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comment
The news that the government intends to
introduce a new points-based system which
could result in low-skilled workers not
being given easy access to the UK under
post-Brexit immigration plans could have
huge implications for the FM sector.
The reasoning behind the decision (which we
outline out in the recruitment feature in this issue)
is to encourage employers to “move away” from
relying on “cheap labour” from Europe and invest
more in retaining staff and developing automation
technology.
This presents something of a problem for facilities
management, which traditionally has relied on low
paid staff to take on the cleaning, security and other
operative roles. The sector has already been coping
with a widespread skills challenge. A survey by the
IWFM last year found that 75 per cent of FM businesses
had experienced problems in recruiting people with
the right skills, so how it will deal with the double
whammy of recruiting for roles previously held by lowskilled EU workers is a major issue.
Despite the legal and political wrangling’s over the
Government’s decision, what remains clear is that
the situation presents a call to action for the sector
to invest more in training and remuneration so that
people gain more responsibility and rewards. As Kath
Fontana, the first FM to be named RICS President-Elect
said at the recent Workplace Futures conference: the
changes could present a huge opportunity. She argues
that it is long overdue that the sector realises that
people who are low paid are not necessarily low skilled
and they should be better rewarded for their skills
and talents.
As always, we’d welcome your feedback about any
aspect of the magazine, together with your insight into
what’s happening in the FM sector.

 sara.bean@kpmmedia.co.uk
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LEGAL VIEW - CONTRACTS

CIBSE BUILDING PERFORMANCE AWARDS 2020

BREXIT PLANNING:
CONSIDER YOUR
COMMERCIAL
CONTRACTS

The Chartered Institution of Building Services Engineers (CIBSE) revealed the 2020
Building Performance Award winners in a recent ceremony held at the at the Grosvenor
House Hotel, London.
A new focus on renovation and renewal emerged at the 2020 CIBSE Building
Performance Awards: dramatic building performance achievements in existing and remodelled buildings were celebrated, alongside ground-breaking new build projects and
industry-leading teams.
The Awards showcase the highest achievements in building performance across the
construction and property industry, and are the only awards in the built environment
sector that are judged on actual, in-use performance.
The Facilities Management Award is presented to an FM team or project, whether inhouse or outsourced, that delivers outstanding building performance from an individual
building, a site with several buildings or a portfolio of assets. A clear focus on improving
the user experience and quality of service made Singapore-based Yale-NUS College the
judges’ choice for this award.
The 14-strong Infrastructure, Safety and Security Office – supported by outsourcing
partners – is responsible for FM at the college, which has about 1,200 staff and students.
The judges were particularly struck by how it adopted “effective tools and upskilling of its
team” to deliver good results.
The Engine Shed, at the heart of Scotland’s new
Building Conservation Centre, was named Building
Performance Champion for 2020. Transforming
redundant Ministry of Defence buildings, this
project, entered by engineering firm Max Fordham,
also won the Public Use project category.
The new Retrofit category was won by the Bartlett
School of Architecture building, 22 Gordon Street.
Entered by BuroHappold this project demonstrates
the potential for huge improvement in existing buildings. Other winners included the
Institute of Physics headquarters entered by AECOM, and Elementa Consulting and
BuroHappold Engineering in the consultancy categories. The Victoria-based HVAC
Centre of Excellence – established to address the chronic shortage of building services
professionals in Australia – won the Learning and Development category.
For a full list of the 2020 winners visit https://www.cibse.org/building-performanceawards/2020-winners

By Karen Holden Solicitor and
Founder of A City Law Firm
The UK oﬃcially left the European Union at 23:00 GMT on
Friday 31st January. However, the exact manner of the UK’s
exit from the EU is still under discussion as Prime Minister
Boris Johnson has mooted the idea of the UK reverting to
World Trade Organisation (WTO) terms if EU chiefs refuse to
sign oﬀ on a Canada-style free trade agreement.
Whatever happens, businesses will beneﬁt from thinking
ahead to the possible eﬀects and implications of Brexit on
their commercial contracts and should consider the insertion
of Brexit clauses into their commercial contracts.
CONSIDER YOUR COMMERCIAL CONTRACTS
There are relevant concerns that you should have as a
contracting party for both pre-existing contracts and contract
arrangements that are upcoming. In order to safeguard your
position, you should have regard of the following issues,
particularly if:
• The contract has a cross UK-EU border element to it
for example for business-to-business supply of goods or
services;
• The contract term will end after the UK’s expected
departure
from the EU of 31 January 2020 and as such that contract
will be up for renegotiation; and
• Do you have a commercial contract with a business in the
EU which will be aﬀected by Brexit? And need to have this
reviewed.
If any of the above applies, you should consider inserting a
Brexit clause or contractual Brexit Addendum contract into
your existing or future contracts as failing to do so could have
serious implications.
WHAT WOULD A “BREXIT CLAUSE” ACHIEVE?
A “Brexit clause” or a “Brexit Addendum” is a contractual
clause or document that triggers some change in the parties’
rights and obligations as a result of a deﬁned event occurring
i.e. Brexit itself, this would state that for example Brexit
would not act as a force majeure event and would not be
able to end or frustrate a contract. The eﬀect of such a
clause or agreement is very similar to any other “if/then” or
force majeure clause that may attempt to govern what will
happen should the legal and business environment change in
the future.
Although Brexit could aﬀect almost every aspect of doing
business, its actual impact is still unknown and uncertain for
businesses. For some contracts the most a Brexit clause may
oﬀer is a binding requirement that the parties will attempt to
renegotiate relevant aspects of the contract and that business
will continue as normal between the parties. For other
contracts, where it may be possible to specify consequences
of certain events, the risk remains that events may occur for
which the parties have not made a provision.
A Brexit clause is not a ‘silver bullet’ which will solve
all Brexit-related issues and problems, but it at the very
least provides parties with certainty that the other party
will not hold it to onerous terms without the possibility of
negotiation.
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MIND FORMS CHARITY PARTNERSHIP
FOR WORKPLACE WELLBEING SHOW

W

orkplace Wellbeing Show has announced Mind, the leading mental health
charity, as its official Charity Partner.
Mind is the ideal partner for
Workplace Wellbeing Show
owing to the significant shared
values between the charity and
the event, including a desire to
promote wellbeing best practice and level the playing field for mental health. Workplace
Wellbeing Show, which hosts a full programme of seminars and presentations, will work
with Mind to broaden its reach and impact for professionals, including HR leaders who
wish to foster better wellbeing in the workplace.
Mind provides advice and support to empower anyone experiencing a mental health
problem. The organisation campaigns to improve services, raise awareness and
promote understanding. The charity also offers a comprehensive Workplace Wellbeing
programme which aims to help people understand and start talking about the costs of
neglecting mental wellbeing in the workplace. Mind offers free resources for employers
to help improve mental wellbeing and employee engagement.
Taking place on 19-21 May 2020 at ExCeL London, Workplace Wellbeing Show
hosted by Informa Markets, will explore the link between workplace wellbeing and
productivity. The event will showcase the latest thinking and solutions to improve the
mental, physical and financial wellbeing of staff across all sectors with three days of
free seminars and panel discussions led by industry leaders, solutions and products
from key suppliers, and unrivalled insights and networking opportunities. Attendance
certificates for CPD will be provided for visitors across all sessions.

FMJ.CO.UK

HMPPS fails to
deliver savings by
outsourcing FM
services
The government is failing to
provide and maintain safe, secure
and decent prisons and its ﬂagship
initiatives to address this have
not delivered, according to a new
National Audit Oﬃce (NAO) report.
More than 40 per cent of
inspected prisons were rated as
‘poor’ or ‘not suﬃciently good’ for
safety in the last ﬁve years.
Poor safety in prisons has reached
all-time highs, over the last decade,
HMPPS (Her Majesty’s Prison and
Probation Service) has taken 1,730
cells permanently out of use and
it expects to lose 500 places a year
because of the poor conditions of
the remaining estate. Over 40 per
cent of prisons need major repair
or replacement in the next three
years. There is currently a backlog
of major repairs that will cost £916
million to ﬁx.
HMPPS has had to spend £143
million more than expected over
the last four years. HMPPS expected
to pay its facilities management
providers £17.7 million for variable
costs at business case stage, but by
2018-19 it had paid £160.4 million.
It had an inaccurate and incomplete
understanding of prison conditions
and the services needed. It also
severely underestimated the need
for reactive maintenance work due
to vandalism and breakdown.
HMPPS has struggled to create
new prison places. In 2016, it
committed to create 10,000 new for
old prison places. So far, only 206
have been built with 3,360 under
construction.
HMPPS has been focussed on
sorting out the immediate needs
of the prison estate, investing
its resources to address prison
population pressures and
deteriorating prison conditions.
The report recommends that
HMPPS develop a long-term
strategy which sets out exactly
what conditions prisoners should
be held in and minimum levels of
investment needed to ensure a safe,
decent environment.
To read the full report ‘Improving
the Prison Estate’ visit:
http://bit.ly/3cf2Mvy
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WINNING WAYS WITH WASTE DATES FOR THE
DISCUSSED AT FMJ EVENT
FM DIARY

19-21 MAY 2020
www.facilitiesshow.com

18-20 MARCH 2020

World Workplace Europe
Amsterdam, Netherlands
www.worldworkplaceeurope.ifma.org

D

elegates to the recent FMJ event on waste
management; held at the organisers of the Facilities
Show, Informa’s London Blackfriars offices were treated to
essential advice on engaging staff and other stakeholders
to help create a more sustainable workplace.
Phil Steer, Commercial Manager, Grundon presented some
of the exclusive findings from this year’s third annual survey
FMJ has run in partnership with waste management experts
Grundon. This has revealed that for the third year running,
waste management is the number one priority for facilities
managers. Following on from a slide which showed that the
biggest barrier to improving waste recycling was an inability to
engage staff; Steer presented some expert advice on tackling
this challenge.
His presentation contained a range of useful tips, including
incentivising and rewarding green behaviours, the psychology
of the placement of recycling bins, the use of pictorial symbols
to instruct everyone (including non-English speakers) clearly
on where waste should go and the value of organising waste
awareness days.
He finished his talk with a case study on Royal Berkshire
hospital where staff volunteers have undertaken a Waste
Watchers KISS It Better (Keep It Simple, Segregate) campaign
to spread the word about recycling in their respective
workplace areas and encourage their colleagues to embrace
new waste streams. As a result, the NHS Trust has saved
around £5,300 a month on its waste management costs.
The second expert speaker of the evening, Sunil Shah
Managing Director of sustainability consultancy, Acclaro
Advisory and Chair, RICS Global Responsible Business Forum,
remarked that the FM sector is still behind the curve when it
comes to promoting sustainability; and advised that a positive
way of engaging senior management is to remind them that a
huge amount of revenue can be generated from waste.
In one interesting observation, he noted that one of the
unintended consequences of the replacement of single
use plastic with compostable cups was that people were
putting them in the recycling bin. This he warned just goes to
contaminate the batch, as they actually belong with compost.
Delegates were also reminded that a truly effective waste
management strategy requires an integrated approach and
should begin with the procurement stage.
Rounding up the evening presentations he reminded people
of the power of data as a way to measure and if needed, tweak
your waste management strategy.
A full report and e-book based on the results of the 2020 FMJ/
Grundon Waste Management survey will be published at the
Facilities Show. FMJ will produce a full report on the findings to
include an analysis of the research by a discussion group made
up of senior FMs later in the year.

24 MARCH 2020

IWFM Conference 2020
etc. venues St Paul’s, London
www.iwfmconference.org

25-26 MARCH 2020

The Manchester Cleaning Show 2020
Event City, Manchester
www.cleaningshow.co.uk/manchester

06 MAY 2020

The National Facility Management &
Maintenance Show
Arena MK, Milton Keynes
www.facilityandmaintenanceexpo.co.uk

06-07 MAY 2020

Health Estates & Facilities Management
Association Leadership Forum
Stadium MK, Milton Keynes
www.hefma.co.uk/conference

06-07 JULY 2020

Facilities Management Forum
Hilton Deansgate, Manchester
www.facilitiesmanagementforum.co.uk

08-09 SEPTEMBER 2020
Hotel Facilities Management Expo
ExCeL, London
www.hfmexpo.co.uk

16-17 SEPTEMBER 2020
RWM Exhibition
NEC Birmingham
www.rwmexhibition.com

06-08 OCTOBER 2020
UK Construction Week
NEC Birmingham
www.ukconstructionweek.com
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FM INSTITUTES TEAM UP TO HELP
TACKLE CLIMATE CHANGE
W

ednesday 22 April marks Earth Day 2020,
this year’s theme of which is climate action,
the most pressing topic for the campaign’s
50th anniversary. Over the last 150 years, our
planet has warmed around 1°C. It doesn’t sound
like much, right? But that one degree has been
enough to melt glaciers, raise sea levels and
shake up seasons.
Signs of global warming are being observed all
over the planet. This winter, Brits have witnessed
a more than average amount of rainfall. Storm
Dennis has cost people their homes and their lives.
As of the 21 February, there were nearly 100 flood
warnings in place.
Jakarta has also encountered far from ordinary
rain. In fact, the Indonesian capital hasn’t had this
much rain for at least 24 years when records first
began. This January, 62,000 people were evacuated
out of the city. Twenty-one people died.
In Australia, there is the same problem but with
different symptoms. Bushfire season, as it’s called,
usually falls between late January into February.
The bushfires that hit the headlines began in
September 2019, four months early. And these fires
continue to burn. Since then, at least 33 people

have been killed - including four firefighters.
More than 27.2 million acres of bush, forest and
parks across Australia has burned. The fires have
destroyed 2,500 homes and killed nearly a billion
animals.
Obviously, these fires aren’t solely climate
change related. Fire chiefs in Australia have been
warning the government for years that there will
be a disaster if they don’t maintain clearing and
back burning rural areas. In previous decades these
practices were adhered to much more rigorously,
whereas now – they’re not.
The UK FM industry bodies, the International
Facility Management Association (IFMA) UK
Chapter and the Institute of Workplace and
Facilities Management (IWFM), alongside the
Royal Institution of Chartered Surveyors (RICS)
and volunteer groups including LGBT+ in FM and
Emerging Workplace Leaders (EWL), have joined
together on a bushfires appeal. By collectively
donating, UK FM whose Australian counterparts
will be an integral part of the response to the
devastating effects of the fires, can show the power
the industry can have in supporting this country
and its people to get back on track as soon as

possible. To donate, please visit: https://www.
justgiving.com/fundraising/uk-fm-support.
To support worldwide crises, consider donating
to the DEC Emergency Fund. The DEC works with
member charities to identify the most effective
use of the Emergency Fund, allowing it to respond
quickly to natural disasters, or enabling it to reach
people affected by crises which aren’t making
headlines.
Here at home, the British Red Cross and National
Flood Forum is helping those worst affected by the
floods, and there are also local disaster appeals
running in the worst affected areas across the
North West, South West, Wales, Yorkshire and
Humber.
There have been warnings that people must
adapt and respond to the impact of climate
change. The future of humanity depends on it. The
world needs you — and your actions — for Earth
Day 2020. It’s not just about giving money. There’s
so much else you can do to help protect and restore
our planet, from joining a clean-up or climate
strike, to hosting an event in your own community.
By Antony Law, MD of Churchill; Jo Sutherland, MD
of Magenta Associates – board members of the IFMA
UK chapter

IWFM CONFERENCE 2020: JOIN US TO
NAVIGATE THESE TURBULENT TIMES

R

ecently I was at
the Confederation
of British Industry
where a wall in their
member lounge has a
timeline of their history,
including their 2009
conference where Steve
Chris Moriarty, Director of Insight and
Engagement, IWFM
Ballmer (then Microsoft’s
CEO) gave a talk. The wreckage from the global
financial crash was still smouldering and, quite
understandably, anxiety was high around the
business world. Ballmer’s message that day:
business could not only ‘survive’ the financial
crisis, but in fact ‘thrive’. Prophetic or truism? A
bit of both, perhaps.
I must admit, the organisation I worked for at the
time – the Chartered Institute of Marketing – took
a similar tack, and why wouldn’t we? It was very
much the ‘in thing’ at the time and it helped that
‘survive’ and ‘thrive’ rhymed, but here we are, 11
years later, still waiting for things to settle down.
If it isn’t economic catastrophe, it’s Brexit, hot,
cold and lukewarm wars, trade wars, environmental
8
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and existential threats, disruptive technologies,
mental health crises, and so on. They say that, as
each generation ages, it tends to look back with
rose-tinted glasses, longing for simpler times, but
it really does feel like the last decade or so has seen
such an extraordinary amount of disruption and
change.
Everyone is trying to cut through the noise to
get your attention and the best way to do that is
to be sensational. The reality is that a conference
which takes a challenging position is more likely to
succeed than one which leads with ‘everything is
great!’.
Our theme for IWFM Conference 2020 is
‘navigating turbulent times’. Does that sound
sensational? Maybe a tiny bit, at a stretch, but
turbulence is defined as ‘an irregular motion of the
air’: sometimes you barely feel it, sometimes you’re
told to belt up, but each time the plane has to
adjust. It’s fair to say that our profession is having to
do a fair amount of adjusting.
Instead of deep diving into a single topic, we’ve
picked out four main areas - or megatrends – to
which our profession needs to upskill and respond:

climate action, wellbeing, technology, and the
changing nature of work.
Each presents different challenges, so we’ve
scoured the market to bring you the very best
speakers in these fields. Arctic explorer Pen Hadow
is far better placed to talk to you about the impact
of climate change than someone who spends
their days in an office. Views on the future of work
are plenty, but we’ve brought in Matthew Taylor,
who the UK Government commissioned to outline
what ‘Good Work’ looks like. For wellbeing, we
have Marjorie Wallace CBE, CEO of mental health
charity SANE and for technology we have CEO of
The Envisioners, Dave Coplin. Bookending our four
trends are world-class speakers to get you fired up
with the motivation and spirit to make a difference
for your organisation or your community, while also
outlining the seemingly chaotic environment we
operate in.
We’re really excited to present this programme to
you. Turbulent times? Sure, but that doesn’t mean
we can’t navigate them. Join us on 24 March in
central London and get the knowledge you need to
sail through.

Smoke kills twice
as many people as ﬁre.
Fire grabs more headlines but it is the smoke that’s more
likely to kill you. It takes only 2-3 breaths of toxic smoke to
knock you out. 5-10 minutes of smoke inhalation can cause
permanent brain damage. You can be dead within 15 minutes.
Smoke is different from ﬁre.
Although clearly related to ﬁre, smoke control systems
demand speciﬁc, thorough maintenance by specialist engineers.
All too often, smoke control is lumped in with ﬁre alarms and
security and then “subbed out to a smoke vent or AOV man”.
Sadly, not all of these are fully qualiﬁed or competent.
A smoke test is no substitute for a proper service.
If your AOV man is not conducting full motor resistance
and load tests, checking battery charge rates and identifying
any failures in the cause and effect sequence, then your system
is not being tested robustly enough to ensure that it will be
fully functional in the event of a real ﬁre.

Service
3950.19 Colt Fireman Ad - FMJ.indd 1

That’s why you need specialist smoke control servicing.
Colt engineers undergo rigorous training from experienced
staff on joining. This is refreshed regularly and supplemented
whenever there are important developments or updates to the
legal requirements. We have been the industry’s leading smoke
control expert for over 70 years. Our engineers are qualiﬁed to
service all smoke control systems – not just our own.
Customers trust Colt.
It’s no surprise then, that when looking for someone
reliable and trustworthy to handle the design, installation and
maintenance of their smoke control, so many people do the
same thing. They choose the most qualiﬁed. Colt.
To ﬁnd out more, visit: coltinfo.co.uk/service-maintenance
call us on 02392 491735 or email: service@uk.coltgroup.com

Choose Colt

Expertise built on proven experience.

28/08/2019 20:44
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WORKPLACE FUTURES 2020

OUR DUTY OF CARE
The 2020 Workplace Future Conference focused on wellness and our industry’s
responsibilities towards the wellbeing of our people and planet

“FM

is all about people,”
said i-FM’s MD David
Emmanuel in his introduction to
the Workplace Futures conference,
which took place in the new venue of
One Great George Street in the heart
of Westminster. The annual event
always focuses on a key theme, and
the title of this year’s conference
was The 20:20 FM Vision of Wellness
– addressing the wellbeing of the
people that occupy the buildings
cared for by facilities managers.
Kath Fontana, MD of Strategic
Accounts, Public Sector and Critical
Infrastructure at Mitie Engineering,
and the first FM to be named RICS
President-Elect, set the scene in her
talk on creating a positive social impact
in the built environment. “The real
scope of the FM sector is to generate
meaningful experiences for everyone
it touches. As stewards of the natural
and built environment we do have a
risk of causing a negative social impact
of our activity. By understanding social
impact fully, and placing it at the core
of our endeavours we will meet the
twin natural and human challenges,
proving that we can be positive agents
in delivering sustainable progress that
society demands.”
Martin Pickard, who once again
chaired the day with some useful
insights gleaned from his decades at the
heart of the sector, reminded delegates
that FM employs a significant 10 per cent
of the UK workforce. When you factor
in the number of people FMs look after
within the workplace, this means they
can have a huge level of influence on
people’s wellbeing.

WHAT IS WELLBEING?
It was useful at this juncture to put the
concept of wellbeing into context, for
as Louise Aston, Wellbeing Director,
Business in the Community, quipped,
it’s much more than Pilates and fruit
plates – it’s about supporting people
to help them flourish. To her, the
nub of the problem is that “we’re still
psychologically injuring our people at
work. They may be physically safer these
10
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days but not mentally, and there is no
health without mental health.”
One of the most tangible ways FM
can influence wellbeing at work is by
ensuring that workers’ surroundings are
good for their health. In his illuminating
and entertaining talk on the impact of
leadership, management and design on
workplace performance, Organisational
Psychologist Dr Craig Knight explained
why workplace strategy needs to be
people-led, not design-led, and driven
by staff empowerment. This means
creating workplaces suitable for
grown-ups: “Why design
workplaces with slides
and gaming stations
as if they’re for
15-year-old
boys?” he
asked.
The
Leesman
Index can
always be
relied upon to
point up the link
between wellbeing
and engagement,
and Development Director
Kyle de Bruin provided a memorable
demonstration of the negative impact
uncertainty – such as finding somewhere
to sit – can have on workers. Bringing Dr
Knight and Hermes FM Wayne Young on
to the stage and threatening them with
(mild) electrocution certainly helped
prove his point. His advice on solving
issues – from anxiety over where you’ll
find a free desk and dealing with the
distraction of noise to combating the
pressure on floor space utilisation, is
“to offer a variety of different types of
work spaces coupled with effective
neighbourhood strategies”.

PEOPLE-CENTRIC
Putting people at the heart of the
workplace was the focus of the
day. So Young Hyun, Workplace
Experience Lead, Wx UK and Ireland,
at Sodexo related the ways in which
her organisation is addressing the
environmental, psychological, physical,

and social factors that all contribute
to wellbeing. Her presentation
incorporated a useful slide which helped
illustrate the complementary roles
played by CRE, FM, HR and finance –
hopefully working in harmony to make a
positive impact on wellbeing.
Peter Ankerstjerne, First Vice Chair
of IFMA’s board of directors, talked
about the take-up of coworking,
which, despite a slowdown in recent
months, is increasingly viewed as a
useful alternative to satellite corporate
offices. He quoted a recent survey that
found the biggest driver for
workplace happiness
was social
connection – and
where better to
connect with
people than
a coworking
environment,
bringing
people
together to
collaborate and
engage?
The presentation by
Donna Vizzini of OCS Group
on the traumatic situations operational
staff in FM may encounter was powerful.
Her talk was illustrated by examples of
incidents and their aftermath on people
working on the front line of FM. OCS now
helps train and prepare FM workers to
spot the signs of distress and mental
struggle among colleagues and other
stakeholders. “We’re making people
aware a service exists and it’s OK to talk
about mental health,” she said.
Jamie Quinn, Responsible Business
Director at ENGIE, looked at the societal
impact FM can have on the wider
community and why it’s so important for
FM providers to establish a responsible
business charter post-Carillion. It was
encouraging to hear that a number of
FM competitors are collaborating to
help promote ethical practices across
the sector.
Sheila Champion-Smeeth is the newly
appointed Global Head of Wellbeing
for Cisco. Her joint presentation with

colleague Mark Needham reflected on
how the company is not just talking
about wellbeing but embedding it into
all of its management and leadership
structures to “create a safe and open
environment where people have each
other’s backs”.
The afternoon sessions included a
couple of presentations which looked
at the importance of involving people
in workplace design and how this can
influence their wellbeing. This might
take the form of designing a curated
experience, as described by Anna Kerr
of Signal UK, or creating a user group
at the outset of a change management
programme, as addressed by Adrienne
Mansfield of Jepmond Associates.

EMOTIONAL INTELLIGENCE
A common thread running through the
programme was the way in which we
are emotionally affected by the places
we work. Dr Edward Finch, in his talk
on emotional intelligence, warned that
the continuing design of ‘benumbing
workplaces’ stripped of character can
create Teflon environments where
nothing sticks. He remarked that while
emotional intelligence may be more
associated with HR, it’s actually much
more relevant to facilities management.
Taking things to a macro level, the day
drew to a close with a talk by Victoria
Hughes, Business Responsibility Director
at VINCI Facilities, on the wellbeing of
our planet and FMs’ responsibilities
in helping to preserve it. Profit does
not equal success, she reminded
delegates, and as humans we’re having
a catastrophic effect on the planet – so
what as an industry can we do to play
our part? Quite a lot, it emerged, and
she spelt out the 17 sustainable goals to
which all in FM can aspire.
Overall, the conference delivered what
it promised, homing in on the important
way facilities managers can influence
our economy, our health and ultimately
our planet. Kath Fontana – whose
upcoming role as RICS president will
hopefully bring about a higher profile
for the FM sector – commented: “It is no
longer possible with any accountability
to separate the social and environmental
impact that facilities management
makes in the built environment – you
know it, I know it and our clients
definitely know it…”
Or, as Lucy Jeynes, Managing Director
of Larch Consulting, said during her
excellent summing up of the day: “Be
good.”

Have you joined
the smart revolution?
Work smarter and more
sustainably when electronic locks
and keys power your security.
An electronic locking solution minimizes
security risks when keys go missing.
With the CLIQ® Go system from Mul-T-Lock,
you can manage everyone’s access from
anywhere, at any time — electronically,
securely and wirelessly.
Minimal risks associated with lost keys
Flexibility to manage constantly
changing access requirements
Enhanced security with CLIQ® chip
generation using AES encryption
Durability due to robust hardware
Easy installation - no wiring required
Clear audit trails

The CLIQ Go system at a glance
®

Cloud-based system
with App

Battery powered keys

Combines high electronic
and physical security

CE, DIN, Ex certified (IP54)

Low maintenance (200,000 life cycles)
Extensive range (Euro, Mortise, MIWA,
padlock, cam, etc)

Programming devices
to update the keys are
available in desktop, wall
or mobile versions

Cloud-based intuitive CLIQ®
Express software
Just log in to program and
configure cylinders and keys
and upload encrypted data

01902 364200
or email internalsales@mul-t-lock.co.uk

www.mul-t-lock.co.uk

#betterforbusiness
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COMPLIANCE

The Environment Bill, which aims to tackle climate change and
protect and restore the natural environment, was initially brought
before the House of Commons in October but was delayed due to
the General Election and subsequent EU withdrawal negotiations.

I

t returned to Parliament on 30 January, and
the re-introduced version features two new
commitments from the October readings, namely:
 A ban on exporting plastic to developing countries.
 A two-yearly review of significant developments in
international legislation on the environment.
Environment Secretary Theresa Villiers has said the
Bill “sets a gold standard for improving air quality,
protecting nature, increasing recycling and cutting
down on plastic waste.”
The frameworks detailed in the Bill replace the UK’s
current obligations under EU law.

OEP – THE UK’S POST-BREXIT “WATCHDOG”
FOR GREEN ISSUES
A new independent Office for Environmental
Protection will be established to scrutinise
environmental policy and law, investigate
complaints and take enforcement action against
public authorities, if necessary, to uphold
environmental standards.
The Bill confirms that the OEP’s powers will cover all
climate change legislation and hold the government
to account on its commitment to reach net zero
emissions by 2050. According to the Government,
this ambition will be supported by championing
nature-based solutions, helping to demonstrate a
commitment to tackle climate change.

LEGALLY BINDING TARGET
Specifically, the Bill outlines a series of other
commitments that include the following:
 Ensure the environment is at the heart of
all government policy making and that this
government – and future governments – are held to
account if they fail to uphold their environmental
duties. In addition to the 2050 net zero emission
target, this also includes wider long-term legally
binding targets on biodiversity, air quality, water,
and resource efficiency and waste management
that are established under the Bill. And the
Government says it will conduct a review every two
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years of significant developments in international
legislation on the environment to ensure it keeps
abreast of developments in driving forward
environmental protection legislation. Defra says
Government will publish this review and ensure
its findings are factored into the Environmental
Improvement Plan and environmental target setting
process, both of which will be enshrined in law.
 Transform the way waste is managed – through
powers that enable the requirement on producers
to take more responsibility for the products and
materials they place on the market, including
when they become waste, introducing a consistent
approach to recycling, tackling waste crime, creating
powers to introduce bottle deposit return schemes
and having more effective litter enforcement. A
power to stop the export of polluting plastic waste to
less developed countries will ensure that more waste
is dealt with at home and lighten the UK’s footprint
on the planet. Government will consult with industry,
NGOs, and local authorities on specific restrictions
or prohibitions. The Bill will also create powers to
introduce new charges for single use plastic items
to minimise their use and incentivising reusable
alternatives to reduce their environmental impact.

In association with

www.barbour-ehs.com

 Improve air quality – by introducing measures to
reduce pollution so children and young people
can live longer healthier lives. Government is
committing to set an ambitious, legally binding
target to reduce fine particulate matter, the
pollutant of greatest harm to human health. In
addition, the Bill will ensure that local authorities
have a clear framework for tackling air pollution
and simple to use powers to address pollution in
their areas.
 Powers to recall vehicles that do not meet legal
emission standards – the government will be
empowered to mandate manufacturers to recall
vehicles and machinery when they do not meet the
relevant environmental standards.
 Restore and enhance nature – through ‘biodiversity
net gain’ Government says it will ensure that the
new houses built are delivered in a way which
protects and enhances nature, helping to deliver
thriving natural spaces for local communities.
Government will lay the foundation for the Nature
Recovery Network to deliver long lasting action
for nature by establishing Local Nature Recovery
Strategies, strengthening the duty on public
authorities to enhance biodiversity and giving
communities a greater say in the management of
street trees. Government says it is also legislating
for conservation covenants to improve long-term
conservation management.
 Protect precious water resources – by increasing
sustainable water management through securing
long-term, resilient water and wastewater services
in the face of a changing climate. Powers to direct
water companies to work together to meet current
and future demand for water will make planning
more robust.
The Bill will have to go through the House of
Commons and the House of Lords before receiving
Royal Assent to become law. The next stage is the
Second Reading, where MPs will consider the Bill;
a date for the Second Reading has not yet been
announced.

Building with conscience.
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DOWN THE DRAIN

Peter Molloy, Managing Director at Metro Rod oﬀers some advice to FMs on
ensuring drainage problems don’t turn into to time wasting and costly blockages

D

rainage systems are often out of sight, out of
mind - that is until there is a complication.
This type of attitude is costing UK businesses tens
of millions of pounds each year. In fact, recent
reports show that the UK spends £100 million per
year clearing blockages created from congealed
fats and waste – funds that could be better spent
elsewhere.
Not only are drain repairs an unwanted expense,
but if drainage is not looked after, serious blockages
can occur. This can cause significant health and
safety issues and at worst force businesses to shut
down until the problem is resolved. It is therefore
vital for FMs of commercial buildings to put plans in
place to minimise the likelihood of issues, helping to
make the management of drainage easier and more
cost effective, freeing up budget elsewhere.

PREVENTING ISSUES FROM ARISING
The best way to ensure the drainage systems around
your building do not become blocked is by educating
the users of your building on drain best practice. And
with a quarter of employees in the UK believing it
is not their responsibility to correctly use drainage
systems at work as they are not paying the bill, this
has never been more important.
We have all seen the signs in company bathrooms
advising on what not to flush down the toilet,
but it seems that this methodology is not having
the intended effect, because malpractice is still
happening every day in buildings all over the
country. This may be due to a lack of employee
involvement when it comes to environmental

practices within the workplace. In research carried
out by Metro Rod last year, almost a half of people
said they were not involved at all in their company’s
environmental policies with two thirds saying they’d
be much more likely to stick to the rules if they
played more of a role in making them.
With this in mind, another way to ensure things
aren’t slipping down the drain that shouldn’t is by
showing photos highlighting what happens every
time food waste slips through the plughole or wet
wipes are flushed down the toilet to the people using
the building. Fat, grease and non-biodegradable
items like wet wipes combine to form a congealed
mass, commonly known as a fatberg. Fatbergs cause
blockages which impacts the integrity of drainage
systems meaning they are not able to work at full
capacity and cause surface water flooding, foul
smells and in worst case scenario, subsidence, cracks
and structural damage.

PRE-PLANNED MAINTENANCE
In order to prevent any unexpected and costly issues,
FMs can put in place a programme of pre-planned
drainage maintenance. This is a vital process which
allows any areas of concern to be highlighted by a

drainage specialist before a tailor-made programme
of maintenance is introduced with regular work
carried out at convenient times for the business.
As part of a pre-planned maintenance plan, an
engineer will carry out a site survey to analyse
previous drainage problems and highlight areas
of concern. They will then conduct an initial clean
which will return the pipework to full flow and
optimum performance. At this point, a bespoke
programme is prepared showing which parts of the
system will require more frequent attention, ensuring
drainage problems will be reduced in the future.

DRAIN INSPECTIONS
Achieving a balance between meeting customer
expectations and handling repairs without going
over budget is a particular challenge facing FM
professionals. As a result, when a drain blockage
is suspected, accurate inspection and diagnosis is
critical to ensure it does not become a bigger, more
costly, issue during winter.
CCTV technology can be used to conduct an in
depth survey of a building’s drains. The footage
collected during these surveys is reviewed to assess
any current damage or signs of potential wear and
tear inside a drain. Routinely conducting these
surveys allows problems to be detected early and
any problems to be rectified.
From here, the drainage provider will advise on
the most suitable course of action, whether that is
high pressure water jetting or electro-mechanical
cleaning, to ensure the problem is rectified quickly.
The advances in the speed and accuracy of the
reporting of blockages help to minimise downtime
for businesses, ensuring FMs are able to keep
organisations running, keeping customers happy
and saving costs by reducing the need for expensive
repairs later down the line.

TOP TIPS FOR FMS
 If drainage systems are not looked after, serious blockages can occur
 Need to educate building users on ‘drain best practice’
 Don’t be squeamish about using photos to highlight what happens
every time the wrong waste slips through the plughole or toilet
 Facilities managers should put in place a programme of pre-planned
drainage maintenance
 Drainage engineers can carry out:
Site survey
An initial clean
A bespoke programme to reduce chances of future drainage problems
 CCTV technology can also be used to conduct a survey of the
building’s drains
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TOTAL WASTE MANAGEMENT
THE COMPLETE WASTE MANAGEMENT SERVICE

ALL UNDER ONE ROOF

We provide a Total Waste Management
service for the reduction, reuse, recycling,
recovery and disposal of waste

We ensure that you and your organisation
are fully compliant with all relevant
legislation

We deliver this via a combination of
specialist services, innovative thinking
and contract management

We operate our own state-of-the-art
treatment facilities

We do the waste, leaving you free to
manage your facilities

For more infomation on our Total Waste
Management service please contact us:
Tel: 01491 834 311
Email: info@grundon.com
Web: www.grundon.com

TOTAL WASTE MANAGEMENT FROM GRUNDON

Recycling

Residual
(non-recyclable)
waste

Food
waste

Hazardous
waste

waste

WEEE

Healthcare

Event
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FAST FACTS

FUTURE FUELS
FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET

Simon Lawford, Technical Manager at Crown Oil explains how paraﬃnic fuels are leading
the way in terms of providing an immediate and reliable solution to tackling air pollution
THE DEMAND FOR SUSTAINABLE,
LOW CARBON FUELS HAS NEVER
BEEN MORE ACUTE

F

uel is a global requirement
for economic growth and is
the cornerstone of developing
communities and facilitating the
construction of the built environment.
But as the world’s population
continues to rise and we continue to
use more energy, we face a difficult
challenge: to reduce emissions whilst
enabling society to grow.

UNTANGLING THE RED TAPE
The building sector is responsible for
over 70 per cent of the world’s energy
consumption and has seen around a one
per cent increase in building-related CO2
emissions every year for the last decade.
Therefore, the transition towards a lowcarbon built environment must consider
both new and existing buildings.
While the government’s well publicised
2050 net-zero emissions target has
laid out the UK’s green ambitions,
there has been little insight into the
minutiae needed to implement energyefficient and low-carbon solutions for
infrastructure systems and society.
Workable long-term solutions for the
industry and consumers have yet to
materialise, which means air quality
and climate change are not effectively
tackled.
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Current policies include reducing
emissions from both new and existing
buildings, increasing the use of zero or
low carbon fuels and reducing vehicle
emissions to zero, with a proposed ban
of fossil-fuelled vehicle sales by 2035.
Although the decarbonisation of
electricity is developing and electric
vehicles (EVs) offer a reduction in
emissions, there are some issues that
complicate matters.
Firstly, the government’s aim is to
tackle emissions at the point of use;
however, the entire lifespan of a vehicle
produces greenhouse gases, from the
production to the eventual disposal.
Secondly, the infrastructure needed to
build charging points and lay cables to
power EVs will undoubtedly be fuelled by
fossil fuels.
And finally, there are an estimated
308.3 million passenger vehicles in use
across Europe, with an average lifespan
of 12 years, and 99 per cent of these are
diesel/petrol.
Given the urgency of the climate crisis,
there simply isn’t enough time to wait for
an increase in EVs to make a significant
reduction in emissions. The adoption of
electric vehicles is not the sole answer;
and renewable, paraffinic fuels offer a
much easier and immediate solution.

removes any esters and oxygen and
enables it to resist ‘diesel bug’ attack.
The crops used bypass damage to the
environment, natural ecosystem and the
drive for global deforestation, and can be
regrown when stock is needed.
The proven benefits of using HVO
are aplenty, including year-round
usability, up to a 90 per cent reduction
in greenhouse gas emissions and direct
drop-in functionality.

CHALLENGES OF ADOPTING CLEANER
FUELS

The built environment accounts
for around 40 per cent of the UK’s
energy consumption and as much as
half of that is used in buildings and
infrastructure that is separate to its
functional operation. As deadlines
approach, the industry is under
increasing pressure to reduce its
environmental impact and cut fuel
costs.
The need for clean, affordable and
secure energy, coupled with the
specialist knowledge needed to deliver
innovation are a national precedence.
These are highlighted as requirements
in The Business Industrial Strategy and
Clean Air Strategy.
Historically, a drop-in fuel that
matched the performance attributes
of fossil fuels with green credentials
did not exist. However, innovations
in modern chemistry have led to the
creation of low-emission alternatives
derived from renewable and
sustainable sources which contain no
oxygen or impurities.

While low-emission fuels can help
reduce harmful emissions and social
impact, the challenge is scaling the
market and increasing awareness.
Currently within the UK, the benefits of
these drop-in solutions are restricted to a
small, well-informed group. The general
lack of awareness hinders their ability to
tackle the legislative, reputational and
environmental consequences of relying
on fossil fuels.
HVO is already available at the pump in
Finland, Sweden and several European
countries.
In the UK, the main barrier to its
uptake is cost; the tax rebate on diesel
fuels makes them significantly more
appealing to organisations, so investing
in alternative fuels is a commercially
challenging case to argue.
What’s more, alternative fuels have
been previously hard to source in
bulk quantities in the UK. However,
fuel producers are already working to
address these hindrances, by improving
the supply chain and boosting HVO
production to enable greener fuel
adoption.

PARAFFINIC FUELS ARE PAVING THE
WAY FOR A CLEANER FUTURE

AN IMMEDIATE AND RELIABLE
SOLUTION TO AIR POLLUTION

Renewable, paraffinic fuels offer a more
accessible and immediate solution for
the built environment to significantly
reduce its carbon footprint. They
have been designed to combat
the operational and performance
inadequacies of conventional fuels and
earlier generation biofuels.
HVO (hydrotreated vegetable oil) is
part of the paraffinic family of fuels,
characterised by having low aromatic
and naphthenic hydrocarbon content
and zero sulphur, which makes them
extremely pure fuels.
Through hydrotreatment and
isomerisation, the feedstocks are
saturated with hydrogen at high
temperatures and pressures which

Despite evidential obstacles, paraffinic
fuels provide vast scope for an
immediate and tangible effect on
tackling air pollution. With 11,900 large
UK corporations legally required to
report their emissions and a proposed
ban of petrol and diesel cars by 2035, the
government needs to further encourage
innovation in alternative fuels.
While there is no silver bullet when it
comes to air quality, the available shortterm wins in the form of low-emission
fuels are paving the way to a greener and
cleaner future for many industries. With a
strong infrastructure and a supply chain
that is already developed, paraffinic fuels
can play a crucial part in tackling air
pollution on a significant scale.
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BLOG FROM KELLY HOWELL, HR DIRECTOR AT ATALIAN SERVEST

 Ollie Tunmore Media @OliverLukePR
Great to hear from this panel at
@workplacetrends @HMInsightGroup
discussing the need for active travel and the
endless benefits it can bring to individuals and
businesses alike.
 Lord Redesdale, Member of the House of Lords,
CEO of The Energy Managers Association and
CEO of The Water Retail Company linkedin.
com/in/rupertredesdale Insightful research
into the effectiveness of energy audits and
energy reporting, with ESOS being the key
driver. http://bit.ly/2wVtUjj
 Paul Bagust @PaulBagust #wpfut20
@RICSnews Powerful and impactful
presentation from @kathf48 on the huge
role FM professionals must play to deliver
responsible business and global solutions
 Facilities Show @Facilities_Show
@hotelmaps has rounded up the best bars
in London for post-event drinking. Discover
everything from sky-high rooftop venues to
sultry subterranean dens, and they’re all easily
reachable from ExCeL. www.linkedin.com/
pulse/best-bars-london-informas-protectionmanagement-2020-steven/
 Adrienne Cohen MD, Silverman Advisory
Anybody responsible for managing people and
building corporate culture should take heed
from Barclays’ spectacular failure installing
tech to monitor its employees’ ‘productivity’.
In an age when tech is touted to be the
productivity panacea, treating employees as
automatons is a fast route to corporate failure.
https://lnkd.in/eq_yf7H #futureofwork
#leadership #employeeengagement
 Health and Safety Executive @H_S_E
A construction firm has been fined after a
17-year-old worker fell more than three metres
through an opening for a roof light
http://ow.ly/NOSV50yxv5M
 British Council for Offices @BCO_UK
25 March | Manchester | The next seminar
alongside @UKGBC in the @Cundall_Global
#YearofNetZero series - Achieving #NetZero
Carbon for New and Existing Offices
http://ow.ly/tUkq50ypm06
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THE ONE PROJECT INTENDS TO
ENCOURAGE ENTREPRENEURIAL SPIRIT

I

n February 2020, during National
Apprenticeship Week , Atalian Servest
launched the ONE project to discover hidden
talent, encourage entrepreneurial spirit within
the business and inspire people to put forward
innovative ideas. The launch event took place at
London Business School and it was great to see
such anticipation and an eagerness among the
audience.
We’ve recently invited our 27,000 employees
to participate in a competition which blends
Dragon’s Den and Britain’s Got Talent, offering our
people the chance to become Atalian Servest’s
next home-grown entrepreneur. The aim of ONE
is to reach and engage with colleagues at all levels
and locations throughout UK & Ireland and to
promote a company-wide commitment to idea
generation.
This fully inclusive programme is about
offering our people the opportunity to be the
best that they can be, to go beyond the typical
parameters of an assigned role, and to believe
in themselves and in their ability to make a
positive difference. ONE is a fully circular project
that spans the realms of communications,
learning and development, and corporate social
responsibility. It has been designed to tie in
with our company values, improve diversity and
inclusion, and to encourage a growth mindset.
Professor Carol Dweck suggests that 40 per
cent of people fall into a fixed mindset. In other
words, they believe their qualities are fixed traits
and therefore cannot change. A growth mindset is
what’s required to develop, achieve great things
and inspire. The good news is everyone has the
potential to do just that. The key is learning how
to get back to and maintain the growth mindset
and unleash your potential.
JK Rowling is an excellent example of someone
with a growth mindset. She was rejected 100
times before Harry Potter became the success
that it is. Bill Gates is another case in point. Before
Microsoft was born, he’d spent years developing
an audit tool for taxes which nobody invested in.
Aside from their growth mindsets, what else
links Rowling and Gates? Opportunity. They had
that precious window of opportunity where they
could make the ideas in their head manifest into
being. That’s what we want to offer our people
because it’s ideas that drive us forwards. And
yet many companies make the mistake of only
seeing and hearing those who have reached the
upper rungs of the corporate ladder. The real
potential often lies elsewhere. Atalian Servest
is turning this on its head. We want to find and
celebrate the hidden heroes. We are determined
to create opportunities and to help people of all
backgrounds and demographics advance their
careers within the business.
Nana Osei graduated from a university in

Kelly Howell, HR Director, Atalian Servest
Ghana and began working for us as a part-time
cleaner in 2005. Now he’s our Regional Operations
Manager. On his first day, he found himself an
hour late because he didn’t know the geography
of London. The next day he arrived an hour early.
That shows dedication.
Positivity, integrity and determination were
fundamental to Nana’s success but he himself
admits that his journey through the business
wouldn’t have been possible without the support
from his mentor Sean Fisher, Atalian Servest’s
Chief Operating Officer UK and Ireland, who
provided him with the guidance, training and
tools to develop, enabling him to put his ‘best
foot forwards’ – those are his words.
So, how do we unearth the next Nana Osei?
By communicating and building bonds with our
colleagues and understanding what motivates
people. It is down to us to give them the
confidence to believe in themselves.
To that end, Atalian Servest is looking for
innovative submissions from individuals or
groups within the business that are relevant to
the business and fit within our company values:
• Entrepreneurial spirit
• Agility
• Sustainable development • Simplicity
• Integrity
Shortlisted teams will be provided with a
subject matter expert who will coach them to
the final which will take place in November,
during Global Entrepreneur Week (https://www.
genglobal.org/gew). The UK & Ireland board will
then select an overall winner and present a prize.
The winner will receive a bespoke training and
development plan and their innovation will be
phased into the business at the beginning of 2021.
ONE will encourage people to put themselves
out there, to be brave and to speak up. Ultimately,
though, it’s about driving ourselves forward and
having a bit of fun in the process. We’re really
excited about the individual, collective benefits it
will bring and the diverse ideas it will unearth.

Ask

about optimising the
performance of your
HVAC systems
Whether you are responsible for a single building
or an entire estate, you need the assurance of reliable,
efficient HVAC solutions that simplify monitoring
and energy reporting with the added convenience
of remote control.
Ask me how I can help you run your estates with
our extensive range of energy-efficient solutions.
Find out more about Mitsubishi Electric’s HVAC
solutions at: solutions-me.co.uk/control

COOLING | HEATING | VENTILATION | CONTROLS
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FM CLINIC

According to a recent
report by The Institute
of Leadership &
Management 47 per
cent of recipients who
said they are dissatisfied
in their current role feel
undervalued by their
managers. Other factors
linked to dissatisfaction include
a lack of growth and development
opportunities, low salary and negative
company culture. What more can the facilities
sector be doing to attract and retain future leaders
within their organisations?

it is astonishing how far a kind
word or a thank you can go in
ensuring that staff feel valued
and empowered.
Working for a company with a
negative culture is an issue in all
sectors. In the main, this culture
will be led by senior management
and is hard to overcome. The best any
of us can do is realise our worth, make
the decision (that we choose) not to work
within those conditions and find an alternative
place to work where you are valued and not deemed
as only being ‘as good as your last mistake.’ It does take
courage - but those that make the decision to leave due to a
toxic environment, will be the influencers for those who need
to realise what changes need to be made.

In FMJ's regular monthly column, our team of FM experts answer your
questions about the world of facilities management
THE FM PROFESSIONAL’S VIEW
VICKY THORP, HEAD OF FACILITIES MANAGEMENT,
CLSH MANAGEMENT
We can describe the
facilities sector as a
thankless job. On a good
day we solve problems,
on a bad day, things have
the ability to go horribly
wrong. It is a job where
in some cases the level of
responsibility outweighs
the financial package. The
majority of facilities roles
are not based in one place.
Vicky Thorp
This has both a positive and
negative effect on those
individuals who choose to be facilities managers.
Many FMs do not see their line managers very
often as they are not office based, leading to (in
some cases) the feeling of being undervalued.
One of the most important things we can
do within the sector is to ensure that line
managers are given the time and training to
enable them to be effective managers in such
situations. This means being able to spend
time with staff in order to understand their
needs. We need managers to be able to relate
to the pressures of ‘being on the road’. We need
to be able to take the time to sit and speak with
individual FMs, discuss the issues on site and advise
accordingly. In the majority of circumstances, staff are
not undervalued; it is more the case that management fail
to convey their appreciation as they should. In my experience,

We need to keep growing the sector to allow it to remain
interesting. The addition of energy management and
sustainability has helped us grow as a vocation, however more
training is needed from the FMs perspective to ensure that the
level of understanding meets that of the requirements. Access
to courses in general needs to be improved, that includes all
facilities management training. Standard training courses
need to evolve which means managers do not sit in the same
conference room, listening to the same speeches year on year.
Let’s promote best practice, be it within our own organisations
or externally. Let us be proud of our properties, be proud of our
chosen career and be appreciative of what we can learn and, in
some cases, teach others.
To enable us to amass facilities leaders of tomorrow, we need
to plan for tomorrow, we need to give people the confidence
to stand up and ask the difficult questions, to have the courage
to walk away from negative cultures and toxic environments,
for FMs to have the knowledge and comprehension
to be able to think about the future and what it
holds. To give people space to be innovative
and open to new ideas. Allow people to
make mistakes as long as they learn from
them and ultimately to be proud of what
we do. 

Many FMs do not see
their line managers very often
as they are not office based,
leading to (in some cases) the
feeling of being undervalued.”
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– Vicky Thorp

THE RECRUITMENT
CONSULTANT’S VIEW
COLEEN CLOHERTY,
MANAGING DIRECTOR, BUILDREC

Attracting talent in the facilities sector
is growing harder; with the rise of SME
companies, known brands are losing their
influence and finding it harder to compete for staff.
Flexibility and influence are becoming important drivers, with
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agile working becoming a trend within FM.
The facilities sector has always been renowned for low
salaries, but we believe that changing this may do more
harm than good. Rises across the board would cause
companies to become uncompetitive and hurt profits
and margins. In order to combat this, we would advise
FM companies to set in place clear review programs,
offering clear targets and promotion plans. Increasing
growth, development and salaries in one sweep, this
could really improve employee satisfaction rates and
help facilities staff gain the confidence to grow within
their role.
Promoting from within is another great strategy for
retention. Filling a vacancy by giving someone a step
up will increase their satisfaction and give you a new
manager that knows the way your organisation is set up
already. Culture fits are just as important when hiring
new staff – ensuring that your employees believe in
your core values and match your brand will keep them
enthused.
Honesty and integrity from the very start of any
employment
could improve
many
companies at
on-boarding
stage,
increasing the
satisfaction
of employees
from day
one. Whilst
implementing
progression
plans, giving
Coleen Cloherty
clear and
measurable
targets are
the key to retention, just being open with staff is a
much simpler solution. During the interview stage,
it is important for organisations to give an accurate
representation of the role, before the new employee
starts.
Recently, some professionals have been looking into
joint revenue streams to combat the sector salaries.
Freelancing and consulting have become more popular,
and now some staff require more flexibility in their 9 to
5’s. Companies that get ahead of this curve and offer
more agile arrangements around this will be much
better in the long run.
We speak to a lot of facilities professionals and we
see that some organisations offer benefits and perks
but don’t often have buy in from the top. Perks like
working from home, shorter work weeks and off-site
training are dangled in adverts and at interview stages
but go no further once employment commences.
Losing a level of trust in the early stages can easily give
employees a feeling of being undervalued, even if their
direct managers have only the best intentions for them.

Decisions at board level to stop flexible working could
really detriment the overall experience from the top
down.
In order to attract and retain talent, organisations
should really be looking to streamline their overall
value. Offering support, flexibility and trust will
really help when attracting talent, and planning for
development and progression will increase retention
chances. We would encourage employees within the
sector to challenge their employers. Are they receiving
promotion targets? What are they currently gaining from
their current situation? 

THE L&D EXPERT’S VIEW
DAVID SHARP, CEO, INTERNATIONAL WORKPLACE
Google the
phrase “what do
employees value
the most” and it
won’t take you
long to come
up with a long
list of answers.
Financial reward
is there and
shouldn’t be
overlooked.
David Sharp
However, many
of those benefits
relate to the
opportunity for individuals to develop personally and
professionally in their role; the freedom to work in a
way that fits with their lives; and the sense of worth
that they gain from the work they do. This last point is
enhanced by recognition from leaders and peers, and
the camaraderie they enjoy with colleagues.
Facilities management all too often fails to attract new
talent into the sector. This may not be news but it is
nevertheless true. As a member of the judging panel for
the Pattenmakers Young Facilities Manager Award, I am
reminded every year just how many entrants arrive into
the industry from unrelated administrative roles or as a
result of TUPE transfers or business restructuring.
To attract new talent into the sector, we need to
promote facilities management better to sell it as the
exciting, collaborative and influential discipline that it
is. FM does tick many of those boxes that employees
value. It helps charities deliver vital services to people
who need them, to make every penny count. It keeps
production lines rolling and aeroplanes in the air. It
allows everyday people to go about their lives and
return home safely and securely every night. It’s a career
where you can make a difference to your employer. So
I would be looking to emphasise the impact that an FM
role can make, not just for the organisation but for the
people it serves.
As far as specific organisations are concerned, I think
culture plays a vital part in helping to attract the right
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The best strategy for retaining leadership talent should include creating a positive
social culture, ensuring team members have a challenging workload, regular
support, constructive feedback and rewards.”
sort of people, to answer questions such as: is this the sort of place I
can see myself working? And does it reflect my values?
I’m not so sure that an eye-catching work environment or
innovative perks contribute much to retention. Doing meaningful
work that makes a difference and is valued by managers is surely
more influential. And the trend towards self-directed learning – a
‘pull’ approach that lets people acquire skills and knowledge that
interest them – is likely to be much more effective than a narrower
‘push’ approach that forces them to learn what interests their
employer.
What links these elements is engagement – something we see as
an essential metric for measuring the effectiveness of personal and
professional development. Engagement is, by definition, about
actions and not states, taking place continuously over time, rather
than at specified periods. In learning and development circles,
the most effective approach to encourage engagement is through
subtle interventions – campaigns, nudges, rewards – rather than the
traditional course or training programme.
Continuous engagement is a two-way street. Showing you care
about your people by valuing their work, and putting them in control
of their own development, is likely to result in higher retention,
improved productivity, and better service. 

THE HR DIRECTOR’S VIEW
CHRIS TOWNSEND, HR DIRECTOR, ABM
The facilities
management industry
has been battling against
an image problem
for years. There is a
perception that facilities
management is all oily
rags and no prospects,
which couldn’t be
further from the truth. In
response to the report
findings, it is clear that
the issues highlighted
Chris Townsend
are cross sector. So how
can the FM industry
implement a reliable
strategy to attract and retain leadership talent?
To attract talent, it is important businesses communicate their core
values in the job spec and interview. Whether this is a substantial
focus on sustainability or a passion for introducing FM to young
people, if candidates feel a strong connection to the business and its
priorities, it could be the differentiating factor between you and your
competitors.
Amongst FM professionals, ongoing career progression is
commonplace. With many senior members of ABM starting off their
career as an apprentice, it demonstrates the endless possibilities
22
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available. The apprenticeship levy is a clear example of how future
leaders can upskill within their role. Through utilising the levy, ABM
UK has enrolled 59 mid-senior managers on leadership programmes
this year through our partners, Grant Thornton, Activate Business
School, TAG Advance, and Open University. The objective of these
programmes is to build upon managers’ skills and confidence,
enabling them to lead their teams more effectively.
General business exposure means new recruits are given an
understanding of the company’s long-term goals and what their role
is in achieving them. In leadership development, future leaders may
make decisions that affect all areas of the business. So, for a greater
understanding, job rotation can achieve this by highlighting different
perspectives within the business.
The best strategy for retaining leadership talent should include
creating a positive social culture, ensuring team members have a
challenging workload, regular support, constructive feedback and
rewards.
Firstly, one of the main issues raised in the report is the importance
of positive relationships amongst colleagues. Businesses need
to nurture these relationships, build a strong social culture and
encourage team-building opportunities.
Monotonous work can lead to a decrease in productivity so to
safeguard this, check in with your leadership team to make sure
they feel appropriately challenged. Giving them challenging projects
will reveal their capabilities and capacities, as well as develop their
critical thinking skills.
Your aspiring leaders need to feel that there is someone they can
turn to for advice, guidance and support on a professional level.
Regular support is key to ensuring the retention of talent as it gives
the leader the opportunity to raise concerns or ongoing challenges
and address the accordingly.
In addition to support and mentoring sessions, constructive
feedback lets them know how they are performing. The end goal of
this would be to anticipate any performance issues and identify if
workload or strategy needs to be changed to prevent them.
Finally, recognise your future leaders’ achievements by rewarding
them with a new job title, increase in salary or a greater stake in
the company. As the report highlights, 47 per cent of those feeling
dissatisfied in their role felt undervalued by their employers.
Reward them and your future leaders will appreciate the gesture,
feel more motivated and committed to sharing in the vision of your
organisation.
My advice to facilities firms is to implement and follow these
simple but effective steps if they are not already in place. Trust me,
you’ll be pleasantly surprised as to the huge impact this can have on
your business. 

Do you have a question that you’d like
answered by the FMJ Clinic?
Email: sara.bean@kpmmedia.co.uk
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ELECTRIC

DREAMS
The uptake of electric vehicles will be limited until a proper charging
infrastructure is in place. Sara Bean talks to Giles Benbow of Actemium
and Phil Russell of VINCI Facilities, who are working together to oﬀer
FMs practical, cost-eﬀective solutions
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o far the electric vehicle (EV) has been
largely seen as a niche product, but it looks
as if 2020 could be the year it goes mainstream.
Most of the major automotive manufacturers
are joining the likes of Tesla to produce fully (not
hybrid) electric cars.
The costs are still higher than regular petrol
and diesel fuelled cars, but this is changing.
Registrations of battery electric cars have been
increasing (see References, note 1), with yearon-year growth of 2,720 units. This is set to
accelerate following Prime Minister Boris Johnson’s
announcement (2) that the government plans to
bring forward an end to the sale of new petrol and
diesel cars and vans from 2050 to 2035 (or earlier if
a faster transition is feasible) – and for the first time
this policy is to include hybrids.
With the government promising to continue to
work with all sectors of industry to accelerate the
rollout of zero emission vehicles, and all major
automotive manufacturers now working on
electrifying their ranges, the next big step forward
will be ensuring that there is an infrastructure in
place to enable EV drivers to conveniently recharge
their vehicles.
According to the latest statistics (3), the total
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number of UK locations with a public
charging point is 10,815. However, a report
by the Committee on Climate Change (CCC)
(4)
argues that this is likely to rise to 27,000
by 2030. Now, with the government going
all out to ban even hybrid cars, the Society
of Motor Manufacturers and Traders (5) has
argued that “to encourage the adoption
of electric vehicles, consumers must find
charging as easy as, if not easier than,
refuelling.”
This is where the facilities management
sector can help. VINCI Facilities and
Powertest are working in partnership with
Actemium EV (a VINCI Energies company)
to provide complete EV solutions across
the UK. A recent high-profile project was
a landside fast charging system and rapid
charging at Birmingham airport to fuel a new
fleet of all-electric Volvo buses – one of the
first schemes of its kind in the UK.
Actemium has been working in EV charging
infrastructure since 2011. During this time
it has delivered the largest 450kW DC
dealership charging network in the UK, 34
140kW high-performance charging sites for
a major EV manufacturer, plus the largest
single UK workplace charging site and an
equivalent UK residential charging site.
Giles Benbow, e-mobility
consultant for Actemium,
has been involved in
the installation
of electric car
charging
points since
2012. He
moved to
Actemium
in 2017,
where his
enthusiasm
for EV is the
motivation
to ensure the
installation of as
many charging points
as possible to facilitate
the uptake of electric vehicles.
“Electric vehicles offer significantly lower
operational costs,” he says, “and can make a
serious impact on the cost of running a fleet.
“We have been involved within the
e-mobility sector for many years, which has
allowed us to refine and focus on what we
do best. This includes high-performance
charging, fleet and infrastructure planning,
power readiness checks and the deployment
of AC EV charging infrastructure in
commercial and workplace environments.”
For the uninitiated, the idea of EV charging
is daunting. Where is it best to recharge
a vehicle – home, work, a car park or
commercial charging station? And is the CCC
right to suggest that 85 per cent of charging
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points will need to be fast or rapid chargers
within the next 10 years? (6)
Rapid charging is talked about a lot, but
it’s worth noting that it’s only feasible in
non-residential locations. The size of the
electrical infrastructure required to supply
such a device means that rapid charging is
not always achievable.
Says Benbow: “AC charging is a
relatively simple device, which results in
a comparatively low cost [to install]. A DC
rapid charger is much more complicated as
it handles the power conversion, and as it
charges the vehicle quicker, requires a lot
more power from the grid. This means that
for home and workplaces, we tend to focus
on AC charging. At home, usually, we only
have access to 7kW. I also consider 7kW as
a base level in any workplace environment,
which offers around 100 miles of range on
four hours of charge.”

WORKPLACE CHARGING
Actemium offers a full range of EV
charging services, from initial planning
including design to product selection,
back office, electrical installation, and civil
construction and commissioning. It works
together with VINCI Facilities
to provide maintenance
and support.
Actemium’s
primary aim is
to establish
the level of
power at
the site,
and this
typically
involves a
site survey
alongside
the FM
or energy
manager. “Once
we have determined
the amount of power
available on site,” says Benbow,
“the first question is: what are we trying
to achieve? The answer will differ from
business to business. A vehicle in the
workplace will have different requirements
to a fleet of vans, for example.”
The answer to the question helps to
set the parameters for the design of the
charging array, establishing the baseline
performance to meet the objective. “In
some circumstances, it’s entirely realistic
to increase the electrical connection,
should the existing supply be too small.
However, this may prove to be impossible,
uneconomical or completely unnecessary.
We have a range of tools at our disposal to
assess and deliver load-managed charging

For the uninitiated, the idea of EV
charging is daunting. Where is it best
to recharge a vehicle – home, work, a car
park or commercial charging station? And
is the CCC right to suggest that 85 per
cent of charging points will need to
be fast or rapid chargers within
the next 10 years?”

solutions which can provide the required
level of charging performance within the
existing electrical supply capacity, avoiding
potentially costly electrical upgrades.”
He adds: “There is no point trying to
charge a car very quickly if it doesn’t need
to be used for a while – for instance, if it’s
going to be parked there for four or eight

FINANCIAL INCENTIVES
OLEV (Ofﬁce for Low Emission
Vehicles) is offering a workplace
charging scheme that provides
support towards the upfront costs
of the purchase and installation
of EV charge points for eligible
businesses, charities and public
sector organisations(7). The scheme
is voucher-based and offers a
contribution of £500 for each charge
point. There’s also a plug-in car grant
and home charging grant.

The enhanced capital allowance
(ECA) scheme enables 100 per cent
of installation and equipment costs
to be written off against corporation
tax in the ﬁrst year. (An ECA allows a
business to write off the whole cost
of an asset against taxable proﬁts in
the year of purchase.)
MARCH 2020
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hours while you’re at work. People assume
being futureproof requires fast chargers, but in
my opinion we will inevitably have many electric
vehicles on the road, so the most futureproof
solution is one that can charge the greatest
number of vehicles simultaneously. This
approach can reduce the inconvenience to the
driver and the business, as well as the wasted
time of staff members managing their charging.”
In addition to designing a charging array in
line with the current business requirements,
Actemium considers future expansion. “The
expansion could be more chargers, or even
better, increasing utilisation of the existing
asset through software which can alter driver
behaviour to encourage more considerate usage
of the charging station.”
In terms of cost, Benbow says that as a rough
guide, in a typical workplace he will consider
three to five per cent of parking spaces for EV
charging, with average capital expenditure
of £10,000 to £20,000. There are financial
incentives for businesses interested in installing
EV chargers(7).
The other frequently asked question is how
to pay for the power used, given that the end
users might range from a director with his own
car whose company picks up the tab, a staff
member who pays, and a pool car which is
invoiced directly.
“We don’t want FMs to have to run around
figuring all this out,” says Benbow, “so we make
the system as self-administering as possible,
with mechanisms for charging users via smart,
intelligent charging stations. These include a
physical interface connected to a software suite
that can identify drivers and charge the right
people.”
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ELECTRIC FLEETS

as well as looking at ways to embrace the EV
revolution among staff and within its own
Another increasingly important
fleet. “The investment is tied into so many
consideration for FM suppliers is the
factors which are beyond purely financial.
introduction of electric vans into their
It’s around sustainability, being green and
maintenance fleets. Mitie, for instance,
around your workforce benefits. All this has
has announced that 20 per cent of its fleet
an invasive effect. This is why we ourselves
now comprises electric vans. However, the
are looking to upgrade our EV fleet, and we’re
option of a wholesale switch to electric vans
also waiting for our staff to purchase EVs;
remains dependent on the commercial
once the demand is there, the infrastructure
vehicle manufacturers coming up with
will follow.”
suitable vehicles.
VINCI will provide any consultancy required
Says Benbow: “The problem we have
for clients supported by VINCI Facilities, says
at the moment is that consumer electric
Russell. “It’s important to us that we have
vehicles sell in more volume than
Actemium as a subcontractor as part of our
commercial, and at a higher rate, so when
portfolio, and that trickles down to the FMs
you are developing battery technology, it’s
within the contracts. We’re increasingly
better to put it in the halo cars than it is
finding that with most of our contracts, there
to put it in a run-of-the-mill van. In terms
are discussions around EV charging.”
of mainstream manufacturers, there is a
As an EV driver since 2012, Benbow agrees.
limited number of viable vans on the market,
“In terms of the facilities management side of
all with ranges most suitable for inner-city
things, I can’t see the direction of travel going
driving. For a mass commercial fleet uptake
any other way, especially when you look at
the commercial vehicles need to develop
the incentives and benefits such as low BIK
beyond the city – they have to be fit for
[benefit in kind] and salary sacrifice schemes.
purpose.
It’s such a simple argument to put forward
“By contrast, commercial vehicles like
to a company car driver that they can save
buses have more space for batteries and
three to four thousand pounds by choosing
well-defined routes, so it can be easier to
an electric car.
customise the vehicle to the customer’s
“The infrastructure won’t be one solution,
requirements.”
it will have to be diverse. But the point of
With the government using both a carrot
mass adoption will be quicker than anyone is
and stick to incentivise individual drivers
anticipating at the moment.”
and car fleets to move to EV, we can expect
the uptake of electric
vehicles and the
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MAKING LIGHT WORK
Stewart Simon, Managing Director of Coulter Oﬃce
Interiors, makes the case for LEDs as the smart
lighting choice for the modern workplace

A

recent study by Harvard Business
Review found that access to natural
light was one of the biggest influencers
on employee performance, wellbeing and
happiness (see References, note 1). But
what do you do if your office space can’t
cater for this?
For the majority of businesses, installing
more windows is simply not an option, while
traditional lighting technologies have so
far fallen short of the challenge. LEDs are a
viable alternative, with advantages for both
employer and employee.
The light-emitting diode (LED) dates
back to the early 20th century, when it was
used as an indicator on electrical devices
such as TVs. Fast forward a few decades
and they have become prominent, utilised
across multiple functions and industries.
28

MARCH 2020

LEDs are a fierce competitor in the domestic
and commercial lighting market, challenging
traditional technologies such as halogen and
incandescent lamps. In the office environment,
the benefits of LEDs are extensive, including cost
savings, reduced carbon footprint and a happier,
healthier workforce.
Versatile in nature, the LED can be used in
an infinite number of lighting applications.
Unlike the standard form of traditional lamps,
LEDs can be combined and shaped in various
ways to produce the desired illumination.
This adaptability offers ample opportunity for
innovation, with applications ranging from the
classic desk lamp to modern mood lighting.
One of the most groundbreaking applications
of LED technology is the creation of virtual
sky panels, designed to replace conventional
suspended office ceilings. The light-laced

modules mimic the sky, producing
a natural daylight effect that leads
employees to feel they are working
under the sky.
LEDs have superior colour capability,
opening up a wide range of design
possibilities. Unlike incandescent and
halogen lamps, they are able to project
a wide spectrum of ‘white light’. The
soft tones of ‘warm white’ and the powerful
impact of ‘cool white’ are the main colour
temperatures available, but variations can be
achieved to create a colour of choice. For those
organisations looking to mimic daylight in the
office, LEDs have a very high colour rendering
index, meaning they reveal the actual colour of
objects nearly as well as natural light.
LEDs are the most efficient lamps on the
market, using up to 90 per cent less energy
than incandescent sources while producing
the same level of light. The reason behind this
is technical, but essentially LEDs do not need
to heat up to emit light, instead only requiring
a small electrical current to operate. This
makes them extremely durable compared to
traditional technologies – they can last up to 30
years, depending on the type of fixture.
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SIGNIFICANT SAVINGS
This long lifespan and low energy use makes
LEDs economically attractive. They not only
lead to lower running and maintenance bills,
but they pay for themselves quickly. The
payback period for an office newly kitted
out with state-of-the-art LED lighting will
typically be around three years.
A recent installation of LED panels for
an organisation in Manchester led to a
significant reduction in the overall number
of fittings needed, while providing a greater
spread of high-quality light. As a result, the
company saved approximately £2,600 per
year on energy consumption, with a payback
period of 33 months.
Although the initial price tag of LEDs is
higher than traditional lighting solutions,
many providers give businesses the option
to lease-purchase the equipment, which
means they don’t need to front up the
capital cost.
LEDs play a role in sustainability. According
to data and analytics company Nielsen(2),
81 per cent of the world’s consumers feel
strongly that organisations should help to
improve the environment, highlighting how
corporate sustainability has become crucial
to commercial success. Subsequently,
firms are increasingly incorporating ecofriendly practices into their internal and
external operations – something which
also contributes to workforce satisfaction
and is attractive to new recruits, especially
millennials.
LEDs are considered green technology, as
their manufacture and use cause minimal
damage to the environment. Unlike
traditional lighting sources, LEDs do not
contain hazardous chemicals, such as toxic
mercury, which makes them eligible for
recycling. In addition, their extended lifespan
reduces waste and the environmental costs
associated with production.
As mentioned above, the annual kW/hr
consumption of an LED is much lower than
that of traditional halogens and fluorescents,
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causing fewer greenhouse gases to be
released into the atmosphere. In 2017 it
was reported that use of LEDs reduced
total CO2 emissions from lighting by an
estimated 570 million tonnes(3).
Organisations are increasingly expected
to provide a personalised environment
for staff; the Harvard Business Review,
for example, found that one-third of
employees wish to control their overhead
and desk lighting at work(4). With LED lights
able to operate at virtually any percentage
of their rated power (0-100 per cent), users
can be given complete control over the
brightness of their task lighting.
In addition, LEDs can be used to emit
light in one direction as opposed to all
around, making them ideal for
applications such as task
lighting and recessed
downlights. Energy
consumption is
Organisations are
reduced because
increasingly expected to provide
no light is
wasted, and
a personalised environment for
workplace
staff; the Harvard Business Review,
lighting can be
tailored more
for example, found that one-third of
precisely to
employees wish to control their
individual needs.

A PRACTICAL
CHOICE

overhead and desk lighting
at work.”

On top of cost savings and
flexible design possibilities, LEDs are also
a highly practical choice for organisations.
By turning light into energy instead of
heat, LEDs operate at a significantly lower
temperature than other lamps. They
are cool-to-touch, enabling lamps to be
changed safely without the risk of burning.
Low radiated heat also makes LEDs ideal
for use in heat-sensitive areas, such as
spaces displaying artwork, reducing the
risk of damage or adverse effects.
Durable and reliable, LEDs are equally

as effective in colder conditions.
They are more robust than
traditional light sources, able to
resist temperature fluctuations,
vibration and jostling, such as
ceiling fan fixtures.
Finally, replacing ceiling-mounted
fluorescent tubes with LED panels limits
problems of dust. This is a common issue
with fluorescent lights, which, due to their
static electricity, collect and spread dust
around the office and have to be cleaned or
replaced every couple of years.
In summary, we believe LEDs are the future
of commercial lighting. They provide longterm cost savings and are a safe, reliable
and long-lasting option in a wide range
of applications. The flexibility and quality
of LED lighting contributes to employee
performance, happiness and wellbeing.
LEDs are environmentally friendly, helping
to reduce the emission of greenhouse gases.
Organisations switching to LEDs are not
only benefiting their staff and their bottom
line, they are meeting the expectations of an
increasingly eco-conscious public.

REFERENCE NOTES
(1) www.fmj.co.uk/fm-trends-a-wrap-up-of-2019-and-apeak-into-2020/
(2) www.nielsen.com/eu/en/insights/article/2018/globalconsumers-seek-companies-that-care-about-environmentalissues/
(3) https://news.ihsmarkit.com/press-release/energy/
leds-took-half-billion-tons-carbon-dioxide-sky-2017-ihsmarkit-says
(4) https://hbr.org/2019/08/survey-what-employees-wantmost-from-their-workspaces
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SPECIAL REPORT

CORONAVIRUS

ILL PREPARED
Julie Provino, international HR expert and CEO and founder
of HR consultancy VeryHR oﬀers some essential advice on
how your business should prepare for the Coronavirus

T

he Coronavirus outbreak has
already caused significant
disruption and is spreading
rapidly across China and the rest
of the world as more and more
people become infected. Despite
the number of deaths currently
reported, the pathogen causing
the disease isn’t as virulent as
SARS, MERS or Ebola. At the time
of writing, the fatality rate was
two per cent, and most of those
are vulnerable people, which
means they’re already ill, they
have damaged immune systems, or
they’re elderly.
Of course, panicking will only worsen
the situation. What we really need is
disciplined, comprehensive and urgent
action by everybody, which will help
the world to minimise the potentially
devastating effects.
As we watch the drama unfold,
professionals everywhere are thinking:
How will Coronavirus affect business?
The virus is already a global
phenomenon with the potential to
disrupt global economies. The fact that
most people reading this are in the
world’s western hemisphere – far away
from the source of the outbreak in
China’s Wuhan Province – is irrelevant.
Wherever you are in the world, you
must consider how you will keep your
employees safe and your business
running. Planning for a potential
outbreak so that you can take prompt
remedial action is the way forward.
Many organisations have already
appointed an executive to proactively
guide and advise the rest of the
workforce on what measures should
be taken now, and actions to consider
in the event of an outbreak in the
workplace.
In general, there’s no one-size-fitsall approach as the plan must reflect
the nature and geographic spread of
your business. However, the following
considerations and actions apply to all
businesses.
Infection management
This should be part of any employee
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centred, healthy workplace. According
to the British Cleaning Council, the
best way of controlling it is the same
as how you would deal with the flu,
and patients should follow the catch it,
bin it and kill it advice – use tissues if
you sneeze, dispose of them properly
and make sure you wash your hands
regularly. If you do have symptoms,
avoid others and seek medical help.
The World Health Organisation
(WHO) is working closely with global
experts, governments and partners to
rapidly expand scientific knowledge on
this new virus, to track the spread and
virulence of the virus. It has created
a website which is updated regularly
to provide advice to countries and
individuals on measures to protect
health and prevent the spread of the
outbreak. The NHS has also published
advice which includes some do’s and
don’ts to help halt the spread of the
virus.
It’s also very important to think of
the Coronavirus as a one-off. With
other viral out-breaks likely to occur in
the future, planning for them becomes
a business priority, especially for
multinational organisations.
Communication is key
Should concerns arise, first and
foremost, keeping schtum on the
issue can create further unrest. So,
it’s critical to communicate openly
and transparently with your staff,
especially as your business priorities

should be protecting your employees
and other assets.
Consult with employees, be aware
of their travel schedules, review your
current policies and procedures, so
that if, and when, the unthinkable
happens, you are prepared.
Appoint gatekeepers to plan and
agree on the necessary action to
be taken for your business. This
group should be empowered to
take reasonable action in the case
of potential crisis. Many global
organisations have identified severity
levels and mapped these to the
various countries affected, allowing
them to be consistent and considered
in their approach.
Here’s an example of an action plan
based on severity levels:
Level 1 – Low risk
Many companies have chosen to ban
travel to affected areas, not just for
business purposes but also personal
reason for travelling such as holidays.
Self-quarantine may be an option if
an employee and his/her immediate
circle of colleagues is at risk. In this
case, you should consider home
working practices. You might also
decide to put the employee(s) in
question on discretionary pay or
an enforced holiday. You must also
consider whether failure to self-isolate
will be a cause for disciplinary action.
It is also important to collate all
travel requirements from employees

and identify essential and nonessential travel.
Level 2 – Medium risk
At this stage, it would be beneficial
to check all your business insurance
policies (especially health and
disability, key employees, business
and continuity) for any get-out clauses
or exclusions relating to phenomena
such as Coronavirus before you renew
these policies.
At the same time, review your office
cleaning arrangements and consider
deep cleaning your workplace for a
prolonged period.
You may also decide to postpone
or review site visits from customers,
suppliers, or staff from other locations,
requesting visitors adhere to any new
rules you enforce around quarantine
and hygiene. Of course, it’s best to
advise visitors in advance of new
requirements.
You’ll also need to start thinking
about establishing executive
successors – who are your key decision
makers and what would need to
happen if they were to report their
own illness?
Level 3 – High risk
At this stage, you’ll need to think
about the main implications that
would result from shutting down your
location. If you’re very lucky, your
business may still be fully operational
if everyone works from home and
there’s a complete travel ban. But
for most organisations, this would
result in major challenges, including
significant revenue losses.
You must also consider your supply
chain. Will a single point of failure
bring your business to its knees?
Taking all these steps into
consideration, now is the time to
plan the business actions you’ll
take to prepare for a Coronavirus
outbreak.
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CAFM CONSIDERATIONS

Whether investing in CAFM for the ﬁrst time or thinking about changing vendors, it’s important to
select the right system for your needs as a mistake can be costly. Our panel of experts advise on the
factors involved in a successful CAFM procurement
PAUL DJURIC
HEAD OF TECHNICHE EMEA
One of the first mistakes people often make when
embarking on CAFM procurement is rushing to make
a wish list of features and functions. This approach is
doomed to fail as other factors such as user buy-in,
training and vendor chemistry are often overlooked.
How a system works (not just what it does) and who
you will be working with are both critical factors in
your final decision.
It’s important at the outset to clearly define
what you want to achieve and which maintenance
problems you’re looking to solve. A strong starting
point is to state the reasons for investing in CAFM,
including: the goals or KPIs you need to measure
and achieve; the main sources of complaint from
customers or employees; and what you would
improve in maintenance if you could. Feel free to
challenge your existing working practices as this is an
opportunity to change things for the better.
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To help narrow down your vendor shortlist, some
requirements gathering is invaluable at this stage.
Establishing some common goals across your
business is key, and to do this successfully you’ll need
to consider:
 Identifying and engaging with all stakeholders
 Using workshops to drill down and understand
different users’ needs
 Evaluating and analysing the results.
Once you understand what you want a CAFM
system to achieve, you’ll need to take a closer look
at how they work and the user experience, and ask
questions of the vendors. The best method is to
arrange a demo – CAFM is too complex to have a
free trial. Not only will you learn about the system,
you’ll gain an understanding of whether the vendor
is a strong fit. Don’t underestimate the value of
chemistry. You’re likely to have a long partnership, so
it’s worth making sure they have a team you

can trust.
Key questions to cover in the demo include: will it
give us the insight and visibility we need to manage
maintenance better? Is it flexible enough to easily
map on to our business? How quick and easy is it
to use?
CAFM platforms should integrate easily with other
systems, such as finance, HR or BIM, so you’ll want
a modern web-based platform with an open API
(application programming interface). This makes
it easier to integrate with such systems today and
in the future. They should also work across all
mobile devices.
Implementation best practice
CAFM vendors should be able to inform you of their
implementation best practices and highlight which
measures ensure a smooth roll-out and acceptance
from staff. This will include how to set up a project
management team, appointing CAFM champions
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for each department, and creating a
communications plan to launch your
new system.
You also need to consider what type
of ongoing relationship you want with
your CAFM vendor. An engaging, ongoing
partnership can help drive a successful
implementation by assisting in change
management and system adoption and
proficiency long after the software has first
been installed. Your CAFM supplier should
also be able to provide a wide range of
training courses, too. Don’t look to save
budget when it comes to training, it’s a false
economy. The more familiar your people are
with the system, the more value you’ll get
out of it.
CAFM systems are not simply ‘plug
and play’, so be prepared to invest time
and resources to achieve a successful
procurement. It’s a strategic move which
will improve the efficiency of your business,
so you need to get the decision right. You’re
effectively appointing the vendor as a longterm partner – it’s not just about buying
software. So look beyond the technology
and consider if the company has sufficient
knowledge, experience and resources you
can call upon over the next five to 10 years
or more.
While it’s important that the CAFM solution
can cover all bases, it’s other vendor
competencies such as professional services,
future innovation and helping you drive
maximum value from the system that all
need to be carefully considered too.

GARY WATKINS
CEO, SWG
CAFM software has become an essential
backbone to the FM industry, giving
facilities managers an operational and
strategic advantage with the potential to
manage thousands of assets, resources and
operatives through a single interface. Even
emerging technologies such as the internet
of things (IoT) and augmented reality (AR)
can be handled and utilised more easily with
the strong foundation of CAFM.
Every organisation is different. Selecting
the best CAFM system to meet requirements
can seem challenging and time-consuming,
but armed with the right information this
process can be greatly simplified.
Any CAFM software project should begin
with a feasibility study. This not only makes
sure that the business is ready to invest in a
system before the project advances too far,
but also helps identify the organisation’s key
requirements and ensure a solution is chosen
to match. For example, is self-service relevant
to your company? Does the system need to
cover planned and reactive maintenance?
Are mobile devices needed to speed up job
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resolution? Should the system be able to
fully integrate with BIM? It is important
to create an efficient selection process so
that you are not wasting time talking to
suppliers who will not match the need.
When considering the purchase of a CAFM
system, it is important to select a list of
key criteria against which fair comparisons
can be made. This goes beyond the
functionality required in a system (such as
resource scheduling or space management)
and should focus on strategic requirements,
including number of users required
now as well as consideration
for potential business
growth and product
scalability.
Any supporting
IT infrastructure
requirements
should be
addressed, for
example, whether
the system will run
on the organisation’s
own server or if a cloud
(hosted) solution is more
appropriate. The business
should also consider its financial
requirements at this point, such as
a budget for the system as well as any
additional allowance for training or future
system maintenance.
When individual systems are not
integrated, elements have to be operated
separately and by way of a manual
process, which can be time-consuming
and can potentially introduce errors. When
scaled up across a large organisation with
multiple sites, complex operations and
large volumes of data, the downside of
non-integration is enormous. Organisations
should speak to CAFM vendors about
how their software can integrate with
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other products. API is the recommended
connection, but some vendors also have the
capacity to map data for different interfaces,
meaning any number of applications can be
connected with the CAFM system.
Staff buy-In
Building a multiskilled project team is
an important factor in the success of the
potential project. Consider building a
dedicated team with members across the
business in order to clearly communicate
the requirements and resources of different
areas. Involve the users, or a group of
representatives, in the selection process.
These are the people who will use the
system on a daily basis, and they
will provide valuable input on
what they require the system to
achieve; involving them will secure
their buy-in. The identification
of a senior project sponsor and
a defined project manager is
important, involving them early in
the process to secure their buy-in.
Finding synergy with your FM
software vendor is high on the list
of priorities too. Choose a vendor with
experience who can offer relevant advice and
not just take your literal requirements.
When considering what type of supplier
is preferred, the business needs to look at
whether it is buying low-cost software or
a long-term solution with ongoing quality
support and assistance. Is the supplier
financially sound and what level of resource
do they have? Do they have industry-specific
experience? Can they provide continued
help and guidance if this is needed? Can
their software be customised to reflect the
organisation’s development? It should be as
much about the company and type of longterm partnership you expect to develop as
the software itself.

Finding synergy with your
FM software vendor is high on
the list of priorities too. Choose
a vendor with experience who
can oﬀer relevant advice and
not just take your literal
requirements.”
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The reality is that sometimes the right selection
is not always the most functional software, but
the combination of vendor and product that will
be the most effective at achieving the objectives
set at the beginning of the selection process.

VAL HENRY
BUSINESS DEVELOPMENT MANAGER, FSI
The FM industry is evolving at speed, and
providers need the tools to keep up. Relying
on paper, spreadsheets, job cards and other
outmoded forms of data collection no longer
suffice – in today’s technologically-driven world,
access to a CAFM solution is fast becoming
essential.
While numerous organisations remain hesitant
to bring this technology on board, whether that
is due to costs, concerns over integration, or
simple resistance to embracing change, every
year more and more FM providers are reaping
the benefits of CAFM solutions.
However, not all CAFM systems are created
equal. So, what should potential buyers be
aware of?
Investing in an effective CAFM system and
applying it correctly presents many advantages
to FM teams, including:
 Reduced downtime
 Better control over data
 Higher productivity
 Happier employees
 Environmental sustainability
 Greater savings over time.
But those considering this software should be
discerning when determining the right system
for them. First, you should leave a good period
of time to research, purchase and implement the
system. A year (or at least six months for smaller
departments) will give you time to ensure you
locate and install a system that meets your
needs.
It’s important to know what to look for in a
quality CAFM solution (and supplier). This will
vary from team to team, but in most cases you’ll
want to consider the following:
Ease of integration. Will the system easily
integrate with others in your facilities? Your
CAFM solution should comprehensively cover
your FM responsibilities and link seamlessly with
your invoicing, purchasing, financing and other
software.
Access to apps. As FM becomes increasingly
mobile, an effective CAFM solution should
provide access to a variety of apps designed to
streamline workflow, manage maintenance tasks
and support employee wellbeing on the go.
Agile systems. As technology and facilities
continue to evolve at pace, having a CAFM
system that can easily bolt-on additional
modules is crucial to ensuring your software is
always up to date and never static.
Industry experience. Does your supplier have
34
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experience within your industry? Ideally,
they will have tangible examples of how their
solution has benefited others in your position
to give you reassurance.
Responsiveness to feedback. Your
supplier should recognise the value of
listening and reacting to client insight. This
ensures future developments stay in line with
the shifting needs of the industry.
Support network. Your supplier should
be capable at handling the installation and
integration of your system, and readily
available when you require support.
Forward-thinking supplier. Does the
vendor have a department focused on
mind-mapping current and upcoming
innovations like IoT and smart buildings? A
forward-thinking supplier will be dedicated
to constantly growing their system in
accordance with industry standards.
Demonstrable ROI. Make sure your
supplier can demonstrate an acceptable
return on investment. This will help to make
the business and financial case for investing
in CAFM.
In the coming years, expect to see a more
future-focused approach to procurement.
Currently, buyers tend to prioritise a system
that covers the core needs of reactive and
planned maintenance, then return to their
provider to further expand this with software
and applications associated with wellbeing,
space management, smart buildings and
so on.
With the growing realisation of CAFM’s
potential as a true enterprise system,
introducing more all-encompassing solutions
from the outset should be prioritised moving
forward.

OLIVER SPIRES
PRODUCT SPECIALIST, IDOX (CAFM
EXPLORER)
Facilities management is an operational
business, with compliance and service
delivery being two key drivers prompting
companies to invest in a CAFM system.
When researching the right product, one of
the most important considerations comes
down to cost – yet companies should look
far deeper than this. Making sure you choose
a system that offers value for money means
looking beyond initial purchase cost.
CAFM packages can vary significantly, so
it’s essential to really scrutinise the longterm cost of the product – not just the initial
outlay. For example, is there a charge for
additional modules? What about upgrades?
Are there limits on data storage before you
incur charges? Ideally, look for providers
who don’t charge extra to scale the product,
and ensure there are no hidden licence or
implementation costs.
Configurability should also be considered;
any costs saved during purchase will be

quickly negated if teams have to spend a
significant amount of time customising it
themselves. Find out if the time to configure
is included in the initial purchase cost; will
vendor support be provided to tailor the
product to your organisational needs?
Essentially, a great CAFM system is one that
can evolve seamlessly in line with the needs
of the company. The financial implications
of this should be explored thoroughly during
selection. The benefits of implementing the
right CAFM solution are huge – but so are the
costs of implementing the wrong one.
Investment in technology can feel like a leap
into the unknown. That’s why it’s crucial to
surround yourself with good people, who are
experienced and have a long track record in
deploying CAFM systems.
Ideally you should partner with a vendor
who can help you take a proactive approach
to facilities management. Therefore, once
you’ve looked into the actual product, look
into the company providing it. There’s nothing
more valuable than experience and reputation
– find a partner who has the knowledge to
help you achieve your FM goals, and can offer
support and guidance whenever you need it.
Versatility is king
Facilities management is extremely diverse
– every estate is different, with contrasting
challenges and needs. Therefore, versatility
is king. That’s versatility in the product itself
– its ability to be moulded and fit in with
your current systems – and versatility in the
provider, by having sufficient cross-sector
experience to offer the right support at the
right time. Look for providers who have a
broad track record across sectors, as this
usually indicates that their product can flex
easily to suit a wide variety of industries.
A collaborative relationship between
provider and customer leads to better
outcomes. Your voice should always be
important, so it’s wise to ask prospective
CAFM companies about ongoing product
development and whether this is informed by
actual customer feedback. Finding a provider
that hosts regular user groups or forums
can be a real asset, and shows a genuine
commitment to collaboration.
While features like a reliable helpdesk and
reporting functionality are crucial, so too is
the ability to access these out in the field.
Finding out how well the product works
remotely is essential, even if you don’t intend
to launch mobile working straight away.
Being able to grant access to key personnel
such as contractors means they can
manage their own workload, report back on
completed tasks and work far more efficiently.
Keeping business moving is vital if companies
are to achieve their financial and productivity
targets – and the right CAFM system can be
pivotal in realising these goals by mobilising
your workforce.

Understanding that
you’re unique is what
makes us different.
The Ostara CAFM system brings clarity and
innovation to the often complex world of
maintenance and facilities management.

Let’s talk. Contact us on:
+44(0)844 880 2582
info@ostarasystems.com
www.ostarasystems.com
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Bringing the outside in

Janet Lowe, Head of Marketing UK and Ireland at Forbo Flooring Systems, discusses the latest
ﬂooring innovations and how they can help to reconnect building occupants with the great outdoors

T

he benefits of bringing nature into the
built environment are increasingly
well documented, with a growing
understanding of the role nature can play
in the wellbeing of building occupants.
The term ‘biophilia’ refers to the love
of life and living systems, and dates
back to the early 1980s when biologist
Edward Osborne Wilson suggested that
humans have an innate tendency to seek
connections with nature and other forms
of life.
With rising rates of urbanisation, we are
becoming increasingly disconnected from
the outside world, but by incorporating
natural elements and influences into the
places where we live and work, we can
36
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help to re-establish our connection to
the outdoors. Biophilic design has been a
growing force in the UK office sector over
the past few years, and this trend is set to
continue.
On average, it’s reported that we spend
around 90 per cent of our time indoors,
with eight hours typically spent at work.
Association with the outdoors is important
in a well-designed office space, as studies
have shown that connecting humans with
nature can have a significant impact on
wellbeing. Research suggests that biophilic
design in the workplace can relieve stress
and lower blood pressure and heart rates,
while boosting productivity and reducing
absenteeism. Blurring the line between

the outside and inside should, therefore,
contribute to creating healthier, happier and
more productive indoor environments.
For many this might take the form of
adding lots of plants and shrubbery.
However, biophilic design can be much
more creative and subtle. Integrating
indirect elements such as materials,
textures, patterns, shapes and colours
that mimic nature can also contribute to
bringing the outside in, whether in the form
of textiles, artwork, furniture or flooring.
The floor is one of the largest surface areas
inside an office building, and employees
will have constant contact with it. This
means the choice of floor coverings can
have a huge impact on how people feel in

FMJ.CO.UK

FLOORING

FOCUS

MEZZANINE FLOORS

H

oward Morris, Managing Director at Trade
Fabrication Systems, explains the benefits of
offsite processing for facilities managers seeking
modern and practical mezzanine flooring
Due to the rise of e-commerce and increased
demand for warehousing space, mezzanine flooring
solutions are increasingly sought in commercial
settings. While they are often a simple way to increase
space, they can be unsightly and arduous to maintain.

realistic wood and stone effects with natural
the office. From vinyl to linoleum, carpet tiles
colour variation and in-register embossing
to flocked flooring, flooring manufacturers are
structures to emphasise the texture of the
developing solutions inspired by the natural
planks help to evoke the beauty of the natural
environment to aid with biophilic design and
world.
reconnect end users with nature.
For areas that require a warmer,
While a real wooden, stone or
more tactile solution, flocked
ceramic floor brings a natural
floor coverings deliver both
beauty and timeless appeal
Biophilia in ofﬁce
style and performance.
to office interiors, a hard
design is rising in popularity
Due to the continuing
floor may not always be a
strong demand for wood
practical or cost-effective
for good reason, but this
aesthetics, a wide range
option, depending on
doesn’t mean facilities
of highly realistic wood
the desired application
managers need to turn their
effects is now available,
and use. Loose-lay and
crafted using digital
adhesive-free luxury
workplace into a
printing
technology. From
vinyl tiles (LVT), which are
greenhouse.”
traditional timber to more
installed without the need for
contemporary shades, along with
a permanent (or any) adhesive,
new plank structures, there should be
provide a good alternative, offering
a natural colourway to complement any interior
convincing, authentic visuals and excellent
scheme. (When choosing, always look for
functional performance for busy office spaces.
products with the Allergy UK seal of approval.)
Technological advances and product
Carpet tiles are often the go-to solution
innovation mean the latest LVT collections offer
for office spaces. Beautiful products are
a wide choice of colours and designs. Beautiful,
available that have been inspired by the
natural environment yet still offer high levels of
comfort and acoustic performance. Many of the
latest designs represent the patterns, textures
and colours found in the natural world, with
colourways mixing complementary shades
to create a varying and seemingly infinite
surface design. A heavily textured composition,
combined with a natural organic design, creates
a warm and inviting surface in line with the
biophilic trend.
Biophilia in office design is rising in popularity
for good reason, but this doesn’t mean facilities
managers need to turn their workplace into
a greenhouse. With the latest technological
advances in manufacturing, reflecting the most
up-to-date trends, floor coverings inspired
by the natural environment can contribute
to creating engaging interiors that reconnect
employees with nature, naturally.

Typically associated with large-scale industrial
environments, particle board-covered mezzanine
substrates are being used as a tried and tested
solution on a temporary or long-term basis. While the
primary driver behind specification and installation is
often space gain, attention should also be paid to the
performance of the floor panels.
Any maintenance or flooring upgrade – particularly
walkways or heavy traffic locations that are subject
to wear and tear – in a building housing stock or
equipment can cause major logistical challenges.
Offsite mezzanine solutions, in which pre-finished
overlay boards are delivered to the site for immediate
installation, provide obvious benefits.
Having been processed off site, the solution
arrives pre-finished and coated as specified. Unlike
traditional onsite techniques, the mezzanine panels
arrive dry and ready for immediate installation,
removing the need to wait for a newly applied floor
coating to dry. This saves time and ensures consistent,
longer-lasting quality, since the coating has been
completed to factory standards.
Safety is an important factor, and here again offsite
processing offers benefits. Industry partners can
provide factory-bonded silver or white FR foil facings
to the underside of the board, compliant with British
and Euro standards, to meet fire regulations. Slipresistant and durable coatings can also be supplied,
ensuring the floor is both decorative and safe.
It’s important to choose an offsite processing
partner that works to ISO 9001:2015, with
independent third-party verification of the
performance of the surface coatings.
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SHOW US THE WAY
Amtico Commercial Marketing Manager Louisa Eyles explains how the latest ﬂooring
products can be used to aid zoning and wayﬁnding in open-plan commercial spaces

requires particular consideration as not all
products are the same. The key element to
look for is the thickness of the wear layer, as
this will often determine the longevity of a
product.
Ultimately, the most important factor is
who is going to be using the space. While
lighting, furniture and facilities all play their
part, the right choice of floor product goes a
long way to meeting the practical needs of
the building and its occupants.

CHANGE AGENT

F

looring is one of many
products that can bring a
touch of style and quality to a
commercial environment, whether
as a neutral backdrop that lets
other furnishings do the talking
or as a design statement in its
own right. With the shift towards
open-plan environments, flooring
is increasingly used to introduce
pattern, visual interest and
colour in the absence of dividing
walls or partitions. Flooring
can help to delineate zones or
neighbourhoods, and act as a
wayfinding guide, highlighting
routes through the space.
The colour and pattern of flooring
can also contribute towards the
mood of an environment, creating an
emotional response in the individual
¬– perhaps a sense of excitement
or a relaxed, comfortable feeling,
complementing the function, identity
or branding of the building.
Given the wealth of choice when
it comes to flooring materials,
it’s important to make the right
selection to suit the intended use.
For commercial premises, design
and aesthetics should be balanced
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with practicality. Luxury vinyl tiles
(LVT) can simulate the appeal of
natural textures, such as wood or
stone, while providing durability
and additional specialist properties
– including sound reduction, slip
resistance, and antimicrobial
protection.
LVT allows for creative design
while withstanding heavy traffic and
resisting scuffs, scratches and stains.
It maintains its appearance for years
after installation, which helps to
explain why it is overtaking ceramics
and timber as the flooring material
of choice. In addition to being easy
to maintain, LVT is naturally warm
underfoot and has softer acoustics
than a ceramic or timber surface,
helping to create a more relaxing
ambience within office, healthcare or
hospitality environments.
LVT lends itself to laying patterns,
in which colours, shapes and designs
can be combined to create striking
effects. Highly decorative LVT flooring
can be used to bring character and
visual interest to zoned areas, with
laying patterns used to mark out
multifunctional space. The floor can
be seen as a canvas, starting with a

base pattern and colour palette that
blends into complementary patterns
and hues to distinguish specific
areas. Colourful, decorative flooring
can also be used as a contrast,
perhaps to enliven breakout or social
space.

COMBINING MATERIALS
Another way to create zoning is
to combine LVT with carpet tiles.
In the past, this was difficult to
achieve seamlessly without a series
of thresholds between the two
materials, causing a potential trip
hazard and impairing the cohesion
and balance of the overall scheme.
To achieve the desired blend of
functionality and aesthetics, it’s
important to work with a flooring
company that can provide a range
of different materials and types of
flooring. This gives designers a freer
hand to create their effects, softening
or zoning specific areas without
disrupting the overall scheme.
Essential factors to consider when
specifying LVT and carpet tiles are
much the same: colour, pattern,
texture, location and expected
footfall. The durability of LVT flooring

Milliken’s Change Agent is a coordinated
carpet plank and LVT collection, made
up of two carpet designs: Compound
Magic and Pure Alchemy (with 24 colours
in each design) and Earth Science (a
realistic stone LVT design in 10 colours).
The combined LVT and carpet plank
collection can be mixed and matched
to create an arresting and dynamic
floor effect. Both the LVT and carpet are
supplied in a 100 x 25cm plank format,
making it easy to create patterns or
wayfinding routes.
Earth Science has the appearance of
petrified wood that resembles stone.
The organic pattern of the carpet planks
is multidirectional, allowing for ‘pools’ of
changeable colour and tone. The natural
colour blending creates a hazy spectrum
of hues and a sense of dynamic
movement. The biophilic colour palette,
with its natural earthy neutrals and
greens, help to bring the outside in.

Build your knowledge of corporate
real estate and facilities management
The Certificate in Corporate Real Estate and Facilities Management
is ideal in helping you achieve your goals, whether that’s looking
for a career change or progression in your current role.
This online course will help you to:
•

Understand when, what type and on what terms real estate services will be demanded.

•

Identify the various factors that inﬂuence the choice of a property for the business
to occupy and the nature of the tenure.

•

Understand the aims of the corporate real estate and facilities manager in managing
the property of an organisation.

•

Correctly evaluate the eﬀectiveness of alternative workplace strategies in meeting
the requirements of changing the world of work.

Ideal for professionals who have worked in the corporate and commercial
real estate and facilities management sector for at least two years.
Course date 23 June 2020
RICS professionals £945 + VAT | Non-RICS professionals £1135 + VAT

Enrol today w: rics.org/crefm-fmj t: +44 (0)24 7686 8584

ptsg.co.uk
01977 668771
info@ptsg.co.uk
@ptsg_ltd

Spillcare Products
Contain, control and clean up spills
in and around the workplace

PTSG WORKS ON ALL
KINDS OF LEVELS
Steeplejack
Services
High-Level
Reparation
Interior
Cleaning

High-Level
Installations

View our range and order online at www.darcy.co.uk

High-Level
Cleaning
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MIX AND

MATCH
Modular storage units are becoming increasingly popular.
We look at the workplace trends fuelling this growth, and
discuss the beneﬁts of the modular approach
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odular storage furniture is the term
used to describe office furniture that
can be built up into a configuration adapted
to the needs of the business. It’s formed by
assembling smaller units into a comprehensive
storage system that can be reconfigured and
extended to suit any requirements and space.
Because of the flexible design, it suits offices of
any size and shape, making the best use of every
inch of available space. Furthermore, instead of
being factory fitted, additional interior fittings and
extensions can be added quickly and retroactively
to standard units.
Explains Laura Supple, Product Range Manager
at AJ Products: “One of the biggest struggles for
many businesses is the cost of premises. Square
footage comes at a premium, particularly in city
centres. It is a problem familiar both to start-ups
with a small office and multinational corporations
with a street-front office in a prime location. It is
necessary then to find office furniture solutions
that maximise the use of space.
“Modular office furniture is a popular modern
alternative to traditional storage furniture. It is
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an effective way to save space and provide
greater flexibility in the workplace, while
allowing businesses to adapt the furniture
to their needs.”
Another key reason for the growing
popularity of modular storage is the
transformation of office interior design over
the last few years, which has led to changes
in the shape and purpose of modular
storage and shelving. New technology has
led to a reduction in the need for paper
filing, with many organisations aspiring to
become paper-free entirely while remote
and agile working has also influenced the
type of storage required, as well as the
office layout.
Explains Jonathan Hindle, KI’s Group
Managing Director EMEA: “Designing
agile, highly space-efficient offices can
be greatly improved with furniture that is
adaptable and can evolve over time. It gives
customers extensive configuration options
as they move away from traditional filing
and paper storage.”
While paper filing has declined in
importance, the need for personal storage
has increased. The move away from
assigned desks means people need an
anchor in a dynamic office environment
to store their personal belongings and
work-related materials, laptops and
other equipment. Modular storage can be
modified to suit these new requirements
through reconfiguration and retrofitting, so
reducing costs and environmental impact
as compared to built-in storage.

DESIGN AND BUILD
Modular furniture saves
companies time and
money when
rearranging the
office layout.
Because it
is simple
to add
additional
units, it is
possible
to adapt
the existing
furniture
instead of
replacing it
with new items as
the business grows.
This also reduces the
environmental impact by decreasing the
frequency with which furniture is thrown
away. It also means that any furniture
purchased will serve the business over a
longer period of time and, as such, allows
the company to invest in better quality from
the outset.

Modular storage units work
As modular
storage
well as room dividers, which is
furniture is
made up of
particularly beneﬁcial in open-plan
numerous
smaller units,
oﬃce landscapes to separate
it is easy to
diﬀerent departments or
rearrange.
The ability to
workspaces.”
change the interior
design quickly enables
businesses to keep up
with the times and cater for their
changing needs. For the same reasons,
this type of furniture is ideal for flexible
workspaces and agile working.
Modular storage units work well as room
dividers, which is particularly beneficial in
open-plan office landscapes to separate
different departments or workspaces.

Storage units can help wayfinding by
defining walkways, team neighbourhoods
and different functions. Unlike standard
storage furniture, which is designed for
placement against a wall, this type of
storage is designed to sit in the middle of a
room and features a fully-finished back.
Says Supple: “A popular design trend
is to fit a sound-absorbency panel to the
back to improve acoustics and help reduce
the noise that is unavoidable in an openplan office. As well as having a practical
application, acoustic panels are a way
for companies to personalise their office
furniture to their brand by choosing fabrics
in company colours. In a row of modular
storage, an effective way to provide
accessible storage to more people and
create a dynamic look is to place the units
facing in opposite directions.”
MARCH 2020
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Because modular units fit seamlessly side by
side, it is possible to cater for different needs
while maintaining a natural flow throughout
the office. One of the biggest benefits is how
easily parts can be added and combined to
create a system that suits the business and
employees. Drawer units, magazine shelves,
document trays and more, simply slide into
place on the shelves. The furniture can be
extended upwards to maximise the use of
floor space, whether that is adding additional
storage or indoor planters to create a more
pleasant working environment. The modular
design means these elements fit together,
allowing you to mix and match different pieces
throughout the office.

SIMPLY INGENIOUS
M
BRIGHT AND BEAUTIFUL
Because aesthetic considerations are also
important, storage systems can be accessorised
with colourful tops, shelves, planters and more
to achieve a homely feel. This move away from
the traditional corporate aesthetic is mirrored
in the growth of soft seating and breakout
areas more akin to a living room than the oldfashioned image of a typical office. Residentialstyle open shelving can contain curated
ornaments, books and plants and act as
space dividers while supporting collaborative
workspaces. For many people, personalisation
of the working environment is a valuable
way to help build a sense of engagement and
belonging to the organisation.
Says Hindle: “It is increasingly important for
organisations to provide an office landscape
that is rich in variety and choice for workers.
It provides a more domestic feel to the
office environment without compromising
on functionality, even incorporating fully
integrated work surfaces and soft seating
elements.”
Modular storage and shelving can also help
those companies that have awkwardly shaped
empty spaces (such as under the stairs and
around the cores), as they can be arranged in a
way that makes the best use of the space. They
may also be considered to be aesthetically
pleasing, as their colours, layouts and
decoration can be specified according to taste.
But one of the biggest benefits of modular
shelving systems over custom-made fitted
units is that they can be moved and rearranged
as per your needs or design preferences (or
even taken with you should you move office).
They are also likely to be less expensive than
installing fitted units.
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odular furniture is versatile and can
be used as wall shelving, end of desk
storage, room dividers or even reception
desking. A notable example is USM’s Haller
modular furniture, which has become
something of a design icon since its inception
in 1965. Its design is simple yet ingenious;
from a few basic components, a beautiful,
practical piece of furniture is built, designed
to grow and change with its environment.
The first sizeable installation of Haller
furniture was at the Rothschild bank in Paris,
and it has since been commissioned by many
design-savvy companies. Property developer
Stanhope used USM in the redesign of its
London office, from the reception area to the
meeting rooms and main office.
In the main office area, home to up to 80
employees, the Haller furniture is used as end
of desk storage as well as banks of standingheight storage units. These latter units help
to shape and define the office landscape and
support stand-up meetings, while providing
plenty of storage space. The units can be

accessed from both sides, creating a variety
of storage options while also acting as a room
divider.
Another example of creative modular design
is BOB by Bisley. Officially launched at Salone
di Mobile in Milan in 2019, BOB has won
widespread acclaim, including the award of
a Design Guild Mark and wins at the Mixology
South Awards and Iconic Awards.
BOB was developed in collaboration with
award-winning British designer Paul Kelley.
The design is both simple and playful: cubes
and units click together to form different
arrangements, allowing the user to change the
configuration at will. BOB is crafted using highquality plywood, its hand-finished modules
incorporating an ingenious system that uses
technology-friendly magnets to securely
lock the modules together. The units can be
unlocked with a simple twist.
A range of accessories has recently been
added, including colourful steel liners. These
slide into the individual units to divide the
space and add a dash of colour to the interior.
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ERGONOMIC INSIGHTS
FMJ recently carried out a survey with ergonomics specialists DURABLE to gain
insights into how FMs approach ergonomics in their organisation. Sam Rylands,
DURABLE’s Marketing Manager oﬀers a preview of some of the key results

‘E

rgonomics’ has been a
concept that has grown in
significance over the years. While
in the past it was simply viewed
as a necessary part of legislation
that legally obliged employers to
protect workers from the health
risks of working with display screen
equipment (DSE), such as PCs,
laptops, tablets and smartphones;
the understanding of the broader
definition of workplace ergonomics
has coincided with our increasing
appreciation of wellbeing in the
workplace. We now understand
more about the impact that our
working environments have on
us, both physically and mentally.
We appreciate that sitting under
poor quality electric lighting leads
to sallow skin and that hunching
over our workstations leads to all
sorts of health problems including
strained eyes, sore backs and
headaches.
Given that as a UK workforce we
spend the majority of our working
days sitting at our desks, we know
that we should be doing more to
improve our posture and set up our
workstations to effectively manage
and prevent these issues.
UK employers are legally obliged
under HSE legislation(1) to protect
workers from the health risks of
working with. The recent study(2)
undertaken by FMJ and workplace
specialists DURABLE found that
90 per cent of UK companies do
carry out DSE assessments in their
workplace. This DSE assessment
is carried out in many different
ways either as part of the induction

90 PER CENT OF UK
COMPANIES CARRY
OUT DISPLAY SCREEN
EQUIPMENT (DSE)
ASSESSMENTS IN
THEIR WORKPLACE
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process with new starters, annually
or via a self-assessment process
using guidance supplied by the FM
team. This positive story is slightly
undermined by the fact that almost
40 per cent of those surveyed went
on to say that the follow-up support
given to employees as a result of
the DSE assessment was ‘ad-hoc’ or
provided ‘to some extent’.

ERGONOMIC SHORTFALLS
The wider definition of workplace
ergonomics is to increase the
comfort, safety and efficiency
of employees by ensuring the
equipment they use is right for their
needs. It’s this element of ergonomics
where a lot of UK companies also fall
short of ideal.
Taking lighting as an example, a
recent white paper(3) by workplace
consultancy firm Baker Stuart stated
that 70 per cent of employees are
unhappy with the lighting in their
workplace whilst a Raconteur study(4)
found that only 57 per cent are

NEARLY 40% ADMIT
THAT THE FOLLOWUP SUPPORT GIVEN
TO EMPLOYEES AS A
RESULT OF THE DSE
ASSESSMENT WAS
‘AD-HOC’ OR PROVIDED
‘TO SOME EXTENT’

satisfied with the light levels in their
workplace. Given that a 60-year-old
requires approximately two to two
and a half times as much illuminance
as a mid-20-year-old to achieve
comparable vision, and as a nation
we have an ageing workforce, action
should be taken to install equipment
which can provide all staff with the
right level of comfort.
The WELL buildings standard(5)
takes into account seven different
elements of the workplace that
contribute to the wellbeing, safety
and efficiency of employees.
Although WELL buildings are on the
rise in the UK, many organisations
simply can’t invest in brand new high
performing accommodation for their
staff. Of course, organisations can
do more to make small changes to
their existing workplaces to make a
positive impact, but are there barriers
to achieving this?
In the Workplace Ergonomics survey
prepared by FMJ and DURABLE, 91
per cent of the survey participants

91 PER CENT HAVE
ENCOUNTERED
BARRIERS TO
IMPLEMENTING
AN ERGONOMIC
WORKPLACE

stated that they have encountered
barriers to implementing an
ergonomic workplace. The most
prevalent challenge selected was
the perceived expense (48 per
cent), closely followed by a lack of
understanding across the workforce
(44 per cent). Obvious answers to
these obstacles is for organisations
to gain more understanding of the
benefits of ergonomics and educate
the UK workforce about it.
Manufacturers of ergonomic
solutions LUCTRA, who produce
biodynamic human centric lighting,
have evidenced(6) that their light
increases its user’s productivity by
4.5 per cent, reduces errors by 1 per
cent and also absenteeism by 1 per
cent. Ergonomic workplaces can have
a positive impact on a company’s
bottom line, reducing sick days and
increasing output, so it’s really a no
brainer for companies to invest in
‘healthy’ equipment.
As for education, it seems like
we need more organisation’s to
actively gather employee feedback to
understand what their staff think of
their working environment and what
they may need to perform their roles
more effectively whilst maintaining
their wellbeing. FM’s can play a
pivotal role in driving these changes
and making a positive impact on the
state of our workplaces.
The Workplace Ergonomics Report
2020 from FMJ and DURABLE will be
available soon.

REFERENCE NOTES
(1) https://www.hse.gov.uk/msd/dse/
(2) https://www.fmj.co.uk/workplace-ergonomicssurvey-2020/
(3) https://bakerstuart.com/white-paper/enlightenedthinking-workplace-lighting/
(4) https://raconteur.uberﬂip.com/i/762006-thestoddart-review-the-workplace-advantage-broadsheet/4
(5) https://www.wellcertiﬁed.com/certiﬁcation/v1/
standard/
(6) www.luctra.eu/en/news/article/new-study-aboutluctrars-innovative-lighting-technology/

GREATEST CHALLENGE
WAS THE PERCEIVED
EXPENSE (48%),
CLOSELY FOLLOWED
BY A LACK OF
UNDERSTANDING
ACROSS THE
WORKFORCE (44%)

FMJ.CO.UK

MONTH IN FM

RESPONDING TO THE DIVERSITY
AND DIFFERENT MODELS WITHIN
THE FM SECTOR

Since its inception, Ostara Systems has pursued
the ideology of creating an FM system who’s
underlying strength is its flexibility. Ostara
now boasts a wide-ranging portfolio of clients,
from Hawthorn Leisure Ltd and Whitbread in
the hospitality sector, to Santander and YBS
in banking and Primark and Lloyds Pharmacy
within retail. This article explains the challenges
that were faced in each sector, and how Ostara’s
CAFM software evolved to meet those challenges.
Due to the competitive nature of the hospitality
industry, clients find themselves in need of strict
financial controls. Taking Hawthorn Leisure, a year
into the partnership Hawthorn elected to bring its
maintenance management in-house. The Ostara
CAFM software enabled Hawthorn to move their
maintenance processes to a fully electronic and
more automated platform, eliminating the need for
paper filing as invoices are submitted and verified
electronically. The Ostara Mobile App, with its
offline functionality, meant that the client was only
charged for the amount of time that a contractor
was on site. Coupled with Ostara’s ability to set
bespoke authorisation rules, Hawthorn have been
able to maintain control of their maintenance
spend.
Following sustained growth and profitability,
Hawthorn Leisure was purchased by NewRiver
REIT plc, bringing the total number of pubs to
approximately 600.
In terms of the banking sector, Santander
have provided a number of challenges. To allow
Ostara to work with Santander, it first needed to
become FSQS certified, requiring compliance with
stringent safety and financial requirements. While
entering into a five-year partnership, Santander
also reviewed its single source contractor model,

to allow them to retain its benefits, as well as the
control and the benefits of the Ostara CAFM system.
These benefits were: independence, transparency,
cost control and asset management. Ostara
established a dedicated helpdesk to coordinate
all workplace services and maintenance across
Santander, including retail, data centres and head
office buildings. The system facilitates Santander’s
monitoring of their comprehensive contract, with
its elements of volume, cost limit, inclusions and
exclusions. Working alongside Santander and their
contractor, ISS, Ostara have been able to provide
visibility and a platform for them to evolve to a full
asset management solution.
In the retail sector, Primark has partnered with

 www.ostarasystems.com

 (0)844 880 2582

Ostara to create a system and processes that will
allow them to control maintenance activities
across 12 different countries. Beginning with stores
in the UK, the system was rolled out initially to
only manage maintenance, but is now used by
other departments such as security and visual
merchandising to facilitate their activities. Primark
have been keen to continue to roll out the Ostara
System to further stores throughout Europe and the
USA, where the system now works in 12 different
countries, in nine different languages, with multiple
currencies and time zones. In addition, the software
also allows Primark to manage their varying models
by country, which includes single source and
multiple trade specific sub- contractor models.
Ostara have developed a system which automates
asset management and legislative compliance.
Ostara’s CAFM solution allows a client to upload
its asset database into the system, or to asset tag
their estate by using the Ostara Mobile App. The
detail captured in Ostara provides data on asset
performance, and the ability to predict future
replacement based on age, spend and condition.
These experiences are examples of the challenges
faced by CAFM providers in today’s economy.
The ever-growing importance of financial control
and the flexibility needed to keep up with the
diverse demands of today’s market, the growing
globalisation of corporations, asset management
and legal compliance must all be integrated and at
the forefront of CAFM software if providers wish to
continue to be relevant within the industry.

 info@ostarasystems.com
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DETACHABLE
HOLSTER POCKETS
IN SNICKERS’ NEW
LITEWORK STRETCH
TROUSERS

ASSA ABLOY LAUNCHES NEW AUTOMATIC
RESTRAINT SYSTEM

Leading where others follow,
Snickers Workwear stretch fabrics
deliver unrivalled comfort and
close quarter mobility on site.
Snickers Workwear’s hi-tech
fabrics and body-mapping designs
give plenty of scope for every
professional craftsman and woman
to stretch their performance on
site comfortably. Designed for a
wide variety of jobs on site, these
LiteWork 4-way stretch work
trousers are the ideal choice if you’re working hard in warmer weather.
For maximum flexibility in getting work done, these new Trousers feature
detachable holster pockets while the trousers themselves are made from
full-stretch material for maximum mobility wherever you’re working while the
Cordura-reinforced Kneeguard pockets offer additional comfort and protection.
For maximum functionality there’s also ruler, and cargo pockets for easy access
to tools and fixings. They’re all Cordura reinforced for durability. So check out
these newest designs – the optimal choice for craftsmen and women who need
to get the job done quickly efficiently on site.

ASSA ABLOY Entrance Systems is helping to make loading bays safer with the
introduction of the new DE6190AR Automatic Restraint System. The new restraint
minimises the risk of accident and injury by preventing unplanned vehicle
movement during the loading process.
The DE6190AR Automatic Restraint System has a cylindrical blocking arm
which traps the trailer wheel,
providing two key safety
advantages: vehicle creep is
eliminated, and the vehicle
cannot pull away before the
loading process is entirely
complete and is cleared
to depart. The patented
hydraulic system applies a
constant restraining force
during loading operations,
offering reliable security.
Compatible with a wide range of vehicles, the ASSA ABLOY DE6190AR
Automatic Restraint System also features an enhanced, patented retractable
detection arm, which tucks neatly into position alongside the moving unit when
not in use, preventing damage to the detection arm and trailer tail lift units.
Ensuring safety at loading bays should not be difficult and the ASSA ABLOY
DE6190AR Automatic Restraint System offers an easy to install solution. It
requires minimal building preparation, limited internal space, and connecting it
to the operating control box is simple, as just one point of connection is needed
from the outside.

 www.snickersworkwear.co.uk

 www.assaabloyentrance.co.uk/en/

 sales@hultaforsgroup.co.uk

 01484 85478

 (0)333 006 3443

 info.uk.entrance@assaabloy.com

ADVANCED ENSURES PASSENGER
SAFETY AT LONDON BRIDGE STATION
48 million UK commuters and 80 new businesses
who travel and operate within London Bridge
Station each year are now protected by MxPro 5
fire panels from fire systems leader Advanced.
London Bridge Station, the fourth busiest station
in the UK, has undergone a high-profile £1 billion
redevelopment that has seen passenger capacity
almost double. The five-year redevelopment, the
biggest rail infrastructure transformation in over
a century, was directed by operators Network Rail
and has seen the construction of a 15-platform
street-level concourse longer than the Shard another London landmark protected by Advanced

fire panels.
MxPro 5 is the company’s highest performance
analogue addressable panel, approved to EN54
parts 2, 4 and 13 offering four detector protocols and
a completely open installer network that enjoys free
training and support. MxPro panels can be used in
single loop, single panel format or easily configured
into multi-loop, high speed, 200 panel networks
covering huge areas and thousands of field devices.
Amanda Hope, UK Business Development
Manager for Advanced, commented: “London
Bridge Station is one of the capital’s most important
transport hubs and a high-quality and reliable fire
system capable of meeting the complexities of the
site and protecting occupants is essential. We are
proud to have our British made products installed in
such an established London landmark.”
Advanced are members of the Rail Industry Fire
Association (RIFA) and have panels installed in a
number of other rail-related buildings, including
the Tottenham Court Road Crossrail station, almost
100 London Underground stations, the Hitachi Rail
Europe factory in Newton Aycliffe and the Tyne &
Wear Metro.

 https://uk.advancedco.com
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Lewis Atherton, Programme Manager, from
Network Rail, said: “As a vital transport hub for
commuters and visitors travelling into London,
safety has been a key consideration throughout the
development process of London Bridge Station in
order for passengers to make their connections as
smoothly, efficiently and enjoyably as possible.
“As well as the major track upgrade, a new rail
underpass and platform widenings and extensions,
the station now also includes almost 100 new shops,
cafes and restaurants. With their proven track record
of managing fire safety within the railway industry
we felt entirely confident in the solutions Advanced
offered.”

 (0)345 894 7000
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VEOLIA WATER TECHNOLOGIES UK’S ORION 500 PROVIDES NEW
GENERATION WATER PURIFICATION FOR LIFE-SCIENCE COMPANY
A long term relationship between Veolia Water
Technologies UK (VWT UK) and one of its major
pharmaceutical industry clients has led to the
manufacturer updating its water purification
equipment with one of VWT UK’s new generation
ORION units. To overcome specific access
challenges within the Hertfordshire facility,
the standard ORIONTM unit had to be specially
modified.
A premier research and development service
company, Pharmaron, specialises in a range of
capabilities such as pharmacology, synthetic,
medicinal and analytical chemistry, as well as
chemical and pharmaceutical development within
the life science industry.
Due to the nature of the work Pharmaron carries
out, it is vital that
the company
has a constant
supply of pure
water. VWT UK has
been providing
maintenance and
support to the

Pharmaron Hoddesdon site for water purification
equipment since the early 2000s, ensuring an
uninterrupted supply of purified water (USP/Ph
Eur grade). This water is used for both cleaning
equipment and as a raw material in the production
of Active Pharmaceutical Ingredients.
The new ORION 500 has replaced one of the three
water purification units supplied by VWT UK in 2004,
which had been operated in a ‘duty and back-up’
arrangement for many years. However, changes
in output by the company had led to one ORION
unit being decommissioned and used for spares,
prior to the new purchase being made as a planned
upgrade.
VWT UK’s project manager and service engineers
worked closely with Pharmaron’s own project
team to sequence the delivery, installation and
commissioning of the ORION 500 during the
Hoddesdon plant’s annual shut down period earlier
this year: ensuring the changeover went as smoothly
as possible.
Veolia Water Technologies UK’s Industrial Sales
Manager, Kalpesh Shah, explained: “The original
units had been craned into the building during

 www.veoliawatertechnologies.co.uk

its construction, but this option was no longer
available and therefore the new assembly had to be
configured to fit into the main goods lift. This was
achieved by creating two skids.
“Over a very tight program, our engineers
dismantled the original ORION unit, installed the
two new skids to form a single new ORION 500
unit, commissioned and successfully validated the
system.”
VWT UK continues to provide planned and
responsive maintenance for the various water
purification units across the Hoddesdon plant.

 0203 567 7400

GRADUS PROVIDES PREMIUM FEEL WITH
ENHANCED SAFETY FOR LUXURY HOMES

ONELAN TRANSFORMS ROOM BOOKING WITH
RESERVA EDGE SOLUTION

Contract interior specialist Gradus is
supplying a range of its flooring accessories
and barrier matting systems to Colindale
Gardens, an ongoing development of luxury
townhouses and apartments in north-west
London.
Once completed, Colindale Gardens will
consist of more than 2,900 new homes, as
well as nine acres of greenspace, shops, cafes, a gym and a concierge service.
On the stairs inside the concierge building, as well as those leading down to the
gym, Gradus aluminium XT stair edgings were specified to enhance the buildings’
safety and maintain a clean and contemporary aesthetic. The XT range increases
underfoot contact with the slip-resistant element of the stair edging to offer the
ultimate solution for reducing slips, trips and falls on stairs.
Designed to create an elegant, luxurious appearance, Gradus Luxury Trim
System (LTS) is installed in all apartments and the gym. Ideal for medium-traffic
applications, the Gradus LTS range consists of solid
brass tops available in six premium finishes, allowing
you to choose a trim that blends in with the surrounding
environment.
Ideal for use in interior locations that are subject to
medium-to-heavy foot and wheeled traffic, primary
barrier matting from the Esplanade range was chosen,
with Esplanade 1500 at the front door to all the
apartments and Esplanade 1000 in the main entrances to
the apartment blocks and the concierge building.

ONELAN, a global leader in digital
visual communications, is taking
meeting room signage to the next
level with its cutting-edge room
booking solution, Reserva Edge.
An industry first, Reserva Edge not
only works to optimise workspace,
but also to provide a dynamic
communications platform on which
businesses, educational institutions and hospitality venues can advertise, build
brand awareness and share their internal communications. With a clear 10”
screen size, it offers a best-in class ergonomic design, making it a seamless and
easy fit for every application, from conference centres and corporate offices to
university campuses and huddle spaces, where space is at a premium.
At the cutting-edge of meeting room signage, Reserva Edge delivers intuitive
support, enabling users to book meetings in two taps of the touchscreen
interface. Designed with a calendar view, they can book meetings as well as
check in and confirm them, alter their duration and end them,
either by typing their username and password, or, by scanning
their ID with the optional fully integrated ID card reader.
Product Management Manager, Simon Carp, said: “With
Reserva Edge, we’re moving the sector forward, offering so
much more than workspace optimisation. For us, meeting room
signage should not be a niche, one-dimensional product, but a
multi-faceted and flexible solution that can add to the overall
value of an organisation.”

 www.gradus.com

 https://reservaroomsigns.com/Reserva-Edge

 01625 428922

 (0)1491 411400

 sales@onelan.com
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HELLBERG SAFE FACE PROTECTION
Hellberg Safety
specialist PPE
products include
highly advanced
hearing protection
products, face
protection and
communication
solutions for personal
wellbeing on site.
Hellberg’s SAFE
face protection range
offers visor solutions
to suit a variety of
different internal
and external work
environments. With a standard product design across all the products, the visors
and carriers can be combined with hearing protectors and safety helmets for
more complete solutions, or be used as individual visor solutions.
These stylish products give you a multiple options that all fit perfectly together.
Choose one of our ready-made combinations, or select your own combination of
carrier, visor and hearing protector.
Everything is really well made, comfortable to wear and delivers superb,
practical protection for the hazards you’re likely to face - whatever job you’re
doing.
The Hellberg Safety PPE range features the latest advanced technologies,
modern design, comfort and quality together with great performance to appeals
to all types of professional users in high-risk work environments.
 www.hellbergsafety.com
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 sales@hultaforsgroup.co.uk

TITAN MOVES TO BOSTIK ROLL AS SAFER,
MORE ENVIRONMENTALLY FRIENDLY ADHESIVE
Following a series of on-site trials, Titan
Interior Solutions has opted to use Bostik’s
solvent-free adhesive tape, Bostik Roll,
for the installation of capping strips, cove
formers and skirting on all future projects
with long-term client, Wates Group, in
recognition of the product’s health, safety
and environmental benefits.
An effective alternative to water and
solvent-based adhesives, Bostik Roll is supplied as ready-to-use, dry adhesive
rolls in widths of 25mm, 50mm or 85mm. Its low volatile organic compounds
(VOC) emissions have seen it earn A+ and EC1 Plus ratings from LEED, as well
as BS EN 13999:2007 from BREEAM, resulting in improved health and safety for
flooring installers and a reduced impact on the environment.
With an immediate, extra-strong grip and long-life bond, Bostik Roll also
offers excellent resistance to plasticiser migration, making it particularly suited
for use with PVC products. As the adhesive
is dry, there’s no curing time required, which
speeds up the installation and ensures the area
remains free from any overspill.
David Loforte, Regional Director at Titan
Interior Solutions, said: “The quality of Bostik
Roll is excellent. Installers love it because it
speeds up the job and it shows them that we
are taking their health and safety seriously. This
is a game-changer for professional flooring.”
 www.bostik.com/UK/products/Bostik-Roll

 01484 854788

 (0)1785 272625

JANGRO GOES BACK TO THE FUTURE AT THE
MANCHESTER CLEANING SHOW

MADE WITH PASSION: FORBO’S NEW ALLURA
COLLECTION

Jangro, the largest network of independent janitorial and cleaning distributors
in the UK and Ireland, will welcome visitors ‘Back to the Future’ at its stand
(B10), at The Manchester Cleaning Show 2020 (25th – 26th March at Event City).
This year, Jangro is celebrating its 40th anniversary and its stand is set to
reflect the evolution of the company since it was founded in 1980 – and indeed,
the whole cleaning industry – in terms of technology and innovation. A change
from last year, the stand will incorporate a futuristic theme, to demonstrate how
Jangro is continuing
to shake off the ‘oldfashioned’ perception
of the sector, and
helping its customers
do so too.
As well as showcasing
its technologically
advanced innovations,
including its Digital
Wall Charts and Virtual
Room Experience, there
will also be a VIP Virtual Reality experience available. Jangro’s famous barista
service returns to offer visitors complimentary refreshments and a space to
network.
Jangro’s national accounts team will also be on the stand ready to chat
and offer help and advice. This could be answering any questions about new
or existing products, explaining the simple transition process when you first
choose Jangro or talking about the customer benefits once on board.

Forbo Flooring Systems has
refreshed its Allura Luxury Vinyl Tile
collection, one of the most popular
brands in its extensive portfolio.
Within the collection, you will
find 123 inspirational products,
including beautiful, realistic wood
and stone effects, which feature
a natural colour variation and
in-register embossing structures to
emphasise the texture of the planks
for a truly authentic aesthetic.
New innovative options have been introduced to the wood range, such as
burned and bronze wood, which have a unique crackle finish and a new narrow
Ash plank format. What’s more, as reclaimed gym floors remain a popular choice
across many sectors, Forbo has also introduced a range of bold and daring
wooden planks that feature digitally printed colourful strips, to help specifiers
and end-users easily recreate the desired gym floor look.
Reflecting a palette designed for a fresh new decade, the collection also hosts a
wide selection of contemporary abstract, marble and terrazzo designs, as well as
a new on-trend circle shape, which can be inlaid within the square tile format to
create bespoke and individual floors.
With research documenting the negative effects unwanted noise can have on
an occupants’ health and well-being. Forbo has also launched a new tackified
Allura Decibel range, which has been developed to deliver 19 dB impact sound
reduction, without compromising on aesthetics or ease of installation.

 www.jangro.net/mcrshow

 www.forbo-flooring.co.uk/allura

 01204 795 955

 info.flooring.uk@forbo.com
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FACILITIES MANAGEMENT & WELLBEING IN
THE WORKPLACE
Wellbeing in the workplace has rightly
become a central focal point within recent
years. Employee health matters. A happy,
healthy team is a productive one and
vital to the success of most (if not all)
organisations.
The built environment plays an integral
role in the wellbeing of your workforce.
Everything from health and safety, through
to installed services, environmental factors
and access to natural light play a part in
the physical and psychological welfare of
your people. This is where your facilities
management comes into play.
Staff spend a significant number of hours
within the environment that you cultivate
and the services, safety, culture and
ambiance you provide can directly affect
their happiness. Mental fatigue and stress
plagues many working adults. According to
LFS 602,000 workers in the UK suffered from
work related stress, depression or anxiety
in 2018/19. Forward thinking companies are

prioritising comfort and refreshment areas,
as well as colleague interaction and breaks,
to improve work-life quality and balance.
The contractors and outsourced services
that your Facilities Manager chooses to
support your business should reflect both the
psychological and functional factors directly
associated with your staff. The appropriate
knowledge and training in both areas will
assist you in adequately meeting the needs
of your employees and creating a wellness
culture in which they can thrive.
For this reason, Artic is sending 10 staff
members from within our management team
(including business development, admin
and contract managers) to complete ‘Mental
Health in the Workplace’ training. Our aim is
to raise awareness and equip our managers
with the emotional intelligence and resilience
that could arise within the workplace. Artic
are committed to the clients that we serve
and the health and wellbeing of every person
at every site we support.

 www.articbuildingservices.com

 0345 308 2300

 sales@articbuildingservices.com

NEC GETS CLEEN WITH NEW TOILET REVIEW APP
The NEC’s commitment to customer experience
has gone a step further with the introduction
of a toilet and washroom review app. The UK’s
leading exhibition venue is now using the UK’s
first fully integrated management tool and
review app, Cleen.
The Cleen App has been devised by Derby-based
HSG. It is free to download and enables customers
and visitors to log reviews of washrooms.
The Cleen App is available to download via the
Apple store or Android store. Each toilet at the NEC
has its own individual QR code displayed above

 www.changing-places.org

some of the hand dryers to identify where it
is located and some washrooms also have a
Cleen Tablet to enable customers to leave a
review without a phone.
Users can either compliment accessible and
clean washrooms or post feedback on issues
such as the need to refresh soap supplies or
toilet paper. The reviews are easy to post by
clicking different icons and users can even
upload photographs to support their review.
These can then be viewed by other Cleen App
users.
The NEC has its own Cleen
Dashboard which is a complete
washroom management tool. This enables
the venue to have immediate access to the
Cleen App reviews so that it can take action
and directly respond to customer feedback.
Furthermore, a second Changing Places
fully-accessible toilet for people with
disabilities has been installed in the NEC
Piazza, and this has its own dedicated
review section on the Cleen App .
The Changing Places washroom is larger
than standard facilities to accommodate a
wheelchair user and their carer, allowing

 0207 803 2876

them to manoeuvre with ease, plus equipment
including a height adjustable adult-sized changing
bench, ceiling hoist and height adjustable
washbasin.
Steve Cartmell, Group FM Contract Support
Manager said: “We are committed to providing
all our customers with the very best experience
possible.
“The Cleen App and the introduction of another
Changing Places toilet will further enhance our offer
to visitors and ensure that they can alert us if there
are any issues we need to deal with quickly.”

 changingplaces@musculardystrophyuk.org
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NEW – EMMA SAFETY FOOTWEAR ADDED TO
THE HULTAFORS GROUP PPE PORTFOLIO

BRADITE DELIVERS COLOUR-CO-ORDINATED
CHARACTER CAR PARK

As customer demands for
accreditation, safety, quality
and value increase, the
Hultafors Group continues
to stay one step ahead of
the competition.
The Hultafors Group’s PPE
portfolio already includes
market-leading tools,
workwear and protective
wear brands such as
Snickers Workwear, Solid
Gear and Toe Guard safety footwear, Hellberg Safety and Hultafors Tools.
The acquisition of EMMA Safety Footwear considerably enhances it range of
safety shoes and boots with fully accredited, excellent value footwear to satisfy
a wide range of user needs, working environments including light and heavy
industry sectors plus office and retail environments.
Complementing the Solid Gear and Toe Guard range, EMMA safety footwear
includes all the Hultafors Group hallmarks of hi-tech designs that combine top
quality materials for ultimate comfort, maximum safety and wellbeing at work.
"Delivering this new safety footwear brand to the UK market is a natural step
for us to become the leading company in the UK for Safety Footwear, Workwear
and Hand Tools", said Peter Dumigan, the Hultafors Group UK Managing Director.
"Adding EMMA to the Solid Gear and Toe Guard footwear ranges extends our
offer of premium quality, high value brands that are the natural fit for discerning
professional craftsmen and women.”

A Norwich underground car park has been given a bright and colourful, hardwearing character thanks to Bradite’s high performance CF22 Floor Finish.
Locally based Cladspray Solutions tackled the job at Trinity Street where a
basement car park beneath a new build apartment block needed marking out.
The client required 13 individual spaces plus two specifically marked for
electric charging points. But the first task was to prepare the rough concrete floor
surface.
“First we diamond grinded the floor
to create an even, clean surface,”
says Cladspray Solutions Business
Development Manager, Dan Ruegg.
The main floor was painted grey
with one coat of the chlorinated
rubber floor paint thinned to 20 per
cent. This was followed by two full
coats.
The individual bays were to be
delineated in a contrasting colour rather than the more traditional broken white
lines. Bays 1 to 13 were to be painted blue and the two electric charging bays
bright green. To achieve this the individual bays were masked with timber while
the rest of the floor was painted and then treated in the appropriate colours with
CF22, again thinned to 20 percent, followed by two full coats.
Thermoplastic bay numbers and car charging logos were then applied by blow
torch.
Bradite CF22 is suited to both concrete and steel surfaces and is highly resistant
to chemicals and oils.

 www.emmasafetyfootwear.com  sales@hultaforsgroup.co.uk

 www.bradite.com

 01484 854788

 info@bradite.com

FIRST IMPRESSIONS COUNT IN THE WASHROOM

ALTRO’S ADHESIVE-FREE FLOORS
COLLECTION HAS GROWN

Whether it’s the washroom in an office
suite or bathroom in a boutique hotel, first
impressions count when it comes to the
smallest room.
Enhancing the customer experience,
comfort and cleanliness are paramount
with every element of the bathroom. The
inclusion of a well-designed, durable toilet
seat from Pressalit can easily solve issues
that many facilities managers encounter
on a regular basis such as reducing
maintenance demands, improving an
environment of wellness and importantly,
upholding corporate reputation.
With award-winning Scandinavian
design, toilet seats from Pressalit are the perfect solution for replacement
seats or refurbishment projects, with multi-fit styles suitable for universal
bowl designs. A Pressalit toilet seat brings both durability and longevity to the
bathroom.
Manufactured with advanced engineering in Pressalit’s own factory in
Denmark, this is a range designed by specialists, created for comfort, and
sustainably built to last.
With features in the range including sleek lines, soft close, stainless steel
hinges in regular or top-fix versions for stability, lift off hinges, both sandwich
and wrap over covers, there’s no compromise on hygiene with Pressalit’s
timeless designs.
With 40 models in the Multi-fit and Collection ranges, Pressalit toilet seats can
support up to 240 kg, with styles to match most toilet pans.
 www.pressalit.com
 uk@pressalit.com
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Altro has added innovative new
ranges to its award-winning,
adhesive-free, sustainable floors
to offer adhesive-free options
for a host of applications in
the building. Benefits include
enhanced comfort underfoot and
greater sound impact reduction,
as well as greater creative freedom
as more colour and wood design
options give complete flexibility for differing application areas. Altro’s adhesivefree floors also feature the most advanced Altro Easyclean technology, while
retaining the benefits of reduced installation time and 100% recyclability.
New Altro Wood adhesive-free floor is a safety wood-look product with easy
cleanability; perfect for decorative, homely or biophilic areas. The range has
been created with design freedom in mind - Altro Wood adhesive-free shares
some designs with Altro Wood Comfort and Altro Wood, allowing you to
coordinate floors with different performance criteria across different areas of the
building.
The popular Altro Cantata tonal and modernist adhesive-free floor also now
has a refreshed palette of colours and designs and improved cleanability.
The new Altro Wood adhesive-free and Altro Cantata ranges are the first floors
to use Altro’s innovative underside emboss structure, which provides 14dB
impact sound reduction and comfort underfoot. Where safety and toughness
are the key drivers for hard-working service areas, Altro XpressLay adhesive-free
safety floor continues to deliver robust, good looks.
 www.altro.co.uk
 enquiries@altro.com

 (0)1462 489 516

FMJ.CO.UK

MONTH IN FM

GOJO LAUNCHES THE PURELL SOLUTION
Skin health specialist, GOJO Industries-Europe
Ltd is launching a new, complete solution to
help fight the spread of germs in facilities across
a variety of industries. Available in the UK,
France, and Germany from January, the PURELL
SOLUTION features innovative new dispensers
and a brand new type of ‘healthy soap’, which
benefits from ‘CLEAN RELEASE Technology’
(CRT).
PURELL HEALTHY SOAP High Performance
Foam Hand Wash products with CLEAN
RELEASE Technology (CRT) set a new standard
for soap performance.
Specifically formulated to loosen dirt and
germs, the remarkably mild formulations
remove more than 99% of dirt and germs and
are gentle on skin – even with frequent use.
Up to 3.4 times fewer germs are left on the
skin when hands are washed with PURELL
HEALTHY SOAP, as the technology allows the
product to access hard-to-reach areas of the
skin. Dermatologically tested and formulated
for dry and sensitive skin, the formulation includes
90% naturally derived ingredients, and leaves
2x less residue on the skin. It is available with or
without fragrance.

The revolutionary new PURELL ES8 Dispenser
addresses the two most common service issues:
dispensers running empty and worn out batteries.
Its ‘AT-A-GLANCE’ refill design makes it easy to
monitor product levels with one quick look, saving
both time and labour – and potential customer
complaints about empty dispensers.

Boasting breakthrough ‘Energy-on-the-Refill’
technology, each refill comes with an integrated
battery. This enables continuous touch-free
dispensing without the worry of the battery

 www.GOJO.com

 infouk@GOJO.com

wearing out or the hassle of having to change it. As
well as PURELL HEALTHY SOAP High Performance
Foam Hand Wash, the dispenser is also compatible
with PURELL HEALTHY SOAP Mild Foam.
This dispenser has also been designed with
sustainability in mind. When compared to the
leading touch-free systems on the market,
the PURELL ES8 system represents a 68%
reduction in battery waste and a 15%
reduction in greenhouse gas emissions over
its lifetime.
Chris Wakefield, Vice President, European
Marketing & Product Development, GOJO
Industries-Europe Ltd comments: “The PURELL
brand is recognised around the world as a
way to provide fast and effective protection
from germs. Best known for our trusted Hand
Sanitiser, we are proud to offer a total solution
which sets new standards for performance and
efficacy.
“The PURELL SOLUTION offers businesses an
effective, 360° package. As well as supplying
specialist soap formulations and innovative
dispensers, we offer added value in the form of
educational signage and materials, to actively
encourage best practice in hand hygiene.”

 +44 (0)1908 588444

NEW ADDITIONS EXTEND THE RANGE OF STO’S
INTELLIGENT FAÇADE PAINTS
The introduction of two new products has
extended the range of applications that can now
benefit from the StoColor Dryonic family of iQ Intelligent Technology - façade paints. StoColor
Dryonic S and StoColor Dryonic Wood have
joined the original StoColor Dryonic G façade
paint to provide a wide range of solutions that
protect all types of façade finish from the effects
of weathering and environmental attack.
The StoColor Dryonic façade paint is the result
of over 20 years of intensive research by Sto into
the field of biomimetics, where the new products
and solutions are inspired by principles from the
natural world. The products all feature Sto’s Dryonic
technology. This creates a façade surface which
replicates that found on the body of a particular
type of desert-living beetle. In the same way that
this surface channels away moisture falling onto the
beetle to provide drinking water, a StoColorDryonic
surface promotes fast and efficient drainage of
water, allowing the surface to dry rapidly and
greatly inhibiting the appearance of algae, fungus
and unsightly marks.

StoColor Dryonic
S allows even
intense colours with
sensitive pigments
to retain their
colour over time. It
combines the normal
Dryonic fast-drying
capabilities with
SunBlock technology
that protects the
façade against the
Macro shot of a StoColor Dryonic surface – the new biomimetic solution from Sto uses
damaging effects of
the principle of the fog-basking beetle to produce dry façades.
the sun’s UV rays. It
also enables dark or highly pigmented colours
environmental conditions. It also features Sto’s
to be used on insulated facades, as it is available
SunBlock Technology which protects against
with Sto’s X-black technology to keep surface
aggressive UV radiation, and X-black Technology
temperatures low, and protect against thermal
which protects the timber when surface
expansion and movement.
temperatures start to rise.
Completing the expanded Dryonic family is
All StoColor Dryonic façade paints are available
StoColor Dryonic Wood which has been specially
from a whole spectrum of colours, offering great
developed to protect timber surfaces against
design possibilities, whilst providing optimum
fungal attack and discoloration, even in humid
resistance to weathering or algae and fungi attack.

 www.sto.co.uk

 info.uk@sto.com
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SIMPLICITY FIGHTS BACK AGAINST THE LOST
LOCKER KEY SAGA

LEAFIELD’S CUP BINS SUPPORT COFFEE CUP
RECYCLING

The more lockers you have, the more time you are likely to spend managing
them. Whether it be lockers in a gym, employee lockers or lockers in an
educational setting.
Hundreds of man hours are lost every year to opening lockers and replacing
keys when they have been misplaced. This is a cost most businesses would
rather not pay out for. Our solution is Simplicity, a range of lockers that will make
lost keys a thing of the past.
The Simplicity smart storage range includes Simplicity and Simplicity+ both
of which can work with ReleezMe locker management software. Our Simplicity
lockers allow users to access their lockers using their building access card and
can be controlled from a remote location saving time and money.

Leafield Environmental, a
Wiltshire based company are
proud to have designed and
manufactured a new coffee cup
shaped bin to recycle single used
coffee cups in high footfall areas,
shopping centres and office
environments.
Leafield launched the Envirocup
Grande Cup Bin as part of
Hubbub’s #LeedsByExample
coffee cup campaign in 2018.
Its distinctive bright orange
‘coffee cup shape’ was designed
for quick identification in high
footfall areas. Bespoke colour
and graphics are available upon
request. The black coffee style lid
is made from 100% recycled plastic*.
The cup bin collects coffee cups through its six circle apertures and lids through
a designated aperture. The empty coffee cups are stacked inside collection
tubes for easy emptying and cleaning. Any excess liquids can be emptied into a
removable central integral 7.5 liquid reservoir. All graphics are moulded in during
the manufacturing process to minimise dirt traps.
Dimensions: 984mm (H), 590mm (dia: lid) & 470.2mm (base).
*Subject to Availability

 www.simplicitystorage.co.uk

 www.leafieldrecycle.com

 simplicity@yourworkspace.com

 01225 816541

BUILDING RELIABILITY INTO
WEATHER SENSORS

MANAGE HYGIENE AND MAINTENANCE OF UP
TO 150 SHOWERS, TAPS AND URINALS

OTT Hydromet has launched a suite of high quality weather monitoring sensors
that are ideal for construction and building management. “The Lufft WS Series
sensors deliver professional-grade weather data with instruments that are
extremely compact, rugged and reliable,” says OTT MD Nigel Grimsley. “In the
past, customers would have had to purchase multiple sensors to monitor
outdoor
conditions
effectively, but
this can now be
achieved with
substantially
less costly
and smaller
devices.”
Weather
monitors
are needed
for pouring concrete, crane operation etc., but with facility managers seeking
sustainable solutions, Nigel says the big market is now building management
systems.
With no moving parts, OTT’s compact, low-energy multiparameter sensors offer
long-term reliability for almost any weather parameter with easy integration into
BMS and HVAC systems. The available parameters include temperature, relative
humidity, air pressure, wind velocity / direction, precipitation amount / intensity
/ type, UV index, sun direction, brightness and twilight, and global radiation.

 www.ott.com
 uksales@otthydromet.com
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The CONTI+ CNX water management system brings a system scaleable to
the most extensive facility with working installations already aiding Facility
Managers in projects across Europe.
Up to 150 taps, showers or urinals can be connected to one control box
with settings such as hygienic flush and thermal disinfection controlled in the
intuitive software, accessed via tablet or desktop, keeping systems running
smoothly and germ-free in leisure, workplace, healthcare, stadium and
hospitality facilities.
Discover the reliability and innovation of CONTI+, contact Paul Musgrove, UK
Development Manager.
 conti.plus
 paul.musgrove@conti.plus
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100 YEARS OF DURABLE: KEEPING A CLOSE EYE ON
THE EVER CHANGING WORKPLACE ENVIRONMENT
German brand manufacturer DURABLE has been
impressing customers with pioneering workplace
solutions for 100 years – both nationally and
globally.
DURABLE – the name says it all. Though the brand
from the Sauerland region of Germany has only had
this name since the early 1950s, the idea behind it
has been the company’s guiding vision for its entire
100-year history. Future-proof solutions for modern
forms of work, enduring quality and award-winning
designed products, DURABLE have always been
and remain pioneers in innovation, efficiency and
aesthetics. Long-term partnerships with retailers
and continuous employee development are also
key components of the company policy that targets
sustainable success.
DURABLE currently offers a wide selection
of modern workplace products for many
different industries: from tablet holders to cable
management systems, from mobile organisation to
labelling and presentation concepts.

• In October 2010, DURABLE acquires part of
the company Atlanta, known for its trolley and
waste bin series. The new products complement
DURABLE’s facility management ranges, for which
the German brand is an established provider.

• In 2012, DURABLE launches a stylish, multi-awardwinning organisational product, the VARICOLOR
drawer box. Every drawer has its own colour, which
not only adds a touch of colour to the working
environment but also helps users to organise their
filing system efficiently. Due to its great success, the
VARICOLOR family has been expanded with boxes in
different drawer sizes and new modern colours.

DURABLE MILESTONES

Expansion from Sauerland to the world
• From an early stage, DURABLE has been amongst
the more export-focused companies in the paper,
office and stationary sector.

Family-owned company:
• It all started on 7 February 1920 with metal
indexing tabs – the state-of-the-art filing system
at the time. Karl Hunke and Wilhelm Jochheim
founded a company together to produce them in
Iserlohn. DURABLE is still owned by the founding
families, making it a textbook example of the
impressive success of German family-owned
companies around the world.

• DURABLE founded subsidiaries in England and
Sweden in 1980, in the Netherlands in 1991,
Belgium in 1997, France in 2000, Austria and in the
USA in 2001, and Italy in 2015, a market it had been
serving by sales representatives since 2005. The
company is also represented in Russia (since 2002)
and has sales representatives in Hungary, Czech
Republic and Poland.

Modern production and logistics:
• At the end of the 40s, DURABLE begins production
of plastic items such as indexes.
• In the 50s and 60s, the company builds and
commissions modern production facilities to the
latest standards, enlarging and upgrading them
continuously in the following decades. DURABLE’s
first administrative building with open-plan offices
is constructed in Iserlohn – a highly innovative form
of workplace design at the time.

• In 2009, DURABLE brings a brand-new form of
flexible presentation to market: DURAFRAME, the
info frame. Millions of this multi-award-winning
product have been sold. The magnetic info frame is
used in almost every sector, and still boasts strong
growth today, which is why we have strategically
expanded the range with a variety of versions. In
2018, DURABLE invests in its first TV campaign to
promote this fantastic product to a wider audience.

Outstanding product innovations:
• The first clip folder rolls off the conveyor belt
at DURABLE in 1959. Filing without punching:
DURACLIP was the first filing product of its kind
to hold paper together without damaging the
individual pages. The invention is so revolutionary
that the company needs to create a market for it
first. In total, 500 million units have been sold since
then.
Plastic products

• In 2015, DURABLE moves into a new segment with
its LUCTRA luminaire brand. The LUCTRA table
and mobile luminaires have won many awards
and provide healthy working light in the office or
at home. The professional, biologically effective
LED lighting system uses the latest scientific
findings on the effect of light on people (Human
Centric Lighting). LUCTRA light can replicate
natural daylight almost completely, supporting the
individual's inner clock and promoting a sense of
well-being.
Latest innovations to support modern work
trends:
• The TABLET HOLDER range makes efficient work
and presentation with tablets possible.
• The CAVOLINE cable management system tames
tangled cables in the workplace and at home.
• With its innovative DURAFIX ROLL, DURABLE offers
a completely customisable roll of magnetic strips
for positioning information quickly, at trade fairs or
at POS for example.
• DURABLE’s monitor mounts offer a particularly
flexible solution for ergonomic workplaces.

Sümmern and Gotha

LUCTRA®

• In 2006, the Stettin plant is commissioned, adding
another new, large production facility.
• In 2019, DURABLE makes a significant investment
in the German location of Kamen-Methler, building
a modern production hall with collaborative robots
supporting workers there for the first time.
Expansion through acquisitions:
• On 1 January 2010, DURABLE takes over the
Idealplast brand, diversifying its range of desk
accessories and plastic containers by adding
products from one of the leading providers in this
segment.

 www.durable-uk.com

1920

1959
1948/49

Company foundation

2009
2015

1993

DURACLIP®

 (0)1202 897071

2017

DURAFRAME®

TABLET HOLDER

 hello@durable-uk.com
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C.K MAGMA TECHNICIAN’S PRO WHEELED
CASE MAKES LIGHT WORK OF ANY TASK!

GERFLOR SUPPLY LATEST CONCRETE DESIGN
TARAFLEX MULTI-USE TO SOUTH COAST GYM

Following the success of its range
of premium storage toolcases,
C.K Magma is launching its
Technician’s PRO Wheeled
Case (MA2652). Set to be a firm
favourite with professionals whose
work requires them to regularly
transport a heavy toolkit, this high
quality Technician’s PRO Wheeled
Case combines great features and
benefits to make every task that
much easier. Ideal for all terrain
use, this innovative toolcase offers
more storage than ever before
and will effortlessly transport a fully
laden toolkit which, with test equipment and power tools, can top 20kg.
In addition, back problems are a significant cause of loss of working days for all
trades. With that in mind, the C.K Magma Technician’s PRO Wheeled Case offers
the perfect solution for those unable to get their vehicle close to a particular job
and would normally have a long, tiring walk carrying a heavy toolkit.
The balanced design of this quality toolcase includes a rugged and durable
chassis, wheels and a telescopic handle, all designed to allow the effortless
movement of larger toolkits, test equipment and power tools.
The perfect solution for professionals who need to transport a fully laden
toolkit to complete their work, the C.K Magma Technician’s Wheeled Toolcase is
available with a RRP of £159.48 (ex VAT).

A short distance from
Shoreham-by-the-Sea in the
small village of Lancing, South
Coast Gym offers classes,
personal training, a fuel station
and the latest gym equipment
all aimed at delivering a
healthier, fitter lifestyle for local
residents.
When South Coast Gym
Owner Neil Donohue decided
to expand the gym’s facilities
in order to offer a larger and more extensive facility, he turned to international
flooring specialist Gerflor to supply 130m2 of sports flooring that could deliver a
high performing, multi-use solution for the studio area.
Neil Donohue commented, “we
decided to use Gerflor’s Taraflex
Multi Use flooring. The floor
looks amazing as it has blended
in brilliantly with the raw
industrial look we were looking
for. The floor has stood up really
well to all types of activities from
Bounce, Yoga, Pilates and HIIT
classes and is a perfect match for
all these classes”.

 www.carlkammerling.com

 www.gerflor.co.uk

 01758 704704

 01926 622600

 contractuk@gerflor.com

EXTRA VALUE AND A SPECIAL PRICE PROMOTION ON 2 OF
TESTO’S MOST POPULAR THERMAL IMAGING CAMERAS
Whether you work in heating or building
inspection, the use of a thermal imaging
camera can enable you to work faster and more
efficiently, whilst providing a high-quality
service to your customers. Testo has announced
a new value-add product bundle and a special
price promotion on two of its most popular
thermal imaging cameras.

New testo 872 Building Inspection Kit
The testo 872 thermal imaging camera is
now supplied with a testo 605i Smart Probe
thermohygrometer. The testo 605i can be connected
to the testo 872 via Bluetooth and together can
be used to accurately detect and visualise mould
risk. The testo 872 offers excellent image quality of
320 x 240 pixels (increasing to 640 x 480 pixels with
Testo SuperResolution) and can detect temperature
differences from just 0.06 °C, making it the ideal
choice for building inspection, detecting structural
defects and energy consultancy. With a price of just
£1,990, this kit offers excellent value for money.
Special Offer: testo 868 thermal imaging camera
now just £999
The testo 868 is the ideal diagnostic instrument
for heating engineers. As well as infrared
resolution of 160 x 120 pixels (increasing to 320
x 240 pixels with Testo SuperResolution) and
a temperature measuring range from -30 °C to
+650 °C, the instrument is packed full of practical
features. Bluetooth connection to the free testo
Thermography App makes writing and sending

 www.testo.co.uk
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of reports
a breeze.
Automatic
hot/cold spot
detection and
the integrated
digital
camera make
measurement
and analysis
quick and
easy. Thermal
imaging
cameras are
beneficial
for many everyday measurement tasks, such as
checking silt build up in radiators, detecting leaks in
pipes and underfloor heating and electrical testing
and at the special offer price of £999, the testo 868 is
a great choice for heating engineers.
Testo thermal imaging
cameras are available
from Testo stockists.

 +44 (0)1420 544433
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NEW DIRECTOR HIRE AT NJC
NJC, the cleaning and support services company, has
appointed Juan Camara to the role of Specialist Services
Operations Director.
Camara joins the business from Cordant
Specialist Services, where he was Operations
Director Technical Cleaning. He has extensive
experience of delivering specialist cleaning,
including kitchen deep cleaning, hard floor
cleaning/ restoration and data centre cleaning, having
worked for key players in the market.
This is the second key appointment to the firm’s senior
team this year with NJC recently welcoming Rob Trewick
back to the company as Operations Director.

KEY APPOINTMENT AT PLATINUM FACILITIES
Technology led, hard FM service provider,
Platinum Facilities, has announced the
appointment of Elliott Taylor to the
position of Account Director.
Taylor joins the business from Jaguar
Building Services where he spent 20 years
in various site, contract and key account
management roles. At Platinum, Taylor will be responsible
for managing several major contracts in London.
He will use his experience to ensure the delivery of high
quality, responsive services, whilst introducing Platinum’s
technology and energy management innovations.

COMPASS STRENGTHENS EXECUTIVE TEAM
Food and support services company, Compass Group UK & Ireland, has bolstered its executive
team with a number of key appointments.
Ian Cranna has been appointed to the role of Chief Marketing Officer. Cranna
joins the business from Starbucks and has over 25 years’ experience working for
major retail and food and beverage brands.
Charlie Brown has been appointed MD of Chartwells, the
company’s education business. Most recently Compass UK’s
Transformation Director, Brown has held senior operational roles
across a number of Compass sectors.
Also joining the UK & Ireland executive team as Finance Director
is Sarah Sergeant. Prior to this Sergeant worked as the company’s Chief Financial
Officer for Asia Pacific. She has a strong finance background having spent the first
nine years of her career at Price Waterhouse Cooper.

CROWN WORKSPACE APPOINTS WORKPLACE SUSTAINABILITY EXPERT
The appointment of Ashley Lawrence as Crown Workspace’s new Head of
Interiors, will see him focus on growth and sustainability.
With 10 years of experience in the construction sector, starting as a carpenter
and building his way up to board level, Lawrence’s achievements include
helping his previous company grow from a turnover of £1.5 million to more
than £7 million.
Now in his new role he aims to help Crown Workspace, an expert in workplace
sustainability, office refurbishment and workplace relocations, in the same way.
Lawrence’s previous role was Director of Operations at WG Silverton & Co, a building,
shopfitting, electrical and maintenance contractor based in Baldock, Hertfordshire, where he
gained a wealth of experience.

YOUR FACILITIES SECTOR
RECRUITMENT PARTNER
We're in the best position to help you find that new role, or assist
with any requirements you may have for your team, at any level.
Get in touch with the team on 020 3434 4595!

www.buildrec.com

info@buildrec.com

MARCH 2020

55

FACILITIES MANAGEMENT JOURNAL

JOBS

FM CAREERS - RECRUITMENT 

LOW SKILLS POINT
Employers will need to adjust said the government
when it announced the introduction to a UK’s
Points-Based Immigration System, which could
restrict the supply of low skilled labour, many of which work
in the FM sector . Pam Loch, Solicitor and Managing Director
of Loch Associates Group explains the changes

T

he UK Government’s disclosure of its plan
for a new ‘firm and fair’ Points-Based
Immigration System will have disappointed
employers who struggle to recruit into lower skilled
roles. The policy statement sets out the plan to
attract highly skilled workers who contribute to the
UK economy, communities and public services once
free-movement in the EU ends.
From 1 January 2021, EU and non-EU citizens
will be treated equally. Top priority will be given
to those with the highest skills and the greatest
talents, for example engineers, scientists and
academics. A general low-skilled or temporary work
route will not be introduced causing much concern.
The Government intends instead to shift the UK
economy away from a reliance on cheaper
labour from Europe. “Employers will need to adjust”,
it says.
The decision not to implement a route for lowerskilled workers to gain easy access to the UK has
been based on several factors. After considering
recommendations from its expert advisers, the

LATEST JOBS ON FMJ
 HEAD OF FACILITIES MANAGEMENT
Salary: £70k-£83k
Location: London
https://bit.ly/2TeqfEF
 FACILITIES MANAGER – HARD SERVICES
Salary: £40K per year +
Location: London
https://bit.ly/393WYmH
 OPERATIONS MANAGER
Salary: £50k-£52k per year + Vehicle & Benefits
Location: West Midlands
https://bit.ly/392ZkSK

jobs.fmj.co.uk
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Over
250 jobs live
on site

Proposed points system
Mandatory requirements

Points

Job offer from an approved sponsor

20

Job is at the required skill level

20

English at required level

10

Migration Advisory
Points for salary
Points
Committee (MAC),
the Government
Salary of £20,480 - £23,039
0
believes it is important
Salary of £23,040 - £25,599
10
that employers
move away from a
Salary of £25,600 or above
20
reliance on the UK’s
immigration system
Additional points
Points
as an alternative to
investment in staff
PHD in a subject relevant to the job
10
retention, productivity
and wider investment
PHD in relevant STEM subject
20
in technology and
automation. It has been
Job in a shortage occupation
20
made clear though that
need to be qualified only up to A level or equivalent,
the Government wants
rather than degree level under the current system.
EU citizens already in the UK to stay and to continue
This should provide access to a wider pool of skilled
to make significant contributions to the UK by using
workers for employers in the UK.
the EU Settlement Scheme. It believes that many of
The MAC will be responsible for producing a
those workers work in lower-skilled roles already.
shortage occupation list which will be kept under
The Settlement Scheme for EU citizens , which
regular review. Certain sectors have already been
opened in March 2019, has received 3.2 million
identified as falling into the shortage category. For
applications so far. The Government hopes that
example, a nurse wishing to come to the UK on a
by encouraging those individuals who are already
salary of £22,000 would still be able to enter the
working here to apply to stay and work, will address
UK on the basis that they would be working in a
the concerns that have been expressed about the
shortage occupation, provided it continues to be
insufficient supply of labour.
designated in shortage by the MAC.
Under the new Points-Based system, all applicants
The UK Government has stated that this is just the
will need a total of 70 points to be eligible to apply
first stage in their plans for a points-based system
for a visa. There are three essential requirements
and that the Home Office will continue to refine
which must be met. This means that if the
the system as time goes on. It is wary though about
applicant has an approved job offer which is at the
making the system too complex.
appropriate skill level, they speak English and the
In terms of next steps for employers, those not
salary is £25,600 or above, the individual would be
currently approved by the Home Office to be a
eligible to make a visa application.
sponsor should consider doing so now if they want
However, if they earn less than £25,600, but no
to sponsor skilled migrants from early 2021.
less than £20,480, the individual may still be able
Home Secretary Priti Patel said this is “a historic
to apply if they can find the points from another
moment for the whole country. We’re ending free
characteristic. A minimum salary of £20,480 is
movement and taking back control of our borders”.
required in order to be able to apply for a visa. For
She added that businesses could also recruit
example, a University researcher in a STEM subject
from among eight million "economically inactive"
wishing to come to the UK on a salary of £22,000,
potential workers in the UK.
(which is below the general minimum salary
However with the current majority in Parliament,
threshold) may still be able to enter the UK if they
things are unlikely to change dramatically. The
have a relevant PhD in a STEM subject.
Points-Based system is here to stay.
Those seeking to live and work in the UK will now

FM CAREERS - TRAINING 

PATH TO SUCCESS

A new upskilling support programme is being oﬀered to front line FM employees to help
enhance their learning pathways and broaden their career options

include facilities services company
ISS who have aligned delivery with
a number of their financial services
contracts in Canary Wharf.
The key commitment from those
involved is to provide their staff with
the opportunity to participate in the
FutureFit training which consists of 8 x 1
hr sessions during their contracted hours
of work, delivered as weekly sessions
or more intensively. Workshops are
designed to help workers vulnerable to
challenges presented by automation to:

 Understand how advancements in
technology will impact the Facilities
Management sector and their own
jobs
 Feel excited by the opportunities that
new technology offers
 Understand how roles in the Facilities
Management sector will change and
what skills will be required
 Identify their strengths, transferable
skills and areas for development

F

utureFit is an initiative
delivered by charity, East
London Business Alliance
(ELBA) which aims to help all workers
have the motivation, means and
opportunity to adapt to and thrive in
the digital economy.
It responds to the increased use of
technology in the workplace and the
changing skills needed by employees
(particularly front line) working in the
FM sector. Through a programme of
professional development workshops,
staff are given the chance to increase
their awareness of the technological
advancements in the sector and develop
the skills needed to transition to an FM
career of the future.
The East London Business Alliance
(ELBA) has been supporting the social
and economic regeneration of east
London for more than 30 years. A
unique alliance of over 100 partners and
supporters, ELBA’s mission is to create
possibilities to bring about positive
change in east London.
Its work with FM member
organisations and their clients is to
ensure local job seekers are able
to access and secure well paid and
meaningful employment and that once
in work, employees are provided with
a range of key skills training to enhance
their future employment prospects and

opportunities to develop sustainable
careers.
The Need
Rapid improvements in technology are
driving a fast rate of change in the FM
sector and as the use of automation
technology continues to become more
prevalent and play an increasingly vital
role in the way facilities are managed,
it undoubtedly brings with it a raft of
business benefits. Yet, the impact on
jobs and careers and more significantly,
the societal impact, can often be
overlooked.
As with each Industrial revolution, the
4th brings with it the need for a growth
mind set, adaptability, flexibility and the
use of new skills to make the transition –
to be able to work with new technology
or risk being displaced by it.
As a leading local regeneration
charity, ELBA has been monitoring
and measuring the impact this has
on inequality, the make-up of local
employer workforces and the job
roles required over the next five to 10
years. Roles are already changing and
disappearing at a considerable pace.
Nonetheless, despite there being a
clear need for employees to receive
training and guidance about the
pace of change and the associated
opportunities, unfortunately very little

exist. Potentially vulnerable workers
were not being supported at the speed
and scale needed to help them adapt to
tomorrow’s careers path and it is to this
backdrop that the FutureFit pilot was
developed.
The Training
The FutureFit pilot is designed to test
a new approach to raising awareness
of ‘New Skills’ support and evaluate its
effectiveness by working with ELBA’s
employer network across the FM sector.
As cited in the IWFM report: Embracing
Technology to Move FM Forward (2016),
those working in cleaning, catering,
security, grounds maintenance,
switchboard and mail services are
among the most likely to be put at risk
due to automation in the workplace.
As a result, ELBA is working with its
most active employers and their front
line staff to test ‘what works’ in terms
of new skilling. The pilot is creating a
new evidence base of good practice and
scale-able activity for ELBA and a wider
network of partners to take forward,
which will clearly articulate the social
and business case for employers offering
effective support to their employees
– evidencing a clearer link between its
benefits as workforce development and
employee productivity and retention.
Early adopters of the programme

 Understand and practice skills &
know-how required to manipulate,
work with and/ or create technologies
or data
 Feel more confident at interacting
with technology at work
 Focus on core skills such as
adaptability, communication, literacy,
numeracy and problem solving
 Feel better equipped with key
employability skills to move from ‘job’
to ‘career’
Where possible, employers are also
encouraged to facilitate opportunities
that will enable beneficiaries to:
 Experience new roles and add to
their work history by putting their
new skills into practice through
internal work shadowing
 Establish networks so that
beneficiaries can empower each
other to pursue lifelong learning
through mutual support and peer to
peer learning
Through Future Fit training, ‘at risk’
workers envision a positive future in
which they are exposed to a wider range
of sector specific career options, learning
pathways, support & resources, and
peers who have successfully made the
same transition.
MARCH 2020
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FM is known to be a career that people fall into
from other sectors. In this regular column, FMJ

Name: Hannah Serpant

chats to a facilities professional about how they

Current role:
Account Manager at JLL

got into the sector and takes a look at their

Born: Ashford, Surrey

career path. This month we talk to Hannah

Lives: Ashford, Surrey

Serpant, Account Manager at JLL.

? How did you progress through
the profession to your current role?
After studying fashion at university,
I started a temp role for Johnson
Controls on the Cisco account on
the switchboard. Now 14 years later
I am still in the industry and have
never looked back. At JCI I worked in
a variety of roles including reception,
supervising the helpdesk and as a
Facilities Coordinator.
I joined CBRE in 2009 as Account
Coordinator on the Colt account and
after two years I moved to a central FM
coordinator role supporting all the FM
accounts across EMEA. I completed
my lean six sigma training and
progressed into Performance Manager
and Continuous Improvement roles.
I joined JLL in 2018 as Operations
Manager and am now an Account
Manager for a group of IFM accounts
across EMEA.
? Do you have any qualifications
or training in FM and related areas
such as health and safety? And how
have you benefited from them?
Achieved IOSH managing safely and
lean six sigma green belt qualifications.
IOSH is such an important part of FM
and lean six sigma gave me the tools
I needed to progress to performance
management roles. Training courses
provide you with all the information,
but I also really believe that some of
the best learning experiences I have
had have been from the day job and
learning as much as possible from the
people you work with.

? What is your greatest
contribution to the FM sector, or
your current role?
I’ve started from the front line and
have worked my way up to where I
am now. This gives me the ability to
talk with credibility to clients, internal
stakeholders and to the teams that
report into me. By working in a
variety of roles I have built a good
understanding of FM and this has
helped me position our service offering
and develop solutions that work for
our clients. I have young children
so am proud to be able to promote
returning to work and developing your
career journey while raising a family.
? What do you enjoy most about
working in FM?
All the lovely people I have met and
get an opportunity to work with - too
many to name. Also how varied the
role can be; it is a cliche, but it is true
that no two days are the same in FM.
I really enjoy meeting different clients
and learning about their businesses to
identify ways we can support them. FM
is such a great industry to be working
in as it provides so many different
career options. When I worked in a
central role, I gained such good insight
into all the different options a career in
FM can provide.
? Do you have future projects or
career goals in mind?
Continuing to progress my career at
JLL. At the end of 2019 our team won
an internal outstanding achievement
award which was great. My personal

career goal is to be nominated for or
win an industry award.

Learn as much as you can from your

? What personal qualities do
you think are most needed for a
successful career in FM?

find out about their roles. And identify

Communication, attention to detail
and maintaining integrity.

be proactive and a problem solver.

? What do you think would make
the biggest difference to the FM
sector?

of working in FM?

Raising awareness of FM and for it
to be recognised early as being a
credible career offering at school and
degree level. I think this has improved
and is heading in the right direction,
as raising awareness would help us
attract new talent into the industry
early on. Also, AI technology will
make a big difference and it will be
interesting to see how we integrate this
into the workplace and FM.

ensuring our people and our buildings

? Are you a member of any FM
association or body and if so what
benefits do you think they provide?

are we all for our employees to start

I’m a member of IWFM. Being a
member of a FM association provides
you with lots of useful information and
opportunities to network across the
industry.

? What do you predict could be

? What advice would you give
to someone coming into the
profession now?

Working in FM is now so much more

Safety first!

wellbeing. More roles are being created

Networking - develop your personal
profile and establish a good network
within the industry by engaging
with peers, other accounts and
professionals etc. as much as possible.

that focus on human experience, this

role and by working with others to
solutions to problems - this is such an
important part of FM as you’ll need to
? What are the greatest challenges
Keeping on top of the ever changing
developments in technology and
are prepared for the changes. There
are so many tools available in the
market and more are being developed
every day. It’s challenging to stay on
top of what is available but also what
will be the most beneficial. Also being
receptive to innovation across the
world and its impact on providing FM
services. For example, how prepared
arriving to the office possibly via ‘uber
air’ in the not too distant future?
the main changes to the FM sector
over the next few years?
I think the industry’s primary focus is
changing from buildings to people.
than just managing a building, it’s
about user experience and employee

is opening a whole new career path
within the industry for people to move
into or join us from other sectors
where they previously wouldn’t have.

Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational
FM with more than 10 years’ experience in the sector, then email sara.bean@kpmmedia.co.uk
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