plans for the future and key 

changes in the way the business will be run 

going forward – with the over-riding theme 

being ‘Focused on what makes a diff erence’. 

Further presentations included a marketing 

update from Marketing Director, Robin Auld 

and Head of Marketing, Ella Pugh, who revealed 

some very impressive strategies for 2018, as well 

as sharing the updated branding they’ve been 

working on, not to mention the re-design of the 

vans, two of which were there for all to see and 

vote upon! 

Chief Information Off icer, Colin Rees also took 

to the stage to share the plans for the substantial 

investment being made into restructuring the IT 

systems over the next few years, which will ensure 

Metro Rod can keep ahead of the game when 

it comes to providing a top-class service to its 

customers.

Key industry suppliers took part in a fantastic 

vendor show, where they had chance to exhibit 

their wares throughout the day, and the 

franchisees had the opportunity to find out about 

the latest developments in the drainage industry!

The celebrations continued on into the evening 

at an Awards Dinner, where top performing Metro 

Rod franchisees were recognised and rewarded for 

their achievements.

The highly-coveted ‘Franchisee of the Year 2017’ 

award went to Roy Dean of Metro Rod Deeside, 

who has been with the network since 2012.

“Roy has always operated with the utmost 

professionalism and has achieved extremely 

strong results in all areas of his business. He and 

his team of over 10 employees are very worthy 

winners of this prestigious award – always putting 

the customer first in everything they do, so I’m 

thrilled to be able to recognise his achievements 

in this way!” comments Peter.

A collection was also made in aid of Wateraid, 

raising a fantastic £1,500, which will go towards 

helping to provide clean water, toilets and good 

hygiene to the millions of people around the world 

in need of these basic but essential facilities.

Last, but by no means least, came a fantastic 

presentation for Metro Rod founder Gillian Walker, 

who started the business over 30 years ago now, 

and is due to retire at the end of November. 

Not only were gift s given from the staff  and 

franchisees, as well as a tribute from the bfa 

for her outstanding contribution to franchising, 

but a new plaque was also unveiled to honour 

everything Gill has given the business over the 

years, all rounded off  by a standing ovation! 

Needless to say, there wasn’t a dry eye in the 

house!

Attendees danced their way into the night and a 

fabulous time was had by all involved! 

 �  www.metrorod.co.uk           �   0800 66 88 00

http://www.metrorod.co.uk
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CH&CO GROUP JOINS FORCES 
WITH MARK SARGEANT
CH&Co Group has announced an exciting new partnership with well-known chef 

and restaurateur, Mark Sargeant.

The collaboration upholds the contract caterer’s commitment to ongoing 

food innovation and the development and motivation of its chefs and teams.

Mark will support 

CH&Co Group across its 

portfolio of businesses, 

which operate in the 

business & industry, 

heritage, leisure, 

education and healthcare 

sectors. Key areas and 

initiatives that he will lend 

his expertise and industry 

knowledge to include: 

menu development; chef 

training in the CH&Co Group Chef Academy; culinary communications; team 

engagement and motivation through internal communication and events. 

As a champion of nurturing talent, Mark will also be off ering CH&Co Group 

chefs the opportunity to complete stages at his various establishments, 

including his flagship Folkestone restaurant, Rocksalt.

Bill Toner, CH&Co Group’s Chief Executive, said: “We’re very excited about our 

partnership with Mark. Food is what we’re all about and we’re always looking for 

ways to mix things up and do great food a little diff erently. Mark is undeniably 

an incredibly talented chef who is enjoying a remarkable career. His experience, 

vision and style is a fantastic fit for the business.”

 �  www.chandcogroup.com

INDUSTRY INNOVATOR SET TO END YEAR 
WITH RECORD GROWTH 
A manufacturer and installer of 

innovative hoarding solutions is 

set to end the year with record 

hire figures.

Plasloc is a screening and 

hoarding specialist and since 

its launch in 2011, has gained 

a reputation for producing and 

installing environmentally-

friendly, freestanding, and easy-

to-remove screens. The company is currently set to end 2017 having achieved 

year-on-year growth. 

Steve Mathews, founder of Plasloc, comments: “Over the past few years 

the UK economy has had to tackle some major headwinds such as general 

elections and Brexit. However, at Plasloc we’re thrilled despite this, our 

company has continued to go from strength to strength.

“We strongly believe that our increased growth is due to our reputation for 

delivering a high-quality service utilising our patented product across multiple 

sectors and industries. We have successfully delivered projects including 

supplying safe hoarding solutions to the University of Cambridge as part of 

a £1bn development, as well as designing and installing sleek, freestanding 

screens in the reception of prestigious professional service company, EY.”

So far, Plasloc has been an essential component in over 5000 diff erent 

projects. Working primarily in the commercial and retail sectors, the company 

currently boasts a clientele of over 300 diff erent customers. These include Red 

Bull Racing, Microsoft , NatWest, the BBC, and Aston Martin, to name a few.

� www.plasloc.com

 � 01626 356 995

UPONOR’S WATER HYGIENE CPD GAINS 
CIBSE ACCREDITATION          
Uponor, the global provider of hygienic drinking 

water delivery, energy-eff icient heating and 

cooling and reliable plumbing infrastructure has 

successfully achieved CIBSE (Chartered Institute 

of Building Services Engineers) accreditation for 

the company’s ‘Hygienic Water Supply Systems’ 

CPD presentation.

Designed to highlight the importance of hygienic 

water supply systems and discuss the steps that 

should be taken to overcome the risk of Legionella, 

the CPD begins by defining wholesome tap water 

and highlighting the Legionella risk created by 

stagnant water in the system and inadequate water 

temperatures.

The CPD discusses guidance and legislation, 

drawing attention to industry sources such as 

HSE, CIBSE, HTM04-01 and EN806 to aid engineers 

and installers on designing pipework networks to 

reduce risk, and for building operators and facilities 

managers on automated smart-flushing systems to 

ensure stagnant water cannot become a breeding 

ground for Legionella.

Explains Dave Lancaster from Uponor: “While 

building services engineers are aware of issues 

with legionella, they are oft en shocked by the level 

of risk, and surprised to learn that the number of 

Legionella bacteria doubles every eight hours if 

there is stagnant water in the pipes within the 25-

440C temperature range. 

“The purpose of the CPD is to off er design 

strategies for engineering Legionella risk out of 

plumbing installations so that, even in healthcare 

environments covered by HTM04-01 which are 

considered to have the occupants that fall in the 

highest risk category, conditions that support 

Legionella growth can be avoided.”

The CIBSE-approved CPD discusses the pros 

and cons of Tee, Serial and Loop plumbing 

network designs, highlighting the benefits of loop 

configurations in avoiding dead ends and dead legs 

on the network. It also discusses the importance 

of the pipe material in avoiding calcification and 

microfilms to ensure Legionella cannot collect on 

the internal surface of the pipe.

Following CIBSE approval of the CPD, Uponor is 

planning a programme of more than 60 CPD events 

over the next year for building services engineers, 

architects and installers. To book a place see 

contact details below.

�  www.uponor.com           �   david.marques@uponor.com           �   01923 927015
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GRADUS PROVIDES HYGIENIC WALL 
PROTECTION FOR BMI HEALTHCARE FACILITY 
Gradus has supplied wall protection systems 

to BMI the Somerfield Hospital in Kent, as 

part of a refurbishment project, helping to 

enhance aesthetics at the facility and reduce 

maintenance costs.

Based in Maidstone, BMI The Somerfield Hospital 

is part of BMI Healthcare, a leading provider of 

independent healthcare with a nationwide network 

of hospitals. The hospital has 38 beds in total, three 

operating theatres, three minor procedure rooms 

and hosts a range of specialist clinics. 

Gradus SureProtect Pure hygienic wall 

protection in White was specified for 

use in the anaesthetic and sluice rooms, 

specifically designed for areas of a hospital 

where cleanliness is a priority, the hygienic 

wall cladding creates an impermeable 

barrier to moisture and bacteria and 

has a smooth, easy to clean surface. In 

addition, SureProtect Pure off ers a tough 

and durable finish helping to protect 

against impact and abrasion from passing 

equipment, trolleys and beds, thus reducing any 

ongoing repair and maintenance costs.

Dual height Wall Guards were also fitted in the 

bin store and clean room areas, specified in Chalk 

to coordinate with the surrounding walls, these 

were used in conjunction with SureProtect Endure 

to protect the environment from impact damage 

whilst blending in with the clean, contemporary 

décor of the newly refurbished hospital.

Connie Stocker, Executive Director at BMI the 

Somerfield Hospital, said, “We have worked with 

Gradus on a previous refurbishment project at the 

hospital and were very impressed with the end 

result. The standard of service we received and 

product quality was great, which is why we’ve 

chosen to work with them again.

“Gradus wall protection systems come in a 

variety of colours which enabled us to choose a 

solution which suited the existing interiors and 

produce a clean, modern appearance.”

Maria Morgan, Product Manager at Gradus, 

said: “Walls in healthcare facilities, such as BMI 

The Somerfield Hospital, are vulnerable to dents, 

scuff s and scrapes as a result of wheelchairs, beds 

and trolleys. Thanks to our wealth of experience 

in healthcare environments, we are able to supply 

products that are fit for purpose and will reduce 

maintenance costs for the hospital.”

�  www.gradus.com           �   01625 428922

THE BIGGEST MOBILANE WALLPLANTER IN THE 
UK: BRACKNELL TOWN CENTRE REGENERATION         
The architecture in Bracknell town centre 

has long been plagued by its post-war dull, 

bland, grey reputation. With very little large 

scale development since the 1950s, the area 

was screaming out for investment and for an 

injection of life and love that the shopping 

experience now brings. The resulting one million 

square foot retail park, developed over the 

last three years at a cost of £240 million, was 

off icially opened on 7 September 2017. 

Introducing: The biggest Mobilane WallPlanter 

in the UK

A true central focal point within this next 

generation of shopping and leisure experiences 

in Bracknell town centre is an 800 metre expanse 

of Mobilane WallPlanter. This has created a 

stunning tapestry along the car park and walkways, 

providing both beauty and function, shielding 

an otherwise bland car park façade whilst also 

allowing unhindered ventilation.

Add in a LivePanel Avenue

Constructed of stainless steel troughs and 

planted with Mobilane Green Screens, a 200 

metre LivePanel wall guides shoppers along 

the thoroughfare and off ers an extra natural 

aspect within the confines of a shopping mall, 

peppered with semi-mature trees. This continues 

the green commitment around the centre and 

along The Avenue, the main thoroughfare within 

the shopping zone. The LivePanel feature is a 

superb accompaniment to the WallPlanter and 

runs alongside the new Marks and Spencer store, 

opened since 

July 2017. 

The WallPlanter 

and LivePanel 

were expertly 

installed 

by Hedera 

Screens.

Transforming 

City Centres

Its modernity 

and elegance 

is enhanced 

by Mobilane green systems. This majestic green 

transformation is such an important development 

in the region, creating a sustainable, natural 

environment within Bracknell town centre. 

Welcomed by retail visitors now returning to 

Bracknell, the completed scheme has been 

heralded by the Bracknell Regeneration 

Partnership, responsible for its regeneration.

�  www.mobilane.co.uk           �   sales@mobilane.co.uk           �   +44 (0) 203 741 8049

http://www.gradus.com
http://www.mobilane.co.uk
mailto:sales@mobilane.co.uk
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ASPEN PUMPS’ STORM CHEMICALS - GREEN XL 
SHORTLISTED FOR NATIONAL ACR & HEAT 
PUMP AWARD  
Aspen Pumps, the UK’s market 

leader in condensate removal 

pumps and accessories, is 

delighted to announce that 

it has reached the final in the 

National ACR & Heat Pump 

Awards 2018. The company’s award-winning cleaning technology, 

Storm Chemicals - Green XL, has been shortlisted in the ‘ACR 

Ancillary Product’ category.

The National ACR & Heat Pump Awards recognise the best 

people, products and projects in the industry. Winners will be announced on 

18 January 2018 at The Titanic Hotel in Liverpool. 

Off ering a step change for the air conditioning (AC) sector, the revolutionary 

Storm Green XL is the first probiotic cleaning technology on the market. 

Providing the market tomorrow’s solution today, Green XL uses microscopic 

deep cleaning technology that provides a long lasting deep clean beyond the 

microscopic layer (biofilm). It leaves a healthy microflora on the surface (‘good’ 

microbes to fight against ‘bad bacteria’), ensuring a product remains clean 

in-between service intervals. Plus, unlike conventional disinfectants, bacteria 

cannot become resistant to it. Storm Green XL removes both the visible and 

invisible dirt eliminating dust, mould, bacteria and other pollution as well as 

neutralising bad musty odours caused by fungi and bacteria.

There are three diff erent cleaning products within the Storm Green XL 

range: Foam Clean, Power Clean and lastly the Protec Gel and Spray. 

� www.stormchemicals.com

NOVUS REVITALISES KENSINGTON HOTEL FAÇADE  
The exterior of a 

prestigious four star 

London hotel has 

been completely 

refreshed by Novus 

Property Solutions 

who repainted the 

exterior façade. 

Located in the 

heart of Kensington, 

the Park 

International Hotel 

is a contemporary 

hotel housed in a stunning converted Georgian style town house owned by 

Frasers Hospitality Group.

The hotel’s white painted façade is in keeping with the building’s Georgian 

heritage. With a date set for a VIP guest to visit the hotel, the redecoration of the 

exterior paintwork had to be completed to a strict five week deadline.

Operatives from Novus’ Leighton Buzzard off ice repainted the front façade of 

the hotel on the ground and first floors up to the balcony height, in addition to 

all the windows, doors, steps and metal railings. Novus specified the products 

required, with a colour scheme of black, white and silver used to remain true to 

hotel’s style. 

Jamie Grant, Contracts Agent from Novus said: “The timescale was very tight 

and there was no scope for delay but we rose to the challenge to deliver it on 

time as agreed. While we had to work around the clock to complete within the 

deadline, the team were constantly mindful of hotel staff  and guests to ensure 

that the works didn’t cause any disruption.” 

 � www.novussolutions.co.uk/sectors/hotel-and-leisure

US$7.5M+ DEAL GIVES GOOEE CONTROL OF 
ITS ‘DATA BRAIN’ FOR SMART BUILDINGS
Gooee, the award-winning Internet of 

Things (IoT) ecosystem that provides 

space and occupancy analytics, wireless 

lighting control and beacon networking 

via a platform for the smart building 

industry, and EVRYTHNG, the IoT Cloud 

Soft ware pioneer, has strengthened 

their partnership agreement, providing 

Gooee with a perpetual license to use 

EVRYTHNG's IoT Smart Products data platform technology to operate its own 

‘full-stack’ solution in a US$7.5m+ licensing and equity deal.

The deal gives Gooee access to the complete EVRYTHNG technology 

stack, enabling a convergence of the cloud platforms that will bring world-

class technology to the Smart Building market using ‘Lighting-as-a-Host’. 

By combining best-in-class cloud technologies from both companies, the 

collaboration and unification of the systems will create a highly-scalable solution 

and better flexibility for lighting and smart building value-chains.

The two companies have been collaborating on the development of intelligent 

solutions for the lighting and energy services sectors over the past two years. 

The new agreement enables each company to focus on their respective 

target markets with more engineering flexibility, while allowing for shared 

opportunities across multiple verticals.

EVRYTHNG technology will support Gooee in operating tens of millions 

of intelligent lighting and sensing endpoints in a global network, and with 

managing the huge volumes of data that flow from and around these products 

to drive innovative applications and services.

� www.gooee.com

TORK EASYCUBETM TRIUMPHS AT FAMILY 
ATTRACTION EXPO    
Tork EasyCube has beaten off  

stiff  competition to win this year’s 

prestigious Family Attraction 

Expo Innovation Award, which 

celebrates the industry's most 

outstanding example of innovation 

through equipment, products or 

services. 

Tork EasyCube is a facility 

management soft ware that uses 

connected devices to provide real-

time information on cleaning and 

washroom refill needs. The data can be accessed from anywhere by janitorial 

staff  via a smartphone or tablet.

The system allows attractions to improve their cleaning eff iciency and achieve 

significant customer satisfaction improvements while also helping to motivate 

their staff . 

“We are delighted to have won this award,” said European Marketing 

Manager Manager Anna Königson Koopmans. “The fact that we were up against 

manufacturers of state-of-the-art virtual reality solutions – and still won - goes 

to show that cleanliness and hygiene are considered to be of paramount 

importance in any visitor attraction.

"Tork EasyCube eliminates the need for staff  to physically visit each washroom 

to check on cleaning needs and supplies of toilet paper, soap and hand towels. 

Theme parks all over Europe are reporting improved eff iciency, more motivated 

staff  and higher levels of customer satisfaction aft er installing the system.” 

� www.tork.co.uk/easycube

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.tork.co.uk/easycube
http://www.stormchemicals.com
http://www.novussolutions.co.uk/sectors/hotel-and-leisure
http://www.gooee.com
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RAEKWON BAPTISTE NAMED OCS YOUNG 
SPORTSPERSON 2017

Run in partnership with SportsAid, the OCS Young Sportsperson Awards off er 

recognition and financial assistance to exceptional up-and-coming young 

athletes. Previous winners that have gone on to achieve success in gymnastics 

include Team GB members Beth Tweddle and Louis Smith. 

The awards ceremony was held in London on 16th November and attended 

by sporting celebrities and OCS colleagues and clients. Raekwon was selected 

as the winner on the night via online vote. 

Peter Slator, CEO of OCS Group said: “Through the OCS Young Sportsperson 

Awards we take the opportunity to celebrate the fantastic achievements of 

our future sports stars. It is oft en this recognition and encouragement, as 

much as the financial support, that helps give young athletes the confidence 

and determination to strive to the next level, and we’re proud to play a part in 

that journey.”

� www.ocs.com/uk

 � enquiries@ocs.co.uk

TCFM AND REMPLOY PARTNERSHIP WINS 
PRESTIGIOUS PFM AWARD   
TC Facilities Management, who provide a range of FM services to some 

of the UK's most recognisable companies and Remploy, the UK’s leading 

disability employment specialist have won the Partners in CSR (Charitable 

and Social Enterprise) category at the highly respected Premises and Facilities 

Management awards 2017. 

The PFM awards recognise exceptional practice in the facilities management 

sector. The judges of the PFM 

awards 2017 said: “TC Facilities 

Management and Remploy were 

successful in this entry because 

we found they had formed a 

bond that had developed into a 

strong partnership. It is one that 

provides a shining example and 

shows the very best attributes of 

the FM sector.”

TCFM, through their 

partnership with Remploy, have supported more than 1000 people with a 

disability into sustained employment over the past 10 years. 

Rachel Gardiner, Head of HR for TCFM commented: “We’re delighted to be 

the winners in the Partners in Corporate Social Responsibility category of the 

PFM awards 2017. Knowing that our commitment to focus on what disabled 

people are able to do, not what they can’t has been recognised with this 

national award, makes us feel incredibly proud. Working in partnership with 

Remploy has been extremely rewarding and I look forward to seeing how we 

will continue to grow together in the future.” 

� www.tcfm.co.uk

 � 01737 819142

TRUST IN THE AGRIPPA MAGNETIC DOOR HOLDER         
Protect your people, protect your floors and 

protect your doors, with the Agrippa magnetic 

door holder.

According to Atomik Research, over one third 

of people admit that they have seen a fire door 

propped open in their building. The eff ects of 

wedging open a fire door can be devastating, 

as this allows toxic smoke and flames to spread 

through the building very quickly, in the event of 

a fire.

Further research by Atomik found that one fift h 

of people noticed that there are damaged doors in 

their building, such as holes, cracks and chips. This 

can further prevent the fire door from protecting 

the building, and be costly.

British manufacturer Geofire has solved both 

problems with the Agrippa 

magnetic door holder. The 

device is fitted to the wall to 

hold the fire door open using 

a magnet, 

avoiding 

damage to 

both the 

fire door 

and the floor. 

Agrippa diff ers from traditional 

fire door retainers because of 

its wire-free installation, as the 

device is battery powered. 

Packed with features, the 

Agrippa magnetic door holder 

has a daily timed release option, 

to ensure all doors are closed 

at the end of the day; a battery 

level indicator, to allow the 

responsible person to check the 

status of the holder; and a low 

battery, fail-safe power cut, to 

ensure doors are not held open 

when the unit is out of battery.

Uniquely, the Agrippa magnetic door holder can 

record the sound of your building’s specific fire 

alarm, ensuring the alarm is the only sound 

that will release the fire door. This technology 

was developed by Geofire to eliminate false 

activations from other loud noises. 

Wedging open fire doors could lead to legal 

action under the Regulatory Reform Fire Safety 

Act 2006 and Health And Safety at Work Act 1974. 

The Agrippa magnetic door holder is accepted by 

the UK Fire Brigade and CE marked to EN1155.

Trust in Agrippa to safely and legally hold open 

fire doors.

�  www.geofire.co.uk           �   enquiries@geofire.co.uk           �   01388 770 360

http://www.ocs.com/uk
mailto:enquiries@ocs.co.uk
http://www.tcfm.co.uk
http://www.geofire.co.uk
mailto:enquiries@geofire.co.uk


MONTH IN FM TO ADVERTISE IN MONTH IN FM PLEASE CONTACT 
DANNY.GRANGE@KPMMEDIA.CO.UK OR CALL 01322 476811

   DECEMBER/JANUARY 201852

THE MULTIPLE BENEFITS OF THERMAL 
IMAGING FOR BIOFUEL FIRE PREVENTION   
Growth in the use of biofuels to generate power 

has led to an important new application for 

infrared monitoring. Common biofuel sources 

such as forestry waste and wood chips are 

stored in massive heaps but the problem 

with these organic materials is the danger of 

self-combustion. To mitigate this risk, many facilities are turning to thermal 

imaging as a method of early fire detection and prevention. 

A typical user is the Swedish energy provider, Söderenergi. It generates CHP 

from biofuels and recovered fuels. The principal source is forestry waste – tree 

branches and tree tops – but also wood chips, bark and shavings. Given the 

nature of these materials the company has installed a monitoring system 

based on FLIR thermal imaging cameras whose job is to detect any rise in 

storage pile temperature.

Not only has this system provided much more reliable thermal monitoring of 

the stock piles but also better fuel management and safer transportation with 

the added benefit of 24/7 intruder detection.

The system Söderenergi selected was the ‘TST Fire’ Early Fire Detection 

System developed by Termisk Systemteknik. The system continuously 

analyses the thermal camera stream in 

real time and generates an alarm when a 

pre-defined temperature threshold has 

been exceeded. Through sophisticated 

video analytics, it is also able to 

suppress unwanted events, for example, 

vehicles moving in the area. 

� www.flir.com

 � sales@flir.uk.com

NEW CPD TRAINING FOR EMERGENCY LIGHTING 
AND 'STAY PUT' LIGHTING FROM LUX INTELLIGENT 
Lux Intelligent manufacturer 

Advanced has launched a 

new CPD training module 

focusing on emergency 

lighting testing compliance.

Created against a 

backdrop of changing 

emergency lighting 

standards, including the 

new category of 'stay put' 

lighting, the new training 

module is designed to bring end users, facilities managers and engineers fully 

up to date with current requirements and help them ensure compliance. On top 

of this, it will provide them with the tools they need to ensure their emergency 

lighting is more eff icient, thus saving them money and time. 

'Stay put' lighting is more formally known as Emergency Safety Lighting 

and was introduced into BS5266 last year, expanding the reach of the standard 

from purely escape and emergency lighting. The basis of the addition is that it 

is oft en unnecessary or inappropriate for everyone to evacuate during a power 

failure/non-emergency mains failure - for those that choose to remain/stay put, 

adequate lighting is required. 

Advanced off ers its own, automatic emergency lighting test system, Lux 

Intelligent, which simplifies the entire process and is incredibly cost-eff ective, 

especially when using cloud-based monitoring via mobile or web app, which 

completely does away with the need for compiling manual reports and 

simplifies maintenance management.

� www.advancedco.com

 � marketing@advancedco.com

ZINSSER LAUNCHES ALLWEATHER EXTERIOR 
MASONRY PAINT. ANY WEATHER. ANY COLOUR. 
ANY QUESTIONS?  
DECORATORS and DIY'ers in 

need of an exterior masonry 

paint that off ers supreme 

protection and can be 

applied in temperatures 

as low as -5oC, should look 

no further than AllWeather 

Exterior Masonry Paint from 

Zinsser.

AllWeather makes working outdoors in winter conditions easy, as this 

ultimate-performance exterior masonry paint forms a low-maintenance, water 

shedding, tough finish that is showerproof in 20 minutes and can be applied in 

temperatures as low as -5oC.

Once applied, it off ers supreme protection to bare or previously painted 

exterior concrete, render, stone and masonry. AllWeather contains a biocide that 

protects the dried coating against fungal degradation giving a long-lasting stain 

and moisture resistant finish, designed to resist cracking, peeling and blistering. 

In many instances AllWeather Exterior Masonry Paint is self-priming and will 

bond to existing paints without sanding, so for many refurbishing jobs there 

is no need to purchase a separate primer. Aft er removing existing mould and 

mildew, two coats of AllWeather Exterior Masonry Paint will ensure that any 

exterior looks bright and beautiful for years. Available in white, black and a 

selection of bases that can be tinted to any colour.

Available from Brewers and all good paint merchants.  

 � www.zinsseruk.com

 � 0191 411 3166

PTSG PROVIDES TOTAL ACCESS 
SOLUTION AT VERDE SW1
Verde SW1 is a state-of-the-art, off ice-

led redevelopment in the heart of the 

Victoria submarket in London’s West 

End. 

The building includes a dramatic 

triple-height reception, and six rooft op 

gardens create a “park in the sky” with 

stunning views across London. 

PTSG’s Access Division, Integral Cradles 

Ltd, was contracted to provide a total 

access solution to both the inside and 

outside roofs, to ensure the building can 

be fully accessed and maintained.

The client had requested an access 

system that mirrored the one in place at 

New York’s The High Line- an elevated 

linear park created on a section of the 

disused New York Central Railroad spur. 

This meant incorporating a ‘weathered track’ design that utilised rusty looking 

steel and organic, recessed tracks to reduce the visual impact of the system on 

the building. 

The contract for this project was negotiated directly with property owners, 

Tishman Speyer, and the team’s history of collaborating with the same team on 

projects such as St Mary’s Axe and Heron Tower was key to the being awarded 

the works. The final outcome was a system designed and delivered to the delight 

and satisfaction of the client.

� www.ptsg.co.uk

 � +44 (0) 1977 668 771

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.flir.com
mailto:sales@flir.uk.com
http://www.advancedco.com
mailto:marketing@advancedco.com
http://www.zinsseruk.com
http://www.ptsg.co.uk


JANUS-FACED MANAGEMENT; 
LOOKING TO THE PAST AND FUTURE
2

017 has been quite a year. Not just for 

Servest but for the industry as a whole. 

The dynamics of facilities management 

have subtly adjusted. There’s now much 

more pressure on FM service providers to 

diff erentiate themselves. To do so, some 

companies are focusing on certain sectors; 

others are placing innovation at the core of 

the off ering; and there are those that believe 

a venture into new territories will give them 

the edge. For us, it’s about a combination of 

the above; but the recognition of technology’s 

game-changing power has particularly curbed 

our thinking. We believe technology has to 

play a large part in future planning if we’re to 

set ourselves apart, merge into new markets, 

increase our global footprint and really add 

value to our customers.  

Nobody has quite got it right yet when it 

comes to integrating technological solutions, 

probably because the landscape is so fast-paced. 

We believe it’s imperative to stay ahead, so even 

though our vision places people at the heart of 

everything we do, we keep asking the question 

– what do our people need to be the best that 

they can be? And it’s clear to us that the answer 

lies within technology. It can both encourage and 

facilitate innovation, while helping us to cement 

relationships with our customers. 

Thanks to our spirit of innovation and 

inventiveness, we’re looking to explore all 

the possibilities so we can continue to create 

custom, relevant solutions for a complex 

marketplace. To be trusted, you have to do what 

you say you’re going to do; and our customers 

know that we’re constantly on the look-out for 

new ways of demonstrating our value. We love 

joining forces with our customers and proving 

ourselves, and then building on that success by 

keeping our ears to the ground and trialling the 

latest technological advancements.

The biggest lesson we’ve learned is to remain 

agile, expand our thinking and always challenge 

ourselves to ask – what’s next? What do our 

customers need and how can we adapt to help? 

Tech is the platform that enables us to develop 

our off ering in a way that better supports our 

customers. Moving into a sectorised model has 

also helped us hone in on what our customers 

need. A lot of businesses have individual 

divisions to drive service density – that becomes 

the focus. It’s not and shouldn’t be about that 

though. It’s not about us. Nor is it about the 

services we can sell. It’s about the question that 

our customers need us to answer; the solution to 

the problem that lies in our toolkit. 

FM is an exciting space; if you’re fantastic 

at what you do, and if you get the basics right, 

then people will invite you to play a part in 

their journey and they will trust you to deliver 

solutions. In the future, anything is possible. 

There is no boundary on what we can achieve 

if we keep an open mind, don’t restrict our 

thinking, be bold and have the conversations 

that nobody else is having.

BBLLOOG FROM RROOBB LEGGE, GGRROOUP CHIEF EXECUTIVE OFFICER, SERVEST

INCENTIVE FM GOES SCOOBY 
DOO FOR CHARITY 
Incentive FM, got into gear this autumn by throwing its weight 

behind the 2017 Bluebell Wood Children’s Hospice Soapbox Derby. 

The organisation proudly sponsored the event for the second year 

running, which recently took place at Clift on Park in Rotherham.

More than 3,500 

people headed 

to the park to 

watch various 

customised free-

wheeling vehicles 

make their way 

around the course 

to raise vital funds 

for the hospice. A 

team from Crystal 

Peaks Shopping 

Mall & Retail Park in Sheff ield, where Incentive FM Group provides a total 

facilities management service, took part in the event under the name 

Team Zoinks, in homage to their cartoon hero Scooby Doo. The crew 

craft ed their Mystery Machine vehicle using a frame from an old go-kart 

plus wheelchair wheels!

Whilst Team Zoinks did not complete the second run on the course due 

to technical problems following a daring ramp jump, the event was a 

huge success, raising more than £20,000. 

������""�#�������\����������������������#�|������
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Cancer Research UK has received a £2,000 donation from Vertas and Energy 

for Good; made possible through Energy for Good’s not-for-profit energy 

procurement framework.

Vertas’ Energy team sought the expertise of Energy for Good when seeking out 

a new tender for its gas and electricity provision; who hold the only not-for-profit 

tender framework available for the procurement of energy.

Energy for Good uses a Dynamic Purchasing System, which operates as a public 

sector-compliant energy procurement framework. By using this framework, 

Vertas was able to have access to a competitive, eff icient and industry-leading 

procurement process; whilst bringing huge benefit to its corporate charity.
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BCS FACILITIES MANAGER WINS PATTENMAKERS 
YOUNG MANAGERS AWARD 

Chantilly Cole, the in-house Facilities Manager for BCS, The 
Chartered Institute for IT has won The Worshipful Company of 
Pattenmakers Young Manager Award (FM) 2018.

Cole was chosen following a judging process with a 
strong field of candidates put forward by many well-known 
organisations -including some of the UK’s biggest FM service 
providers.

She will receive a bespoke professional development 
programme from the Worshipful Company and a cash bursary 
donated by Glennister Associates, the FM business consultancy.

NEW APPOINTMENTS AT MITIE  
Paul Woolf, former CEO of Virgin Active Health Clubs, has joined Mitie in the role of 

Group Chief Financial Off icer. He is also appointed to the Board with immediate eff ect.

Sandip Mahajan, who has held the role of Group CFO since February 2017, will 

step down from the Board and take up a new role as the Group’s Chief Financial 

Transformation Off icer.

Jo Davis also joins the business as Group Human Resources Director. Based in 

London, she will take up her new role in January 2018.

Davis moves from itsu, the healthy eating retail chain, where she was Group HR 

Director. Prior to itsu, she held several senior HR roles at Sainsbury’s including HR 

Director of Netto, its discount retailer, and Head of People and Operations for Asia, 

based in Shanghai. Before joining Sainsbury’s, Davis worked in Financial Services at 

Santander and Kleinwort Benson.

NEW CHAIR OF FM AT SUPPLY 
SUSTAINABILITY SCHOOL
EMCOR UK’s Commodities, 

Operational and Sustainable 

Procurement Manager, Alison 

Bettany, has been appointed 

the new Chair of the FM 

Leadership Group of the 

Supply Chain Sustainability 

School, of which EMCOR UK is 

a founding partner.

With over 20 years’ 

procurement experience and 

13 years working for EMCOR UK, Bettany has been a 

member of the FM Leadership Group, part of the Supply 

Chain Sustainability School, since 2015.

The Supply Chain Sustainability School is an initiative 

which represents a collaborative industry approach to 

developing sustainability competence in the supply 

chain. For its part, the FM Leadership Group of the 

Supply Chain Sustainability School aims to develop a 

more responsive FM sector, thus playing an important 

role in delivering a more sustainable future. It is also 

committed to achieving a more holistic approach to 

sustainability within the industry, covering a broad 

range of issues, including Energy and Carbon, Fairness 

Inclusion and Respect and The Modern Slavery Act.

The Facilities Management team at Build 
Recruitment operate in both the public 
and private sector, enjoying excellent 
partnerships with leading organisations.

Getting in touch with us is easy, simply call 
020 3176 4790 or visit www.buildrec.com.

CALLING ALL FACILITIES PROFESSIONALS

We are seeking qualified Facilities Management  
professionals at every level. 

We offer career advice, salary and market 
information and interview tips. 

Building Careers
buildrec.com

020 3176 4790
info@buildrec.com

http://www.buildrec.com
mailto:info@buildrec.com
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 CAREER LADDER  

FIRST PERSON

FM is known to be a career that people fall into 
from other sectors. In this regular column, FMJ 
chats to a facilities professional about how they 
got into the sector and takes a look at their career 
path. This month we talk to Andy Donnell, Group 
Managing Director, ABM UK

? What was your first ever job? 

I was a shop attendant, specifically 

as a cashier and retail replenishment 

member of staff  (shelf stacker) in 

Superdrug when I was 14-years-old. 

? What was you first job in the FM 

sector?  

In 1986 I undertook a fully indentured 

four-year electrical engineering 

apprenticeship with RF Webb and Son 

from which I gained formal City & Guilds 

qualifications. 

? What made you choose FM as a 

career?   

I wanted to establish a trade 

qualification, and earn money while 

I was learning. I felt that once I had a 

trade qualification, it would help me to 

go on to bigger and better things. 

? How did you progress through 

the profession to your current role? 

In 1996 I moved into the service and 

maintenance sector as a contract 

manager with Sulzer Infra. In 2007 

I moved to Westway Services and 

became the new Commercial Director. 

I led a successful management buyout 

in 2009 in conjunction with venture 

capitalists, and consequently became 

MD. In 2015 I oversaw the acquisition of 

Westway Services by ABM, and became 

Group MD of ABM UK. 

? Do you have any qualifications or 

training in FM and related areas such 

as health and safety? And how have 

you benefited from them? 

I completed a two-year course at the 

Chartered Management Institute where 

I gained a Level 5 Diploma in Business 

Admin and Management and completed 

my MBA stage 1: management. My 

qualifications have given me an insight 

into legislative requirements, and 

have been invaluable in helping me to 

make strategic decisions on business 

growth or moving the business into a 

new area. The IOSH Managing Safely 

training course has taught me to think 

about how to best protect ABM UK’s 

employees, and how they should 

operate to not have an accident.

? What is your greatest 

contribution to the FM sector, or 

your current role?

Without doubt the investment in and 

development of ABM UK’s employees. 

In 2015 we built ABM UK’s own Training 

Centre, which was a big step in terms of 

both capital investment and building 

the foundations of the company’s 

training infrastructure. I believe it was 

the correct decision to make for all our 

employees to ensure they have the 

proper facilities to help them train and 

importantly equal opportunities. 

? What’s changed most since you 

started in FM?

Coming from a technical services 

background, I’ve noticed a huge 

diff erence in the level of delivery of soft  

services, such as cleaning and security. 

The profile of the industry has changed 

considerably, and I think there’s a 

recognition that our customers expect 

significantly higher standards. 

? What personal qualities do 

you think are most needed for a 

successful career in FM?

One must have a huge amount of 

empathy with the people you’re dealing 

with, because there is such a broad 

range of characters across the whole 

spectrum of the services that we deliver. 

Secondly, I think it’s about thinking 

strategically, and having a longer-term 

outlook. Short-term gain and a short-

term view is very much that. 

? If you could do one thing 

diff erently in your career in FM, what 

would it be?

I would have started to encourage more 

young people to consider a career in 

the FM industry sooner, which ABM UK 

is incidentally very proactively working 

towards now. If we had done this 10 

years ago then the industry wouldn’t 

be facing some of the acute labour 

shortages that it is now.

? What would make the biggest 

diff erence to the FM sector? And how 

could that be achieved?

The biggest diff erence will be made 

by attracting young, fresh talent into 

the FM industry. There’s an unfounded 

perception that FM is not a career, and 

unless we can change that perception 

and convince people that a career in FM 

is exciting and thoroughly worthwhile 

then the industry will never move 

forward. 

? Are you a member of any FM 

association or body and if so what 

benefits do you think they provide?

I’m a member of the BIFM, which 

I believe provides a good level of 

resource, intellect and insight in terms 

of what’s going on in the industry. The 

BIFM provides a great network for us 

to find out about and mix with other 

industry leaders. I particularly like some 

of the research that their experts have 

compiled, which has helped us to make 

some important strategic decisions.

? What advice would you give 

to young people coming into the 

profession now?

I would tell any youngster considering 

a career in FM that there is a plethora 

of opportunities and careers to choose 

from. Where you start is probably not 

where you’re going to finish, and if 

you’re ambitious and you like diversity 

as part of your career then the FM 

industry would be a great fit.

? What are your long-term goals for 

the next seven to ten years?

My long-term goal is very much to 

continue the growth pattern that 

ABM UK is currently on, and I want to 

continue challenging the marketplace 

with our thinking. Most importantly, I 

want to establish a platform in the UK, 

which provides people – particularly 

those who have talent and ambition – 

with a secure job.      

? What do you predict could be the 

main changes to the FM sector over 

the next few years? 

Technology will play a huge part in 

the way that FM is delivered. We keep 

hearing about the internet of things, 

which we as a company are really 

starting to embrace. Technology and 

data should very much drive decision 

making and process, and as such we’re 

looking at how we can do things in a 

smarter and more eff icient way using 

the data that we collect within buildings.

? What are the greatest challenges 

of working in FM?

There’s a very apparent diminishing 

labour pool, particularly on the 

technical side where there has been 

an underinvestment in traditional 

apprenticeship schemes, and we’re now 

seeing a shortage of good quality field 

engineers. On the soft  services side, 

we have a lot of foreign operatives in 

these roles, who have moved to the UK 

on short and long-term visas. We don’t 

know yet how all of this will impact 

our workforce, particularly with Brexit 

looming, but we’re making plans as to 

how we can mitigate the risks.

? What do you enjoy most about 

working in FM? 

Without doubt the people that I work 

with, whether it’s our internal staff  or 

our customers. What stands out for me 

is that I’m meeting and learning from 

talented and driven people every day. �

Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational 
FM with more than 10 years’ experience in the sector, then email sara.bean@kpmmedia.co.uk 

Name: Andy Donnell  
Current role:  
Group Managing Director, 
ABM UK   
Born: Southampton  
Lives: Southampton

mailto:sara.bean@kpmmedia.co.uk
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