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Hello and welcome to your October 
edition of FMJ. The end of the year is fast 
approaching and by the time you read this 
World Workplace and the BIFM Awards will 
already be behind us.    

Workplace Week and FMJ’s networking event at 
RICS’ headquarters on Parliament Square will 

be coming up next…  
Not to worry though there will be plenty of things in 

the facilities management sector to think about between 
now and Christmas to mull over. A few more that aren’t 
FM but will have a direct impact and then those that are 
just entertaining. 

EMEX is coming up, there’s the tumult over Brexit and 
then who’s life would be complete without the ongoing 
car crash that is the US Presidential election?

In this month’s edition we bring you an exclusive 
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at United Technologies Corporation and member of New 
York’s Green Building Council who has some fascinating 
views on sustainability and waste. Then we hear from 
experts at Interserve about career progression in the 
FM industry.

Finally we learn whether ASOS addicts are murdering 
your mailrooms, why certain radiators are better 
than others and what the latest trends are in the 
washroom arena. 

As always, we’d welcome your feedback about any aspect 
of  the magazine, together with your insight into what’s 
happening in the FM sector.
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The Manufacturing Standards Accreditation  
Schemes for Soft Tissue, Plastic Refuse Sacks  
and Industrial Cotton Mops guarantee:

· Consistency of supply

· Accurate labelling

· Fully audited manufacturers
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the only way to be certain what’s on the box is in the box!

www.bilcouk.com   email: bilcouk@bilco.com
Tel: 01284 701696   Fax: 01284 702531 

Roof Access Hatches
Automatic Smoke Vents

Floor Access   Safety Products
Ladders

Don’t forget that Bilco CE-marked smoke vents can 
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the need for additional roof penetration.
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becomes dual purpose.

• Saves space on the roof
• Motorised operation for access
• Reduces cost of having separate access hatch

Q. Is it a smoke vent  
or is it roof access?

A. Yes.

http://www.bilcouk.com
mailto:bilcouk@bilco.com
http://www.chsa.co.uk
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THIS MONTH...

FM CLINIC

18 We ask our panel of industry experts… What 
are the advantages to giving up permanent 

employment in order to go freelance or to take a 
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SUSTAINABILITY IN AMERICA 
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Next month we hear from industry experts about 
how to benchmark FM performance, the latest 
trends in the workplace and how to deal with 
security challenges in an ever changing world. 
Finally we ask whether companies are actually 
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design their new workspaces? So if you have any 
thoughts or feedback please email: 

To register for your free copy of FMJ visit fmj.co.uk
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EUROPE’S FM SECTOR TO GET 
A BOOST IN REVENUES FROM 
INCREASED OUTSOURCING
Over the next two years, organic revenue in the EMEA facilities 

management sector will grow in the low to mid-single digits 
(including market share gains) on the back of increased outsourcing, 
according to a new report published by Moody’s Investors Service.

Titled “Facilities Management – EMEA Corporates, Business Services: 
Increased Outsourcing to Drive Growth Despite Emerging Market 
Headwinds”, Moody’s latest report looks at food service, cleaning, security, 
workwear and laundry services, as well as property management and 
integrated services across Europe, the Middle East and Africa.

The report states that margins will remain relatively low but stable or 
"�����"	��	���#�����	�����	�����	��	����������	�
����	��������	���������	
rates and revenue diversity will remain high, although with intense 
competition on contract renewal. And, that it is these trends which will 
������	��	�	���	��������"	�����	������	�
�������������	�������%

In relation to the size of the business, the larger more diverse players, 
such as Compass Group Plc, ISS Global A/S and Sodexo, will according to 
the report continue to demonstrate positive growth well ahead of GDP 
�����	����"	����	�
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Mergers and acquisitions will continue apace in the sector although 
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integration complexity and lower valuations.

In the coming years, technology will be a key area of focus leading to 
increased collaboration between technology and the larger FM players, as 
seen with the recent ISS and International Business Machines Corporation 
partnership in integrated facilities services and building management.

SURVEY FINDS WE ARE A ‘NATION’ OF 
WORKERS IN OUR BREAKS
New research released by health and wellbeing provider Benenden reveals 
that UK workers’ lunch hours are dying out, as a large number of employees 
continue to work through what was traditionally a break from the working 
routine, despite not being paid for it.

The survey of 2,000 UK workers revealed that 42 per cent of employees do 
not take their full lunch hour, with 59 per cent admitting to taking even less 
than 30 minutes.

The research also found that workers aren’t maximising the little time they 
��	����	��	���	��	����	�����	��	�����"	��	�
���	����	�	��	�����	�	����	���	|}	#��	
cent of those surveyed blamed ‘too much work’ as the reason for them eating 
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work, take their full lunch hour.

Despite a boom in healthy living, there are only a small minority of workers 
(seven per cent) who choose to exercise in their 
���������%	!�7	�����	#��	����	��	���#�������	������	
that work gets in the way of keeping active, with 
more than 73 per cent of people saying that their 
employer doesn’t actively encourage it.

Opting for convenience over health, 59 
per cent of those surveyed choose to eat 
sandwiches, 54 per cent said that they 
brought in food from home, whilst 
others went for much unhealthier 
options such as burgers and fast 
food (eight per cent), sweets (19 
per cent), pasties (seven per cent) 
and cakes (15 per cent).

FM SURVEY REVEALS MORE EMPHASIS 
NEEDS TO BE PLACED ON WHOLE 
LIFECYCLE COSTS IN CONSTRUCTION
More than 80 per cent of facilities 

management professionals believe more 
needs to be done to take whole lifecycle cost 
into account during the construction process, 
according to a new survey carried out by UK 
Construction Week in partnership with the 
British Institute of Facilities Management.

The results of the survey have also highlighted 
a huge disparity between professionals’ thoughts 
about how they should be involved in the 
construction process and their experience.

When asked what role FM should play in 
the construction process, 85 per cent of those 
surveyed said that it should be fully integrated 
throughout but only 15 per cent found in 
experience they were.

When asked about the prevalence of Building 
Information Modelling (BIM) use in practice, more 
than 60 per cent admitted they do not currently 
use the technology and only 16 per cent said 

�
��	���	��	��"������%	/��	 ������	��	����"������	
with current technology and CAFM (44 per cent), 
training (41 per cent) and cost (37 per cent), 
were cited as the top three answers as to why FM 
professionals are being held back from using BIM.

Despite the low uptake so far of the technology, 
professionals in the sector do see the value it can 
bring with almost three quarters of respondents 
�"�����"	�
��	)�	���	
��#	��##���	�
�	���"���"	
delivery of facilities management beyond initial 
construction.

Turning to the current skills shortage within 
the sector, the survey found that over half of the 
respondents believe the FM sector is in the same 
boat as the wider construction industry. While 
80 per cent of those surveyed agreed that FM 
apprenticeships would be one of the best ways 
to attract new talent, only 18 per cent said that 
�
���	���#���	���������	��	���	�##��������
�#�	��	
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positive note however, the overwhelming majority 
(86 per cent) of FM professionals said that 
:�����	�������	���	�������"	����	#��������	��	�
�	
sector and add value to the construction industry.

INDUSTRY INSIGHT      FMJ.CO.UK



19   OCTOBER 2016
FMJ Networking Event
RICS HQ, Parliament Square, London
www.fmj.co.uk/?p=71889

26-27   OCTOBER 2016
London Build Expo 2016
Olympia, London
www.londonbuildexpo.com

14-18  NOVEMBER 2016
Workplace Week 2016
www.workplaceweek.com

16-17  NOVEMBER 2016
EMEX – Energy Management Exhibition
ExCel, London  
www.emexlondon.com

30-31  JANUARY 2017
Facilities Management Forum 
Radisson Blu Hotel, London Stansted
www.forumevents.co.uk/events/
facilities-management/

07  FEBRUARY 2017
Workplace Futures 2017
The Crystal, London
www.fm-conference.co.uk

07-08 MARCH 2017
Facilities Management Ireland
RDS, Dublin, Ireland
www.fmireland.com

07-09  MARCH 2017
Ecobuild
ExCel, London  
www.ecobuild.co.uk

14-16  MARCH 2017
The Cleaning Show
ExCel, London  
www.cleaningshow.co.uk

20-22  JUNE 2017

www.facilitiesshow.com
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FM DIARY
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Sodexo stays top 
with Dow Jones 
Sodexo has once again been 
named as the top-rated company 
in its sector on the Dow Jones 
Sustainability Index (DJSI), 
giving the Group 12 consecutive 
years of recognition in corporate 
responsibility.

In addition, Sodexo who has been 
a member of the DJSI World and 
DJSI Europe (formerly STOXX) since 
2005, also claimed the number 
one spot for consumer services 
companies for the third year in 
a row reinforcing its leadership 
and worldwide commitments to 
sustainability.

The DJSI is one of the major global 
sustainability benchmarks and the 
leading source of information on 
sustainability investing.

The annual DJSI review is 
based on a thorough analysis 
of the corporate economic, 
environmental and social 
performance of over 2,500 listed 
companies.

Tim Henman 
serves up support 
for Workplace 
Week 2016
Workplace Week will take place 
14-18 November 2016 with the 
theme “The Cognitive Athlete: 
managing the workplace for peak 
professional performance”.

 Organised by leading workplace 
consultancy Advanced Workplace 
Associates (AWA), the Workplace 
Week Convention, taking place 
on 16 November at the AVIVA 
Conference Centre, will focus on 
how businesses can maximise the 
brainpower of every person on the 
payroll.

 Contributors from the worlds 
of sport, neuroscience, business 
and workplace management 
will question how organisations 
can create the right workplace 
conditions that will allow people 
to be the best that they can be. Tim 
Henman joins the speaker line up 
and will discuss the brain’s role 
in achieving peak performance, 
thus enabling business leaders 
to unleash the cognitive athletes 
within their organisations.

COST PRESSURES 
FOR OFFICE SPACE 
IN LONDON SEE 
OCCUPIERS HEADING 
SOUTH EAST
T��
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�
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the South East expand at 
a faster rate than those 
in London according to 
the Royal Institution of 
Chartered Surveyors 
(RICS) Annual Occupiers 
Survey 2016.

The survey, which was 
conducted in association 
with EY and Savills has 
�����	�
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per cent) of UK property 
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increase, rather than decrease (seven per cent) the amount of 
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In total, a net balance (percentage expecting to expand, 
minus percentage expecting to downsize) of 13 per cent more 
respondents in the South East expect to increase, rather than 
��������	�
���	#���������	������	������	�
�	�	"���	���	$�����	��	
seven per cent.

(
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growth was in the South West of England, at four per cent.

Respondents were asked how much importance they felt 
factors such as location and quality of premises played in 
��K	������"	��#�����	������������%

(
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(64 per cent), company culture and reputation (62 per cent), 
proximity to transport links and amenities (49 per cent), 
K	���������	��	������"	�����"������	�|�	#��	�����	���	:������	��	
premises and facilities (34 per cent).

COMPASS LAUNCHES NEW FOOD 
PROCUREMENT BUSINESS
A new food and drink procurement company, Foodbuy, 
has been launched by Compass Group UK & Ireland in 
a bid to revolutionise the way businesses can procure 
food and beverages for foodservice in the UK.

Created by Compass Group UK & Ireland, following 
its acquisition of third party procurement specialists 
Acquire Services Ltd in 2015, Foodbuy combines the 
�����	�
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��
 ��


procurement solution to companies across a range 
of industries including hospitality, restaurants and 
hotels, care homes and education establishments.

Clients will have access to Compass suppliers and 
procurement solutions such as e-commerce, spend 
analysis and responsible sourcing dashboards.
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FM GATHERS IN MADRID
Representatives from over 
40 countries attended this 
month’s International 
Congress for Facilities 
Managers in Madrid. The 
Teatro Goya played host to 400 
industry professionals from 
across the globe, all of them 
discussing concepts like who 
wants to learn about the 
best practices and solutions 
used by leading companies 
world-wide.

A meeting of FM Associations 
took place on day one, which was attended by many, including EuroFM, Global FM, BIFM, 
ABRAFAC, IFMA and representatives from Peru, Mexico, The Netherlands and Latvia to name a 
few of the countries involved. The discussion focusing around the collaboration between the 
associations in the future.

(
�	�������	�#���
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about personal journeys. Then the Women in FM session included presentations from Gemma 
Gonzalez, CEO of Konnectare Julie Kortens, chairman of BIFM and Marta Sevila, from Xerox.

This session was all about how FM involves, supports and interacts with people, in the new 
digital world, through contractual 
relationships and also in terms of 
workplace design.

Other speakers included Bas van 
Rijn who is the FM at The Edge and 
Edward Ehlers who manages the 
largest FM LinkedIn group in the 
world (over 100,000 members).

CANADIAN DEPARTMENT OF NATIONAL DEFENCE EXTENDS SERCO CONTRACT
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Forces Base in Goose Bay, Canada.
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base is comprised of two runways, over 200 buildings totalling almost 275,000 sq. meters, and extensive civil infrastructure. It also has a training area that 
covers 130,000 sq. km.
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grounds maintenance, security, food services and janitorial services.
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INTERSERVE JV PICKS 
UP £81M AJAM MALL 
EXPANSION DEAL
Interserve’s construction joint venture Khansaheb, 
has secured a contract worth £81 million with Middle 
East developer Majid Al Futtaim, to expand and 
upgrade the City Centre Ajman mall in the United 
Arab Emirates.

Under the terms of the deal, Khansaheb will 
more than double the size of the existing mall from 
32,000m2 to 70,000m�, expand a number of retails 
units and build a new car park, creating 2,400 new 
parking spaces.

The contract also includes the addition of new 
mechanical and electrical installations to serve the 
expanded mall, the creation of new walkways, food 
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It further includes exterior landscaping work and the 
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In order for the existing mall and facilities to remain 
fully functional and open to the public, the project will 
be delivered in a number of phases, and is expected to 
be completed by July 2018.

Commenting on the contract win, Steve Flint, 
Khansaheb’s general manager said: “This contract 
win demonstrates Majid Al Futtaim Group’s ongoing 
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sector, as it closely follows the successful expansion of 
Dubai’spremier shopping centre, Mall of the Emirates.”
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In order to score highly in 2016 a 
company has to:
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services and can provide examples of 
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reductions in waste, reuse and closed 
loop recycling. The company can also 
provide performance data and targets 
relating to its waste and resources 
impacts, and show how reclaimed/
recycling resources are preferred/choice 
edited.”

Waste has received a lot of attention 
from the facilities management sector, as 
well as many other industries, for many 
years. The obvious links between waste 
generation and climate change means 
that nobody can ignore their own role 
in its production. In people’s minds 
this impact starts from the malpractice 
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Britain is better than it used to 
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example in 2014/15 the total amount 
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Authorities came to something like seven 
million tonnes (out of a total amount 
of just under 26 million tonnes). This is 
massively improved from the 22 million 
tonnes in 2000/01 (out of a comparable 
total) but still far more than many 
would like. 

Still people need to be aware that not 
all waste can actually be dealt with using 
a ‘cleaner’ process. Though the aim is 
admirable organisations that are aiming 

for, or even claim to have achieved ‘zero 
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has become one of the dirtiest words 
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environmental policy. 

You can argue that the entire waste 
industry has been revolutionised in 
recent years. Incineration, materials 
recovery facilities and anaerobic 
digesters have provided alternative 
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that in a number of cases now provide 
‘waste’ with a new life. 

However, there remains a small pool of 
waste rejects such as bottom ash from 
incineration that have not got an outlet. 
The innovation race is running its course 
and currently there remains a need to 
cut waste generation from its procuring 
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to deal with a growing end of life re-
articulation process. The result is simply 
that there isn’t actually any way that any 
organisation can achieve absolutely zero 
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that instead of just throwing more 
and more technical resolutions at the 
problem the whole approach to waste 
and materials needs to change. Cradle 
to cradle intelligence needs to be built 
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sophisticated level of policy yet but they 
need to be. We are entering a critical 

chapter in a waste management story 
that desperately needs a happy ending. 
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towards full product transparency – they 
would understand at a materials-level 
what is being used and would then be 
able to manage their waste management 
processes better, as well as managing 
risk and compliance obligations 
��������
$��������
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and modern slavery. This is what is 
meant by a cradle to cradle model. 

Once an organisation has embedded 
such a model of waste management, 
their circular economy approach will 
thrive, and other ways of conducting 
business will be seen under the same 
light – leading to continual improvement 
that is sustainable and accountable, 
and that minimises risk and builds true 
brand reputation on transparency and 
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enables partners to step back and 
evaluate their business models from 
an objective point of view, alongside 
hearing from industry experts on how 
the right approach to governance can 
assist in achieving a circular economy for 
clients and their internal processes. 
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the 2016 Index, have worked with 
a prestigious government contract 
for many years, and have produced 
a number of ‘circular results’ within 
this contract, including implementing 
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tape to digital solution for transcriptions 
services for policy and fraud interviews. 
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to reducing the environmental impact of 
our clients by deploying solutions and 
innovations which follow commitments 
laid out in our Waste & Resource 
policy wherever possible. The solution 
Catherine Evans and Amer Iqbal brought 
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repairing the analogue machines. The 
success of this excellent innovation has 
led to exploring further opportunities for 
circular solutions.”

Every year Acclaro’s Sustainable FM Index helps participants to identify the areas in which they can improve their 
sustainability performance, both in absolute terms as well as relative to peers. One of the key areas they judge 
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SERVEST SECURES IMPERIAL 
WAR MUSEUM DEAL 
Servest has been awarded a five-year contract with Imperial War Museums (IWM).
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Churchill has retained and expanded its cleaning 
contract with the South Western Ambulance Service 
NHS Foundation Trust (SWASFT). SWASFT provides 
emergency care services across the south west of 
England, from Cornwall and the Isles of Scilly across 
to Dorset and up to Gloucestershire, serving a resident 
population of more than 5.3 million.

ESS Support Services Worldwide (ESS) Offshore has 
been awarded three new contracts, which will see it 
delivering hotel and catering services on the newly 
constructed Jack-Up drilling rig Maersk Highlander, 
as well as two floatels (accommodation vessels). 
ESS Offshore will be responsible for catering for all 
personnel in the canteen, mess room and recreational 
areas as well as the maintenance of the cabins, on-site 
gymnasium and recreational rooms, 96 ambulance 
stations and six air ambulance bases.

Kier Group’s workplace services business has been 
awarded two new facilities management contracts 
with the Imperial War Museums (IWM) and the Royal 
Shakespeare Company (RSC) worth a combined £13.2 
million. The five-year hard services deal valued at £12 
million with the IWM will see Kier working across all six 
of the museum’s iconic sites; IWM London Lambeth, 
IWM London All Saints, Churchill War Rooms and HMS 
Belfast in London, IWM North in Manchester and IWM 
Duxford in Cambridgeshire. 

Serco Group has been appointed preferred bidder for 
the Barts Health NHS Trust soft facilities management 
tender. The Trust’s procurement has an estimated total 
value of up to £600 million over a potential 10-year 
term. The Barts Health Group of hospitals provides a 
huge range of clinical services to people in East London 
and the City of London. It operates from four major 
hospitals, The Royal London, St Bartholomew’s, Whipps 
Cross and Newham as well as a number of community 
locations, including Mile End hospital.

Julius Rutherfoord has landed the cleaning services 
contract at London’s historical Freemasons’ Hall, home 
of United Grand Lodge of England. Freemasons’ Hall 
is the principal meeting place for Masonic Lodges in 
London. Grand Lodge has been in Great Queen Street 
since 1775, the present Hall being the third building on 
the site. Built between 1927–1932 as a memorial to the 
Freemasons who died in the First World War, it is one of 
the finest art deco buildings in England.

Interserve has secured a contract extension to provide 
support services to CooperVision, one of the world’s 
largest manufacturers of contact lenses for a further 
three years. Having provided support services for 
CooperVision since 2009, Interserve will continue to 
deliver cleaning and grounds maintenance services 
at the company’s Hamble 15 acre manufacturing site 
in Hampshire. This includes its 15 manufacturing 
facilities and laboratories, which operate to clean room 
standards, and support areas such as maintenance and 
engineering workshops. 

INCENTIVE QAS GROWS 
ITS RETAIL PORTFOLIO 
���������	!	+���#2�	�#��������	�������"	
����	���������	�96�	
��	���	�	�������	
#�����	�
��������	��������	���
	#��#����	
����"�����	���#����	*������	
+���#	$$5�	��	#������	�������"	��������	
��	�
�	5����"��	�
�##��"	������	��	
-
��
���	4���%

'����	�
�	�����	��	�
�	�"��������	
�
�	���������	�96	����	��	�|	����	 	����	
#������	�	�|��	�������"	�������	��	�
�	
�������	�
��
	��������	����	����}}}	
�
�##���	�����	����%	��	������	�	�������	
bowling alley, events facilities and over 
�}	�������	�����%	��	��������	���������	�96	
will provide a daily janitorial service, a 
����	����	�����	����"�����	����	���	
���
����	��������	��	-
��
��2�	����	
#�����	���
����	����������%

SODEXO AND QUEEN’S 
HOSPITAL ROMFORD 
IN FIVE-YEAR CONTRACT 
EXTENSION
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Ask anyone in the UK to think of 
an engineer and they probably 

imagine oily rags and blue overalls. 
It’s seen as a second-class career, 
even a last resort. 

Ask someone in Germany the same 
question and they conjure an image 
of a demi-god. Engineers are highly 
valued and respected professionals. 

In both the UK and Germany, they 
do the same job. They have 
technological skills on a par with their 
mechanical competence, spending as 
much time at a PC as they do with tools 
in their hands. 

Despite the perception, engineers are 
rewarded for their work. An apprentice 
electrical engineer taken on full-time 
�7	��	�
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start on £36,000 a year, with most 
adding at least £15,000 in over time.  
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means they are making over £50,000 
per year by their 21st birthday, which is 
more than most university graduates. A 
���#��	��	�����	�7	��	�
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overtime can reach £65,000. 

So, why does engineering have such 
a bad reputation in the UK? 

A casual review of employment 
advertising over the last 20 years starts 
to explain it. With the exception of 
the armed forces, I can’t remember 
an advertising campaign that made a 
compelling case for someone to choose 
a career in engineering. 

What’s more, government incentives 
for apprenticeships disappeared in the 
late 90s. In truth, there hasn’t really 
been anything to advertise. 

THE APPRENTICESHIP LEVY 
IS MISGUIDED 
Now, government incentives are back 
on the table and the apprenticeship 
levy has been a hot topic in the 
industry for some time. For me, the 
proposed approach means-well, but 
could have unintended consequences. 

Under the current proposals, every 
business with a pay bill of £3 milion 
or more contributes 0.5 per cent 
into the scheme. Over a four-year 

apprenticeship the government covers 
�
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company pays the last two. When the 
apprentice completes the programme, 
their employer claims a subsidy for the 
�	���	���	�����%	

ABM UK has a turnover of around 
£130 million per year. Under the 
current proposals, the apprenticeship 
levy would require us to make a 
contribution of £650,000. 

In a sense, this is where the 
levy works. It’s a major cost of 
doing business and the only way 
���	��	��	����	��	����	��	��	��	��	
apprenticeships. So, at the moment it 
�����	����	��2��	��	��	����"	������	��}	
places next year. 

Surely that can only be a good thing? 
Well, it’s a good statistic, but there’s a 
risk it won’t address the root cause: a 
shortage of supply. 

If we aren’t careful, we’ll end up with 
well-trained engineers, lacking the 
support to continue their development 
in full-time employment. They will lose 
faith in their choice of career and look 
���	�����
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more certain future. 

INCENTIVES SHOULD 
FOCUS ON CAREERS 
I’d prefer the government to pay 
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a full time job at the end of the four-
year scheme. 

For one thing, it’s less bureaucratic 
because companies don’t have to 
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would only be one payment when the 
apprentice gets a permanent job. 

Most importantly, this approach 
�������"��	���#�����	��	��	��	��������	
not just apprenticeships. 

When we focus on careers, we also 
address another modern-day issue: a 
shortage of people with the right skills 
to succeed in senior positions. 

Anyone starting a career in 
engineering back in the late 90s would 
be in a leadership role around now. 
However, government incentives for 
apprenticeships disappeared back 

then and we just haven’t had a strong 
pipeline of leaders. 

Across the sector, businesses must 
share responsibility for investing in the 
future. That means focusing on careers 
over apprenticeships, regardless of the 
�	���	��:���������	��	�
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INVEST IN LEARNING 
AND DEVELOPMENT 
Supporting careers is really about 
increasing the likelihood that 
people perform at the peak of their 
ability, and reducing the chances of 
underperformance. 

There are really only four reasons 
for underperformance: not knowing 
what’s expected of you, not knowing 
that you aren’t meeting expectations, 
not being able to meet expectations 
and not wanting to meet expectations. 

Looking at it another way, people 
perform well if they have clear 
objectives, receive feedback, are 
given the necessary skills and are 
highly motivated. 

Making a considerable investment 
in learning and development 
programmes improves the capability 
of people and in turn the experience 
of customers. Ultimately, that can 
only be a good thing for business 
performance too.  

OFFER CLASSROOM TRAINING, ON-
THE-JOB LEARNING AND MENTORING 
For ABM, it all started with a bricks-
and-mortar commitment in Greenford, 
West London where we host all of our 
in-house courses. 

When you consider that all our 
catalogue of in-house courses covers 
all of these aspects through a mix of 
technical and leadership courses, we 
are able to mitigate every aspect of 
underperformance. 

Having experiential marketing 
business Blackjack in our portfolio 
means we combine best-in-class 
customer services training with all 
technical skills development courses. 

However, development is not just 
about classroom learning. Supervisors 

should understand the importance of 
on-the-job experience. They should 
know the development areas for each 
team member and tailor portfolios of 
work to support those needs. 

(
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any learning and development 
programme is mentoring. Apprentices 
need mentors. Someone they can 
use as a source of expert advice and 
guidance, outside of their day-to-day 
line management. 

CREATE FUTURE LEADERS THAN CAN 
SERVE AS ROLE MODELS 
I started out as an apprentice 
electrician and every single member 
of the ABM Technical Services 
leadership team has completed an 
apprenticeship. We are proof that these 
schemes can be the start of interesting 
and varied careers. 

Across the industry, role models 
for an aspiring engineer are few and 
far between. That’s not something 
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apprenticeships and, levy or otherwise, 
the industry must work to develop 
people beyond a four-year programme. 

Success should never look like people 
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them to perform, and to progress 
through delivery and supervision roles 
into senior leadership positions. 

Kevin Broad joined ABM in 2003 
aged 16 as an apprentice engineer, 
specialising in HVAC. In January 2015, 
�7	��	����	�����	��	�	������	��"������	
he was promoted to supervisor. 

We need more people with a story 
like Kevin’s. They become role models, 
an invaluable source of pride and 
inspiration for aspiring engineers. 

The perception of engineering 
as a second-class profession is a 
great shame, grossly unfair and 
horribly inaccurate. 

It has created a shortage of skills 
and a vacuum of leadership that 
���	����	��	�	����	��	"����"	��#����"	
engineers the investment, support 
and encouragement they deserve 
throughout their careers.

It started when incentives for apprenticeships disappeared in the late 90s. Today, it means supply cannot meet 
demand. The proposed apprenticeship levy is well intended, but ultimately misguided. Andy Donnell, managing 
director of ABM UK’s Business and Industry Group explains how engineering can overcome its reputation challenge

RESOLVING ENGINEERING’S IMAGE PROBLEM   

ADVICE & OPINION
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www.heatraesadia.com
01603 420220 | enquiries@heatraesadia.com
Contact our dedicated sales and support teams

 MADE IN
THE UK

£10.51 £3.55
KETTLE  

DAILY RUNNING COST
HEATRAE SADIA AQUATAP 

DAILY RUNNING COST

The kettle’s  
not on. 

Switching off the  
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a Heatrae Sadia 
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����could  
save your business  
£1670* per year.

mailto:enquiries@heatraesadia.com
http://www.heatraesadia.com


   OCTOBER 201616

ADVICE & OPINION

FMJ AIMS TO SUPPORT TECHNICAL EXPERTISE IN THE FM MARKET
In this article FMJ hears from Nick Atherton, managing 
director or Morphose about mergers and acquisitions in 
the FM industry. With questions still hovering over the 
national economy how do people in the facilities sector 
know when the time is right to buy and sell?

Should I stay or should I go… 
Mergers and acquisitions (M&A) are 
always a question of economic reliability. 
Whether buying or selling, all parties 
involved need absolute assurance 
that the time is right. Without intimate 
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gauge, but occasionally checking the 
market pulse can give you a fairly good 
understanding. Naturally, when the 
economy is in good health and the 
market is stable, decisions are made 
quickly and terms are agreed with greater 
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looms over the economic landscape, but 
fortunately for those in FM, the industry 
continues to be very resilient and FM 
weathers well in times of uncertainty. 
Despite the unprecedented nature of a 
‘Brexit’ vote, and the doom-mongering 
that was forecasted preceding the 
vote itself, the market for mergers and 
acquisitions within FM is buoyant. Both 
buyers and sellers seem keen to ‘keep 
calm and carry on’ irrespective of what 
could happen in terms of legislation and 
economic peaks and troughs over the 
coming 12 to 18 months. 

The good thing is FM remains an 
attractive investment opportunity 
because the industry is very dependable 
– the demand for services remains 
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remains steady. When you factor in 
that the FM sector itself makes up 
approximately 10 per cent of the UK 
economy, according to a recent survey 
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to learn that it remains steadfast while 

other sectors see investors disappear 
and activity dry up. It is also encouraging 
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more than 20 deals made, representing 
a nine per cent increase on the previous 
year. 

Not all FM is created equal …
FM as an entire industry is incredibly 
varied but certain sub-sectors of it are 
currently more desirable than others. 
Services such as guarding and cleaning 
present themselves as much leaner 
investment options as the margins for 
gain sit at the lower end of scale. This is 
not because they are simply unattractive 
business ventures – recently there 
have and continue to be good deals 
brokered in these areas, particularly in 
cleaning – but has more to do with the 
particular business model which many 
of these services adhere to - a model 
which limits the chances for extensive 
growth. For those operating in these 
sectors, managing expectations is key 
to brokering a good deal for everyone 
involved. On the other hand, energy, 
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businesses are all exciting areas for 
investment, and the opportunity for 
future growth is considerable. For those 
looking to sell, exit multiples in these 
industries is currently at a peak and the 
market is primed for excellent returns 
on the sale of businesses. Beyond more 
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number of reasons why these sectors are 
so desirable, but one of the key factors 
is that they are more straight forward 
to optimise. For example, improving 
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workforce and energy consultation 
continues to improve as companies 
become more focused around saving on 
energy costs. Of course, with the advance 
of technology and its increasing use 
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MERGE, ACQUIRE, GROW OR EXPIRE
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businesses will continue to grow, and 
with governments focusing more on 
digital threats, and environmental 
ones too, the same principle applies to 
cyber-security and energy. Essentially, 
if there is interest, and the business is 
sustainable or primed for optimisation, 
then the company will sell -  M&A 101, 
you might say.

Niche …
While many larger companies will look 
to absorb a smaller competitor along 
with its clients, the need for specialist 
suppliers in FM remains. This is not 
something new to the world of M&A, or 
even FM, some businesses simply prefer 
the ‘niche feel’ of a smaller provider. The 
closer interaction and sense of bespoke 
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they will have to charge in comparison 
to more established counterparts. This 
is an important thing to keep in mind 
when considering buying or selling any 
business, the portfolio of clients which a 
company holds need subtle consultation 
on their views regarding providers 
and their satisfaction with the scale of 
operation. It would be irresponsible 
practice to sell an organisation that 
has contracts with clients who prefer 
the feel of a smaller provider. This is 
especially important for FM, as the 
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considerably. While the aim of M&A 
is always to get the best deal for your 
money, client satisfaction should always 
be a top priority, neglecting this can 
mean disaster for any prospective deal. 

Think big, think diff erent … 
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to ascertain the scale of an operation. 
The trends within M&A are usually very 

regular, as mentioned certain sectors 
may have their ‘moment in the sun’ 
and exceptional events such as ‘Brexit’ 
will interrupt the current for a time, but 
generally speaking the climate is fairly 
constant. Activity continues day-to-day 
on a number of levels, but larger-scale 
businesses rarely make an unexpected 
move, and if they do, competitors usually 
follow. This is not exactly ground-
breaking news for anyone in business, 
especially when you consider the scale 
of work involved between buyers, sellers 
and other third party investors – massive 
deals take years to complete, and 
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speaking, has passed to have made the 
entire process worthwhile. 
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indicate that acquisitions through the 
medium tier of FM providers is primed for 
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types of businesses – ones with a time-
tested reliability, strong brand cultivation 
and developed client portfolio but 
haven’t yet accrued the revenue of a 
major provider - that look to be the next 
major play for M&A within FM. Again, this 
is hardly surprising because medium tier 
operations present themselves as strong 
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pool of talent and attain up-to-date 
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be minimum work to be done to make a 
success of any acquisition. 

In a more advisory capacity, 
particularly in my experience at 
Morphose, clients now seem to look for 
a more intimate working relationship 
through the brokerage process. 
Negotiations are more settled for 
clients when the working relationship 
has ‘bedded in’, typically with minor 
activity before any major suggestions or 
changes take place. This is only natural, 
and looks to be a trend that is here to 
stay. Particularly for those looking to 
sell in FM, this is a great development as 
businesses that are nurtured through an 
advisory process in this way invariably 
end up selling for more in the long-run. 
While it seems M&A is a fairly stable 
and unchanging process, the FM sector 
is currently poised for a bold move. 
Interesting developments do not 
necessary have to be risk-laden gambles, 
with the correct advice and knowledge 
an innovative proposition can shake up 
an industry can really propel growth. 
So if you’re in the market for change, 
know the dynamic, know your clients 
and think boldly.

FAST FACTS



The Standard in Fire Systems

Advanced fire systems are famously easy 

to install, maintain and operate, with 

quality and performance levels that lead 

the industry in over 60 countries.

MxPro 5 is our unbeatable multiprotocol 

panel. It includes AlarmCalm false alarm 

management and supports TouchControl 

repeaters with Active Maps.

Tel: +44 (0)1670 707 111   Fax: +44 (0)1670 707 222

Email: sales@advancedco.com   Web: www.advancedco.com

Contact us now for more information or a demo

mailto:sales@advancedco.com
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THE CONSULTANT’S VIEW
JULIE KORTENS , 
KONNECTED PEOPLE 

The decision to leave permanent 
employment with all the associated 
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FM CLINIC  

What are the advantages 
to giving up permanent 
employment in order to 
go freelance or to take a 
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FM market stable enough 
to go freelance and are there 
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Julie Kortens

ADVICE & OPINION

 
Working as a freelance 

also means that you have 
to find work, it doesn't just 

appear on your desk." 
– Julie Kortens

In FMJ's regular monthly column, our team of FM experts answer your 
questions about the world of facilities management
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Throughout his career, Mandyck has worked with 
governments, universities and organisations 

around the globe to accelerate environmental 
sustainability in an increasingly urbanising world. 
He regularly blogs on sustainability issues for the 
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��

Connecticut School of Business and the book he 
co-wrote was Food Foolish, which explores the 
hidden connection between food waste, hunger 
and climate change. 

UNITED TECHNOLOGIES CORPORATION
United Technologies Corporation is a global leader in 
all sorts of areas. Aerospace, food refrigeration and 
commercial building industries. The company provides 
high-technology systems and services that seek to move 
the world forward with well-known global brands such 
as Carrier, Otis, Pratt & Whitney and UTC Aerospace 
Systems. United Technologies is a Fortune 45-ranked 
company with $61 billion in revenue. 

(
�	�	��	�����	�
��	���	���:����	#���������	��	
��#	
the world urbanise in a sustainable way for numerous 
reasons. Firstly they are the world’s largest provider of 
building technologies, which are becoming increasingly 
sustainable. For example, newly developed elevators 
can turn gravity into energy and return power to the grid.

6�������	�
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seriously, aiming to keep as much food fresh as possible 
������	��	����
��	�
�	
���	��	��	���%	(
��	��	�
��	
whilst utilising technology which not only reduces the 
company’s carbon footprint by 28 per cent but also 
reduces waste and extends global food supplies. 

Finally United Technologies is very proud of the way 
it is re-imagining jet aviation. Earlier this year saw the 
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�	5����	�	*
�����	+�����	
(�������	8�"����	�
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engine. Apparently it reduces fuel burn by 16 per cent, 
particulate emissions by 50 per cent and noise footprint 
by 75 per cent.

Mandyck’s role at the company sees him overseeing 
the company’s entire strategy for “sustainable 
urbanisation,” which encompasses green buildings, 
�	"
���"	���	�������"	����	�����	���	"����	��������%	
He oversees United Technologies’ relationships with 
partners and initiatives that help the company reach 
���	��������������	"����%	&�	����	���:������	��������	��	
the topics of sustainable urbanisation, food waste and 
climate change. 

 His passion for green development and technology 
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“If we can get as many companies around the world 
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“What we really need to do is link green buildings and 
��������������	��	�
�	
����
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Employers and employees need to understand how 
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of all.

“There have been recent studies that seem to prove 
there doesn’t need to be any compromises around 
����"�	��	�������	���	�������������	:������%	6���		���	��	
just as productive in a sustainable environment and that 
is something we are looking to take the lead in.”

WORLD GREEN BUILDING COUNCIL 
In addition to his work with United Technologies 
������	��	����	
������	��������	���
	�
�	*����	+����	
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national green building councils operating 
in more than 100 countries. The council aims 
to strengthen green building initiatives in its 
member countries by connecting them to a 
network of knowledge and support. 

The global council also fosters and 
��##����	���	���	����"��"	+����	)������"	
Councils in individual nations by providing 
them with the tools necessary for them 
to establish strong organisations in their 
countries. Since buildings consume 40 per 
cent of the world’s energy, the future of 
sustainability and the future of building 
"�	
�������
���%	+����	�������"�	����	
energy, water, costs and boost occupant 
productivity.
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Corporate Advisory Board, which relies 
on its diverse, global perspectives to help 
�
�	*+)-	�������	�
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movement. He has been connected to 
the green building movement from the 
beginning when United Technologies 
was instrumental in launching the U.S. 
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Technologies is the only company globally 
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roughly every three years or so,” Mandyck 
explains. “This is partly down to 
the fantastic work done by 
the council. But more 
importantly it means 
that markets are 
now demanding 
green buildings 
rather than 
having them 
forced upon 
them.

“My 
company, 
United 
Technologies 
is one of the 
pioneers when it 
comes to understanding 
how greener buildings can 
actually lower costs and 
�����	�	����	%>	

URBAN GREEN COUNCIL
Mandyck was appointed chair of New York’s 
+����	)������"	-������2�	)����	��	/��������	
in 2014 due to his leadership in the green 
buildings movement. He was considered 
the best choice thanks to his international 
perspective and experience, his proven 
track record of strategic thinking and broad 
knowledge of green building spaces. 

The council is aiming to transform the 

city’s building industry to ensure a more 
sustainable future for the city. The 

council believes that climate change 
is a critical issue facing the world 

today and that this prompts the 
need to focus on energy and 
resource management to create 
�	����	��	�������	
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�	���	
sustainable city.

“Some of what New York is 
doing is fantastic,” Mandyck 

stresses. “But New York and 
London have always led the way. 

Our work shows that cities around 
the world, not just in Europe and 

North America but Asia and the Middle 
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the water and energy savings is a no brainer 
when push comes to shove.” 

FOOD FOOLISH
As if his plate wasn’t full enough Mandyck 
found time to co-author Food Foolish. 
Released in 2015 this book focuses on 
food waste around the globe. Apparently 
“more than a third of the food we produce 
each year is never eaten, even though we 
produce enough food to feed 10 billion 
people.” Bearing in mind that the global 

population isn’t expected to go anywhere 
near that level before 2050. 

Still, millions, if not billions of people 
around the globe are going hungry. Food 
can be lost in transit, or otherwise misplaced 
��	������#��"	���������	���	������	��	�7	��	
just thrown away by people in the West who 
simply have more than they need. 

Knowing food waste was a major problem, 
and also that its solution was inextricably 
linked to other factors, led Mandyck to 
explore the connection between food waste, 
hunger and climate change in Food Foolish. 

The book has since been recognised by 
the UN Food & Agriculture Organization, 
05@�	!���	(���	���	��
���	���	���	���:��	
ability to link food waste’s contribution to 
climate change and water scarcity, as well 
as global hunger. 

“The impact of food waste is enormous,” 
������	��#�����%	<��	��	����	���	D���	
��"��	
but global warming, natural resource usage 
and more. Every year more than a billion 
tons of food never makes its way from 
farms to our forks. To give you some idea 
that would be roughly the same weight as a 
billion elephants standing side by side, that 
is how much we waste.”

These concerns are global, but also 
have strong implications for the FMs and 
workspaces, which is certainly something to 
be explored. 

\���������#���	����	����
^_��������
����
������#�	�

������`�
����
�������
sustainability and the 
��
�����������#�������

hand-in-hand.”



YOU CAN HAVE IT ALL

For more information
Call 0844 701 6273 or visit www.bristan.com

BLENDING 
BEAUTY 
WITH 
FUNCTION

Infrared technology is known as the most hygienic
option for hand washing, by detecting human
presence it switches on the water or soap for a set 
amount of time to eliminate unnecessary waste.

 

 

HAND WASHING REDUCES THE NUMBER 
OF PEOPLE CATCHING COLDS BY 45%* CONTACT US 

TODAY FOR YOUR 
FREE WINTER 
SURVIVAL KIT 

talktous@debgroup.com

01773 855177

• Our hands are the main vehicle for transmitting germs;
 by people-to-people contact and by touching everyday surfaces

• Sick leave due to colds costs UK businesses £1.3 billion each year**

• Protect your workforce from colds and flu this winter and encourage  
 hand washing in your facility to prevent the spread of germs 

 *Source: American Journal of Preventive Medicine
 **Source: Royal Pharmaceutical Society, 2007

PREVENT THE SPREAD OF GERMS 
    ... IN YOUR FACILITY

Winter survival kit

http://www.bristan.com
mailto:talktous@debgroup.com
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There’s no denying that the FM industry has 
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The requirements of FM roles have grown 
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FROM JOB TO CAREER
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��	���	�����	��	!�	��	
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�	����	����������	���	��	�
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FM has struggled in the past to attract and retain talented individuals. 
However, perceptions of the industry are now changing, with more and 
more people recognising the long and rewarding career paths it can offer. 
Capitalising on this shift in awareness will be crucial to driving the ongoing 
success of facilities management teams and our wider industry, 
says Carl Johnson, director of talent and learning at Interserve

The FM industry: 
changing perceptions
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REACHING NEW 
HEIGHTS
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roles more 
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FM 
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are now 
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make the 
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from frontline 
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to management 
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Successful FM teams 
need to be able to diversify 
and think more holistically 

than ever before about 
their operations.”
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ANDREW RAWDON: GRADUATE TO 
MD IN NINE YEARS
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Since 1990, WhiffAway Group has been a market leader in waterless urinal technology.  
Organisations such as Sainsbury’s, McLaren, VUE Cinemas, Westfield Shopping Centres, M&S, 
Bank of America and Centrica have converted to 100% water-free urinals with WhiffAway.

Now is the time to review water-free urinals and contact WhiffAway to save money, water and energy, 
in conjunction with reducing operational costs and enhancing washroom perception.

For further information please visit our website www.whiffaway.com 
or contact 0800 783 4883 or send email to info@whiffaway.co.uk

A Tried & Tested Solution

WhiffAway Waterless 
Urinal Technology

SYSTEM
BENEFITS
INCLUDE:

• Eliminating Urinal Odours
• Save Money 
• Save Water 
• Reduce Energy Consumption 
• Fully Recyclable

• No More Urinal Flooding
• Reduces Blockages
• Improves Urinal Hygiene
• No More Harmful Chemicals 

http://www.whiffaway.com
mailto:info@whiffaway.co.uk
mailto:l.webster@forumevents.co.uk
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ARE ASOS 
ADDICTS KILLING 
YOUR MAILROOM?
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With online retail sales in the UK expected to 
reach £60 billion in 2016, the phenomenon 

of online shopping is showing no signs of slowing. 
According to the latest stats from IMRG, nearly half 
(49.6 per cent) of these online retail sales are now 
made on mobile devices as time poor consumers 
look to make purchases on their commutes, during 
lunch breaks, or even during working hours. With 55 
per cent of households saying they are not home to 
receive deliveries, these parcels have invariably 
ended up in our workplaces. 

While this is great news for 
retailers, facilities managers 
are bearing the brunt of 
employees shopping 
addictions, with the 
��	���	#���	����	
becoming their 
personal mail box. 

A recent study 
by Barclays 
found that 40 per 
cent of people 
regularly use 
their professional 
address for personal 
deliveries, with eight 
per cent receiving a daily 
delivery at work. This causes 
some pretty big headaches 
for businesses that weren’t built 
to operate as warehouses, not to mention 
mailroom teams who certainly weren’t employed to 
be a personal parcel concierge service for employees 
online shopping. Overall, this has had some major 
implications on workplace from a time, space and 
security perspective – ultimately all driving up costs to 
the business.

THE PROBLEMS: TIME, SPACE, 
SECURITY AND ENVIRONMENT
8�����������	�
��	���������	����	��	��	�
�	��	���	#���	
room means businesses are incurring mounting costs 
associated with growing parcel volumes. One key cost 
to a business is the man hours it takes to organise and 
process personal parcels. With many businesses now 
delivering packages to desks, research from Doddle 
shows that it takes an average of 20 minutes to handle 
each parcel, from scanning and processing, to delivery 

to the employee. For a company with 3,500 
employees, 40 per cent of whom are 

assumed to receive at least one 
package per month, handling 

personal deliveries alone 
would require more than 

three dedicated mailroom 
����	%	

Selection of 
commercial space for 
businesses rarely factors 
in warehouse storage for 
personal parcels. Most 

companies don’t have 
the physical space to store 

deliveries and in reality 
�
��	�7	��	����	�#	��������	

��	���	�#���	�
��
	�����	��	
reallocated to revenue driving 

���������%	(
��	����	��	�#���	�7	��	
results in parcels getting lost or misplaced, 

leaving the business liable for items unrelated to core 
business functions.

*��
	���������	��	����������	����	���������	����	
contents. Receiving numerous personal packages 
���	����		�����	����������	
���	��	�	��	����	��	����	
with the heightened security risks. The Centre for 
the Protection of National Infrastructure has advised 

�����������������	�
���	������������	�����	
����
����	���	���		�	�����
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companies to reduce the risk by making 
special provisions for post. As such they 
recommend all incoming post should be 
directed through the mail room and its 
��������	�������	��	���	�	�#��������	��	����	
facility, both of which increase costs for 
companies.

However, it’s not just internal pressures 
that are taking their toll – there are also 
environmental and congestion concerns 
stemming from our insatiable shopping 
habits. To deliver the billion parcels British 
consumers receive from online orders each 
year requires in excess of 24,000 vans on 
the road every day. This many vans on the 
road produce in excess of 2,846 tonnes of 
CO2 emissions every day, raising serious 
environmental concerns.

IS BANNING PERSONAL DELIVERIES 
THE SOLUTION?
One approach many large employers have 
implemented is to ban personal deliveries 
at work altogether. The Times reported in 
August 2015 that many large organisations 
including HSBC, Citigroup and JP Morgan 

���	���	������	����		����	
����"	#�������	
����������	����	��	�
���	��	�����	�
���	��
���	
such as Lloyds and American Express are 
actively discouraging the practise. Even 
government departments such as the DVLA 
and the Department for Transport have 
refused to accept personal packages.

However, this approach can prove hugely 
��#�#����	���
	�
�	���������	���	�7	��	
provokes an employee backlash by those 
who see workplace deliveries as a necessity 
in today’s ‘always on’ society. As employees 

work longer hours, spend less time at home 
and have fewer opportunities to collect 
parcels, many have no other alternative but 
to send their personal deliveries to work. 

MITIGATING A PARCEL PROTEST
An outright ban on personal parcels can 
prove to be extremely unpopular, with 
negative consequences on employee 
morale, leaving businesses to look for new 
���������	��	����	�
�	#�������	��	��	���	#���	
rooms whilst keeping employees happy.

The Cross River Partnership, a public-
private partnership that delivers 
regeneration projects in London, launched 
the Clean Air Better Business programme 
to encourage employers and employees to 
reduce deliveries to work, in order to cut 
down the number of delivery vans causing 
congestion and pollution on London roads. 
Amongst their recommendations for 
employers, they have suggested promoting 
the use of click and collect services with 
retailers, as well as independent click 
and collect providers such as Doddle, 
which has handled over one million parcel 
transactions for UK businesses and their 
employees.

Aside from providing a more palatable 

FACILITIES MANAGEMENTl l sewn up
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POST ROOM BOOM 
 � Almost one in 10 now get a daily delivery sent to their work 

address (8 per cent) 

 � Brits still love their books - with books being the number one 
online purchase they have sent to the office (47 per cent)

 � More men (33 per cent) than women use their professional 
address as a way of hiding purchases from a partner 

 � Metro Men - a fifth of men admit to getting make-up delivered 
to work (20 per cent)

 � Desk snacks – one in 10 even get their weekly shopping 
delivered to work (12 per cent)

 � Nottingham shoppers are the most click happy with 29 per 
cent getting daily deliveries sent to work 

 � one in five of us say that we’d never dream of getting lingerie 
(21per cent) or weight loss products (18 per cent) delivered to 
work for fear of embarrassing ourselves in front of work mates

 � British shoppers now spend more than £100 billion online 
every year 

 � Our preference for online ordering has helped boost the size of 
the UK parcel market to almost £9 billion 

alternative to workplace deliveries, click and 
collect solutions also address environmental 
concerns related to parcel deliveries. If all of 
the UK’s parcel volume was delivered to click 
and collect locations, a staggering 18,696 
����	�����	��	�����	��		'4	�����	�����	���	
according to Doddle research. Services 
like Doddle are able to accept over 40,000 
����������	#��	����	��	����"	�
�	'4	��##��	
chain a long term solution for consolidating 
parcel delivery, resulting in fewer vans 
clogging up UK roads every day. 

By plugging into these existing click and 
collect networks, businesses can alleviate 
�
�	������	��	�
�	��	���	����	�����	�������	
the environmental issue of parcel delivery 
whilst also keeping their employees happy. 

TIS’ THE SEASON FOR 
SORTING PARCELS
For most facilities managers 
with a to-do list that stretches 
�
�	���"�
	��	�	��������	�	����	
reorganising the mail room 
operations may seem like 
a lesser priority. However 
for those with a mandate to 
reduce costs, sorting your 
parcels pre-Christmas could 
help deliver a chunk of those 
savings and also mitigate 

the need to hire additional seasonal mail 
����	����	%	

With over 140 million parcels expected 
to be delivered between November and 
December, facilities and building managers 
can save themselves from the parcel pile 
up. Starting early and educating employees 
about the available click and collect 
alternatives will help reduce the burden 
on the mailroom team and also on the 
company’s bottom line. 

So before we hit Christmas, why not 
request a free mailroom health check 
from Doddle to understand how you can 
Christmas-proof your mailroom. The money 
you save could fund the next work Christmas 
party. Now that is something to prioritise!

To discover more about why we’re the  
perfect fit for you visit www.pwp-ltd.co.uk/fm

CONTINUALLY  
BUILDING ON SUCCESS

Finding a completely bespoke Facilities Management service can be rather like looking 
for a needle in a haystack. PWP Facilities Management are proud to provide tailored 
building services maintenance – both planned and reactive – for many of the UK’s 
leading organisations.

We have delivered Mechanical, Electrical, Fire & Security and Data expertise to our blue chip clients for over  
twenty years through our own team of professional, highly-skilled engineers.

Our flexible and integrated approach has firmly established our reputation for outstanding technical excellence, 
innovation and integrity. We offer a complete end-to-end solution with impressive in-house capabilities,  
including design, in each discipline.  

With an uncompromising commitment to quality and our made-to-measure specialist services, we’ve got  
Facilities Management all sewn up.

@PWPLTD
www.pwp-ltd.co.uk

http://www.pwp-ltd.co.uk/fm
http://www.pwp-ltd.co.uk
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Public sector buildings are subject to 
continuous public footfall, so organisations 

must carry out particularly stringent risk 
assessments. Any building which is open to the 
public has a duty of care to ensure that both 
visitors and employees are not exposed to 
unnecessary risks. One of the most overlooked 
considerations is how safe the building’s heating 
systems are, given their almost constant 
exposure to public occupants.    

By taking extra care in the key features of the 
radiators they choose, a building’s owner or 
facilities manager can demonstrate that they have 
performed thorough due diligence – ensuring 
�
��	�
�	�����	��	����	 	���	��	�
�	"������	#�����	
have been minimised. And, there’s no need to 
compromise on performance, looks 
���	����"�	��	�������	���
��%	��	
addition to safety assurances, 
the best safe heating 
solutions can exceed 
the desired levels of 
heating performance 
���	��	��������	
and even prove 
complementary to 
the interior design.

When protecting 
the safety and 
welfare of the 
occupants – and 
protecting the 
organisation itself from 
potential liability claims – a 
radiator is never ‘just a radiator’. That 
is why LST solutions should be considered as 
the ideal choice. 

HEATING RISK ASSESSMENT
LST radiators are commonly found in healthcare 
facilities, schools and care homes. Each of these 
scenarios share common considerations to that of 
#�����	�������"��	��	�
�	�����	��	��	$6(	���������	����	
ultimately be transferable. There are any number of 
buildings that would fall into the public category, be 
it a library, museum, hotel, gallery, shopping centre, 
leisure centre, town hall and many more.

The one thing they all share is that they are all 
open to scrutiny and potential legal action should a 
member of the public fall to harm on their premises. 
��	���
	�����	�
�	�������"2�	
�����"	������	�
����	
be designed with a ‘worst case scenario’ approach. 
That means acknowledging that the radiators will 
likely be exposed to any given person at any given 
time during opening hours – including the more 
vulnerable members of society such as the elderly, 
disabled or children. 

The potential harm caused through touching hot 
surfaces or exposed pipework is the most obvious 
risk to members of the public. According to statistics 
from the Leisure Accident Surveillance System, in 
2010, 1,970 people were injured in a public building 
in the UK by either a radiator or hot pipework. For 

the most vulnerable demographics; 
the young and the elderly, 

prolonged contact with higher 
temperatures can cause 

severe burns, and can 
have catastrophic 

consequences. A 
conventional hot 
water system has 
��	�������"	K	��	
temperature of at 
least 75°C and a 

return of 65°C. Here, 
surface temperatures 

can exceed 70°C, making 
the radiator a constant 

hazard with the potential 
to cause serious burns within 

seconds of contact. 
Surface contact might be completely 

accidental, or as the result of innocent, casual 
contact – such as using a radiator to lean on during 
conversation. However, something so innocuous 
could escalate into a serious problem for the 
building’s owners – everything must be accounted 
for. 

For example with elderly people, they might 
have a reduced sensitivity to temperature or 
may not be able to react quickly enough to 
#������	��D���	�
����	�
��	����	�������%	��	
is also true that older people are susceptible 
��	�����"	�
���	�������	���	������"	����%	��	

the event of this happening, serious injuries could 
occur if attention hasn’t been paid to the physical 
design of the radiators. Sharp corners and edges 
are an unnecessary risk that can exacerbate injuries 
in the event of a fall, so radiator casings should be 
designed with rounded corners.

��	D���	�	������	��	��������	��	��"���������2�	
neglect of its duty of care is exposed – why take 
the risk? 

SAFE ENVIRONMENT, COMFORTABLE 
TEMPERATURES
The vast majority of public buildings are equipped 
���
	���������	����	������	���	#����������	
������	
steel-panelled radiators. These radiators are highly 
����	�������	�����"	�	���"�
�	����	��	����	�#	��	�
�	

In this article Phil Marris, managing director at Jaga Heating Products UK, discusses why Low 
Surface Temperature (LST) radiators are the best choice for heating public buildings

REMOVING PUBLIC 
BUILDING HEATING RISKS

 
The potential harm 

caused through touching hot 
surfaces or exposed pipework 

is the most obvious risk to 
members of the public.”
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desired temperature, and using a lot of 
energy to do so. No other solution truly 
������	��	�����	
�����"	��������	������	�
��	
wall-mounted, low mass, LST radiators. 

The low water content heat emitter 
found in these products features a 
large surface area for transferring heat 
��	��������	��	�
�	�#���%	)��	����	�
��	
that, it prevents burns through contact 
because it incorporates a casing that 
covers all the potentially harmful piping 
���#������%	��	����	��������	�	�����	����	
to touch surface – no more than 43°C, 
which is the temperature outlined in NHS 
Estates Health Guidance Notes and in 
�
�	&68	�����������	6
���	<���"��"	
the risks from hot water and surfaces 
in health and social care” on surface 
temperature and casing design.

8���	��	�	#�����	�������"	����	
�"
	K	��	
temperature systems, the maximum 
casing temperature will remain safe at 
all times. 

But safety extends beyond surface 
temperature. Radiators can also be 
�#����	��	���
	�������	�������	��	
minimise the risk of injury should 
someone fall onto the radiator, or even 
if they simply bump into or brush past it 
������������%	��	��	�	������	����"�	��������	
but one that has already been well 
received in healthcare buildings and care 
homes. 

PUBLIC BUILDINGS MUST BE 
AWARE OF A RADIATORS ENERGY 
TO SPEND BALANCE
According to Gov.UK heat accounts 
for roughly 45 per cent of our energy 
consumption and a third of all carbon 
emissions. When looking at the 
breakdown by sector, the commercial 

and public administration sector are 
responsible for 11.4 per cent of the 
UK’s total energy consumption. 
��������"	��	���	�����	�������	
radiators is one way of 
reducing consumption 
levels and energy 
bills, and should 
be an important 
consideration for 
public building 
owners.

(
��	�
�7	 	��	����"	
lower energy heating 
solutions is something 
which the UK government 
is also actively encouraging. 
��	�}���	�
�	"���������	
ensured that Display Energy 
-�����	�����	�/8-��	����	���������	���	
the majority of public buildings; a marker 
which must be displayed to the public to 
show how the operational energy use in 
public buildings compare to established 
#����������	����
�����%	��	�	�������"	��	
labelled with an ‘A’, it is the most energy-
��	�������	���	��	��	��	��������	=+2	�
��	��	��	
the least. Heating and hot water accounts 
���	�	��"���	����	#��#������	��	�	�������"2�	
operating costs, so public organisations 
of course need to be wary of its radiators’ 
performance as part of this balance.  

��	�
�	$6(	��������	�
����	��	��������	
and low water content, it will in turn be 
safe for any audience, highly responsive 
���	��	���
�	���������	K	������	��	
accommodating the temperature 
�������	��	�	���"�	�������"%	����#������	
������"	��	)@8	���	4�*9	
��	�
���	�
��	
the installation of this type of radiator 
can reduce energy consumption – and 
as a result, heating bills – by 10 per cent 
compared to traditional steel panel 

radiators. This therefore means that public 
building owners feel assured that they 

are helping to protect the planet 
and become more energy-

��	������	��	��������"	��	$6(	
radiators, but furthermore, 

it will also ensure that 
they escape fuel 
scarcity.

������������	��	�
��	
piece of technology is 
super-fast too, making 
the process easier 

for public buildings. 
������������	���	�7	��	��	

completed in less than an 
hour and requires minimum 

man-power. 
LST radiators also work best when 

they also utilise Low-H2O technology, 
consequently providing the end-users 
with energy savings of up to 16 per cent. 
Whereas a conventional radiator continues 
��	"���	��	 	
���	���	��	�����	�}	�������	�7	��	
a temperature change, low water content 
heat emitters respond immediately thanks 
to their low thermal mass. Public buildings 
will no longer have to wastefully over-heat 
any space.

Low-mass, low surface temperature 
���������	#������	�#����	���	���
	��	�����	
��������	�������	�
�	�����	������	�����	��	
do not detract from overall heating 
performance. The installation of LST 
radiators can be a contributory factor in 
achieving the highest standards of public 
safety in per cent and help to reduce their 
clients’ energy bills too.

��	��	���	�����	��	�	��	�	������	�
�	$6(	
���������	�����	���	��	����	��	�
�	�	���	
choice for heating in public sector buildings, 
���	���	�����	��	����������	�
�	����	����2�	
being installed already.

This shift to using 
lower energy heating 

solutions is something which 
the UK government is also 

actively encouraging.”
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functioning panic exit device.
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access control systems
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•   Highly secure and compliant
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Washrooms are an essential but too often overlooked part of a workplace. In this 
article FMJ looks at how to design your washrooms in order to keep your workforce 
��������	
���������������������
����������#��`���	
������
������#��������

CLEANING UP IN 
THE WASHROOM
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SATISFACTION 
8�	)�������	���"��	������	������	���	3�	���	
Buildings at Kimberly-Clark Professional says 
�
��	���	
���	��	�����	��	"�����"	�
�	������	
right.

“Cleanliness and hygiene are the two 
������������	��	���������	���
����	
���������%	6��#��	���#�	���
	��	�����"	����	
that there is enough toilet paper available in 
�
�	�������	���	�
�	���	��	������"	�	����������	
washroom.

(
�	��������	#�������	��������"	�������	
soap and toilet roll must be available and 
equipment must be in good working order. 
(
�	�������	����	��	K	��
	���	�
�	�����	����	
to drain.

“Smells and stains need to be eliminated, 
���	K	����	����	��	��	�����	���	����	����	
��	��	��#����%	!����	��	������	¥	�
���	
about the ‘inhale moment’. If it doesn’t smell 
������	�
��	�
�	�����	�
����	��	���2�	�����%	
1��	���	
���	���	�
�	������	�����	���	����	��	
�	���
�����	��	��2�	���	�����	���	������	���	
then no-one is going to be impressed.”

3�
��	�������
	��""����	�
��	����������	
����"���	�#���	����	�}	#��	����	��	���	
given working day on operational issues, 

���
	��	������"	���
	��������	
���#������	���	����	�
��	

one day a week is 
devoted to strategy 

and planning.
The top 

washroom 
���#������	���	
a bad smell 
�§�	#��	������	
���""��	�������	

��	���	K	��
��	
���	#��	�����	���	

a dirty, unkempt 
�������	�##�������	

���	#��	�����%

(
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�	�	���	#����%	
Make sure that the quality of your washroom 
�����������	��	�������������	�
��	���	
�����������	������	���	�������	������	�
��	
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three to four times a day, within an averaged 
��J��	��������	�
��	�:����	��������	��	�����	�	
����	�
��	����		����	���	�
�	���
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�
��	���	�����	��������	#�������	��	���"���	
and time. 

TECHNOLOGY
(
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���	����%	(
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����
�	�����"	�##�	�
��	
��#	
us to improve our diet and nutrition via our 
smartphone, for example. There are also 
�	�����	#�������	�
��	�����	���	����#	¥	���	
even apps that monitor our heart rate and help 
us regulate our breathing.

<6�	��	��	��	���#����	��	��������	�
��	�
�	�##	
�������	��	:������	�����"	����	��	�
�	�������	���%	
��	�����	�
��	������	���
	�	������	������	�����	
���	���	��������	��	�##	��	
��#	�
��	����	
with it.

<9##���������	�����	���
����	��������	��	
monitor their bowel movements so that they 
���	��	�����	��	���	#��������	
����
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times and dates and take photos of their 
����������	�
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The power that these toilet-based uploads 
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was travelling from London to Glasgow on a 
Virgin train when he found to his dismay that 
the toilet paper in the on-board washroom 
had run out. He tweeted about this situation 
to his Twitter followers and within minutes 
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turned into an international news story.
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At least 75 per cent of people in the UK take their phones 
into the toilet with them.”
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sensors that measure sugar in the urine and 
take the visitor’s pulse, blood pressure and body 
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In many, if not most, washrooms people are 
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asthma and other respiratory disorders. Some 
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Many people still think that natural or 
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for future generations in a state we would want 
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has a responsibility not to do anything that will 
damage the environment, or harm the people 
in it.



UK Gutter Maintenance are 
specialists in the cleaning and 
maintenance of commercial, 
retail and industrial gutters 
throughout the country.
The company has an ever-growing 
and loyal client list which includes 
such household names as Carpetright, 
Topps Tiles, Roadchef, The Open 
University and Interserve FM.
The scope of services we provide 
includes:
• Major planned preventative 

maintenance (ppm) gutter cleaning 
contracts

• Fast reliable call-outs for national 
help desks

• Gutter maintenance and repair works
��!	�����"����������������������
• Roof and sky light repairs/

replacements
• Re-testing of safety wire systems
• Expert, friendly advice and free site 

surveys
Paul and Kathy Blair, husband and 
wife and co-owners of UK Gutter 
Maintenance Ltd were delighted when 
the opportunity presented itself in 
the spring of 2008 to form their own 
specialist gutter cleaning company and 
have never looked back since.
Between them the couple have over 
forty years experience working within 
specialised service industries, over 
����������"��������������
�
����
�

to gutter cleaning activities.  Both Paul 
and Kathy have a passionate belief in 
what their company stands for and a 
refreshingly uncomplicated common 
sense approach to managing their 
business.  Their work ethic is based 
on teamwork and by placing a 
greater reliance and responsibility on 
those who work with them, they have 
succeeded in achieving a consistently 
high and personal level of service 
that they believe is unrivalled in the 
industry.

Kathy Blair Managing Director says 
“in an industry where the end product 
invariably cannot be seen it is of 
paramount importance that clients 
��������
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choose to employ.  We instil that 
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���	��������	������������
aspects of our performance.  With our 
UK Gutter Maintenance Ltd teams’ 
combined and varied knowledge we 
have a unique understanding and 
empathy with what our clients expect 
from us and are committed to meeting 
those expectations by ensuring 
that all jobs are done properly and 
to the complete satisfaction of our 
customers”.

Over the years our gutter 
cleaning service and skills have 
been by necessity extended and 
our experience and expertise 
has now evolved enabling us to 
offer a complete gutter and roof 
maintenance service giving the 
Company the distinct commercial 
advantage of being able to offer a 
truly complete package.

The company employs an in-house 
Health and Safety Manager and all 
teams are supplied with liveried 16.5m 
boom vans as a standard piece of 
equipment for safe access.  

Essentially before and after digital 
photographs of all works are always 
provided.  Paul Blair states that 
“our clients acknowledge that this 
procedure is very effective and the 
provision of photographs is the 
only way that they can actually see 
that the work has been carried out.  
Unfortunately in our industry there are 
too many people that do not do the 
work they have been brought in to do.   
There have been many occasions when 
"��������	�����
���#�������������
�
that the company last employed to do 
the gutter clean or repair work had not 
done it properly, if at all”.

UK Gutter Maintenance Ltd has 
a reputation of honesty and 
trustworthiness.

Kathy says “we are in the enviable 
position of clients actually wanting 
UK Gutter Maintenance Ltd to work 
for them.  We have never been busier 
and for Paul and I owning our own 
company and being in control of our 
destiny is the best thing that could 
have happened to us.  Our business 
has been built on client relationships 
and our motivation and success lies in 
the fact that we personally know the 
majority of people we work for and for 
whom we deliver a high level of service 
which represents value for money, 
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�������$%&����	������
�����������	������������
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how we can help with the maintenance of your 
facilities visit our website www.ukgutters.co.uk 
or call one of our team on 01748 835 454

Reaching New Heights for  
Service and Safety ukguttermaintenanceltd

http://www.ukgutters.co.uk
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CP ELECTRONICS PROVIDES INNOVATIVE, ENERGY-
EFFICIENT LIGHTING CONTROL FOR KÄRCHER 
In 2015 Kärcher UK, the Banbury-based 
UK division of the world’s leading cleaning 
technology brand, commissioned the design 
and build of a huge, brand new headquarters. 
Given Kärcher’s commitment to sustainability 
and environmental protection, it was natural 
that they should turn to CP Electronics for 
innovative lighting control solutions — and the 
results have delighted everybody involved.

Founded in Stuttgart, Germany, in 1935, Kärcher 
began as a supplier of salt bath furnaces, used to 
temper steel and light metals in industrial settings, 
before diversifying into cleaning technology in 
the 1950s. Now, the company is an acknowledged 
global leader in cleaning tech, providing cleaning 
devices for home, garden and professional use. 

The new building is now complete, and provides 
§|��}}	�:����	����	��	�#���	���#�����"	��	�����	��	
academy, a retail centre, warehouse and workshop 
areas. The new headquarters is almost double the 
size of its predecessor, and will be commissioned 
later this year. 

The electrical installer and designer for the 
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Limited, of Cirencester, while the consultant 
to the developer was Ridge and Partners of 
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In particular, the Vitesse Plus lighting 
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the lighting provision to its surroundings.

�������	5���	$-	���	��	����	���
	�����"
�	
sensors, to maximise the use of natural light and 
ensure that energy is only used when it’s needed.
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detector is another great example of CP 
Electronics’ ability to provide tailor-made 
solutions, because its adjustable head allows 
users to customise the detection pattern and to 
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Simple plug-in connections make it quick and easy 
to install, and an optional infrared remote handset 

allows users to override set-up on some models.
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�	��	��#�����	����	�	������	�������	

the solutions provided by CP Electronics pleased 
customers at all levels of this project.  

 �  www.cpelectronics.uk.com

ESCALATOR CLEANLINESS GOES UP AS CLEANING 
COSTS GO DOWN 
)������"	����"���	����	
no longer compromise 
on escalator cleaning 
following the UK launch 
of a low cost and highly 
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system.

Despite being the most 
heavily used, expensive 
and potentially dangerous 
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Introduced to the UK by Denis Rawlins Ltd, the REN Clean system uses an 
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combing dirt, grease and other soils from the oncoming steps. The REN pad 
holder is light and has a telescopic handle. It takes just one person as little 
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Rawlins, “and the consensus is that this is a welcome cost-saving alternative 
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REN Clean can be used for routine and restorative cleaning and for 
clearing up spills.

The pads can be washed and re-used and no power supply is needed.

 � www.rawlins.co.uk/brand/ren-clean/
 � 0121 351 4444

HANDY GUIDE FOR VESSELS INSTALLERS
Altecnic, one of the UK's leading suppliers 
of plumbing products, has published 
a handy guide for anyone who installs 
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expansion vessels.

The pocket -sized booklet is 
�������
��
���
	���	����
|�7
�+


range and clearly highlights the 
advantages of using a nitrogen 
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ensure that the performance and 
reliability of central heating systems 

isn't compromised.
Chris Brass, technical manager at 

Altecnic, explained: "The latest guide is 
part of our growing collection of easy-to-

follow information booklets that cover a 
range of critical plumbing components.
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unrivalled reliability."
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than compressed air inside the vessels. This reduces the risk of corrosion as 
the gas is less able to permeate through the vessel's internal membrane - 
helping to maintain the correct pressure in the system for longer than more 
traditional designs.
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 � www.altecnic.co.uk
 � 01785 218 222

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.cpelectronics.uk.com
http://www.rawlins.co.uk/brand/ren-clean/
http://www.altecnic.co.uk
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FREEDOM TO FOCUS 
ON YOUR BUSINESS 
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to focus on its core business with the peace of mind 
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negotiate the best price and terms with transparent 
accounting.
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the asset register is an element of our facilities 
management experience. It can be delivered as a 
����������	������	��	��	#���	��	�	����	!	�������%	
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�	
into issues such as equipment failure rates and 
productivity. 
Cost transparency and control
9��	����������	�
��"��	���	���������	�����������	
services are passed through to the client at cost. 
Our invoice validation service ensures that best 
value is achieved from contractor service 
delivery with systematic rates checking and 
����������	�����	������	�
��	���������"	�	
service. 
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support
Immediate assistance 
is available through 
our 24/7/365 
Customer Experience 
-�����%	3��	&��#����	
adds considerable 
value in service, but 
is also a component 
in cost reduction 
by avoiding the 
duplication of calls and bundling or batching 
works wherever possible to ensure your budget is 
protected from wastage. 
Statutory compliance
*
������	�
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partnership with you to ensure that you are kept 
fully legal across your whole estate. 
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management company working in partnership 
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agent service including 24/7 helpdesk support, 
facilities and asset management, statutory 
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 �  www.maintenance-management.com  � 0845 474 0586

BOX-IT: 30 YEARS OF EXCELLENCE IN 
DOCUMENT MANAGEMENT 
[����������	
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business, Box-it has just celebrated its 30th 
anniversary. The nationwide business providing 
a range of physical, digital and integrated 
document management solutions, was founded 
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1986, who recognised the growth potential 
of the document storage and management 
industry. Soon the vision for the Box-it business 
model became clear.

It all started with one secure document storage 
��������	��	*���
������	&��#�
���%	(
���	#�����	��	
be a demand for this type of service and it was not 
���"	������	��"�����	��	����	��	)�����	����	�#���"��"	
up all over the UK. 
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165 people, managing over 150 million documents 
annually for over 8000 clients across all sectors. 
)�����2�	
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to include a highly secure state-of-the-art scanning 

facility capable of processing 
some 250,000 documents per day 
with the ability to capture data 
for online access.

)�����	
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multiple awards within the 
document management industry 
not least for its Omnidox 
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to streamline processes and 
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Society’s ‘Supplier of the Year’ award, a prestigious 
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on which the business is built, and of course, our 
loyal people, some of whom have been with us 
since the very beginning. Our services continue to 
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in “best of breed” technologies is, and continues 
to be pivotal to our success, I believe it is the high 
:�������	��	������	���	��������	�������	��	#������	
to our clients on a local and national level which 
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 �  www.boxit.co.uk  �  marketing@boxit.co.uk  � 01962 830 200

http://www.maintenance-management.com
http://www.boxit.co.uk
mailto:marketing@boxit.co.uk
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DEMAND FOR OFF-SITE CONSTRUCTION 
CONTINUES TO INCREASE IN THE UK’S 
MANUFACTURING SECTOR   
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the manufacturing sector as more organisations look to expand their facilities 
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facility for electronic cigarettes to be built in the UK. 

The scheme has increased the company’s capacity to over 10 million bottles 
of premium quality e-liquid every year for the UK, USA and worldwide markets. 
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and reduce disruption to the local community and to the company’s existing 
operations on the Totally Wicked site in Blackburn.
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Wicked’s strong corporate image, the scheme accommodates a new 
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area, bottling plant and a highly 
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Portakabin was principal 
contractor for the project and 
managed complex excavations 
on the challenging sloping site; 
construction of stone retaining 
walls; foundations, design, building 
installation and landscaping. 

 � www.yorkon.co.uk  
�  0845 2000 123

 � info@yorkon.co.uk

GRADUS LAUNCHES BOULEVARD 7000  
Contract interiors specialist 
Gradus has extended its 
secondary barrier carpet 
collection with the launch of 
Boulevard 7000. 

Boulevard 7000 is a high 
performance barrier carpet 
which features an attractive 
linear design. The product is 
manufactured from 100 per cent 
solution dyed nylon yarn and 
incorporates a heavy scraper 
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dirt removal and moisture 
retention properties.
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colour trends. 

Boulevard 7000 is ideal for use in areas of a building prone to soil and 
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such as reception areas or corridors. 

Karen Burman, product manager for Gradus, comments: “Barrier carpet 
forms the start of the journey through a building. Our systems help to minimise 
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in turn reduces maintenance costs and prolongs the life of the surrounding 
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 � www.gradusworld.com  �  01625 428922

4 ACES 
ENJOYS 
RECORD 
PRINTED 
CUP SALES
Popular packaging 
specialist, 4 Aces 
has announced 
a spike in sales 
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same time last year, for this particular product. 

The company has recently reported a successful entry to the festival market 
having provided a range of pint, half pint and slush, bespoke, printed plastic 
glasses for a variety of national events this year. This success has been mirrored 
by an increase in demand for printed paper cups with 4 Aces supplying more 
of its eye-catching, creative product lines to distributors and water cooler and 
vending operators.

Managing director of 4 Aces, Chris Penn explains: “Distributors and operators 
are keen to provide added value to their own customer bases and give them an 
opportunity to stand out. Printed cups are known to leave a lasting impression 
on the end-user and enhance the concept of quality and the overall superiority 
of the complete purchase, including the beverage itself."

4 Aces prints on both single wall and double wall high quality, paper cups, 
accommodating small and large print runs and delivering to its customers as 
and when they need the stock items. 

 � www.4acesltd.com
 � 01992 535774

WHAT’S ON THE WEBER TRAINING AGENDA 
AT THE SAINT-GOBAIN TECHNICAL ACADEMY, 
BEDFORDSHIRE   
At the Saint-Gobain Technical Academy 
in Flitwick, Bedfordshire, Weber’s training 
programmes embrace all categories in 
the company’s diverse product range. 
This includes External Wall Insulation 
(EWI), monocouche through-coloured 
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Courses can be designed to meet 
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skills. Many one-day courses follow pre-
determined content and are available on scheduled dates throughout the year. 

“We understand how important training is for the future of the construction 
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tailor our courses to meet the ever changing requirements of the industry.

“Our aim is to bridge the skills divide by up-skilling our customers and we 
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A full programme of courses supports the best-practice application of 
Weber monocouche renders and render systems. Instruction is given on time 
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associated with these products. 

 � www.netweber.co.uk  �  08703 330 070
 � technical.academy@saint-gobain.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.yorkon.co.uk
mailto:info@yorkon.co.uk
http://www.gradusworld.com
http://www.4acesltd.com
http://www.netweber.co.uk
mailto:technical.academy@saint-gobain.com
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NEW FREE E-BOOK HELPS FLEETS TO MEET 
SUSTAINABILITY CHALLENGES 
(
�	���	������	����	(
�	+����	�������	��	���	�����	��	���	���	��"���������	
������"	�	��
����	K	���%	(
�	�	7	
	�������	��	�
�	����	"�������	������	

��#�	K	���	����"���	���	��
���	��	"��	�����"
�	��	�
�	
����	��	�
�	������	
sustainability news.

Steve Clarke, Fuel Card Services group marketing manager, said: 
<6�������������	��	����	�����	��J�	���	��#�	��	K	���	���	�
�	#��#��	
responsible for managing them need to be up to date on the latest news. 
(
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most important recent developments immediately, along with advice on 
what to do about them.”
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of each one is highlighted and a link given to the most important source 
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Point’ that advises the 
reader on appropriate 
action.
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falling emissions, electric 
vehicles, eco-innovation 
���	"���	K	����%	(
�	+����	
Journey is presented as 
an eight-frame e-book, for 
��������	��	�	#��	�	��	��	
easy online reading. 

 � www.thegreenjourney.co.uk/sustainability-updates/
 � www.fuelcardservices.com/

SPANISH WELLNESS CENTRE PICKS 
HERONRIB 
BAREFOOT 
MATTING
Heronrib matting has 
recently been laid 
around several pools 
of the renowned 
Marisma Wellness 
Center in Santander, 
Spain. The matting 
is a hygienic and slip 
resistant solution for wet areas manufactured in the UK and US by Plastex.
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walkways could easily be laid overnight without causing any sport activity 
interruptions. In the morning the centre opened at 6AM with safe underfoot 
access provided to all swimmers.
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the highest rating of slip resistance given on DIN 51097, as well as ensuring 
barefoot comfort. The open grid construction with channelled underbars 
allows for extra drainage, whilst anti-microbial and anti-fungal additives ensure 
high levels of hygiene are permanently maintained.

Heronrib matting was recommended by Plastex’s distributor in Spain for 
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Plastic Extruders Ltd has been a matting manufacturer for over 50 years, 
ensuring high quality and service standards to a worldwide distribution 
network.

 � www.plastexmatting.com/heronrib.html
 � 01268 571116

WEB MANAGEMENT 
OF IRRIGATION 
SYSTEMS WITH RAIN 
BIRD IQ-CLOUD 
Remote real time management of commercial 
and sports turf irrigation systems has become 
a practical reality with Rain Bird's latest IQ-
Cloud solution.

Remote real time management of commercial 
and sports turf irrigation systems has become a 
#��������	�������	���
	@���	)�����	������	���-����	
solution.
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by a computer connected to the internet using a 
web enabled desktop computer or a tablet and 
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to its ability to schedule automatically irrigation 
programs based on internet based weather 
information as well as idata from a weather station. 

���-����	
can be used 
to manage 
commercial 
landscapes, 
parks, hotels, 
leisure 
complexes, 
sports stadia or other amenities and has multi-
user capability. Used in conjunction with Rain 
)���	865�$¨	������	������������	�
�	��������	��	�	
communication cartridge enables employment of 
���-������	����	�����	��	������	�����	����"�����	
tools over the internet.

Users know in real time which zones and 
irrigation systems are operating and can access 

�����������	��	K	��	�����	���	#����������%	
���-����	���	�������������	������	���	�
���	
reports, saving time and providing information 
on irrigation times, total water usage and other 
��"���	����	����%	9��������	������	������	���	
alarms can be set up to help manage potential 
problems and new irrigation zones, sites or 
systems can be easily added. 

 �  www.rainbird.eu  �  plongman@rainbird.eu  � +44 7575 626600

http://www.thegreenjourney.co.uk/sustainability-updates/
http://www.fuelcardservices.com/
http://www.plastexmatting.com/heronrib.html
http://www.rainbird.eu
mailto:plongman@rainbird.eu
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NEW GENERATION HYPER-EFFECTIVE CLEANING 
& BIOCIDAL CHEMICAL
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biocidal product that also cleans extremely impressively.

As one user put it – “I’ve never seen a solution clean so well, and on top of 
that it gives such incredible protection from cross-contamination – up to 72 
������

Z
����
����
��
������
������
��
���������"
@�������
��������
���
	���������

 � www.ivo-group.com  �  08450 340150
 � sales@ivo-group.com

OCS CELEBRATES SUCCESS AT THE RIO 
OLYMPIC GAMES
Thirteen former OCS Young Sportsperson 
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year’s Olympic Games:
Gymnastics
• Louis Smith MBE - pommel horse event, 

silver
Swimming and Para- swimming
• Alice Tai - S10 backstroke and 100m medley 

relay, bronze and gold medals respectively. 
• Eleanor Faulkner competed in the women’s 

200 m freestyle event 
• Dan Wallace - GB 200m freestyle relay team, 

silver
• Bethany Firth - S14 100m backstroke, gold; 

200m freestyle, gold; 100m breaststroke, silver
[��������
• Polly Maton competed in the Paralympic 100 metres and long jump
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• Non Stanford competed in the women’s triathlon
• David Hill competed in the paratriathlon 
Other sports
• Hannah Mills - 470 sailing event, gold
• Fiona Pennie competed in the canoeing slalom 
• Paul Drinkhall and Liam Pitchford competed in table tennis. 
Peter Slator, Group CEO, said: “The fact that OCS has played a part in their 
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 � www.ocs.co.uk

GRADUS SUPPLIES 
WALL PROTECTION 
TO NOTTINGHAM 
FREE  SCHOOL
Contract interiors specialist 
Gradus has supplied 
Nottingham Free School with 
a range of wall protection 
products. 

Nottingham Free School, based in the Sherwood area, opened in 2014 in a 
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The school underwent a complete refurbishment in September 2015. By 
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The site manager at the school began to consider wall protection products to 
combat the problem. 
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Sanparrel protective sheet has cut decorating maintenance costs by over 50 
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not an issue like before. Some walls in the school will need to be painted far 
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 � www.gradusworld.com 
 � 01625 428922

SIGNBOX COMPLETES MAJOR SIGNAGE 
PROJECT AT BANDAI NAMCO’S LONDON HQ 
Architectural signage specialist, Signbox, has recently completed a stunning 
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The project, which was completed over a six month period and delivered 
in conjunction with project lead, Resonate Architectural Interiors, delivered a 
range of bespoke external LED illuminated signs, vinyl graphics, manifestation 
graphics, wall paper graphics and acrylic shaped door signage.

Says Garry Highland, senior project manager at Signbox; “This was an 
extensive project for Bandai Namco, and we worked closely with Resonate 
throughout the course of the six months. This included being involved in the 
actual design of some of the graphics themselves to ensure they were an 
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its products.

"For a project of its size, the timeline was tight, and there were naturally 
some challenging 
graphical issues to 
overcome. However, 
our close partnership 
with Resonate and the 
client meant we were 
able to ensure this 
project came in on time 
and on budget. The 
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and vibrant HQ and a 
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 � www.signbox.co.uk
 � +44 (0)1784 497550

 � Mark@signbox.co.uk

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.ivo-group.com
mailto:sales@ivo-group.com
http://www.ocs.co.uk
http://www.gradusworld.com
http://www.signbox.co.uk
mailto:Mark@signbox.co.uk
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SABIEN TO DISTRIBUTE ENDOTHERM 
ENERGY-SAVING HEATING SYSTEM ADDITIVE 
Sabien Technology, the UK’s market leader in boiler load optimisation 
���������	
��	���������	��	�"�������	���
	8���	8����#�����	�'4�	��	
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boiler heating systems. Sabien is now the exclusive UK distributor of 
Endotherm for multi-site commercial applications.

The Endotherm additive changes the surface tension of the water in the 
heating system improving the water’s thermal contact with the internal 
surface of heat emitters such as radiators, air handling units and heat 
exchangers. 

����#������	=��	�	���2	�����	������	��	����	�}	#��D�����	��������"	�	���"�	
of building types, demonstrated paybacks typically within two years.

The agreement will see Sabien actively promote Endotherm to its 
existing UK client base. Sabien will also utilise its facility management 
partnerships and energy supplier relationships to sell and distribute 
Endotherm helping clients reduce energy consumption, carbon emissions 
���	��������	��	�������	��	����������	
�����"	�������%	
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was pleased the agreement brings 
together two companies which are 
���
	�������	��	�
���	�	����	���	������	
Endo Enterprises to broaden their 
reach to the multi-site commercial 
heating sector as Sabien brings scale, 
infrastructure, reputation and market 
�#����	�	��#�������	��	�
�	'4	
�����"�
boiler sector/market.

� www.sabien-tech.co.uk  �  0800 082 89 89
� reduceC02@sabien-tech.co.uk

LOOK CLOSER AT SMARTER CONTROL OF 
FUEL COSTS
Taking a closer look at fuel 
cards should reveal that 
they have much more to 
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7
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savings on diesel and 
petrol. The whole point of 
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however, is to save money 
and time. No other way 
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advantages of fuel cards.

With commercial rate 
fuel cards, you always know 
in advance exactly how much your fuel will cost, and the price is typically up to 
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where the saving is up to 10p per litre. You refuel now and pay later, with the 
interval between refuelling and being invoiced meaning anywhere up to two 
weeks of interest-free credit.

You only pay for the fuel, with no transaction charges or other hidden 
extras. On top of the cost savings, you save hours of administration time, with 
paperwork being eliminated. There are no receipts to collect and process, no 
individual statements to reconcile. 
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obligations. That means not just compliance with the law, but fewer and less 
costly accidents.

� www.look-closer.co.uk

PITTMAN TRAFFIC LAUNCHES NEW RANGE OF 
HGV AND BUS PARKING BLOCKS
5������	(���	��	�	6�����	8:��#����	$���	�	������"	��##����	��	����	��	���	
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rubber or steel and will reduce the incidence of damage to buildings 
������	��	����������	��
�����	��	�����	��J��	�#	��	�
�	���"���	&+���	��	�	
wide range of environments including warehousing, factories, garages and 
construction sites. 
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a durable and long lasting solution that eliminates the cracking or breaking 
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metal bolt-down plates ensuring a stable and secure installation on tarmac 
��	��������	��������%	)��"
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visibility in low light conditions or at night. 

The new galvanised, powder-coated steel wheel stops provide the most 
robust parking solution for warehouses and docking areas. They allow even 
the heaviest 
&+��	��	������	
the steel tube 
and stop 
before causing 
any damage to 
loading bays 
or building 
structures.

� www.pittmantraff ic.co.uk/wheel-stops.html     �  +44 (0) 20 3773 5397
� sales@pittmantraff ic.co.uk

CARRY ON CASHLESS! 
A new mobile phone payment system 
for vending machines, which is said 
to be ‘cheap to install and run, 
user-friendly and future proof’, is 
about to be launched into the UK 
market. And most importantly 
;
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machines.
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up with Quintus Systems and 
Yoyo Wallet to create an interface 
to allow the market leading APP 
to be used on vending machines. 
Payment is taken directly from 
the users bank account; no pre-
loading of cash. And this payment 
is transferred to the operator/
machine owner that same day. 

The system doubles up as a 
loyalty card capable of promoting 
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deals. What’s more, the app 
can also be used to limit the 
number of daily free-vend drinks 
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� www.carryonvending.co.uk �  01462 416222/3
� helena@apogee-international.co.uk

http://www.pittmantraffic.co.uk/wheel-stops.html
http://www.sabien-tech.co.uk
mailto:reduceC02@sabien-tech.co.uk
http://www.look-closer.co.uk
http://www.carryonvending.co.uk
mailto:helena@apogee-international.co.uk
mailto:sales@pittmantraffic.co.uk
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ALTRO SETS CLINICAL STANDARD FOR NEW 
MEDICAL CENTRE
9����2�	K	�����"	���	����	
cladding systems are proving 
their clinical capabilities 
in a new state-of-the-art 
primary healthcare facility in 
���������	4���%

Redeveloped from an 
�������"	�������"�	9�����	5����	
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Social Care Partnership, plus an on-site pharmacy.
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their suitability for clinical environments in terms of safety and hygiene. 
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while keeping within strict health guidelines. 

“Robustness was also a priority - our aim was to create a facility that 
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important consideration.”
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very much with design in mind. 

 � www.altro.co.uk

EVC SYSTEM BIM OBJECTS ANNOUNCED BY 
UK MANUFACTURER
Baldwin Boxall has announced the availability of BIM objects for their two 
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drawings are freely available from the company to anyone upon request. 
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saves time for building and infrastructure projects. 
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telephones and disabled toilet alarms) have been well-proven and are the 
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a complete service and will always go that extra mile for their customers. This 
has been proven to be the case by a recent customer survey undertaken, the 
results of which can be found on the company’s website www.baldwinboxall.
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Commenting on the release of the drawings, Nick Baldwin, sales & 
marketing director, said “It became quite clear that BIM drawings were soon 
going to become a 
necessary requirement. 
We are sure that the 
investment will be a good 
one – we have already 
received a good response 
for the drawings for both 
��������
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can make to help our 
customers can only be for 
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 � www.baldwinboxall.co.uk
 � marketing@baldwinboxall.co.uk

ADCOCK AND E2 COMPLETE MAJOR R22 
REPLACEMENT PROJECT AT FUJITSU SERVICES 
9�����	@����"�������	���	9��	
Conditioning have completed a 
major R22 replacement project 
on behalf of E2, a leading 
provider of bespoke energy 
management, for Fujitsu Services 
��	)�����"
��%	

The project involved replacing 
all of the air conditioning and 
air handling units in the entire 
145,000 square foot building. The replacement project was phased over an 
eight month period due to the building being fully occupied.

There were 6 phases in total which required individual working areas 
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server room.
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one another, refurbishing the interiors and installing the replacement 
ductwork and fresh air ductwork at the same time. 

The internal system design had to allow for easy access for maintenance 
and servicing which is essential for guaranteeing that the system remains 
�����	�#	���	������"	��	���	����	��	���	������	���
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working in the area. 
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27 condensing units and 120 ducted fan coils and 2 split systems. 

 � www.adcock.co.uk                 �  01223 550220
 � enquiries@adcock.co.uk

BREAKTHROUGH IN PARCEL DELIVERY BOX 
DESIGN 
Convenience, 
Simplicity, 
Security - 
|����
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Start-up 
company 
Brizebox is giving 
on-line shoppers 
peace of mind by 
providing secure 
package delivery 
when they’re not 
at home. 

The Brizebox is a parcel delivery box requiring minimum courier intervention 
that keeps parcels totally secure and locks once full.
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about engineering as well as being a regular on-line shopper. My own 
experience of parcel delivery got me thinking about the problems faced today 
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No corners have been cut in the manufacturing of the Brizebox. It is made to 
a very high standard, comes in three sizes and a selection of colours.

Ideal for apartments, they can be stacked and bolted together in communal 
areas or built into walls of new-builds.

The Brizebox is currently available in the UK, Europe, USA and Canada with 
plans to expand to Australia and New Zealand. 

 � brizebox.com  
 � brian.willcox@brizebox.com

mailto:DANNY.GRANGE@KPMMEDIA.CO.UK
http://www.altro.co.uk
http://www.adcock.co.uk
mailto:enquiries@adcock.co.uk
http://www.baldwinboxall
http://www.baldwinboxall.co.uk
mailto:marketing@baldwinboxall.co.uk
mailto:brian.willcox@brizebox.com
http://www.brizebox.com


THE TRUTH ABOUT 
HAPPY WORKERS
As I travel around the country visiting 

diff erent workplaces, I oft en meet very 
productive companies, but I can’t honestly 

say I’ve ever sat in a reception area watching 
smiling, happy people hurrying to their daily 
chores. As a result, I’m becoming less and less 
convinced that ‘happiness’ is the best measure 
for defining productivity. 

One of the most quoted reports I’ve found, 
suggesting that employers should invest in 
keeping their staff  happy, came from a study 
carried out jointly by the University of Warwick 
and IZA Bonn, in February 2014. In this exercise, 
a group of 700 students were asked to do a 
series of piece-work tasks, following three 
diff erent experiences: one involved a few minutes 
watching a funny cartoon, the second group 
spent twice as long watching cartoons and the 
third group was engaged in discussions about 
losing loved ones.

I doubt if any of you will be surprised to learn 
that those left  in a good mood were around 
12 per cent more productive in the hour or so 
aft erwards. But they were being asked to do 
simple piece-work, not deal with the kind of 
complex knowledge-based work that drives the 
information economy.

Contrast these findings with those of the 
British Council for Off ices (BCO) who canvassed 
nearly 2,000 off ice workers around the same 
time as the Warwick study was taking place. This 
identified that by far the biggest factor aff ecting 
productivity was colleague relationships, with 89 

per cent of respondents giving this top priority. 
Not a long way behind that, at 75 per cent, came 
the environment, and particularly the ambience 
of the place. 

Factors aff ecting productivity included poor 
noise control, outdated technology, poor lighting, 
air quality, lack of social space, not enough 
privacy, poor ergonomics, and, for many people, 
the inability to tailor their environment to 
their work.

We’ve certainly seen plenty of research reports 
that highlight the benefits of employee wellness, 
but the interesting aspect of this and other 
studies into the working environment, shows 
that lower quality environments have a distinctly 
negative eff ect on the productivity of those who 
work there.

The problem is that providing high-quality 
environments with good employee facilities 
costs money. Of course, these are the places in 
which people prefer to work, and we are all well 
aware of how important the first impression of 
the off ice is when it comes to attracting potential 
candidates. However, property professionals face 
a challenge when it comes to quantifying these 
benefits as part of proving a business case for 
investment in a major upgrade or improvement in 
service quality.

One of our clients recently told me how 
frustrating it is for him to see his children using 
better technologies at home, which he has paid 
for, than those his company provides for him to 
manage a multi-billion property budget. Finally 

in desperation, he ended up bringing his own 
iPad to work, only to find the corporate firewall 
wouldn’t let him use it.

Imagine if your people have the same 
frustrations on top of those mentioned by 
the BCO. Perhaps they work in off ices with 
temperatures that go from arctic to equatorial, or 
are made to sit in chairs that give you backache. 
Imagine struggling with the inability to sit quietly 
somewhere and get on with a job that has an 
urgent deadline. And that’s before we even start 
to get into the frustration of not being able to 
brew a cuppa in the off ice, rather than having 
to pay £3.00 for a full fat, decaff  latté, with 
chocolate, syrup and sprinkles.

I know the science of using employee happiness 
metrics to justify business investment is still a bit 
thin on the ground, but even without a research 
programme to tell me, I also know if I faced those 
kinds of problem, then I for one would (a) be a lot 
less productive, and (b) would be turning my eyes 
towards a new career opportunity.

Perhaps rather than trying to quantify the costs 
of providing a great workplace, businesses should 
look at the costs of not doing so?

Martyn Freeman, managing director, 
facilities management at Mitie

THE MONTHLY BLOG FROM MARTYN FREEMAN, MITIE'S FACILITIES MANAGEMENT MD

INCENTIVE FM GROUP RAISES OVER 
£26,000 FOR WILDLIFE TRUST  
A recent charity clay pigeon 
shoot hosted by Incentive FM 
Group, has raised £9,455 for 
the David Sheldrick Wildlife 
Trust.

The independent facilities 
company has been a 
corporate sponsor of the trust 
which provides vital care for 
endangered species in Africa, 
for the past three years and has now raised £26,337.36 for the charity.

The event was held at the oldest clay pigeon shooting school in the world, 
The West London Shooting School in Northolt. Thirteen teams entered the 
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ISS DENMARK JOINS FORCES WITH THE 
RED CROSS FOR HUMANITARIAN WORK
ISS Denmark is working with the Red Cross to train and deploy its managers 
for humanitarian work in disaster zones abroad, whilst growing their 
leadership skills back home.

A partnership was initiated between ISS Denmark and the humanitarian 
organisation at the beginning of the year. Nine employees will be trained 
in the initial round of the training programme, with more of the company’s 
450 managers to follow.

Dorthe Rønnau, director of people & culture at ISS Denmark, believes 
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develop stronger leaders who can work under great pressure as well as 
strengthening their skills around employee engagement and motivation.

Once fully trained, the managers can be deployed to disaster zones with 
48 hours notice for up to 6-8 weeks at a time, where they will be tasked with 
helping to build and manage the daily operations at Red Cross Base Camps, 
��##�����"	�
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SMITH APPOINTED NEW CEO AT BELLROCK
David Smith has been appointed the new CEO of 
facilities management business, Bellrock.

Smith has a wealth of experience in the business 
��������	�������	���������	��	�	�	�����	��������	������	
taking up the position of managing director of 
5����������	*��������	���	-83	��	�
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amongst other executive appointments.

Since joining Bellrock, Smith has focused on 
enhancing the capabilities of the business, leading a 
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ARCUS STRENGTHENS SENIOR TEAM
Facilities management company, Arcus, has further bolstered its senior team with the 
appointment of Graeme Flory-Kish as its new senior projects manager to service key customers 
including Sainsbury’s.

Flory-Kish joins Arcus from Abbey Design Associates, bringing with him more than 15 years’ 
��#�������	����"��"	�����������	#��D����	���	
�"
�#���	��	������	����������	��������"	-���#�	
John Lewis Partnership and Marks & Spencer. 

A key part of his role at Arcus will be to develop a design capability within the business to 
position the company at the forefront of the latest systems and approaches. He will start in his 
new position on 1 December 2016.

The appointment follows the merging of leadership teams across Arcus FM and Arcus Solutions. 

IMTECH INVIRON APPOINTS 
NEW DIRECTORS
Imtech Inviron has announced the appointment of 
two new directors to its 
senior leadership team 
who will play a key role 
in driving sustainable 
business growth and 
improved margins.

Tom Feeney has been 
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director and joins 
Imtech Inviron from 
G4S where he was the FD for its facilities business. 
His experience also includes director-level roles in 
FM businesses, Rentokil Initial and Capita. Feeney 
will be responsible for managing IT and Finance 
functions across the business.

Wayne Tooze has also recently joined Imtech 
Inviron as commercial director. With a career 
spanning nearly two decades at Johnson Controls, 
he brings with him a wealth of experience and 
expertise. In his new role, he will be tasked with 
driving added value throughout the business, 
enhancing procurement activities, contract 
��	�����
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http://www.buildrec.com
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 CAREER LADDER  

FIRST PERSON

FM is known to be a career that people fall into 
from other sectors. In this regular column, FMJ 
chats to a facilities professional about how they 
got into the sector and takes a look at their career 
path. This month we talk to Rachel Mann head of 
corporate operations at UK Waste Solutions
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Working in a cake factory whilst at 
college.
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Working for UK Waste Solutions Ltd 
(UKWSL).  
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? How did you progress through 
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to young people coming into the 
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? How would you describe what 
you do to a stranger at a dinner 
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? What are your long term goals 
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interesting work, the opportunity 
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Would you, or someone you know, like to be featured in our career ladder column? If you’re an operational 
FM with more than 10 years’ experience in the sector, then email charlie.kortens@kpmmedia.co.uk 

Name: Rachel Mann 
Current role:  
Head of Corporate Operations
at UK Waste Solutions  
Born: Grantham, UK  
Lives: Newark on Trent

mailto:charlie.kortens@kpmmedia.co.uk
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