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June is meant to mark the complete reopening 
of the s o   ce wor places. owe er, as the 
events of the last year have shown, nothing is ever 
straightforward when it comes to this pandemic. 
Workers’ return to the workplace is not likely to be any 
kind of linear process.  Whether there is more disruption 
to the easing of lockdown due to COVID variants, or sta�  
resist returning to a traditional 9 to 5 work pattern, 
there are undoubtedly big o� ice design changes on the 
horizon.

Elements such as social distancing and staggered work 
patterns will need to continue while the virus remains 
a threat, but the more intriguing question is how the 
workplace will look once the imminent danger of infection 
has passed.

FMJ has been quizzing experts in design, technology, 
facilities services and corporate real estate to get their 
measure of how things might pan out. We’re pleased to 
publish an invaluable piece of research into a key area 
of the professional services sector from Danielle Tonks, 
Business Development Manager and Law Firm Specialist 
for CBRE Global Workplace Solutions. She’s carried out a 
comprehensive survey of legal firms’ intentions towards CRE 
post-COVID, and the results were illuminating.  

For those who boldly predicted the death of the o� ice, 
Tonks reveals that the o� ice “remains a staple feature of 
the working environment for the legal sector”. What the 
pandemic has done though is accelerate the adoption of 
space utilisation, flexible working and digital technologies.

Digital technology looks set to tighten its hold. As our 
FM Clinic contributors discuss in this issue, the technology 
needed to connect users instantly to their remote colleagues 
is now an essential. Conversely, alongside this, sta�  who’ve 
been soothed by their home comforts during the past 15 
months can expect homelier, so� er o� ice interiors to help 
create a nurturing welcome back to the o� ice environment.

  

As always, we’d welcome your feedback about any aspect of 
the magazine, together with your insight into what’s happening 
in the FM sector.

Total Average 
Net Circulation 
10,716 July 2019 to June 2020
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DON‘T COMPLICATE
THE MESSAGE
Clear signage is more important now than 
ever before. 80% of communication is visual, 
so it is important to implement professional 
signage to display and change important 
information quickly. 

DURAFRAME® is an innovative and easy to use 
signage solution, designed to present information 
clearly and professionally. Available in over 80 
different size, colour, and attachment options, 
to help make internal signage hassle-free.

CLAIM YOUR FREE SAMPLE >>
www.duraframesample.com
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� Next Edition
FMJ visits The Fisheries, a co-working space 
located just behind London Fields that puts 
community at its heart. We interview Mark Caskey, 
Corporate Solutions CEO at JLL for his views on 
how FMs can enhance the performance of their 
workplaces, real estate portfolios and people. In 
our environmental focus we hear how FMs can 
help their organisations get back on track to meet 
carbon cutting targets which help organisations 
achieve their sustainability goals. With the 
widespread adoption of digital solutions for front 
of house services, we learn how these can be 
designed to co-exist alongside the more personal 
touch of a concierge team. Plus useful guidance 
from the British Pest Control Association (BPCA) 
on establishing pest control maintenance cycles to 
help avoid seasonal pest problems.

To register for your free copy of FMJ visit fmj.co.uk
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HOW REDUCING INTERRUPTIONS CAN 
HELP TACKLE WORKPLACE BURNOUT 
JESS PRITCHARD, HEAD OF CORPORATE SECTOR AT 
MONEYPENNY

A major stress-causing factor at work is interruption 
– from constant phone calls and emails to deliveries 
or dealing with visitors, it can quickly feel like you’re 
constantly being distracted from your core role. Failure 
to get mounting interruptions under control could prove 
extremely costly – to both job success and mental health. 

Data from Berkeley University has revealed that on 
average, interruptions take 23 minutes and 15 seconds to 
recover from – even if the distraction is only a minute. This 
added pressure can cause already overstretched staff  to 
become stressed and anxious. It’s a vicious cycle which leads 
to heightened absence and eventual attrition. 

The last 12 months have taught us that health is wealth 
and protecting a workforce’s mental state must sit at 
the top of every facilities manager’s agenda. Diminished 
productivity leads to loss of revenue and, coupled with 
the harmful eff ects interruptions can have on employee 
confi dence and mental wellbeing, is a recipe for disaster. 
Now is the ideal time for FMs to rethink company operations 
and the following tips off er a good place to start:

1. Outsource communications
If staff  know there’s the right infrastructure in place 
to support them, it can reduce worry. For example, if 
staff  know all customer calls will be handled warmly, 
professionally and effi  ciently, even when they’re busy or 
in a meeting, it will instil calm and focus without a ringing 
phone breaking their concentration. Outsourced telephone 
answering, switchboard and outbound follow-up support is 
the ideal solution for keeping interruptions to a minimum 
while maintaining the client experience.

2. Choose technology that aligns
Streamline the number of video and project management 
platforms in use across the company so that employees 
come to ‘know them’ and don’t lose time loading diff erent 
systems or fi nding multiple log-ins in between meetings 
and tasks. There’s real value in keeping it simple and 
choosing technology that has wider value – for example, 
our telephone answering system has a Microsoft Teams 
integration which means call handlers know who’s available 
and when. The result – less interruption for busy staff  and a 
better client experience.

3. Diary management
Diaries aren’t just for meetings. Encourage employees to 
use their diaries to block manage their time, include tasks 
and add detail about whether they’re available or need 
quiet time. By making sure that front of house, reception or 
outsourced switchboard teams have access to these diaries 
it’s possible to give employees the space they need to look 
after themselves, be productive and thrive.

For more information about solutions that can improve 
effi  ciency, reduce distraction and mitigate burn out, visit 
www.moneypenny.com/uk/ 

FM COMMUNICATIONS GLOBAL FM AWARDS OF 
EXCELLENCE WINNERS 2021
Global FM, a worldwide federation of member-centric organisations representing 
the facilities management profession has announced the winners of its annual 
Global FM Awards for Excellence in Facilities Management.

The awards programme celebrates organisations for their commitment and 
success in promoting and enhancing FM practice.

 ‘Celebrating FM – Standing Tall Beyond the Pandemic’

This year’s Global FM Awards for Excellence have honoured the e� orts by 
individuals or teams within the FM profession who have made “a positive 
contribution to the knowledge, practical application and communication of 
strategies to bring a safe and secure workplace environment and sustainable 
performance of their facilities both during the pandemic but also looking beyond 
the pandemic in a resilient manner”.

Global FM Awards of Excellence 2021Winners

Platinum Award of Excellence in FM 2021
DSOA - Dubai Silicon Oasis Authority, nominated by MEFMA

Gold Award of Excellence in FM 2021
Engie UK and Ireland - Making Zero Carbon Happen at Engie, nominated by IWFM

Silver Award of Excellence in FM 2021
Cushman & Wakefield - Use of Drones in Property Management, nominated by 
ABRAFAC

Highly Commended Award of Excellence in FM 2021
Massmart / Pragma - Technology Implementation, nominated by SAFMA

Highly Commended Award of Excellence in FM 2021
Engie Solutions - Smart and Sustainable FM Solutions, nominated by MEFMA

GRITIT REBRANDS AS OUTCO
Following the recent acquisition of surfacing and engineering business NMC 
Group Ltd, the Group says the OUTCO brand reflects the company’s evolution into 
“the UK’s leading outdoor estate 
compliance experts with a new and 
unique service o� ering,” as well as its 
“breadth of expertise,” which includes 
a full range of technology-enabled 
infrastructure, winter and grounds 
compliance services.

OUTCO’s unique combined service 
o� ering provides a new way for 
customers to manage outdoor assets 
by bringing together multiple outdoor services to ensure enhanced outdoor estate 
safety, compliance and commercial e� iciency.

Recently appointed OUTCO CEO, Andy Barry, said: “The e� ective management of a 
company’s outdoor estate can be complex and time-consuming for a business. What 
we now bring to our clients is a new way of working. A full range of outdoor estate 
management services procured under a single contract.

“Having one company managing your entire outdoor estate simplifies the whole 
process and saves time, e� ort and ultimately, costs. Beyond this, the synergies 
between services drives real value. Our clients will benefit from a more joined 
up and proactive approach to risk management and compliance, powered by 
our innovative leading-edge technology. This ensures greater transparency of 
both opportunities and risks across sites, more accountability and better service; 
ultimately a better and safer experience for our clients, customers and sta� .”

Under the new brand, OUTCO will continue to manage more than 7,500 sites, for 
some of the UKs biggest organisations, including Tesco, BP and the NHS.
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01-30 JUNE 2021 
Facilities Show Connect
Online Event  
www.facilitiesshow.com/en/register.html

28-29 JUNE 2021 
The Facilities Management Forum
Hybrid The Midland Hotel, Manchester  
https://bit.ly/3jalnwX

13 SEPTEMBER 2021 
IWFM Conference ‘Emerging Stronger’
Hybrid Event  
www.iwfm.org.uk/iwfmconference.html

15-16 SEPTEMBER 2021 
Smart Home Expo
NEC, Birmingham 
www.smarthometechlive.co.uk

19-21 SEPTEMBER 2021 
The Flooring Show
Harrogate Convention Centre
www.theflooringshow.com

22-23 SEPTEMBER 2021 
RWM Resource Revolution
NEC, Birmingham 
www.rwmexhibition.com

05-07 OCTOBER 2021 
UK Construction Week Birmingham
NEC, Birmingham
www.ukconstructionweek.com

13-14 OCTOBER 2021 
Smart FM Forum
Virtual Event
https://bit.ly/36yHHv2

02-04 NOVEMBER 2021 
The Cleaning Show 2021
ExCeL, London  
https://cleaningshow.co.uk/london

17-19  MAY 2022

www.facilitiesshow.com

DATES FOR THE 
FM DIARY
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If you have any knowledge of FM news from across the world, 
please feel free to get in touch with our assistant editor 
Sarah O’Beirne email sarah.obeirne@kpmmedia.co.uk

COMMERCIAL OCCUPIERS 
AND LANDLORDS NEED TO 
GET MORE IN STEP ON THE 
FUTURE OF THE OFFICE
A new report from MRI So� ware, a global leader in real estate 
solutions, shows while tenants expect changes in space usage post-
pandemic, landlords don’t – but both see need for new technology 
adoption.

The research reveals that 71 per cent of commercial occupiers say the 
mass shi�  to remote working during the pandemic has fundamentally 
changed their long-term approach to space usage, and yet 69 per cent of 
landlords expect no lasting impact from COVID-19.

MRI partnered with CoreNet Global, the leading association for 
corporate real estate professionals, to survey 200 tenants and 50 
landlords across a broad cross-section of industries worldwide. The 
findings o� er insights into key post-pandemic views on the return to 
work and indicate critical di� erences in the expectations of commercial 
tenants and landlords.

The survey report, MRI So� ware Market Insights: Getting Back to the 
O� ice, shows that over half of business occupiers plan to lease less space 
a� er the pandemic, yet over half of landlords don’t see their tenants’ 
requirements changing:

� Fi� y-six per cent of occupiers say they will need less space, with the 
vast majority expecting fewer employees onsite at any one time; 
whereas 60 per cent of landlords see their tenants leasing the same 
amount of space, with only 33 per cent projecting a decline;

� None of the tenants surveyed said they would seek more space to 
enable a lower workplace density, and just three per cent anticipate 
leasing extra capacity to allow for additional collaborative areas once 
remote workers start coming back to the o� ice.

One area where both corporate occupiers and landlords are in clear 
agreement is on the need to adopt technologies to handle changing 
requirements as the pandemic abates, with even those confident in 
current capabilities planning to extend their existing set-ups and/or 
deploy new workplace management tools. The results show that 83 
per cent of occupiers and 64 per cent of landlords plan to adopt new 
technologies, while 77 per cent of tenants and 68 per cent of building 
owners/operators intend to expand their current solutions.

Other significant findings include:

� The report confirms the scale of remote working, with 72 per cent of 
occupiers having fewer than a quarter of their employees onsite during 
the crisis – and virtually all of those were deemed essential workers;

� Remote working has grown in acceptance, with roughly a third more 
companies expecting to allow remote working (89 per cent) a� er the 
pandemic than before (66 per cent) – a 23-point uptick;

� More remote working will mean di� erent o� ice set-ups for many 
employees, with 54 per cent of occupiers either converting to or 
expanding their use of hot-desking and just 20 per cent keeping 
assigned workstations;

� The impact of these changes is that occupiers are altering their lease 
strategies, with landlords seeing their tenants: negotiating new terms 
(63 per cent), breaking leases (50 per cent), seeking shorter renewal 
periods (44 per cent), and/or letting leases lapse (29 per cent).

Amey launches 
tri-partnership 
to bid for £800m 
MoD estates 
contract

Amey has announced it will 
bid to secure the UK MoD 
Training Estate Support 
Contract (TESC) contract 
supported by Babcock 
International Group plc and 
Elior UK.

The contract provides 
industry support across a 
range of services across the 
UK MoD’s Defence Training 
Estate, which covers 200,000 
hectares, equating to 
approximately one per cent 
of the UK’s landmass, and is 
used for training for all three 
of the Armed Forces.

Valued at approximately 
£800 million, the contract 
delivers industry support 
to training and integrated 
facilities management, 
encompassing built estate 
facilities management, 
catering, accommodation 
and cleaning services, rural 
estate management, grounds 
maintenance.

The tri-party relationship 
will be led by Amey and 
brings a unique blend of 
skills and experience and 
an understanding of the 
requirements of the MoD.

Amey and Babcock 
bring unparalleled skills 
and experience of the 
UK’s Defence Estate and 
training support; Amey as 
the incumbent currently 
supporting virtually all of 
the MoD UK military built 
infrastructure and Babcock 
as the foremost provider 
of training services to the 
MoD. Amey and Babcock also 
have a proven track record 
of delivering successful MoD 
contracts both independently 
and through ALC, a 15-year 
joint venture.

Elior UK has a wealth of 
experience in specialist 
Defence catering, cleaning 
and retail services and 
delivers contracts across MoD 
Hebrides SFM, the FMSP 
Portsmouth Dockyard and 
previously within three large 
Defence SMACs – Wessex, 
East Midlands and Kent.

The formal tendering 
process has begun, with 
contract award forecast for 
April 2022 and an In Service 
Date of September 2022.
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  ASSOCIATION NEWS

One of Britain’s 
foremost 

urbanists Jonathan 
Manns, has 
been elected to 
Fellowship of the 
Royal Institution 
of Chartered 
Surveyors (RICS). 
The appointment 
of Manns, aged 36, 

who is Executive Director of Rockwell Property, 
comes less than three years a� er he was 
awarded Fellowship of the Royal Town Planning 
Institute (RTPI) – a membership class held by 
less than 0.5 per cent of chartered planning 
professionals. At that time, he was believed to 
be the youngest ever Fellow of the RTPI and his 
latest RICS appointment makes it probable that 
he is now the youngest person to have been 
appointed as a Fellow of both organisations.

Leading London-based real estate developer, 
Rockwell are strong advocates for the role of 
the RICS and other similar organisations which 
champion best practice in the built environment. 

 The RICS exists to regulate the property 
profession worldwide in the public interest. 
Chartered Fellow status is the Institution’s highest 
membership grade and exists as an international 
measure of distinction to identify those who 
have made an exceptional contribution to the 
profession in the eyes of their peers, business 
and the public. Fewer than 20 per cent of all 
chartered surveyors ever achieve Fellowship and 
the average age of a RICS Fellow currently stands 
at 67.

 Speaking of Mann’s Fellowship, a spokesperson 
for the RICS said: “Jon’s role in the profession, 
media coverage, academic research and 
publications mark him out as an outstanding 
surveyor. He is outstanding against all the 
characteristics of RICS Fellowship but particularly 
his achievements in public life, as a long-standing 
champion of the industry with an exceptional 
profile and someone who has made a lasting and 
positive impact on communities and the built 
environment.”

 Jonathan Manns FRICS, FRTPI and Executive 
Director at Rockwell added: “Property and 
built environment professionals are in a unique 

position to support the creation of thriving, 
sustainable and inclusive communities. I’ve been 
exceptionally privileged to be involved with a 
range of initiatives and debates, from local to 
international level, which have supported this 
and helped to make a meaningful di� erence. I’m 
proud of the legacies these have le�  and having 
this contribution to both the industry and public 
life recognised by the RICS.”

Said Paul Bagust Global Property Standards 
Director at RICS: “I am absolutely delighted to 
welcome Jonathan to RICS. As we look forward 
it is recognised that the built environment will 
play a central role in how our communities 
will recover and thrive. It is essential that we 
have powerful leaders and advocates to ensure 
the role of professionals is recognised in this 
evolution.” 

Climate change and sustainability more broadly 
have been high on the IWFM agenda for some 
time now, and all signs indicate that 2021 is set 

to be the year when organisations – and consequently 
our profession – up their game in line with the greater 
ambition and urgency being shown by governments 
across the world. 

Even though the challenges of the pandemic persist for 
all of us, not least as we grapple with the shape that the future of work is taking, 
we do have a break in the clouds now, meaning more of our attention can return 
to this other pressing crisis. With the COP26 summit in Glasgow in November 
on the horizon, governments are announcing a range of initiatives. The UK has 
increased its ambitions by committing to a 78 per cent reduction in carbon 
emissions by 2035, relative to the 1990 base level. The recent Biden Climate 
Summit also saw the US announce a 50 per cent reduction in carbon emissions 
by 2030, compared to 2005 levels.

But how e� ective is our profession in driving and supporting the sustainability 
agenda and action against climate change? This is what IWFM intends to find 
out this month as we ask the workplace and facilities practitioners whose work 
makes a di� erence to sustainability outcomes to answer the long-standing IWFM 
Sustainability Survey 2021 in partnership with Inenco.

The 2020 Survey showed us that sustainability is seen as important in virtually 
all respondents’ organisations. Many also believed it had a positive e� ect 
on their business operations in the previous 12 months; yet despite this, our 
profession still experienced significant barriers to developing and embedding 

sustainable practices in many organisations. 
Over two-thirds of respondents believed their sustainability policies and 

targets would change as a result of COVID-19 with the e� ects of remote working, 
travel policies, wellbeing and video conferencing facilities coming to the fore. 
Now we can find out if those predictions are materialising.

To ensure that we addressed today’s most pressing challenges and 
incorporated the impacts of COVID-19, we have reviewed and updated the 
Survey to include key sustainability themes that we workshopped with a 
number of sustainability professionals. First among them, as you might expect, 
being net zero. How widespread are net zero targets? How are they changing 
organisations’ approaches to sustainability? What does this mean for our 
profession? Key questions to address in this pivotal year. 

Next, we have the response around the return to the workplace and the shi�  to 
hybrid working. How are they influencing sustainability plans or indeed how are 
sustainability plans influencing them?

Lastly, skills and capability. As the sustainability agenda has evolved, have 
appropriate knowledge, skills and understanding kept pace or are there 
widening gaps to fill?

If sustainability is relevant to your 
role, please take part in the 2021 
Sustainability Survey in partnership 
with Inenco before the end of June by 
visiting the IWFM website. You will find 
it on the Sustainability hub, which is 
listed under ‘Insight’.

THE CLIMATE AGENDA IS CERTAINLY HOTTING UP IN 2021

RICS WELCOMES URBANIST AND CHAMPION 
OF BUILT ENVIRONMENT AS FELLOW

Peter Brogan, Head of Research and Insight

Jonathan Mann -FRICS, FRTPI and 
Executive Director at Rockwell

NEWS & ANALYSIS      FMJ.CO.UK



Hire the best and end up paying less than if you’d taken 
short-cuts or gone for the lowest quote. Sounds unlikely but 
that’s what many of our customers have discovered and it’s 
not as strange as you might think. 

A ‘smoke test’ is not a service. 
Many of the engineers we hire from other fi rms are staggered 

at the sheer thoroughness of a Colt site visit. They learn very 
early on that there are no viable shortcuts in smoke control 
safety system maintenance. 

For Colt engineers, the training never stops. 
Colt engineers receive full technical training on all system 

types when they join. This training is refreshed regularly and 
supplemented whenever key developments or updates to the 
legal requirements occur. Colt employs 60 fully trained engineers 
and is the UK’s fi rst company to be awarded certifi cation to 
both IFC SDI 19 and SDI 05. 

24/7 service. Nationwide. 
Colt is the UK’s only smoke control system maintainer 

big enough to offer truly nationwide coverage. Our average 
response time is 4 hours with a guaranteed response time of 24 
hours. You can count on Colt engineers 24 hours a day, 365 days 
a year, no matter where you are.

We’ve saved our customers £millions. 
Over the years, Colt has helped countless customers avoid 

overpaying for repairs or replacements they never actually 
needed. We’ve seen many examples of poorly trained or 
untrustworthy smoke vent servicing providers taking advantage 
of their customers’ understandably ‘better safe than sorry’ 
approach to maintaining their systems.  

Often, when seeking a second opinion from us, customers 
have been shocked to discover that they have been signifi cantly 
misquoted. Visit our website to view our case studies. 

This is why more and more customers, looking for reliable 
and effi cient smoke control servicing, do the same thing. They 
choose the most competent. Colt. 

To fi nd out more, visit us at: 
coltinfo.co.uk/service&maintenance call us on 02392 491735 
or email service@uk.coltgroup.co.uk

Choose Colt

Here’s why taking the lowest quote for
smoke control service and maintenance
is a false economy.

Colt saves major housing association £168,000.

Regular inspection of a smoke control system.

Service Expertise built on proven experience.

4045.21 Colt Service - FMJ.indd   1 21/05/2021   09:26
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CAFM TO THE RESCUE

The challenges created by COVID-19 shone 
a spotlight on the essential role that FM 

professionals and the CAFM technology that they 
harness, play in how companies function day-to-
day. Even at the height of lockdown, these were 
vital in facilitating remote working and mobile 
processes that maintained business continuity. 

However, we are now entering a period of 
optimism, as more and more businesses prepare 
to reopen a� er months of isolation. While this is 
great news it presents another challenge that FMs 
will need to address in moving forward: building 
peoples’ confidence. But it’s a challenge for which 
the CAFM solution at site can step in, to help with 
managing new patterns of working which may be 
di� erent to before, but can still be achieved. 

MEETING RESERVATIONS ABOUT REOPENING
There are many people out there incredibly excited 
at the prospect of returning to their workplace; 
to catch up with colleagues face-to-face rather 
than through a screen and escape the confines of 
their home o� ices and enjoy a welcome change of 
scenery.

Yet, the excitement of some is tempered by anxiety 
about reopening. This could be for a variety of 
reasons:

» Fears of catching COVID-19 – a 2020 survey by Aviva 
revealed that 44 per cent of workers were fearful of 
virus transmission from colleagues

» Hesitance of meeting colleagues a er a long 
absence – especially challenging for those hired during 
lockdown who have never entered their workplace or 
met coworkers in person

» Di� iculties adjusting to new routines a er becoming 
accustomed to remote/flexible working

These are the groups who will need the most 
reassurance that their environment will be safe, 
secure and comfortable upon returning to the 
workplace. FMs and their CAFM solutions can 
therefore play a crucial role in building that 
confidence and trust.

CLEAR, COMPREHENSIVE CLEANING REGIMES
First, with people more aware of the cleanliness of 
their surroundings in the post-COVID landscape, 
making your cleaning regimes as e� ective 
as possible will build confidence across your 
organisation.

As standards rise and checks tighten, no stone 
need be le�  unturned. Cleaning can be thorough 
and visible to the wider populace, so people are 
reassured that their workplace is o� ering as safe a 
space as possible.

CAFM so� ware can make this comprehensiveness 
possible. For instance, a dedicated Cleaning App 
maintains an accurate, complete audit trail of every 
area that was cleaned throughout the day and at 
what times, which can be saved directly into the 
CAFM solution. Managers can check these at any 
time to ensure tasks are being fulfilled as expected.

Plus, it is important that both cleaners and sta�  
are kept safe from areas becoming too densely 
populated, because despite buildings now 
reopening, COVID is still with us. CAFM technology 
can generate clear routes for cleaners to use 
throughout the day that will minimise the risk of 
encountering over-crowding during their patrols.

SUCCESSFUL SPACE MANAGEMENT
On the subject of crowding, FM teams will need to 
think carefully about the available space within their 
building, and how it can accommodate employees, 

residents, visitors and more in a safe, socially-
distanced way.

Again, CAFM can make a massive di� erence to 
space management . From greatly reducing the 
chances of overcrowding at li� s, stairwells and other 
communal areas, to strategically spreading out 
the availability of rooms so they can comfortably 
contain set numbers of people for meetings and 
other activities, this so� ware can capably organise 
workplaces with enhanced e� iciency.

Whether there’s a greater degree of remote 
working, or staggered business hours to manage 
numbers in a building at any given time, space 
management will need to be more fluid than in 
prior years. Again, by consistently capturing spatial 
data throughout facilities, CAFM makes this more 
manageable and likely to help in building peoples’ 
confidence.

CONNECTING EMPLOYEES TO THEIR FM TEAMS
Another key to breeding confidence in employees 
returning to the workplace will be in creating a 
direct connection between themselves and FM 
professionals.

If something is causing personnel discomfort, be it 
an area that needs to be cleaned, or poor air quality 
in a room, the FM team can provide an app to all 
employees that empowers them to create tasks to 
be picked up by the FM team, with the task’s urgency 
rising as more people notice and report the problem.

This direct route for the workforce to those who 
can actively resolve their problems will reassure 
them that their needs are being looked a� er at work. 
They are given an active role in ensuring the entire 
building and its occupants are looked a� er, which 
will help everyone via the process of becoming 
accustomed once more to their workplace.

BENEFITTING FROM IOT
Finally, sensor technology once considered as a non-
essential expense pre-pandemic will undoubtedly 
become more sought-a� er in future. 

By connecting these to CAFM technology, FMs can 
start to manage workspaces based on occupancy 
levels – lighting, heating, ventilation and more can 
be controlled automatically or remotely to again 
reduce the number of persons that need to be on-
site at any given time.

Harnessing IoT and the boundless data generated 
by business systems, this information can help FMs 
drive decisions to optimise their workspace, not only 
making it safer and more reassuring, but also more 
e� icient and productive.

Adoption of CAFM solutions accelerated notably 
during these di� icult months, to meet the challenges 
presented by remote and flexible working. As 
businesses now face the reality of returning to 
“normality”, we can only envisage this trend 
continuing to make sure employees are reassured at 
all times when back in the workplace.

More information on keeping your customers and 
workforce safe can be found here www.fsifm.com

Karl Broom, Territory Manager, FSI on ways CAFM can help 
FM people manage new patterns of working within buildings 
and spaces used in ery di  erent ways from pre D
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Is your existing chiller plant 
effi cient and reliable?
We’re here to help.
The world is our building. 
Were all in it together.

Is your existing chiller plant 

t  08457 165 162
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www.trane.co.uk
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Facilities management within frontline 
services will always pose unique challenges 

for commercial cleaners. The teams working for 
Incentive QAS are responsible for the cleanliness 
and sanitation of stations across Kent and Essex. 
Incentive QAS is the contract cleaning arm of the 
Incentive FM Group, with annual sales in excess 
of £18.5 million and employing more than 800 
sta�  around the country. The company currently 
oversees commercial cleaning for police stations 
in Margate, Canterbury, Folkestone, Maidstone, 
Tonbridge, Clacton, Colchester, Harlow, Grays, 
Southend and Basildon. 

What was already a high-pressure environment 
for commercial cleaning teams, became a far more 
complex task with the spread of COVID-19. 

Incentive QAS Operations Manager, Mark Yull, 
explains how the teams had to become more 
agile and demonstrate significant resilience as the 
environment changed drastically for those carrying 
out cleaning duties on the frontline.

He said: “Our cleaning operation for the police in 
Kent and Essex takes place seven days a week and 
365 days a year. Our standard service o� ers daily 
cleaning in the custody suites and cells, and full 
reactive cleaning for spaces that demand a quick 
turnaround. Our teams were familiar with cleaning 
spaces that had been fouled with bodily fluids and 
they understood the need to work quickly and in an 
agile manner in a police van, suite or cell. However, 
we saw a huge rise in demand for reactive cleaning 
in the early days of COVID-19 due to the number of 

arrested individuals suspected of having COVID-19 
and potentially infecting the places they had been 
en-route to the station and obviously within the 
station itself.” 

OUT OF HOURS
Incentive QAS deploy on-site cleaning teams 
as well as out of hours cleaners for the police. 
Generally, each 
custody suite 
would require 
one cleaner, 
but the strain 
of COVID-19 
meant that 
individual 
e� orts had to 
be increased 
to sanitise 
touchpoints to 
counteract the 
movements 
of detainees 
with suspected COVID-19. In the space of a few 
weeks, cleaning routines had to include door 
handles, switches, balustrades, and any other 
common touchpoints in the station. As well as a 
redistribution of resource on the ground, enhanced 
cleaning equipment and chemicals were also 
needed to meet the challenge.

Yull explains how it wasn’t just the stations and 
suites that caused extra complications during 
the pandemic. He said: “The problem was the 
knock-on e� ect that the virus caused. Police parole 
sta�  only have a limited number of vehicles for 
example, and if someone with suspected COVID-19 
(showing symptoms) or someone was coughing 
inside the vehicle for instance, that vehicle needed 
to be cleaned. This demanded a quick and agile 
response. Stock also became an issue. We had 
plenty of PPE and cleaning equipment, but we 
found it was becoming increasingly di� icult to get 
hold of. We would order 500 masks but only 100 
would turn up. Suppliers enforced limits on orders 
due to the massive increase of bulk buying. We 
also found that a lot of PPE and hand gels coming 
in from Europe didn’t meet the grade required for 
the job.”

The sector also saw the rise in costs for integral 
cleaning equipment. Reports showed that items 

like a box of gloves rose from five pounds to fi� een 
in a matter of weeks. Incentive QAS have a strong 
relationship with the police stations they work 
for and have earned trust through committed and 
agile cleaning solutions and e� orts.

PRISONERS DURING THE PANDEMIC
As the pandemic continued, a structured 
responsive cleaning routine was embedded by 
Incentive QAS teams. If a prisoner has or was 
suspected to have the virus, a rapid and thorough 
clean of the police vehicle, holding room, and cell 
would take place.

Incentive QAS constantly engaged with the NHS 
guidance, much of which kept evolving to cope 
with the changing environment. Large amounts of 
waste including masks and gloves was also deemed 
hazardous and couldn’t be disposed of through 
normal channels. Incentive QAS teams worked 
with the police to source hazardous bins, masks 
and gloves. With each member of the custody sta� , 
including o� icers and jailers, expected to wear 
masks and gloves, the waste operation was also 
put under new increased pressures. 

Yull added: “We definitely saw an increased 
demand for business during COVID-19. From 
callouts to deep o� ice cleans, it has been a totally 
di� erent set of expectations for our sta�  who have 
reacted tremendously. One of the challenges that 

may come in the future is if police bosses decide 
that the need for o� icers and other police sta�  to 
work from a station is less important. If the nature 
of policing sees less of a demand on the traditional 
police station set up, we may have to redeploy our 
teams in other ways.”

In our latest look at the work of front-line FM staff, we hear how a commercial cleaning 
team was able to step up cleaning duties on the police frontline during the pandemic

PROTECTING THE POLICEPROTECTING THE POLICE



Our Coronavirus Deep Cleaning  and Sanitising Service provides 
peace of mind that your workplace  is clean and virus free

re-opening 
your business?

01491 834 340

industrial@grundon.com

Get in touch for a quote
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PFP or Passive Fire Protection products and 
materials are installed in structures to 

provide fire protection in the event of a fire. In 
recent months PFP Specialists has been contacted 
by concerned building owners and operators, 
regarding increased requirements to understand 
the fire safety capability of buildings, given recent 
and pending changes in regulation.

In newer buildings this is most likely documented 
‘as built’ evidence of the fire protection measures in 
place. However, in older buildings or buildings with 
structural modifications, it is not always possible 
to find substantiated record of the passive fire 
protection originally installed.

Passive fire protection in this context could include 
boarding, intumescent coatings or cementitious 
coatings applied to steelwork, or in some cases, to 
reinforced concrete structures. 

REGULATORY CONTEXT AND IMPLICATIONS
The Grenfell Tower fire of 2017 was a tragedy that 
resulted in many calls for increased fire safety in 
buildings and for the UK’s Building Safety system to 
be reformed. 

Proposed changes to the regulatory requirements 
were published by the government in July 2020 by 
way of the Building Safety Bill. 

Changes in legislation will mean greater emphasis 
on the building safety management process and 
there will be a Building Safety Manager identified to 
be responsible for this and other aspects.

UNDERSTANDING FIRE RESISTANCE
A fire safety strategy for a building will typically set 
out the fire resistance requirements that must be 
achieved. In many cases, this is typically referenced 
as a fire resistance period, e.g., 60-minutes, 
90-minutes, etc. 

In new construction and recently constructed 
buildings it is most likely that the passive fire 
protection methods put in place will have 
been documented in design, specification, and 
construction, so it is reasonably easy to identify 
the various measures used to provide necessary 
protection. 

Recently though, there has been an increase 

in interest by building owners and developers, 
specifically in older structures, to ascertain the 
current level of fire resistance, where there is no 
documentation available as to what was originally 
installed to protect the structure.

This situation is obviously of major concern to 
building owners and managers, as not being able to 
identify fire protection materials applied to structures 
means there can be no proof of fire protection 
capability, and therefore structural fire resistance 
performance. This can carry risks associated with 
satisfying the approving authority and potentially 
the compliance, from an insurance perspective. 
Where structural fire resistance cannot be adequately 
determined, a remedial action may involve stripping 
out of what is there and reinstatement with a known 
product. Clearly the logistical and commercial 
implications here are vast. 

SITE SURVEYS AND INSPECTIONS
A Fire Risk Assessment may identify further 
investigation is required relative to the applied 
passive fire protection systems, but in most cases, 
specialist fire protection professionals may need to 
be consulted to conduct further inspections.

In the case of existing installations, where there is 
no record of the product applied or its fire resisting 
capability, there are processes that can adopted: 

� General visual inspection: on-site surveys of 
installed product and by visual inspection to 
identify the generic type of the passive fire 
protection material

� Close visual inspection: On-site condition survey 
including thickness measurements and overall 
integrity

� Laboratory analysis: Removal of samples from 
site for investigations including spectroscopy and 
thermal conductivity measurements

A key objective is identifying the passive fire 
protection product’s manufacturer and product 
name. With this information, a review of the 
material’s original fire resisting capability can be 
made to determine if it will provide the required level 
of protection. This could involve reference to the 
product’s datasheets and performance declarations. 

In-situ thickness measurements also provide 
insight since these can be correlated against 
published thickness tables for products to quantify 
fire resistance capability.

The passive fire protection industry can move at 
a fast pace. In certain circumstances, products may 
have been superseded and no longer produced. 
Manufacturers may have gone out of business or may 
have been bought out by other suppliers and their 
products integrated into a larger product o� ering, 
with potential rebranding. Trying to find pertinent 
documents for suspected products can potentially 
be challenging for older structures. Dialogue with 
industry professionals and direct contact with 
manufacturers is o� en required as a part of a 
detective activity.

Laboratory analysis provides very useful 
assessments to help identify fire resisting capability 
of a material. Small samples can be removed from 
site for consideration and analysis can be used to 
determine the generic type of product installed and 
further properties to develop a profile of the material. 
This profile can then be used to identify the specific 
product by manufacturer and type.

Combinations of site inspections, lab testing 
of samples, and specialist industry and product 
knowledge is typically required to make an informed 
evaluation. 

Allan Jowsey and John Dunk, Directors at PFP Specialists Ltd 
on the importance of demonstrating fi re protection capability 
in older buildings 

In association with

www.pfpspecialists.co.uk

FIRE RESISTANCE INSPECTIONS 
FOR EXISTING BUILDINGS
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Goodbye to bad odours and 
stains permanently.

ODOUR AND STAIN REMOVER

UrineFREE™  is widely used in commercial establishments to 
provide the perfect remedy to both new and old spillages as 
it actually removes the � ne deposits of urine crystals which 
are invisible to the human eye. Safe to use on virtually any 
material, stains and odours are permanently removed.

How UrineFREE™ works
UrineFREE™ works through a natural bio-enzymatic process. 
Containing billions of  natural microbes, this cleaning army 

of mother nature, treats the urine crystals as a food source 
and consumes them through a completely natural and safe 
process known as bio-remediation. 

Deep down clean 
Even after cleaning normally, non soluble salt crystals remain 
and are absorbed deep into tiles, bedding, padding, concrete 
causing severe odours. UrineFREE™ works deep down and 
removes the source of the problem and the breeding ground 
for unhealthy bacteria. With UrineFREE™ the smells and 
stains are gone for good.

urinefree.com
For wholesale or retail enquires contact us on tel: 0203 997 0066
or email: sales@ebiorg.com

URINAL AND DRAIN TREATMENT

works for watered and waterless urinals

How FLOW FRESH™ Gel works  Multi-Purpose Bio-Enzymatic GEL
Flow Fresh™ Gel is made to cling to the inside of drains and pipes so that it may continue working around the clock. Flow 
Fresh™ Gel  is FAST ACTING and extremely effective at breaking down and digesting organic material – uric acid,  (proteins, 
starches and sugars) from hard to reach drains and and also areas where drain � ies breed.

Flow Fresh™ and Flow Fresh™ Gel are designed to keep urinals clean and helps eliminate odours from drains and improve 
� ow in slow drains. Safe for all types of plumbing. Non-pathogenic and non-caustic. It eats the uric acid which is the source of 
the blockage in restroom urinals and their associated pipework. Also ideal for keeping commodes clean and fresh as its clings 
to the bowl.
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FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET
David Fathers, Regional General Manager at Crown Records Management says now 
is the time for s to explore the benefi ts of digital transformation in managing data

A� er more than a year of working 
through the COVID-19 pandemic, 

companies across the UK are realising 
that digital transformation is more 
imperative than ever before. Facilities 
management professionals are faced 
with a variety of questions around 
visitor management, remote working, 
ensuring post-COVID workspaces 
are safe and compliant - as well as 
the potential for increased costs 
of keeping up with new business 
requirements.

Some have been putting o�  the 
digitalisation process for years, perhaps 
out of a misplaced fear that it will be 
expensive, complicated or disruptive, 
or potentially even due to resistance to 
new technologies among employees. 
However, there is a growing consensus 
that digital transformation is vital for 
keeping up with the ‘new normal’ 
as businesses prepare to welcome 
employees back to work. Businesses 
that embrace hybrid working models 
or phased returns to work, for instance, 
must now explore ways of keeping track 
of who is in the building. Compliance 
with social distancing will continue to be 
crucial, even as some sense of normality 
returns. 

While specific needs will vary between 

sectors, the need to store, access 
and share data easily and securely is 
common to almost all – especially in 
an era in which employees are likely to 
access important documents remotely. 

WHAT DOES DIGITAL 
TRANSFORMATION REALLY MEAN?
A catch-all term, digital transformation 
means di� erent things to di� erent 
organisations. It encompasses just about 
any initiative which uses digitalisation 
and new technology to improve business 
processes to better meet the needs of 
customers and improve profitability. 

However, for many FM professionals 
tasked with this challenge, the key 
question is: where to start? 

Here is a four-step process to help 
businesses begin their digital journey: 

1:  Be clear about the business case
Start by asking yourself why you are 
embarking on the digital transformation 
process. Be clear about the outcomes 
you are looking for and what benefits 
you envisage.

For instance, are you looking for peace 
of mind from a security and compliance 
perspective, and do you need helpful 
insights to make informed decisions 
regarding future o� ice plans? Digitising 

DATA CHANGE
people’s credentials and presence 
enables the facilities management 
team to have a clear view of not only 
who is visiting and when, but a review 
of previous visits and footfall.

Remember, digital transformation 
can result in significant savings, so 
the decision is also about return on 
investment. Utilising workflows, for 
example, allows manual tasks to be 
automated, which will free up time 
for people to apply themselves to 
other, more cost-e� ective tasks. Using 
data analytics modules helps make 
informed, proactive decisions - without 
having to spend hours collating the 
relevant information beforehand. It 
also ensures you are working with live 
data and not information that is days 
or even weeks old. All of this results 
in sta�  operating in a more e� icient 
manner.

2: Articulate the vision
What will the future look like for the 
business, and how do you envisage 
employees working? For instance, 
document management o� ers control 
and visibility, providing a full audit 
trail of who has access to documents 
and data – plus, you can adapt these 
structures and policies with a few clicks 
of your mouse.

Be sure to socialise the initiative. 
A key reason digital transformation 
projects fail is a lack of understanding 
around employee readiness, so 
address the question of technology 
adoption within the organisation. 

Ultimately, you should seek to foster 
a positive attitude toward digital 
transformation, where employees feel 
empowered by technology to perform 
well in their roles and keep up with the 
latest guidance. For example, using an 
ECM platform to both store and share 
company and COVID policies is an 
e� ective way to ensure employees are 
aware of and adhering to the required 
policies. Using workflow tools to send 

reminders to sta�  members, along with 
the relevant documentation, ensures 
that each member has regular visibility of 
what is required of them.

3: Plan for success
A project plan with clear timelines, 
owners, accountabilities and success 
measures is good practice.

Think about the information/data that 
is being used in the process, and what 
aspects of the current information/data 
lifecycle employees find frustrating. 
Enterprise tools for searching, sharing 
and consuming information are vital; and 
ideally, that information will be delivered 
in a smart and compelling way. 

Consider that you may need to weed 
out duplicate records and unwanted or 
out-dated information before you start.

Many of the processes around 
implementing new ways of working will 
involve collaboration with colleagues 
or external parties. There will be various 
discussions, with multiple designs 
and versions dra� ed. Having those 
documented with version control makes 
the process simple. Being able to share 
those conversations, versions and 
decisions with colleagues or external 
parties to review and make digital notes 
on will ensure e� iciency and compliance. 

Step 4: Review and Repeat 
Whether this is your first digital 
transformation project as part of a 
wider strategy, or whether the journey 
is complete, ensure that you are able to 
review the business benefits and assess 
the return on investment.

If you’ve started in one function 
and it’s been a success, then consider 
other key processes such as invoice 
management, contract management, 
mailroom, knowledge sharing, or case 
management. The opportunities to 
become more digitally enabled are 
limitless. 

Three bonus top tips to make your 
digital transformation a success:
1. Identify a partner that can help you 
identify the key areas where you’re 
likely to obtain the quickest return on 
investment. 
2. Work with the partner to define a 
clear business plan to present to senior 
management. 
3. Don’t be afraid of asking questions 
– you must ensure this partner has 
the technology suite and experience 
to support you through the design, 
implementation and go-live processes. 

FAST FACTS
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To discuss how we can help you manage your 
facilities, contact us on 07768 157240
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� Kiran Kachela https://www.linkedin.com/in/
kiran-kachela-a1867031/
Grateful to have been part of the first cohort 
on the Circular Economy and Sustainability 
Strategies Programme at the University of 
Cambridge Judge Business School. A circular 
economy is based on the principles of designing 
out waste and keeping materials in use.

� @DeloitteUK_RE Our London Office 
#CraneSurvey Summer 2021 has launched. 
Want to find out the latest findings on new 
starts, refurbishments, office demand, leasing 
demand and net zero?!  We have got you 
covered... Explore the report here: 
https://bit.ly/3btEeQY

� @FMJOBFINDER Only 4% of employees feel 
fully confident at work https://buff.ly/3fLyB1H

� Iain Franklin https://www.linkedin.com/in/
iainfranklin/ It’s been a long time in my head, 
but finally had a chance to collate my thoughts 
on the flip side of Hybrid and the challenges it 
presents in maintain an effective and efficient 
real estate portfolio 

� @AnabasFM With the reopening of many 
corporate offices afoot, we discuss the updated 
‘Future Building’ regulations & how introducing 
smart technology now, will be an investment 
in the long-term future of a workplace. Read 
more in our latest article here Right pointing 
backhand index 
http://ow.ly/DzzD50EUJwK

� NJC (Not Just Cleaning) www.linkedin.com/
company/not-just-cleaning/ Congratulations 
to Jorge Gaitan and Jose Luis Gamarra for 
receiving NJC Gratitude Awards. Jorge and Jose 
carried out a workshop and office clean for our 
Landsec Aspire Service Partners, NG Bailey, 
and were complimented on the excellent job 
that was carried out at the ZigZag Building in 
London

� @IOSH_tweets Are you reopening your 
workplace or continuing with remote working? 
Ensure your environment doesn’t become a 
transmission ground for Covid-19 , read our 
tips:  http://orlo.uk/jOEkb

IN THE PURSUIT OF NET ZERO
Whether you place your trust in 

Government, the investment 
fraternity, well respected scientists or 

passionate activists, the unarguable fact is that 
we now have only 10 years available to us to 
save the planet. 

The science makes very clear that without 
significant change in the next 120 months by all 
of us that consider earth our ‘home’ we will reach 
a tipping point in our climate beyond which 
climate change will be both irreversible and 
catastrophic.  

Glasgow hosts the COP26 conference in 
November and this event will put the UK in the 
global spotlight for demonstrating positive 
environmental action. To ensure success, those 
of us working in the built environment need to 
play a leading role in supporting both the UK and 
countries around the globe in delivering on their 
commitments to reach net zero emissions as 
soon as possible. The way we design, construct 
and operate the built environment will have a 
fundamental impact over the next ten years in 
helping our communities and local economies 
adapt to climate change. 

We must lead a revolution in the sectors 
within which we work and break our dependance 
on polluting energy systems and seize the 
opportunity that exists from the falling costs 
of renewables and advances in energy storage. 
At a structural level we must contribute to 
and support the acceleration to zero carbon 
transport and the development of green 
infrastructure. To make all this possible, we 
must better understand and support the 
green transformation of the financial systems 
so that we can champion clean and resilient 
investments.

The transition to Net Zero will, however, 
involve deep structural changes that will a� ect 
people, communities and economic sectors in 
very di� erent ways. The political acceptability of 
the transition and by implication public support, 
will depend on those changes being seen to be 
science based, fair and demonstrably impactful.

Across the Built environment though, we have 
a mountain to climb. In the 2020 progress report 
to the UK committee on climate change it was 
made clear that whilst some fantastic progress 
on emissions since 2008 had been achieved 
within the UK, the significant progress had been 
almost all been made in the power generation 
sector. The report further demonstrated how 
other major sectors were lagging way behind, 
one of the most disappointing areas being 
building.

The report concludes that “Buildings have 

seen limited progress in the last decade”. 
Whilst emissions relating to the building sector 
have reduced by 13 per cent, the policy driven 
successes of the first half of the decade have 
not been maintained. In the housing sector, 
the challenge to provide low carbon heating 
remains and the necessity to shi�  existing 
households away from natural gas to greener 
solutions is critical. The scrapping of the 2016 
Zero Carbon Homes standard now means that 
we have more new homes requiring zero carbon 
retrofit than when the Climate Change Act was 
passed. Energy e� iciency in existing building 
stock across all sectors and the challenge of 
widespread renovation and retrofit remains 
largely unaddressed with various Government 
incentives schemes not generating the demand 
anticipated. 

Last month the UK Government committed 
to reducing emissions by 78 per cent by 2035, a 
commitment that will set the tone for COP26 and 
lead to similar stretching targets for many of the 
worlds most polluting countries. 2035, however, 
is only 14 years away, in the context of the built 
environment or the investment lifecycle of an 
asset this is no time at all.

Achieving these targets will require wide-
ranging policies that are credible, consistent 
around the globe, long-term and of a robustness 
to transform behaviours and how our 
communities and wider society relate to energy, 
food, transport, waste and the use of finite 
resources. The challenges to how we all live and 
work will be significant.  

The future of our planet is fragile, precious 
and our responsibility to maintain for future 
generations so there can be no greater purpose 
for all of us that work in the built environment 
than to contribute all we can to protect the globe.

BLOG FROM RORY MURPHY, COMMERCIAL DIRECTOR, VINCI FACILITIES

Rory Murphy, Commercial Director, VINCI Facilities
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Office hygiene 
has changed.
Is your facility 
ready?

Secure the new hygiene standard with the 
Tork Office Hygiene Package™

Improving cleaning quality and providing a hygienic and healthy work environment is 
quickly becoming the number one priority for facility managers in office buildings – 
and an important topic for everyone from employees to senior management. The new 
Tork Office Hygiene Package offers you a tailor-made selection of products, services, 
tools and support that help you secure the new hygiene standard. 

Learn more at: 
tork.co.uk/office-hygiene
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THE FACILITIES 
MANAGER’S VIEW
TARNIAH THOMPSON, 
REGIONAL FM, SHW

With many people away from the 
o� ice for nearly a year during the 
pandemic, a big debate has opened 
up over ‘homeworking’, an option 
that was previously job dependent. 
It has seen many companies 
utilising their break clauses, 
downsizing their o� ice space and 
revising their layouts.

Whereas the focus before was on larger spaces with more 
desks per sq � , it is now likely to be on fewer desks and more hot 
desking opportunities. Companies are looking at how best to 
use their o� ice space to maintain a turn-style based, quick set up 
working environment.

Internal facilities have become more high tech, including 
co� ee/tea making machines you do not have to touch 
to operate. Companies are also adopting more of a 
minimalist, holistic approach, such as increased 
foliage in work areas. This not only looks great but 
shows we are taking more notice of the benefits 
of nature in workplace productivity and mental 
wellbeing.

There is an element of bringing the working 
from home environment to work but not 
in the literal sense; it is making ‘being at 
work’ comfortable. Do you remember the old 
corporate furniture stationed in reception areas 
once upon a time? The standard veneer oak 
furniture for o� ice desks? Now we are looking at 
white desks, or black modern types, complemented 
by a range of colours in break out areas and chairs that are 
from accessible shops like MADE.com.

I was recently at a tenant’s o� ice for a meeting with a colleague, 

socially distanced across 
a boardroom. Their o� ice 
management team remotely 
activated the conference 

system; we were automatically 
logged in to Microso�  Teams. A 

large flat screen was in front of us, 
with remote controlled mics and a 

hardwired webcam that panned and 
zoomed whilst me and my colleague 

spoke to the tenant and his team who were 
on the call within their homes. I think this kind of 

set up in o� ices will be required more to allow for better 
team collaborations digitally.

For some, working from home is not an option and desk 
booking will be needed to manage the di� erent levels of o� ice 
attendance. This will give people the opportunity to change 
desks and move around the o� ice, not be segregated in desk 
clusters according to department. Long gone are the days of 
being hidden away in small o� ices.

Dependent on one’s home dynamics – whether it be the eerie 
silence, TV noise, or the continuous chatter of children asking for 
snacks during your team conference call there is likely to be some 
degree of acceptance to hybrid working. The o� ice needs to step 
up if it is to cater for the varying demands of the workforce post 
COVID. �

OFFICE CONNECTIVITY SPECIALIST’S VIEW
TIM SHIRT, KEY ACCOUNT MANAGER, CMD LTD

COVID-19 has changed the way we live and work for good. 
Employees, even those who are keen to get back into the o� ice, 
want to bring elements of home comfort back to the workplace. 

Employers, meanwhile, want to articulate a caring, 
nurturing and welcoming environment with 

a homelier, so� er o� ice interior. As a 
consequence, we can expect to see more 

use of natural materials and biophilia in 
o� ice environments, creating a resi-

commercial look and feel, with layouts 
that enable both social distancing and 
collaboration. 

Social distancing will be with us for 
a while, and it seems unlikely that 

most businesses will return to allocated 
workstations for every employee. 

Electrical distribution systems such as 
powertrack or power hub, are already 

widely used in o� ice environments and 
these will enable spaces to be reconfigured and 

occupancy to be scaled up or down. The ability to locate 
a tap o�  anywhere on the network at 30cm intervals allows 

FM CLINIC 

How do you see the 
pandemic influencing 
workplace layout and 
interiors? Will the experience 
of working from home inspire 
workplace specialists to 
introduce organic and home 
interiors-inspired textures and 
colour palettes? And what kind 
of solutions do you think will be 
required to adapt o� ice spaces to 
support agile working, hot desking and 
social distancing, while encouraging 
cross-team working and digital collaboration? 

Tarniah Thompson
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Internal facilities have become more high tech, including 
co� ee/tea making machines you do not have to touch 
to operate. Companies are also adopting more of a 

foliage in work areas. This not only looks great but 

white desks, or black modern types, complemented 
by a range of colours in break out areas and chairs that are 

Employers, meanwhile, want to articulate a caring, 
nurturing and welcoming environment with 

a homelier, so� er o� ice interior. As a 
consequence, we can expect to see more 

use of natural materials and biophilia in 
o� ice environments, creating a resi-

commercial look and feel, with layouts 

workstations for every employee. 
Electrical distribution systems such as 

powertrack or power hub, are already 
widely used in o� ice environments and 

these will enable spaces to be reconfigured and 
occupancy to be scaled up or down. The ability to locate 

There is an element of 
bringing the working from 

home environment to work but 
not in the literal sense; it is 

making ‘being at work’ 
comfortable.”

Tarniah Thompson

In FMJ's regular monthly column, our team of FM experts answer your 
questions about the world of facilities management
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versatile layouts, 
with redundancy and 
resilience built in 
where required, and 
this will play a key role 
in delivering flexibility 
as needs change. 

As we see a return 
to the o� ice, booking 
regimes to enable 
social distancing and 
infection control by 
monitoring who is 
using which desk 
have already been implemented in many workplaces. 
As the virus subsides, these systems are likely to remain 
for hot desking, which has implications for workstation 
connectivity, smart technology and on desk equipment. 
This includes the use of Bluetooth and RFID technologies 
to allow automated registration of personnel at the 
workstation and multi-directional sockets for power, 
charging and connectivity to allow rapid hot desk set-up.

During the pandemic, adapting to new tools and 
platforms has not only enabled remote working but also 
collaboration across departments, sites and borders. 
Consequently, we’re also likely to see an evolution 
towards more tech-enabled o� ices to enable continued 
collaboration in the virtual space. 

With a move away from traditional desk layouts towards 
formal and informal collaborative and quiet working 
spaces, powerbank or wireless charging functionality 
built into furniture for break out areas and acoustic 
meeting/isolation booths will allow workers to take a 
fluid approach to where they sit and how they work. 
Apple’s adoption of wireless charging technology has 
been a game changer in terms of homogenising the 
tech required for wireless charging of any device. As this 
technology has become more robust, enabling charging 
of both phones and tablets, there is a more compelling 
case than ever for integrating wireless charging within 
furniture, alongside USB charging and power sockets. 

New technology will also a� ect workstation ergonomics 
and desk size. While next generation large-format, curved 
screens are cost-prohibitive for most occupiers at the 
moment, as the cost comes down, we are likely to see a 
transition from the current dual monitor set-up to a single 
monitor with a split screen. What that means for the 
current wave of o� ice refurbishments focused on social 
distancing and agile working is the need to take into 
consideration how this should a� ect desk and monitor 
arm choices in order to futureproof them and deliver 
more e� icient and comfortable spatial layouts. � 

THE DESIGN EXPERT’S VIEW
SONIA BROWN, DIRECTOR & HEAD OF DESIGN AT 
HUMAN BY QUADRANT DESIGN

The pandemic will have a lasting impact on the evolution 
of workplace interiors. People have been used to working 

in an intimate home environment and that needs to spill 
into the o� ice. 

Navigation through a space needs to allow for social 
distancing but be more organic and less restrictive. This 
will be achieved by demarcation on floors and positioning 
of furniture. Using furniture to create zones means it can 
be reconfigured - flexibility is key. Rows of long desks 
need to be separated, creating neighbourhoods of desks 
interrupted by break out zones to encourage socialising. 

Gone are the days of o� ices at 100 per cent capacity. 
If people are only in the o� ice two or three days a week, 
they need to be able to communicate and socialise with 
other people. If sta�  come in and end up at a fixed seat on 
a bank of desks on their own it will only ignite the feeling 
of isolation and loneliness that we all want to break free 
from. Hot desking is a quick win solution to accommodate 
sta�  flexibility and 
encourage people 
to sit together. 

As the o� ice 
space becomes 
more agile, IT 
functionality will 
need to follow suit 
and be much more 
plug-and-play 
and adaptable to 
di� erent settings. 
We’ve all got used 
to home comforts 
over the last fourteen months and o� ice interiors will 
need to bring elements of that into the workplace. So�  
furnishings add warmth and cosiness, so drapes and 
cushions will be in high demand. Personal motivators like 
prints and props will also help people feel more at ease 
when they return to work. 

People o� en have more colour in their homes than 
might be typically found in a traditional o� ice. Dark 
colours absorb light while white reflects it back which can 
be problematic for continuous screen use. Green and blue 
are calming, natural colours and add more comfort and 
security than white or grey. Colour will go a long way in 
adding warmth and creating a home-from-home feel.

O� ice colour and design should reflect a company’s 
brand and culture. It’s important to embrace colleagues 
back into the brand they work for a� er being 
disconnected for so long. How do you want your brand to 
make your sta�  and visitors feel? The o� ice design should 
mirror that feeling. 

With remote working, people have enjoyed more 
activity-based working. People might work at the kitchen 
table for a few hours, hold one to ones on the sofa or 
move to the garden to read. This breadth of choice will 
need to be replicated in the workplace to draw people 
back to the o� ice. 

Businesses need to be clever about how they manage 
their corporate real estate. Multipurpose spaces are the 
solution. Space needs to be adaptable enough that it be a 
social lunch or TV space or a meeting area. Meeting rooms 

FM CLINIC 
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can also double up as mediation or prayer rooms. The o� ice needs to 
be agile enough to accommodate day to evening activity and cater for 
pop-up events and hospitality. The o� ice is not a 9am-5pm location 
anymore. The o� ice as we know it is transforming and should not be 
restricted by the parameters of being an o� ice. It needs to be much 
more than that. �

BRITISH COUNCIL OF 
OFFICE’S VIEW
RICHARD KAUNTZE, CHIEF 
EXECUTIVE BCO

Although many of us see getting back 
to the o� ice as a welcome return 
to ‘normality’, it’s apparent that, 
post-pandemic, the workplace will 
be rather di� erent. Necessarily, we’re 
now far more cognizant of safety 
and hygiene concerns, and our year 
of home-working will undoubtedly 
influence the layout and features of 
our company workspaces in the months and years ahead.

The most immediate adjustments to be made are those designed 
to facilitate COVID-secure cleaning regimes and allow for social 
distancing, changes that are generally necessary for o� ices to reopen at 
all. In April 2020, the BCO released a briefing note on safe o� ice design 
during a pandemic, and we expect to see many of these suggestions 
adopted by companies hoping to protect returning o� ice workers. 
Some employees may have an aversion to desk-sharing, so the 
o� ice layout will have to be rethought to allow for socially-distanced 
workspaces. Similarly, o� ice designers will have to be conscious of any 
potential ‘congestion points’ (such as kitchens and li� s), so that ‘tra� ic’ 
to these areas can be regulated through intelligent design.

Expect to also see more small collaborative conference rooms, 
which are generally a better use of space than rows of desks and allow 
employees to take calls with colleagues working from home without 
disturbing the main (typically open) working space.

In the longer term, what else might we expect to change in our 
o� ices? Though the novelty of working from home has long since worn 
o� , being able to work with our home comforts has been a saving 
grace for many. Accepting this, the value proposition of the o� ice must 
improve to entice workers out of their homes and into the o� ice. 

A recent BCO webinar explored the impact the pandemic has had 
on the design philosophies of some of Canada’s top developers, and 
opinion was unanimous that o� ices will have to improve their interior 
design, use of environment and quality of amenities if they are to 
continue to act as a ‘hub’ for employees. 

Gone will be the days of sterile corporate lobbies; instead, o� ices 
will need to provide employees with value beyond a desk and a chair, 
in the form of social spaces, recreation amenities and interactive 
collaborative spaces. The introduction of higher ceilings, better natural 
lighting, and greater variation of textures can elevate the feeling of 
comfort and warmth in the workplace.

An o� ice should be more than a sum of its features – it should act as a 
reflection of a company’s values and culture. By doing so, an o� ice can 
be of great benefit to an employee’s wellbeing and continue to attract 
the most talented people, who will undoubtedly be more productive 
as a result.

Ultimately, any changes to the design of o� ices, whether in the short 
or longer term, will be made with the wellbeing of employees in mind. 
So, despite the disruption of the past year, we can be confident that our 
o� ices will come out better for it. �

THE PROPTECH EXPERT’S VIEW
STEVE MORREN, DIRECTOR OF CHANNEL SALES EMEA, IOFFICE

iOFFICE commissioned 
independent research firm 
Verdantix to canvass the 
opinions of FM, workplace, 
and CRE thought leaders 
across the globe on managing 
employee experience in a 
hybrid world.

The interviews revealed that 
the sudden shi�  to dispersed 
working has led to numerous 
new challenges, each with 
lessons for implementing a 
hybrid model post-pandemic. 
Most notably, interviewees said that dispersed working had damaged 
opportunities for social interaction and collaboration. The workplace 
is a forum where people can socialise and build connections with the 
colleagues they don’t work with directly, making it easier to build 
company culture and break down departmental silos. 

A combination of workplace technology will allow FM teams to meet 
these new demands. By integrating occupancy sensors and analytics 
with space booking tools, access control, and customer experience 
apps, organisations can ensure that the employee experience stays 
consistently high despite occupancy changes in a flexible model. 

In the short term, organisations also need to ensure that workplaces 
are sanitised and safe. The virus will still be a threat past 21 June, so FM 
teams will have to maintain enhanced cleaning regimes and distancing 
measures. With many employees anxious about returning to the o� ice, 
it’s essential for firms to instil confidence by taking appropriate action. 
Integrating occupancy and space booking tools with service requests 
will allow cleaners to sanitise surfaces based on use, especially in 
flexible or hot-desking areas where employees share workstations and 
meeting rooms. 

Looking further ahead, the data from these tools can help 
organisations design employee experiences in line with not only 
demand but also activities and roles, behaviours, and workstyles. 
The biggest mistake anyone can make is to assume that one size fits 
all in hybrid working. If the pandemic has taught us anything, it’s that 
everyone has di� erent requirements for their work environment. 

Facilities managers can use occupancy and space usage analytics 
to build accurate employee personas, thereby identifying individual 
needs. From here, they can work with HR, real estate, and technology 
teams to create the best flexible working models and activity-based 
workspaces. 

Finally, these tools can ensure that organisations do not neglect 
social interaction in the pursuit of flexibility. Data from occupancy 
and space booking tools can help shape employee behaviour while 
improving e� iciency. If occupancy sensors determine that a space is 
underutilised, facilities managers can designate it for social events 
that encourage people back to the o� ice and build that all-important 
company culture. �

Do you have a question that you’d like 
answered by the FMJ Clinic?  
Email: sara.bean@kpmmedia.co.uk
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CASE STUDY      THE CORE

During the pandemic, o� ices 
have had to be remodelled and 
adjusted with all the necessary 

precautions to help people feel safe and 
still be productive. One of the biggest 
conumdrums for the workplace sector is 
how this will reshape the workplace, from 
how it needs to work to make it through 
the crisis and even more importantly, 
how it will work a� er the pandemic has 
passed. In a so far unique example of how 
the post-COVID o� ice landscape could 
look is THE CORE by Bene, a global o� ice 
concept o� ering visitors a living guide to 
the changing workplace.   

Bene is an international expert for the 

design and furnishing of modern o� ice and 
working environments. It aims to introduce 
innovative concepts, inspiring o� ices, and 
high-quality design, with the development 
and production of solutions for all company 
sizes – from one-person companies to SMEs 
and global corporations.

Explains Patricia Möckesch, Product & 
Innovation Ambassador at Bene: “We define 
the o� ice as a living space, and our concepts, 
products and services turn this philosophy 
into a reality. Since 1790 our brand has been 
synonymous with creating inspiring o� ices 
and always ahead of time. We have always 
been involved with new ways of working 
and the future of work. One of the results of 

our continuous research is the new o� ice 
concept THE CORE by Bene.”

The idea behind THE CORE is to view 
the o� ice as the physical “core” of an 
organisation, the heart of a company, 
a place where people and ideas come 
together, creating opportunities for 
spontaneous social interaction and 
collaborative and agile work, and where 
shared management and fluid leadership 
can evolve.

Bene summarises its observations, as 
well as the challenges and opportunities in 
relation to the future of the working world, 
in three key themes:

The Obvious: During the pandemic, o� ices 

GOING TO THE CORE
he D  pandemic has profoundly changed the way we see the o   ce. or a glimpse 

into the way it is evolving to meet the challenges to come we take a virtual tour of THE CORE 
by ene, an inno ati e o   ce prototype for wor ing with and after D
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need to be remodelled and adjusted to 
meet necessary safety measures so that 
people feel safe and can be productive. 
Concepts need to be developed to fulfil 
these needs.

The Higher Pace: The way we work is 
constantly evolving, many aspects of 
which, such as new styles of leadership 
and digitalisation, have been significantly 
accelerated by the pandemic. Collaboration, 
interaction and the purpose of work are 
now at the forefront of the discussion and 
will gain greater importance in the post-
pandemic world of work.

The Big Stress Test: We are currently 
experiencing the biggest stress test for 
remote work and the home o� ice. Even 
the organisations that were reticent have 
seen how agile working can be utilised for 
the benefit of the business and employees. 
However, the workspace is still a vital part 
of the o� ice landscape; from face-to-face 
exchanges with colleagues, facilitating 
idea generation, as well as developing and 
maintaining strong corporate cultures.

“Meeting and communication zones 
are becoming increasingly 
important in the o� ice,” 
says Michael Fried, 
Executive Board 
member 
for Sales, 
Marketing & 
Innovation 
at Bene. 
“The o� ice 
gives space 
for ideas and 
opportunities. 
It becomes 
a motor for 
innovation. The 
focus is more on 
teamwork and less on 
individual work.”

Through the enormous wave of 
digitisation it brought about, COVID-19 has 
accelerated this process even more and 
has significantly changed the requirements 
we place on a modern o� ice. This o� ice 
concept is intended to meet these current 
and future requirements.

SHOWROOM SHOWCASE
THE CORE can be experienced at the Bene 
showroom in Frankfurt; o� ering a live, 
immersive and experiential space to study 
how our places of work have adapted 
and how they will further evolve a� er the 
pandemic. O� ering a mix between open 
spatial structure and shielded areas, THE 
CORE manages the balancing act between 
distance and teamwork so that people feel 
comfortable and can work creatively at the 
same time.

It comprises:
Hygiene concepts and sensor 
technology: Innovative 
technologies and smart 
room solutions ensure 
safety throughout the 
premises. This starts 
at the check-in area 
with temperature 
screening and 
registering for ‘track 
and trace’, followed 
with contact-free 
hand disinfection. 
The system will then 
give a green light to 
lead the visitor to a prior 
selected and cleaned 
workstation.

As Möckesch is at pains to 
clarify, safety and sanitisation 
should not result in clinical 
surroundings.

“An o� ice environment can still feel 
homely and comfortable, despite the 
implementation of additional hygiene 

measures, through the careful 
selection of colours and 

materials for the o� ice 
design scheme.”

Spatial 
awareness: 
The focus of 
the entire 
o� ice space is 
on teamwork 

and exchange, 
all the while 

maintaining 
the correct 

distance. The room 
configurations are 

designed in such a way that 
they can be adapted to changing 

needs at short notice at any time, including 
screens that can be made with mobile 

partitions and partition elements.
“The spatial concept is open and flexibly 

designed,” says Möckesch. “Anchor points, 
in the form of furniture, are clearly placed in 
collaboration areas to ensure appropriate 
distancing. The room configurations are 
designed in such a way that they can 
be adapted to changing needs at short 
notice, giving the o� ice breathing space. 
In addition, moveable partition walls and 
shielding elements can be used as protective 
barriers.”

A new kind of exchange and interaction: 
The space o� ers a wide choice of spaces for 
project and teamwork, in addition to the 
team workspace and an informal meeting 
area. Other areas enable spontaneous stand-
up meetings, ensuring an optimal exchange 
of ideas.

Says Möckesch: “The o� ice is a living 
organism that is constantly evolving and 
adapting to changing structures and the 

he o   ce gi es space for 
ideas and opportunities. t 

becomes a motor for inno ation. 
he focus is more on teamwor  
and less on indi idual wor .”GOING TO THE CORE
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latest processes in a company or team. It is 
important to think about these plans and 
space concepts on a regular basis and make 
sure they are still serving their purpose.”

The pandemic has resulted in many 
enclosed meeting rooms being repurposed 
as additional spaces to enable social 
distancing, so does this mean that meeting 
spaces will be more fluid in the future for 
more flexible and less formal engagements?

Möckesch certaintly thinks so: “Because 
aspects like collaboration and interaction 
will gain greater importance in the post-
pandemic world of work, meeting and 
communication zones are becoming 
increasingly important in the o� ice. The 
o� ice must o� er space for teamwork, ideas 
and opportunities, and become a motor for 
innovation. It is about the right mix of formal 
and informal zones. Today, in addition to the 
traditional meeting room, there must also 
be project spaces, video conference rooms, 
workshop areas and the possibility for quick, 
spontaneous exchange.”

CHANGED LANDSCAPE
No-one knows exactly how or when the 
pandemic will end but there is no doubt 
that it has altered the o� ice landscape 
immeasurably. The idea behind THE CORE 
is that you can constantly learn. The sensor 
technology throughout enables the collation 
and analysis of data to determine which 
spatial settings are particularly popular. 
Revisions and improvements can be 
continually made to create the most e� icient 
and e� ective workplaces.

Explains Michael Fried: “Modern o� ice 
concepts are characterised by more 
communal areas that can be used flexibly 
and can be easily adapted to a wide range of 

requirements. The importance of the o� ice 
as a hub for information, corporate culture 
and social interaction is growing. O� ices 
must convey a sense of security, orientation 
and trust in order to continue to be inspiring 
places for people to meet and be creative in 
the future.”

POST-PANDEMIC PREDICTIONS
Some of the questions that arise from the 
impact of the pandemic are also addressed 
in this experimental setting, including 
whether the agile o� ice is still feasible – 
given the need to constantly clean/disinfect 
work areas.

According to Möckesch: “Flexible room 
concepts make more sense than ever. You 
have just to use the right tools, such as 
sensor technology, to ensure that hygiene 
concepts are adhered to and the risk of 
infection is minimised.”

It’s also being widely predicted that 
remote working and the hybrid/home and 
o� ice work pattern will remain prevalent 
a� er the pandemic. This predicts Möckesch 
will influence the interior design of the 
workplace.

“Working from home will remain relevant 
as an integral part of the o� ice landscape, 
as it has become a very e� ective option for 
concentration and focused work. The design 
of o� ice space is changing, with areas for 
communication and collaboration moving 
into focus. Therefore, it is necessary to 
realise high design quality at the o� ice, to 
help to encourage sta�  to work from there.”

The other key question is how the o� ice 
can support new ways of working and 
how the use of digital technology can help 
encourage people to engage with the culture 
of the workplace, wherever they’re based?

Says Möckesch: “The o� ice is in direct 
competition to the home o� ice. It is 
important to develop holistic concepts to 
create psychological wellbeing in addition 
to physical wellbeing. More than just 
ergonomics, holistic design and sensory 
technology will be an essential part of the 
user experience, creating a vivid o� ice 
landscape with various areas that o� ers 
the right space for the individual task and 
process. The o� ice is the place where 
you meet your colleagues, where face-to-
face exchange is possible. It is a place of 
exchange with others, where inspiration 
and new ideas can take place. Spatial 
opportunities for exchange - informal as well 
as formal - must be available.”

Because the world of work and the o� ice 
environment are already in a state of flux, 
through the analysis of the data it provides, 
THE CORE will not lose its relevance, even 
a� er the pandemic is over. 

FURTHER INFORMATION
https://bene.com/de/the-core-by-bene/

https://bene.com/de/the-core-by-bene/
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Despite the live show being postponed 
until next year, the Facilities Show 

aims to support the global facilities 
community via a month-long virtual 
event in 2021. Connect is an immersive, 
AI-powered, online experience that gives 
attendees the opportunity to engage with 
new international suppliers and peers 
through an online marketplace and tailored 
meeting recommendations throughout 
June 2021. It’s part of a series of online 
events co-located with IFSEC International, 
FIREX, Safety & Health Expo, Intelligent 
Building Europe and Workplace Wellbeing 
Show providing networking opportunities 
to bring our global communities together.

Combined, they will o� er delegates the 
chance to learn from over 70 educational 
sessions, which feature over 100 speakers, 
and the opportunity to network with over 300 
leading industry suppliers.

Leading industry players including FSI, SWG, 
Trimble, Vanti, and Your Workspace will be 
available for appointments when the platform 
opens for meetings from June 1st.

For those keen to attend the live show, the 
good news is that Europe’s largest dedicated 
in-person facilities event will return to 
London’s ExCeL in May 2022.

Chris Edwards, Group Director at Informa 
Markets, said: “We’ve worked tremendously 
hard along with our venue and contractor 
partners to deliver an event that is both safe 
and successful for all involved, but it’s become 
clear that with the ongoing international 
travel disruption and general uncertainty 
caused by the pandemic that transitioning 
to a vibrant online experience that the whole 
international security community can be part 
of is the right thing to do.

“Our virtual event, Facilities 
Show Connect, will o� er 
delegates and suppliers the 
chance to come together 
online and we look forward 
to delivering an in-person 
series of events 
at a scale our 
customers are 
used to seeing in 
2022.”

FACILITIES SHOW 
CONNECT 2021 
SESSION HIGHLIGHTS 
TUESDAY 8 JUNE 
10:00, 10:45 & 11:30 Product demos 
plus live Q&A’s from ACCO, Denis Rawlins 
and Zeelo. 

14:00 The day is rounded o�  with a panel 
debate on the future of the workplace by MRI 
Real Estate So� ware.

WEDNESDAY 9 JUNE
10:00 & 10:45 Planon and SWG product demos 
with live Q&A 

12:00 Digital FM: Accelerate Your Cost Saving, 
Compliance and Engagement Strategies 
with the Latest Facilities Management 
Technology. 
Providing a high-quality FM service 
now increasingly has to include a clear 
understanding that the recipients of that 
service are part of a world that demands 
full transparency and a seamless 
involvement in the execution 
of the service. This 

Facilities Show Connect (1-30 June 2021) will 
bring together the global facilities industry 
through an online marketplace and virtual 
meetings. It has been launched in place of this 
year’s in-person event in London, which had been 
scheduled to run from 12-14 July 2021
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imperceptible interaction with the 
service recipient is increasingly required 
to be delivered utilising technology that 
behaves in a way that is completely 
familiar and accepted by them. 
Therefore design, usability and 
e� iciency are key aspects of 
modern FM technology. 

Moderator: 

� Chris Edwards, Group Director, 
Informa Markets 

Panellists: 

� Mike Brooman, CEO, Vanti

� Alan Rose, CEO, CadM

� Paul Bullard, Business Strategy Director, 
FSI (FM Solutions) limited

14:00 & 14:45 Your Workspace, SimPRO 
product demos with live Q&A

THURSDAY 10 JUNE
10:00, 10:45, 11:30 & 12:15 Elogbooks, Fsi 
@Yourservice, CADM, Dutchview product 
demos
14:00 Data Driven Decision Making
Insight from Service Works’ FM So� ware 

Survey show a large portion of FMs are 
now integrating their CAFM system with 
at least one other system to improve 
data accuracy and streamline services. 

Technology such as BIM 
platforms, BMS, health & safety, 
space management or CAD help 
create a single version of the 
truth that FMs can easily access 
and manage e� ectively.

The Panel will outline how 
e� ective CAFM and data driven 

decision making can improve building 
performance and help generate tangible 
ROI for users. 

Moderator: 

� Sara Bean, Editor, FMJ

Panellists:

� Edward Payne, Chief Engineer, Kettering 
General Hospital 

� Hazel Bedson, Strategy Director, Service 
Works Global

Co-located with:

Find out more and register 
for your free ticket at:
facilitiesshow.com

1 - 30 June

26/03/2021   14:17

Reconnect with 
facilities managers
throughout June

Source the latest FM technologies
Connect with the biggest suppliers including Beckhoff, 
Your Workspace, Vanti, SWG, Planon, SimPRO and more.

Stay up-to-date & compliant
Keep up- to-date, compliant and inspired by taking part in 
discussions with experts and peers this June.

Six co-located events
Get access to hundreds of additional suppliers across 
workplace wellbeing, fire safety, health and safety, smart 
buildings, and security at co-located shows.

Official agazine artner:

Highlights of IFSEC International, FIREX, Safety & Health Expo and 
Workplace Wellbeing.

IFSEC: WEDNESDAY 2 JUNE
14:00 The Future of Access Control in Security - Challenges, 
Opportunities and Trends 
THURSDAY 3 JUNE
14:00 The Future of Intruder Detection and Alarms - Challenges, 
Opportunities and Trends
TUESDAY 22 JUNE
14:00 Protecting Cities and Public Spaces - Connecting the Assets

WORKPLACE WELLBEING
WEDNESDAY 16 JUNE
14:00 Panel Debate: Wellbeing Considerations as We Return to Work in 
‘The New Normal’

SAFETY & HEALTH EXPO
THURSDAY 17 JUNE
14:00 Panel Debate: Creating a Culture of Compliance
FRIDAY 18 JUNE
11:30 Benefits of Clean Air in Indoor Working Environments

FIREX
WEDNESDAY 23 JUNE
14:00 Evacuation of Tall Buildings - Guidance, Procedures and 
Standards
THURSDAY 24 JUNE
14:00 Making Buildings Safer

http://www.abc.org.uk
https://www.3m.co.uk/3M/en_GB/p/d/b5005257022/
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Stuart ands from or  manufacturer ssity loo s at how public washrooms can be confi gured 
to ensure that people feel safe  while aul Swift of hygiene ser ices company lis, outlines ten 
simple uestions that business can as  themsel es to help impro e their washroom hygiene

Once again, we are all emerging back into the world a� er a national 
lockdown. There is a collective feeling of deja vu as we head back into 

o� ices, shops, restaurants, stadiums and town centres a� er months spent 
confined to our houses.  

And just like last year, various strategies are being employed to ensure our safety 
and instil public confidence.

Publicly-used washrooms are a particular area of concern as the world reopens. 
Many people are nervous about using away-from-home toilets at the best of times 
either for fear of picking up an infection or because they feel uncomfortable about 
sharing an intimate space with strangers.

Ministers had a clear strategy for reopening washrooms at the end of Lockdown 
One. In summer 2020, Local Government Minister Simon Clarke and Environment 

Minister Rebecca Pow came up with a number of recommendations in a letter 
addressed to councils. 

These suggestions included the use of signs and posters to promote good 
handwashing practices and the introduction of floor markers to encourage social 
distancing. 

A “one in, one out” strategy was mooted along with moves to enhance 
ventilation and increase cleaning frequency. And it was stressed that hand 
hygiene facilities should be made freely available in the form of running water, 
liquid soap and a suitable hand drying option.

All these recommendations made sense in a world where a deadly virus was 
thriving in stu� y, indoor environments where people gathered closely together. 
But the implementation of some of these measures only served to heighten 

GOING PUBLIC
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people’s anxiety levels, which were already 
running high. 

Stark reminders to hand-wash and adhere 
to one-way systems created a general sense 
of unease. Some washroom managers 
attempted to enforce social distancing by 
taping o�  alternate wash basins and urinals. 
But this gave a “crime-scene” feel to the 
premises which was hardly likely to reassure 
an already nervous washroom user.

The suggested “one in, one out” strategy 
made sense, but it was o� en hard to tell 
from the outside whether or not anyone 
was already inside the premises. This led to 
frustrated people forming queues outside 
empty facilities. 

In some cases, a green/red indicator – either 
an electronic version or a manual slider – 
was used to designate occupation status. 
Washroom visitors were asked to switch the 
display to red on entering and green when 
they exited, but many either forgot to do so 
or le�  the indicator switched to red to avoid 
touching a potentially-contaminated slider 
a� er washing their hands.

REOPENING STRATEGIES
So as we open up our facilities once 
again, it is clear that this time around 
our washrooms need to combine 
positive messaging with workable 
strategies in a pleasant and 
reassuring environment.

Obvious signs that facilities 
are being well managed and 
safely run will have a more 
positive e� ect than dire 
warnings about COVID-19. 
Where details of cleaning 
schedules are clearly displayed 
this will instil confidence in the 
visitor, particularly if the messaging 
includes contact numbers to allow 
people to report any run-outs or other 
hygiene issues.

Doors and windows should be le�  open 
where practically possible to improve 
ventilation and to allow visitors to tell 
whether or not anyone else is inside. Hand 
sanitiser dispensers placed at washroom 
doors will act as an extra safeguard upon 
leaving the premises, and a continuous 
supply of soap and paper will prevent people 
from having to waste time hunting for a 
cubicle with toilet paper or a sink that has a 
soap supply.

Hand hygiene is crucial a� er using the 
toilet. All the advice states that the hands 
should be washed for at least 20 seconds 
to keep people safe from COVID-19. While 
this practice cannot be sped up, easy-to-use 
systems that allow for a swi�  washroom 
throughput will enable people to exit more 
quickly. 

The provision of hand 
towels makes sense in a 

world where social 
distancing, visitor 

confidence 
and a speedy 

throughput 
are all of 
paramount 
importance. 
We are now 
being faced 

with a situation 
in which fewer 

people are 
allowed to use the 

washroom at once to 
facilitate social distancing. 

But we are also expected to 
wash and dry our hands for longer 

and more thoroughly to keep ourselves 
COVID-safe.

It is possible to extract hand towels from 
the dispenser and use them on the go, 
whereas air dryers require the visitor to 
remain in situ while the air does the work for 
them. And this could lead to queues, logjams 
and an increased level of risk.

COVID-19 has made all of us more nervous 
about touching washroom fixtures and 
surfaces and this has led to an increased 
use of touch-free taps, flush systems and 
dispensers. It has also made people more 
reluctant to touch cubicle door handles and 
outer door panels.

According to a United Minds survey carried 
out on behalf of of Tork, an Essity brand 
38 per cent of UK survey respondents say 

GOING PUBLIC

they are less likely to visit places that do not 
o� er paper hand towels as a hand drying 
alternative. When asked specifically about 
hand drying, 59 per cent of the survey 
respondents said they wished more facilities 
o� ered paper towels as an alternative to air 
dryers. And nearly 29 per cent expressed a 
new preference for hand towels in the wake 
of the pandemic.

There are several other ways in which 
washroom use can be sped up while 
providing a reassuring environment for 
the public. Bins placed near the exits will 
enable visitors to withdraw a towel from the 
dispenser and move away from the unit, 
drying their hands as they go.

The provision of a hand sanitiser dispenser 
outside the washroom will o� er visitors 
an extra level of protection while helping 
to prevent bottlenecks and logjams. And a 
mini hand towel dispenser by the outer door 
will encourage people to use a towel as a 
barrier when using the door handle, while 
the removal of mirrors from sink units will 
discourage people from lingering.

Many restaurants and bars now o� er the 
facility to order food or drinks via an app. 
It therefore seems a logical step to add 
a “virtual toilet queue” function to these 
apps to prevent people from having to form 
physical queues. 

It is not surprising that some people still 
feel wary of re-entering shopping centres, 
stadiums, gyms and restaurants a� er so 
many months spent in lockdown. It is 
therefore crucial to rebuild public confidence 
and ensure visitor safety by coming up with 
practical and workable washroom strategies.

So as we open up our facilities once 
again, it is clear that this time around 

visitor, particularly if the messaging 

people to report any run-outs or other 

The provision of hand 
towels makes sense in a 

world where social 
distancing, visitor 

confidence 
and a speedy 

in which fewer 
people are 

allowed to use the 
washroom at once to 

facilitate social distancing. 
But we are also expected to 

b ious signs that facilities 
are being well managed and safely 
run will ha e a more positi e e  ect 
than dire warnings about D . 

here details of cleaning schedules 
are clearly displayed this will instil 

confi dence in the isitor.
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TAPPING INTO 
TECHNOLOGY

The World Health Organisation recommends 
that washing hands with soap and water for at 
least 20 seconds is one of the easiest but most 
e� ective ways to prevent the spread of viruses 
and bacteria. However, according to research, 
30 per cent of European o� ice workers don’t 
wash their hands with soap when visiting the 
washroom and of those that do, 95 per cent 
don’t use enough soap or water.

Ideal Standard, one of the world’s leading 
providers of bathroom and washroom 
products, has launched Intellimix, which is 
designed to dispense both soap and water 
with every use. Because the tap is completely 
touch-free, this guarantees improved hygiene 
standards in public washrooms, o� ices, leisure 
facilities and other high-tra� ic environments, 
such as shopping centres, hotels and 
restaurants, and airports. The idea is for the 
fitting to significantly lower running costs while 
being sustainable and reducing waste.

Despite delivering an optimum volume of 
soap with every wash for improved hygiene, 
Intellimix actually reduces the overall amount 
of soap and water typically used in washrooms 
with traditional fittings, minimising waste and 
generating cost savings of up to 80 per cent 
on soap and 85 per cent on water. The system 
is bluetooth enabled, so o� ers parameter 

settings which 
can be easily 
controlled 
by facilities 
managers via 
a smartphone. 
This means 
they can 
conveniently 
change a 
variety of 
settings on all 

taps in a building, including how much soap 
is dispensed, how long water should flow and 
how o� en anti-stagnation flushing should 
occur. The device also sends notifications 
when soap is running low to avoid unnecessary 
physical checks.

CONFIDENT CONVENIENCES
1 - How clean and tidy does your washroom look?
mployees want to feel confi dent that the washroom is being 

cleaned regularly and properly. onsider impro ing your 
cleaning regime and its fre uency and communicate these 
impro ements to your employees. 

re the hand washing and drying options wor ing  f you 
ha e o er  owing bins and messy dripping soap dispensers, 
these can be rectifi ed easily.  larger bin, or more fre uent 
emptying may be re uired, or you could consider a 
sustainable cotton roller towel or an e   cient electric hand 
dryer. or a mess free basin area, there is a wide range of 
anti drip soap dispensers a ailable. 
2 - How does your washroom smell?

a ing sure your washroom passes 
the nose test  is really important. 

egular cleaning and waste 
disposal are ey, but it s also easy 
to add e  ecti e air freshening or 
air purifying. 

all mounted air freshening 
units can either gradually release 
essential oil fragrances within the 
unit itself or spray a dry fragrance at 
times to suit the business. 
There is also the option to use a small air 
purifi cation unit to purify the air, illing bacteria 
and iruses and eliminating odours, without the need for 
chemicals or fragrances. 
3 - Are you providing the best soap for your 
employees’ needs?

e are all washing our hands more fre uently, but are you 
pro iding the most appropriate soap for your employees  
here is a wide choice of li uid and foam soaps a ailable, 

designed to meet the re uirements of di  erent business 
sectors. hey include sanitising soap for the food industry, 
hea y duty cleaning soap for the remo al of oil and grease 
and gentle hand soap that also ills bacteria.
4 - Are you providing adequate hand drying facilities?
Did you now that damp hands can spread more germs  t s 
more important than e er to pro ide hand drying solutions 
that wor  for your employees.
here are three main options a ailable  electric hand dryers, 

paper towel and cotton roll. ach ha e their own benefi ts, 
so it s worth getting ad ice on what would be right for your 
business.
lectric dryer options include fast and uiet dryers, with 

no germ  fi lter and antimicrobial coating, and taps that 
wash and dry. aper towels are a ailable folded or in rolls, 
and cotton roller towel comes in a dispenser that keeps the 
used and fresh towel separate, with the complete roll re used 
after going through an industrial laundry process, for a more 
sustainable alternati e. 
5 - Are you maximising hygiene with no-touch 
equipment?
t s easy to minimise touch points in the washroom. ptions 

include no touch soap and sanitiser dispensers which 
automatically dispense when hands are placed underneath, as 
well as no touch electric hand dryers, paper towel dispensers 
and feminine hygiene bins.

6 - Are you providing hand sanitiser in washrooms 
and other key locations around the business? 
t s important to pro ide hand sanitiser in washrooms and 

other ey locations around the business, such as reception 
areas. onsider using a free standing hand sanitising station, 
with no touch, anti drip sanitiser dispenser to ma e it easier 
to position exactly where it s needed. 
ou can also increase hygiene in other areas by, for example, 

pro iding safe seat sanitiser in toilet cubicles  a sanitising 
foam that is used, with toilet tissue, to sanitise the toilet. 
7 – Is your washroom always well-stocked and tidy?

Empty soap dispensers and cubicles with no 
toilet tissue, are common frustrations for 

employees and, along with o er  owing 
bins, can gi e the impression that 

the washroom isn’t properly 
maintained.
There are many ways to make it 
easier to keep the washroom clean 
and functioning and reduce the 

time spent doing this. hese include 
using long lasting soap and sanitiser 

dispensers with easy to use, refi ll 
pouches, so there is no di   cult fi lling from 

a bottle, and dispensers that feature an anti drip 
system for cleaner surfaces. oilet roll dispensers can feature 
practical inspection windows, to see when they are almost 
empty, and easy opening for replacement. t can also help to 
use a washroom ser ice, such as that pro ided by lis, with 
replacement products pro ided during regular, scheduled 
ser ice isits. 
8 – How good is your feminine hygiene system?
mployers ha e a duty of care to pro ide feminine hygiene 

disposal facilities, and it s important to encourage use by 
ensuring that sanitary bins are as pleasant to use as possible.
mployees will appreciate pedal or no touch opening and 

biological germicidal sachets, which inhibit bacterial growth 
and pre ent odours.
9 - Do you have hygiene reminders in your washroom 
and around your business?

osters on good handwashing techni ue can be a useful 
reminder for employees, as well as helping to communicate 
that you are ta ing hygiene seriously. 
There are also simple ways to remind employees to practice 
social distancing around the business, such as message mats 
which feature simple social distancing messages and also 
help to eep  oors clean and safe.
10 - How sustainable is your washroom?
Sustainability is of increasing importance to both employees 
and customers, so it s worth considering if you could ma e 
your washroom more sustainable.

hoose a range that uses en ironmentally friendly materials 
with paper consumables that are colabel certifi ed. ygiene 
waste can be di erted away from landfi ll to power generation 
and soap and sanitiser refi ll pouches can minimise waste and 
be recycled.  washroom ser er pro ider, li e lis, can also 
help businesses reduce their washroom water usage.
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Richard Braid, MD of Cistermiser looks at ways of balancing inclusivity and practicality when 
considering gender-neutral washrooms in workplaces and public areas
We live in a world that is becoming 

increasingly inclusive and more aware of 
the specific and unique needs of the individuals 
within our society. One of the topics that has 
been much discussed is that of gender-neutral 
toilets and the value that they have, particularly 
for those who identify as non-binary.

Members of the LGBTQ(IA)+ community o� en 
feel discriminated against through the lack of 
gender-neutral facilities available. According to 
the Stonewall LGBT in Britain report, Trans Report 
2018, 48 per cent of Trans people say that they do 
not feel comfortable using public toilets due to fear 
of discrimination or harassment. This is why the 
provision of these non-gendered facilities are an 
important way of helping them feel included and 
acknowledged. It may seem like a small thing but 
being able to use a public washroom that doesn’t 
label based on gender is important for the mental 
and physical wellbeing of so many. 

There will be, for the majority of us, no further 
thought when needing to use a public toilet beyond, 
“I hope it’s open” and “I hope there’s loo roll”. The 
process is simple: find a loo, use the loo, leave. Yet 
for many, that process can be much more complex 
and includes considerations that can have a 
substantial impact on an individual’s mental health, 
such as, “Can I use the bathroom without being 
misgendered?” When members of the LGBTQ(IA)+ 
community are already facing major discrimination 
in their daily lives, using the bathroom does not 
need to be a contributing factor. 

Large public spaces, such as shopping malls 
and public transport hubs are prime examples of 

where gender-neutral washrooms are crucial. With 
so many people transiting through these spaces, 
having facilities that are inclusive is important, not 
only for members of the LGBTQ(IA)+ community, but 
for parents with children and those with physical 
needs beyond those of the able-bodied public. 
Changing spaces are o� en gender-neutral and larger 
than standard toilet cubicles. This o� ers those who 
need to use the space the room and privacy.

FINDING BALANCE
Within this environment, it is however important to 
acknowledge the importance of gendered toilets in 
these larger public spaces. Cistermiser submitted 
evidence as part of the Government’s 2020 public 
consultation on male and female public washrooms. 
The consultation raised many legitimate concerns 
about the e� ects this consultation could have on 
trans rights, but we feel that it is equally important 
to acknowledge that there are members of our 
society that do not feel safe or comfortable using 
shared facilities and it is important that, when out 
in public, they too feel they can use a washroom 
safely. 

TIME CRUNCH
A study by Luc Bovens and Alexandro Marcoci in 
the Cambridge Behavioural Public Policy Journal 
revealed that ‘gender-neutral bathrooms reduce 
average waiting times’. The report found that 
evidence suggests that gender-neutral toilets 
appropriately fulfil this function and should be 

considered as part of any future policy. 
Another consideration that must be made from 

converting gender specific washrooms into gender-
neutral public washrooms is the di� ering amounts 
of time that men and woman need to be in the 
space. Woman only use cubicles whereas men are 
able to use urinals. In order for a washroom to be 
entirely gender neutral, urinals would need to be 
removed and that would instantly decrease the 
number of men who could use the facilities at any 
given time. 

Public events, such as theatre shows and football 
matches, have a specific amount of time allocated 
for half time and intervals. When hundreds or 
thousands of people need to use the facilities all 
at once, having separate washrooms for men and 
woman is much more e� icient. A standard 2,400mm 
wide urinal trough can cater up to 180 men in 15 
minutes but if they were required to use a WC, 
those 15 minutes would only see 15 men using the 
facilities. If you just think for a moment how many 
guys there are at a Premier football game (we’re 
not excluding the ladies, it’s just that the type of 
facilities they use wouldn’t change), the 15-minute 
half time wouldn’t be nearly long for all of them to 
go to the bathroom. 

SOLUTIONS
The question then needs to be asked of the councils 
and those providing washrooms on a commercial 
scale, “How are you going to provide facilities 
that are inclusive and sensitive to the needs of 
everyone in the community whilst being e� icient 
and hygienic?” We believe it is possible through the 
strategic installation of touch-free solutions that can 
be installed in either gendered or gender-neutral 
washrooms. 

In light of the necessary hygiene considerations 
post-COVID, men are able to use facilities with 
minimal touchpoints which in turn improves the 
overall hygiene of male washrooms. By installing 
infrared urinal sensors, contact points for men 
are cut from 11 to two. Hygiene, and specifically 
the slowing of COVID-19 spread, can be managed 
in public washrooms without having to resort to 
closing them completely, a solution we have sadly 
seen many councils resort to during the lockdown. 

Cistermiser’s IRC® infrared urinal controls, the 
motion-activated Easyflush Wave for WCs and the 
hands-free deck-mounted basin tap are solutions 
that we’ve found that allow everyone to use 
public washrooms in a safe and hygienic way, and 
Cistermiser is looking forward to seeing these types 
of technologies increasing the level of inclusivity in 
public and commercial washrooms. 

INCLUSIVE CONVENIENCES
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At a time when there’s never been 
more of a focus in businesses on 

driving down costs, it can be all too 
tempting to go with the cheapest sign 
supplier and the lowest cost materials.

But it’s a false economy: a poorly made 
or installed sign will end up costing you far 
more in the long term than a good quality 
sign that has been properly installed. 

And exactly the same can be said for 
signage maintenance programmes. 
Maintaining your signage is not an option 
but a legal requirement under three 
separate statutory regulations, so it’s 
vitally important that your signs comply 
with building regulations, town planning 
requirements and health and safety law.

And yet, we’ve lost count of the number 

of businesses - in some cases very well-
known, high-profile companies with 
large estates - that are unwilling to spend 
anything like what is required to properly 
maintain their signs. Instead, they pay 
the bare minimum for a ‘maintenance’ 
programme that will see their signs given a 
quick clean and maybe a visual inspection 
once a year at best. It’s foolish, dangerous, 
and costly in the long run. 

Properly checking and maintaining your 
signs makes a lot of sense on a number of 
levels. As well as being a legal requirement, 
it’s a vital part of protecting your public 
image and your brand. First impressions 
count more than ever in this day and age. 
And let’s be honest, it doesn’t look good 
if you have a sign with letters missing or 

As the country prepares to reopen for business Gary Williams, MD of Widd Signs says it may be time 
to reappraise your signage needs; while Fraser Burns, MD at Cygnia Maintenance answers some 
frequently asked questions

lighting behind it that is no longer properly 
working. At best it looks unprofessional 
– and at worst, in instances for example 
where missing letters might lead to your 
sign saying something it really shouldn’t, it 
can be incredibly damaging to your brand, 
with countless examples of accidentally 
rude signs being shared on social media 
every month.

FALLING SIGNS
And then there’s the importance of 
maintaining your signs from a health and 
safety perspective. When signs fail, it can be 
with disastrous consequences: for example, 
there have been numerous instances over 
the years where signs - sometimes really 

SIGN OF THE TIMES
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Our inspections are fully obtrusive – 
that’s to say that we conduct a thorough 
maintenance check which involves fully 
removing every sign and inspecting it 
and any cabling and lights it contains, 
along with the fitting and the surface it is 
attached to.

It doesn’t matter how good your sign 
looks if the fitting that attaches it, or the 
structure it’s attached to, is in a poor 
condition. The only way to spot issues 
such as these is by fully removing the sign. 
Using the right, quality components to 
fix and maintain signs is crucial too; poor 
components simply don’t last and are a 
false economy. 

Crucially, following every inspection, the 
client should receive a full and detailed 
report outlining the findings and any 
repairs made, along with recommendations 
for any future repairs or inspections over 
the next six months. At Widd Signs, we do 
this as a matter of course for every client 
we work with. It helps them to know exactly 
what condition their signs, fittings and sub-
structures are in, and also to understand 
exactly what improvements are likely to be 
required and when. It’s also very beneficial 
for us, as these reports mean we know 
exactly what to expect when we next go out 
to visit a client’s site.

There are no shortcuts when it comes to 

delivering an e� ective signage maintenance 
programme. It’s not a job that anyone can 
do, it requires experience and expertise, 
and it takes time – and all of this of course 
comes at a price. But a proper maintenance 
programme will ensure that your signs 
remain fit for purpose, safe and visually 
attractive for many years to come and give 
you real peace of mind. Like I said, you get 
what you pay for.

SIGNAGE Q&A
Fraser Burns, Managing Director at Cygnia 
Maintenance, answers some frequently 
asked questions on the areas to consider 
when reviewing signage needs.

What should business owners focus on 
before opening again?
Health and safety must without doubt be 
the first priority. Winter weather and empty 
premises may have seen signs damaged 
and health and safety issues that would 
have normally been raised by diligent 
shop sta�  missed. It is not possible to see 
damage by just looking at a sign, especially 
signs located at great height. O� en it 
isn’t the signage that has failed; it is the 
poor condition of background materials 
and fixings that fasten it to the wall. No 
business should assume that signage is safe 

illuminated signs are powered by electrical circuits which, if poorly fi tted or maintained, 
will degrade o er time. Such degradation can result in o erheating and fi ttings causing 

potential fi re hazards. Damaged or compromised circuits in signs can also lead to a 
danger of electrocution, which is clearly life-threatening.”

significant, large structures – have fallen 
from buildings and injured passers-by. 
That’s more than a bit concerning when 
you think that a lot of the external signs you 
might find on a typical high-street could 
well weigh over two hundred kilogrammes. 
Most of the time, such failures are 
entirely preventable and down to one or 
a combination of the following reasons: 
it was a poorly made, poorly designed 
sign that shouldn’t have been installed in 
the first place; the sign wasn’t installed 
properly, using the right fixings, to an 
adequate, appropriate structure; the sign 
wasn’t properly inspected and maintained 
over the course of its life. To add further 
to this risk, we’ve noticed new signs being 
installed over the top of existing signs, 
compromising the structural integrity of the 
existing fixture and sub-structure which will 
have only been designed to hold one sign in 
place, not two, three or even more!

And that’s not the only health and safety 
concern: illuminated signs are powered by 
electrical circuits which, if poorly fitted or 
maintained, will degrade over time. Such 
degradation can result in overheating and 
fittings causing potential fire hazards. 
Damaged or compromised circuits in signs 
can also lead to a danger of electrocution, 
which is clearly life-threatening.

THE LONG TERM
Then there’s the economic argument. A 
proper maintenance programme will save 
you money in the long term by ensuring 
any issues with your signs are quickly 
identified and properly addressed. 

And finally, there’s the fact that having 
a proper maintenance programme in 
place will give you complete confidence 
that your signs are fit for purpose and 
safe. It’s equivalent to having both an 
insurance policy and an early warning 
system in place. And if, heaven forbid, 
you or a colleague find yourself in court 
over the failure of a sign, you will at least 
be able to point to the fact that you and 
your company had taken your obligations 
seriously and done everything in your 
power, through a proper maintenance 
programme, to detect and address any 
issues.

But what does a proper maintenance 
programme actually look like?

A proper maintenance programme is not 
just about giving your signs a good clean 
and ensuring they look pretty. In fact, 
it’s very far from that. At Widd Signs, we 
conduct a minimum of two site visits a year 
for every client to fully inspect, assess and 
address any deterioration in their signs, 
and the fittings and structures they are 
attached to. 
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and secure without a detailed health and 
safety check.

Signage is the first impression your 
business can make. A clean, illuminated 
and well maintained sign will present your 
business at its best and allow you to stand 
out against your competitors.

What are the most repetitive 
signage issues your 
engineer teams see?
Apart from the bus 
stop signage that 
we see damaged by 
delivery drivers on 
a daily basis! The 
issues we see all too 
o� en are illumination 
faults, bird mess and 
signs installed without 
adequate weather proof 
flashing. 

Worst still we see over 
cladding and most worryingly 
signs fixed over old signage and 
to deteriorating timber sub-fascia and 
or signs installed with insu� icient or 
inappropriate fixings for the sub-fascia and 
substrate. These can all lead on to much 
bigger issues and most are due to either 
a lack of or inconsistent maintenance 
and management. These issues all bring 
potential risk. 

How can facilities managers best 
manage signage risk and ensure sta�  and 
customers are safe?
Risk can be managed by quite simply 
managing the security of fixings across 
your estate. Our intrusive inspections allow 

our clients to actually understand what is 
above their sta�  and customers’ heads! 
Suspected safety issues are investigated 
using market leading portable testers to 
test the crucial holding force of anchors 

and fixings of the signage through 
every level. The issues can 

then be quickly resolved 
and managed. The 

consequences of not 
taking action can 

vary greatly; from 
a poor business 
image and damage 
to your signage, 
to a dangerous 
incident involving 
a customer or 

member of your 
team from a falling 

sign.
Ultimately, we would 

recommend all business 
owners undertake at least one 

full estate review annually. This can 
then be tailored based on findings to best 

suit on-going needs. This will be dependent 
upon many factors including age of estate, 
locations (including localised guttering and 
drainage) and usage. 

The pandemic has reshaped many 
businesses, especially retail. What advice 
would you give as the most cost-e� ective 
way to manage estate signage when 
businesses are struggling to find budget?
A� er a tough year for many businesses 
we work with our clients to implement 
maintenance programmes based upon 
sound risk assessment principles 

(likelihood v severity).
On a recent Cygnia customer review 

those that have a Planned Preventative 
Maintenance programme (PPM) in place 
had fewer health and safety issues and 
extended the life of their signage compared 
to customers who manage their estates on 
a reactive basis. Within a PPM our engineers 
are able to identify issues and quickly 
resolve to avoid the need for signage 
replacement.

For those clients who are not in a position 
to undertake a full estate PPM we suggest 
a review of 5–10 per cent sample selection 
of the estate with a fully intrusive service to 
really understand the condition and overall 
support needed for the entire estate. This 
gives detailed information allowing further 
fact-based decision making.

Managing your estate with reactive 
maintenance support leaves you exposed 
to potentially unexpected capital 
expenditure. A PPM programme helps 
you manage budgets and actually reduce 
reactive maintenance spend. Our PPM 
clients receive our essential ‘Sign Health 
Check’ to test the safety, security and 
e� ectiveness of their current signage 
fixings. A signage asset register can also be 
built advising age, condition and estimated 
life expectancy so you are able to forecast 
spending and be proactive rather than 
reactive. 

Maintenance should be focussed on 
delivering sustainable solutions. Our 
engineers can improve both the condition 
and energy e� iciency of your signage. LED 
retrofits provide much needed e� iciency 
and financial pay back as well as improved 
visual appearance.

business at its best and allow you to stand 
out against your competitors.

What are the most repetitive 

cladding and most worryingly 
signs fixed over old signage and 
to deteriorating timber sub-fascia and 

and fixings of the signage through 
every level. The issues can 

then be quickly resolved 
and managed. The 

consequences of not 
taking action can 

vary greatly; from 
a poor business 

member of your 
team from a falling 

sign.
Ultimately, we would 

recommend all business 
owners undertake at least one 

full estate review annually. This can 
then be tailored based on findings to best 

Signage is the fi rst impression 
your business can make. A clean, 

illuminated and well maintained sign 
will present your business at its best 

and allow you to stand out 
against your competitors.”
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With lockdown restrictions 
beginning to ease and workplaces 

being primed to reopen there is a 
growing debate on how the post-
COVID o� ice landscape will develop, 
particularly within the professional 
services sector. Danielle Tonks, Business 
Development Manager at CBRE, 
strategically supports firms in shaping 
their hard services and wider facilities 
management solutions. Danielle 
regularly evaluates client’s workplace 
strategies to help support them shape 
their FM solutions, and crucially given 
the impact of COVID, help them prepare 
for di� ering patterns of work.

Danielle Tonks, Business Development Manager and Law Firm Specialist 
for  lobal or place Solutions, o  ers  some aluable insight 
into the changing wor place patterns for the legal sector

In this exclusive Q&A session, she shares 
some valuable insights into how legal firms 
are emerging from the disruption and 
planning for a brighter future. 

Q: How far do you think COVID-19 has 
accelerated existing trends in the legal 
sector? For example, health and wellbeing, 
activity-based working, flexibility and the 
drive for better space utilisation?

“As the legal sector has historically been 
fairly traditional in its workplace strategies, 
it is now being forced to contemplate one of 
the greatest workplace transformations of 
any sector since the start of the pandemic. 

With patterns now starting to form, we 
see some radical adaptations underway, 
which may become templates for other 
professional services firms. However, 
although changes are taking place, it is 
clear from our research with law firm 
clients that the o� ice remains a staple 
feature of the working environment for the 
legal sector.

In the market, we’ve traditionally seen 
law firms struggle with desk ownership 
allocations, space utilisation and lawyers 
embracing flexible working adaptations 
and digital technology implementation. 
Now we are seeing many of our law 
firm clients adopt an agile working 
environment, with some firms indicating 
that their employees will work from the 
o� ice two to three days per week. Some 
of our clients have indicated a complete 
radical overhaul of working patterns, 
encouraging their employees to decide 
on their working pattern, guided by their 
circumstances.

Although COVID-19 has accelerated 
change regarding space utilisation, flexible 
working and digital technologies, retaining 

LAWFUL CHANGE
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and attracting talent remains a priority.”

Q: What do you envisage will be the size 
and location of the future workplace and 
the right mix of the portfolio (e.g. more 
smaller o� ices situated in regional hubs)?

“Our law firm clients and the workplace 
surveys that we have undertaken indicate 
a strong preference for sticking with a 
central HQ o� ice location.  With more 
people working remotely regularly, there 
is even more reason to have a single 
centrally located hub to encourage 
collaboration and innovation when 
people do come together.

Concerning the impact on the size of the 
o� ice, we are seeing a range of di� erent 
approaches starting to emerge from 
those law firms; however, the majority are 
settling on allowing employees to work 
remotely two to three days.

The increased remote working needs 
to be balanced against a requirement 
for more social distancing – resulting 
in less density in work environments 
- and the need to reconfigure the 
o� ice environment to enable greater 
collaboration.  The resultant impact on 
the amount of total space law firms will 
need to run their business will probably 
be less than anticipated earlier in the 
pandemic.”

Q: Does your research support the 
idea that the o� ice will be used for 
collaboration and teamwork, as opposed 
to individual work? How will this influence 
design and layout?

“Our research indicates that the o� ice 
will be used for more collaborative 
purposes, which will see a shi�  from 
cellular o� ice/private o� ice space to 
more open-plan setups. Where the o� ice 
has traditionally been used for work 
processes, collaborative, educational, and 
social needs will now form increasingly 
important drivers of how space is used.

Although the future design of law firm 
o� ices is still under debate, we are seeing 
some forward-thinking approaches 
starting to emerge. For example, we’re 
seeing some firms looking to introduce 
yoga rooms in their o� ices, more team 
meeting space, as well as reviewing 
client space to assist with collaborative 
meetings.

Whilst we’re currently working with 
law firms to support them in reviewing 
the future space and design of the 
o� ice, it’s also been important for us to 
ensure that this aligns with their wider 
facilities management strategy. This 

has resulted in our engineers reviewing 
asset requirements alongside workplace 
changes to ensure cost and energy 
consumption savings are secured.”

Q: What role can digital 
technologies play in 
helping to service 
occupier needs, 
especially when it 
comes to comfort 
and safety?

“Employees 
want to see 
di� erent 
building 
attributes as 
we emerge from 
the pandemic. The 
aspiration is for a 
seamless and frictionless 
working environment, 
where the digital connects the 
physical space with the human.  Flexible 
workspace options and shared meeting 
space have been the main recent focus 
for law firms. Still, we are now seeing 
an emerging focus on indoor air-quality 
sensors, touch-free systems, and building 
workplace Apps. This supports our clients 
in achieving their Environmental, Social, 
Governance (ESG) targets, encouraging 
productivity and a safe and healthy return 
to the workplace. The COVID-19 pandemic 
has made all these sorts of issues more 

prominent in law firms’ CRE thinking.
Due to the increasing demand to 

enhance the workplace experience in the 
Legal sector, we have seen great traction 
with our CBRE Host Building App(i), 

providing touchless access to the 
building, desk room and space 

booking, community and 
event engagement along 

with health and safety and 
service/amenity updates. 
The App supports our law 
firm clients to ensure 
they are continuing to 
attract and retain talent 
and promote inclusivity 

and blend remote 
working with work from 

the o� ice. Understanding 
how the o� ice is used will 

also help our law firm clients 
evaluate and review their space 

utilisation more e� ectively.”

Q: If workers are demanding a hybrid 
working pattern, how can CRE support 
a mix of home/o� ice working without 
resulting in empty workspaces on certain 
days (Mondays/Fridays)?

“Feedback from law firm clients has 
indicated that they envisage a working 
pattern whereby lawyers will come into 
the o� ice on Tuesdays, Wednesdays and 
Thursdays to mitigate less favourable 
commuting patterns. This has become 

ur research indicates that the 
o   ce will be used for more collaborati e 

purposes, which will see a shift from cellular 
o   ce pri ate o   ce space to more open plan 

setups. here the o   ce has traditionally 
been used for work processes, collaborative, 

educational, and social needs will now 
form increasingly important dri ers of 

how space is used.
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more of a concern for Legal Real Estate leaders 
who want to avoid ‘bottleneck occupancy’ 
and empty or under-utilised space on other 
days of the week. We see some law firms 
implementing social team initiatives and food 
and beverage benefits to encourage a more 
even distribution of o� ice-based work across 
the week.

Although law firms are engaging with their 
workforce to agree or prescribe new working 
patterns, we can’t lose sight that patterns will 
also be a� ected by individual firm and team 
practice requirements. It seems very unlikely 
that a ‘one size fits all’ solution will emerge.  
Flexibility and a clear understanding of the 
trade-o� s involved will be critical.”

Q: Are you detecting any cultural/demographic 
workplace trends within the sector?

“We see both a cultural and demographic 
workplace contrast within the Legal sector. 

From a cultural perspective, workplace 
trends have been dictated by di� ering 
government directives across the globe. 
For example, lawyers have been deemed 
‘critical services’ in Europe and parts of 
America, which has encouraged higher 
o� ice occupancy levels than in the UK. City 
infrastructure, such as in Singapore, has 
also impacted workplace trends. Some of 
our Law Firm clients stated that the home 
working environment and lack of space 
have encouraged lawyers to return to the 
o� ice.

From a demographic and work role 
perspective, we see a split in behaviours. 
Partners have sometimes struggled with 
new or unusual working arrangements. 
Some of our law firm clients have indicated 
that they have adapted more readily to 
working from home than envisaged. Still, 
they will continue to use the o� ice as 
restrictions ease. 

By contrast, at Associate Solicitor level, 
family needs have dominated future 
o� ice occupancy decisions, whilst trainee 
solicitors want to get back into the o� ice 
most regularly to benefit from shared 
learning practices as a more conducive 
working environment.

Business support roles in the fee-earning 
space have mostly adapted well to working 
from home. This will only accelerate the 
need for digital technology enhancements in 
the Legal sector to support with digitalising 
postal services, archiving, secretarial tasks 
and other administrative services.”

Q: Does your research suggest healthy 
buildings, particularly regarding air quality, 
is seeing a surge in demand?

“Enhancing the experience of a workspace 
is one of the key ways to attract and retain 
talent. Providing good indoor environmental 
air quality is one way of achieving this – an 
area that has gained focus amongst our law 
firm clients due to the pandemic. This has 
been to ensure that ventilation systems are 
not just a contributing factor in controlling 
the spread of the virus and recognising that 
improved indoor air quality is of growing 
importance to employee satisfaction and 
performance.

Measuring indoor air quality is vital in 
ensuring that pollutants are identified, 
enabling adequate levels of incoming fresh 
air and the reduction or elimination of 
internal sources of pollutants. Our engineers 
have been undertaking work with our 
major law firm clients to facilitate indoor 
air quality improvements via changes to air 
handling units and enhanced monitoring 
of air quality. These activities also support 
a move to a more formal recognition of 
environmental management and control 
through the WELL accreditation(ii).”

FURTHER INFORMATION
CBRE’s EMEA Legal insight report detailing 
future workplace strategies will be 
published on the CBRE research website: 
www.cbre.co.uk/research-and-reports

REFERENCE NOTES
i  https host.cbre.com
ii  https www.wellcertifi ed.com
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The Coronavirus pandemic has 
brought health and safety to 

the forefront of everyone’s minds. 
While previously, our primary 
concerns about viruses and bacteria 
arose from dirty surfaces, we have 
suddenly been made conscious of 
the air we breathe. 

The average person breathes in 
12,000 litres of air per day (Nilsson, 
2008) and the quality of that air is 
vital in ensuring we remain healthy 
when using shared spaces. Breathing, 
coughing and sneezing can all 
introduce microscopic droplets – 
aerosols – into the air. Aerosols carry 
live viruses which can then be inhaled 
by others. 

Wearing masks and maintaining a 
two-metre distance reduces this risk. 
However, aerosols can stay airborne 
for hours, travel longer distances, and 
land on surfaces. Adequate ventilation 
has been shown to significantly reduce 
the viral load in the air and lower the 
risk of infection.

CREATING HEALTHIER SPACES 
FOR THE LONG-TERM
While it is not currently possible 
to measure virus particles in the 
atmosphere, we are able to monitor 
temperature, humidity, and volumes 
of carbon dioxide, and use these 
factors to predict the survival rate of 

a virus and how far it can travel. This 
allows us to proactively address the 
risk of transmission in shared space.

Many people have been interacting 
in shared spaces throughout the 
pandemic as they use public transport 
or shop for groceries. However, as 
employees return to their workplace, 
the time spent in enclosed, communal 
spaces will increase drastically. 

Building managers must ensure their 
sites are safe for users. Masks, social 
distancing, temperature checks, and 
other measures have already played 
an important role. Still, it is essential 
to minimise risk as far as possible, or 
progress made during lockdowns may 
be reversed and infection rates could 
rise again. 

The Government’s Scientific Advisory 
Group for Emergencies stated that
“Ventilation should be integral to the 
COVID-19 risk mitigation strategy for all 
multi-occupant public buildings and 
workplaces”(i).

Later this year, as we return to some 
form of ‘normal’, these prohibitive 
measures will slowly be removed. 
Ensuring high-quality ventilation, 
however, is a safety measure that can 
enhance everyday life, rather than 
inhibit it. Clean air has been shown 
to reduce sta�  sickness absence and 
improve alertness and productivity(ii). 
It is an investment that will continue 

o� ering a return long a� er other 
measures have been removed. 

We are seeing the importance of 
workplace air quality being widely 
adopted. Parts of Europe have begun 
to recognise this at Government-
level. The Dutch Government, for 
example, has created working 
groups to ensure su� icient levels 
of ventilation in schools(iii) and the 
German Government is investing €500 
million into improving ventilation 
systems(iv) in public buildings to help 
stop the spread of Coronavirus. The 
UK’s ventilation and air conditioning 
regulations(v) have been in place since 
before the pandemic. But with the 
subject coming under such scrutiny, 
we may see updates to the regulations 
in the coming year.

WHAT CAN WE DO NOW?
To support people during the return 
to school and work, Churchill 
Environmental Services is providing 
clients with wireless, battery-powered 
sensors that record temperature, 
humidity, carbon dioxide, air pressure, 
radon, TVOCs and light. The smart 
devices then utilise metadata on virus 
survival rate, occupancy, ventilation, 
and the likelihood of infection to 
determine a virus risk indicator and 
score out of 10. Facilities managers 
can use this information to improve 

their systems and enhance building 
user safety. 

Data-led provisions will be 
increasingly important as we 
adapt to new ways of working. 
Many workplaces are moving to a 
hybrid approach and have used the 
lockdowns to streamline their real 
estate portfolios. As employees return, 
building managers will need to adjust 
their service provision to fluctuating 
occupancy levels. 

Some workplaces will undoubtedly 
experience high occupancy through 
the middle of the week while many 
employees will choose to ‘bookend’ 
their week by working from home 
on Monday and Friday. As o� ice-use 
varies, HVAC systems – much like 
the cleaning and catering provision 
– will need to adjust or risk working 
ine� iciently and wasting money and 
power. Data-led systems integrated 
with the Internet of Things will play 
a central role in assessing workplace 
system needs. 

Achieving the right level of 
ventilation in a workplace is not 
always easy. Many facilities managers 
have been reducing the amount of 
recirculated air they use in HVAC 
systems and bringing in more fresh 
air in response to the pandemic. 
However, this comes at the cost 
of poorer temperature control. 
Constantly running HVAC systems will 
also increase power-use and noise 
pollution. 

Managers will need to consider 
carefully what balance they will strike 
between HVAC systems and natural 
airflow, what systems to use, and to 
what extent. Unlike precautions such 
as hand-washing and social distancing, 
ventilation systems should be 
considered and tailored to each site. 
Such changes might seem intimidating 
at first but working closely with 
facilities management teams and 
e� ective use of data will allow you to 
find a system that continues to provide 
a return on investment long into the 
future. 

By taking visible, proactive safety 
measures, employers can reassure 
their sta�  that health and safety is a 
priority. Ventilation is a key measure 
that must not be overlooked.

Nick Easey, Relationship Director at Churchill Environmental Services, 
discusses how remote sensors can monitor key factors, such as 
humidity and carbon dioxide, to produce a virus risk indicator score 

SOMETHING IN THE AIR

REFERENCE NOTES
(i)    https://bit.ly/3v3COnY
(ii)   https://bit.ly/3hzPh	 
(iii)  https://bit.ly/3wnxNqD
(iv)  https://bbc.in/3vf1Roh
(v)   https://bit.ly/3hzP9MN
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SERVICING MOVEABLE WALLS IN SCHOOLS 
The management of the 
UK’s education estate 
facilities has never been 
more important.

Responding to this, 
partitioning expert Style 
has recently undertaken 
planned maintenance 
work, as part of a three-
year service agreement, 
in a cluster of Scottish 
schools, quickly rectifying 
small areas of wear and 
tear that could otherwise 
have led to larger repair 
costs in the long term.

Style’s in-house trained team of technicians operates nationwide and is 
authorised and fully qualified to service and maintain, not only all Dorma Hüppe 
and Skyfold moveable walls, for which we are sole UK distributor, but also almost 
all other systems too,

During a routine service visit to one of the Scottish schools, Style’s technical 
team noticed that the partitioning wall’s pass door had dropped slightly, putting 
pressure on the operating mechanism and negatively impacting acoustic 
integrity. Although the wall was still fully operational, and the slight misalignment 
had gone unnoticed by school sta� , it would have certainly led to far greater, and 
more costly problems, if it had been le�  unresolved.

Having spotted the issue as part of a detailed audit, Style’s technicians were 
able to resolve it quickly and e� iciently whilst on site, preventing further damage.

� www.style-partitions.co.uk

� sales@style-partitions.co.uk

� 01202 874044

EMMA - SUSTAINABLY RESPONSIBLE 
SAFETY FOOTWEAR
100% Circularity in Materials Technology to Improve Your Carbon Footprint.

EMMA will help you reduce your carbon footprint - by supplying Safety 
Footwear that’s completely made from a combination of recycled materials 
and materials that are recyclable. This ‘100% Circular’ footwear o� ering is 
changing the lifecycle of safety footwear as EMMA steps up to be an active part of 
individual and corporate sustainability 
programmes.

Every product in the EMMA range 
is safe for the environment with a 
‘100% Circular’ manufacturing, usage-
mapping and recycling process for 
every shoe and boot produced under 
the EMMA brand – the supply-chain 
partner that’s totally committed to 
sustainability and reducing waste.

For buyers and specifiers in all 
industry sectors including construction 
and manufacturing, logistics and 
warehousing, o� ice and retail, hospitality and medical, EMMA safety footwear 
will make a double-headed contribution to their businesses – a value for money 
investment in workforce-wellbeing and a commitment to improving corporate 
social impact.

Part of the Hultafors Group portfolio of market-leading PPE brands, EMMA 
complements the Solid Gear and Toe Guard safety footwear ranges by including 
all the Hultafors Group hallmarks of hi-tech designs that combine top quality 
materials for ultimate comfort, maximum safety and wellbeing at work.

� www.emmasafetyfootwear.com

� 01484 854788

� sales@hultaforsgroup.co.uk

CUSTOMISED FLOORS AND WALLS FROM 
ALTRO: THE ULTIMATE DESIGN FREEDOM   
Innovative new Altro Custom floors 
and walls allow you to create unique 
spaces exactly as you want them – 
delivering total creative freedom with 
the quality you expect from Altro. 
Upload your own designs online via 
Altro’s step-by-step Custom service or 
choose from a collection of images and 
patterns – the options are limitless.

Altro Custom launches at the same 
time as the new Altro Operetta, Altro Orchestra and Altro Serenade ranges, which 
have natural shades in design options that borrow the visual benefits of carpet, 
stone and tiles, without the associated hygiene issues. Altro’s newest ranges 
are shaped by customer feedback and inspired by the ethos of the Bauhaus, a 
stone’s throw from the company’s German manufacturing site.

Altro Custom floors and walls allow you to design for areas where looks not 
only count, but can positively a� ect the views and even the wellbeing of the 
people who live, work or visit.

A new ordering portal guides customers 
through the process of creating a customer 
floor or all, one step at a time, with guidance 
on file requirements, plus previews along the 
way. If you want the ‘wow’ factor but don’t 
have your own design, the Altro collection, 
which will be regularly updated, has multiple 
choices.

� www.altro.co.uk/High-Design

� www.altro.co.uk

SPIROPRESS - ‘A SOLUTION FOR EVERY 
PRESSURISED SYSTEM’ 
The SpiroPress range of pressure control units features a solution ‘to suit every 
pressurised system’ that facilities managers, engineers and designers are likely to 
encounter, according to system water quality specialist Spirotech.

A SpiroPress unit keeps pressure constant in 
closed heating and cooling systems, reducing the 
danger of air being drawn in through vents and 
gaskets, or the loss of system water through safety 
valves when high pressures occur.

Rob Jacques, Spirotech’s National Key Accounts 
and Technical Sales Manager, said: “Not every 
system has been equally well designed, but the 
SpiroPress units maximise the available expansion 
volume and reduce system vulnerability.

“This dramatically reduces the frequency of 
maintenance, as there is no need for top-ups 
with oxygen-rich water that is the main cause of 
corrosion inhibitor depletion and which triggers accelerated system deterioration 
and component failure.”

The SpiroPress portfolio includes ranges of MultControl and TopControl units, 
suitable for varying applications depending on the unit, from closed heating and 
cooling systems, to marine environments and data centres, to district heating 
and energy centres.

Solving pressurisation issues in complex heating and cooling systems can be 
a real headache for installers and engineers. So, to help them find the unit that 
best matches their requirements Spirotech has introduced a free online selection 
tool. Go to https://www.spirotech.co.uk/spiropress-selection-tool.

� www.spirotech.co.uk
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MICROBAN 24 PROFESSIONAL: THE NEW DISINFECTANT 
BRAND OFFERING UP TO 24 HOUR BACTERIA PROTECTION
P&G Professional is pleased to introduce a new 
way for the hospitality industry to keep surfaces 
protected from bacteria for up to 24 hours.

With a roadmap back to a new normal and the 
reopening date in sight, businesses across the 
hospitality industry must prepare to welcome back 
guests.

The pandemic has had a severe impact on business 
and customer confidence - especially when it comes 
to cleanliness and hygiene - and e� ective cleaning 
products are some of the best lines of defence to 
protect customers and sta�  alike.

Microban 24 Professional is the new disinfectant 
brand from P&G Professional, the away-from-home 

division of Procter & Gamble, which o� ers unrivalled 
protection against bacteria. The new brand keeps 
killing 99.9% of bacteria for up to 24 hours, even a� er 
multiple touches, and also initially kills enveloped 
viruses, including SARS-CoV-2 and flu virus.

As hotels and restaurants reopen their doors to 
welcome guests back, stopping the spread of viruses 
and bacteria through touch is a priority for businesses. 
Microban 24 Professional’s disinfecting products are 
designed to help businesses prepare for and maintain 
powerful bacteria protection that lives on, letting 
hospitality venues focus on keeping their returning 
customers happy and safe.

The science behind Microban 24 Professional is a 
powerful formula that combines active antibacterial 
ingredients to create multi-layered protection on 
surfaces. As a result, the antibacterial actives stay 
on the surface for up to 24 hours so they keep killing 
bacteria, even with multiple contacts throughout the 
day.

Available in three forms, hotels and restaurants 
can o� er protection against bacteria in their 
establishments: Microban 24 Professional Disinfectant 
Spray, Microban 24 Professional Disinfecting Multi-

Purpose Cleaner and Microban 24 Professional 
Disinfecting Bathroom Cleaner.

Microban 24 Professional is designed for use on 
hard, non-porous, non-food contact surfaces, such as 
door handles, desks, bins and cupboards. When used 
as directed, you can rest assured that Microban 24 
Professional will eliminate 99.9% of bacteria from your 
surfaces and continue to protect them for up to 24 
hours, touch a� er touch.

The Microban 24 Professional product line up is 
available now from major Cash & Carry stores and 
distributors nationwide, including Booker, Makro, 
Bidfood and Alliance.

Use biocides safely. Always read the label and 
product information before use.

�  https://pgpro.co.uk/

ROCKWOOL UNVEILS INTERACTIVE CITY FOR 
EASIER SPECIFICATION AND 
PRODUCT VISUALISATION  
The virtual 3D cityscape aims to inspire design, 
save time and lead to faster decision making.

ROCKWOOL has further enhanced its range of 
resources for specifiers, contractors and building 
owners with the launch of the ROCKWOOL Interactive 
City, a 3D environment that makes visualising, 
specifying and learning about its non-combustible 
stone wool insulation easier.

Intuitively designed using cutting-edge augmented 
reality, the ROCKWOOL Interactive City allows users 
to explore its solutions across the whole of the built 
environment from housing and o� ices, to transport 
hubs and education in a single simulated space.

Through features like zoom, 360º views and pan-
able application build-ups, the city provides a virtual 
‘hands-on’ experience when it’s not possible to touch, 
see or hear products in practice. Featuring a wide 
variety of applications, the tool can also be used 
to explore the versatility of ROCKWOOL’s solutions, 

understanding where its non-combustible products 
can enhance thermal, acoustic or fire performance in 
places users might not expect.

As well as saving specifiers’ time and aiding building 
design, these capabilities lead to smoother, faster 
decision making and a more collaborative process for 
project stakeholders.

“The Interactive City takes product specification 
to the next level,” said Paul Barrett, Head of Product 
Management at ROCKWOOL. “As the whole of the built 
environment is covered, you can quickly and easily 
find out how to achieve any desired outcome with 
our stone wool insulation, whether that’s improved 
patient experience, increased student attainment, or a 
safer, warmer and quieter home.

“It’s also been created for complete flexibility. You 
can either browse the city or jump straight to the area 
or building you need, delving into substrate build-ups 
and system designs.”

The ROCKWOOL Interactive City has also been 
developed to help achieve the all-important golden 
thread of construction data. Each 3D application 
provides a complete package of suitable ROCKWOOL 
solutions, with quick links to product documentation, 
installation guides and BIM objects that can be 
downloaded for use o� line or integrated into 
construction modelling so� ware.

�  www.rockwool.com/uk/interactive-city

https://pgpro.co.uk/
http://www.rockwool.com/uk/interactive-city
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HYGIENIC PEDESTRIAN TRAFFIC CONTROL 
FROM TORMAX 
O� ering a modular solution to the 
pressing need for shops, o� ices, 
public buildings and schools to 
more closely regulate the number 
of people entering their facility, 
TORMAX has launched a new add-
on module, TORMAX count+go.

Working in tandem with any 
TORMAX sliding or folding 
automatic entrance, this module 
e� ectively controls the number 
of people entering an area, 
setting the door to close when a pre-set limit is reached. It also synchronises the 
timing of entry to ensure a hygienic physical distance is maintained between 
individuals.

“The TORMAX count+go module is quick and easy to install and doesn’t require 
any extra sensors, instantly freeing up a member of sta�  from having to stand at 
the doorway regulating access,” said Simon Roberts, MD for TORMAX UK.

In addition to closing the doors when the maximum number of people 
entering an area has been reached, TORMAX count+go issues a clear acoustic 
signal to alert pedestrians to wait. As soon a person exits the building, bringing 
the number back down, the door returns to the open operating mode.

For further visual announcements to users, TORMAX count+go is also 
available with an elegant display stand featuring a large monitor for customised 
messaging. A second monitor can also be integrated as a digital advertising 
panel.

� www.tormax.co.uk

� sales@tormax.co.uk

INSTANT ADVICE, INSTANT SOLUTIONS: 
WATCO LAUNCHES NEW APP
Watco UK has launched its new Watco app, 
providing quick and easy access to products, 
advice and support. The app collates everything 
you need in one place in order to select, 
buy and apply Watco products, as well as to 
manage industrial floor maintenance projects 
e� ectively. Available for both iOS and Android 
mobile devices, the app is available now via the 
Google Play and Apple App stores.

Watco, the UK’s market leading manufacturer 
and supplier of industrial strength paint, repair, 
and maintenance materials, is committed to 
manufacturing the best products teamed with 
excellent service. When working with Watco, 
businesses have access to world-class technical 
support and a team that will help them find and apply the right product for the 
job at hand, every time.

The new Watco app redefines how that service is o� ered, opening up a direct 
channel of communication and support. Through this new conversational 
platform, customers can launch real-time, face-to-face conversations with Watco 
technical experts; initiate virtual video site visits and get tailored advice wherever 
they are.

At the same time, users also get instant access to information, technical advice 
and application guides for products they have purchased. They can also request, 
review and approve quotes as well as placing product orders, creating a single 
and easily accessible source for all enquiries, orders, advice, and information.

� www.watco.co.uk

� www.watco.co.uk/app

THE FLEXSHAFT EFFECT 
Regardless of the setting, whether it’s a home, 
a restaurant or a business premise, one thing is 
known for sure: every drainage system needs 
occasional maintenance.

Some homeowners tackle slow-flowing drains 
by using chemicals to kill blockages. Short term, 
chemicals are a health, environmental and safety 
hazard; long term, this practice could damage the 
drains considerably. At some point in time, thorough 

cleaning of these drains becomes a must.

FlexSha  For The Win
FlexSha�  Machines bring real added value to all 
professional drain cleaners.

The primary advantage of the small FlexSha�  
machines is portability. K9-102 weighs 11 kg, while 
K9-204 weighs 17 kg – they are easy to carry around 
anywhere. They are powered by a widely used 18-volt 

battery-powered drills, so there’s no 
need to deal with power cords.

The latest addition to the FlexSha�  
range is the K9-306 machine. It’s less 
playing in the portability field, but 
more playing in the power field – it 
weighs around 72 kg. K9-306 is a 
heavy-duty machine equipped with an 
internal universal motor powered with 
I-Clutch technology.

FlexSha  Accessories – Chain 
Knockers And Brushes
RIDGID has a wide chain knocker and 
brush o� ering for di� erent types of 
blockages and pipe material.

Smooth chains can be used for so�  blockages; 
carbide tipped chains are much more aggressive and 
the penetrating head and carbide tipped chains are 
perfect to break apart the heaviest built-ups.

FlexSha�  can also be combined with brush add-ons. 
They can be used as a cleaning action a� er a chain 
knocker cycle or simply as a cleaning tool in the more 
fragile pipe 
types.

It’s clear 
that FlexSha�  
machines are a 
light, powerful, 
clean, and 
e� ective new 
method to 
clean drains in a multitude of situations and it can 
serve as an excellent additional tool in multiple drain 
cleaning applications.

�  www.ridgid.eu/gb/en     �  ridgid.gb@emerson.com     �  0808 238 9869
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NEW CLEANING MACHINES 
INCREASE PRODUCTIVITY 
FOR NCP  
The UK’s leading car park 

operator says its new 
fleet of cleaning machines 
have helped it e� iciently 
manage its estate during the 
pandemic.

NCP, which operates more 
than 500 sites across the UK, 
invested in 20 Glutton cleaners 
to further enhance safety and 
cleanliness in its car parks. The 
Glutton delivered significant 
productivity gains, enabling 
NCP to keep its sites in great 
condition, even with a reduced 
workforce during the current 
pandemic and furlough period.

Brian Devonshire, Director 
of Managed Services for NCP, 
said: “With the onset of the 
pandemic we have had to look 
closely at all opex and make 
e� iciencies wherever possible 
without impacting service. 
Therefore, having the Glutton 
machines at a time when we 
have a reduced workforce from 

furlough measures has meant we have been able 
to keep on top of a key objective of keeping our car 
parks clean for our customers.”

The Glutton is an all-electric, pedestrian 
controlled vacuum cleaner that can tackle dust, dirt 
and debris up to 12.5cm in diameter. The battery-
powered machine is quiet, e� icient and designed 
to capture dust, helping to improve air quality.

Brian added: “We have had very positive feedback 
from our teams, who recognise the value of time 
given back to re-deploy labour more e� ectively by 
utilising the Glutton. Replacing manual brush and 
shovel with something as e� icient and e� ective 
as Glutton has made their lives a lot easier and 
has helped them dedicate more time to helping 
customers and to become even more proud of their 
car parks.”

ePower Trucks, the authorised UK distributor for 
the Glutton, supplied the machines in a custom 
colour for NCP, along with some specialist trailers. 

ePower Trucks is a leading independent supplier of 
on and o� -highway electric vehicles, designed for 
a wide range of applications. The Oldham-based 
company is celebrating 20 years in business.

“Having received and assessed a range of 
proposals we began working with ePower 
Trucks and quickly found they had taken time to 
understand our business and our objectives,” said 
Brian. “They listened to us as we explained the 
challenges we were facing; and we were impressed 
by the way the team went about ensuring they met 
our expectations and requirements. We look

upon them as a partner rather than as a supplier.
“Quite simply investing in the Glutton machines 

has enabled us to improve standards, deliver 
welcome e� iciencies and allowed us to re-deploy 
our people to spend more time with our customers.”

For further details on the Glutton, visit 
www.epowertrucks.co.uk

�  www.epowertrucks.co.uk          �  info@epowertrucks.co.uk          �  0161 626 9628
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APT SKIDATA APPOINTS STRATEGIC 
BUSINESS DEVELOPMENT MANAGER 
APT Skidata, the UK’s leading parking solutions business, has appointed Ben 
Sullivan as a new Strategic 
Business Development Manager 
to support the business’s drive to 
promote flexible, a� ordable and 
intelligent parking solutions.

Ben has spent the past decade 
in the parking industry working 
in car park operations, most 
recently as Head of Business 
Development at NCP, the UK’s 
largest private parking operator. 
He started his parking career 
with Secure Parking which was 
acquired by NCP in 2019.

Adam Stout, APT Skidata’s 
Head of Sales, said: “We are very pleased to have Ben on board. He joins 
us with fantastic experience in the parking industry, having previously led 
business development teams and delivered new sites under leasehold and 
management agreements. His first-hand experience of working for operators, 
and his appreciation for what car park owners want and need, is a powerful 
combination.”

Ben’s appointment comes following a number of key launches for APT Skidata 
including its parking app – PATH, and its ecommerce platform - reserve – which 
allows car park operators to o� er and manage reservations in one single 
ecosystem.

� www.swarco.com/companies/apt-skidata-ltd

THE AUTOMATIC ARCHITECTURAL HAND 
SANITISER DISPENSER THAT FOCUSES ON 
FUNCTIONALITY AND APPEARANCE
Entirely designed and manufactured 
in Italy, GENIO is Spiralis’s latest 
product which combines the 
necessity of sanitising hands 
with an architectural and neutral 
free-standing design, which fits all 
environments.

GENIO is suitable for indoor 
spaces, heavy footfall or sporadic 
use, ideal for building entrances, 
reception areas, li�  lobbies, meeting 
rooms, canteens and much more.

Battery or mains operated, it is 
a touchless and low maintenance 
device which guarantees 35,000 
dispenses per battery cycle and 
5L refill capacity. It respects the 
environment thanks to a refillable 
large tank to reduce packaging 
waste, it can be equipped with rechargeable batteries and does not use power 
when idle.

Available in a neutral satin stainless steel finish, easy to clean and operate, and 
can be personalised with company logo and/or with a painted steel finish.

Enquire with us to find out more.

� www.spiraliseurope.com

� info@spiralisEUROPE.com

� 020 3764 5151

NORTHWOOD DEBUTS ON BRITAIN’S FASTEST 
GROWING PROFIT LEAGUE TABLE 
Northwood Companies has been ranked No 
30 in the 22nd annual Sunday Times BDO 
Profit Track 100. It is the first time that the 
group has been named in the league table.

Now in its 22nd year, the coveted Sunday 
Times BDO Profit Track 100 is the definitive 
list of the UK’s private companies with the 
fastest-growing profit over the last three 
years.

Continual investment in sta� , digital 
technologies, plant and customer service 
provision at Northwood – one of the UK’s 
leading manufacturers and suppliers of 
Away-from-Home professional paper 
hygiene and wiping products – has helped 
the business to achieve a record average 
profit growth of 70.46% over the last three 
years and secure its place in the league.

Commenting on the ranking, Marc Fecher, Director at Northwood, said: “We are 
honoured and delighted to enter this league table, which is a highly respected 
barometer of companies that have demonstrated strong profit growth and 
contributed to the UK economy. It is terrific to be among some of the UK’s top 
private companies and to be recognised for our entrepreneurial spirit.”

Last year, Northwood invested more than £7 million in its Birmingham facility 
to increase its total daily output of toilet paper rolls to 2.5 million and create 27 
new jobs.

� www.fasttrack.co.uk

� www.northwood.co.uk

TRUVOX INTERNATIONAL BRINGS THE 
MANUFACTURING OF THE CIMEX CARPET AND 
HARD-FLOOR CLEANING RANGE BACK TO THE UK
“Being able to reinforce 
British manufacturing by 
saying‘made in the UK’ is 
extremely important to us.”

Truvox International has 
brought the manufacturing 
of the popular floor-care 
brand Cimex back to the 
UK. Cimex was acquired 
by Truvox in 2003. In 2007, 
Truvox became part of the Tacony Corporation and in 2008 manufacturing of 
Cimex products was moved to the facility in the United States.

“We’ve been working on bringing Cimex carpet and hard-floor cleaners back 
to the UK for the past three years,” says Truvox International Executive Director 
Gordon McVean. “Now we are proud to announce that we’ve made a substantial 
investment to bring the manufacturing of this proven and popular floor-care 
range back to the UK.

“Due to Covid-19, everyone is now much more aware of hygiene and health 
and safety, so business owners and facilities managers need to ensure that 
they’ve achieved a truly deep-clean to reassure both sta�  and visitors. Shops, 
shopping centres, hotels and casinos have been closed for months due to the 
coronavirus pandemic, so e� icient and e� ective Cimex three-brush technology 
has a hugely important role to play in restoring confidence for employees and 
visitors.”

� www.truvox.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.swarco.com/companies/apt-skidata-ltd
http://www.spiraliseurope.com
mailto:info@spiralisEUROPE.com
http://www.fasttrack.co.uk
http://www.northwood.co.uk
http://www.truvox.com
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INTRODUCING THE INDUSTRY’S 
BEST KEPT SECRET   
Back in 2005 a British Engineer began 

development on a concept that would 
revolutionise the way the industry works today, 
saving both time and money. A� er five years in 
development a revolutionary valve was born, 
allowing break-in and isolation of hot or cold 
flowing water anywhere in a system.

NLB Engineering Ltd was formed in January 2002 to 
commercially exploit the original range of automatic 
radiator de-aeration valves sold under the Aladdin® 
trademark. With a desire to further develop a more 
flexible valve, the second-generation Aladdin Autovent 
was suitable for fitting to all radiator types and 
became the first and only failsafe automatic radiator 
de-aeration valve: Patented by Aladdin®.

INNOVATIVE SOLUTIONS TO 
PLUMBING PROBLEMS
Always striving to develop the best possible products 
to solve common plumbing problems, Aladdin 
Products Ltd continue to develop new innovative 
products.

“We are delighted to introduce our range of Aladdin
EasyFit isolation valves into the market, certified by
all relevant bodies such as WRAS and KIWA,” said 
Darcy May, Sales Director for Aladdin Products.

“We aim at producing products to enhance 
e� iciency and convenience. Aladdin EasyFit Isolator 
benefits include isolation to burst or leaking pipes 
in less than three minutes and ease of maintenance 
allowing isolation of pressurised water pipes 
anywhere in the system.”

The valve’s truly unique design allows for an 
isolation valve with patented dual-seal technology 

to be installed directly into a live pressurised pipe up 
to 85°, using only an 18v cordless drill and the tools 
provided.

Aladdin EasyFit Isolators o� er a patented solution, 
installing a full-flow quarter turn isolation valve into a 
pressurised pipe in minutes, reducing water damage, 
labour times and water wastage.

“Of particular interest to FM companies, 
maintenance can be completed with little or no 
disruption to other users, only isolating where works 
are to be completed; maintenance, which would have 
ordinarily taken a full day, can now be completed in 
no time at all,”

REAL-LIFE EXAMPLES
Three live projects where Aladdin EasyFit Isolators 
provided the solution.

Imagine a hospital where urgent maintenance was 
required on ward equipment being supplied by hot 
water, this same supply also fed their sterilisation 
room; shutting o�  water to a ward and sterilisation 
room was not an option. Aladdin EasyFit Isolator 
was the only solution to isolate hot flowing water, 
allowing isolation to only the 28mm lines feeding 
the equipment, subsequently maintenance was 
then completed in under two hours, preventing 
unimaginable disruption.

What about a national distribution centre housing 
200+ employees? They spring a leak in a ceiling void, 
the options available were to close the site and send 
all employees home or luckily, they keep EasyFit 
isolation valves on standby, allowing the burst to be 
isolated in under three minutes, preventing the need 
to shut o�  supply to the whole site, allowing business 

to continue as usual.
There is maintenance required on the 3rd floor of 

a multi-storey building; ordinarily, a full system drain 
down would be required, but not when using Aladdin 
EasyFit Isolators which allow isolation at the point 
where maintenance is to be completed, preventing a 
full system drain down, saving thousands of litres of 
water, reducing labour time to a minimum, along with 
saving over £1,000 in costs by not having to refill water 
and inhibitors.

These live events demonstrate how Aladdin EasyFit 
Isolator provided a solution to problems plumbers 
and heating engineers come across daily.

Aladdin EasyFit Isolators come highly 
recommended, installed by: MEARS – ARCUS – SPIE – 
MITCHELLS & BUTLERS – CSS and many more.

The facts: WRAS Approved; 10-year guarantee; 
serviceable valve – 16 Bar operating pressure; installs 
on 15, 22 & 28mm copper and plastic pipe (CU, PEX, 
PB, & Hep2O).
For product details contact Darcy May – 
Email: darcy@nlbengineering.co.uk

�  www.aladdin-products.co.uk          �  admin@nlbengineering.co.uk

mailto:darcy@nlbengineering.co.uk
http://www.aladdin-products.co.uk
mailto:admin@nlbengineering.co.uk


MONTH IN FM TO ADVERTISE IN MONTH IN FM PLEASE CONTACT 
DANNY.GRANGE@KPMMEDIA.CO.UK OR CALL 01322 476811

   JUNE 202152

UK BUSINESS DESIGNS CORONAVIRUS 
DETERRENT FOR FM MARKETPLACE
A UK specialist in ultraviolet 
light technology has 
launched a new solution, 
designed to reduce the 
risk of Coronavirus in 
indoor settings and help 
facilities managers provide 
healthy indoor working 
environments post-
pandemic.

Pathogen Solutions has 
made Medixair available to the UK market, a portable air sterilisation solution 
that is proven to eliminate airborne viruses and bacteria as part of e� ective 
infection control regimes. The 110W unit employs high-intensity ultraviolet light 
to decontaminate the air within indoor environments. The portable machine 
works by drawing air into the unit and exposing it to UV light which is a proven 
method for killing bugs. The clean disinfected air is then re-circulated back into 
the room.

John Burrows, Director at Pathogen Solutions said: “Medixair is a proven 
product for managing the spread of Coronavirus, but its e� ectiveness is not 
exclusive to SARS infections.

“As a germicidal air steriliser, it is e� ective against a wide range of illnesses, 
including influenza, MRSA, tuberculosis, norovirus and more. As we continue to 
learn more about virus management and prevention, solutions such as Medixair 
could become a useful tool for facilities managers as they aim to create and 
promote safe and clean indoor working environments.”

� https://medixair.com/

MORE LITTER COLLECTED BY 
THE HERITAGE XL BIN
Leafield Environmental, the UK’s leading 
designer and manufacturer of litter and 
recycling solutions have designed an extra-
large litter bin allowing more than double 
the amount of litter to be collected than a 
standard litter bin.

East Devon District Council have recently 
installed the Heritage XL litter bins across 
their coastline. The Heritage XL litter bin 
houses a 240-litre wheelie bin making 
it easy and simple to empty. The unit 
features a robust double wall structure 
for ultimate rigidity and durability for all-year round use. It features an integral 
stubber plate and is curved to prevent waste being le�  on the top. It has an 
anti-fly ribbed surface and four-way aperture for all round access. Four posters 
can be displayed for advertising or campaigns purposes. The standard black 
Heritage XL bin is made from 100% recycled material and features traditional 
gold banding. Bespoke colours and personalisation of labels are available upon 
request. Dimensions: 1415mm (H), 800mm (W) & 850mm (D).

Leafield have recently launched the Heritage Square XL recycling bin due 
to the increased demand for on-the-go recycling. The only di� erence is that it 
features a mixed recyclable WRAP compliant colour coded label and aperture to 
encourage ‘recycling on the go’.

Leafield Environmental’s Heritage Square XL litter and recycling bins can 
be manufactured with an antimicrobial protection to inhibit the growth of 
microbes by up to 99.9%.

� www.leafieldrecycle.com

� recycle@leafieldenv.com

� 01225 816541

TELENSA’S SMART LIGHTING CONTROLS SELECTED FOR 
STATE-OF-THE ART CAMPUS AT THE UNIVERSITY OF LEICESTER  
Telensa has announced that its smart lighting 
control system for external lighting has been 
selected by the University of Leicester as part 
of the university’s initiative to reduce energy 
consumption and light pollution. Telensa’s smart 
lighting solution will enable the university to 
manage and control its external lighting estate, 
remotely, from a secure online portal delivering 
a range of new operational and energy saving 
e� iciencies. The smart lighting system over time 
will control all external lighting across the entire 
university estate.

Thanks to funding from the Government's Public 
Sector Decarbonisation Scheme, the University 
of Leicester is in the process of upgrading existing 
campus lighting that is nearing the end of its life to 
more energy e� icient LED lighting. The introduction of 
Telensa’s wireless lighting control system, PLANet®, as 
part of the LED upgrade, will further help to reduce the 
university’s energy consumption and associated bills 
through more sophisticated control of operating hours 
and illumination levels. PLANet also makes it possible 
for the university to measure precisely the amount of 
energy the external lighting is consuming.

Although used by local authorities, including 

Leicester City Council and Leicestershire County 
Council, the University of Leicester is believed to be 
the first university in the UK to adopt such a system.

The feature-rich set of diagnostic tools and graphical 
interfaces within the PLANet® application will 
dramatically improve the way the university is able to 
manage and maintain its lighting assets and help it to 
create new e� iciencies in this area.

All the University’s new external lighting is in line 
with guidance from the International Dark Sky 
Association for reducing light pollution through 

limiting upward emissions of light and avoiding 
colour temperatures that are not naturally present at 
night, benefitting wildlife and promoting the correct 
function of our circadian rhythm. Together, these 
recommendations form part of the University’s first 
dedicated external lighting design guide.

Independently audited by analysts, Northeast 
Group, as the global market leader, Telensa’s smart 
lighting system comprises a wireless network, 
control nodes and a Central Management System 
(CMS) called PLANet®. Scalable and future-proof, the 
system will easily be able to accommodate additional 
lights and other smart applications moving forward. 
With the first phase now complete, the University of 
Leicester has aspirations to use its revolving green 
fund, which takes savings from energy e� iciency 
projects and reinvests them in new projects, to 
upgrade its remaining external lighting.

The University of Leicester’s new lighting system can 
be integrated with the university’s other building and 
asset management systems.

Telensa provides smart lighting solutions to other 
campus and estate-type deployments including 
airports, retail parks, exhibition hall estates and 
container ports.

�  www.telensa.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
https://medixair.com/
http://www.leafieldrecycle.com
mailto:recycle@leafieldenv.com
http://www.telensa.com
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WIRELESS EMERGENCY LIGHTING SYSTEM 
FROM TRIDONIC 
Wireless emergency lighting system 
from Tridonic c o� ers easy testing and 
maintenance of existing systems

Tridonic's emergency wireless system 
combines Casambi-ready basicDIM 
Wireless control technology with 
sceneCOM DALI-based lighting control. 
Using basicDIM as the backbone 
provides wireless connectivity for 
emergency luminaires via a fail-safe mesh 
network without additional cabling or 
structural changes, ideal for retrofitting into 
existing installations.

Existing DALI emergency luminaires with a 
PRO emergency lighting unit are integrated 
into the wireless network using basicDIM 
wireless G2 module. In new installations, cost 
savings are achieved as less time and e� ort is 
needed for planning and commissioning, and 
material costs are reduced.

Luminaires are centrally monitored and automatically tested. External access 
is via any internet-enabled device, and the dashboard provides information 
about the overall system, latest test results and data on each luminaire, including 
battery condition and status of the LEDs and associated electronics. The 
automatically created, standard-compliant log book can be downloaded as a 
PDF or XML file.

� www.tridonic.com

� Richard.Strode@tridonic.com

HAVING BEING EASILY AND SUCCESSFULLY 
FITTED TO 10’S OF THOUSANDS OF TAPS 
ACROSS THE UK, YOU CAN NOW PURCHASE 
‘WATERBLADE COMPATIBLE’ WASHROOM 
TAPS, FROM METHVEN UK 
Waterblade typically halves 
water consumption from taps, 
and can reduce whole building 
consumption by 5%.

To trial Waterblade at your 
premises, on your existing 
taps, simply order a sample on 
our website to fit in minutes 
and assess.

If you then want to roll it out 
to all your Washroom taps you 
can order for prompt delivery from Nigel.

To find the Waterblade compatible 
taps for your premises or project look 
in the ‘Methven 2021 One Book’ for 
a whole range of Washroom taps, all 
marked as compatible.

� https://uk.methven.com/brochures     �   nigel@thewaterblade.com

� www.thewaterblade.com

DON’T COMPLICATE THE MESSAGE  
Good signage is important; it points us in the 
right direction, advises us on important updates 
and highlights safety procedures. As we prepare 
for another roadmap out of lockdown phase, and 
in an era where information changes quickly, the 
tools to display important messages need to be 
user friendly and provide a hassle-free solution!

Bespoke sign boards and wall mounted signage 
solutions can be expensive, inflexible and cause 
damage to surfaces they are applied to. Other 
solutions such as punched pockets attached with tape 
look unprofessional and o� en detach.

If you are already back in business and welcoming 
sta�  back to the workplace, keeping everyone safe is 
a priority, especially now that we can (hopefully!) see 
the light at the end of the tunnel!

DURAFRAME is an innovative and easy to use 
signage solution, designed to present information 
clearly and professionally. It requires no expensive 
tools or installation team and is available in over 80 
di� erent size, colour, and attachment options.

Here are simple but e� ective ways to display 
important messages using DURAFRAME…

� At entrances: Display signs to indicate the 
maximum capacity inside.

� In shop or workplace: use signs to remind 
visitors to wear a face covering and disinfect their 
hands (free templates using DURAPRINT®).

� In waiting areas: Display leaflets or posters so 
they can be changed quickly if necessary and 
protected from contact.

� Advertise: Promote sales, o� ers, services or 
reopening on windows, protected from rough 
weather and UV staining.

Head over to www.duraframesample.com to claim 
your FREE sample!

�  www.duraframesample.com

http://www.tridonic.com
mailto:Richard.Strode@tridonic.com
https://uk.methven.com/brochures
mailto:nigel@thewaterblade.com
http://www.thewaterblade.com
http://www.duraframesample.com
http://www.duraframesample.com
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COMFORT, HYGIENE AND EASE OF USE – 
ESSENTIALS IN THE ACCESSIBLE BATHROOM
The Pressalit Shower Change 
Table 3000, designed for 
comfort, hygiene and ease of 
use in an accessible bathroom 
environment, is now available 
in two new colours.

This popular Shower Change 
Table, which o� ers a stable and 
secure platform for showering 
and changing adults and 
children with complex needs, is 
now o� ered in Sapphire Blue and Graphite Grey.

With the choice of a height adjustable or a fixed-height version, the Shower 
Change Table from Pressalit, the leading Scandinavian designer of accessible 
bathroom solutions, is well-placed for use in private homes, Changing Places 
toilets, hospitals, education establishments and institutions.

As with all products in the Pressalit range, its stylish and award-winning design 
focusses on comfort, hygiene and ease of use. For maximum use of space, it can 
be folded up against the wall when not being used.

The inbuilt design and flexibility of the table ensures optimal working 
conditions for the carer. The ergonomically designed safety rails have a practical 
lower central section, which provides better access and work environment while 
transferring, showering, drying, changing and dressing the user.

The height adjustable model is operated with a wired hand control, o� ering a 
height adjustment of 700mm. The Shower Change Table 3000 has a maximum 
load of 200kg.

� www.pressalit.com

TESSERA STRUKTUR 1: PURE. BALANCED. 
CONTEMPORARY
Designed, manufactured and stocked in 
the UK, Tessera Struktur 1 is the latest 
addition to Forbo Flooring Systems’ well-
established carpet tile portfolio. Featuring 
a flat weave texture, thanks to its microtu�  
construction, the pure aesthetic of Tessera 
Struktur 1 is inspired by the growing trend 
for Scandinavian design. The collection 
will help to create a balanced ambiance 
within many interior spaces.

Brand new to Forbo, the microtu�  
construction of Tessera Struktur 1 not only 
provides a subtle and compact aesthetic, 
but it is also durable. The collection is 
ideal for any environment that is subjected 
to heavy tra� ic, including those in the 
o� ice, higher education, retail, leisure and 
hospitality sectors.

The new collection is available in 18 colourways, comprising a host of neutral 
tones such as greys and beiges, as well as muted shades of green, yellow, 
orange and red to allow the creation of so� er and warmer spaces.

In the construction of the carpet tiles, 100% solution dyed polyamide 6 is used 
for Class 33 durability and colour fastness. What’s more, all Tessera tu� ed carpet 
tiles are manufactured using 100% renewable energy and Struktur 1 contains 
65% recycled content by weight. It also meets the Ska rating criteria for M12 so�  
floor coverings in o� ice, retail and higher education schemes.

� www.forbo-flooring.co.uk/struktur1

INTERNATIONAL AWARD-WINNING ACCESSIBILITY 
CONSULTANCY DIRECT ACCESS HAS LAUNCHED AN 
EVACUATION CHAIR RANGE 
Developed by disabled people, it is the first 
time that Chairs have been developed with 
a disabled evacuee in mind.

Established in 2004, Direct Access is the UK’s 
leading accessibility consultancy advising 
organisations on physical access to premises. A 
key feature of Direct Access’ consultancy work 
has been regular identification of the need for 
evacuation equipment to assist in emergencies. 
Systems are o� en supplied as a box solution 
and are installed with little consideration of the 
comfort of the end user who o� en must remain 
within the evacuation equipment until the 
emergency is over or an alternative wheelchair 
is obtained. Their normal wheelchair or walking 
aid is le�  behind during an evacuation as it is 
not designed for fast, safe evacuation.

“This leaves both operators and evacuees 
fearful of using evacuation equipment,” says 
Direct Access’ Sales Director Lee Searle. 
“This fear is translated into disabled people 

or expectant mothers not wanting to use 
evacuation equipment as they do not feel 
safe or confident in the chair. Training 
always appears to be around how to use 
the equipment and failed to advise how an 
operator can reassure the individual in the 
chair.”

Founder Steven Mifsud, who himself is deaf, 
said “Building owners were informing us they 
are uncertain of what they need or where 
to go when considering how to evacuate a 
building. Disabled people were telling us they 
do not feel confident with being evacuated. 
Our evacuation chairs are therefore easily 
identifiable in their orange and black colours. 
This is particularly valuable for neurodiverse 
people who identify orange with the life jackets 
seen on ships.”

Shortly a� er launch, Direct Access secured 
a five year state-wide contract to supply and 
install chairs in Utah, USA.

� www.directaccessgp.co.uk

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
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http://www.directaccessgp.co.uk/
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COMPASS HIRES DIRECTOR 
FOR DELIVERY OF NET ZERO
Compass Group UK & 
Ireland has appointed 
Carolyn Ball to the newly 
created role of Director 
for Delivery of Net Zero.

Ball will be responsible 
for delivering the 
company’s Climate 
Net Zero ambitions, 
which will see change 
at scale as sustainability 
becomes a core business 
objective across all services.

Compass Group UK & Ireland’s target is the 
foodservice industry’s first commitment to reach 
Climate Net Zero by 2030. The business has outlined 
a Charter and Roadmap to provide more detail on 
the strategy, to create a sustainable food system 
that delivers Net Zero, including philosophies and 
milestones it will champion this decade.

Ball steps into the role having previously been Head 
of Business Development for the RA Group, which 
is a collection of specialist food and guest services 
companies, including Restaurant Associates, Rapport, 
RA Venues and commercial restaurant partnerships 
including City Social by Jason Atherton.

PRINCIPLE APPOINTS SUSTAINABILITY MANAGER
Principle Cleaning Services has appointed Arthur Toso as Sustainability Manager.

In his new role, Toso will lead Principle on its path towards Net Zero as well as support 
the company’s clients and on-site operations with sustainable initiatives. He will also 
have responsibility for Principle’s Environmental Management system. Toso joins 
the company a� er working as Environment and Sustainability Advisor for a facilities 
management firm, where he was responsible for environmental and waste management 

and sustainability performance tracking. 
Some of the company’s current initiatives include eliminating single-use plastics, reducing overall 

plastic use through plastic-free packaging, chemical-free cleaning processes, water-saving and water-
recycling systems and consumables from closed-loop recycling.

REGIONAL LEAD APPOINTMENTS FOR MACE’S FM DIVISION
Mace’s facilities management business, Operate, has appointed new regional leads for the Asia Pacific 
and Middle East regions. Parris Ullrich, who returns to Mace a� er a year away, will assume the role of 
Operations Director for Middle East. She will oversee the established business within the region to retain 
current projects and win business with new corporate real estate clients.

Ullrich previously held the position of Head of Facilities Management at Transguard and brings with her 
a wealth of knowledge, with over 25 years’ experience in the corporate real estate management sector.

Operations Director for Asia Pacific, Paul M’Crystal, has been with Mace since 2016 and was previously 
the Global Account Director overseeing the corporate real estate 
portfolio for one of Mace’s clients, from the regional hub in the 
Middle East. M’Crystal will be responsible for growing Mace’s 
operations within Asia Pacific, utilising Mace’s experience across the 
property lifecycle to secure projects with new and current clients. 
He has over 30 years’ of facilities management experience and a 
strong background in managing globally dispersed portfolios.
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The success of 
the UK vaccine 
programme 

means that workers 
are expected to return 
to o� ices faster than 
originally thought, and 
the numbers of those 
expected to be making 
the transition back to 

traditional working environments is much higher 
than originally anticipated - jumping from 60 per 
cent to 80 per cent of workers. 

With the public being encouraged and feeling 
confident enough to return to these shared spaces, 
facilities teams, already laden with additional 
Coronavirus related duties, will face the challenge 
of ensuring they remain connected in unpredictable 
circumstances, while also focusing on the safety and 
cleanliness of o� ice buildings.

At this time, it’s crucial all sta�  have the correct 
and relevant information they need to help mitigate 
unnecessary risk. As shared spaces fluctuate in levels 
of busyness, team members will need to know in 
real time, which tasks need doing, which have been 
done and what might need doing again the following 
day (and which do not). Added pressure will also 

come from a workforce that consists of a variation 
of deskless and remote employees, along with 
contractors. 

The new o� ice landscape will remain unpredictable 
and seemingly disjointed for some time, with 
di� erent sta�  working di� erent hours in alternative 
ways. But the integration of both communication 
systems, and regular in-person meetings and catch-
ups can be a vital way to ensure that key information, 
updates and documents are transferred to the right 
people. 

E� ective communication with, and within, facilities 
management teams is a complicated thing to 
achieve and o� en falls to managers, whether they’re 
deskless or remote. However, now more than ever, 
implementing e� ective communications measures 
will ensure teams can manage workflows more 
e� ectively and resolve issues quickly and e� iciently. 

HYBRID MODELS OF WORKING ARE 
BECOMING THE NEW NORMAL 
Another reason communications systems matter 
more now than ever before in the UK is the trend 
we’ve seen at OurPeople in the shi�  towards hybrid 
models of working - a blend of both in person and 
digital working, with di� erent days or environments 
allocated to di� erent tasks. 

This blended work model includes a mix of 
employees in o� ice, at home and deskless working, 
and is being widely adopted across many industries. 
However, within facilities management, this model 
will only work for some employees as others will be 
needed on the ground. As a result, this model carries 
the risk of alienating workers from line managers and 
colleagues, due to a lack of in-person connection. 

Regular meetings (with all the applicable 
precautions in place like masks and social distancing) 
are crucial to keep teams updated with correct 
and up-to-date information about what protocols 
have been put in place, and how the business 
and buildings are running to protect sta� . Most 
importantly perhaps, regular in-person meetings 
keep workers motivated. Teams are made up of 
more than just the tasks they perform and human 
connection is vital if you want to keep your team 
working at their best. 

THE PERSONAL TOUCH 
Sometimes, one-to-one feedback sessions can be 
just as valuable, or even more valuable than regular 
meetings. In these circumstances, people may feel 

more comfortable discussing more personal views 
or concerns, o� en getting right to the heart of the 
matter. 

These kinds of meetings ensure workers are happy, 
engaged and comfortable with key information 
being pushed out. This time also enables facilities 
managers to check up on how sta�  are doing and 
feeling about their return to work, and whether any 
additional measures need to be put in place, listening 
to both their team member’s feedback and the 
constantly updated government advice. 

At a time when safety and health is at the top of our 
minds, taking time to ensure protocols work for every 
member of the team is a valuable investment, and 
pays o�  in the long run by revealing key learnings, 
which might not have happened if time wasn’t taken 
to hear every voice on the team. 

The ease for managers to act on relevant 
suggestions or concerns can, in turn, have a great 
e� ect on sta� , not only ensuring they feel safe and 
protected from the virus, but also that they have 
a sense of belonging and worth in the workplace. 
Ensuring employees are happy and engaged can 
really make a di� erence to their performance. 
Alongside this, increased positive engagement with 
sta�  will also allow them to feel more protected, and 
less anxious, about returning to work, encouraging 
more back into the o� ice.

 Facilities managers should keep consistent, instant 
and transparent connections with all employees 
regarding their response to the pandemic and how 
they are working against the ongoing threat.

THE RIGHT TOOLS TO PROTECT YOUR TEAM 
Communication platforms should also be 
implemented to assist in the safe return to work, 
ensuring sta�  have access to the right information for 
them, when and where they might need it. This can 
be a great way for FMs to ensure they are constantly 
informing sta� , outside of regularly scheduled 
meetings, on the safety measures they have put 
in place and any changes required by updated 
government guidance.

Because of the nature of the FM sector, with such 
a variety of o� ice based and front-line workers, FMs 
must take extra steps to actively engage sta� . In this 
way they can ensure there is transparency in the 
way the business is run, and that sta�  are aware of 
the measures put in place to protect them, so they 
can act upon important information to create a safer 
environment for all involved.

ACROSS THE DIVIDE
Ross McCaw, Founder and CEO of OurPeople, shares his best communications practices to keep work 
processes moving at a time of disconnect and unpredictability
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While it’s been a tremendous 
year for digital learning 
providers, there is plenty of 

evidence to suggest that employers 
are barely scratching the surface 
where the opportunity of online 
learning is concerned. For many, the 
move online has allowed them to 
focus on continuity (keeping the show 
on the road) rather than opportunity 
(growth). 

Research suggests that employers have 
taken training digital, but at the same 
time become less innovative. The initial 
response among employers was to put 
training on hold, either cancelling it or 
deferring it until COVID-19 was “over”. 
As the pandemic struck, 60 per cent of 
employers had a training plan in place to 
respond to it. However, a rapid transition 
to remote learning allowed businesses to 
continue to train their people by moving 

learning online, with 69 per cent of 
employers providing learning during the 
early stages of lockdown in the UK.  

This apparent contradiction is borne 
out by more recent survey data. While 
use of digital learning during the 
pandemic has grown – with 70 per cent 
of CIPD survey respondents reporting an 
increase in use and 36 per cent reporting 
an increase in learning technologies 
spend – overall investment in learning 
budgets and headcount has dropped (31 
per cent and 32 per cent respectively). 

Going strongly against long-
established trends, the number one 
issue in digital learning among learning 
and development professionals in 2021 
is reskilling / upskilling. A new entry in 
Donald H Taylor’s Global Sentiment 
Survey (a leading indicator of trends in 
online learning), it’s turned the focus in 
recent years on emerging technologies 

on its head – the 2021 survey shows a 
big drop in interest in learner analytics, 
artificial intelligence and the use of 
virtual / augmented reality (VR/AR) 
technologies. 

What it would seem has happened 
is that employers have switched to 
Microso  Teams and Zoom to carry on 
providing instructor-led training, but 
remotely (‘live online’) instead of in the 
classroom. The label given to this is a 
virtual learning environment (VLE), but 
at the simpler end of things, it could 
just be using Teams meetings to deliver 
a training course. It’s proved ideal for 
collaborative training in management 
(International Workplace has seen a 
six-fold increase in demand for IOSH 
courses online) and so  skills; and to 
meet the demand for training, coaching 
and support in health and wellbeing, the 
number one topic for employers during 

the pandemic.
Using Teams and Zoom isn’t innovative 

to the learning technologies sector. But 
its sudden adoption, borne of necessity, 
has been innovative for many employers. 
And I think this explains the apparent 
contradiction here.

GETTING THE BEST FROM 
DIGITAL LEARNING
It’s important to keep an eye on what 
good looks like where digital learning is 
concerned. As a medium it’s proved to 
be a flexible tool. Some of the intimacy 
and serendipity of physical in-person 
learning is inevitably lost, but it can be 
quick and easy to set up, can encourage 
collaboration and social interaction, 
and can track activity and attendance 
to provide detailed learner engagement 
data. 

As attention spans are getting shorter, 
so is the length of courses. Microlearning 
(resources of five minutes or less) has 
moved from being the exception towards 
becoming the norm. The same thing is 
happening with the technology we use. 
This month sees the biggest change 
to Google’s search algorithm in years, 
which will prioritise mobile over desktop 
performance when ranking results. In 
digital learning, mobile-first design is 
now the norm, not at an a erthought. 

If the training you’re providing to your 
people isn’t fostering collaboration, 
broken down into smaller digestible 
chunks, or mobile phone-friendly, the 
chances are it’s not working for them. If it 
doesn’t let you track and report on who’s 
undertaking which learner activities, and 
whether the outcomes from that learning 
are valuable to your organisation, the 
chances are it’s not working for you as 
an employer either. There are too many 
eLearning content libraries out there that 
fail to tick either of these boxes. 

Artificial intelligence and learner 
analytics may appear to have been 
side-lined as employers have sought to 
maintain training programmes during 
the pandemic. And physical in-person 
training will of course return – something 
I’m sure we’re all looking forward to. 
But a data-driven approach – one that 
integrates learner engagement across 
the physical, virtual and digital spheres 
– is what learning and development 
professionals should be aiming for. 
Anything other than that is a sticking 
plaster: perfectly fine in an emergency, 
but little help in the long term. 

ZOOM FOR 
IMPROVEMENT?
David Sharp, CEO at International Workplace, believes there might have been a 
missed opportunity for employers in learning and development over the past year 
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Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational 
FM with more than 10 years’ experience in the sector, then email sara.bean@kpmmedia.co.uk 

FM is known to be a career that people fall into 
from other sectors. In this regular column, FMJ 
chats to a facilities professional about how they got 
into the sector and takes a look at their career path. 
This month we talk to Jason Pease, Owner/Managing 
Director, MGS Limited.

Name: Jason Pease   

Current role:
MGS Limited,
Owner/Managing Director

Lives: West Midlands

� What first attracted you to 
working in FM, did you have much 
awareness of the profession?
I remember when my parents started 
their own subcontracting door company 
in the early 1980s, I guess when FM was 
first starting really. The idea back then 
was to have someone based within the 
building who knew almost everything 
about how it worked. 
  That base principle remains the 
same today albeit as a specialist 
subcontractor/provider, and having 
worked for a major FM, I think we are 
very fortunate to be able to see things 
from “both sides of the fence”.  

� How did you progress through 
the profession to your current role?
My parents’ door installation and 
maintenance company was acquired 
by a large international door company 
in 1999, I remained there for 20 years, 
eventually joining the Board as UK 
Service Director. I then joined a major 
UK based M&E/FM provider and had 
four great years there, before returning 
to my base industry in 2019, reverting 
to type as it were, but I guess it’s always 
been in the blood! 

� What have you found the most 
challenging experiences working in 
FM?
Having worked in an M&E / FM 
environment, and now as a 
subcontractor to the industry, my view 
is hopefully balanced. The demands on 
the industry now - in safety, compliance, 
performance and margin, have never 
been higher, with COVID obviously 
adding even greater pressures. However, 
when all parties come together openly, 
i.e., client, FM/M&E provider and supply 
chain partners, all obstacles can be 
overcome. Currently, one of the main 
pressing questions and challenges is 
the reoccupation of workspace but I 
am convinced this will happen soon, 
when it is fully safe to do so of course, 
and we will bounce back strongly. 
COVID has forced firms to consider how 

people access and use their buildings, 
with many updating their building 
technology and systems sooner than 
planned out of necessity to protect 
their sta�  and customers, as well as 
competing to make o� ice spaces 
attractive, vibrant and a place people 
want to be. 

� What have you found most 
satisfying about working in the 
sector?
We provide specialist technical entrance 
solutions to the industry, and there 
is nothing more satisfying than to be 
presented with a real problem, and 
using our vast experience to solve it. 
FM is about making people’s lives safer, 
cleaner and easier, so it’s really satisfying 
to be able to help our clients to do this, 
especially when you can solve a real 
issue, and the process is far easier than 
they first envisaged.

� What qualities do you think are 
most needed for a successful career 
in FM?
Patience, teamwork and a “can do” 
ethos.

� What has changed about your 
job role since the COVID-19 crisis? 
E.g. home working, furloughed, 
redeployed?
In March last year, despite a large 
order book, we decided to close the 
factory and maintain only service 
cover (emergencies and essential 
maintenance) in the field. We look a er 
a lot of large buildings, hospitals, and 
infrastructure, so we obviously had to be 
available to our clients, whilst ensuring 
we operated in a safe manner. 
  We also had to deal with a lot of 
supply chain issues ourselves at 
the time – for example most/all of 
the glass manufacturers closed. We 
therefore furloughed the fabrication 
engineers and some o� ice sta� , with 
the remainder deployed from home 
or field based. Things were very tough 
for a couple of months; I was even out 
back on the tools myself a few times!  

However, this period did give me time 
to reflect on the wider business as our 
customers were looking for help as they 
prepared for reopening.  As part of our 
entrance updates, we diversified into 
COVID-19 protection screens for high-
spec reception and welcome desks, 
and started to see higher demand for 
converting manual doors to automatic, 
fitting touch free entrances, where doors 
previously operated by push pads were 
no longer desired. 
  I am pleased to say this paid o�  for 
us, and we had all sta�  back from 
furlough by July. The outbreak has 
highlighted key strengths of the FM 
industry – Adaptability and continual 
improvement, whilst keeping cost and 
environmental impact low.   

� What is your organisation 
doing to ensure the wellbeing of 
sta�  – whether working at home or 
returning to the workplace?
MGS have undertaken a series of 
COVID-19 specific measures to ensure 
our sta� , engineers’ and of course 
customers’ safety. We have completely 
remodelled the work stations of our 
o� ice and factory, installed (our own) 
COVID protection screens, installed 
(our own) automation and touch free 
devices to minimise door contact, 
and like many organisations, have 
embraced technology to ensure remote 
workers are constantly updated and in 
touch with the o� ice. I was so proud of 
my team’s commitment and resilience 
as we navigated through these changes 
to work di� erently. 

� Do you believe the pandemic 
has highlighted the important role 
of the FM sector and what areas do 
you see as most key?
Absolutely, this is more prevalent than 
ever, and the industry will continue to 
lead when it comes to the vital subject 
of getting people back into work space, 
so the preparation for this is clearly 
of great importance. FM has been in 
the spotlight as companies rapidly 
adapt working practices and building 

fabric. The sector plays an invaluable 
role in enabling companies to do so, 
both e� iciently and with minimal 
commercial impact.

� What advice would you give to 
someone coming into the profession 
now?
Go for it! This is a fabulous industry 
with so many di� erent aspects to it, 
some of which may lead to di� erent 
areas within the profession itself. I’d 
also say it’s great to really involve 
oneself in problem situations and 
learn from them – there is so much 
knowledge around – never be afraid 
to ask. 

� Which of your achievements 
are you most proud of during your 
career?
This is very recent so easy to answer! I 
am both proud and delighted to have 
been able to place two apprentices 
within MGS on the landmark Automatic 
Pedestrian Door Apprenticeship 
scheme launched this year. Not only is 
it a great opportunity for young people 
to start a career in a growing industry, 
but for MGS to have two of the eleven 
UK wide apprentices on the scheme, 
really does make me proud.

� What do you predict could be the 
main changes to the FM sector post 
pandemic?
Clearly, COVID has changed everything 
in our lives and will continue to play 
a large part for years to come. I think 
many of us initially believed things 
would be back to normal by the back 
end of last year but what this has 
taught me is how resilient we are, 
and we will clearly have to continue 
to “manage” this pandemic over the 
coming months and years. Of course, 
flexibility and technology are vital, but 
the pandemic and lockdowns have 
also demonstrated how people and 
communication are still key.
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