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Comment
And the winner is...
When Gyles Brandreth,
writer, broadcaster and
host for this year’s BIFM
Awards, announced Comet
Advisory as the winner of
this year’s FM Excellence
in a Major Project category
(with BAE Systems as
highly-commended) there was the usual
whooping from the winners and polite
clapping (it was early in the evening) from
the rest of the room.
Had the 1,300 people in the Grosvenor
House known that Brandreth had been given
the wrong name to read out, we might have
paid more attention. Instead of Comet, Vinci
Facilities should have been receiving the
trophy for its management of St Helens and
Whiston Hospitals.
BIFM CEO Gareth Tancred told FMJ
that the mistake was caused by an
administrative error with one unfortunate
BIFM staff member miskeying a spreadsheet
code reference. Although the institute
insourcing the awards after years of using a
professional events management company
– Sandra Light at FM Events – might also
have something to do with it. The category
judges, who would have known in advance
the name of the winning project must have
been more than a little surprised to hear
the Comet name read out. Especially as,
according to the scores completed by the
judges after interviews and site visits,
Comet should never have been near the
winners’ podium and were in fact low down
the rankings.
But mistakes can be made. It’s what
happened between the night of the awards
(14 October) and late on 29 October, when
the BIFM publicly acknowledged their
mistake and released an ofﬁcial statement

(www.bifm.org.uk/bifm/news/7050), that
beggars belief.
Tancred told FMJ that the institute
only became aware of the mistake on 18
October, ﬁve days after the awards. The
lead judge hadn’t been at the dinner, and
the category judges who did raise the
alarm wanted to speak to the lead judge
before alerting the institute which delayed
the process. Once the mistake had been
recognised, discussions about how to rectify
the situation began. Because there had
been a delay in acknowledging the mistake,
the institute felt it couldn’t just remove
the award from non-winner Comet. Sources
close to the institute told FMJ that Comet
was reluctant to give up their trophy as they
had already informed all their clients and
incorporated the win into their corporate
literature.
So rather than simply apologising for
the error and embarrassment caused, the
institute decided to create a new postawards award category – the BIFM Board
Social and Economic Impact Award – and
present it to Comet. Poor Vinci, which had
rightfully won the award had to wait a full
two weeks to bask in glory.
But of course the BIFM didn’t explain
it like that. Talking to Tancred at the ﬁrst
BIFM corporate members event last month,
he acknowledged that there was indeed a
compensatory factor in the creation of the
new category. But he maintains that the
new category “was established to reﬂect
BIFM’s key priorities and themes for the
future – sector demonstration of signiﬁcant
economic and social impact” and that it is a
not peer-judged category but rather a board
decision. He claims that all the ﬁnalists were
rejudged against the new award criteria and
Comet found to come out on top. Which is,

of course, very convenient to say the least.
In a statement Tancred thanks both
organisations for the “grace and good
humour they have shown over the mistake”
although sources told FMJ that both
companies are far from happy over both the
original mistake and the poor way that the
episode has been handled. The institute also
felt the need to bring in professional crisis
communicators – Four Communications – to
deal with the issue, rather than rely on the
more-than-capable skills of their existing
PR representative, Andy Brown of Frank
and Brown, who has a solid understanding
of the FM sector and the key players.
Tancred explained that this was because
Brown represents Vinci and it was felt there
was a conﬂict of interest. But it would be
interesting to know how much this episode
cost the institute’s members in terms of
consultancy, let alone management time.
Communication is simple: be transparent
and honest, admit mistakes, apologise
where necessary and offer appropriate
remedies. When people and organisations
try to be less than open, it creates distrust
and suspicion, often where none should be.
What’s really frustrating about this episode
is that Oliver Jones, chairman of the judges,
and his team of volunteers, many of whom
dedicate weeks of their time every year to
judge the awards, have worked tirelessly to
bring the BIFM Awards up to an extremely
high standard. For the last three years I have
been involved as a judge and can appreciate
ﬁrst hand the great work that is done and
the complete integrity in the judging process
combined with the very high standard of
entries. For a mistake like this to be made is
one thing, but for it to be handled so poorly
brings the reputation of both the institute
and the awards, into question.
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an incredible source of knowledge of who’s
who, and what’s what in FM. But how has
the advent of social media changed the
way FM recruiters work? With rumours that
some client organisations are refusing to
pay for introductions to candidates they are
LinkedIn with, how can today’s recruiter add
value to our sector? Jackie Bennett Shaw
reports

FM RECRUITMENT
28 Recruitment experts play a central role
in the facilities management sector and are

ENERGY MANAGEMENT
32 An in-depth look at how energy
per formance certiﬁcates work for

28

THE DECEMBER ISSUE...
Next month we will be going
behind the scenes at the Boris
Bike scheme and also taking a look at
customer service, Benchmarking and
Landscaping. So if you have any thoughts
or feedback please send your details to
cathy@kpmmedia.co.uk

To register for your
free copy of FMJ visit
www.fmj.co.uk
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kpm media adopts a sustainable policy of using
paper from managed forests. As an addition
we have adopted a non-UV cover seal, which
embraces recycling.

4 NOVEMBER 2013 FACILITIES MANAGEMENT JOURNAL

EB

R AT

YE
IN G 21

S

PUBLISHER
kpm media
Unit 5, Gateway 20/25 Trading
Estate, London Road, Swanley, Kent
BR8 8DE
01322 662289

CASE STUDY: VIRGIN MANAGEMENT
24 Where would you expect to ﬁnd the
headquarters of the team responsible for
licensing and managing the brands of the
Virgin group? In the City perhaps, or Soho
or a fashionable part of trendy east London?
Freelance journalist Richard Byatt reports
from Virgin Management’s new home in the
iconic Battleship Building in west London.
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organisations and what facilities managers
need to know about these useful tools, from
E.ON’s head of consultancy, Richard Scott.
FM AND WORKPLACE WELLBEING
36 The remit of the facilities manager
is forever expanding – from catering to
energy management, from procurement and
negotiation to interior design and IT analysis,
an FM’s job description has expanded
dramatically over the past decade. One area
of particular focus, as organisations look
to make their employees as productive as

possible, is wellbeing. An FMs are coming
up with ever more ingenious ways to support
their occupiers and keep morale eye. From
big ticket sales to
zero-cost ideas,
Marianne Halavage
looks at some
of the ingenious
ways facilities
managers bring
a real sense of
wellbeing into
the workplace.
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FMJDATA NEWS
6 This month’s summary of all the major
news, acquisitions and moves in the
FM industry.
CONTRACT WINS & PARTNERSHIPS
12 Find out about all the latest deals
going down in the world of facilities
management.
PEOPLE
14 Keep track of who’s moving where in
the FM profession.
IN MY VIEW
16 Sinead Bridgett, director at the Middle
East Facilities Management Association,
discusses the link between FM and the
hotel industry in the region
SOCIAL MEDIA
18 Social media expert Katie King
talks about the power of blogging for
creative expression, opinion sharing and
discussion
FM INSIDER
20 Steve Davies, managing director of
the newly-branded14forty, steps into the
facilities manager’s shoes.
KPI SURVEY
22 In the latest FM Index KPI Survey,
compiled by FMJ and Causeway, we
take a look at some of the trends the
survey has identiﬁed since it began,
with particular reference to the use of
technology
LEGISLATION UPDATE
40 Kaz Spiewakowski discusses a new
European safety standard covering the
use of automatic doors which came into
force this year.
MIFM
41 New product and service launches and
company news from the FM industry.
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FM NEEDS TO WAKE UP TO BIM
The Royal Institution of Chartered Surveyors
is calling for more ambitious sector targets
to raise awareness of building information
modeling (BIM) and its beneﬁts to the FM
sector.
The results of the recent BIM4FM survey
highlighted a signiﬁcant lack of understanding
around BIM and how it can be used within the
built environment, with 35 per cent of the FM
professionals surveyed not being familiar with
BIM or its uses. In light of these ﬁndings, RICS
is concerned the FM industry is missing out on
the added value BIM can bring to the smooth
running of buildings.
Of those aware of BIM, 51 per cent cited
the initial investment and maintenance costs
associated with implementing BIM as a main
concern. However, by investing in BIM at an
early stage, FM professionals will have access
to more accurate and reliable data about
the properties they manage. This will deliver
signiﬁcant returns on investment and position
BIM enabled practitioners as operating at the
top of their profession.
“Clearly the beneﬁts of BIM and the
competitive advantage it provides are not
fully appreciated by the FM industry,” said
Johnny Dunford, global commercial property
director at RICS. “RICS is eager to address this
to ensure the profession is not left behind but
instead seizes the opportunities presented by

new technologies. It
is vital that the entire
property industry
works together to
ensure the data
BIM produces is
transferable across the
different professions
operating at every
stage of a building’s
life-cycle. By
embracing BIM, FM professionals not only gain
additional skills but can also become involved
at the design stage as an educated consultant.”
But Jack Fraser, director of Service Works
Group, which sits on the BIFM BIM and
Government Soft Landings task groups,
believes that although the FM community
may initially have been slow to adopt BIM,
this is now changing. The BIFM is committed
to BIM as demonstrated by it putting a
task group in place, for example. “BIM is a
signiﬁcant change to the FM community and
it’s a gradual process rather than an overnight
transformation.” Fraser pointed to this year’s
Service Works FM software survey, in which
46 per cent of respondents said that they
believed BIM is relevant to their organisation,
with 26 per cent of those either looking to
implement a BIM strategy or already having a
strategy in place.

NEWSINBRIEF
The Green Deal needs to be made more
ﬁnancially attractive and the Green
Construction Board given more teeth,
if the UK is to halve carbon dioxide
emissions from buildings by 2025.
That’s according to a report from
the All Party Parliamentary Group for
Excellence in the Built Environment
published last month. Re-energising the
green agenda gives its backing to the
Green Deal, the Government’s ﬂagship
green policy, but says it urgently needs
to be reviewed. “We certainly applaud
the Government for introducing the
Green Deal, but we feel it is time to
take another look at the detail, make it
work for social housing, galvanise the
schemes locally across the country and
make ﬁnancial incentives permanent,”
the report says. The report makes
seven recommendations including
bolstering the Green Construction
Board; placing a stronger focus on
local initiatives; and making retroﬁt
more ﬁnancially attractive.
Vacant property security specialists
SitexOrbis has been acquired by a
consortium of private individuals. The
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acquisition, which was completed
in February this year, will give
stability to the business following
two years of uncertainty during a
Competition Commission process
following the company’s proposed
purchase by competitor VPS which was
subsequently turned down.
FM must align the workplace with the
increasing pace of change faced by
organisations and introduce innovative
service concepts that go beyond
solely looking at the workspace as
an opportunity for reducing operating
cost. That’s the message from a new
report by ISS and the Copenhagen
Institute for Future Studies. ISS 2020
Vision: New Ways of Working – the
workplace of the future analyses
the strategic themes shaping future
workplace strategies. It also provides a
framework for identifying the role of FM
in helping develop an organisation’s
workplace strategy, taking in to
account the competitive context,
strategy, brand, culture, and existing
workplaces. The report is available for
free online here.

DATES FOR THE FM DIARY:
• 4-8 November
Workplace Week Convention and
building visits
www.workplaceweek.com
• 5 November
Workplace Convention, Driving
Productivity through connected
workforce
PriceWaterhouseCoopers, London
http://bit.ly/13CytXK
• 6 November
RICS & EuroFM event
Central Plaza in Brussels, Belgium
www.informaexhibitions.com
• 15 November
BIFM Ireland region conference
Belfast
www.bifm.org.uk/bifm/events/
conferences/IC2013
• 19-20 November
WORKTECH 13 London
British Museum, London
www.unwired.eu.com
• 27-28 January 2014
The Facilities Management Forum
Radisson Blu Hotel, London
Stanstead
www.forumevents.co.uk
• 4-6 March 2014
Ecobuild
ExCel, London
www.ecobuild.co.uk
• 11-13 March 2014
Facilities Management 2014
NEC Birmingham
www.easyfairs.com
• 6-9 May 2014
ISSA Interclean 2014
Amsterdam
www.issainterclean.com
• 4-6 June 2014
European Facility Management
conference
Berlin
www.efmc-conference.com

WWW.FMJ.CO.UK

By law, you need to be licensed
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You probably haven’t thought much about it. You’ve just got music on for your staff or customers. But did
you know you need permission from the music’s copyright owners if you play music, TV or radio aloud
at work? It’s the law. But don’t worry, to get that permission you simply need a licence from PRS for Music*
(and in most cases, one from PPL** too). PRS for Music is a membership organisation that acts on behalf of
songwriters and composers to ensure they’re paid for the use of their work. So if you have music playing,
ask PRS for Music how you become licensed to listen today.

Contact PRS for Music on 0800 694 7344

or at prsformusic.com/musicatwork

*PRS for Music licences cover the vast majority of music originating from the UK and all over the world. However, if you play music that is outside of PRS for Music’s control, you may need an additional
licence from the relevant copyright owner(s). You will require a TV licence as well if you are using a TV in your premises. You do not need a licence from PRS for Music in the unlikely event that all the music
you play is out of copyright or is not controlled by PRS for Music. **PPL collects and distributes royalties on behalf of record companies and performers. Further info at ppluk.com. All music licences are
required under the Copyright, Designs and Patents Act 1988 which stipulates you must gain the permission of the copyright owner if you play music in public (anywhere outside the home environment).
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A PRODUCTIVE DAY
What are ofﬁces for and how should we measure their
productivity were two of the main themes of this year’s
Workplace Trends conference, held late last month at the Royal
College of GPs’ inspiringly-converted listed building on London’s
Euston Square. Lucy Black, owner of Big Pond Consulting, and
chair of the BIFM’s Sustainability Special Interest Group, reports.
Frank Duffy’s overview of ofﬁce developments
over the past ﬁve decades set the scene. He
concluded by asking how we justify place in
an increasingly virtual world. While systems
for delivering buildings are being tidied up,
with initiatives such as building information
modeling (BIM), he sees an ongoing lack
of clarity about what the delivery is for. He
also expressed his disappointment that after
30 years of facilities management in the
UK it remains focused largely on delivery
and transactions rather than working more
strategically to respond to changing societal
needs, such as supporting serendipity in the
working environment. He would like to see
FM being more aggressive and able to re-tool
existing space.
Rob Harris’s (Ramidus) forecast for the
London ofﬁce market raised the concept of
spaceless growth – ofﬁces that will support
larger workforces by changing patterns of use,
again raising the question of what ofﬁces, and
indeed cities, are for. What should be sobering
for anyone working in the built environment is
the occupiers’ assessment of how good their
workplaces are, and how well they support
their performance. Tim Oldman from Leesman
Index shared ﬁndings from over 42,000 survey
responses about people’s workplaces, where
an average of just 50 per cent of people
thinking that their workplace helps them to
work productively. This ranges from over 80
per cent in the best workplaces to a shocking
15 per cent in the lowest. Considering the
data in greater detail they have found the
differences between the highest and lowest
scores tend to be in areas of the workplace
that are associated with social cohesion
rather than more routine activities. In an
increasingly- fragmented world where many
people can work in different settings, it can
be ofﬁce space that glues people together.
He called for evidence-based design to
help to create productive workplaces that
people can be proud of, based on consistent
measurement of workplace effectiveness.
While the Leesman Index is a qualitative
measure of people’s perception of their
productivity, Nigel Oseland proposed that
measuring the link between ofﬁce design
and productivity has for too long been
considered an unachievable holy grail. As
a result, property-related business cases
focus on the costs of space and not on the
potential output beneﬁts. As the ratio of staff
to property costs has basically remained
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static for the past 50 years, with 85 per
cent of organisational costs committed to
salaries and the remainder on property costs,
focusing on the build and running costs
without including the potential for increasing
productivity therefore makes little business
sense. The Sumerians were assessing
productivity against costs for their slaves as
long as 7,000 years ago, and from the 20th
century onwards a raft of studies has been
undertaken, of varying robustness. Having
reviewed these, Oseland has produced an
index of likely performance increases from
improving a range of building elements,
including space, furniture and lighting. While
the percentage increases are not large, given
the cost of staff salaries even making a few
percentage points difference to productivity
can be signiﬁcant. However, greater increases
are possible from non-environmental factors
such as pay.
Oseland holds that a simpler metric for
productivity is still needed, and suggests that
revenue generation per ft2 (or metre) could
provide this. Shifting the metric from cost
would help to shift the perception of property
and facilities management as being an
overhead to an investment. This proposition
triggered debate among delegates, with
concerns about how to apply this to nonrevenue generating activities and not-forproﬁts, and that it could encourage the
densiﬁcation of workplaces that Tim Oldman
was speaking against. Oseland’s ﬁnal plea
was that rather than focusing on the impact
on individual tasks, the wider business impact
of building changes is measured; that we
measure the performance of the hive and not
just one bee.
Polar explorer Ian Clarke’s inspirational
expedition planning (including extreme calorie
counting) was a suitable bridge into lunch
and time to debate the morning’s topics.
A lively debate between Paul Morrell and
Paul Finch on the need for ofﬁces led into an
afternoon with case studies from across the
world, punctuated by Cambridge Architectural
Research sharing their methods for simulating
ofﬁce use. This could support more intensive
use of space, but following the morning’s
sessions whether it would make it more
productive was a question that some asked.
With Neil Usher blogging live through the
day and Su Butcher leading the twitter feed,
the topics from the conference will continue
to be debated by practitioners for some time.
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BIFM Award
winners 2013
Last month the cream of the FM profession gathered at the
prestigious Grosvenor House Hotel on Park Lane to celebrate
the winners of the British Institute of Facilities Management
annual awards which recognise the contribution made by
facilities management sector to the economy and society.
More than 1,300 guests heard writer, broadcaster and
former politician Gyles Brandreth announce Deborah
Rowland from the Cabinet Ofﬁce as the facilities manager
of the year, while FM consultant and trainer Anne Lennox
Martin walked away with the coveted Profound Impact on
the Industry award.
The awards, now in the 12th year are sponsored by Macro.
For the ﬁrst time FMJ also sponsored a category – the
Product Development of the Year section.
The 2013 winners are:
Excellence in Customer Service
• Chiswick Park: Enjoy Work
Excellence in Product Development
• GSH Group’s Energy Monitoring
Application (EMAP)
• Highly Commended: Excel, DeskQUERY™
FM Excellence in a Major Project
• COMET Advisory, Tri – Borough
Transforming TFM
• Highly Commended: BAE Systems, The
Bowland Centre
FM Service Provider of the Year
• GRITIT
• Highly Commended: Palmaris Services, i
Data - Integrated Business Solutions
Facilities Manager of the Year
Winner: Deborah Rowland, Cabinet Ofﬁce
Highly Commended: David Scott, Sodexo
Impact on Organisation & Workplace
• Britvic Soft Drinks Ltd, Britvic at
Breakspear Park
• Highly Commended: Google Ireland,
Google EMEA HQ Dublin

WWW.FMJ.CO.UK

In-House Team of the Year
• Edge Hill University, Facilities
Management
Innovation in the Use of Technology and
Systems
• iSite, The HUB
• Middlesex University, New Ways of
Working - a Digital Journey

The Grovsenor
House Hotel

Gyles B
randreth
Environmental
Management System Implementation
Judges Special Recognition Award
• Kajima Community
Lifetime Achievement
• Frank Duffy

Learning & Career Development
• MITIE Client Services
• Highly Commended: Initial
Facilities, Nurturing Talent - The
Initial Way
Profound Impact on the Industry
Over the Last Five Years
• Anne Lennox-Martin
Sustainability & Environmental
Impact
• Cofely & Peel Media Group,
MediaCityUK
• Edinburgh Napier
University,
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INDUSTRY EXPERT COLUMN

IN MY VIEW Sodexo launches UK

workplace trends report

GREG DAVIES

Head of service development
Assurity Consulting

PRINCIPLES OF SUCCESS
On the 15th October 2013, a Government
commissioned taskforce report on “EU
Red tape” presented at a Cabinet meeting
called for small businesses in low-risk
sectors to be exempt from keeping health
and safety assessments, as "problematic,
poorly-understood and burdensome
European rules" were constraining growth.
Of the estimated 4.8 million businesses
in the UK (Department of Business
Innovation and Skills figures), 99.2% are
0-49 employees and 3 million (Federation
of Small Business figures) sole traders.
This means already the vast majority of
these organisations are already exempt
from written health and safety procedures
(less than 5 employees) or even keeping
an accident book (less than 10
employees).
Agreed, over managing trivial health
and safety issues benefit no one, but
many of the basic disciplines are just
good business practice. What I mean is:
• Risk management (in all its guises)
• Business continuity
• Consulting with employees
• Provision of training and information
• Facilities and welfare
Business premises can catch fire whether
5 or 5,000 people work in them, but loss
of an employees time, however it is
caused, has a proportionately greater
effect on a small organisation. Where’s
the low risk in that?
Regardless of an organisation’s size,
sensible and effective risk management is
as good for profit as it is for employee’s
health. The 27,000,000 days we lost to
work related ill health and injury in
2011/12 (Health and Safety Executive) is
definitely bad for UK plc and so a poor
investment in anybody’s book.
SPONSORED BY
Assurity Consulting
t: 0844 800 7705
w: www.assurityconsulting.co.uk
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There are more baby boomers working in
the UK than ever before; mixed-gender
boards improve a company’s productivity;
and badly-designed open plan ofﬁces
can reduce happiness and productivity.
These are just some of the ﬁndings
from Sodexo’s workplace trends report
published last month.
How Britain works: Key Trends in a
Workplace Environment identiﬁes three
key factors affecting the workplace:
social trends, people trends and space
trends.
The composition of the workforce is
changing. While there are more baby
boomers in the workplace, the demands
and technology of younger employees
have a signiﬁcant inﬂuence on how
organisations operate. At the same
time, more women are occupying senior
management roles, with positive results
on productivity. A greater emphasis on
health and wellbeing mean companies
offering employees healthy options and
physical activities in the workplace
see them more engaged. The report
revealed that companies with women
on boards outperform those without,
with 42 per cent higher return in sales,
66 per cent return on invested capital
and 53 per cent higher return on equity;

FTSE companies that track wellbeing
outperform others by 10 per cent with
physically-healthy employees being 20 per
cent more productive and twice as likely
not to be ill; and well-lit, well-ventilated
and comfortable workplaces increased
productivity by as much as 16 per cent
and job satisfaction by 24 per cent.
More employees view their work and life
as one – more of a work-life ﬂow than a
work-life balance. Companies supporting
employees with ﬂexible working patterns
and technology to work anywhere anytime
can see a happier, more productive
workforce, particularly if allowed to
manage their personal lives during
traditional ofﬁce hours. Happy workers
are up to 12 per cent more productive,
the report found, with 75 per cent
claiming ﬂexible working is important or
very important to them and 14 per cent
declaring they would change job if ﬂexible
working was taken away.
The research also found that £135m
is lost every year as result of poorlydesigned ofﬁces; badly designed open plan
ofﬁces can reduce happiness levels by 32
per cent and productivity by 15 per cent a combination of public space and private
space is needed. Download the report at
from www.fmj.co.uk/sodexo

NEWSINBRIEF
Business relocation specialist Harrow
Green has moved a full-size replica of a
marble dedication slab from Caerleon,
a rare and delicate piece of Roman
history to its new home at The Centre
for the Study of Ancient Documents.
The project involved lifting the 290kg
marble Roman inscription on to a stair
climber with specialist lifting equipment
from the basement of the Roman Legion
Museum at Caerleon, Gwent (part of
The National Museum of Wales). The
timber ‘stairway’ had to be constructed
on the ramp and bolted securely in
place for the stair climber to climb up
to street level where it was loaded on
to the vehicle. It was then transported
to Oxford where it was unloaded,
unpacked and installed on to a specially
constructed stand. Warren, there is a
picture to be used here.
Leading FM software provider Service
Works Group, has published an FM

software guide which explains the
concept of self service technology and
explores the signiﬁcant operational
beneﬁts that it delivers for FM
professionals. The model represents
a dramatic shift in working practices
for facilities departments, building
occupants and contractors, particularly
for reactive and planned maintenance
jobs and booking shared resources
such as hotdesks and meeting rooms.
To receive a free copy of Unlock FM
Software with the Power of Self-Service,
email info@swg.com
BIFM deputy chairman Liz Kentish has
announced that she will not be standing
for the chairman’s role when her current
tenure comes to an end next summer.
Citing her desire to concentrate on
her business, Kentish and Co, she said
she intends to remain an active BIFM
member and supporting voice from
outside of the board room.
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CONTRACT WINS AND PARTNERSHIPS
BBC AWARDS £150M CONTRACT TO INTERSERVE
Interserve has been awarded a ﬁve-year facilities management contract with the BBC
worth more than £150m. The contract, which has a provision to extend for up to four
more years, includes the management and delivery of services at over 150 facilities
across the UK including Broadcasting House in London, MediaCityUK in Salford and
Paciﬁc Quay in Glasgow.
Interserve will be responsible for 26 services ranging from critical broadcast
engineering and business continuity services, through to implementing a new, ﬂexible
and dynamic workplace support model designed around maximising creativity across
the operating environments.

EMPRISE RETAINS THE BRITISH LIBRARY CONTRACT
Emprise has been awarded a two-year contract
extension with The British Library, one of the two
largest libraries in the world. Emprise has been
working with The British Library since 2003 to
deliver daily cleaning, window cleaning, exterior
cleaning, hygiene services, specialist cleaning
and waste management services.
Over the 10-year relationship, Emprise has
implemented daytime cleaning, an output
speciﬁcation model, electronic auditing and
a risk and reward scheme. Emprise has also
worked closely with the library to implement a
recycling and waste management scheme, which
saw the library achieve its 70 per cent recycling
target a year ahead of schedule, and to set more
ambitious waste management targets to further
improve the library’s green credentials.
David Read, head of facilities and property at
The British Library, said: “The quality of service and proven track record of success
over the last 10 years has given us conﬁdence that Emprise will continue to deliver
an excellent service that meets the library’s needs now and in the future.”
Matt Kuwertz,
Emprise sales
& marketing
director, said: “The
British Library is
a longstanding
partner and we
are delighted to
be able to build on
this strong working
relationship and
continue to deliver
excellent services
that meet the
library’s needs.”

MITIE WINS £38M CONTRACT WITH MITCHELLS & BUTLERS
Strategic outsourcing company MITIE has been awarded a £38m, three-year waste
management and cleaning contract with Mitchells & Butlers, operator of managed pubs,
bars and restaurant in the UK.
MITIE will provide recycling and environmental services at 1,600 restaurants and pubs
and cleaning at 650 establishments, standardising service levels across the estate.
Martyn Freeman, managing director of MITIE’s Facilities Management business, said:
“This important contract award demonstrates how MITIE can bring value, innovation and
high quality services to clients through a strategic FM model.”
Jamie Swanston, head of corporate and retail procurement at Mitchells & Butlers,
said: “MITIE demonstrated its ability to manage an estate of the scale and diversity of
Mitchells &Butlers. Its innovative solution to waste management aligns with our strategy
of improving our sustainable waste management performance and reducing our costs.”
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MITIE has expanded its FM contract
with Essex County Council to include
patrolling and managing 12 car parks
throughout the county. MITIE’s total
security management business already
provides security systems installation
and maintenance and response services
to ECC.
Airbus UK has awarded Harrow Green
the contract to relocate staff and
migrate IT equipment to its new Airbus
Aerospace Park in Filton, a multi-million
pound state-of-the-art engineering and
technology campus due to open later in
2013.
Optimum Group Services has won a
three-year contract with the medical
research charity the Wellcome Trust to
deliver hard services across its London
buildings.
Sodexo has partnered with Costa
to open its ﬁrst franchised outlet
at Queen’s Hospital, Romford.
Sodexo provides a range of facilities
management services to the hospital.
New Look has awarded a multimillion
pound contract to GSH Group to provide
a range of compliance services across
its portfolio of high street stores in the
UK, Ireland and mainland Europe.
Incentive FM has been awarded a threeyear contract to provide all security and
cleaning at the three sites, Pride Hill,
Darwin and Riverside, that make up
Shrewsbury Shopping Centres.
OCS has renewed a contract with the
high street fashion brand River Island to
provide cleaning, window cleaning and
stocktaking services to stores around
the UK and Ireland.
Norland has been retained by The
Financial Conduct Authority (FCA) to
continue to manage and maintain all
mechanical and electrical systems at
the FCA’s two ofﬁce buildings in
Canary Wharf.
Broadgate Estates has been conﬁrmed
as the new property managers of
PaddingtonCentral, the 1.2m sq ft
ofﬁce-led mixed-use development in
West London, which was recently
acquired by British Land.
For the latest contract wins and
partnerships visit www.fmj.co.uk or
follow us on Twitter @fmjtoday
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UNLOCKING THE MYTHS OF INFORMATION
MANAGEMENT
John Culkin, Director of Information Management at Crown Records Management

I

nformation has been described as the
life blood of an organisation, yet many
organisations struggle to answer basic
questions such as what information is
important, where is it and who is
responsible for it?
Information management is not a
technology issue, it’s an organisational
issue, but one in which technology plays
an increasing role. It’s not unknown for
organisations to have various and sometimes
multiple – not always compatible – systems
for document, content, records or case
management, separated into local ﬁling (both
electronic and physical), archive storage,
intranets, websites and the ubiquitous email.
Without a well deﬁned information
management strategy this situation will
typically be repeated as different systems are
changed or “upgraded”. Information does
not necessarily mean data, but to understand
and use both effectively it is essential to have
some sort of inventory and classiﬁcation
scheme to enable any chance of an effective
governance model.
At the most basic level, without knowing

what information is held by an organisation
and what are vital records or other
documentation, it’s going to be difﬁcult to
manage the lifecycle of any documentation
effectively. This makes even one of the
most basic tasks of records management retention periods - difﬁcult to undertake when
defensible destruction of unrequired records is
often a key regulatory requirement.
Senior management support is vital to
ensure any governance model is suitable,
effective and implemented on a day-to-day
basis. Policies have to meet the obligations
that regulations place upon them whilst at
the same time supporting effective services to
customers. It’s not just a challenge for the IT
department; it includes everyone from those
involved in purchasing or organising systems
to those implementing and using them.
The widespread promotion of big data,
cloud and digital or web services seem to
assume that the more basic and less technical
information management practices are already
in place, but is this true? One of the oldest
adages in computing is ‘garbage in, garbage
out’. But what if you don’t know what is

garbage and what is vital information?
Putting your ‘garbage’ into the cloud is not
a solution, yet many technology vendors are
prescribing something similar.
Aligning organisational and IT needs
requires a common understanding of
information. Typically both sides are talking
about the same things but fail to understand
each other. Information management
practiced well provides the common
vocabulary to enable successful project and
service delivery. Sometimes it’s hard to
know where to start to establish a clear path
through the large amounts of information
organisations must deal with, but Crown
Records Management has the knowledge and
experience to help facilitate that process of
understanding, which is needed before you
even start to think about technology.
www.crownrms.com
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The

people
New managing directors
for Macro and MITIE
Debra Ward has
been appointed
managing director
of Europe and
North America
at international
facilities
management
company Macro.
Ward joins Macro
after six years
as the managing
director of Mitie
Client Services
where she led the
strategic direction of the business.
Ward has held various managerial roles in the
food and hotel management industry and is the
chair of BIFM’s Women in FM group. She has
worked in six countries on three continents, and
spent seven years as a service and organisational
change consultant in the facilities industry.
Ward is replaced at Mitie Client Services by
David Howorth, who joined the business in 2007
to launch the Client Services offering alongside
Ward.
Prior to joining Mitie, Howorth worked for
Credit Suisse as vice president in Corporate
Real Estate Services and as regional manager at
GlaxoSmithKline for The Gale Company.

Service Works promotes
Nia Swift to the board
Integrated workplace management
system provider, Service Works
Group, has promoted Nia Swift,
the company’s PPP senior project
manager, to the board in the
newly-created role of professional
services director. The move
reﬂects the importance of the
public-private partnership market
to the organisation, whose
software is used to operate in
excess of 200 PPP contracts across Europe, North America and
Asia Paciﬁc.
Swift will head up Service Works’ growing PPP team across the globe,
comprising project managers, PPP due diligence experts, account
managers and technical staff, supporting the expanding client base.
In addition Swift will be responsible for the successful delivery of QFM
Software for facilities and maintenance management contracts for the
organisation. Swift has been in the PPP team at Service Works for ﬁve
years and previously spent nine years in an operational FM and PPP
capacity for service providers.

Portico to focus
on staff training
and development

Gradutation time at
BaxterStorey’s Chef Academy

Michaela Walters to client services
assistant director. Walters, who
joined Portico in 2007, will be
responsible for client retention,
staff training and development,
and managing the operational
team. This includes upskilling and
developing her team of managers to
retain Portico’s Investors in People
gold status.

CH&CO appoints new non-executive director
Independent catering group CH&Co
has appointed Stuart Lawson as a nonexecutive director. He joins Liz McMeikan
as the company’s existing non-executive
director. A qualiﬁed accountant, Lawson
has spent the last ﬁve years as a partner
at KPMG working across a variety of
business sectors in the UK and overseas.
He was previously ﬁnance director of
Burger King and CEO at Alldays PLC and
SFI Group PLC.
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A group of 31 chefs from BaxterStorey, the
independent corporate restaurateur, has
graduated from its award-winning Chef Academy
training programme. The graduation ceremony at
the British Medical Association House in London
on 10th October was attended by more than 130
people including guest speaker, Monica Galetti,
co-presenter on MasterChef: The Professionals.
BaxterStorey has now trained 219 chefs in its
academy.
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The i-Clean Site Certification process reassures all
stakeholders that cleaning services are delivered
in the most efficient way and in line with the best
practices seen from 160 providers at over 2600
other client buildings. Awarded on a site by site
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IN MY VIEW – SINEAD BRIDGETT

FM Improving Hotel
Standards in the Middle East
Sinead Bridgett, director at the Middle East Facility Management Association (MEFMA)

W

hilst growth in regional tourism
lags behind global growth, due to
political and social factors, there
are bright spots and plenty of optimism
abound. For example, the region is not
far off one billion overnight international
visitors and the GCC’s hospitality market is
expected to grow at an annual rate of 8.1
per cent to $28.3 billion by 2016 compared
to $19.2 billion in 2011. With such numbers
checking in there is an expectation on hotels
to meet an international standard - and if
they don’t, guests are quite capable of taking
their opinions online and taking future
loyalties elsewhere.
In a competitive environment such as
this, it is increasingly difﬁcult to maintain
consistency with every bed change, laundry
wash, ﬂoor clean and deep clean – day in,
day out – to keep guests beyond satisﬁed.
So what is the barometer for success? Is
it possible to compile data from multiple
resources to measure the efﬁciency of a
hospitality facility and the guest satisfaction
that was delivered? Quality assurance
inspections, work order turnaround and
check-in times might all be very interesting.
But at the end of the day, what truly counts
is inevitably the guest experience, their wellbeing and overall satisfaction.
As a consequence, every aspect of a hotel
establishment, from the reception to the
check-out procedure has to be of a consistent
standard and the simplest inconvenience can
ruin the overall experience. It could be an
old soap left in the bathroom, a towel not
changed or a dirty window.
This brings in facilities management
which, in the Middle East, has traditionally
been handled in-house but as an increase
in supply creates an increase in standards,
cleaning becomes ever more technical and
specialist – not just in the delivery but also
the management of it. You only have to look
at hotels in New York, which were badly

Middle East
Facility Management
Association
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affected by a bed bug infestation in 2010,
spreading to department stores, cinemas
and theatres to understand how quickly
a consistent standard can become, well,
inconsistent!
Which is why outsourcing the FM,
speciﬁcally to one specialist provider,
ensures that hotels are minimizing the risk
because all the non-core operations of a
hotel are being passed over to those who
have a technical knowledge of such crises.
This subsequently allows management to
focus on the guests and will allow the hotel’s
internal operations department to focus
on its own longer term strategic
priorities rather than concern
themselves with everyday
logistics.
Furthermore, it is actually
easier to implement any
necessary changes on a
service provider than inhouse operations and cheaper
especially when you consider
that FM companies can now
deliver integrated services
and offer total solutions in
pest control, landscaping, waste
management, window cleaning,
room cleaning, security and MEP.
So training each team on the
hotel brand, hotel operations and
hotel standards is streamlined – as is the
reporting back on those same standards
especially when we consider CAFM
technology and asset maintenance
programmes.
Such software gives FM operators
the ability to match staff to current
demand, which is especially useful
for the cleaning operation of a
hotel because it removes the ﬁxed
cost element on labour
allowing hotels
to earn a higher
room return. And
the economies
of scale that FM
companies deal with
allow ﬂexibility in
cleaning teams, allowing
them to offer a ﬁxed rate
per room.
Operators are therefore
only paying for

rooms that are cleaned as opposed to staff
on site - important to accurately forecast
costing.
I’m pleased to see that more hotels are
waking up to the advantages of outsourced
FM and cleaning because it is illustrative
of the progression our industry is making
and the recognition it is receiving. The
perception of a facilities manager is shifting
from that of an interchangeable supplier
to a true strategic partner. And to meet
increased demand for services and the
need to efﬁciently manage costs, hotel
administrators in Europe
and North America have
successfully partnered
with industry
experts who provide
complete non-core
service solutions.
The same, I believe,
is now beginning
to take shape in
the Middle East
that will support
and enhance
the industries
performance.
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IN MY VIEW – KATIE KING

SOCIAL MEDIA
Care in the content communities
One of the earliest forms of social media was blogging. They are perfect for creative
expression, opinion sharing and discussion says Katie King, managing director of Zoodikers.
Blogs have evolved
over the years and
blogging platforms
have developed to
meet the demands
of users. Content
can focus on
speciﬁc areas or
on a multitude
of random topics
dependent on the
owner – of which there may be more than
one. It’s possible to manage blogs that
cover light-hearted topics easily enough,
but more complex to use a blog as a
serious platform for updating business
stakeholders.
Blogs used to be mainly text based,
but with the development of content
communities such as Flickr and
YouTube, the possibilities have
expanded. Video blogs are now
common and referred
to as ‘vlogs’.
The beneﬁt
of video is
proven in
terms of
engagement
and a
professionallyedited video can command an
audience.
A blog can be pre-written as
a script and then recorded with a key
spokesperson from the organisation, ideally
the CEO. Inviting guest bloggers to keep
content varied and interesting will help
with the building of your eco-system of
inﬂuence. Dependent on the topic, three to
four minutes is often sufﬁcient to provide
enough information to update stakeholders
or begin a discussion – any longer and
attention spans can fade.
In the facilities management industry,
a video blog can be used as an effective
communication tool to reach a broad
audience. It can also be used as a form
of content for sharing on social media
and embedding on websites. They’re also
extremely important for link building and
SEO.
The growth of content communities has
coincided with the evolution of blogging,
allowing anyone who can take digital photos
and videos the ability to share the result
with large audiences. YouTube has more
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than 1 billion unique users each month,
making it the most effective channel for
video blog posts, along with Blogger and
other blogging channels.
Accounts on YouTube are free to set-up
and anyone can create one. Posting of
content is simple but only the beginning
of a longer process of community building.
The key feature of sites such as YouTube
and Flickr is the ability that they provide to
tag and group photos and videos. Similarly
as with Facebook, tagging is used to
identify the image
or video with key
descriptors. This
makes sites

searchable
and content
discoverable.
When people are able to ﬁnd your
content, they are likely to form an opinion
on it. This is where the risk enters the
social media mix. People that view the
video can add comment to it on many sites
including YouTube, Blogger and WordPress.
These comments are often uncensored.
The relative anonymity on content
sharing sites causes some people to lose
all inhibition, as the media has portrayed
recently with Twitter. Comment can be
positive but can also be incredibly negative.
It’s important not to ignore complaints, and
even more important to remove abusive
or inappropriate comment as this can
reﬂect badly on you, despite your lack of
responsibility for its posting.
Using social media as an external

communication tool is common, but it
is also crucial to remember the internal
audience. Employees use Facebook,
Twitter, YouTube and Flickr just as much
as customers to keep track of what the
organisation is up to. They are equally as
inﬂuential and important.
Organisations often block Facebook
and Twitter at work for the majority of
staff to remove the risk of distraction.
This is sensible, but assigning certain
administrators among employees empowers
everyone to be involved and be visible faces
of the organisation.

Employees can use social media to share
negative sentiment or even as an outlet for
sharing.
internal issues. This is best avoided with
the implementation of a social media policy
outlining exactly what is expected from
employees on social media at work. Closed
groups on LinkedIn are a good alternative
for old and disused internal facilities.
Integration is key when it comes to social
media. Maintaining message consistency
across the different channels is crucial for
brand building and reputation. Developing
targeted communications is a foundation
of marketing and applies just as much to
social media. Targeting appropriate groups,
providing regular, interesting and honest
content is a good guide for starting out with
developing and sharing content online.
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INTEGRATED SERVICES WINS TWO YEAR EXTENSION
FOR OUTSOURCED STORES CONTRACT

R

eading Borough Council (RBC) has
awarded a two year contract extension
to supply chain and procurement
specialist, Integrated Services for its
outsourced stores management programme,
which has already delivered signiﬁcant
materials cost savings and stock efﬁciencies.
Integrated Services, which is part of
Wolseley UK, was originally appointed on
a ﬁve year contract to manage all materials
supply for the repair and maintenance of

RBC’s housing stock and other council
buildings. This saw RBC outsourcing its stores
management to Integrated Services, which
set up its own purpose-made stores facility
in Reading. Integrated Services also offers a
delivery service and van stock management
for the council’s trades people out in the

community, providing all the supplies
needed for both reactive repairs and planned
maintenance and refurbishment.
Jamie Lovering from RBC explains: “The
initial contract had a two year extension
option and we decided to award this to
Integrated Services because they had worked
so hard with RBC to build and develop the
quality and efﬁciency of our stores over
the contract period. They have formed
such an excellent trade team that knows
exactly what we expect from them. They
are continually looking to supply RBC with
cost savings through economies of scale and
smarter procurement but at the same time,
maintaining the high standards of quality of
materials used.”
Stuart Morton, National Sales Director
– Integrated Services comments: “We are
delighted that RBC has decided to extend the
stores contract for two years. Our experience
in running dedicated stores facilities like
this means we are able to help RBC make
efﬁciencies in the materials supply chain,
which not only save money but help to
improve the service for council tenants.”
Jamie Lovering from RBC concludes:

“Integrated Services has also helped to
improve the efﬁciency of our stock holding
and has
always
achieved
our core
stock
target
of 98
per cent.
They have played a key role in helping us to
identify efﬁciencies throughout the supply
chain, helping us to control cost and stock
levels and dramatically improving service
levels, particularly in the areas of responsive
maintenance.”
For further information on Integrated
Services, visit the website
www.integratedservices.co.uk
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The FM

INSIDER
Steve Davies

The FM Insider is a series in which we invite the
specialists ser ving us to imagine they are sitting in the
facilities manager’s chair. We ask them to look at their
world from your perspective; if they had to be an FM for
a day, how would they approach the job? What insider
knowledge would they bring to bear on the role?

Stepping into the FMJ facilities manager’s chair this month is Steve Davies, the
managing director of 14forty, the new support services brand launched last month
by Compass Group UK & Ireland.

Facilities Management Journal: How does
it feel to be in the facilities manager’s
position?
Steve Davies: Having spent nearly 10 years
in facilities management, I’m acutely aware
of the challenges of the role and I keep them
at the forefront of my mind when operating
as the MD of 14forty now. It’s a great
privilege to lead such an experienced and
dedicated team of service professionals and
starting off this new venture on behalf of
Compass Group has been an exciting journey
- and one that is far from ﬁnished.
FMJ: What experience do you have prior
to this?
SD: Immediately before taking on this role
at 14forty, I was the UK managing director
of Eurest Services - the FM arm of Compass
Group UK & Ireland - which employed over
5,000 people. Before that I worked at Serco
Group, Reliance Facilities Management
and latterly at Monteray. I got into FM via
the leisure industry; I could see that the
facilities management sector was growing
and I wanted to be part of that.
FMJ: What skills do you think are imperative
to the facilities manager’s role?
SD: For me, facilities management is all
about people. Delivering for and working
with the people in our clients’ organisations.
Facilities managers must focus on the
client and require good communication
skills to be able to understand their needs;
this understanding must be combined with
experience to produce the right level of
service and develop the solutions required.
FMJ: What major challenges do you
envisage facing?
SD: One of the main practical challenges
that we face is training but I also see this
as an opportunity to develop the skills of
our people. Those facilities managers who
come from one of our core areas of catering,
cleaning or security need to be able to act as
a single point of contact for all the services
that 14forty delivers. We must also continue
to ensure that the specialist skills in each
of our core service lines are maintained.
That means educating our employees in the
detail of those service lines and we will do
that through the new academy which we’re
establishing.
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FMJ: How are you going to deal with the
reality of a reduced budget?
SD: An integrated solution is a major part
of the answer to the reduced budgets faced
by heads of FM and Corporate Real Estate
across the UK, so for us the constraints on
businesses represent an opportunity, not a
threat. It’s up to us to explain how opting for
an integrated solution can drive down costs
for an organisation. As an example, better
use of information can drive efﬁciencies.
Moreover, the FM provider needs to extract
just one proﬁt margin from a contract as
opposed to each single service provider
needing a margin, so this can give an inbuilt
saving.

FMJ: What would your big idea be?
SD: In an integrated facilities management
model, our people need to be multi-skilled
and have the ability to multi-task. So we’re
training people to cover secondary roles, so
that not only do individuals gain a broader
range of skills, but we have the capacity
to deal with surges in activity or absence.
One example of this is to get our cleaning
supervisors and catering supervisors to
be licensed under the Security Industry
Authority, so that they can perform security
tasks when needed. After all, ﬂexibility is
at the heart of what we do and we need to
innovate our procedures and structures to
maintain our cutting edge approach.

FMJ: Is there anything you would like
to change?
SD: In developing 14forty we have put a lot
of time and research into getting the offering
right. The brand is itself a new direction
and a product of change so I don’t think
there’s anything major which we’d like to do
differently at this stage. However each of our
clients faces different challenges and in each
location our facilities managers must shape
and evolve our services to ﬁt that client – so
in that sense we’re constantly changing.

FMJ: Compass has just launched a new brand
14forty: what makes the brand different from
other offerings within the FM marketplace?
SD: In launching 14forty, we’ve responded
to what many of our clients and prospective
clients are telling us: that they want selfdelivered, integrated facilities management.
14forty self-delivers food and soft support
services such as cleaning, security, guest
and business services and builds on our
Compass heritage of high-quality services.
We have chosen to partner with a hard
services company who is a best-in-class
provider, as we believe that assets need to
be managed and services need to be led.
Crucially, the client will still only deal with a
single 14forty point of contact.

FMJ: How can you inﬂuence the company
from your new position?
SD: As Managing Director of 14forty I’m
ideally placed to cultivate all the talent we
have within the business, drive us forward
and support our staff. But it’s not about me,
it’s about my leadership team, our managers,
supervisors and front line staff as everyone
needs to be engaged. An expanding business
will require change management, while a
company aiming for customer satisfaction
requires immaculate service and ambience;
proper facilities management can help in
each case.
FMJ: How can suppliers better serve FMs?
SD: 14forty has a number of preferred
suppliers with whom we work. For example
we work closely with Biffa to implement
the most sustainable and workable solution
to enable clients to manage their waste
effectively. Collaborating with suppliers is a
two-way street and the key to a good working
relationship is great communication and
responsiveness to the other’s needs.

FMJ: As an industry, how well do you
think the FM sector promotes what it
does to UK Plc?
SD: The UK FM sector is extremely advanced
but in the past we’ve perhaps been so
focused on doing what we do, that we
haven’t promoted the industry to a wider
business audience as much as we should
have. There is a great opportunity for us
to promote our industry to young people,
highlighting what an exciting career FM
can provide. I think the requirement for
wider industry promotion is becoming better
understood; a change driven by a market
which continues to evolve amid increased
competition.
If you are interested in participating in The FM Insider,
please contact the editor on 01322 662289 or email
cathy@kpmmedia.co.uk.
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KPI Survey
In the latest FM Index KPI Survey, compiled by FMJ
and Causeway, we take a look at some of the trends
the survey has identiﬁed since it began, with particular
reference to the use of technology

ROUND UP

Trendy Facilities Management
Since the FM Index KPI Survey began in 2006 it has revealed
some interesting facts and identiﬁed some clear trends in the ways
that core FM tasks are managed. Unsurprisingly, many of these
trends are inﬂuenced by advances in technology that facilitate
improvements in productivity, strategic management and customer
service.
An obvious example of this is the increased use of mobile
technologies, resulting in the latest generations of smart ‘phones
and tablet PCs. In 2006 the use of hand held devices for managing
mobile workforces was something of a rarity. The latest ﬁgures
indicate that around 80% of organisations use some form of
mobile device for communicating with ﬁeld operatives while more
‘traditional’ methods like landline and face-to-face communications
are in a very small minority.
There are also indications that the use of telematics/GPS for
vehicle and operative tracking is growing, though this question
hasn’t been included in the survey for long enough to identify clear
trends. The most recent results show 24% of all respondents are
using tracking, though this ﬁgure is higher for FM service providers
(43%).
Mobile devices clearly improve communications with the help
desk on the operational side of FM and many organisations are
now using their intranet to deliver similar beneﬁts for internal
customers. Data gathered since 2008 clearly shows that many
more reactive calls are now booked via the intranet (see ﬁgure

1), helping to reduce the number of calls and emails to help desk
staff.
Another trend is the move away from ‘home-grown’ software
solutions such as spreadsheets to purpose-designed software
packages. This is clearly evidenced by the use of proprietary
software for managing everyday processes such as planned

i Fig. 1: Reactive calls booked via the intranet

preventative maintenance (see ﬁgure 2) and booking resources.
The latter functionality has also resulted in a broadening of the
types of resource that can be booked – such as pool cars and
video conferencing facilities – along with the ‘old favourites’ like
meeting rooms. Changes in working practices have also resulted in
hot desks becoming a popular bookable resource. These trends are
summarised in ﬁgure 3.
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Technology can be a great enabler for facilities
management processes and each organisation can
beneﬁt in different ways. The key is to work closely with
technology providers to identify the most appropriate
solutions and ensure they are implemented in the best
way.

Percentage respondents

70

James Atkinson
director, Causeway

60

50

40

30

20

10

0

2006

2007

2008

2009

2010

2011

2012

i IN THE NEXT ISSUE
In the next issue of FMJ we will start reporting on the results of the latest survey, carried out in September and October 2013.
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COMPANY INSIGHT
A bespoke service is
offered to all clients

Clients receive a report
of work done and any
areas of concern

All teams are supplied
with liveried 16.5m
boom vans

UK Gutter Maintenance
Paul and Kathy Blair, husband and wife and

fully informed of progress before, during and

co-owners of UK Gutter Maintenance Ltd were
delighted when the opportunity presented itself

upon completion of works. Before and after
digital photographs of all works are always

in the Spring of 2008 to form their own
specialist gutter cleaning company and have

provided together with reports upon on any
major defects found or areas of concern.

never looked back since. Despite the economic
doom and gloom theirs is a true success story.

Wherever possible, should there be any minor
defects found these are carried out before

Between them the couple have over forty
years experience working within specialised
service industries, over ten of which have been
dedicated to gutter cleaning activities. Both Paul
and Kathy have a passionate belief in what their
company stands for and a refreshingly
uncomplicated common sense approach to
managing their business. Their work ethic is
based on teamwork and by placing a greater
reliance and responsibility on those who work
with them they have succeeded in achieving a
consistently high and personal level of service
that they believe is unrivalled in the industry.
Kathy Blair Managing Director says “in an
industry where the end product invariably
cannot be seen it is of paramount importance
that clients have confidence in the company
they choose to employ. We instil that confidence
and trust by focusing on all aspects of our
performance. With our teams’ combined and
varied knowledge we have a unique
understanding and empathy with what our
clients expect from us and are committed to
meeting those expectations by ensuring that all
jobs are done properly and to the complete
satisfaction of our customers”.
Placing utmost importance on Health and
Safety the couple chose to appoint a Health and
Safety Manager, Mr Martin Young whose sole
responsibility is to ensure that all works are
undertaken in a safe manner. Martin has had a
long and varied career, primarily within the
engineering sector and five years ago took the
decision to obtain a NEBOSH qualification and
focus on Health and Safety. Martin’s particular
expertise lies in working at height and he has
proven to be an invaluable asset to the company.
A flexible and complete service
Kathy Blair states “The structure and flexibility
of UK Gutter Maintenance means that we are
able to work throughout the country in just

about any location, at relatively short notice. We
also offer an emergency call-out service for our
national clients and work for several national
help desks on a call-out basis.. This is proving to
be an invaluable service and as far as we are
aware UK Gutter Maintenance Ltd is the only
company in the UK offering this type of service
on such a major scale.
Due to the nature of these types of works, in
most cases leaks are experienced inside the
building and temporary repairs are required to
prevent a further ingress of water. Inevitably we
find that these leaks are not necessarily a gutter
maintenance problem but could also be caused
by defective areas on the roofs.
In some instances the gutter and roof defects
we encounter need a permanent long term
solution. This has resulted in our gutter cleaning
service and skills extending to incorporate the
treatment of leaking joints and badly corroded
gutters as well as undertaking full roofing and
skylight repairs, including the treatment of cut
edge corrosion.
Consequently over the years our experience
and expertise has evolved which now enables
us to offer a complete gutter and roof
maintenance service. This gives the Company
the distinct commercial advantage of being able
to offer a truly complete package.
All teams are supplied with liveried 16.5 m
boom vans as a standard piece of access
equipment and are fully equipped with specialist
safety equipment, particularly for undertaking
works on fragile roofs or where skylights are
present. Additional equipment is resourced to
suit each individual task and the
appropriate team members are deployed
to deliver a bespoke service to clients’
individual requirements.
Communication is seen as key to the
company’s ongoing success and clients are kept

leaving the site.
Paul Blair states that “our clients acknowledge
that this procedure is very effective and the
provision of photographs is the only way that
they can actually see that the work has been
carried out. Unfortunately in our industry there
are too many people that do not do the work
they have been brought in to do. There have
been many occasions when we have surveyed a
job only to find that the company last employed
to do the gutter clean or repair work had not
done it properly, if at all”.
UK Gutter Maintenance Ltd has a reputation
for honesty and trustworthiness and an ever
growing and loyal client list with household
names such as Interserve FM, FES FM, Facilities
Services Group, Topps Tiles, C Brewers & sons,
Carpetright and The Open University to name
but a few.
Kathy says “we are in the enviable position of
clients actually wanting UK Gutter Maintenance
Ltd to work for them. We have never been busier
and for Paul and I owning our own company
and being in control of our own destiny is the
best thing that could have happened to us. Our
business has been built on client relationships
and our motivation and success lies in the fact
that we personally know the majority of people
we work for and for whom we deliver a high
level of service which represents value for
money, professionally, efficiently and safely”.
Services overview
Major planned preventative maintenance
(PPM) gutter cleaning contracts.
Fast reliable call-outs for national help desks.
Gutter maintenance and repair works.
Gutter waterproofing treatments
(up to 15 year guarantee)
Siphonic system repairs and installations.
Roof and sky light repairs/replacements.
Re-testing of safety wire systems.

•
•
•
•
•
•
•

For further information please contact us on tel: 01748 835454 or visit our web-site: www.ukgutters.co.uk

Virgin’s flags
Where would you expect to ﬁnd the headquarters of the team responsible for licensing
and managing the brands of the Virgin group? In the City perhaps, or Soho or a
fashionable part of trendy east London? Freelance journalist Richard Byatt reports
from Virgin Management’s new home in the iconic Battleship Building in west London.
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ship sets sail
uilt as a maintenance depot for British
Rail in 1968, the building occupies a
triangle of land between the Harrow
Road and the elevated A40 Westway, near
Paddington station. Neglected for many
years, in 2001 the building was converted
into ofﬁces for the Monsoon fashion chain
and features double-height spaces and an Art
Deco staircase.
Virgin has a long association with this
part of London. Richard Branson started the
business producing a student magazine from
a basement in nearby Connaught Square,
he lived and worked on a houseboat in Little
Venice and the Sex Pistols were signed to
Virgin Records in Vernon Yard off Portobello
Road.
Virgin is a leading international investment
group and one of the world’s most recognised
and respected brands. Conceived in 1970
by Sir Richard Branson, the Virgin Group has
gone on to grow successful businesses in
sectors ranging from mobile telephony, travel
and ﬁnancial services to leisure, music,
holidays and health and wellness. Across its
companies, Virgin employs approximately
65,000 people, in 34 countries and global
branded revenues in 2012 were around
£13bn.
VML’s base was previously the
Old Schoolhouse in the Brook Green
neighbourhood of Hammersmith. A ﬁtout
in 2008-9 opened up as much of the space
as possible but the organisation was
spread across four different buildings. The
conﬁguration limited the maximum number of
workplaces in any one space to around 30.
The company was looking for a change – with
a greater focus on collaboration; providing
better services for staff and moving to open
plan working.
In mid-2012 VML began to market its
existing space and started the search for
a new location. Better connections to the
City and with Heathrow were important, with
proximity to Paddington key to both.
Some of the spaces the team looked at
were simply too “high-tech” and didn’t ﬁt
with Virgin’s brand values but the Battleship
Building ticked several boxes – interesting
history; in a vibrant area and “a bit rock
& roll,” as facilities and property manager
Alison Jannergren puts it. The new Paddington
Central ofﬁce hub is close by, as well as the
M&S headquarters, along with the attractions

B
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of Little Venice and the Paddington Branch of
the Grand Union Canal.

stats & facts

DOMESTIC THEME
VML took around 60 per cent of the space,
mostly on the higher ﬂoors. In early March
2013 staff moved into the third ﬂoor while the
other levels were being worked on. Virgin has
a history of working with designers Spacelab
so the brieﬁng was fairly loose.
They looked to New York warehouse
apartments for inspiration. The design is
perhaps best described as “functional but
fun” with a domestic theme running through
the space. All the meeting rooms are named
after spaces you’d ﬁnd in a (large) house
– dining room, playroom, library etc. “The
space is intended to adapt to the personality
of the brand over time, just as your own
home would,” says Spacelab partner Nathan
Lonsdale.
Jannergren explains that the layout needed
to work for both dynamic teams and those
whose working relationships were more
settled. She had an FM role in the City before
joining Virgin about two and a half years
ago and is part of a team at VML. Rather
than running a typical FM “department”
she is supported by a facilities coordinator
and contractors but also works with a
sustainability team, the special events team
and the PAs. “It’s an interesting web,” she
says.
As soon as the move to the Battleship
Building was agreed, VML began to engage
with staff. They were encouraged to post
online what they did and didn’t want to see in
the new space. The project’s page included
views on what was “hot or not”. Tours of
the building were organised and Spacelab
incorporated some of the ideas proposed by
staff. “The internal communications team at
VML did a great job liaising with staff to keep
them involved,” recalls Lonsdale. “The design
process was a collaborative ideas exchange
between us and the VML team.” Staff were
keen to see sustainability incorporated
throughout the scheme and the project is
on its way to achieving a gold standard Ska
rating.
Virgin’s signature red is used very sparingly,
mostly at the entrances to ofﬁce ﬂoors, and
the space is adorned with Richard Branson’s
memorabilia curated by his daughter
Holly Branson but elsewhere it’s a largely

The Battleship Building

PROJECT TEAM
Architects
Spacelab
Fit-out contractor
Cameron Black
Project manager and costs
consultant Projectlab
M&E consultant
RSP Consulting Engineers

Contractors/suppliers
Mechanical contractor
Working Environments
Electrical contractors
Light Power Installations Limited
Joinery
Adams Joinery
Timber floor
Havwoods Flooring Parquet
Audio-visual
Live Smarter
Lighting design
RSP Consulting Engineers / Spacelab
Furniture supply
Day 2
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monochrome palette. “The ofﬁce is really
a blank canvas and adaptable from a
branding perspective,” argues Nathan
Lonsdale.
The key elements of the design are the
mostly exposed sofﬁt, with visible services
and the decision to leave the metal raised
ﬂoor panels uncovered in large areas,
creating an industrial feel. These “hard”
elements are softened by the eclectic
mix of furniture, including low square
school style tables, bentwood café chairs,
Chesterﬁeld sofas and benches. Glass
screens with an “etched” ﬁligree effect
divide soft seating areas from workstations
which comprise timber tops to black metal
frames.
The designers used the curved façade of
the building to ﬁt in small meeting rooms
and “phone booths.” The meeting rooms
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have playful themes and touches such
as light ﬁttings incorporating cymbals, a
domestic scale rug inset into the ﬂoor and
empty frames on the wall amongst the
best-selling CDs.
The third ﬂoor features a higher ceiling
and a gold bar with espresso machine.
The café space on the third ﬂoor has
the de rigueur table tennis table and an
original arcade video game as well as a
dodgem car which look as though it’s
ready to spark off across the metal ﬂoor.
The smaller ﬁfth ﬂoor space gives access
to a terrace which may be a future design
project and a small boardroom has been
created on the sixth ﬂoor.
There was more desk “ownership at the
old site, with heavy desks and pedestals.
At the Battleship Building there are
fewer barriers and 40 to 60 desk spaces

can be accommodated in some areas –
allowing larger teams to sit together. Desk
provision is 80 per cent for the 140 Virgin
Management staff currently working in
the building and hot desking works on a
“regional” structure.
Spacelab used its benchmark data on
desk ratios and workstation typologies
from previous projects to assess the
opportunity for more ﬂexible working.
The designers incorporated a variety
of workstations to adapt to different
activities – telephone booths for private
conversations, break out spaces for ad
hoc meetings, perimeter workbenches
for laptop working, meeting rooms of
different sizes and bench desking to
accommodate team working and facilitate
collaboration. Each workstation is supplied
with power points and wireless broadband
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Jannergren says she’s surprised at how
quickly staff have settled in: “Information
now travels much faster; within ﬁve to
10 minutes, two or three departments
have linked in on a new concept and
immediately put plans in place to explore
and implement.
Both the air conditioning and lighting in
the Battleship Building offer a high degree
of ﬂexibility, a key requirement for the new
space. After managing building services
directly at its previous location, VML was
looking for a “larger entity” to run all the
kit. Although the elevated Westway passes
within feet of the building, the glazing
provides impressive sound insulation and
Jannergren says the smart HVAC system
makes staff less likely to want to open
a window – however, they can do this on
the north side, with views across to Little
Venice.
Spacelab’s project management arm,
projectlab, managed the project on a very
tight timescale and to a restricted budget
that got cut back from the original ﬁgure.
They managed an overlapping tender and
design process which gave them just four
weeks to get the project on site.
Fit out and refurbishment specialist
Cameron Black undertook the ﬁt out of the
Cat A space to Cat B standards on a 14week programme in two phases. The work
included extensive services installations,
new IT infrastructure, specialist lighting,
feature partitions and glazed screens,
bespoke joinery, a new boardroom and
kitchen/breakout areas.

is active throughout the building to enable
anywhere working.
Despite creating a collaborative ofﬁce
environment, VML is also very supportive
of ﬂexible working. People can work from
home and elsewhere but are actively
encouraged to be in the ofﬁce at least two
or three days a week. The company’s IT
department has enabled ﬂexible working
with a cloud-based infrastructure.
“We designed the new ofﬁce for
maximum ﬂexibility,” says SpaceLab’s
Lonsdale. “Bench desks and staff storage
lockers mean staff and teams can sit
anywhere to enable total ﬂexible working.
A variety of workspaces make the space
adaptable to ﬂuctuations in staff numbers
and task emphasis. We incorporated a
comprehensive IT infrastructure for ﬂexible
network capabilities.“
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BRANDING
The Battleship Building is tricky to ﬁnd if
you don’t have precise directions and a
little anonymous if you don’t know what
you’re looking for. The move has been a
fast-track programme and of course VML
does not own the building (it occupies four
ﬂoors) but the company is now looking at
options to brand the building.
The history of the Battleship Building,
VML’s brand values and the opportunities
to communicate internally and externally
are all being considered. Jannergren
emphasises VML’s wish to work in
partnership with the landlord, other
tenants and the council (it’s a listed
building) to ensure they respect and
enhance the iconic building.
Nathan Lonsdale explains how Spacelab
responded to such a strong building:
“We worked with the building to create
movement and energy throughout. We
kept the space open plan and did not
compartmentalise it, instead we created
installations in space where necessary
for meeting rooms, and added other
elements that suited the way VML wanted
to work. We wanted to maximise lines
of visibility to enhance team spirit, and
located facilities so that staff need to

pass through one space to get to another,
increasing chance interactions.”
The large double height reception is
quite understated. VML shares the building
with other tenants so for the time being
its presence in reception is a “V Greet
by V-pod” providing touchscreen access
to information on teams and activities
in the building and a video link to their
receptionist.
Cameron Black contracts manager
Chris Hesketh says: “At 14,800 square
feet on a very tight budget, this is not
an extravagant ﬁt-out. The team has
created space which delivers for the
client, providing cost-efﬁcient workspace,
reﬂecting the Virgin brand values and
respecting a distinctive building.”
Although it’s not a customer-facing
building, the Battleship hosts events,
largely for the Virgin family, such as Q&A
sessions and guest speakers. During
September’s Social Media Week, Virgin
was a London Hub Host and hosted a
number of sessions, including a Q&A with
Richard Branson.
The building is also used to bring
together people from across the Virgin
group who can learn from each other,
such as the People Team or PAs, and
to share knowledge. The Battleship
Building project has been a real team
effort, says Jannergren: ““Spacelab has
done an amazing job and Cameron Black
have blown the doors off!” She sums up
the company’s approach to using their
new space: “Virgin’s history is all about
experimentation – try it and see if it
works. That’s our approach to FM, to be
ﬂuid and ﬂexible.”
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FOCUS

FM RECRUITMENT

Socially
acceptable

Recruitment experts have played a central role in the facilities management sector,
volunteering for committees and associations, organising events, placing a pool of
temporary facilities staﬀ with organisations, and matchmaking senior professionals
with major employers. They have provided an incredible source of knowledge of who’s
who, and what’s what in FM. But what impact has the advent of social media had on the
way FM recruiters work? With rumours that some client organisations are refusing to
pay for introductions to candidates they are LinkedIn with, freelance journalist Jackie
Bennett Shaw talks to some of the key people responsible for sourcing FM talent to
examine how today’s recruiter can continue to add value to our sector.
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ocial media is accessible and costeffective and this year nearly half of all
UK employers used social media in their
hiring process, while in 2012 it was reported
that one in six job seekers found their last
position through social networks. Katie
King, MD of PR and social media marketing
company Zoodikers comments: “Facilities
management in particular can beneﬁt from
the use of social media for recruitment, and
a brief search of the LinkedIn jobs feature
reveals quite how many companies within the
sector are already using the service.”
For some in speciﬁc FM areas such as
contracted service provision the value of
using recruiters is negligible. Jeremy Waud,
group MD of Incentive FM, says: “I think they
have more value to in-house organisations
and we use them very little. The FM service
sector pretty much knows who is about
and who is any good as we brush shoulders
month in and month out. Social media just
helps to expand our pool of candidates and,
to be honest, we ignore almost all approaches
from agents. They need to be more creative
with their business model for contractors
or they will just never be used outside dire
emergencies!”
It is clear to see that the constant and rapid
expansion of social media sites, especially
LinkedIn with its focus on supporting
individuals and companies to strengthen and
extend their network of business contacts,
is having a profound effect on recruitment
which is hard to ignore. One FM professional
describes why she favours using social media
over recruiters: “I have applied for most of
my roles online and not through recruiters.
Most are unfortunately not responsive due to
the number of people who apply for each job
so I don’t hold out much hope with them. I’m
trying to use my own network now.”
An ocean-sized talent pool seems to have
sprung out of social media growth. So what
does the FM recruiter think of this change: is
it more challenge than opportunity, and what
does the future hold?
“I’ve seen the face of recruitment change
dramatically in the last 10 years,” says Sam
Skelton, director of Phoenix Resourcing
Services (PRS). “The explosion of social
media and recruitment portals can offer big
advantages, speed up processes and offer
accessibility like never before.” Ashleigh
Brown, consultant to the FM sector, believes
however that it is a ‘double edged sword’:
“Sites like LinkedIn have certainly helped
recruiters in the industry to be exposed to a
much greater range of people who are not
actively looking for new roles but who, when
approached in the right way, may be open
to change. So, in this respect, social media
has become the recruiter’s best friend. On
the other hand, as their ability to reach the
market has been vastly increased through the
use of social media, companies have increased
their onsite recruitment with HR teams doing
much more of their own,” says Brown.
Executive manager at Catch 22 Don
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Searle is keen that this should not give rise
to a ‘grab-and-go’ environment and that
speed and easy access to candidates must be
tempered by quality control: “The avenues
which are open for making contacts and
networking are vastly larger than they
ever used to be and this has changed how
recruiters gather a talent pool. In principle,
we’re talking about LinkedIn where people put
a professional veneer on their career to look
as good as they can to potential contacts.
But it’s is like an X-ray where you only get
an image of part of the person. While it’s
true that companies can go to social media
for the candidates, they still have to sort
the wheat from the chaff. A good recruiter
will have already done that with the client
in mind. There’s a danger that companies
may pick the low-hanging fruit putting their
brand at risk if they don’t manage the process
properly. Active recruiters are involved with
professional organisations and are constantly
networking. We get to know who’s on the
market, their strengths and abilities, and who
may be looking for a change.”
Staying one step ahead of the game is a
‘no brainer’ for the FM recruiter who wants to
keep on the right side of social media: “Know
your client and keep in contact with your
networks to ensure that you are always up
to date with who is connected to whom – no
small task when you have large networks.
You’ve also got to remember that you’ve
got access to the same pool as everyone
else so, once again, it’s essential to keep in
touch and expand your network constantly.
When you have something of interest you’ll
have easier access to the people you want
to approach. Use social media to keep your
‘face’ consistently in front of your networks,”
advises Ashleigh Brown.
No matter how the logistics employed
by FM recruiters has changed, this is still
an industry based on relationships and the
‘cyber’ face is no replacement for the personal
touch. PRS’s Skelton is emphatic about this:
“Can you really get as much from a web page
as you can from sitting in front a candidate?
Of course not. Clients need an accurate
delivery of candidates against job specs, and
without actually meeting and vetting those
candidates ﬁrst I ﬁrmly believe this cannot
be achieved.” Hays Facilities Management’s
Ian Higgins agrees: “Recruitment is a people
business and we’re passionate about creating
valuable relationships with everyone we
work with. We work closely with clients to
understand their requirements, and with
professionals to understand their career
aspirations; social media is an excellent
facilitator of these relationships, but should
not replace personal connections or the role
of recruiters as trusted advisors.”
Joanna Lloyd Davies is a consultant with
18 years’ experience in the built environment,
harnessing the best people to exceed client
expectation. As a Fellow of the BIFM since
joining the organisation and a BIFM Award
lead judge for eight years, she is a ﬁrm

believer that what recruiters should bring to
FM is a contribution to industry excellence.
“A recruiter should have proven experience of
the sector they’re working in and be a person
of integrity. They have got to add value for
both the client and the candidate. It’s about
acting as an intermediary who is respected in
the marketplace,” says Lloyd. “For candidates
recruiters are the professionals that can
link you to your next opportunity, helping
with your progression and encouraging
you to put your ‘best foot forward’ with a
clear idea of what you want for the future.
Candidates and clients are equally important.
We’re identifying the business leaders of
the future who are creative, responsible and
determined.”
Director of Talent FM Nikki Dallas mirrors
the view that experienced FM recruiters can
help to shape the industry’s future: “Specialist
niche recruiters will never be defunct: they
have knowledge and expertise and watch
the industry grow. If, for example, they spot
a lack of talent in an area which will be a
problem in a few years’ time, they are able to
identify this and alert the industry.” And, like
Lloyd Davies, she actively demonstrates her
belief that recruiters should be involved in the
industry through Talent FM’s sponsorship of
BIFM’s Women in FM Awards.
For Peter Forshaw, MD at Maxwell
Recruitment, impartiality should be a key part
of what the recruiter brings to the FM market.
“When you’re looking at the higher end of
recruitment, the opportunity needs to be sold
to a prospective candidate and it’s hard for a
company to do that direct to the client. For
example, in times of recession, candidates
may be looking at a prospective position with
a similar salary to their current one. Here you
need the independent view point of a recruiter
to promote the added beneﬁts of the role in
terms of ‘best ﬁt’ for business culture, and the
candidate’s skill set, personality and career
progression. We’re industry analysts, rather
than being directly involved and therefore
can act as career guides.”
Nikki Dallas rounds up the topic of added
value saying: “What we can contribute are the
same values that we’ve always been able to
add. Just because you have someone in your
contacts does not necessarily make them the
right person for the job. We guide clients and
candidates through each part of the life-cycle,
ensuring the right culture and personality
ﬁt as well as a skills match. We negotiate
the right package so that this is in line with
the industry and both parties start off with
a happy working relationship. To think that
we’re just an introduction service is ‘dumbing
down’ the role of the good recruiter.”
And what for the future? Recruiters
across the board believe that a successful
relationship with the FM sector would beneﬁt
from symbiosis. “We need to be recognised by
industry bodies as an equal business partner
that makes a positive contribution to the
industry and promotes excellence within FM,”
concludes Dallas.
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JOBSINPROPERTY.COM TO POWER
FMJ.CO.UK JOBS SECTOR
JobsinProperty.com have teamed up with Facilities Management Journal to create an exciting new partnership that will
benefit job seekers within the FM sector as well as employers looking for the best candidates in the market.

I

n this groundbreaking new deal,
JobsinProperty.com have agreed to
manage and administer the Jobs section
of The Facilities Management Journal
magazine. JobsinProperty.com will provide
their market-leading online portal to
power the jobs section within FMJ. For
the very ﬁrst time in the FM Sector, a
framework has been facilitated marrying
the technology of an independent job board
to the media of the online/ofﬂine Facilities
Journal.
Jobs in Property launched in early
2013. JobsinProperty.com provides a
platform enabling candidates and clients
within the property sector to advertise
opportunities or seek out ideal roles. Jobs
in Property offers all the essential features
of a sophisticated job board including
a comprehensive CV database, job
posting, banner advertising opportunities,
training, email marketing, careers advice
and guidance. The website has over
500 current, live vacancies and already
regularly receives over 30,000 unique
online visits on a monthly basis.
Gary Sewell, Business Development
Manager, comments, “We are very excited
to sign Jobs in Property to the partnership
with FMJ. It is apparent in the Property
Sector, and in particular the FM Sector,
there are very few niche job boards. This
lack of options is acute and we hope to

Gary Sewell
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challenge this and
bring something
new to the market.
We have already
attracted a range of
leading brands to the
jobs board including
clients from leading
international property
consultancies and
national contractors to
SME’s and specialist
agencies. This
partnership means we
can now maximize the
number of FM roles
being advertised giving
job seekers access to
more FM vacancies
than anywhere else.
We look forward to
welcoming many new
clients on board over
the coming weeks
and months. We have
been searching for a
suitable media partner
within the FM industry
for the last six months
and we feel FMJ are
the perfect ﬁt for what we are looking to
achieve. FMJ have the proﬁle, track record
and desire to help make this partnership a
huge success. We are over the moon with
the deal and look forward to working with
them very closely.”
FMJ is delighted to announce our
partnership with JobsinProperty.com which
starts this month. Jobs in Property was
launched earlier this year, and in a short
space of time has grown to such a degree
that they currently have over 500 current,
live vacancies on their board, with more
than 30,000 unique online visits each
month.
They will manage and administer our
job section, their recruitment and career
expertise complementing our track record
and market-leading reputation. Our readers
and advertisers alike will have unparalleled
access to the most wide ranging selection
of jobs and vacancies in the FM sector.
We are delighted to be involved with the
forward-thinking team at JobsinProperty.

com and look forward to a mutually
beneﬁcial relationship.
Gary Sewell comments “JobsinProperty.
com are looking to agree similar deals
within each of the key disciplines of the
Built Environment and will seek out the
market leaders in their respective sectors.
We will develop our partnership with FMJ
to improve our offering and further bolster
our aim to become the go-to job board
within the sector. If you are considering
using a job board or have been unsatisﬁed
with the service provided by one of our
competitors please get in touch.
The partnership, effective from November
2013, covers all aspects of recruitment
advertising. Over the coming months
there will be editorial opportunities, salary
survey information and market data will
be made available. Anyone who wishes
to register a vacancy or wants to ﬁnd out
more should get in touch with Gary Sewell
on 0203 1765355, info@jobsinproperty.
com or www.jobsinproperty.com
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An energetic

approach
For those charged with ﬁnding ways to achieve genuine ﬁnancial savings for any
organisation, the energy efﬁciency of buildings and facilities should now be at the
top of the priority list. Richard Scott, head of energy efﬁciency at E.ON Connecting
Energies, discusses the role of the energy performance contract

A

n energy performance contract (EPC) is a
partnership between a customer, or client,
and an energy services company (ESCo),
designed to save energy for as long as possible.
Based around an alternative means of facilitating
investment in relevant and proven technologies,
it allows an organisation to implement the key
changes needed to improve the energy efﬁciency of
its buildings or facilities without having to raise the
required capital. A combination of the best energy
conservation methods are designed to suit the speciﬁc
circumstances of the client; these are then installed,
commissioned and potentially even funded by the
EPC provider. The client need not make any capital
investment, but instead pay a monthly service fee
to the ESCo with the contract entirely guaranteeing
a level of energy savings sufﬁcient to more than
cover the fees charged. There is no pay-back period
to consider, as zero capital has been spent by the
client, meaning they are cash positive in the ﬁrst
year. With energy savings guaranteed in this way,
long-term EPC agreements represent an attractive and
low risk opportunity for clients to manage energy
consumption, carbon emissions and cost.
But despite the apparent simplicity of this nogain, no-fee concept, just a small minority of UK
organisations are taking advantage of energy
performance contracting. There are various estimates
around the current level of EPC activity in the UK, all
putting the overall market value signiﬁcantly below
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£200million which is, at most, a tenth of the value
seen in the US according to Frost and Sullivan. It is
clear that a great deal is still to be done to break the
perceived barriers in this country and capture energy
savings that might otherwise be lost.
Following in public sector footsteps
In the UK, the public sector is very much leading the
way when it comes to entering EPC partnerships; the
majority being in the local government, education,
and health markets. Inevitably this is partly due
to budget pressures but it also comes down to the
availability of agreed procurement frameworks for
running an EPC. For example, government initiatives
such as RE:FIT have helped to boost awareness and
uptake amongst public sector institutions. Under the
RE:FIT framework, the design, implementation and
maintenance of the EPC for public sector buildings
can be funded entirely through public funds or the
EPC provider.
E.ON recently commissioned independent
research into the awareness and perceptions of
EPCs, based on interviews with senior decisionmakers and consultants in the ﬁeld of energy and
environment. The study found that even some
experienced professionals were unfamiliar with
the opportunity, understandably confusing it with
the Energy Performance Certiﬁcates required for
efﬁciency ratings when selling domestic and nondomestic buildings. Perhaps more signiﬁcantly it
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was found that, while guaranteed savings
and funded investment in technologies
is understood and has signiﬁcant appeal,
there remains resistance. This seems largely
due to apprehension about committing the
organisation to a long-term arrangement, as
well as a degree of scepticism on the potential
to achieve the guaranteed level of savings
suggested.
Perhaps what is needed is an even more
powerful word than ‘guarantee’. Even without
such a change, we certainly need to do a
better job providing practical examples of
how EPCs are saving real organisations
signiﬁcant amounts of money.
Demonstrating the beneﬁts
Working successfully with the public sector
we can demonstrate the true value of EPCs,
with these projects delivering guaranteed
savings of up to 30 per cent on annual energy
consumption.
The EPC model is slowly starting to gather
support, with organisations such as the UK
Green Building Council (UKGBC) pointing to
the potential beneﬁts for the private sector.
Richard Grifﬁths, policy and campaigns
consultant at UKGBC, comments: “Over recent
years, the amount of regulation seeking to
drive energy efﬁciency in non-domestic
buildings has increased signiﬁcantly. On top
of this, private commercial landlords are

faced with regulations from 2018 that will
effectively outlaw the rental of low efﬁciency
buildings. So, while the take up of EPCs has
so far been limited, there are certainly a host
of policy drivers that look set to make their
use more attractive and widespread. That’s
not to mention the demand that will be
generated as a result of increases in energy
prices.”
In practice the EPC provider brings
extensive energy saving expertise, accredited
technologies and savings guarantees – and
can act as an investor if the client chooses
not to invest directly itself. By combining
multiple technologies and an on-going
optimisation service, the returns for a client
choosing to invest its own capital can be very
attractive.
A combination of the best energy
conservation methods are designed to suit
the speciﬁc circumstances of the client which
then pays a monthly service fee to the ESCo.
The contract entirely guarantees a level of
energy savings sufﬁcient to more than cover
the fees charged. There is no pay-back period
to consider as zero capital has been spent by
the client, meaning they are cash positive in
the ﬁrst year.
Where capital is tight and the EPC provider
invests, the savings guarantee ensures
the client is cash positive from year one,
removing any doubts that the technology

may not deliver the savings the manufacturer
promised. The EPC delivers the peace of
mind that the savings will be achieved or the
provider will otherwise be liable to invest
further in order to close the gap. As well as
helping organisations to improve building
performance, meet environmental obligations
and achieve lower maintenance costs, the
client will also retain all the additional future
savings after the contract has come to an end.
Entering an EPC partnership has the
potential to be hugely beneﬁcial for many
types of organisation, but is something that
should be taken into serious consideration
for more energy intensive environments. For
companies operating in sectors with typically
high energy use such as manufacturing, data
centre hosting, or food processing, utility
requirements may be quite complex and
represent a signiﬁcant percentage of overall
business costs. The solutions required for
these sectors may be larger in scale, but
can still be guaranteed and funded by EPC
providers.
An EPC proposition typically includes:
• Assessment of the client’s building(s) for
EPC suitability
• Modelling of existing energy consumption
and creating a baseline
• Design of a complete building services
solution to deliver energy savings
• Project management for the audit, design
and delivery of the investment
• Development of operating and maintenance
plans to deliver energy savings
• Co-ordination of energy plans with the
client’s existing facilities managers
• Monitoring and veriﬁcation of energy
savings over the contract period
The level of the guarantee is calculated
following evaluation of the client’s existing
energy consumption, iterative technical
designs to ensure client approval, and energy
modelling. The length of the contract term is
typically 8 to 12 years, although longer EPCs
are often seen as more beneﬁcial as savings
are guaranteed across its term. In instances
where the provider is also the investor, there
is still no pay-back period and the service fees
are always less than the value of the savings.

Case study: Ealing Council
Ealing Council is operating an energy performance contract with
E.ON. The project, which was completed in June 2013, saw a
major energy efﬁciency upgrade to three council-owned buildings
- including the Town Hall - that will reduce the carbon footprint
by 1,122 tonnes per year (equal to ﬁnancial savings of £192,586
per year based on current pricing levels) and guarantees energy
consumption savings of 29 per cent for the council.
Following an initial feasibility study, the energy conservation
measures included: boiler optimisation; air handling unit upgrades;
air conditioning replacements; building management system
upgrade; installation of a new lighting control system that offers
presence detection, daylight dimming, manual override switching
and time control
The project has resulted in improved control of heating, cooling
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and lighting throughout the
buildings; and improved
comfort and lighting for
council employees working
in the buildings.
The EPC will help to
ﬁnance the designed solution
of energy conservation
measures within a ﬁxed
budget and an investment
payback period of 5.42 years. The project is part of the Greater
London Authority’s RE:FIT Framework that was set up to support
public sector organisations to reduce London’s CO2 emissions by 60
per cent of 1990 levels by 2025.
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The Workplace of the Future Seminar,
London – a huge success!

Variety was certainly the word on everyone’s lips following NJW’s
Annual VIP Seminar held at RBS’s prestigious ofﬁces in Bishopsgate,
London on October 2nd.
This year’s theme ‘Workplace of the Future’ provided a great focus
point attracting over 200 delegates, with attendees travelling from
both Europe and the US.
The one-day seminar
involved a total of eight
inspiring presentations from
guest speakers ranging from
RBS’ Tim Yendell presenting
their global strategy on the
Future of Work to Steve Probert
- British Airway’s Property
Manager showcasing the
Evolution of FM across their
portfolio.
The afternoon session took
on a slightly different theme
exploring the concept of
the workforce of the future.
Former broadcaster and now
CEO of Immedia - Bruno Brookes discussed sound in the workplace,
igniting discussions from the audience on how to stay connected
in today’s agile work environment. Next on the agenda was Lynne
Copp – International Public Speaker, Author and Expert in Living
Leadership. Lynne’s compelling argument to change the way work,
works…for good, had delegates wide-eyed and begging for more as
Lynne shared her in-depth research and knowledge on leadership,
management and operating approach.
The other stimulating speakers included Fiona Paterson-Malster
and Nicola Blackler from Sodexo, Claire Penny from IBM and Neil
Edmond from BTFS.
Concluding the day’s presentations was Nev Wilshire, CEO of
Save Britain Money, and perhaps more widely known as star of the
BBC’s docusoap ‘The Call Centre’. Nev commenced his talk about
‘Surrounding Yourself with Great People’ by asking the audience to
take to their feet and join him in a song – a tactic he uses in his own
workplace to motivate new employees. Nev then went on to share his
entertaining and at points emotional stories of successes, failures and
most importantly creating a great place to work. In 2012 Save Britain
Money was voted the 2nd best place to work in the UK within the

Times Top 100 Feature.
Throughout the day the NJW
team were on hand, offering
expert advice within purposely
erected knowledge pods
including Integrated Workplace
Management Systems, Resource
Booking, Managed Services, FM
Recruitment and Training and a
showcase of NJW’s latest release
of FM and Property Analytical
Reporting Tool - Focal365.
Following the busy daytime
schedule, delegates were invited
to join NJW at Bury Court
to celebrate 20 years of business.
Founded in 1993 by Nigel Warrick, NJW has helped redeﬁne
the meaning of business information solutions and the way that
information is managed. Today, NJW develop web-based integrated
workplace management solutions and provide a full range of
professional strategic workplace services helping organisations to
plan, implement and beneﬁt from corporate change in the workplace.
Nigel Warrick commented “I am absolutely elated with the positivity
around this year’s seminar,
our aim was to provide an
independent platform for
Property and FM Professionals
to come together and debate the
now and future of the workplace
at the same time injecting a
little fun into the day. I still ﬁnd
it hard to believe that this all
began 20 years ago in a small
ofﬁce in Berkshire and now we
are helping some of the world’s
largest organisations manage
their property information. I
look forward to seeing this
network grow as we are
already preparing for our
2014 VIP Seminar”.

If you would like to receive an exclusive copy of ‘The Workplace of the Future’
publication contact NJW on 01635 282090 or events@njwfm.com

@NJWLimited
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FM AND WORKPLACE WELLBEING

A healthy
The remit of the facilities manager is forever expanding. One area of particular
focus, as organisations look to make their employees as productive as possible,
is wellbeing. Freelance journalist Marianne Pier looks at some of the ingenious
ways facilities managers bring a real sense of wellbeing into the workplace.
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approach
A

new kind of workplace is emerging, which lavishes cool perks,
bright colours and funky furniture on staff. A workplace that
takes the idea of packing staff into grey cubicles and bats it off
the in-house ping-pong table.
The Googleplex, the global headquarters of Google in California,
is surely the pinnacle of the progressive workplace. Googlers have
access to games rooms, a gym ﬁlled with equipment, swim-in-place
swimming pools, laundry facilities, on-site medical staff, a subsidised
massage programme, free breakfast, lunch and dinner at several cafes,
snack rooms, a subsidised day care programme and free haircuts
during work hours. There’s even a piano, a replica of SpaceShipOne
and a dinosaur skeleton on site. And staff can bring their dogs to
work.
It’s almost surprising that staff get any work done. But they are
so consistently, phenomenally productive, innovative and devoted
that Google has replicated this mix of wacky and funky creativity
throughout its 23 European, 14 Asia/Paciﬁc, ﬁve Middle East, and
three Latin American locations. And the company has ranked top of
Fortune’s 100 Best Companies to Work For list for the last two years.
Julie Kortens, head of facilities management at Channel 4, points to
the key role facilities managers have in bringing a sense of wellbeing
into their workplace. Kortens and her team have made quite a few
changes to the built environment at Channel 4’s headquarters recently.
Inspired by the beneﬁts of exercise on people’s physical and mental
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health, they have installed 76 secure cycle racks in the basement of
the building (plus a bike repairs and maintenance programme). They
have added an exercise class studio, which offers a full programme
of classes, and a facility with plenty of changing rooms, lockers and
showers. “All of the new facilities are oversubscribed,” says Kortens.
“They’re proving really popular.”
The new multifaith/contemplation room proved particularly popular
recently during Ramadan. And at other times, anyone can go there
to take a breather from it all. There are also new wellbeing therapy
rooms, offering massages and other holistic treatments, all bookable
through a website portal. And there’s the newly jazzed up restaurant
and terrace with moveable tables and chairs, which staff can group
together when they want to be sociable and separate when they don’t.
A lunch room has also been added for those staff who want to bring
their own food but still have a place to go to get away from their
desks.
The changes are a real hit, says Kortens. “They have facilitated more
collaboration, more social activity and more interaction. It sounds trite
but it feels like a happy place. You walk in and you can feel the buzz,
the noise and the energy.”
Facilities managers such as Kortens are coming up with ever more
ingenious ways of supporting their occupiers and keeping morale
high. And improvements need not cost a fortune. Even just adding
potted plants can boost wellbeing. At the 2013 Chelsea Flower Show,
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350 visitors were studied as they experienced
a range of different workspace designs. The
study found that allowing people to make
design decisions in a workspace enhanced
with ofﬁce plants can increase their wellbeing
by 47 per cent, increase their creativity by 45
per cent and increase their productivity by 38
per cent.
And why stop at potted plants when you
can turn the entire ofﬁce roof into an edible
garden or a bee sanctuary. The business
improvement initiative for Bloomsbury,
Holborn and St Giles has introduced a
green roofs scheme across central London
businesses. It is supported by organisations
in the area such as the law ﬁrm Olswang
and the Bloomsbury Street Hotel, both
growing edible roof gardens, and the law
ﬁrm Mischon de Reya and the Trade Union
Congress, both growing wildﬂowers to
support the local bee population. To maintain
the gardens, employees of the companies
have formed gardening clubs, which provides
them with great socialising and networking
opportunities and offers them a great excuse
to get away from their desks to enjoy some
fresh air. Olswang even uses produce from the
garden to stock the staff restaurant.
Providing staff with free fruit is another
way of making staff feel special and of
contributing to their physical health. This
summer, Fruitful Ofﬁce, the UK’s original
workplace fruit supplier, teamed up with
the Ethical Property Company to conduct
a workplace trial to measure the impact of
providing free fresh fruit for one month
to staff at the Ethical Property Company’s
Development House. Fruitful Ofﬁce delivered
216 fruit baskets during the trial, placing
them within easy reach on desks, ﬁling
cabinets and window ledges.
“It was a great idea,” said one member of
staff. “I felt valued and ﬂattered by having
fresh fruit at my desk. What a treat. I am
24 weeks pregnant and felt it was just right
ofﬁce snack for me and the baby. Thank
you!” Others agreed, with large majorities
saying that the free fruit had improved their
quality of life at work and made them feel
more valued. “It generates a sense of being
cared for, and the presentation (in nice packs)
makes a difference too,” said another member
of staff.
Bennett Hay’s latest innovative wellbeing
scheme is introducing a concierge service at
a ﬁnancial services company. From January
2014, the hospitality services company is to
provide multi-trained and skilled concierges
who will be on hand to deal with anything
and everything from reﬁlling the photocopier
with paper or a new toner or scanning a
document to ordering food and drinks for
staff and having it delivered to their desks.
The role will be combined with mailroom
resources, logistics and doing ﬂoor checks so
will be cost neutral.
“It’s about taking the hassle factor away
from people,” says Anthony Bennett, owner
director of Bennett Hay. “The little things,
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such as the photocopier being out of paper
when there’s a document to be printed
urgently, can really niggle away at people
and have a knock on effect on how they feel
about their workplace, their job and on their
stress levels and general wellbeing. Our guys,
who will be highly visible and known to the
staff, are on the lookout for people who need
help. We’re there to enable people to do their
job more effectively.”
Bennett continues: “The service is very
much driven from the top of the organisation.
They’re very focused on doing FM differently,
leading the way, trying to turn it on its head
a bit. The more they can do to look after their
people, the more they will be perceived as the
best employer and attract and retain the best
people. So it’s a win-win situation.”
Workplace design is another important
factor. According to Sodexo’s just launched
UK workplace trends report, organisations
offering well-designed, shared workspaces,
and practices that encourage employees to
communicate more, will better attract and
retain talent. Conversely, badly-designed
open plan ofﬁces can reduce happiness
levels by 32 per cent and productivity by
15 per cent. There’s simply more noise and
visual distractions in open-plan ofﬁces. A
2013 workplace design study by architects
Gensler highlights the importance of adding
quiet areas, spaces or booths to counter the
downsides of open-plan ofﬁces and for quick
meetings, and workspaces with views, to help
create a balanced, and more effective, ofﬁce
environment.
The global online gaming company bwin.
party knows all too well the impact of
workplace design on morale. In 2012, bwin.
party relocated 180 staff from King William
Street in the City of London to the nearby
contemporary development One New Change.
The King William Street building was 30
years’ old and had seen better days. “It was
having a negative impact on morale,” says
Patricia Capper, facilities manager at bwin.
party. “Things had broken down, the air con
unit needed replacing, the bathrooms weren’t
nice. We were on the last leg of a seven-year
lease and the landlord had little incentive to
make anything but superﬁcial repairs. People
were very enthusiastic when they learned we
were moving.”
Ranne Creative Interiors was chosen
to design and build a vibrant, modern,
stunning ofﬁce that reﬂects bwin.party’s
ethos and brand and that caters fully for staff
requirements. And that’s just what they did.
Capper is delighted with bwin.party’s new
contemporary workspace and the impact it
has had. “Now people walk into work on a
Monday morning with a smile on their face,”
she says. “It’s had a dramatically positive
impact on morale.”
Key items within the bwin.party workplace,
such as ergonomic chairs, workstations and
ﬂooring, ¬had to be of the highest possible
quality within budget, as well as conform
to all health and safety and environmental

requirements. Every little detail was
considered, even down to the impact of
the carpet on the wellbeing of people with
allergies and asthma.
According to the global carpet tiles
company Desso, there are many simple
ways to improve indoor air quality in ofﬁce
buildings. These include reducing the use
of air fresheners, ensuring that heating,
ventilation and air condition systems work
effectively and installing the right kind of
carpet. “Specialist carpets such as DESSO
AirMaster® help ﬁlter ﬁne dust from the air
and can reduce the concentration of dust
indoors up to eight times more effectively
than hard ﬂooring and four times better than
standard carpet,” says David Nicholls, Desso’s
sales and marketing director (UK & Republic
of Ireland).
For Alan Williams, director at Servicebrand
Global, adding extras to the physical
environment is important at one level. But
he thinks there’s also an opportunity for FMs
to engage people at a much higher level.
“People become stressed and unhappy in
the workplace when they are operating in
an environment that is out of line with their
values,” says Williams. “So in addition to the
physical stuff, it is important to recognize
the power of a more leadership/values-based
agenda to translate the organisation’s values
into practical behaviour.”
Williams points to the ofﬁcial
documentation of a utility company, which
talks about ”Our Environment” being a
core corporate value. “But when you visit
the head ofﬁce you see the car park ﬁlled
with gas-guzzling 4x4 vehicles driven by
senior directors. And inside there are coffee
machines everywhere that use foil sachets
that can’t be recycled,” explains Williams.
“Employees are not stupid. They see these
inconsistencies and place more weight on
their personal experience than on ofﬁcial
corporate messaging. Just consider the
profound impact this could have..”
Williams suggests that FM could better
support the values of this organisation by
raising the issues (both owned by FM) at
board level and suggesting the introduction
of an environmentally-friendly vehicle policy
and coffee machines with material that can be
recycled as two practical examples. “Rather
than FM assuming that the senior leaders are
not interested, they should be considering
the business’ values and practically
demonstrating how FM can make them
central to the employee experience.”
The traditional approach to FM was very
command and control, suggests Williams,
such as enforcing work practices eg clear
desk policy. But it’s becoming increasingly
important for FMs to take a more progressive
approach, which includes taking a broad
perspective on wellbeing. He adds: “Terms like
wellbeing are sometimes used as buzzwords.
But FMs can translate the concept into
practice by understanding what people really
want and need and delivering it.”
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WHEN IS YOUR LEGIONELLA
RISK ASSESSMENT DUE?

Automatic Water
Saving Controls

We offer specialist services to
monitor the indoor environment
Legionella Risk Assessments
Site Log Books
Water Monitoring / Sampling
LEV Testing
Indoor Air Quality Testing
Vent Hygiene Surveys
Pipework Surveys (CAD)
Pipework Dilapidation Surveys

www.robertpearson.co.uk | T: 01985-850954

3 The Courtyard,
Gaulby Lane, Stoughton,
Leicester LE2 2FL
Tel 0116 241 2600
07795 084 540
07920 061 534
www.pegasusenviro.co.uk
email:info@pegasusenviro.co.uk

Achieve the world’s most
sought after professional status
At RICS we recognise the unique skills and knowledge of those working
in Facilities Management, and understand how strategic FM can drive
business performance globally.

“At an individual and a corporate level, RICS
has helped us develop both professional
excellence and leadership capability that can
really make a diﬀerence for our clients.”
Bruce Melizan, Executive Director – Interserve

What can RICS offer you?
t"HMPCBMMZSFDPHOJTFEQSPGFTTJPOBMTUBUVT
t1SPWFOMFBEFSTIJQBOETUSBUFHJDDSFEFOUJBMT
t"OFUXPSLPGPWFS'.QSPGFTTJPOBMTBOEPWFS
RICS members worldwide
t0WFSUSBJOJOHDPVSTFTBOEOFUXPSLJOHFWFOUTFWFSZZFBS

Get your strategic FM advice heard, join RICS
t: +44 (0)24 7686 8433, e: join@rics.org visit rics.org/fmhub

LEGISLATION UPDATE

Not an open and shut case
A new European safety standard covering the use of automatic doors came into
force this year, raising the standards of speciﬁcation and strengthening the
requirement for more regular maintenance and testing for powered pedestrian
doors. Kaz Spiewakowski, managing director of GEZE UK, a developer and
manufacturer of construction systems for doors, discusses what it means for FMs.
n parts of Europe the standards
of installation and maintenance of
automatic doors have been rising,
improving the safety, reliability and
efﬁciency of powered doors in many
public spaces. However, there is now an
increasing discrepancy between the very
best and the very worst examples. That’s
why EN 16005 has been brought in to help
enforce the very best practice across the
board.
This will have an impact in the UK where
the Automatic Door Suppliers Association
(ADSA) is currently developing guidance
notes to cover discrepancies between BS
7036, and these new, tougher regulations
and requirements. One of the key changes
will be that the responsibility for the
safety and reliability of automatic doors
throughout their lifetime will be shared
across the supply chain.

I

Why is safety important?
If an automatic door were to open too
widely or operate too quickly, members
of the general public could be at risk
from an injury. For example, in 2004
at Cologne Airport, an accident led to
the death of a child. In this case, it was
proven that the facilities manager was
aware of the issue with the door and
consequently, he was found negligent and
sent to prison. It follows an incident in
San Francisco, in 1997 when a
businessman died following an accident
with a revolving door in which his hip was
broken. He died of a heart attack during
the operation and as a result, both the
hotel and the manufacturer were sued
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for wrongful death.
To help facilities managers and building
owners make sure members of the public
are safe and to avoid the cost of lawsuits,
responsible manufacturers have invested
signiﬁcantly to enhance the safety of
automatic doors, maintain rigorous
training for installers and promote the
regular maintenance of automatic doors
throughout their lifetime. Just as cars
are serviced regularly according to the
manufacturers’ guidelines, automatic
doors need the same care and attention.
Are you liable?
There is a liability issue here – everyone
in the chain bears some responsibility for
the overall safety of the powered door.
The architect, developer, manufacturer,
installer, building owner, facilities manager
and servicing company are all liable
if there is an accident
involving a powered door
and if due diligence can’t be
proven or the paperwork is
not in place, it could be bad
for business – and very bad
for brand reputation.
Under the new EN 16005
standard, the owner of the
building and the facilities
manager are responsible
for the safe and secure
function of the doors, which
includes providing them
with a regular service. The
servicing company is then
responsible for completing
the necessary maintenance, completing
rigorous testing and a risk assessment,
updating the approved logbook and writing
an inspection report.
Importance of Servicing
For facilities managers to safeguard
themselves against the risk of lawsuits
or criminal charges being brought against
them in the case of an accident, they’ll
need to ensure that the doors have been
serviced frequently enough, that the
necessary paperwork is in place and
that the engineers they commission are
competent.
In terms of paperwork, the service
itself needs to include both a technical
and visual risk assessment by competent

engineers. This should include advice
on the possible upgrade of the doors so
that all the latest safety and reliability
requirements are met. If the original
intended use has changed, the doors will
need a new documented risk assessment.
To be sure of the competency of the
engineers, facilities managers need to
choose a qualiﬁed engineer from an ADSA
member company. ADSA has played a
leading role in deﬁning the criteria of a
competent installer and engineer for the
new legislation and is responsible for the
examination of all installation engineers.
Getting ready
As one of the leading manufacturers of
automatic doors, GEZE has been very
involved in the development of the new
standard, and GEZE GmbH’s Head of
Product Management Peter Ruerup has
been a member of the working group in
Europe. It means that GEZE’s products
and engineers already meet the highest
global standards, unlike some servicing
companies or manufacturers, which may
have more work to do in order to meet
the new standards. It’s envisaged that EN
16005, which is already being adopted in
the Middle East and Asia, will become an
international standard in time.
Unfortunately for facilities managers,
ignorance of the law will not provide
any protection. Instead, regardless of
location or international border, a facilities
manager can make sure they are not
liable by choosing the best products from
reputable manufacturers, and ensuring
that their servicing requirements are
planned and carried out by the most
highly trained engineers from experienced
service companies.
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PIXQUICK – THE AFFORDABLE BUT STYLISH
INFORMATION DISPLAY SOLUTION

ALTRO HELPS NEW FLAGSHIP SCHOOL
SET HIGH STANDARDS

Now available from Signbox’s e-shop is PixQuick, a cleverly conceived,
smart looking, dust proof information display for counter top or wall
mounting available in all popular ‘A series’ paper sizes. A simple and
highly affordable
solution for office
signage, it will appeal to
a host of different
organisations such as
hospitals, pubs &
restaurants, museums,
schools & colleges, venue
owners and retail outlets.
The product has a
stylish, contemporary appearance and the front panel can be opened
in either direction for quick and easy changing of the content, so it’s
perfect for frequently updated information; and with prices starting at
just £8 PixQuick is exceptional value too.
Signbox has been constantly upgrading and expanding its online
store into a truly one-stop-shop where customers can source high
quality ‘off-the-shelf’ signage with a quick turnaround. A huge
diversity of products are featured including display, health &
safety, desk and door, fire escape, paper insert, wayfinding and
NFC signs & posters.
www.signboxshop.co.uk

A range of Altro floors and walls has been used in the new
state-of-the-art Dunfermline High School, in Fife, helping the new
facility achieve an ‘Excellent’ BREEAM rating and set the highest
green and sustainability standards. These included Altro
Stronghold, a 3mm-thick flooring designed for safety in wet and
greasy conditions; Altro WhiterockTM wall cladding, Altro
WalkwayTM 20, Altro
MarineTM 20 and Altro
Suprema II. The Altro
products were
installed by Veitchi.
Built in partnership
with BAM
Construction, the
school has an
ultra-modern yet functional design and strong eco-credentials. To
see and be seen is key – a design which has been proven in other
schools to improve behaviour and decrease bullying.
Diarmid McLachlan, Lead Architect, Property Services at Fife
Council, was responsible for specifying the Altro products for the
new school.“We have used Altro products before and they have
proved excellent for safety, cleanability and durability, as well as
value for money,” he said.
www.altro.com

❯

NEW 3M EASY TRAP DUSTER TRAPS AND
HOLDS SIX TIMES MORE DIRT

QUADRANT CARPETS LAUNCHES NEW ‘ESSENTIALS’
COLLECTION OF COMMERCIAL CARPET TILES

Keeping buildings dust and dirt free is a constant and costly challenge
for facilities managers and contract cleaners; which is why so many are
now choosing to use 3M Easy Trap Duster. It’s simply a more efficient
way pick up dust and dirt between coats of 3M Scotchgard Floor
Protectors

Quadrant Carpets, a
leading UK
manufacturer of
commercial carpet
solutions, has
launched its new
‘Essentials’ collection
of cost sensitive carpet
tiles. Selected to create
a comprehensive
catalogue of styles, colour-ways and textures, the range offers six
products providing a total of 62 customer selectable options.
This highly functional collection of carpet tiles increases
Quadrant Carpets’ capability to offer specifiers and clients
products specially designed for cost conscious projects, whilst
retaining the quality and durability of the company’s wider ranges.
The 'Essential Carpet Tile' collection includes two new carpet tile
solutions designed and manufactured in the UK as well as four of
the company’s leading lower cost products, available in a single
box.
James Scully, Managing Director of Quadrant Carpets stated.
"Essentials allowed us to work with customers to create a set of
practical cost-effective carpet tile solutions in one collection. We
believe this delivers a diverse and comprehensive capability to the
commodity sector."
www.quadrantcarpets.com

❯

3M Easy Trap Duster is designed to trap and remove dust and dirt
quickly and efficiently – unlike many traditional mops and dusters
which unwittingly pass over the dirt, or simply move it around, with
obvious implications for on-going labour and material costs. "Effective
dust control is vital to maintaining a safe, hygienic workplace," explains
Richard Jones, 3M Market Manager for Floor & Surface Care.
3M Easy Trap Duster is available in a perforated 127mm width roll
and convenient pop-up dispenser for housekeeping carts.
www.3m.eu/easytrapduster 0845 601 5499

42 MONTH IN FM

|

fmj.co.uk

INTERIORS – CLEANING & MAINTENANCE – PEOPLE & APPOINTMENTS

NOVUS APPOINTS JEFF TOURMENTIN TO DRIVE SOUTH
EAST AND LONDON CONTRACTS

Few cleaning jobs are as costly and inconvenient as chemical floor
stripping, which is why 3M has introduced Scotch-Brite Surface Prep
Pads (SPP) – a leap-forward in floor care that delivers improved
productivity,
safety and
sustainability, at
a total lower
cost.
Unlike
traditional floor
pads, which
rely on the
mixing and application of hazardous chemicals for their stripping
action, Scotch-Brite SPP is designed to strip and clean with neutral
detergent or water.
Conventional floor stripping is an unpleasant and extremely
labour-intensive job. As a result, many premises put up with dull and
dirty floors for much longer than they would like. By specifying
Scotch-Brite SPP, contract cleaners and facilities managers can now
maintain clean, bright floors year-round, at a lower cost, with minimal
mess and operational downtime.
Scotch-Brite SPP is suitable for use on wood, marble, terrazzo, vinyl,
concrete and other protected surfaces.
www.3M.eu/SPP 0845 601 5499

Property
maintenance
specialist Novus
Property Solutions
is continuing to
invest in its
operations in
London and the
South East with
the appointment
of Jeff Tourmentin as operations manager for the region.
Mr Tourmentin will work to develop and expand the company’s
maintenance and refurbishment contracts in the area, to further instill
confidence in the firm’s clients and to reinforce the Novus brand in
the company’s target markets.
Jeff has worked in the construction industry for over 30 years, and
brings extensive operations-based and contract-driven experience
and expertise to Novus. He has previously held positions as regional
construction manager and senior contracts manager with major
construction firms and social housing providers.
He said: "I hope to establish myself within Novus, and to establish
Novus as the maintenance and refurbishment contractor of choice
amongst our current client base and our future clients, everybody
needs to know what we can do and about our broad spectrum of
expertise."
www.novussolutions.co.uk

❯

SAVE TIME AND MONEY WITH 3M
SCOTCH-BRITE SURFACE PREP PADS

STYLISH DESIGN WITH HELP FROM SIKA
Set in a tight space in the heart of Kentish Town, a recent house
build – which was also
featured on popular home
renovation show Grand
Designs – has been brought
to life with the help of Sika’s
SikaBond -52 Wood Floor
elastic flooring adhesive.
One requisite of the project
was the incorporation of
environmentally friendly
products. While many of the
rooms were kept simple –
concrete flooring, for the
bedrooms and staircase there
was a need for a more
comfortable, warm surface.
Wooden flooring was chosen,
specifically Burano grey oiled and brushed oak flooring from
Source Wood Floors. No choice of flooring would suffice unless
used with a compatible fixing mechanism, SikaBond -52 is a great
choice as it can be used with any width board, is incredibly easy to
apply and remains resilient. As a one-component product it is
ready for use and can be used for full-surface bonding on both
solid and engineered wood floors.
www.sourcewoodfloors.co.uk
enquiries@sourcewoodfloors.co.uk
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DESSO AND DE LAGE LANDEN JOIN FORCES TO OFFER
DESSO'S CUSTOMERS CIRCULAR ECONOMY LEASING MODEL
In October, Desso, a
global carpets, carpet
tiles and sports pitches
company and De Lage
Landen, a global
provider of leasing,
business and
consumer finance
solutions joined forces
to offer Desso's
customers a carpet leasing service option, a critical step in the
company's transition to the circular economy.
Since 2008, the company has been developing its manufacturing and
supply chain processes around the circular concept where products are
designed in such a way that they can be safely disassembled and
recycled at end of the product life based on Cradle to Cradle principles.
However, the full transition depends on the development of new sales
models such as leasing where manufacturers become “deliverers of
service, provided by long-lasting, upgradeable products.” In this way,
Desso’s carpet leasing model will help it achieve commercial success in
line with its vision to make environmentally responsible products that
contribute to people’s health and wellbeing.
www.desso.com
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NOVUS INVESTS IN SCOTLAND WITH NEW APPOINTMENT

INTEGRATED SERVICES HELP SOLVE MANCHESTER
TENNIS & RACQUET CLUB REFURBISHMENT CHALLENGE

Property
maintenance firm
Novus Property
Solutions is
continuing to
invest in its Scottish
operations with the
appointment of
Derek Ferguson as
Strategic
Operations Manager at the company’s Bathgate office.
Mr Ferguson will take overall responsibility for Novus’ Scottish
operations and oversee the regional office’s development and growth,
he has worked in the construction industry for 30 years, brings a
wealth of experience to the company and has previously worked at
Mitie as Regional Operations Manager for repairs and maintenance.
He said: “I’m really looking forward to establishing Novus in the
marketplace and to developing and growing the company’s Scottish
operations.”
Novus are one of the UK's largest painting contractors operating
through a nationwide network of over 30 offices, offering local
knowledge with national strength. They are also a leading specialist in
both planned and responsive maintenance working via frameworks
and traditionally procured contracts.
www.novussolutions.co.uk

Supply chain and procurement specialist, Integrated Services
has made one of the first significant donations towards the
refurbishment of a piece of the UK’s sporting heritage,
Manchester Tennis & Racquet Club, following a Rubiks Cube
Challenge at its latest trade exhibition.
Dave Stevinson, Vice President of GNR Analytics completed
the challenge in an
impressive two minutes
and thirteen seconds, and
has chosen for the money
to go to the new
Sesquicentennial Fund,
started by Manchester
Tennis & Racquet Club.
The Club aims to raise
£250,000 by 2016 when it celebrates its 150th anniversary, and
will use the funds to refurbish and safeguard the heritage of its
Grade II listed building in the city.
Integrated Services, a Wolseley UK company, prides itself on
the strength and breadth of its offer in the North. Its strong
customer relationships, are testament to the success of the
supply chain solution it provides and the innovation and
practicality of its new customer portal.
www.wolseley.com

❯

GLASS RESTORE – A NEW AND SPECIALISED
SERVICE FROM CRESSWELL SERVICES

Vileda Professional, provider of technologically advanced
cleaning solutions, is once again helping to make cleaning
easier with the launch
of its new SprayPro
system. It doesn’t
require a bucket,
simply fill the handle
then spray and mop.
Sleek, compact,
lightweight and
elegant – SprayPro
offers a floor cleaning
system that’s simple to
use and easy to store.
The user decides
how wet they want the
floor by the number of
sprays. It couldn’t be
easier, which means there’s no training required and any
member of staff, whether a cleaning professional or not, can
use it. It also means it’s well suited for cleaning tricky areas like
staircases or areas where using a bucket can be both difficult
and hazardous. Also, areas often frequented by the public, such
as retail spaces, not only are subject to increased spillages and
dirt but also need to be kept clean and safe for public access.
www.vileda-professional.com

Cresswell Office Services Ltd is celebrating eighteen years in the
cleaning industry by expanding its services and is pleased to
announce a brand new Glass Restore Service.
The Glass Restore System offers an unrivalled solution for dealing
with scratched or damaged glass – quickly restoring the largest and
deepest areas of damage with unparalleled results. Glass etched
with graffiti (scratchiti) or acid etched glass can look like new again
at a fraction of the
cost of replacement.
The scratched
glass repair system
allows distortion free
repairs to any glass
surface and can
handle any type of
scratch damage, and
is quicker and
cleaner than other glass polishing
systems. Glass Restore works on all
types of glass, including tinted glass
and is carried out by Cresswell’s own
trained, certificated operatives, giving a
professional finish every time. The glass polishing or scratch repair
procedures cause no distortion or haze and will restore glass to its
original clarity.
www.cresswellservices.co.uk 020 7252 1101

❯

VILEDA PROFESSIONAL’S NEW ‘ALL IN ONE’
MOPPING SOLUTION
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SARACEN COMPLETES HAMMERSMITH PROJECT

HygroMatik maintenance videos are available to watch or download
free from the humidification
experts’ website, they have been
designed to accompany the
comprehensive user manuals for
their popular range of
humidification products for the
HVAC and spa sector.
Individual components can be
removed and easily serviced
which means HygroMatik’s
products are fully maintainable,
and older systems can be
refurbished.
Andie Chessun National Sales
Manager UK & RoI, at
HygroMatik comments; "This is important to consider as it reduces the
cost of servicing and also reduces the unnecessary waste produced
by disposing of large groups of components or even complete
cylinders. We offer a range of products that can be maintained, which
avoids vast numbers of cylinders going to landfill, and with our
detailed package of maintenance literature clients can achieve
optimum output from their system."
HygroMatik has been awarded ISO14001 certification
demonstrating its compliance with the international Environmental
Management Standard DIN EN ISO 14001:2004.
www.hygromatik.co.uk 02380 443127

Saracen Interiors has now completed the £250,000 project it
undertook earlier this year to fit out the reception area of a global
environmental services provider’s Hammersmith offices. Work
included the replacement of existing ceilings and installation of
lighting, including LED lighting, Inverto lights, hanging glass
pendants and other feature lighting. The reception desk and walls
were newly
cladded and a
security office
was installed,
complete with a
working kitchen.
Revolving doors
were replaced at
both entrances
and new furniture
and a TV system
were supplied and installed. A visitor pass system was also
installed to eradicate paperwork and allow for a much smoother
security system.
Saracen launched three new divisions earlier this year – Saracen
Facilities, Saracen Small Works and Saracen Move Management –
to accommodate the growth that the company has experienced
in all three commercial areas and to pledge its continued
commitment to developing these service offerings for its growing
portfolio of clients.
www.saraceninteriors.com

❯

HYGROMATIK MAKES MAINTENANCE EASY

JANGRO MEMBER HELPS CARE HOME
Cutler Cleaning Supplies, Jangro’s Macclesfield member, has a
long established relationship with Blythswood Care, a Christian
organisation providing
practical help for the
needy in the UK and
abroad.
Cutlers regularly
donate Jangro products
to assist Blythswood’s aid
programmes and has
recently sent three pallets
of Jangro cleaning and hygiene products to Romania.
Blythswood is working with ‘Cry in the Dark’, a Christian charity
operating two projects in Romania.
Casa Lumina is a residential care home for 22 young people
with special needs, advocacy, care education, stimulation and
holistic support.
Hospice Casa Albert is a centre of excellence for palliative care
services to over 80 children and young adults. Another 50
patients who currently require occasional intervention are also
registered. Casa Albert supports families including children,
parents and grandparents by providing social carers for both
practical and emotional issues. Pictured loading products for
Romania are Phil Shorthouse and Stuart Gosling, Blythswood
Care, and John Gourley, Warehouse Manager.
www.blythswood.org
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NOVUS HELPS IMPROVE COMMUNITY PLAY AREA

❯

Property
maintenance
specialist Novus
Property Solutions
was delighted to
have provided labour
to help improve a
community play area
in Rednal,
Birmingham, which
was blighted by anti social behaviour.
The Foxes Den Play Area, was opened by the Lord Mayor of
Birmingham, Councillor Mike Leddy, on September 22nd. He was
joined by dozens of residents and representatives from Novus and
other companies who had donated goods and services.
The play area has been given a fresh lick of paint thanks to Novus,
picnic benches and planters have been installed and a grassed,
muddy area has been transformed into a games area. An all-weather
surface has been installed to enable all-year use, while a new area for
younger children has also been introduced.
Sally Miles, customer liaison offer with Novus, attended the
opening. She said: “It’s fantastic that we have been able to help the
Fox Hollow Close community establish an area where children can
play safely."
www.novussolutions.co.uk
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DO YOU KNOW THE REAL COST OF A DISTRACTED EMPLOYEE?
"It has been estimated that up to a third of all road traffic accidents
involve somebody who is at work at the time. This may account for 20
fatalities and 250 serious injuries every week." (Health and Safety
Executive publication 'Driving at Work' INDG382).
Mobile phone technology has advanced so far in recent years that we
now have the whole world at our finger tips accessed via our phones.
We all embraced this development and it has certainly increased
productivity in many areas, however it is now shown to be putting
workers at risk. A car is considered an extended office, workers use this
time to make and receive calls and people have begun to get used to
the idea of being accessible 24/7.
Take the following scenario; John is driving to a meeting and stops at
the traffic lights. He is driving his company car. Whilst waiting for the
lights, he decides to check and see if an important email he has been
expecting has come through on his phone. The lights change, the car
behind toots and without looking up he starts to pull out. However, in
the time he was checking his phone… a cyclist had pulled in, in front of
him. John knocks the cyclist off his bike.
Because John was on company time, travelling to a business meeting
in a Company Car, not only is he liable for his behaviour so is the
company. The Corporate Manslaughter and Corporate Homicide Act
2007 is a landmark in law, companies and organisations can be found
guilty of corporate manslaughter as a result of serious management
failures resulting in a gross breach of a Duty of Care.
Almost every company with more than 6 employees will have
published a Work Related Road Safety policy as this is required under
Health and Safety legislation. This policy will normally address the use of
mobile phones whilst driving on business, and typically states that
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employees should either:
• Turn their mobile phone off when driving (as RoSPA recommends)
• Or only make and receive calls via hands free.
It should also be noted that if an employee has a fatal accident whilst
driving a company vehicle, the definition of company vehicle does not
only include vehicles provided by or to the company, but possibly an
employee's own vehicle if it is being used for work purposes (also
known as ‘Grey Fleet’).
According to the Department Of Transport in the UK, 3% of car drivers
and 5% of van and lorry drivers use their mobile phones (either hands
free or not) at any given time during the day on week days. Do you
realise what this could cost you as a company?
Romex World, an innovative technology company specialising in
workforce management solutions who have developed a new Driver
Distraction Prevention (DDP) application which can be installed on to
employees’ telephones. This DDP application will automatically cut-off
and block all voice calls and lock the keypad to prevent any texting (or
emailing) when driving. The app will allow emergency calls to be made
and delivers voice message should the office need to contact the
employee.
Please contact Steve Arscott for more information.
www.romexworld.com 0808 123 0 321
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ARCO OFFERS LARGEST VARIETY OF SAFETY PRODUCTS
WITH LAUNCH OF 2013/14 BIG BOOK CATALOGUE

Portakabin has been
awarded Customer
Service Excellence (CSE)
accreditation – and are
believed to be the first
modular building
specialist to achieve this
milestone. The CSE
framework is an
in-depth and independent assessment of an organisation’s service
delivery, professionalism, customer insight, and service satisfaction
against demanding qualifying criteria. It also helps to drive
continuous improvement in relation to customer-focused delivery
and customer engagement.
Portakabin has the reassurance of other independent
accreditations which include Government Procurement Service
framework; Dun & Bradstreet financial rating; ISO 9001 for quality
assurance, ISO 14001 for environmental performance, as well as
Zurich, BBA, LABC, and CE approvals for its modular buildings.
The buildings can be supplied and installed to the tightest lead
times, complete with fire and security systems, access ramps,
claddings and entrance canopies, and can remain in use for as long
as required. Modular accommodation can also be easily extended,
reconfigured or relocated to meet an organisation’s changing needs.
www.portanews.co.uk 0845 401 0020

Arco has launched its new 2013/14 Arco Big Book catalogue with the
largest selection of workwear, safety equipment and workplace safety
products to date across 948 pages. The catalogue offers customers
the widest range of choices to suit their needs and their budgets,
including own brand products as well as some of the best known
brands in the industry.
In July this year Arco
announced its
partnership with
Gore, makers of
the world
famous
GORE-TEX
Fabric, making
Arco the only
industrial distributor in
Europe to hold a GORE-TEX
Brand Trade Mark License for
waterproof garments and footwear.
The catalogue boasts another new range –
the innovative Cut Control Colour Glove System, making it possible to
see instantly what level of cut protection is being worn.
New to the catalogue is the extended range of Kärcher Professional
Cleaners that are a simple, hygienic and effective solution to
maintaining a clean working environment.
www.arco.co.uk/catrequest

❯

PORTAKABIN ACHIEVES INDEPENDENT ACCREDITATION
FOR CSE – A FIRST FOR MODULAR CONSTRUCTION

SIGNIFICANT GROWTH SPARKS THE APPOINTMENT
OF NEW DIRECTORS AT AIRIUS

❯
STOKVIS SOLAR SYSTEMS ASSIST GREEN STATISTICS

Worldwide market leader in thermal destratification fans, which
are proven to significantly lower a business’ carbon footprint,
Airius is celebrating an impressive 12 months thanks to significant
new sales orders, which has seen the firm achieve growth of 70
per cent.
Strengthening the
After
firm’s senior
management team,
Airius has made
Mark Waterhouse
(Sales Director) and
Guy Bridges
(Operations Director)
board members.
Previously Sales Director at Discovery Yachts, Mark is highly
experienced in driving business growth through increasing sales.
He will now sit on Airius’ board, along with Guy, who has been a
key member of the Airius team since joining in 2007.
Stephen Bridges, Managing Director of Airius, says, "Our growth
is down to the work the whole Airius team puts in, and they will
add further weight to this. We’re extremely proud of what we have
achieved so far and we look forward to continuing to lead the way
in this fast-moving industry."
www.airius.co.uk

A programme of energy
retrofits aimed at improving
the sustainability profile of two
large government buildings
has included the installation of
solar thermal hot water
systems supplied by Stokvis
Energy Systems, part of a long
term programme to improve
the carbon footprint of office buildings that date from the 1970s. The
Office for National Statistics premises located at Titchfield near
Portsmouth and Newport in Gwent have both benefited from the
addition of the Stokvis Solar Preheat systems, specified in conjunction
with M&E specialist, GM Consultancy Services, and the facilities
management contractor, MITIE.
There are approximately 1500 people based in Newport and
around a further 1200 at Titchfield so there is a big demand for hot
water throughout the day.
Stokvis Energy Systems offers a range of heating and hot water
equipment for all commercial applications, including the design,
manufacture and installation of pre-packaged plant rooms for
applications such as schools, hospitals, hotels and other buildings
with high energy demands.
www.stokvisboilers.com 020 8783 3050
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MAPEI’S MAPETHERM SYSTEM AWARDED ENERGY SAVING
TRUST'S RECOMMENDED CERTIFICATION

NEW ENERGY EFFICIENT HOMES SET THE
BENCHMARK FOR LONDON

Mapei has been
awarded the Energy
Saving Trust's
certification for its
Mapetherm System
external wall
External
External wall insulation
insulation system,
Mapetherm System. The system utilises sustainable alternatives to
traditional insulation materials and demonstrates the firm’s ongoing
commitment to provide sustainable building solutions, for both
commercial and domestic application.
Mapei’s product portfolio includes a comprehensive range of
technologically and environmentally advanced external wall insulation
products. The Energy Saving Trust's recommended approved
Mapetherm System consists of adhesive, insulation, base coat, mesh,
primer and finish, which helps retain heat and guarantees significant
energy savings. It has already achieved considerable recognition
worldwide in building solutions.
The trust is a non-profit charitable foundation that gives
evidence-based insight and advice to empower millions of people to
lead affordable, low-energy lifestyles, in order to help fight climate
change by promoting the sustainable use of energy and energy
conservation. It provides impartial and accurate advice to communities,
households, national and local governments, and industry.
www.mapei.co.uk 0121 508 6970

Sustain, one of the UK’s leading sustainability companies, is
working with private management companies to insulate blocks
of flats nationwide. The company’s latest project to insulate
homes in Haringey is expected to bring tens of thousands of
pounds worth of savings to the London borough, as well as
significant carbon savings.
The agreed contracts with Day and Bell, CJ Delemere and
Drivers & Norris will bring free cavity wall insulation to over 160
homes in Haringey and the surrounding areas and are predicted
to save residents in the area a collective total of over £34,000 from
their annual energy bills.
Katie Swain, ECO Manager at Sustain, said "Sustain has an
excellent track record of delivering this free end-to end service
and we are delighted to be working with private management
companies, continuing our fantastic relationships from our
successful SmartHeat programme."
www.sustain.co.uk 01934 863650

INITIAL UNVEILS ‘SIGNATURE’ A STYLISH NEW PRODUCT
RANGE IN WHITE OR SILVER

REVO GROUP'S FACILITIES SERVICES DIVISION MAKES
LIFE AS EASY – AND COST-EFFECTIVE – AS ABC!

Since employing Revo Group’s Facilities Management services on
a three-year contract, the London-based head office of the ATL
(Association of Teachers and Lecturers) has cut facilities
management costs by 75% while utility costs are cut thanks to
new energy-saving boilers. Established in 1884, the ATL has
evolved into a modern union currently representing 160,000
members across England, Northern Ireland and Wales.
Revo Group has proved the perfect partner for the union – not
only in cost savings but also flexibility and understanding. The
Revo FM structure
provides its clients with a
one-number-does-all FM
and property
management solution; a
national facilities services
helpdesk which logs all
jobs, progresses the
programme, deploys
suitable and qualified
contractors and chases the project through to completion.
Operating within a defined geographical area covering the City
of London, all areas within the M25 orbital, the Thames Valley
region and the South East of England, they can own and manage
whole projects and programmes.
www.revogroup.co.uk 01753 829980

❯

Initial Washroom Hygiene, one of
the UK’s leading hygiene and
washroom service companies,
has launched Signature. This
new, design-led range of
products is unique to Initial and
delivers style straight into the
washroom. The range has been
creatively thought out to
encourage good hygiene among
users when visiting washrooms
away from the home, helping
reduce many of the cross contamination risks which arise in all
shared washrooms.
The range was developed following extensive research and
incorporates products which are simple and intuitive to operate,
without compromising on looks. Compact and less industrial in
appearance, the slick contoured surfaces also feature
antibacterial ions embedded within the plastic and painted
coatings, providing hygienic protection on key surfaces and
making it easier for dirt, debris and bacteria to be cleaned from
the surfaces.
Designed to blend seamlessly with customers’ washrooms,
the range is being launched in both white and brushed silver
options to provide full customer choice.
www.initial.co.uk/signature 0800 169 7696
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YORKON HANDS OVER FIVE ANCILLARY BUILDINGS FOR
NEW NETWORK RAIL TRAIN CARE DEPOT IN READING

Lanes Group has proved its growing civil maintenance capability
with the completion of a complex project to refurbish a footbridge
on the Northern Line.
The work to strip,
repaint and repair the
bridge has been part
of a five year
improvement
programme by Tube
Lines.
The bridge, close to
Finchley Central
Station, was built in 1872. It is made from riveted wrought iron,
bolted steel plates and capped with steel meshed anti-missile
screens. Access for the work had to be gained via two residential
cul-de-sacs.
Due to the structure's close proximity to various schools, it was
agreed with the local authority, Barnet Council, that the bulk of the
remedial works would take place during the school summer
holidays.
The work entailed stripping all layers of paint, which included lead,
by shot blasting. The bridge was taken back to the original wrought
iron state. Additional works included replacing corroded steel
elements and engineering out water traps.
www.lanesfordrains.co.uk

Off-site
construction
specialist,
Yorkon, has
handed over
five ancillary
buildings as
part of the new
£54m Reading
Train Care
Depot and working for main contractor VolkerFitzpatrick. Yorkon
has provided a three-storey administration building, two ancillary
buildings for train maintenance and cleaning staff, a security gate
house, and a further train care building. The steel-framed modules
for each building were manufactured off site at the Yorkon centre in
York to minimise disruption.
Commenting on the project, Ian Simmons, Project Manager at
VolkerFitzpatrick, said,“The new depot is located on a track-side site
so it was a major benefit to have each building structure and
envelope all in place in a matter of days and much more quickly
than with a site-based construction solution. This reduced risk and
improved safety – key factors when the site is located next to a live
rail line. The approach allowed work to continue inside the
buildings in a much safer environment.”
www.yorkon.info 0845 2000 123

❯

LANES GROUP PROVES ITS METTLE WITH
BRIDGE REFURBISHMENT

HIGH-LEVEL DUSTING? ALL IN THE VIKAN BOX
Vikan’s new Easy Hi Dust Microfibre Kit offers a
complete high-level dusting solution in one box.
Reaching heights of up to 5m, difficult-to-clean areas
such as stairwells and pipework can now be cleaned
with ease.
The comprehensive Vikan kit contains five items:
three interior mop microfibre sleeves, three microfibre
gloves, an interior mop holder and a high-reach
telescopic handle. The microfibre gloves are superb for
cleaning hand rails, stainless steel and other detail work.
Vikan’s ultramicrofibre dusting system works using an
electro static charge
designed to pick up
more dirt than
traditional methods,
which tend to scatter
rather than collect. The
award-winning
telescopic handle is also interchangeable with other
Vikan kits, such as EasyShine, itself designed for
cleaning windows, mirrors, ceramic tiles, stainless steel
and other high-gloss surfaces, using just water. Ideal for
new contract mobilisations, the kit simplifies the order
process and provides cost-effective dusting equipment,
all in one box.
www.vikan.co.uk 01793 716760
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WHERE THERE’S MUCK THERE’S GAS

❯

Through biogas-fuelled combined heat and power (CHP) technology,
Dalkia is now able to use renewable power from sewage treatment to
generate electricity for Southern Water at its Bexhill, Ford and Sandown
wastewater treatment works, the providers of water and wastewater
services for Kent, Sussex, Hampshire and the Isle of Wight. The 2.5m biogas
CHP plants were delivered by Dalkia’s specialist team, Cogenco, and bring
Southern Water a step closer to generating 20% of its energy from
renewable sources by 2020.
The newly installed plants
capture biogas, which is created
during the wastewater and
sewage treatment processes. This
biogas effectively becomes the
fuel source for the CHP engines
that provide power and heat to
the works, with any surplus
exported to the National Grid.
The hot water recovered from
the engine and exhaust system
then serves to heat the
treatment tanks and thus helps
to speed up the bacterial
digestion of organic matter,
efficiently increasing waste
digestion.
www.dalkia.co.uk 01784 496200
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VAN USERS: ALWAYS READ THE SMALL PRINT

BUSINESS DATA MANAGEMENT SOLUTIONS

Van users could overpay for fuel if they ignore the small print on their
invoices, according to a leading name in fuel cards. Steve Clarke,
group marketing manager for The Fuelcard People, said, “Many of the
firms who have switched to our fuel cards during 2013 have
complained about ‘hidden’ charges levied by their previous suppliers.”
He explained that another fuel card supplier had introduced
transaction charges but, according to customers, had not given
adequate warning or explanation. “They were charging an additional
£2 on every refuelling transaction,” said Steve Clarke. “According to
most customers, there had been no letter warning them about the
change, with the only explanation for the new charges being buried
in the small print on invoices.”
Van users have been telling The Fuelcard People that their
displeasure was as much about the other supplier’s attitude as the
amount. “£2 more per refuelling may not seem a lot, although it could
amount to an extra £100 per year, per vehicle,” Steve Clarke said. “They
were really unhappy that complaining meant
waiting in a call centre queue for ages, before
eventually speaking to an anonymous
operator who could do nothing to help.”
The Fuelcard People have particularly
benefited because not only have they never
levied transaction charges, they do not operate call centres, preferring
to allocate each customer their own dedicated account manager.
www.thefuelcardpeople.co.uk 0844 870 6942

Anglian Archives are specialists
in all aspects of professional
paper document off site storage
and data management
including electronic media
tape/disk back up rotation and
scanning of documents
including large format scanning
for architectural plans and
similar.
Anglian Archives are able to
provide cost effective tailor
made solutions for all data storage and management
requirements including rapid file and box retrieval as needed
via a bar coding system.
Additional services include secure document shredding,
cataloguing and scheduled destruction of your files to
whatever date you set. We work with a number of blue chip
companies across the private and public sector in a vast array of
industries from construction and engineering, to financial and
insurance, to solicitors, surveyors and architects, to local
government and public services, to education and training and
many in between! We pride ourselves on our quality of
customer service and flexibility so why not put us to the test?
www.anglianarchives.co.uk 01604 670964

CAMFIL SCOOPS PRESTIGIOUS SUPPLIER AWARD FROM
FM HEAVYWEIGHT NORLAND MANAGED SERVICES

EBM-PAPST LAUNCHES RADIPAC INTO MARKET

Europe’s leading manufacturer of fans and motors is set to
expand its range of radial fans with the launch of the new
RadiPac series. It offers a self-contained and compact solution,
removing the need for variable frequency/inverter drives (VFD)
and cost-intensive adjustments during commissioning. As the
motor and electronics
in the motor system
are already perfectly
adjusted to one
another, additional
electronic filters,
shielded cables or
external motor
protection are
unnecessary. The new
medium-pressure
standalone series
joins the already
established range of low-pressure radial plug fans with the
GreenTech EC motor technology.
The RadiPac series is available in three designs, Support
Bracket, Support Bracket + and Cube, in motor sizes up to 12kW
with impeller sizes from 250mm to 1250mm, air performance
levels up to 40,000 m3/h and pressure up to 1,800Pa. The RadiPac
series is designed primarily for the air handling unit market but is
flexible enough to have many other applications.
www.ebmpapst.co.uk/RadiPac 01245 468555

❯

Camfil, has won
the ‘most
innovative
product or
service’ award
from Norland
Managed Services
for their energy
audit and
installation of Low
Energy Air Filters
at Norland’s
end-user site. The project involved the award-winning Low Energy
Air Filters (Hi-Flo M7 F7 Bag Filter) – improving air quality, reducing
waste, energy consumption and CO2 emissions and delivering
savings of over £35,000 on the existing filter installation at a Norland
site. Norland is recognised as one of the leading facilities, energy and
project management providers in the UK & Ireland with revenues of
£450m.
Bill Wilkinson Camfil Managing Director said: "Norland are a world
class organisation that is serious about sustainability and innovation,
by having the foresight in embracing forward thinking organisations
such as Camfil, they can achieve two key objectives, something that
is essential to human being, clean air at the most economical cost.
"We are delighted to have been given such a prestigious award."
www.camfil.co.uk
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AIRFLOW LAUNCHES THE DUPLEXVENT MULTI LINE

The NiteSite Spotter is the ideal piece of
equipment for anyone working at night in
security, surveillance, facilities
management and agriculture.
Distributed by MANS Location
Services (MLS), the NiteSite Spotter is a
handheld night vision device using
infrared technology to provide
distinct night vision at a distance of
over 400 metres in total darkness.
Whether it is for identifying
intruders within a business
park or secure area, finding
lost or injured livestock or
tracking down pests, good
night vision is a huge asset to anyone providing security and
management services during the hours of darkness. It has a battery
that provides two hours of continuous use and can be fully
re-charged in 7-8 hours.
The NiteSite Spotter is fully BS8484 compliant and is ideal for lone
workers who need safe, non-confrontational surveillance and it can
be used in any conditions as it is fully operational between
temperatures of -20°C to 60°C.
www.mansls.com 01249 816181

❯

Airflow Developments has launched the Duplexvent Multi Line,
consisting of eight units in total, the first fully customisable range
of indoor and outdoor commercial MVHR units achieving Passive
House standards.
The Duplexvent
Multi-Range offers practical
styling, designed for ease of
installation, plus up to 95%
heat recovery efficiency
thanks to the latest counter
flow heat exchanger
technology, which will
significantly reduce heating
bills. All the units within the range can be 100% customised,
allowing bespoke configuration to suit your applications.
The units can also be controlled via the internet thanks to the
Motion Blue Control System, which can link into the building
management system as well as be controlled from various mobile
devices, ensuring that changing conditions are identified and
responded to.
In addition, thanks to the innovative EC fan technology all of
the units are compliant with the Energy Related Products
Directive (ErP) 2013/2015 and qualify as part of a building’s
BREEAM assessment.
www.airflow.com

NEW IMPROVED, SAFER AND MORE ACCURATE NIGHT
VISION FROM MLS

❯

SUFFOLK HIGH SCHOOL CREATES SUSTAINABLE ETHOS
WITH INTELLIGENT BUILDING CONTROLS

NEW ALTRO FLOORS & WALLS RANGE IS MODERN
PRACTICAL SOLUTION IN SUFFOLK CARE HOME

Pakefield High
School in South
Lowestoft has
specified
cutting-edge Priva
BMS technology for
its brand-new
£12million building, setting the standard in terms of sustainable
excellence.“The council wanted to ensure that Pakefield High
School was not only built according to low-carbon,
resource-efficient standards, but that it could also maintain those
standards throughout the school’s whole life,” comments Stuart
Minns, Operations Manager at Universal Systems and Controls
(USC), an Ipswich-based building management system (BMS)
installer, and as an Approved Priva Partner, we were able to
knowledgably recommend the use of Priva technology, a system
that also controls the indoor climate of the Eden Project!"
USC’s manager, Grant Capon explains,“The Priva system
includes an Energy Centre panel, which controls a biomass boiler.
Plus, there are two rooftop panels controlling the air conditioning,
air handling units, and environmental conditions, such as
temperature, humidity and CO2 levels. There are also remote
panels throughout the school for control of under-floor
heating zones.”
www.priva.co.uk 01923 813 480 contact.priva@priva.co.uk

The Dell Care
Home, in
Lowestoft,
Suffolk, is one of
the first sites to
have products
from Altro’s
newest floors
and walls ranges
installed –
providing a
modern,
practical solution to safety and long-term maintenance in a caring
environment. The home has used Altro products before with great
success, and owner Shawn Sunderland has used the flooring and
walling in several other care homes which he owns around the country.
Altro Wood Safety is a true wood-look safety flooring that replaces
Altro Timbersafe II. Altro Wood Safety has a palette of 12 classic,
contemporary and on-trend designs, which are ideal in locations where
first impressions count and you can’t afford to compromise on safety.
In addition, bedrooms in The Dell Care Home have been fitted with
Altro XpressLay safety flooring. Altro XpressLay is the world's first
adhesive-free, truly sustainable safety floor. It contains recycled material,
is 100% recyclable after installation, and can be lifted and reused.
www.altro.com
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HOW WILL YOU
EVACUATE
SAFELY?
If you don’t know the answer then Evac+Chair
can supply you with the right solution.
Evac+Chair is a universal evacuation solution for smooth
stairway descent during an emergency. Single user operation
ensures no heavy lifting or manual handling is required
during emergency evacuation procedures.
FOLLOW US ON FACEBOOK
www.facebook.com/evacchair

T: 0845 230 2253
E: enquiry@evacchair.co.uk
W: www.evacchair.co.uk
SMS: Text HELP to 60066

Simple & Vital
CardiAid Automated External
Deﬁbrillator (AED) is designed to make
life-saving deﬁbrillation possible for
everybody and accessible everywhere!

CALL US FOR MORE INFORMATION

Evac+Chair International Ltd
ParAid House
Weston Lane Birmingham
B11 3RS

